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SURVEY OF BUYING POWER 


Fall Fashions 
Around the Clock 


do you want to file statistics... 


or 


Think it over before you answer! When the boys in the 
ready-to-wear business want to sell, they hunt around for 
magazines that carry the most dress advertising, and then 
find their advertising competing for attention with dozens 
of others in their field. About six months ago, REDBOOK, 
which devotes about two pages to fashion, took occasion to 
show some suits and dresses which they thought might help 
their readers make up their minds about their wardrobes. 

REDBOOK had no sooner hit the newsstands than women 
began to flock in to retail stores to buy. Within a few days 
these retail stores reported a complete sell-out of this 
merchandise. 


We don’t report this as a world-shaking record, but 
merely as one more specific proof that the young people 
who buy REDBOOK, buy it because they want to read it! 

When you hear the REDBOOK man say that the circulation 
of his magazine is at an all-time high, you may be moved 
to ask, “Why?” But when you look over the current issue 
of REDBOOK, you'll know why thousands of new families 
are coming into the REDBOOK audience every month. You'll 
see why REDBOOK is easier to sell to the public than ever be- 
fore! Ask your newsstand how they’re doing with REDBOOK! 

REDBOOK is an outstanding advertising buy for you be- 
cause it is a wanted magazine! It has a higher percentage 
of newsstand sales than any book in its class. And it gives 


hang up sales records? 


you an audience of nearly 2,000,000 young families who 
spend anywhere from four to eight hours per issue reading 
it! Obviously they are getting Jong and repeated exposure 
to the advertising in REDBOOK. (Think that one over, and 
compare it with the length of time readers devote to some 
of the magazines on your present list.) 

What magazine, not devoted to fashion, has caused a con- 
plete sell-out of ready-to-wear from two pages of editorial? 
Ask the boys on 7th Avenue! Ask the retailers who rang 
up the sales! Then ask yourself—whether you want to ad- 
vertise to people who just look at a magazine, or to those 
who read it carefully, and do something about it! REDBOOK 
readers are avid readers when it comes to improving their 
personal appearance. 

They have: 

Four million ears to dab with perfume! 
Four million hands to wear your gloves! 
Four million legs to fill your hosiery! 
Four million feet to grace with your shoes! 


If you still want statistics to file, we'll see to it that you 
get them, but if you would rather hang up sales records by 
telling your story to a young family market that is alive 
with wants and crawling with eight billion dollars to satisfy 
those wants, then REDBOOK belongs on your advertising 
media list. 


REDBOOK 


McCall Corporation 


444 Madison Avenue, New York 22, New York 
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At the rate of nearly three calls a minute for 


every one of the 147,360 working minutes in 1948 


that’s the way Free’ Press women readers 
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Original Branham Research avail- 
able to Advertisers, Agencies, Safes 
Managers: 


Branham Market Data Folders 


“These studies are excellent. They contain 
the essential information agencies and ad- 
vertisers want. They present their facts 
simply and uniformly.” 


“EDITOR & PUBLISHER” Magazine 


“Congratulations on the splendid folders you 
are getting out for each of the markets and 
newspapers represented by The Branham 
Company in which you use Survey of Buying 
Power material and High-Spot City refer- 
ences from “SALES MANAGEMENT”. 


Philip Salisbury, Executive Editor, 
SALES MANAGEMENT 


Branham Market Information Sheets 


Color Advertising in Newspapers 


Directory, Newspapers accepting r.o.p. color 
advertising: circulation, page size, b & w 
rate, extra for color, no. of colors, size units 
accepted. 
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MAGAZINE CIRCULATION IN THOUSANDS 


Trading Zone of | (Estimate) | (thousands) | et,bltective, | week| Evening | tite | Collie’s | ‘Home, | ‘Home | McCall's | House- j 

(thousands) | Magazine | Post Companion | Journal keeping Z 
Atlanta 394,200 | $ 1,093,672 | $ 1,412,222 | 199.3| 25.4| 346| 15.9] 20.1] 342| 21.9 74) 
Baltimore 383,200 | 1,349,535 | 2,047,559 | 278.7| 27.4| 51.1| 26.7] 37.2| 36.7/ 26.1| 22.3 ] 
Birmingham | 277,400) 797,152 | 1,073,841 | 150.1| 121] 21.3) 142| 165| 168| 145| 112 Z 
Boston 846,200} 2,846,487 | 4,333,775 | 219.0| 137.4| 166.6| 60.9| 885| 136.4| 72.2) 65.4 j 
Chicago 1,615,000} 5,943,890 | 9,637,410 | 459.2 | 163.8! 176.3 | 987.5| 141.2) 214.1| 128.0] 145.9 ] 
Cincirmati 406,000 | 1,225,017 | 1,915,403 | 215.4| 24.2| 43.6 | 26.6| 33.3| 35.6| 34.2| 23.4 7 
Cleveland 628,600 | 2,221,763 | 3,574,586 | 357.6 | 65.7| 85.4| 50.7) 76.9| 78.1| 68.3| 49.8 ] 
Dallas 363,200 | 1,192,180 | 1,497,117 | 118.0 28.4| 41.6] 21.2| 256] 309] 27.6) 20.8 Z 
Des Moines | 343,109| 1,206,642 | 1,488,950 | 258.5| 31.8| 238| 27.4| 27.9| 39.0| 341| 199 j 
Detroit 899,400 | 3,637,578 | 4,891,070 | 483.9) 74.2| 112.5| 74.1| 107.7| 97.4] 78.6| 61.5 J 
Indianapolis | 345,100 1,068,028 | 1,649,769 | 196.2 | 29.7| 393 | 33.0] 37.8| 386| 31.9| 25.8 y 
Los Angeles | 1,336,400| 5,129,409 | 6,864,432 | 659.3 | 177.1 | 223.8| 105.1 127.4| 194.0) 135.3| 114.2 j 
Memphis 349,700| 858,303 | 1,118,784) 150.6) 11.7| 17.7| 11.6] 134] 17.7| 15.1] 11.2 ] 
Milwaukee | 412,600| 1,696,337 | 2,186,331 | 282.5| 38.5| 526| 345| 498| 54.9| 42.8 29.8 
Minneapolis | 414,400] 1,535,347 | 1,912,425 | 336.3 | 40.1| 48.3| 46.5| 50.0| 621| 45.6'| 33.0 j 
New York | 4,005,700 | 13,694,467 | 23,503,390 | 489.8 | 396.7| 570.6 | 208.7| 346.9| 470.2| 283.2] 246.3 ] 
Philadelphia | 1,151,300 | 3,850,926 | 6,306,330 | 520.3 | 141.7| 162.6| 65.6| 105.1| 178.4| 80.6| 74.5 j 
Pittsburgh 641,100) 2,061,771 | 3,483,242 | 351.8] 59.3| 75.7| 358| 59.4] 72.9) 48.6/ 41.47 
Portland 316,200] 951,564 | 1,376,195 | 146.2| 56.3| 40.3/ 285| 33.1) 33.1 | 293) 28.47 
Rochester 221,200| 651,504 | 1,087,153 | 155.7) 26.1 | 42.9| 31.8| 37.9| 31.1 | 26.9/ 18.3 y 
St. Louis 549,300} 1,828,296 | 2,630,302 | 270.2| 398| 41.1 | 37.3 | 46.8| 50.9] 41.6| 32.7 j 
San Francisco! 870,200| 3,234,106 | 4,401,801 | 217.1| 101.8| 155.0| 58.9| 73.4| 101.5| 75.1| 79.7 j 
Spokane 159,200;  542,227|  685,707| 105.0| 17.4| 21.7| 13.7| 123| 19.5| 17.7| 145 ] 
Washington | 398,700| 1,290,244 | 2,189,654 | 2344/ 538| 74.1| 32.1! 466| 561 | 408| 47.5 ] 
Total: Y 
24 Markets, /17,317,400 | $59,906,445 | $91,357,448 | 6,855.1 | 1,780.4 | 2,322.5 | 1,157.3 | 1,614.8 | 2,090.2 | 1,420.0 | 1,234.9 
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In nearly everyone’s mind today the CBS Program Schedule 
is the strongest in all radio...strongest because it pleases 


and serves most of the people more of the time. 


This leadership in network programming is no accident. 
It is the calculated result of years of planning successfully 


followed through. 


And it has been accomplished in many ways: 

—by inventing great package programs like “Suspense” 
and “My Friend Irma” ; 

—by “showcasing” great programs like the Philharmonic; 

—by developing great personalities like Godfrey; 


—by securing them like Benny and Amos ’n’ Andy. 
Invention ...showmanship.. . initiative. 


These are the vital elements which CBS has woven into 


this rich pattern of listening inside U.S.A. 


ou have your own radio program, you can be sure this 
If you | y lio prog y b th 
pattern is the one in which it will flourish best. 

ou need a radio program, you can be sure that C 
If la rad ¥ I that CBS 
has it for you—for the best new programs will 


continue to come from the Columbia Broadcasting System. 
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CRepetition 
of Economic Hokum! 


In the field of economics, little white lies often turn out to be BIG 
ones—tinged with red! One of the favorite themes of the critics of 
the American system of enterprise is that the rich get richer and 
the poor get poorer. On what do they base their claims? Myths 
and misinformation! 


Here are a few facts. Income-wise, the railroad executive is 22 percent 
worse off today than he was in 1930; the Congressman 26 percent; 


A the pensioner 35 percent; the bondholder 38 percent; and the wealthy 
stockholder, on whom we depend for so much of our risk capital, 
¢ 69 percent. Hardly an indication that the rich are getting richer! 


What of the man to whom our critics apply the label poor working 
man? The records show—in spite of higher taxes and changes in 
the value of the dollar—that the coal miner has improved his income 
by 91 percent since 1930. In other fields, too, the worker has made 
great gains: the textile worker is better off by 39 percent; the auto- 
mobile worker by 32 percent; and the railway worker by 22 percent. 


We, at Chilton, see a real, immediate need for putting these facts of 
economic life before the American public. Our critics are vocal, 
and not adverse to misinforming and misleading the public. The 
facts are clear enough—if we take the time to present them. 


CHILTON COMPANY (INC) 


Chestnut and 56th Sts. ” 100 East 42nd Street 
Philadelphia 39, Pa. New York 17, N. Y. 


\GE 


ON * THE OPTICAL JOURNAL AND REVIEW OF OPTOMETRY * THE JEWELERS’ CIRCULAR-KEYSTONE * AUTOMOTIVE INDUSTRIES 


* THE SPECTATOR PROPERTY INSURANCE REVIEW © DISTRIBUTION AGE 
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It’s not A Top-the-Townsend plan, or an 
up on Upton Sinclair’s EPIC platform... 

But taking in that amount of money in the 
first two days of the week is something of an 
epic in any circulation department! 

For $45,000 represents the average receipts 
by mail on every Monday and Tuesday, for 
subscriptions to Nation’s Business . . . all 
three-year term, at $15, and more than half 
are renewals! 

No get-acquainted offers, club rates, special 
prices, this-month-only deals with cuckoo 
clocks, insurance policies, or gold embossed 
portfolios thrown in free... 

For $15 a subscriber gets 36 issues of this 
magazine, and nothing else but. 


THERE Is NO compulsion to subscribe to 
Nation’s Business. 

It positively will not publish your picture, 
speeches, life story or your wife’s social notes. 

The subscribers wear no badges, rate no 
salute from traffic cops or precinct captains, 
enjoy no club privileges, have no priority for 
new cars, hair cuts or watch repairs, get 


International monopolies . . . The 
cartels in industrial diamonds, quinine, 
mercury, other raw materials boost prices, 
and US public pays the bill . . . Read 
stimulating study by Junius B. Wood. 


United forces . . .National Security 
Act unifying military services is not a 
law, merely Congress approval of an idea 
... See analysis by Wm. J. Slocum. 


Stiff personalities are prone to stiff 
joints. ““You Can Win a Bout with Gout,” 
by Amy Selwyn. 


Social security . .. Not just one 
rogram, but nine . . . “‘How Much More 
a Can We Afford,” by Benjamin 
B. Kendricks . . . and a dozen additional 
articles of prime interest to the business 
man in May Nation’s Business. 
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no kind words from clergymen or headwaiters. 

The notoriety value is nil, net... 

Yet more business men pay more money for 
Nation’s Business than for any other business 
publication—some 650,000 of them, in every 
industry classification, type of business, state 
of the Union, small town and big city. 

The circulation of this one magazine alone 
includes the men responsible for a majority of the 
nation’s business! 


No otuer business publication offers more 
of the business market . . . or 
greater attention and interest 
to the advertising addressed to 
that market. Because Nation’s 
Business has its own niche, 
utility and value in the minds 


£45 000 every Tuesday.../ 


behind reports,skips the chronicle, seeks causes. 

It takes the long view, focuses on major 
factors that will affect business, points out 
possible consequences. 

Its articles are all carefully compiled, the 
facts documented . . . competently written for 
the non-specialist reader, with the common 
objective of authoritative interpretation rather 
than sensationalism, scoop, or matching the 
current content of other publications. 

In consequence, the reader looks to Nation’s 
Business for direction rather than data, is 
rarely surprised...and usually 
knows the turn of major events 
before they turn... 

And since Nation’s Business 
comes out only once a month, 
never crowds him, he has time 


of its readers. 
There is more business news published 
today than anybody can read, and much of it 
contributes only to the confusion and blood 
pressure of its readers. 
Nation’s Business leaves to other journals 
the reports of business—looks for the reasons 


enough to read every issue! 
Few publications can provide a better 
reception for advertising...and no publication 
better prospects! 
Possibly you don’t know as much as you 
might about Nation’s Business? Call any office 
for a current evaluation... 


it 
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Sentimentalists can go on for hours about the virtues of the old General Store! 


What did they have that we haven’t got? 


“THEY HAD A LOT,” you may 
say. Some of the talk was very 
useful talk. But wait a minute... 


Would we want to return, to 
the days of the kerosene smell, the 
flies buzzing over the sugar, the 
mice sampling the crackers? Ob- 
viously not . . . the old stores, and 
the old thinking that went with 
them, just couldn’t deliver the values 
we demand! 


But what have we paid for our 
better stores and our improved dis- 
tribution? Does distribution cost too 
much? How shall we judge? How can 


we reduce the unit cost of selling? 


Recently Don Francisco, Vice 
President of the J.Walter Thompson 
Company, discussed these and sim- 
ilar questions in an analysis of dis- 
tribution’s role in our economy pre- 
sented before the National Market- 
ing Conference of ‘the Chamber of 
Commerce of the United States. 


We shall be glad to send you a 
copy of Mr. Francisco’s paper, “‘Dis- 
tribution—a Look Back, and a Look 
Ahead”’ for your own study. 

It is free. Would you 
like a copy? 


**The number of jobs in our production system is determined, 
in the last analysis, not by management... not by the 
unions... but by how much goods can be sold.’’ 


For a final answer, each individual 
case must be studied on its own 
merits. But as Mr. Don Francisco 
said recently before the Chamber of 
Commerce of the United States, 
“The all-important fact is that dis- 
tribution costs should be considered 
as an integral part of total costs, 
and‘not dealt with separately.” 


Percentage figures are misleading. 
If the over-all cost is reduced by add- 
ing distribution expenses, then the net 
result is a gain for the community. 


Mr. Francisco’s analysis of this 
timely problem in the booklet “Dis- 
tribution—a Look Back, and a Look 
Ahead”’ will be of interest to all those 
engaged in business management or 
marketing. Write for your copy to 
J. Walter Thompson Company, 420 
Lexington Ave., New York 17, N. Y. 
Twenty-two other fully staffed offices 
in strategic cities around the world. 


SALES MANAGEMENT 


SIGNIFICANT TRENDS 


As seen by the editor of SALES MANAGEMENT for the year ending December 31, 1948 


BEST STATES ON A QUALITY BASIS 


The lead in Quality of Market Index goes to Nevada 
with 126 (meaning 26% better than the national aver- 
age), followed by: District of Columbia 123; Montana 
122; California 119; New York, Illinois, Colorado each 
115; Wyoming 113; North Dakota 111; Wash. 110. 


In net Effective Buying Income per capita the leader 
is Nevada with $1,682, closely followed by the District 
of Columbia $1,678. The others among the ten leaders 
are: New York $1,632; Illinois $1,576; Montana $1,574; 
Connecticut $1,567; California $1,536; New Jersey 
$1,459; Rhode Island $1,445 ; Colorado $1,429. 

The per family Effective Buying Income leader is Dis- 
trict of Columbia with $6,141, followed by: New York 
$5,612; Connecticut $5,531; North Dakota $5,485; Ne- 
vada $5,277; Illinois $5,266; Montana $5,168; New 
Jersey $5,164; R. I. $5,099; S. D. $4,957. 


THE 200 LARGEST CITIES AND COUNTIES 


Cities Counties 
% of USA % of USA 

Population 36.5817 54.5850 

Effective Buying Income, net 48.1085 66.0347 

Retail sales, total 51.7080 64.3092 

Food store sales 48.1085 64.9691 

General merchandise store sales 68.9941 74.8086 

Drug store sales 52.2996 66.6295 
Furniture- Household-Radio 

store sales 61.0959 72.1005 


THE TOP TEN METRO. COUNTY AREAS 


In Population (in thousands) 


1. New York-Northern N. J. 12,642.7 
2. Chicago 5146.7 
3. Los Angeles 4027.8 
4. Philadelphia 3456.1 
5. Boston 3078.2 
6. Detroit 3044.6 
7. Pittsburgh 2433.6 
8. San Francisco-Oakland 2186.0 
9. St. Louis 1677.2 
10. Cleveland 1490. 1 
In Effective Buying Income (000 omitted) 
1. New York-Northern N. a, $21,567,146 
2. Chicago 9,098,302 
3. Los Angeles 6,744,461 
4. Philadelphia 5,458,149 
5. Detroit 4,616,374 
6. Boston 4,333,775 
7. San Francisco-Oakland 3,811,993 
8. Pittsburgh 3,495,680 
9. Cleveland 2,584,656 
10. St. Louis 2,447,951 
In Retail Sales (000 omitted) 
l. New York $12,382,973 
2. Chicago 5,594,130 
3. Los Angeles 5,036,243 
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THE TOP TEN CITIES 


In Population (in thousands) 


New York City 
Chicago 
Philadelphia 
Los Angeles 
Detroit 
Baltimore 
Cleveland 
St. Louis 

- Washington 
Boston 
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3,426,299 
3,220,738 
2,809,987 
2,722,530 
2,077,976 
1,701,662 
1,603,646 


8042.9 
3715.0 
2136.0 
1958.9 
1921.0 
975.0 
924.0 
920.4 
873.9 
815.0 


In Net Effective Buying Income (000 omitted) 


1. New York $14,236,438 
2. Chicago 6,690,715 
3. Los Angeles 3,853,156 
4. Philadelphia 3,759,552 
5. Detroit 3,067 ,837 
6. San Francisco 1,776,972 
7. Cleveland 1,633,208 
8. St. Louis 1,508,510 
9. Baltimore 1,506,419 
10. Washington 1,466,352 
In Retail Sales (000 omitted) 
1. New York $7,902,859 
2. Chicago 4,365,228 
3. Los Angeles 2,917,726 
4. Detroit 2,532,625 
5. Philadelphia 2,207,063 
6. Cleveland 1,293,263 
7. San Francisco 1,277,860 
8. St. Louis 1,165,144 
9. Baltimore 1,144,095 
10. Boston 1,108,748 
LEADERS IN "% OF U. S. A. POTENTIAL" 
Cities Counties 

1. New York 6.6813 Cook, IIl. 3.9310 
2. Chicago 3.2812 Los Angeles, Cal. 3.3688 
3. Los Angeles 1.9577 New York, N. Y. 2.3315 
4. Philadelphia 1.7939 Wayne, Mich. 2.0664 
5. Detroit 1.6563 Kings, N. Y. 1.9435 
6. San Francisco 8723 Philadelphia, Pa. 1.7939 
7. Cleveland 8556 Queens, N. Y. 1.2509 
8. Baltimore .7948 Cuyahoga, Ohio 1.2170 
9. St. Louis .1927 Allegheny, Pa. 1.2002 
10. Washington .7319 Bronx, N. Y. 1.0279 

PHILIP SALISBURY 

Editor 
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HOW 
TO MAKE 


SALES MANAGEMENT’S FIGURES 


Most sales and advertising managers will burn some midnight oil over this 
issue of Sales Management. WE won’t add to your homework with a single 
new statistic. All we want to do is to present a simple idea which will help 
you to turn the opportunity into sales, 


$ In eight whole states of the Union rural-minded customers are 
sO numerous that Farm Journal not only makes more calls than 
any other national magazine—but makes more calls on more cus- 
tomers of more dealers. 


$ In fact, rural-minded customers are both numerous and impor- 
tant in every state. 

When you exclude a few big city counties Farm Journal makes 

more calls than any other national magazine in state after state. 


$ Sales and advertising men agree that the salesmen—men or 
magazines—who make the most calls make the most sales. 
Where rural-minded customers are most important Farm Journal 
makes more calls—outsells all other magazines. 


Want to look into the facts? 


Farm Journal =~ 


a ork WASHINGTON SQUARE - PHILADELPHIA 5, PA. 


The Greatest Selling Force in America’s Greatest Market 
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1949 SURVEY OF 


The editors of SALES MANAGE- 
MENT are proud to present this 20th 
in a series of Surveys of Buying 
Power which started in 1929. They 
believe that in every particular this 
is the BEST Survey — best in accu- 
racy, best in completeness, best in 
arrangement. 

It represents the combined efforts 
of the staff of SALES MANAGEMENT 
(not just the editorial staff but the 
advertising staff as well, for without 
the advertising you would have to 
pay at least $50 a copy), the “team” 
at Econometric Institute, Inc., which 
works on the Survey 275 days a year, 
and the Service Division of Inter- 
national Business Machines Corpora- 
tion. 

Here are a few high-lights and 
changes: 

1. The planning (choice of subjects, 
etc.) was based not only on past ex- 
perience, analysis of reader mail and 
interviews by editors with readers, 
but on the recommendations of a 
distinguished group of experts who 
comprise the Survey Board of Ad- 
visory Editors. 

2. The method of population es- 
timating has been further refined. 

3. National percentage figures have 
been carried out to 4 decimal points 
instead of 3. 

4. 39 new metropolitan county 
areas have been added. 

5. Cities which represent’ a single 
market area (as for example Lewiston 
and Auburn in Maine) have been 
combined as multiple cities. 

6. All cities are first listed alpha- 

betically, preceding the state figures. 
This is for the convenience of sub- 
scribers who do not know the name 
of the county in which a given city is 
located. 
_ 7. Detailed employment and earn- 
ings data covering 1947 are provided 
for states, counties, and several im- 
portant industries. 

8. Summaries for leading counties 
and cities show the ones leading in a 
certain classification (food, for ex- 
ample) instead of being selected on a 
basis of their rank in population. 


MAY 10, 1949 


9. A leading market analyst, 
Richard D. Crisp, shows by the case 
history method precisely how to use 
the Survey to solve a variety of sales 
control and advertising problems. 

10. Through a code-volume key 
readers can tell at a glance the rela- 
tive importance of any city as a 
wholesaling center. 


BUYING POWER 


11. A code system is used to show 
the importance of farm income, one 
county as against another, and the 
“complexion” of a county can be de- 
termined at a glance by a percentage 
figure which shows the percentage of 
the total labor force which is employed 
on the farms. 

12. All data in this Survey are on 


HOW TO GET THE MOST FROM THE SURVEY 


Your first impulse may be to turn to the 
state and city where you live—or where you 
were raised. Please curb that impulse. 
Find out first what each heading means, 
the source, the suggested uses. Then—and 
only then—will the Survey have maximum 
meaning and value. 


. Pages 19 to 32, (commencing on this page) explain what each 


heading means, the sources, the limitations if any. 


. Next we suggest reading the Richard Crisp suggestions, starting 


page 40, on what the Survey can give you, how to apply it to a 
variety of common sales control and advertising problems. If you 
know in advance what you want to get out of the Survey, the 
detailed figures can be used more effectively. 


. On page 34 is an analysis of a sample city and county which 


illustrates the kinds of facts and comparisons which are available 
for all counties and leading cities. 


. If you are interested first in “spot” markets (state, county, city, 


metropolitan county areas) then study first these sections: 


Starting Page 


Marketing Pictographs 57 
Summaries 200 leading counties 86 
Summaries 200 leading cities 106 
Summaries 178 metropolitan county areas 122 
Industrial employment data 140 
Summary all states and sections 138 


. Now turn to the detailed county and city figures, starting with 


Maine, page 160, and you will find that they are more under- 
standable. 


. There are two state-by-state indexes in this volume. The one in 


front is arranged by districts. The one facing the inside back 
cover is alphabetical by states. 
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1.B.M. punched cards. For informa- 
tion write Econometric Institute, Inc., 
500 Fifth Avenue, New York 18, 
New York. 


13. The “% of state” figure has 
been dropped so as to provide for a 
new category of retail sales, and for 
carrying out U.S.A. percentage figures 
to 4 decimal points. This latter step 
is a big improvement, permitting as 
it does an accurate measurement for 
small counties. Instead of a figure 
.001, it now is possible to show the 
county in its proper .0007. 

For those who wish to translate 
“% of U.S.A.” figures into “% of 
State” the arithmetic is simple. 


1. Put down the county (or 
city) “% of U.S.A. figure,” 
and place the decimal two 
points to the right. 

2. Look up the state “% of 
U.S.A.” 

3. Divide #1 by #2 and you 
have “% of State.” 


Example: the first county figure in 
the Survey county-city data section is 
Androscoggin, Maine. It has .0525 
of the U.S.A. population. Move the 
decimal two points and it reads 5.25. 

The state of Maine has .6160% of 
the U.S.A. population. 

Divide 5.25 by .6160 and you get 
8.5227 which is Androscoggin’s per- 
centage of Maine’s population. Or, 
if it seems simpler, divide the city 
population by the state total. 


14. The Board of Advisory Editors 
voted unanimously to discontinue the 
published estimates of gross Effective 
Buying Income, on the ground that 
only disposable income, or income 
after personal taxes, had any real 
meaning to sales and advertising ex- 
ecutives. Consequently only the net 
figure is used this year. 


15. Another addition, also made 
at the suggestion of the Board of 
Advisory Editors, is per capita Effec- 
tive Buying Income. Readers now 
have their choice as a measuring stick 
of quality between per capita income 
and per family income. 


16. Addition of columns: All 
county and city columns should add 
up to the state total, with the excep- 
tion that this is not true where the 
symbol appears for information “with- 
held to avoid disclosure.” SM _ has 
followed the Bureau of Census pro- 
cedure in not making dollar estimates 
in civil units where less than three 
retail establishments are involved. 
The data which are thus “X’d” out 
are, however, included in the state 
totals. 


20 


THE ECONOMETRIC 
INSTITUTE, INC. 


In any volume containing as many 
figures as the “Survey of Buying 
Power”’—and calling for millions of 
computations to produce the final 
figures here published—some few er- 
rors are inevitable. These may be 
errors in estimating, errors in com- 
puting, errors in proofreading, errors 
in printing. The publishers of SALES 
MANAGEMENT have an intense and 
never satisfied desire to eliminate any 
and all such errors, and each year 
the ultimate goal of complete per- 
fection gets a little nearer. This year, 
through having all computing work 
done by the Service Division of Inter- 
national Business Machines, Inc., we 
believe that computing errors have 
been reduced to (almost, at least) 
absolute zero. 


Because the Survey of Buying 
Power has grown into such a monu- 
mental undertaking, constant staff 
work is necessary twelve months a 
year. Information on very large coun- 
ties and cities which is available every 
month must be tabulated not only for 
the Survey but for the monthly SALEs 
MANAGEMENT feature “High Spot 
Cities”; information about certain 
states, counties, and cities is available 
on a quarterly basis, for certain others, 
every six months. In order to obtain 
the proper perspective toward all 
states, counties and cities, constant 
tabulating and record keeping are re- 
quired. ‘The volume of this work has 
been, more and more each year, over- 
taxing the facilities in the SALEs 
MANAGEMENT office, where many of 
the people who work on the Survey of 
Buying Power are also active in help- 
ing to turn out the other 25 issues 
during the year. 


For this year’s Survey, the pub- 
lishers again engaged the Econometric 
Institute, Inc. on a special 12-month 
basis. This organization has had long 
experience in developing estimates of 
regional economic data and the editors 
believe that the Survey has gained 
greatly in reliability by joining the 
facilities of the two organizations in 
developing and refining the basic data 
on population, sales, and incomes. 


During the past twelve months a 
special department of the Economet- 
ric Institute has devoted its full time 
to studying basic data material which 
is pertinent to the Survey estimates. 
These people, including economists, 
statisticians, and researchers have 
checked all available sources of infor- 
mation on the civil districts which are 
listed in the Survey. This included 
a particularly searching examination 
of 500 counties (and their principal 


cities) which collectively account for 
nearly 90% of the nation’s retail sales 
and income . . . a considerable part 
of the time was given over to a search- 
ing study on sales tax returns for the 
26 states plus New York City where 
sales taxes are imposed. This is a 
complicated job because in no state 
does the sales tax law correspond 
precisely with the definition of retail 
sales as set up by the Bureau of the 
Census and as used in this Survey, 
In the average state, for example, cer- 
tain categories are omitted from im- 
position of sales taxes, such as foods 
and essential drugs. In that same 
state taxes are imposed upon service 
industries which are not retail sales 
according to the Bureau of the Census, 
Wholesale sales in some states are 
lumped with retail. In states where 
the tax is paid through stamps, lead- 
ing chain stores are likely to have a 


policy of buying these stamps at divi- 


sional headquarters for distribution to 
retail units scattered through a num- 
ber of counties. Where this is done 
the raw sales tax figures tend to over- 
estimate the sales in the very large 
centers where their headquarters are 
located and to short change the coun- 
ties and cities in adjoining areas. 

SALES MANAGEMENT | gathered 
from newspaper publishers, radio sta- 
tions, and Chambers of Commerce, 
etc., in all important cities of the 
country factual up-to-date data on 
these communities and their trading 
areas. This information was turned 
over to Econometric Institute and has 
been of inestimable help in preparing 
the estimates. 


Econometric and |.B.M. Personnel 


The creation of the 1949 SALEs 
MANAGEMENT annual Survey of 
Buying Power called on the full re- 
sources of the SALES MANAGEMENT 
staff, the Econometric Institute, under 
whose direction the basic estimates 
were developed, and the International 
Business Machines Corp., who were 
responsible for computations. The 
roster of economists, statisticians and 
technicians drawn upon by SALES 
MANAGEMENT and participating in 
various stages of the project include 
Dr. Charles F. Roos, Dr. Titus L. 
Podea, and Dr. Louis J. Paradiso, all 
officers of the Econometric Institute. 

Dr. Jay M. Gould, ably assisted 
by Irving Scharf, set up the analytical 
procedures underlying the basic esti- 
mates, supported by Phoebe Bentley, 
Ted Dahl, Gloria Brandshaft and 
Edna Washington. For I.B.M. the 
calculating techniques were super- 
vised by John Shiverick, assisted by 
Barbara E. Schroeder and Victor R. 
Castellano. 
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BOARD OF ADVISORY 
EDITORS 


In 1947 because the Survey of Buy- 
ing Power had grown to be a “na- 
tional institution” the editors decided 
to ask a number of important users 
of the Survey to advise with them on 
coming issues. The group as now con- 
stituted is well balanced between tech- 
nical experts and typical users among 
top company officials, sales, advertis- 
ing, and research executives. 

During the past twelve months 
these men were consulted through 
personal calls and through letters by 
SM editors. 

The Board of Advisory Editors for 
this 1949 Survey is made up of the 
following men: 


R. P. Bergan, General Sales 
Manager, National Carbon 
Company, New York; C. T. 
Burg, Vice President and Gen- 
eral Sales Manager, Iron Fire- 
man Mfg. Company, Cleveland ; 
Dr. Franklin B. Cawl, Director 
of Research, Kudner Agency, 
Inc.. New York; Stanley I. 
Clark, Vice President, the Cen- 
taur-Caldwell Div. of Sterling 
Drug, Inc., New York; H. D. 
Everett, Jr., Director, Market- 
ing Research Department, Ford 
Motor Company, Detroit ; Don- 
ald S. Frost, Director of Market 
Research, Bristol-Myers Com- 
pany, New York. 


Also Bernard Gould, Direc- 
tor of Market Research, Gil- 
lette Safety Razor Company, 
Boston; S. J. Hamilton, Jr., 
Sales Manager, National Dis- 
tillers Corporation, New York; 
Carl 'H. Henrikson, Jr., Direc- 
tor of Research, J. M. Mathes, 
Inc.. New York; Robert N. 
King, Director of Research, 
Batten, Barton, Durstine & Os- 
born, Inc., New York; R. M. 
McCreight, General Sales Man- 
ager, Jantzen Knitting Mills, 
Portland, Oregon; Herbert 
Metz, District Manager, Gray- 


bar Electric Company, New 
York, 


And Nelson A. Miller, Chief, 
Marketing Division, Office of 
Domestic Commerce, Washing- 
ton, D. C.; Ray B. Prescott, 
Research Consultant to SM and 
associated with the Survey of 
Buying Power for 18 years; Dr. 
Vergil D. Reed, Associate Di- 
rector of Research, J. Walter 
'hompson Company, New 
York; Dr. Charles Roos, Presi- 
dent, Econometric Institute, 


Inc., New York; C. I. Wood, 
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Executive Vice President, 
Thomas J. Lipton, Inc., Jer- 
sey City. 

Members of the Board advised SM 
editors on both the value and practical 
aspects of suggested data, and the best 
techniques for developing each series. 


CIVIL UNITS INCLUDED 


This year’s Survey contains es- 
timates for all states including the 
District of Columbia, plus special sec- 
tions for Hawaii, Alaska, Puerto Rico, 
and the Dominion of Canada. The 
material is divided by the nine geo- 
graphic districts used by the Gov- 
ernment and data for each of the 
nine districts are provided on page 
138 under the heading “Summary Of 
All Data By. States And Sections.” 

All of the 3,072 counties are 
included. 

Cities are selected on the basis of 
their retail sales volume rather than 
on population alone. Included are 
all cities which in 1939 had a retail 
sales volume of $4,000,000 or more, 
plus certain other cities such as Oak 
Ridge, Tenn., and the three atomic 
bomb cities in the State of Washing- 
ton which either did not exist in 1939 
or were relatively unimportant. In 
general the cities carry down to about 
10,000 population, but from the mar- 
keting man’s point of view a city of 
10,000 with retail sales of $10,000,- 
000 is more important than a sub- 
urban residential city of 20,000 pop- 
ulation but with retail sales of only 
$2,000,000. 

An identifying mark in connection 
with city names (A) signifies that 
the city is a particularly important 
marketing area and is the center of a 
metropolitan county area as defined 
by the Bureau of the Census. In every 
case these are cities of 50,000 popu- 
lation and over. 

Because many cities have passed 
the 50,000 mark since the 1939 Cen- 
sus, SALES MANAGEMENT on its own 
authority has added 39 metropolitan 
areas which are likely to be accepted 
by the government officially following 
the completion of the 1950 Census 
and a complete review of definition 
and concept of metropolitan areas. 
These areas are designated as “new 
metropolitan county areas” and bear 
a) following identifying symbol: 
(*). 

All metropolitan county areas, old 
and new, are summarized commenc- 
ing on page 122 and, immediately 
following, the same areas are ranked 
by population, total retail sales and 
Effective Buying Income. 

A number of cities which are in- 
dependent civil units, often separated 


by a state line or by a river, are really 
single units so far as marketing is 
concerned. The cities of Lewiston 
and Auburn in Maine are a good 
example. Certain of these “twins,” 
accepted by the Audit Bureau of Cir- 
culation as multiple cities, are com- 
bined in this issue of the Survey under 
the heading, “multiple cities” and 
designated by the following symbol: 
(@). 

At the end of every state where 
such multiple cities exist, a summary 
is given following the summary for 
metropolitan county areas. Certain 
of these cities did not have sales of 
$4,000,000 or more in 1939 and con- 
sequently do not appear in the county 
data, but special estimates have been 
made so that their population, sales 
and income are included with the 
city or cities which qualify for in- 
clusion under the $4,000,000 rule. 


POPULATION ESTIMATES, 
HOW DERIVED 


Not until the 1950 population Cen- 
sus is taken and tabulated will it be 
possible to present anything like an 
accurate count of noses by civil divi- 
sions such as counties and cities. There 
have been no thoroughly reliable 
bench marks since the 1940 Census. 
Millions of our young men and 
women left their homes to enter serv- 
ice, other millions moved about during 
the war years, coming from farms 
and villages to city war plants; fol- 
lowing the war there has been further 
shifting around and also a very rapid 
increase in population brought about 
by an unparalleled number of births. 

Today the Government by a scien- 
tific sampling method can determine 
national and state populations with a 
reasonable degree of accuracy, but 
very little official data are available on 
county and city populations. 

In preparing the population esti- 
mates, as of January 1, 1949, for this 
issue of the Survey of Buying Power, 
we began with official Census Bureau 
estimates of civilian population for 
the nation and all the states as of 
July 1, 1948. These figures were 
then projected for six months to Jan- 
uary 1, 1949 on the basis of our 
knowledge of post-war population 
trends. 

The bulk of the work done by 
SALES MANAGEMENT and Economet- 
ric, therefore, consisted of making 
estimates of population for counties 
and cities. Over the summer of 1948 
the Econometric Institute carried out 
on behalf of SALES MANAGEMENT 
an intensive canvass of all Chambers 
of Commerce, postmasters and mayors 
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of all cities and towns listed in the 
Survey. These sources were asked to 
provide the best possible and most 
up-to-the-minute estimates of current 
civilian population both for the coun- 
ty and the municipal boundaries of 
their cities. These estimates were 
supplemented by follow-up checking 
in the cases where the responses were 
either late or in great variance of each 
other. They were then averaged and 
their reasonability evaluated in the 
light of other available sources of 
population data. 

Last year, except for a few minor 
cases, the Census Bureau did not con- 
duct any local population sample sur- 
veys such as those undertaken in 
April 1947 for some forty major 
metropolitan districts. However, con- 
siderable help was available in the 
form of post-war population studies 
made for some thirty-seven states by 
the following official state agencies: 


Alabama: State Dept. of Health, 
Bureau of Vital Statistics 
Arizona: Valley National Bank of 
Phoenix 

Arkansas: Economic Council, State 
Chamber of Commerce, Arkansas 
Resources and Development Com- 
mission 

California: Reconstruction and Re- 
employment Commission, California 
Taxpayers’ Association, California 
State Chamber of Commerce 
Colorado: State Department of 
Health, Statistics & Records Di- 
vision 

Connecticut: State Dept. of Health, 
Bureau of Vital Statistics, Connec- 
ticut State Development Com- 
mission 

Delaware: State Board of Health 
Florida: Commissioner of Agricul- 
ture 

Georgia: State Dept. of Health, 
Bureau of Vital Statistics 

Idaho: State Dept. of Health, Bu- 
reau of Vital Statistics 

Illinois: State Dept. of Health, Di- 
vision of Vital Statistics & Records 
Indiana: Economic Council, State 
Board of Health, Division of Pub- 
lic Health Statistics ' 
Kansas: Board of Agriculture 
Kentucky: State Board of Health, 
Division of Vital Statistics 
Louisiana: State Board of Health, 
Division of Public Health Statistics 
Maryland: State Dept. of Health, 
Bureau of Vital Statistics 
Massachusetts: Dept. of Labor and 
Industries, Division of Statistics 
Michigan: Dept. of Health, Bureau 
of Records and Statistics 
Mississippi: State Board of Health 
Missouri: Dept. of Public Health 
and Welfare, Division of Health, 
Section of Statistics 

Montana: State Board of Health 
Nevada: State Dept. of Health, Di- 
vision of Vital Statistics 

New Hampshire: State Dept. of 
Health, Division of Vital Statistics 
New Jersey: State Dept. of Health. 
Bureau of Vital Statistics, Dept. of 
Economic Development 

New York: State Dept. of Health, 
Office of Vital Statistics 


22 


J 


$29.58 = 
= i= 


is AVERAGE WEEKLY 
IN ALL MANUFACTURI 


™ 
x 
od 
foal 


941 194 1947 
(ANNUAL AVERAGES) 1948 
SQURCE U S DEPARTMENT OF LABOR 


Cearnic BY Pita SS 


New Mexico: Bureau of Business 
Research, University of New 
Mexico 

North Dakota: State Dept. of 
Health, Division of Vital Statistics 
Oklahoma: Bureau of Business Re- 
search, University of Oklahoma, 
Oklahoma Planning and Resources 
Board 

Oregon: Bureau of Business Re- 
search, University of Oregon, State 
Board of Health, Division of Vital 


Statistics 

Pennsylvania: State Planning 
Board, Pennsylvania Dept. of Com- 
merce 


Rhode Island: Dept. of Health, Di- 
vision of Vital Statistics 

South Carolina: State Board of 
Health 

South Dakota: Business Research 
Bureau, University of South Da- 
kota, South Dakota State Historical 
Society 

Tennessee: Dept. of Health 
Vermont: State Development Com- 
mission, Bureau of Research & 
Planning 

Virginia: Bureau of Population and 
Economic Research, University of 
Virginia 

Washington: State Census Board, 
State Dept. of Health, State Dept. 
of Social Security 


County and City Estimates 


The county and city estimates pro- 
vided by these agencies are in most 
cases the product of careful studies of 
post-war school records, vital statis- 
tics and actual population. These 
estimates were first converted by SM- 
Econometric into percentages of the 
total state population figures used by 
these agencies. These percentages 
were then applied to accepted esti- 
mates of state populations as of Jan- 
uary 1, 1949, as projected from Bu- 
reau of the Census estimates of state 
populations. The resulting county 
and city populations estimates (now 
geared to January 1, 1949) were 
used to judge the reasonability of the 
average figure obtained from local 
sources. 

Further checks were provided, ex- 


pressly for states in which no post. 
war state-wide population study was 
available on a county basis, by com- 
parison with 1949 projections of coun- 
ty population, based on the 1943 
ration book count, which still remains 
a surprisingly good indicator of war- 
time population shifts within states, 
SM _ was also able to draw upon the 
regional files of the Econometric In- 
stitute which contained a large col- 
lection of statistical data, painstak- 
ingly built up over the past ten years, 
which provided further opportunities 
for evaluating local population move- 
ments. 

Of the 3,072 counties making up 
the total for the United States, the 
largest 500 account for roughly 90% 
of sales and income. For each of these 
500 counties, elaborate records have 
been compiled by the Econometric 
Institute, tracing the annual course of 
population, sales and income back to 
1935. These back series, constantly 
supplemented and refined by the ac- 
cretion of new information consti- 
tute the basis for projecting the 
estimates for the current year. 

Having established state totals for 
population, sales and income, and 
estimates for key counties and current 
local estimates for all cities, each state 
was then considered separately and 
the residuals were allocated among 
the remaining (mainly rural) coun- 
ties on the basis of 1939 Census rela- 
tionships. 

Subscribers who need population 
estimates for such divisions not cov- 
ered in this Survey, or estimates of 
Survey counties and cities but cover- 
ing a different period, should write to 
Econometric Institute, Inc., 500 Fifth 
Avenue, New York, N. Y. This or- 
ganization is equipped to prepare es- 
timates based upon the same techniques 
and sources as used in this SM 
Survey. 


New Definition of “Family” 


Readers will note a considerable 
expansion in the number of families. 
This is brought about, in large meas- 
ure, by making the Survey definition 
conform to the Census Bureau defini- 
tion of “private household.” 

A private household includes all 
the persons who occupy a house, an 
apartment or other group of rooms, 
or a room that constitutes “separate 
living quarters.” It includes the re- 
lated family members and also the 
unrelated persons, if any, such as 
lodgers, servants or hired hands who 
share the living quarters. A person 
living alone, or a group of unrelated 
persons sharing the same living ac- 
commodations as partners is counted 
as a household. 
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MAJOR RETAIL TRADING AREAS 


Proportioned to retail sales" 


CHICAGO 


NEW YORK 


PHILADELPHIA 


In the FIRST 3 MARKETING Areas of NEW YORK, CHICAGO 


and PHILADELPHIA that produce 1% of all the U. S. Retail 
Sales, FIRST 3 MARKETS GROUP reaches OVER % of all the 
families. Every Sunday a circulation of OVER 7,400,000. 
Here’s a SUNDAY PUNCH for your Advertising Schedule. 


*1941 Retail Sales 


NEW YORK SUNDAY NEWS 
THE GROUP CHICAGO SUNDAY TRIBUNE 
WITH THE PHILADELPHIA SUNDAY INQUIRER 


Rotogravure « Colorgravure 


SUNDAY PUNCH MARKETS GROUP Picture Sections « Magazine Sections 


News Building, 220 East 42nd Street, New York 17, VAnderbilt 6-4894*Tribune Tower, Chicago 11, SUPerior 0044*155 Montgomery Street, Son Francisco 4, GArfield 1-7946 
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RETAIL SALES, 
1948 ESTIMATES. 


County figures are arranged alpha- 
betically by states, and cities are in- 
dented, with city figures in lighter 
type. The estimates are for retail 
store sales only, and do not include 
services, amusement, utilities, etc. In- 
cluded are the precise categories cov- 
ered by the Bureau of the Census in 
its Census of Business, the most recent 
being for the year 1939. Immediately 
following the county and city listings 
is a summary of metropolitan county 
areas and multiple cities if any. 
There are 139 metropolitan county 
areas defined by the Bureau of the 
Census, and SM has added 39 more. 
The Survey does not give informa- 
tion for so called “metropolitan dis- 
tricts.” These areas, as defined by the 
Bureau of the Census, follow town- 
ship lines. Radiating out from large 
cities, they include all contiguous 
townships which have a population 
density in excess of 150 persons per 
square mile. Very few sales organiza- 
tions find it either necessary or desir- 
able to break their sales down to a 
township level; the time and expense 
involved in such an allocation is out 
of proportion to the possible benefits. 

The national estimates of both re- 
tail sales and personal income are the 
basic responsibility of the Department 
of Commerce. SALES MANAGEMENT 
starts where this Government body 
leaves off, and breaks the national 
income down by sections, states, coun- 
ties and cities. While the Department 
of Commerce makes annual state es- 
timates of income, it makes only a 
national estimate for retail sales. 

Since 1929 SALES MANAGEMENT 
has steadily perfected its techniques 
for breaking retail sales down to the 
smaller civil districts and this year, 
with the aid of the Econometric In- 
stitute, Inc., it has been able to utilize 
sales tax data from 26 states and the 
city of New York. 

Sales tax data cannot be used “in 
the raw.” First, the data for sales 
tax states must be adjusted to compar- 
able bases, for there are great differ- 
ences among these states with respect 
to tax rates and coverage. For each 
state it was necessary to trace the 
year by year changes in tax collections, 
excluding from consideration all ac- 
tivities not covered by the U.S. Cen- 
sus Bureau’s definition of retail trade, 
such as service trades, wholesaling, 
utilities, amusement industries and 
the like. Allowances had to be made 
for changes in the tax law or the tax 
rate over the period. 

The cumulated percentages changes 
over the years were then applied to 
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the basic 1939 Census retail sales total 
to yield the estimates of sales in 1947 
for the tax states, which in turn could 
be used, to some extent, to throw 
light on the volume of sales in non- 
tax states. For example, certain typi- 
cal statistical relationships emerged 
between sales and income, and sales 
and population, within sales tax states 
which could be applied to other non- 
tax states of a similar economic char- 
acter within the same regions. These 
results were then checked against 
other regional sales indicators such 
as the Department of Commerce 
monthly survey of the sales of inde- 
pendent retailers, the Federal Reserve 
Board’s monthly tabulation of bank 
debits, the Federal Reserve Board’s 
monthly reports of department store 
sales, available for a limited list of 
large cities. 


The Sales Tax States 


The 26 sales tax states are printed 
in a footnote on this page.* 

The reports mentioned immediately 
above are of major assistance in de- 
termining the proportion of a state’s 
sales to be allotted to the various 
counties and cities. In the case of sales 
tax states, collection figures by coun- 
ties could be used as a cross check 
against estimates arrived at through 
the use of such indicators of regional 
sales as the Department of Com- 


*Sales tax data are available from 
the following states: Alabama, Arizona, 
Arkansas, California, Colorado, Con- 
necticut, Illinois, Indiana, Iowa, Kansas, 
Louisiana, Maryland, Michigan, Missis- 
sippi, Missouri, New Mexico, New York 
(city), North Carolina, North Dakota, 
Ohio, Oklahoma, Rhode Island, South 
Dakota, Utah, Washington, West Vir- 
ginia, Wyoming. 


merce’s estimates of independent re. 
tailers, bank debits (an extremely 
good indicator), and Federal Reserve 
reports of department store sales, 
Preliminary estimates were checked 
against relationships between state 
and county as shown by the 1939 
Census, and with population changes, 
These many checking operations have 
resulted in refinements which enable 
us to show a variety of reasons for 
every significant figure. 

Some of the changes over last 
year’s figures represent correction of 
errors and, therefore, are more ap- 
parent than real. Analysis of sales 
tax and other data has in some cases 
forced us to make some downward 
revisions in certain areas, upward re- 
visions in others. All of the basic 
estimating has to be done before the 
calendar year has come to a close and, 
for example, where sales tax data are 
used it is necessary to project them 
from nine or ten months. Sometimes 
important changes take place at the 
end of the year as a result of crop 
failures or other unpredictable hap- 
penings, and in the following year it 
is necessary to revise some of the pre- 
vious estimates. . 

It should not be inferred therefore, 
that all changes over last year neces- 
sarily represent downward or upward 
trends; in part they must always 
reflect the kind of basic revision re- 
quired in the interest of constant 
improvement of the basic data. 


Categories of Retail Sales 


The first column under retail sales 
is “Dollars in Thousands” followed 
by “% of U.S.A.” Similar percentage 
figures are given for population and 
Effective Buying Income, so that users 
of the Survey can see at a glance both 
the quantity (dollars) and the qual- 
ity (percentages) factors of a given 
county or city or as between counties 
and cities. 

“Percent of state” figures have been 
eliminated this year, but readers can 
develop these by the simple method 
described in item 13 concerning High- 
lights and Changes in the current 
Survey, on Page 20. 

A new category has been added to 
the retail store classification this year, 
one covering the Furniture-House- 
hold-Radio group. This was added at 
the suggestion of several members of 
the Board of Advisory Editors. Fort 
the 1950 book it is possible that Auto- 
mobile sales will be resumed after the 
wartime and post-war lapse. Your 
editors felt that new car sales would 
be valueless as a market index so long 
as automobiles were being marketed 
on an allotment basis. 
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OFFICIALLY ACCREDITED GREAT CIRCLE DISTANCE 


DISTANCE ACTUALLY FLOWN. ............ 5273 Miles 
(Over water, 2474 miles --- Over land, 2799 miles.) 
2 bo a San a ae 36 Hrs., 2 Min. 
I WE od ad bepaeaenaeam wee 3858 Lbs. 
Se Ns asada eiiedeewaeeak es 288 Gals. 
SN xo KGudweevaWen sven eeneany 272.25 Gals. 
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RT Pee re 7.5 Gals. 
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EXTRA DISTANCE POSSIBLE ON FUEL UNUSED. .372 Miles 
AVERAGE GROUND SPEED, distance flown. .. . 146.3 MPH 
AVERAGE MILES PER GALLON, distance flown. . 19.37 MPG 
AVERAGE GALLONS PER HOUR............. 7.56 GPH 
TOTAL COST OF GAS AND OIL............... $75.00 


Apply Bonanza Transportation to your business Top speed, 184 mph 
Company ownership of this fast, quiet plane turns travel Cruising speed, 170 mph 
days into travel hours—time saved you can put to profitable Range, 750 miles 


use. Investigate! A note on your company letterhead will 
bring an informative 60-page brochure on “The Air Fleet of 
American Business.” Write today to Beech Aircraft Cor- BEECHCRAFT 


poration, Wichita, Kansas, U.S.A. 
ONANZA 


MODEL @® 
BEECHCRAFTS ARE THE AIR FLEET OF AMERICAN BUSINESS 
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Types of Retail Stores Covered 


The types of stores included under 
Food, General Merchandise, Drugs, 
Furniture-Household, and Radio are 
those used by the Bureau of the 
Census. The following tabulations 
show the kinds o fstores and also give 
the breakdown of the contribution 
which each made to the grand total 
in the Census year of 1939. This in- 
formation is provided so that the sub- 
scribers may tell at least approximately 
how important each type of store may 
be. For example, a reader, just as 
we were going to press, called up to 
ask what percentage department store 
sales made up of the General Mer- 
chandise total. We told him that the 
only information available was from 
the 1939 Census and that he would 
have to assume that current percent- 
ages would be similar. All figures 
are in thousands of dollars. 


1939 
FOOD GROUP 


Grocery Stores 
(without meats) . .2,225,435 
Combination Stores. .5,496,318 


10,164,967 


Dairy Products Stores 142,728 
Milk Dealers ...... 597,283 
Meat Markets ..... 700,243 
Fish Markets ...... 50,554 
Candy & Nut Stores 40,200 
Confectionery Stores. 255,100 
Delicatessen Stores .. 132,365 
Fruit and Vegetable 

Te ee 222,239 
Bakeries, Caterers ... 168,027 
Egg & Poultry 

NR ee 63,350 
Other Food Stores... 71,125 

GENERAL 

MERCHANDISE 

GROUP 5,665,007 
Department Stores . .3,974,998 
Dry Goods Stores . 229,286 
General Merchandise 

Stores with Food.. 112,108 
General Merchandise 

Stores (others) 371,814 
Variety Stores ..... 976,801 

DRUG STORES 1,562,502 
Drug Stores with 

fountain ........ 1,205,241 
Drug Stores, others .. 357,261 

FURNITURE- 

HOUSEHOLD- 

RADIO GROUP 1,733,237 
Furniture Stores . 973,157 
Floorcovering Stores 58,618 
Drapery, Curtain, 

Upholstery Stores. 15,843 


PER CAPITA DEBT 


IN THE U.S. $7970 
, ca $1,848 


Prem UM rrrre $1,582 


GROSS DEBT OF 
FEDERAL, STATE, & LOCAL 
GOVERNMENTS 
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China, Glassware, 


Metalware Stores . 21,821 
Interior Decorators.. 27,930 
Antique Shops ..... 17,743 
Other Home 

Furnishing Stores. 84,772 
Household Appliance 

Pere 294,518 
Radio- Household 

Appliance Stores .. 190,180 
Radio Stores ....... 22,901 
Radio-Musical 

Instrument Stores. 25,774 


Included in the General Merchan- 
dise Group are both the mail order 
departments and the retail stores of 
the big Chicago companies. Since 
none of these companies is willing— 
or perhaps able—to give a detailed 
break-down of its mail order sales, 
the General Merchandise total in cer- 
tain cities is swollen by this mail order 
business. Certain cities, particularly 
Chicago, also have bloated General 
Merchandise sales in the 1939 Cen- 
sus. Since that time all of the mail 
order companies have decentralized 
their operations by opening up more 
and more branch warehouses. Al- 
though no official figures are available, 
SALES MANAGEMENT editors have 
reason to believe that about one-fourth 
of the mail order business of both 
Sears Roebuck and Montgomery 
Ward is handled from Chicago. The 
balance of the Montgomery Ward 
mail order business is filled from ware- 
houses in Albany, Baltimore, Kansas 
City, Fort Worth, St. Paul, Denver, 
Portland, Oregon and Oakland; sim- 
ilar Sears Roebuck branches are in 
Philadelphia, Boston, Kansas City, 
Minneapolis, Atlanta, Memphis, Dal- 
las, Seattle, Los Angeles and Greens- 
boro, North Carolina. 

It may be well to point out again 
that both the Bureau of the Census 
and the SM Survey report on store 


sales only, and not by commodities, 
The Drug Store figures, for example, 
do not include the sales of drug items 
in department stores, super market or 
other stores that may sell some drugs 
or toilet goods as a sideline. 

In 1948 the retail sales were about 
69% of net Effective Buying Income, 
but this relationship varies from state 
to state, county to county, and city to 
city depending on such factors as the 
trading radius of a community, the 
size of the average family income, 
the savings habits of the people. Some 
counties, and many cities, have retail 
sales which are greater than the net 
Effective Buying Income. This sel- 
dom means that the people in those 
communities are living beyond their 
income. Almost always it means that 
they draw retail trade heavily from a 
wide outside area. 


WHOLESALE SALES 


There have been no bench marks of 
Wholesale sales since the 1939 official 
Census, and in the judgment of SALEs 
MANAGEMENT editors and officials of 
Econometric Institute, Inc., precise 
estimates of current Wholesale sales 
are impossible. Rather than make es- 
timates which might have a wide mar- 
gin of error they have adopted a simple 
code system which shows at a glance 
the relative importance of a city in 
Wholesale sales but does not attempt 
to show dollars and cents figures. 

The major part of the nation’s 
wholesale business is transacted in 125 
cities which have wholesale sales in 
excess of $250,000,000 a year. These 
are the cities classified as code letters 
A to D inclusive. 

The code letters under the classi- 
fication Wholesale Sales are to be 
‘interpreted as follows: 


Code Letter Volume Code 
(Million $) 
A over 2,500 
B 1,000 - 2,500 
* 500 - 1,000 
D 250 - 500 
E 100 - 250 
F 50 - 100 
G 25 - 530 
H Under 25 


EFFECTIVE BUYING 
INCOME, SM ESTIMATES 
1948 


Although our national income gains 
started to taper off in the latter half 
of the year 1948, the revised tax bill 
made it possible for people to keep 
more of the dollars they earned, and 
for the year as a whole the gain in net 
income was roughly 10%. 
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"Ditch-Digging" Advertising begins with locating your 


best prospects. 


You're taking that step whenever you 


use SALES MANAGEMENT's Survey of Buying Power. 


But « unless you take three other 


steps, too, you won't get "Ditch- 


Digging" Advertising that sells by 
helping people buy! 


"Ditch-Digging" Advertising is the 
"machine tool" of selling. To fit 
properly into your plan for the 
production of profitable omers, it 
must be soundly based on thorough 
study of all the factors that pro- 
mote or deter low-cost selling. 


Here are the other three steps that 
make "Ditch-Digging" Advertising so 
effective a selling force: 


Step 2: Find out the viewpoints, 
prejudices, and confusions 
that cloak your product in the eyes 
of your customers and prospects. 
Do you know -— for sure — what they 
think and why they think it, today - 
now that they have a free choice? 


Step 3: Then (and only then) de- 
termine what to say to 
improve those viewpoints; to reduce 
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THE SCHUYLER HOPPER Co. 


12 East 41st Street, New York 17, N.Y. + LExington 2-1790 


*“’DITCH-DIGGING’ ADVERTISING THAT SELLS BY HELPING PEOPLE BUY” 


prejudices and confusions that ob- 
struct low-cost selling. 


Step 4: Use Steps 1, 2, and 3 to 

define what tools to use 
for telling the right story to the 
right people at the right times: 
magazines, newspapers, radio, direct 
mail, display, or whatever other 
mechanical means of transmitting 
ideas and information may be indi- 
cated. 


Those are the basic procedures in 
creating advertising that helps 
people buy your products in a buyer's 
market -"Ditch-Digging" Advertising, 


Weve outlined this approach to buy- 
er's market advertising in a little 
20-page booklet called, "'Ditch- 
Digging' Advertising That Sells by 
Helping People Buy ."' eg. v..s. Pat. om.) 
We'll gladly send a copy —- no ob- 
ligation, of course - to any sales 
executive interested in matching 
selling and adver- 

tising to buye r's ) 
market requirements. 
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You are taking STEP 1 toward 
"Ditch-Digging" Advertising 
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The SM estimates follow the new 
concept used by the Department of 
Commerce as developed in the sum- 
mer of 1947. This figure includes an 
estimate of the imputed rent on owner- 
occupied dwellings, both urban and 
rural. 

Readers interested in the complete 
explanation of the Government. re- 
porting method on income should 
send 25¢ to the Superintendent of 
Documents in Washington, care Gov- 
ernment Printing Office, for a copy 
of the special report “National Income 
and Products Statistics of the United 
States.” This report contains revised 


tables and charts covering the years 
1929 to 1946 inclusive. 


Included Under Income 


The first column under the heading 
“Effective Buying Income” shows in 
thousands of dollars the net Effective 
Buying Income for the year 1948 from 
all sources, including: 


Wages 

Salaries 

Dividends 

Interest 

Government Payments 

All Miscellaneous Sources of Income 


This income figure is for income 
paid out, (plus certain imputed in- 
come such as rents on owner-occupied 
homes) and the national and state 
totals are based on preliminary esti- 
mates of the Department of Com- 
merce of gross national income. The 
total does not include payments to our 
armed forces overseas since we are 
concerned exclusively (as in the case 
of population and sales) with the 
domestic economy. 

This gross figure for each state is 
then discounted by a percentage figure 


28 


derived from information available 
through the Bureau of Internal Reve- 
nue on income tax receipts, plus other 
information available through states 
where income taxes are imposed. 

What remains after this subtraction 
of personal taxes is net Effective Buy- 
ing Income, or disposable income. 

In breaking the state income down 
by counties and cities, percentage fig- 
ures are used which are based upon 
known relationships between the 
county and state (city and state, city 
and county) including such factors 
as retail sales, income tax returns, 
bank debits, population changes, etc. 

It is not possible to secure reliable 
data on Federal income tax payments 
by counties and cities. Only state 
figures are available, and the assump- 
tion has to be made that the per- 
centage paid by the state as a whole 
is applicable to all counties and cities. 
Common sense reasoning tells us that 
deductions should be greater for the 
large, highly industrialized areas and 
smaller for farm and rural areas, but 
no formula for making these logical 
adjustments is possible from available 
data. ‘The impact of personal taxes 
varies considerably by states. Such 
taxes take only 5.5% of gross income 
in Mississippi, but account for 27.1% 
in Delaware. The national average is 
11.5%. In general, the heaviest de- 
ductions, both in dollars and per- 
centage, fall in the high-income states. 

The further refinements—‘% of 
U. S. A,” “E. B. I. per capita,” 
“FE. B. I. per family,” are, of course, 
based on the net income figure. Both 
the per capita and per family figures 
are straight arithmetical averages de- 
rived by dividing the total net Effec- 
tive Buying Income by the number 
of individuals and the number of 
families. 


The Averages Are Arithmetical 


In probably the majority of counties, 
little difference would be found be- 
tween an arithmetical and a median 
average. Relatively they would be 
similar. But in many other counties 
great differences would be found. 
Let’s say that a county has 10,000 
families and a total net E. B. I. of 
forty million dollars. This works 
out to an arithmetical average of 
$4,000 per family. It is possible, how- 
ever, that 5 families have a total in- 
come of two million dollars; 100 
others a total income of another two 
million dollars; 1,000 others a total 
income of $7,500,000, leaving $28,- 
500,000 for the remaining 8,895 fam- 
ilies, or an average for them of 
$3,024. 

The per family figures must, there- 
fore, be interpreted with caution, and 
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with the recognition that they are 
averages for all families, some with 
much higher incomes, some with 
lower. 

SALES MANAGEMENT would like 
to be able to provide you with a 
median average income figure, or 
groupings to show the number of 
families within the conventional 
standard income groups, but to date 
they have been unable to secure reli- 
able measuring rods for states, counties 
and cities. Experimentation. along 
these lines is under way, however, and 
some progress is being made. 

The percentage figures by counties 
and cities on net E. B. I. are designed 
for comparison with similar _per- 
centages for population and _ retail 
sales, so that subscribers can get the 
answer quickly to three vital ques- 
tions: how many people, how much 
they spent, how much they might 
have spent. 

Some subscribers, particularly re- 
search men and other technicians, may 
be left unsatisfied by the above de- 
scription of how SALES MANAGE- 
MENT makes its annual estimates. We 
regret that we cannot take them 
through each step and process. 

To SALES MANAGEMENT the for- 
mulae and technique used in making 
these estimates for the annual Survey 
of Buying Power are an important 
and valuable stock in trade which 
must be safeguarded. Just as Macy’s 
doesn’t tell Gimbel’s, just as P & G 
doesn’t tell Colgate, so SM must re- 
fuse to tell all its secrets. 


Estimates of Farm Income 


While state by state estimates of 
gross farm income are given in this 
Survey through both pictographs and 
tables, the decision was made to dis- 
continue the practice of estimating 
farm income by counties on a dollar 
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The best advertising is usually 


a mutual effort— 
generated when the agency’s ability 


is sharpened by the client’s. 
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basis, except for the table on the lead- 
ing 200 counties. Experience shows 
that farm income is the most difficult 
of all to project, and only after a 
calendar year is completed and all the 
figures are in, can an accurate break- 
down be made. 

This is attributable largely to 
changed estimates of the prices re- 
ceived from farm and livestock mar- 
ketings and also the effects of 
droughts, floods, freezing and the like. 

Therefore; SALES MANAGEMENT 
has decided that the best interests of 
its readers will be served if no at- 
tempt is made to make precise esti- 
mates of farm dollar income by coun- 
ties. But whether a subscriber may 
be interested in the farm commu- 
nity as such or only in the urban 
portion of a county, the information 
given in this year’s Survey tells him 
at a glance the complexion of the 
county. 

Under the “Farm” heading readers 
will find two divisions: the first, 
“Volume Code,” shows the approxi- 
mate value of farm income, based on 
gross dollars. The code is as follows: 


Code Volume Code 
Letter $ Millions 
A 25 and up 
B 10 - 25 
= 7.5 - 10 
D ee 
E 25 - 5.0 
F 10- 25 
G O- 1 


The second division is headed, “% 
of Labor Force” and it shows as of 
the 1940 Census, the percentage of 
the county labor force engaged in 
farming operations. This includes 
both farm operators and hired help. 
There have been changes in the rela- 
tionships since 1940, but it is unlikely 
that any shifts have completely 
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changed the economy—from farming 
to industrial, or vice versa. Thus the 
complexion of a county may be seen 
quickly. If it has a high percentage 
engaged in farming operations—50% 
or over, let us say—it may be taken 
as predominantly agricultural. If such 
a high figure is combined with a high 
code letter such as A, B or C, we have 
positive evidence that it is an im- 
portant agricultural county. If, on 
the other hand, a county has a code 
letter such as F and a small per- 
centage figure—let us say 20 or less— 
it is obvious that the dominant econ- 
omy in the county is trade and indus- 
try, mot agriculture. 


SALES-ADVERTISING 
CONTROLS 


The column headed “% of U.S. A. 
Potential” is designed as an over-all 
index for use in setting sales quotas 
and advertising appropriations. 

It is a weighted index and includes 
Effective Buying Income, retail sales 
and population. 

The number of people, their buying 
habits, and the amount of money 
they have to spend are each important 
in setting sales quotas and allocating 
advertising appropriations, but for the 
great majority of products no single 
feature is an accurate guide. Perhaps 
we were all created equal but we are 
not equal when we reach the buying 
stage; neither do we buy all of our 
merchandise in the same towns in 
which we live—and millions of us 
live on farms far away from towns. 

As a result of a great deal of study 
and experimentation, and after check- 
ing tentative conclusions with actual 
sales records of many SM subscribers, 
the editors perfected a balanced “% 
of U. S. A. Potential” which assigns 
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5 points to “% of U. S. A. Effective 


‘Buying Income,” 3 points to “% of 


U. S. A. Retail Sales,” and 2 points 
to “% of U.S. A. Population.” 

This “% of U. S. A. Potential” 
figure can be used without change by 
national marketers in setting up sales 
quotas on a fair and equitable basis, 
in dividing up sales territories, in 
setting realizable goals for distrib- 
utors; by advertising agencies, and by 
advertising departments in breaking 
down their appropriations and in de- 
ciding where to put the added pres- 
sure. 

Those organizations that do not 
distribute nationally but operate on a 
sectional basis can use the figures 
with a slight modification. Let’s sup- 
pose that such a manufacturer oper- 
ates in a dozen states and the combined 
“% of U. S. A. Potential” of these 
12 states, as shown in the page 
headed “Summary of All Data by 
States and Sections,” is 25% of the 
national total. Since this is one-fourth 
of the U. S. A. potential, he should 
multiply the “% of U. S. A. Poten- 
tial” for each county in his section by 
four. 

Many alert sales organizations use 
these potential figures in their sales 
training and promotional work with 
important distributors and dealers 
but the editors suggest that all na- 
tional figures be reduced to a local 
level. The distributor in Richmond, 
Va., can’t see the counties in his terri- 
tory as a percentage of the national 
total, but it is very easy to reduce them 
to an understandable figure. Let’s 
assume that this distributor has 5 
counties in his territory. The poten- 
tials for each of those counties will 
be found in the State Section. 

A typical set-up follows. ‘The first 
column shows the “% of U. S. A. 


Potential” from this volume, and 
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BUYING POWER IN THE SOUTH 


Judged on performance, families in the 15 Southern 
Agriculturist States are today’s most responsive 
market for major electrical appliances. The strength 
of this market is revealed by the 1948 sales figures 
at the right. 


It is significant that these families are located in 
the 15 Southern Agriculturist States: 


Y WHERE cash farm income has increased 
three fold in eight years; 


Y WHERE two of every three farms in the 
United States electrified during 1948 arelocated; 


Y WHERE 1,308,770 farms have been electri- 
fied during the past eight years, to bring the 
total of electrified farms for these states to 
1,907,900 by the end of 1948. 


1948 SALES FIGURES OF 
FIVE MAJOR ELECTRICAL APPLIANCES 


per 1,000 families served by central 


power line 
15 Southern Balance of 

States VU. S. 
Refrigerators 108 98 
Ranges 38 25 
Water Heaters 23 15 
Home Freezers 14 y 
Washers 93 61 


Compiled from 1948 sales figures in January 1949 issue of 
“Electrical Merchandising.” 


ADVERTISING POWER IN THE SOUTH 


Southern Agriculturist 1,104,737 circulation ex- 
ceeds that of any other monthly or weekly A. B.C. 
magazine, urban or rural, in the 15 Southern States. 
Each issue of Southern Agriculturist is delivered 
to more homes in these states than the combined 


subscription and newsstand delivery of any other 


magazine.* 


Southern Agriculturist’s circulation has topped 


all farm magazines for 36 consecutive months, and 


topped all A.B.C. magazines for 12 consecutive 
months, in the 15 Southern States. 1,104,737 net 


paid circulation for December, 1948. 


*Standard Rate and Data Service, March, 1949 


vile ¢ Atlanta ¢ LosAngeles © NewYork © Chicago 
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SOUTHERN AGRICULTURIST'S 
“TOP MILLION’ FARM FAMILIES 


offer advertisers the largest single read- 
ing group in the South. 


FIRST IN CIRCULATION 
FIRST IN RATE ADVANTAGE 
FIRST IN CONSUMER VALUE 
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the second column is the figure which 
results from using the total of the 5 
counties (.797) as the base, 100: 


% of U.S.A. Localized 

County _ Potential County % 
A .0460 5.77 
B 5420 68.00 
C .1220 15.31 
D .0200 2.51 
E .0670 8.41 


That distributor can’t visualize 
County B as producing .5420% of 
the nation’s total, but he can see it 
as having 68% of his territory’s 
volume. 

While the weighted “% of U.S. A. 
Potential” seems to work out satis- 
factorily on a wide variety of prod- 
ucts, it is quite possible that it may 
not be as perfect to you as some- 
thing else might be. For example, if 
yours is a very low-priced, mass-con- 
sumption product, perhaps population 
alone is the best index of buying op- 
portunity. If your product is sold 
exclusively through drug stores, then 
possibly drug store sales alone will 
be best. In that case, you will have 
to develop percentage figures. Or it 
may turn out that through experi- 
mentation you will find that the same 
elements which we use in “% of 
U. S. A. Potential” (population, re- 
tail sales, effective buying income) 
should be put together on a different 
weighted basis, such as 3 points for 
income, 5 for retail sales and 2 for 
population. Only through experi- 
mentation and checking with your 
own past records and records for your 
industry, can you determine the most 
practical index. 


Quality of Market Index 


The last column, called “Quality 
of Market Index,” is a measure of 
the purchasing ability of each county 
and city as compared with the nation. 
It is constructed by dividing the “% 
of U. S. A. Potential” by “% of 
U. S. A. Population.” The U.S. A. 
of course is the base, 100. This index 
is designed as a handy guide to sales 
and advertising managers who are 
considering intensive campaigns in a 
restricted list of above-average 
counties. Those counties and cities 
which have an index figure markedly 
higher than that of the nation (100) 
or higher than other counties and 
cities in the state or geographic area, 
are likely to be the ones where inten- 
sified promotional campaigns will 
bring the greatest returns. Note, how- 
ever, that it is an index of quality 
but not quantity. 
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The Quality of Market Index 
should be used only in connection 
with other columns, not independ- 
ently. Otherwise, undue emphasis 
might be placed on counties and 
cities which are high in quality but 
weak in quantity. 


Suggested Uses for This Survey: 
1. Advertising 


(a) Allocating by districts. 

(b) Checking media circulations 
against income and sales. 

(c) Servicing agency accounts. 

(d) Determining markets for in- 
tensive cultivation. 

(e) Selecting test cities. 

(f) Adjusting advertising quotas 

_ to sales results. 

(g) Selecting cities for special 
spot radio and newspaper cam- 
paigns. 


2. Market Planning 


(a) Determining market poten- 
tials. 


MOTOR VEHICLE 
REGISTRATION 
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(b) Setting quotas for a new prod. 
uct or industry. 

(c) Checking relative merits of 
distributors. 

(d) Setting territorial quotas, 

(e) Furnishing spending power 
data to dealers. 

(f) Determining markets for test 
of new products or plans. 

(gz) Appointing exclusive distrib- 
utors. 

(h) Measuring progress or retro- 
gression of specific areas. 

(i) Planning expansion programs, 

(j) Synchronizing production to 
absorptive power of the mar- 
ket. 


3. Handling the Individual Salesman 


(a) Setting sales quotas. 

(b) Checking salesmen’s results 
against potentials. 

(c) Offsetting salesmen’s and dis- 
tributors’ alibis and hard luck 
stories. 

(d) Revamping salesmen’s route 
lists. 

(e) Selling the salesmen on their 
territories. 


4. Other Uses 


(a) Attracting factories and dis- 
tributors’ branches. 

(b) Building bases for raising new 
capital. 

(c) Planning expansion programs. 

(d) Opening new company-owned 
retail sales outlets. 

(e) Locating industrial sites. 

(f) Proving need for improved 
transportation service. 


For a more detailed analysis, with 
case history problems, on how to use 
the Survey of Buying Power, see the 
three-part article by Richard Crisp 
starting on page 40. 


COPYRIGHT: 


The contents of this Survey of Buying 
Power are fully protected by copy- 
right. The exclusive estimates of 
population, Effective Buying Income, 
retail sales and sales-advertising con- 
trols must not be reproduced in 
printed form, in whole or in part, 
without written permission of SALES 


MANAGEMENT, INC. 
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Sample Analysis of State, County and Area 


Important Things to Look For in Analyz- 


of Commerce national estimates show the increase over 


: oe 1939 and a comparison with the movement of total retail 
ing Any Market — Exemplified by the 325 


sales. Apparel store sales actually increased from $3,258 


State of Virginia, the County of Henrico, billion in 1939 to $9.867 billion in 1948 or a gain of 


and City and Metropolitan County Area 
of Richmond. 


203% while total retail sales increased 211%. This was 
96.2% as much as the gain in total retail sales. 

To get a rough estimate of apparel group 1948 dollars 
in a state, county or city, subscribers might start with the 
1939 figures for both total retail sales and the apparel 
group. Find out from this Survey the total 1948 retail 


Most users of the Survey look at a market in three sales dollars. Determine the percentage gain over 1939, 
ways: Let’s say it was 252%, which was the gain for Richmond. 
1. Its size Increase the 1939 apparel total by that percentage and 

2. Its quality then take 96.2% as the actual gain. This method, we 

3. Its rate of growth should emphasize again, is admittedly rough, but would 

be far better than no figure at all. A study of state tax 

Virginia and Richmond will be analyzed on these factors figures (available for 26 states and the city of New York) 


to show what can be extracted from the Survey, but before 
starting to do so may we emphasize that a knowledge of 
the rules is a prime essential ? 

Before studying the figures at the bottom of the page or 
reading the analysis: 


Turn to explanatory pages beginning on 
page 19 and read them word for word. 


Every year we receive hundreds of inquiries as to the 
meaning of this or that column, or the source, the con- 
stituents of a store group, etc. 95% of these letters would 
not have been written if subscribers had read the explana- 
tory pages. 

There is a vast array of information in the Survey, 
but no single volume can contain everything which sub- 
scribers may want. We would be perfectly willing to pre- 
pare estimates of other factors, and capable of preparing 
them, but the limitations of a 7-inch page make it im- 
possible to add new columns. Subscribers who want to 
make other comparisons, such as estimates of store 
categories not covered here, can make estimates of 
reasonable validity by using 1939 census material as a 
base. Suppose, for example, they wish to measure in- 
creases in the apparel group of stores. The 1939 census 
provides a national, state, county, city base. Department 


would permit further refinements. It is mot indicative 
of the more complicated and thorough projections made 
for the Survey by SM and the Econometric Institute. 

In the analyses which follow, the editors have chosen 
a state, a county, a metropolitan county area and a city 
which are reasonably representative, not too far away 
from national averages, and which consequently are good 
for test, comparative and control purposes. 

In Virginia the major cities are independent of the 
counties in which they are located, and SM _ has taken 
liberties in adding city figures to make a county total. 
Richmond, for example, is an independent city located 
within Henrico County. Because Richmond so completely 
dominates the county-city total (85% of population, 97% 
of retail sales, 87% of Effective Buying Income) we will 
concentrate on the city and its metropolitan county area 
in the following analysis. 

In every comparison the sources used are either the cur- 
rent Survey, the 1948 edition, or the most recent official 
census (1940 for population, 1939 for retail sales). 


Population 


Since 1940, the last official census, the city of Richmond 
has gained 22% in population, as against 15% for the 
state of Virginia, 10% for the South Atlantic states, and 
11% for the nation. It is a coming area. 


V | R G | N | A The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES : SALE ADVERTISING 
1/1/49 P ESTIMATES eal GYD ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS — 
CITIES (in thousands of dollars) Net Gross Qual- 
Total Families} Dollars GYD Dollars Income} % ot 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A.) Mar- 
thou. | of | thou of General House-| Volume | thou- Cap- | Fam-| ume |Labor} Poten- | ket 
sands) |U.S.A.| sands) | sands) (U.S.A. Food Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Code |Force| tial | Index 
Henrico*........ 282.0) .1925| 78.0} 392,802] .3009, 81,788, 73,904| 13,445| 25,928)... 455,654) .2412| 1,616) 5,842; E | 8.1| .2494| 130 
ARichmond..... 238.4] .1628| 70.7] 380,232] .2913 77,464] 73,261) 13,127) 25,791] C 397,915| .2106| 1,669| 5,628)......|...... 2253) 138 
Virginia,..........] 3,088.1/2.0875 770.3 2,075,573|1.5898| 456,703) 254,766| 64,182 118,043} Sey 3,114,747|1.6488| 1,019] 4,044)...... 23.9 | 1.7188| 82 
Total U.S.A....... 146496.3!...... 41,692.9] 1305568041... 31 ,328,934/17,045,212! 3701713 /6892,8161.......... 188901324)... 1,289! 4,531!...... ~~ See 100 
V!RGIN1IA— Metropolitan County Area 
Richmond......... nea aes 87.1 10.709 son 84,986) 73,904 1.49 25,952].......... 469,711| .2487| 1,482 sa er | baa 2597) 120 
Total U.S. A. Metro-} | | | | | | | 
politan County Areas. {84 ,701 .9|57.819|24 659.2187 ,839,929'672806|21 ,190,955'13,084,958/2570,356'5147,4421.......... 130232,189'68.941| 1,538] 6,281/....../...... 66.2264) 115 


* Includes independent City of Richmond. 
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A See end of state ‘Metropolitan County Areas.” 
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Pennies, Pollyanna, 
and Nickels 


GREAT MANY things happened to Mr. John Barlow 
A in 1948, and three of them he wrote down in his 
notebook: 

JUNE 15, 1948—I bought a pack of cigarettes today and 
gave the girl 21 cents. She pushed the penny back at me. 

“TI don’t know what that is, Mister, but it isn’t a 
penny!” 

I picked it up. It was a perfectly good Indian Head 
penny and I told her so. I was going to tell her about the 
time that Lincoln pennies were first minted, and my 
mother decided to corner them all. She had three mason 
jars full of them before she gave up. But the girl wasn’t 
interested. 

“Just give me a real penny, Mister. Next!” 


Coins go out of circulation and are forgotten. So do 
people. Fourteen million people that we were adver- 
tising to ten years ago are dead now. Remember this 
the next time someone asks why he should keep on ad- 
vertising when sales are good. 


* * * 


OCTOBER 13, 1948—Youngsters don’t walk any more. 
Until they get a driver’s license, they get taxied or 
hitchhike. So tonight I taxied my own Hopeful and as- 
sorted other high school seniors home from the Writers’ 
Club. 

They were discussing their faculty advisor, whom 
they considered a cynic. I know the lady well. 

“She’s no cynic,” I pointed out. “She’s just not 
much of a Pollyanna.” 

There was a sudden silence while they tried to figure 
out whether I was speaking Spanish or French. Then 
one of them asked what that word was. 

“Pollyanna. Don’t you know what a Pollyanna is?” 

“We never heard of it, sir.” 

“Why, Pollyanna was the Glad Girl. She always saw 
the bright side of e erything. The word is now used to 
characterize any incorrigible optimist. I’m sure it’s in 
the dictionary.” 

“Maybe so,” they agreed and started talking about 
the Sadie Hawkins dance. 

As soon as I got home I whipped open the dictionary. 

“Here it is... Pollyanna: A girl of irrepressible op- 
timism who finds good in everything, the heroine of 
stories by Eleanor Hodgman Porter. Hence, one with a 


, ”> 


disposition or nature like Pollyanna’s. 
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“You see,” I said, “it is in the dictionary!” 


“Good place for it, too,” my son replied. “It certainly 
isn’t anywhere else!” 


The word “Pollyanna” and the whole idea of blind 
optimism seems to have no meaning for those who 
are just reaching the buying age. These youngsters 
will want facts in their advertising, not blue sky. 


* * * 


DECEMBER 15, 1948—On the first ot last July the 
subway fare in New York City went up to ten cents. 

For almost six months now I’ve been delayed in 
front of the turnstiles by people, usually women, who 
are still trying to use nickels. 

I’ve cursed them silently, or chuckled sympathetically, 
depending on my mood. People are naturally hard to 
change once they get a habit. 

Today, I got stuck in the turnstile. It just wouldn’t 
work. People lined up behind me, muttering, some not 
any too politely. 

“Damn,” I thought. “They’ve done something to 
these slots. I can’t get a nickel into them.” 

And then I said, “‘Excuse me,” and slunk off into a 
corner to see if, maybe, I couldn’t find a dime in my 
change pocket. 

If it’s this tough to change a simple habit, what a job 
an advertiser faces when he tries to switch customers 
to his brand. It’s not a job that can be done overnight— 
or by an in-and-out schedule. 


* * * 


THOUGHT FoR 1949—They say that things are going to 
be different this year. But they’re sure to be the same 
in one way. The advertiser who realizes that his audi- 
ence is always changing, who isn’t fooled by false op- 
timism, who doesn’t try to put nickels in the ten-cent 
slots, and who has the patience to keep cracking away 
at the public’s shell of habit and indifference will still 
come out on top. 


BATTEN, BARTON, DURSTINE & OSBORN, Inc. 
Advertising 


PITTSBURGH * CLEVELAND * DETROIT 
* LOS ANGELES 


NEW YORK * BOSTON * BUFFALO * 
CHICAGO * MINNEAPOLIS * SAN FRANCISCO * HOLLYWOOD 
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In number of persons per family, Richmond is slightly 
below the regional and national averages, which is a good 
point for those who look upon the family as a buying unit, 
since for every 1,000 people there are more families. 


Persons per family 


I a se toiaat OES ae eae aes 3.4 
Richmond metropolitan county area 3.6 
Bea ie ees Races 4.0 
South Atlantic states.............. 3.8 
ee At ta Saas odaee dees 3.5 


Richmond gained 13,800 people last year. 


Retail Sales 


Richmond (also the county) has made great strides in 
its living standards since the 1939 census. The nation’s 
sales last year were 211% greater, the South Atlantic 
states, 222%, the state of Virginia 230% and the city of 
Richmond 252%. 


In the several store categories 1948 gains over 1939 
were as follows: 


Richmond Virginia U.S.A. 


NN a 240% 220% 208% 
General Merchandise ....... 265 249 201 
I cud esi uke éuks 660-0%0% 160 145 137 
Furniture-Household-Radio .. 342 317 293 


In rate of growth both the city and the state make 
superior showings as compared with the nation in every 
category. 

As against a population percentage of .1628% of 
U. S. A., the city has a retail sales percentage of .2913. 
This reflects both a strong buying power within the city 
and unusual importance as a trading area. In the 
Richmond metropolitan county area retail sales per family 
were $4,600 last year, as against a national average of 
$3,131 and the Virginia average of $2,695. This is an 
exceptional showing. 

Per family sales in the various categories state versus 
the nation show that the state as a whole is below par, but 
the Richmond area is exceptionally high. For averages 
of all states see Marketing Pictographs this issue. 


Richmond Metro. 


County Area Virginia U.S.A. 

Total retail sales ...... $4,556 $2,695 $3,131 
Food Group........... 976 _ 593 751 
General merchandise 

SESE EEE TET 849 331 409 
NR ae csinena i 154 83 89 
Furniture-Household- 

Radio stores ....... 298 149 165 


Retail sales in the city of Richmond are 18.4% of the 


state, and for the Richmond metropolitan county area 
are 19.3%. 


Effective Buying Income 


Richmond’s net Effective Buying Income gained 12% 
over 1947, as against 10% for the nation and 13% for 
the state. 


On both a per capita and a per family basis Richmond 
and its area are superior. 
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Ns ee ee el $1,669 $5,628 
Richmond metropolitan county 

SL #ectevhaboctaueeedees 1,482 5,393 
ME, ic ko av ku 65-40 ak wes 1,019 4,044 
ee cae sep eee 1,289 4,531 


The figures indicate that retail trade flows into Rich- 
mond from a much wider area than its metropolitan 
county area which consists of the counties of Henrico 
and Chesterfield and the independent city of Richmond, 
for the area’s retail sales % of the U. S. A. is .3070, 
considerably larger than the Effective Buying Income 
.2487%. 

As more and more industries come to Virginia and as 
the district across the Potomac from Washington becomes 
a commuter’s haven for the office workers in the District, 
the state’s percentage of the labor force engaged in farm- 
ing will tend to decrease. The state percentage was 23.9 
in 1940, as compared with 18.5 for the nation, but it is 


Per capita Per family 


probable that the state percentage has shown a decline 
during the decade. 


Virginia’s gross income from farming in 1940 was 


$455,291,000 and it ranked 26th in the nation. In rate | 


of growth since 1940 its ratio was slightly better thar 
the U. S. A.—374 as against 356. (See Marketing Pic 


tographs, this issue.) 


Sales-Advertising Controls 


The columns we have been discussing may be com- 
pared with the raw and semi-manufactured products 
which go into a plant, and undergo many operations of 
machines and hands. At last a finished product is 
turned out. 

In the Survey of Buying Power the refined, finished 
products, are the last two columns at the right, one meas- 
uring quantity, the other quality. Unquestionably, they 
are the two columns most widely used in sales and adver- 
tising planning. 

“% of U.S. A. Potential” is a weighted figure (5 parts 
Effective Buying Income, 3 parts retail sales, 2 parts 
population) which measures the quantity the seller can ex- 


pect from a given area, especially for those manufacturers | 


where price is an important factor and where families 
with above-average incomes are more important than the 
average or sub-average. ; 

Richmond can be tabbed for .2253% of your national 
sales volume or for a similar percentage of your adver- 
tising appropriation, its metropolitan county area for 
.2597%. The state should be budgeted for 1.71887. 

The Quality of Market Index is derived by dividing 
the “% of U.S. A. Potential” by “% of U.S. A. Popu- 
lation.” That Richmond is a far better than average 
market may be seen from its high—138—figure, which 
means that it is 38% better than the nation. Its Metro- 
politan County Area figure is 120, which is slightly 
higher than the 115 average for all 170 Metropolitan 
County Areas. The state of Virginia's 82 is below 
national average, and about on a par with the South 
Atlantic average of 84. The metropolitan county area 
index of 120 means that for every $1.00 which you sell 
throughout the nation, you should sell $1.20 here. While 
it is above average, it is not so high as to rule it out as 
a good test market. q 

Employment data on the state and county are given on 
pages 140 and 149. 
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Here’s Your Farm Market 
For Real SALES PROFITS 


one of the many high income crops of the Pacific 
Northwest. More than 1/10th of the Nation’s 
wheat is grown by the prosperous farmers of 
Washington, Idaho and Oregon. 


SALES MANAGEMENT 


Years In A Row 
With Annual Farm 


Income Over A BILLION! 


Paeifie Northwest Farmers 
ARE IN THE MONEY 


Again—for the fifth year in a row—the 
farmers of Washington, Idaho and Oregon have 
piled up cash receipts in excess of a billion dol- 
lars. For the twleve months of 1948 their cash 
from crops, livestock and livestock products 
amounted to $1,371,752,000, resulting in an 
average income per farm 40.4% higher than the 
U. S.. average. 


Here’s your farm market for real sales profits. 
Greater productivity coupled with greater cash 
receipts have created a Pacific Northwest farm 
market that more than ever offers you greater 
opportunity and greater returns for advertising 
and sales efforts. 


Pacific Northwest Farmers are in the money 
and in the market—in the market for the prod- 
ucts you advertise and sell. Keenly aware of the 


advantages of mechanization, the prosperous 
farm folks are good customers for labor saving 
devices for the household as well as the field. 
They have the money to buy—and they buy! 


Your one best route to more sales and profits 
in this billion dollar market is consistent adver- 
tising in the Pacific Northwest Farm Trio. 
Washington, Idaho and Oregon farm folks read 
and rely on their home state farm magazines. 
Loyalty and confidence in the localized service 
policy of their home state farm magazines is as 
characteristic of Pacific Northwest farm residents 
as their “‘bigger dollars.”’ 


So why not enjoy a full sales quota from 
the wealthy Pacific Northwest Farm Market? 
Give your advertising the advantage of the domi- 
nant coverage and responsive readership of the 
Pacific Northwest Farm Trio. 


Through a twenty-year economic cycle including prosperity and depression, war and peace, the farmers 
of Washington, Idaho and Oregon have averaged nearly fifty percent (48.4%) more cash than United States 
farmers as a whole have realized from crops and livestock marketings. 


PACIFIC NORTHWEST FARM TRIO 


THE WASHINGTON FARMER THEIDAHO FARMER THE OREGON FARMER 


COMBINED NET PAID CIRCULATION OVER 170,000 EACH ISSUE 


GENERAL OFFICES: Spokane, Washington. STATE OFFICES: Seattle, Portland, Boise 
ADVERTISING REPRESENTATIVES: Western Associated Farm Papers, Chicago, New York, San Francisco 
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How to Apply the “Survey of Buying 


Power Figures to Your Own 


Sales & Advertising Problems 


A trained research man offers here a condensed short 
course in the use of index figures, then tells how to 
use the material in this volume: 


solution of typical sales problems, and 2. As an aid 


in selecting markets and allocating advertising. 


BY RICHARD D. CRISP* 


Director of Market Research, 
Tatham-Laird, Inc. 


Part |: Indexes—How to Use Them—the “Survey” and others. 


Along about the middle of May, 
an old and valued friend makes an 
annual call on thousands of sales ex- 
ecutives all over America. Few 
friends find a warmer welcome. That 
friend is SALES MANAGEMENT'S an- 
nual Survey of Buying Power which 
is now firmly established as the sales 
manager’s “fact bible.” 

If you will re-read the explanatory 
material in this year’s Survey, you 
will find an interesting and non- 
technical discussion of how the esti- 
mates were prepared, what sources 
were used, and so on. Emphasis is 
naturally placed on the new develop- 
ments, the new features included for 
the first time this year. The Survey 
has been and is a living, growing tool. 
There are a number of important :de- 
velopments in each new edition. Ex- 
plaining those features accordingly 
requires considerable space in the ex- 
planatory section. 

Although the explanatory material 
is exceptionally lucid, a number of 
recent experiences lead me to feel that 
it may start at a rather advanced 
point. As a user of the Survey for 
many years, I have had occasion to 
recommend it frequently to sales ex- 


*The material presented here is reprinted 
from Sales Management for Dec. 15, 
1948, January 1 and 15, 1949. A few 
changes have been made in Mr. Crisp’s 
text to conform to new developments in 
the 1949 Survey. His original manuscript 
used the 1948 Survey as the example, and 
all figures he quotes are from that issue. 
—The Editors. 
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ecutives. Almost without exception, I 
have found it necessary to support my 
recommendation with a little “tutor- 
ing” before the sales executive under- 
stood fully the many ways in which 
the Survey could help him with his 
daily problems. 

Let me emphasize that the fact that 
tutoring was so often necessary is no 
reflection on the sales executive. Sales 
managers aren’t statisticians. Before 
they can be expected to convert that 
“statistical raw meat” into sinew for 
their sales muscles, it must be cooked 
up to suit them. In my opinion, this 
often requires a very simple and non- 
technical description not only of the 
Survey itself, but of the basic ideas 
and concepts behind it. What is re- 
quired in many cases is almost a 
primer type of treatment. 

Such an explanation might perhaps 
best be prepared by SM’s capable 
staff. If it were, however, it might be 
interpreted by some readers as some- 
what in the nature of a blurb. There 
may be added conviction in the fol- 
lowing comments since they repre- 
sent the views of an outsider, whose 
enthusiasm for the Survey is a testi- 
monial to its continued usefulness. 

Here is a discussion of the funda- 
mental ideas behind the Survey. This 
discussion should make that impor- 
tant tool easier to understand. It is 
presented in question-and-answer 
form. It has been reduced to the 
simplest possible terms. If some of 
the earlier questions impress you as 


1. As an aid in the 


“a 


kindergarten stuff, skip a couple of 
questions and try for the $16 or $32 
a little later on. 


About Market Indexes 


1. What is a “market index’? 


A market index is a yardstick for 
measuring the relative sales opportu- 
nity in different territorial units, such 
as counties, trading areas, sales dis- 
tricts or territories, etc. 


2. What is the usual form of a 
market index? 


For easy understanding and con- 
venient use, a market index is usually 
reduced to a simple percentage figure. 
That percentage figure indicates the 
share or proportion of the total mar- 
ket represented by one of your terri- 
torial units. Thus the “Sales-Adver- 
tising Controls” index in the Survey 
shows that 3.383% of the U. S. po- 
tential is in Massachusetts. 


3. How many types of market in- 
dexes are there? 


There are two major types of 
market indexes: general market in- 
dexes and specific market indexes. 


4. What is a general market in- 
dex? 


A general market index reflects the 
presence or absence of market factors 
like population, buying power, etc. 
Such factors influence the market op- 
portunity for all consumer products 
combined. Any quantitative informa- 
tion which you can use to prepare an 
estimate of the relative sales oppor- 
tunity in different territorial units 
might be used as a market index. The 
Survey includes nine different sets of 
data which might be used, individu- 
ally or in combination, as a market 
index: 

—Population 

—Number of Families 

—U. S. Retail Sales 

—Food Store Sales 

—General Merchandise Sales 

—Drug Store Sales 

—Household-Furniture-Radio Sales 

—Net Effective Buying Income 

—Sales-Advertising Controls 
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WHY POPULATION 


IS NOT A SATISFACTORY MARKET INDEX 


(Variations in average purchasing power by regions) 


U. S. AVERAGE - 
; mI a 
NORTH 105 
70 ! Chart | 
aie ///////// eae “PEOPLE ARE MARKETS”: That’s one 
' of those deceptive half-truths. The 
— same number of people have different 
WUOCWWCZ= =CWU5ew”, amounts of income. See page 42. 
KEY AND SOURCE 
1940—U. 5S. Department of Commerce 
1948—Survey of Buying Power 
DOES A GENERAL MARKET INDEX 
“FIT” YOUR PRODUCTS ? 
(Regional division. of U.S. retail sales 
and of industry volume in two products) 
U.S.TOTAL 100% = ——«*'100%_~———_—_—100% 
13.4% 
— EAST 27.2% 30.0% Z 
ae oe 29.2% 
Chart Il CENTRAL 30.2% 28.2% ‘ 
“MINE IS DIFFERENT”: You'll find it iehdceat “ 
surprisingly easy to tailor a general 47.2% 
market index to fit your particular prod- SOUTH ales eee 
uct. For full explanation, see page 44. ees x 
WEST 16.9% 17.4% a —_ 
DIVISION ON SM's Estimated Industry Volume Industry Volume 
BASIS OF: Retail Soles Product “A” Product “B” 
REDUCING INDEX “FIT” TO SHARPER FOCUS 
(Regional variations in consumption rote 
—_— on two consumer products) 
Consumption Rote® 
U.S. 100 
Product "A” ia 
EAST | 10 
CENTRAL | 93 
panne _\|s Chart II! 
WEST | 103 
“TRY IT FOR SIZE”: There’s a simple 
Product "B” method for adding a useful sales-con- 
ast [ | trol tool to your kit. Mr. Crisp shows 
CENTRAL ] 7 you how with details on page 44. 
SOUTH | 196 
WEST | 60 
“As c percentage of U.S. Average rote 
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WE SUPPLY THE BUDGET 
TO FIT YOUR FIGURES 


REACH the M. D. (more dollars) 
Market with the Doctors’ own 
STATE MEDICAL JOURNALS* 
—whether you sell home appliances 
or x-ray equipment. 


29 balanced Space Budgets to choose 
from, including one tailored to your 
advertising appropriation. Designed 
and functioning to save time, con- 
serve costs, spare tempers and starve 
ulcers. ° 


To see the 29 space plans, just say 
“Budgets,” and address— 


STATE JOURNAL GROUP 


COOPERATIVE MEDICAL 
ADVERTISING BUREAU 
of the 


AMERICAN MEDICAL ASSOCIATION 
535 N. Dearborn St., Chicago 10, IIl. 


34 JOURNALS 
COVERING 42 STATES 


ALABAMA, Journal of NEW ENGLAND Journal 
Med. Assn. of of Med. (Mass., New 


ARIZONA Medicine Hamp.) 

a ae Med. Society, NEM se Journal of 
ournal o , ‘ 

CONNECTICUT state med. "Gtr ghar Satta o4 
ourna 


T INA Med. 
DELAWARE Med. Journal “Seurnal 6” e 


1 
DISTRICT OF COLUMBIANORTHWEST MEDICINE 
Med. Annals of (Oregon, Washington, 
FLORIDA Med. Assn., Idaho & Alaska) 
Journal of OHIO State Med. Journal 
—, Journal of Med.OKLAHOMA State Med. 
. @ 


ssn Assn., Journal of 
HAWAII Med. Journal PENNSYLVANIA Med. 


INDIANA State Med. Journal 
Assn. Journal of ROCKY MOUNTAIN Med. 
IOWA State Med. Soc., Journal (Colo., Utah, 
Journal of Wvo., New Mex., Mont.) 
KANSAS Med. Soc., SOUTH CAROLINA Med. 


Journal of Assn., Journal of 
KENTUCKY Med. smrentaeete F eeeetie Journal 
sn., f 


MAINE Med. As 0 ed. 
Journal of the TENNESSEE State Med. 
MICHIGAN State Med. Assn., Journal of 


0 
Soe., Journal of TEXAS STATE Journal of 
MINNESOTA Medicine d 


Med. 
MISSOURI STATE Med.VIRGINIA Med. Monthly 
Assn., Journal of WEST VIRGINIA Med. 
NEBRASKA State Med. Journal 


Journal WISCONSIN Med. Journal 


“STATE MEDICAL JOURNALS 
—the books that get a respectful 
hearing for your sales story with 
the lucrative medical market in one 
state or 42—and all with one con- 
tract! one monthly statement! one 
piece of copy! one original plate 
per insertion! , 
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All of those series of data are 
based on exclusive SM _ estimates. 
Eight of the nine are simple general 
market indexes. One of them—Sales- 
Advertising Controls—represents a 
composite index, developed by com- 
bining the figures from three of the 
other indexes. 


5. What is a specific market in- 
dex? 


A specific market index is one 
which has been developed or con- 
structed to reflect the market oppor- 
tunities for a specific product or a 
group of related products. A specific 
market index may be based on a single 
type of data. Thus you might use au- 
tomobile registration figures as a mar- 
ket index if you were selling car 
polish. 

Other specific market indexes 
have been developed by involved sta- 
tistical techniques. But most com- 
panies using specific market indexes 
have developed them by modifying 
and adjusting general market indexes 
like those in the Survey. 

The feeling that “our business is 
different” or “the market for our 
product is different” is widespread in 
many industries. In some cases that 
feeling may be justified by facts; in 
other cases it is simply a hunch or 
opinion. In either case, the Survey is 
useful as a source of a general market 
index which can be modified by ex- 
perience, research and judgment into 
a specific market index for your prod- 
uct or products. This is one of the 
most important advantages of the 
Survey of Buying Power. But this is 
also one of the Survey’s least appre- 
ciated advantages. 


6. Is the use of market indexes a 
recent development in sales manage- 
ment? 


No, indeed. Sales managers have 
used market indexes for years. They 
just never bothered to name them. 
Here’s an example: You are sales 
manager for a chewing-gum manufac- 
turer. Consumer product, low in 
price, broad in appeal, everyone a 
prospect. 

You are considering what quotas 
to set on two specific sales territories. 
One has a population of 100,000, 
the other 250,000. In setting quotas, 
you set a higher quota for the one 
with the higher population. 

That’s just common sense. Sure— 
but that is also using a market in- 
dex. In that case you are using popu- 
lation as the market index. For most 
products, there are much better mar- 
ket indexes available, many of them 


in SM’s Survey. 


While the use of market indexes as 
a sales-management tool is not new, 
it is much more common today than 
ever before. A major factor in the 
widespread increase in the use of 
market indexes has been the develop- 
ment of the Survey of Buying Power 
as a readily available source of market 
indexes which are both current and 
flexible. 


7. Since “people are markets,” 
why isn’t population a perfect gen- 
eral market index? 


Population was probably the first 
factor to be used as a general market 
index for consumer products. But 
population as a market index has 
some important limitations. ‘People 
are markets” is one of those decep- 
tive half-truths. It would be more ac- 
curate to say that “People with 
money to spend are markets.” Most 
of the limitations of population fig- 
ures as a market index stem from the 
fact that there are major variations 
in the amount of money which the 
same number of people in different 
sections of the country have available 
to spend for the products you have 
to sell. 

Chart I (see page 41) illustrates 
this point by charting the variations 
in buying power which exist between 
three broad regions—the North, South 
and West. 

The chart illustrates the re- 
lationship of buying power in each 
section, as measured by per-capita re- 
tail sales, to the national average. 
Both 1940 and 1948 figures are in- 
dicated, to emphasize that the impact 
of war on regional buying-power 
levels was relatively less marked than 
many marketing men realize. 

Population reflects one dimension 
which is important in market meas- 
urement. You might call that the 
quantitative dimension. But the quali- 
tative dimension is also important. A 
general market index must reflect 
variations in the amount of money 
people have to spend, if it is to pro- 
vide sales executives with a service- 
able tool for measuring market oppor- 
tunities. 


8. How can that qualitative di- 
mension be measured? 


One of the best indications that 
people have money to spend is pro- 
vided by the fact that they do spend 
it. If you could get a giant cash- 
register tape which showed you the 
total retail sales in each of your sales 
territories, you’d have a picture of 
the amount of money people spend 
in each territory. You could use that 
picture in developing a market index. 
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Fortunately, it isn’t necessary for 
you to work from cash-register tapes. 
The exclusive SALES MANAGEMENT 
estimates of retail sales provide retail 
sales information for sections, states, 
counties and cities. Those figures are 
shown both on a dollar basis and in 
percentage form. The percentage 
figures are particularly useful, be- 
cause of their time-saving advantages. 
They permit you to build up the mar- 
ket-index for each of your sales 
territories by the simple process of 
adding up the individual percentage 
figures for each county in the terri- 
tory to arrive at the territorial total. 


9. What are the limitations of the 
Sales Management retail sales esti- 
mates as a general market index? 


This question divides into two 
parts. One part is concerned with the 
accuracy of SM’s estimates of retail 
sales. The other is concerned with 
limitations of retail sales figures as a 
general market index. 

To answer the first part of the 
question, I’d say that Sates Man- 
AGEMENT’S estimates are not per- 
fect—but then few estimates are. 
They have been demonstrated to be 
sufficiently accurate for all practical 
purposes to qualify as a useful index 
and an important control tool for 
use by sales and advertising manage- 
ment. 

From the viewpoint of the practi- 
cal sales executive, retail sales figures 
as a market index have one important 
limitation. They share that limita- 
tion with any other figures you might 
consider using as a general market 
index. 

That limitation boils down to 
this: A general market index reflects 
the market opportunity for all prod- 
ucts combined ; but it may not accur- 
ately reflect the market opportunity 
on a specific product. In other words 
retail sales or any other general mar- 
ket index may not fit your products. 
This important point is discussed in 
some detail below, and in the second 
article in this series. 


10. How can we tell whether or 
not a general market index fits our 
product or products? 


There are major variations in the 
consumption patterns even on very 
similar products. Those variations 
have been established by accurate 
field surveys on a wide range of con- 
sumer products. In some cases the 
market pattern on an_ individual 
product is so highly individualistic 
that no general market index can 
come within a mile of fitting the pat- 
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Let’s face it. Jobs have a way of getting delayed 
in all stages of production. But with Air Express 
ready to cut whole days off shipping time, you can 
make every closing date. Many printers, electro- 
typers, agencies and ad departments standardize on 
Air Express. Gives them the time to do a better job. 

Air Express goes on every Scheduled Airline flight. 
That means no delays and even coast-to-coast ser- 
vice overnight! It’s the world’s fastest shipping ser- 
vice. Use it regularly. 


Facts on low Air Express rates | 


3 lbs. of matrices goes 1400 miles for $1.65. 
18 lbs. of booklets goes 700 miles for $3.91. 
(Includes special door-to-door service.) 


Only Air Express gives you all these advantages: Special pick-up and 
delivery at no extra cost. You get a receipt for every shipment and de- 
livery is proved by signature of consignee. One-carrier responsibility. 
Assured protection, too—valuation coverage up to $50 without 
extra charge. Practically no limitation on size or weight. For fast 
shipping action, phone Air Express Division, Railway Express 
Agency. And specify “‘Air Express delivery” on orders. 


ZSS 


GETS THERE FIRST 


| AIR EXPRESS, A SERVICE OF RAILWAY EXPRESS AGENCY AND THE 


- scHeputep AIRLINES orf THE U.S. 


Rates include special pick-up and delivery 
door to door in principal towns and cities 
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tern. If your product is one of that 
small number of “mavericks,” then 
you should probably try to get the 
facts about those variations before at- 
tempting to use a general market in- 
dex. With the facts in hand, you 
can determine how best to adjust the 
general market index to fit the pat- 
tern of your market. You'll find that 
tailoring it to fit your own products 
is surprisingly easy. 

Consider a_ specific illustration. 
Chart II (see page 41) illustrates the 
situation one company found after 
studying the market for its two major 
products. The company’s sales oper- 
ations were divided into four regions, 
each under a regional sales manager. 
The company used retail sales figures 
from the Survey as a general market 
index, to determine the relative poten- 
tial volume it might expect from each 
of the four regions. This company was 
fortunate in having available from 
external market research an accurate 
picture of how the industry volume 
on these two products was divided by 
regions. The division of potential is 
illustrated by the left-hand bar. The 
center bar illustrates the division of 
industry volume on Product “A,” 
while the right-hand bar shows the 
same picture for Product “B.” 

You don’t have to be a statistician 
to look at this chart and see that the 
general market index is a pretty good 
“fit” in the case of Product “A” but 
a rather poor one on Product “B” 
which has a rather heavily concen- 
trated potential in the southern 
region. 


11. How can you tell whether a 
general market index “fits” your 
market closely enough to be useful? 


There’s a simple method of re- 
ducing variations like those between 
Product “A” and Product “B” to 
sharper focus, which is a useful addi- 
tion to your kit of sales-control tools. 
You simply divide the percentage of 
industry volume in a region by the 
percentage of potential which the 
general market index indicates should 
be in the region. The answer shows 
you how far above or below average 
that region is on that product. (Ex- 
ample: In the case cited above, the 
Eastern region represents 27.2% of 
potential according to your market 
index. 

Divide the 30.0% which the 
region contributes to national volume 
on Product “A” by 27.2%, and you 
get 110. Divide the 13.4% which 
the region represents on Product “B” 
by the same 27.2%, and you get 49. 
This tells you that the regional con- 
sumption level on Product “A” is 
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10% above the national average, 
while it’s less than half of the na- 
tional average on Product “B.’’) 
Chart III (see page 41) illustrates in 
profile form the variations in regional 
consumption on the two products. It is 
apparent that consumption is within 
10% of the national-average rate in 
all regions on Product “A,” while 
there are much more extreme varia- 
tions by region on Product “B.” 

If the regional variations on your 
products are slight, as in the case of 
Product “A,” you can use a general 
market index without difficulty. In 
fact, the general market index is al- 
most a specific one on such products. 
Where you have such extreme varia- 
tions as on Product “B,” adjustment 
of the general market index is neces- 
sary before it can be used on a spe- 
cific product. A good rule-of-thumb 
is that a general market index can 
be used effectively where variations in 
the consumption rate do not exceed 
25%. That is, where all regions 
have consumption in a range from 


Part Il. How the “Survey” Can Be 


Sales executives today face an ever- 
increasing number of basic problems. 
To solve those problems, they need 
facts. The Survey of Buying Power 
which SALES MANAGEMENT pub- 
lishes each May 10 is an encyclo- 
pedia of marketing facts. The num- 
ber of practical sales problems which 
the Survey can help you solve is al- 
most endless. 

Contacts with sales executives lead 
me to feel that the versatility of the 
Survey is often unrecognized. This is 
unfortunate. It results in a situation 
in which many sales executives are 
struggling with problems, unaware 
that a tool designed to help them 
with just such problems lies close at 
hand. 

It’s about time to throw a bright 
white spotlight on the potential ver- 
satility of the Survey. This article has 
been written to do just that. Its ob- 
jective is to show you some of the 
many ways you can use Survey data. 
Each application is illustsated by a 
specific case-study. Each case-study 
includes enough how-to-do-it  in- 
formation to permit you to duplicate 
the steps involved. 


1. Are sales opportunities equal? 


The first case is based on the ex- 
perience of a manufacturer selling 
nationally on a short line of products, 
largely through department-store and 
variety-store trade. A new sales man- 


75% of average to 125% of average, 
your general index is immediately 
useful. That range will embrace a 
tremendous number of products, in- 
cluding those of many who feel that 
“our market is different.” 

Market indexes are useful tools 
for sales-control purposes. For 
maximum effectiveness, you should 
develop a specific market index for 
each of your major products. That’s 
a long-range program. Each step in 
the refinement of a market index to 
make it fit your products more closely 
pays real dividends in increased sales 
effectiveness and control. But any 
program has to start somewhere. | 
think that a general market index can 
be used by most companies. Remem- 
ber that even a rough yardstick is 
much better than no yardstick at all. 
By adopting a general market index 
as a sales-control tool, and using that 
tool with a full awareness of its 
limitations, you should be able to in- 
crease the effectiveness and precision 
of your marketing management. 


Used on Typical Sales Problems 


ager took over. He found that the 
company had 12 sales districts. Dig- 
ging back into the archives, he found 
that those sales districts had been set 
up in the middle 30’s, using the 1930 
Census as a base. An attempt had 
been made to have all territories equal 
in potential, which is to say popula- 
tion. One of the problems facing the 
new sales manager was heavy sales- 
manpower turnover in two territories. 
Men in those territories just couldn’t 
seem to “make out.” 

Here’s what he did: Using the 
latest available issue of the Survey of 
Buying Power, he had his secretary 
add up the “% of U. S. A. Potential” 
figures for each territory. He found 
that there was a range of nearly 
three-to-one in the sales potential of 
the largest and smallest territories. 
One territory had 12.6% of the U. S. 
potential, against 4.5% in the small- 
est. 

The two territories with exces- 
sive turnover were the two with low- 
est potential (and, incidentally, high- 
est sales-cost ratios). He adjusted his 
sales-territory boundaries to equalize 
the opportunity to make sales. It 
wasn’t possible to make all territories 
exactly equal, but the range between 
low and high was narrowed so that 
the top territory had a “plus” rating 
over the bottom one of less than 
one-third. 

This is no suggestion that the way 


SALES MANAGEMENT 


Definitely...NO BOX TOPS 


BUT HERES WHAT 
TRADE ADVERTISING 


DOES FOR ME! * 


j 


Trade Advertising in my business is a MUST as it is for every manufacturer. | would no more think of running 

my business without trade advertising than | would without my sales force. Every dealer, every distributor in my industry 
is a potential outlet for my product. | don't dare neglect one of them. It's my trade advertising that 

keeps the circuit open constantly, regularly, economically. Definitely no box tops—but 

my trade advertising does hundreds of things for me, chief of which are the following: 


cod 
Trade Advertising Delivers Solid Help 
to my Sales Force by: 


® Doing a missionary job 

® Selling the standing of my house 

@ Introducing my men in their territories 

® Creating leads 

@ Selling above heads without offense 

@ Making the calls between personal calls 

® Calling on more prospects 

® Getting a special message over to all buyers 
© Covering all buying powers regularly 

® Building morale of my salesmen 

© Paving the way for successful interviews 

® Selling with reason-why appeal 

© Keeping dealers sold 

® Reaching the new man on the job 

© Reaching buyers who are hard to contact 

® Insuring business momentum 

© Consolidating all sales gains 

® Maintaining contact between peak business seasons 


‘= 
Trade Advertising Plays a Vital Role 
in my Marketing Operations by: 


© Selling my primary channel of distribution— 
the dealer 

e@ Winning and holding dealer loyalty 

© Speaking the dealers’ language 

e Introducing new products, new styles 

© Giving the dealers down-to-earth, non-glamour 
information they need and want 

@ Announcing prices 

@ Talking profits and turnover 

© Discussing new developments 

©@ Developing distributors 

@ Moving goods that have been sold to distributors 

© Promoting dealer aids and their use 

@ Training dealers how to display my products 

© Inducing them to tie in with national drives 

® Aiding in sales training 

© Getting cooperation of dealer sales staffs 

© Tying in with trade shows 

@ Merchandising my consumer advertising 

© Developing repeat business 


al 

Trade Advertising Insures the Stability, 
Development and Good Public Relations 
of my Business by: 


@ Maintaining momentum of business with dealers 
* ene ape price competition of non-adver- 


ands 

© Offsetting ill-will of neglected customers 

© Discouraging substitution 

© Forestalling competition of new companies 

© Keeping the trade mark in the forefront 

© Reselling lost customers 

@ Explaining delays in deliveries or service 

o a industry from thinking that business is 
slipping 

© Building confidence in the company’s financial 
structure 

© Testing saleability of new items 

© Building up additional items in the line 

@ Opening new markets 

© Cultivating future buyers 

© Publicizing additional services 

© Interpreting the policies of the house 

© Counteracting illegitimate practices in the industry 

® Doing a good public relations job with all outlets 


* This manufacturer is the composite of the 5,150 advertisers who placed their trade 
messages in the HAIRE PUBLICATIONS during 1948. 
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Los Angeles’ Freeway Separation Center is sched- 
uled for completion in February 1949. This six- 
level ‘‘clover-leaf”’ will have cost more than 1% million dollars. 


Changes that exert a powerful influence on sales 
and sales operating. For as traffic is re-routed, 
as shopping streets and shopping centers shift, 
as residential areas move—so shopping habits 
change. And these changes require a constant 


These are the kind of changes taking place, today in Los Angeles 
++ + every day in major markets across the nation 


FAST ...JjHEAl 


ee. “ARS Sa 
YESTERDAY vard and Beaudry Stree! 
area presents an almost insolvable problem | 
traffic congestion to the fastest growing r 


And it is just one link in the billion dollar, 623 mile Freeway 
Plan, which will provide safe, quick travel throughout Los 
Angeles City and County. 


readjustment of sales potentials and sales 
strategy. For in changing markets, yesterday's 
sales program won’t produce today’s sales . - - 
you need today’s market facts today! 


HEARST ADVERTISING SERVICE 


H.A.S. men have their fingers on the “‘sales 
pulse” of the ten major markets across the country 
which they represent. They’ve charted, classi- 
fied, evaluated these markets block by block. 
Know the changes taking place constantly as 
population shifts, as retail areas move, as traffic 


is rerouted, as buying habits change. 


TEN MARKET STUDY 


gent’ 


COMMODITY SURVEYS. 


Spotlight the distribution and sales 
rank of leading commodities among 
retail outlets in ten Hearst cities. 


SALES OPERATING CONTROLS 


Specific, flexible, practical, usable. 
541,604 city blocks walked and 
analyzed, 445,456 retail. outlets 
and 3,037 shopping: centers and 
streets located, to evaluate the 
sales potential of each of nine 
great markets. 


KNOW YOUR NEWSPAPER MAN TO KNOW YOUR MARKETS 


Hearst Advertising Service 


Herbert W. Beyea, General Manager 
Offices in principal cities 
representing 
New York Journal-American 


Baltimore News-Post American 
Pittsburgh Sun-Telegraph 
San Francisco Examiner 


_ STRATEGIC MARKETING AIDS 


Includes general characteristics, vacation 
activities, product rank at consumer level for 
general household items, food items, ces- 
metics and toiletries. This 52 page report 
was sponsored by Hearst Newspapers in 10 


THE CHANGING MARKETS 


As a result, the Hearst Newspaper Research and 
Marketing Departments have produced Stra- 
tegic Marketing Aids which have proven helpful 
to so many sales and advertising executives. 
Perhaps, we can be of service to you. To investi- 
gate the possibilities, call or write the H.A.S. 


man nearest you today! 


‘major markets, conducted by Alfred Pe 
Research, ‘Inc. according to the high stand: 
ards which won for him the top: American 
Marketing Association : award, ‘em Ye r 
"Chapter, in 1948. 


~~ * 


MARKET ANALYSES 
Market detail on population, sales, indus 
tries and other pear ariel c full 


comparative coverage of all n 
in.each of ten markets.” 


AUTOMOTIVE. svupy 


_ Indicates consumer tha daa 
habits, shopping | habits and “rad 
erences’ for various “commodities. . 
sored by Hearst Newspapers in tent 
_ markets, conducted by Alfred Polt 


“Research, Inc. 
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_ 959 8th Avenue, New York 19, N. Y. 


Detroit Times 
Boston Record-American Advertiser 
Albany Times Union 


Los Angeles Examiner 
Chicago Herald-American 
Seattle Post-Intelligencer 


WHY YOU SHOULD GET 
THE NOWADAYS STORY 
BEFORE YOU MAP A 
CAMPAIGN FOR 

SMALL CITIES 


When you start planning a campaign 
to sell the small city market, be sure 
to gt NOWADAYS’ story first. Here’s 
why! Only NOWADAYS offers you 
single medium coverage of small cities 
in the 13 richest midwestern states. 


Gw9 


On March 15, NOWADAYS was four 
months old. In that brief time, con- 
crete evidence of our success and in- 
fluence has accumulated in amazing 
proportions. This evidence continues 
to pile up, week after week. 


Gw9 


NOWADAYS Dealer Influence: For 
a NOWADAYS advertiser we obtained 
a 30% return from our dealers on a 
marketing questionnaire. 


Gw9 


NOWADAYS Reader Influence: One 
reader service editorial page has pro- 
duced more than 4800 inquiries from 
our 800,000 circulation, for products 
that are new and different. 


Gw9 


NOWADAYS Publisher Influence: 
Unsolicited more than 200 additional 
newspapers have written us request- 
ing permission to distribute NOWA- 
DAYS with their newspapers. 


Gw9 


Remember, NOWADAYS and only 
NOWADAYS gives you the best cov- 
erage of the best small city markets. 
For Complete information write, 
phone or wire NOWADAYS 


321 Plymouth Court, Chicago 4, Ill. 
Telephone WEbster 9-2192 


1720 Euclid Ave., Cleveland 15, Ohio © 


CHerry 1979 


299 Madison Ave., New York 17, N. Y. 
MUrray Hill 7-0754 


NOWADAYS 


An index to all 


county and city data, 


by states and sections, 


appears on page 5. 


How to Measure Territorial Variations in 
Sales Performance 


(Assumed Company Volume in Year Analyzed: $10,000,000) 


Territory: Cleveland Cincinnati Chicago 
% of U. S. Potential 5.324% 4.333% 8.791% 
Sales “Par” $532,400 $433,300 $879,100 
Actual sales $330,620 $446,304 $721,741 
Index of sales performance 62 103 82 
“Deficit” $201,780 — $157,359 


to set sales-territory boundaries is on 


a statistical basis, or out of the 
Survey. It does suggest, however, that 
when you’ve set those boundaries on 
the basis of all the skill, judgment 
and experience at your command, it 
might be a good idea to check the 
relative potential in each territory be- 
fore you freeze the boundaries. In 
setting those boundaries, too, you are 
likely to find the Survey an invalu- 
able source of help. The data on the 
number of retail outlets of various 
types, included in the 1948 Survey 
as a new feature, are especially valu- 
able in studying territorial opportuni- 
ties and work-loads. 


.2. Where are your sales soft- 
spots? 

One of the marketing “facts of 
life” which many sales managers still 
ignore is this: In any sales operation, 
the spread between the strongest and 
weakest sales territory is likely to be 
great. 


In many sales operations, this 
spread may be as high as 10 or 20- 
to-1 between the top and bottom links 
in your sales chain. The Survey data 
make it possible to locate your sales 
soft-spots with a minimum amount 
of waste motion. 


I’ve had an opportunity to analyze 
the sales of a great many companies, 
selling all kinds of products. Those 
companies all had one thing in com- 
mon: Prior to the sales analysis, none 
of them had a planned program for 
narrowing the gap between what they 
were selling and what they should 
have been selling. The variation in 
sales yield between top and bottom 
territory is simply amazing. The 
company which had done the best 
job I’ve ever seen of keeping sales 
volume in line with potential was 
doing three times as good a job in its 
best territory as in its worst. Many 
companies have a spread of more than 


20-to-1 between the top and bottom 
links in the sales chain. That kind of 
an unbalanced selling job increases 
sales cost. The time to correct such a 
situation is right now. 


Here are the simple steps involved: 


1. Using a general market index 
from the Survey, determine the per- 
centage of your national potential in 
each territory. 


2. Multiply that percentage by 
your total sales volume to calculate 
the sales par for each territory. 


3. Divide actual sales by the par 
for each territory, to get an index of 
your sales performance in each terri- 
tory. 

4. Subtract your actual sales from 
par for each sub-par territory, to find 
out the size of your dollar deficit— 
the number of dollars of sales which 
separate the job you did in each terri- 
tory from a just-average job in that 
territory. 

To illustrate with an example, see 
chart on this page. 


Note how this approach spotlights 
the priority-number of your problems. 
In the example shown, Chicago has a 
larger potential and larger actual 
sales than Cleveland. Both Cleveland 
and Chicago are below-par. Because 
Cleveland is further below-par, the 
deficit—the target of remedial action 
—is substantially larger in Cleveland 
than in Chicago. 


In using a general market index, 
the possibility always exists that the 
index may not fit your product ex- 
actly. Unless you are aware of defi- 
nitely ‘“‘un-typical” market patterns, 
however, it’s sound practice to use a 
general index and work toward a 
specific one which fits your market 
patterns more closely. If you concen- 
trate on the territories with the larg- 
est deficits, you'll be “on track.” Part, 
but only part, of the deficit may re- 
flect a bum “fit” of the index. You're 
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pretty 
proble 
deficit 
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pretty sure to be working on a real 
problem when you give your big- 
deficit territories top priority. 


3. Are you using sales quotas as 
acontrol tool? 


Once you have found your sales 
soft-spots as outlined above, you can 
begin to set your sales quotas on a 
more realistic and objective basis. 
You can use the sales quota as a sales- 
control tool, to improve your low- 
performance territories. Here’s how 
that works. Suppose that you have 
10% of the industry volume na- 
tionally. Where your sales-perform- 
ance level is around 100, you have 
about that same size slice of the 
market. 

Where your _ sales-performance 
level is down around 50 or 60, your 
market share is around 5% or 6%. 
You can hold the carrot in front of 


the donkey by setting your sales | 


quotas a little higher in low-perform- 
ance territories than in high-perform- 
ance territories. This has the effect 
of narrowing the spread in your sales 
performance between your best and 
worst territories. 

This is not just a statistical trick; 


it has real firing-line sales validity. | 
Where you have a smaller share of | 


the market, your volume is further 


below the ceiling than where your | 


present share is very large. Therefore, 
your target is larger—that target 
being the unsold potential, or the po- 
tential sold by competition. The larg- 
er your share of industry volume, the 
more important this is. A company 


selling paper specialties on a market- | 
by-market basis found its sales volume | 


slipping. Analysis of sales in relation 
to potential revealed that the company 
was suffering from greener-grass-itis. 
It was neglecting markets in which it 
had a toehold, in favor of new 
markets, 

The salesmen felt they’d gone 
about as far as they could volume- 
wise without tackling new markets. 
Analysis revealed that sales were 
strongest where the company’s market 
share was highest; that sales declines 
occurred primarily in low-penetration 
markets. Quotas had been set by ter- 
ritories, but not by markets. After 
analyzing sales performance by mar- 
kets, market quotas were set which 
reversed this trend quickly. 


4. Is sales effort properly allocated 
within individual territories? 


One of the most important appli- | 


cations of Survey data is at the level 
of the district manager, or even down 
to the sharp salesman who’s headed 
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in HYGEIA 


THE COST of reaching a thousand HYGEIA subscribers 
in 1941 was $4.31. Today it is only $2.90—a gain to the 
advertiser of 48 per cent in seven years of upward moving 
prices. 


HYGEIA has defied the trend! While prices of consumer 
goods and advertising rates in many national magazines 
have climbed to an all-time high, HYGEIA’s cost per thou- 
sand has shown a dramatic drop. 


Since 1941, the paid circulation of HYGEIA has advanced 
from 75,000 to 230,000—today’s figure. Meanwhile, HY- 
GEIA’s plus readership in doctors’ reception rooms, not 
figured in the rate structure, has reached approximately 
3,000,000—a receptive 3,000,000 with time, place and. pur- 
pose of being there enhancing the value of these readers to 
the advertiser. 


230,000 readers at $2.90 per thousand, plus nearly 3,000,000 
highly receptive extra readers, is a 
lot of potential buying power at an 
amazingly low cost! ... Write to- 
day for complete information. 


| a THE HEALTH MAGAZINE 


OF THE 


AMERICAN MEDICAL ASSOCIATION 
535 NORTH DEARBORN + CHICAGO 10, ILLINOIS 
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* + 
Brief Media Story .... 
$110.00 . . buys space for a factual description of your product in 
INDUSTRIAL EQUIPMENT NEWS where it will reach . Ask for 
60,000 . . engineering, operating and production men in all indus- “The IEN 
tries . . . total distribution 65,000 copies. Readership 3.6 
plant operating men per copy. PLAN” 
% .. in plant t $100,0 atecd 
85.7% in plants rated at $100,000 and over an ~ 
88.5% . . of them indicated as most likely to see your advertise- NIAA 
ment when they check INDUSTRIAL EQUIPMENT NEWS 
for product news and information and to look for their cur- 
rent requirements. Statement. 


FOUNDED 1933 


NEWS 


ry INDUSTRIAL EQUIPMENT 


Good for SELLING — because Used for Buying. 


THOMAS PUBLISHING COMPANY, 461 EIGHTH AVE., NEW YORK 1, N. Y. 
Boston - Chicago - Cleveland - Detroit - Los Angeles - Philadelphia - Pittsburgh | 


for a district-managership. Given a 
territorial unit, such men face the 
task of deciding where to apply effort 
first, where second, and in what pro- 
portion. Survey index figures for in- 
dividual territories permit a salesman 
to be “sales manager of his territory.” 
They permit him to allocate his time 
and effort in proportion to opportuni- 
ties, at the same time that they pro- 
vide important on-the-job training for 
increased responsibilities. I have 
found uniformly that the companies 
which are making the most effective 
use of the Survey of Buying Power 
are those which see that the figures 
on each territory are forwarded, in 
easily understandable and _ usable 
form, to the men in the field who 
need them most. 

Incidentally, many sales executives 
do not realize that general market 
indexes like those in the Survey can 
be used effectively within a ,region, 


even where the index doesn’t fit the 
national market pattern. I know a 
sales manager for a firm selling a 
consumer product with a heavy con- 
centration of volume in the South- 
west. 

He was having difficulty setting 
quotas by territories on a realistic 
basis in that area. I recommended 
the Survey as a guide; he said it 
wouldn’t help, because the consump- 
tion in the Southwest was-so high 
that the national potential figures 
didn’t apply. I pointed out that re- 
gional consumption variations are 
usually relatively uniform within a 
region, except where they are inter- 
related with city-size factors, and so 
on. Therefore, the index figures from 
SM’s Survey could be used in setting 
the relative values of Tulsa vs. Okla- 
homa City territories, despite the fact 
that they would have badly under- 
stated Tulsa and Oklahoma City 


sales opportunities if they had been 
used in comparison with other mar- 
kets outside of the region. 


5. What does a test mean? 


Sales executives are placing increas- 
ing reliance on market tests. One of 
the most difficult aspects of market 
testing is the problem of projection. 
Suppose you ran a sales test in three 


markets, and sold x dozens of this - 


product, or x dollars worth of that 
one. What does that mean in terms of 
the national market? Using potential 
figures on the markets you used in 
the test, from the Survey, projection 
isn’t difficult. Sometimes you may 
convert your sales into units-per- 
thousand-population, or units-per- 
thousand-families, or you may relate 
the dollar volume to retail-sales 
dollars. A small-scale test makes it 
possible for you to evaluate proposed 


techniques of -analysis. 


@ Our forecasts have stood the acid test of experience. 
turn on the major economic trends of the past ten years. 

@ The Institute offers you a personal consulting service designed to help you make your 
important decisions on 1) sales potentials, 2) pricing policy, 3) demand and capacity 
analyses, 4) inventory and other important business problems. 


For information write to: 


MORE AND MORE INDUSTRIAL AND COMMERCIAL CONCERNS ARE NOW USING THE 
ECONOMETRIC INSTITUTE’S FORECASTING SERVICE TO MAKE POLICY DECISIONS 


@ The Econometric Institute, under Dr. Charles F. Roos, its Director and Founder, has 
pioneered in the application to business problems of modern mathematical and statistical 


We have successfully called the 


The Econometric Institute 
21 East 63rd Street 
New York 21, N. Y. 
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changes without losing your shirt in 
the process ; and SM’s Survey is a real 
help in developing the interpretation 
without which a test is meaningless. 

Those five applications of the Sur- 
vey of Buying Power suggest some 
of the ways in which that tool can 
help the sales manager with his day- 
to-day problems. There are many 
other applications. Add them up, and 
you have a long list of reasons why 
SM’s Survey is a desk-book with sO 
many sales managers. Their jobs 
would be much more difficult without 
it—and don’t think they don’t know 
it! Yours can be less difficult, if you’ll 
learn to let the Survey help you with 
your fact-problems. 


Part Ill: How the “Survey” 
Can Be Used on Typical 
Advertising Problems 


The growing acceptance of SM’s 
Survey of Buying Power as an im- 
portant working tool of sales execu- 
tives has been stimulated by a change 
in management attitude toward sales 
problems. The nature of that change 
is indicated by the fact that the old 
refrain, “my business is different,”’ is 
not nearly so popular as it used to be. 

At the management level where 
sales policies are made and operating 
principles laid down, the similarities 
between businesses are much more 
marked than the differences. ‘Those 
differences which do exist are more 
often than not quantitative. They 
are differences largely of degree. 
Growing reliance on the Survey as a 
sales-planning tool results from the 
fact that it is an ideal tool for coping 
with such differences. Regardless of 
the type of business you are in, or of 
the territorial scope of your opera- 
tions, the Survey can be used to help 
you tailor market facts to fit the 
arithmetic of your sales activities. 

Here is a series of questions which 
the Survey can help you answer. 
These questions illustrate the flexi- 
bility of the Survey. By providing 
market facts down to the sales grass- 
roots at the county and city level, the 
Survey makes many important con- 
tributions to easing the sales man- 
ager’s burden on problems arising 
from individual market differences. 
Use of facts from the Survey of 
Buying Power in evaluating specific 
market problems, as illustrated in the 
examples which follow, can pay im- 
portant returns in increased sales ef- 
fectiveness. 
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1. How do your territorial units 
compare in potential? 


Answering this question is the 
starting point in your sales-control 
program. You use the Survey to de- 
velop figures on the percentage of the 
U. S. potential which each of your 
sales territories, districts, regions, 
etc., represents. 

Your thinking will be in terms of 
your own sales manpower. You 
will of course develop figures for each 
sales territory. Where your number 
of sales territories is relatively small, 
however, a finer subdivision is often 


desirable. Take a company cover- 
ing the country with 15 or 20 sales- 
men, as an example. It is not enough 
to know that the territory covered by 
Salesman Jones represents 6.2% of 
the U. S. potential. That’s too: big 
a “bite” of factual information for 
easy digestion. Subdivision makes it 
easy for Salesman Jones to know 
which parts of his territory represent 
the major share of his territorial po- 
tential, and to allocate ‘his time ac- 
cordingly. 

Similarly, when your sales sag in 
the Jones territory, it is helpful to be 
able to determine which part of the 


Top Salesman in the Dakota Market 


ABERDEEN, SO. DA 


we 


The Dakota Farmer TODAY is the most effective advertising, 
merchandising and editorial influence in the Dakotas. 


FIRST in America’s fifth 


farm market. 


F IRST in circulation and 


concentrated readership. 


Fi RST in 1948 lineage in- 


crease of all semi-monthly 


farm papers. 


FIRST in 1948 total ad- 


vertising lineage, at commer- 
cial display rates, from the 


Dakotas and Minnesota. 


The top salesman in the Dakota 
market Today reaches 100,000 
Farm Families who read and 
respond to The Dakota Farmer. 
Your advertising message in The 
Dakota Farmer reaches 70% of 
all Farm Families in the Dakotas 


Today! 


J. P. MALONEY, Advertising Manager 
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These Stations “SELL” 


@e KFDA Amarillo, Tex. 
(ABC) Howard Roberson, Mgr. 


@ WBIR Knoxville, Tenn. 
(ABC) John P. Hart, Mgr. 


e WLAP Lexington, Ky. 
(ABC) J. E. Willis, Mgr. 


© WMOB Mobile, Ala. 
(ABC) Fred Weber, Mer. 


@e WCMI Ashland, Ky. 
Huntington, W. Va. 
(CBS) C. C. Warren, Mgr. 


e KFDA, WBIR, WLAP and WCMI 
. . . Represented by the 
John E. Pearson Company 
@ WMOB ... Represented by 
The Branham Company 
@ John G. Ballard, 
National Sales Director 


I 


Market data for Hawaii 


is on page 588. 
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Table | 


Does Your Advertising Parallel 
Sales Opportunities? 


S.M.’s 
Company’ €E.B.1. Advertising 
Territorial Unit Quotas Estimates Expenditures 
EASTERN REGION TOTAL 41.312% 41.608% 35.654% 
Boston District 5.119% 6.123% 4.102% 
New: York District 12.125 14.132 7.812 
Philadelphia District 9.850 10.303 8.931 
Pittsburgh District 4.886 3.805 4.107 
Atlanta District 9.332 7.245 10.702 


Percent of U.S. Total: 


territory is lagging. Since you build 
up territorial totals from the Survey 
by the process of combining county 
figures, it is relatively simple by the 
use of sub-totals to develop as much 
additional data on each territory’s 
component parts as you need for ef- 
fective control. 


2. Do you have potential figures, 
and maintain sales records, on the 
logical marketing units in your indus- 
try? 

There is always a temptation to 
think of your company’s sales-terri- 
torial pattern as existing in'a vacuum. 
Your district boundaries are set, you 
credit your salés to them—and that’s 
that! If your territorial boundaries 
have not been revised since pre-war, 
they may be out-of-step with recent 
shifts in potential, customer location, 
etc. 
But even if your _ territories 
have been revised to improve align- 
ment with post-war sales opportuni- 
ties, they may not be closely inter- 
related with the logical marketing 
patterns currently existing in your 
industry. 

_As an example, consider the manu- 
facturer selling a grocery product. 
Whether the manufacturer likes it or 
not, his product is going to flow 


through established wholesale and re- 
tail channels. Wholesalers’ operating 
areas are going to be the same on 
his product as on related and com- 
peting products. Failure to take 
those operating areas into considera- 
tion in planning sales and advertis- 
ing effort can lead to important gaps 
in sales coverage, and to misleading 
pictures of volume distribution terri- 
torially. 

A sales territory on a grocery prod- 
uct which included four major whole- 
saling centers, all near the edges of 
the territory, might look awfully 
good—on paper. Reason: Sales 
credited to the wholesale centers 
lapped over into adjoining territories. 
The salesmen in those territories are 
“credited” with potential they cannot 
sell, because of the flow of wholesale 
trade. 

To avoid being misled by such 
factors, alert sales executives often in- 
vest time in two preventive steps. 
First, they use SM’s data on retail 
and wholesale trade, and published 
data on established trade patterns 
such as the wholesale grocery, drug, 
and dry-goods trading areas to be sure 
that their territorial boundaries are 
not conspicuously out-of-step with 
trade patterns. Second, they take 
the precaution of maintaining sales 


City-size group 
100,000 and over 
10,000- 100,000 
Under 10,000 


Farm 


* Total 


Table Il 


Does Your Advertising Fit the City-Size Pattern 
of the Market for Your Product? 


% of 

% of Proposed 
Market Media Circulation 

25% 46% 

18 20 

30 26 

27 8 
100% 100% 
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records on two territorial bases. Sales 
are totaled for salesmen’s territories ; 
and independently for such units as 
wholesale grocery areas, or other rele- 
vant units. Once the machinery is 
set up tor reporting sales on such a 
dual basis, little effort is required to 
maintain the flow of figures. Often 
the figures on units other than the 
company’s sales territories are sum- 
marized less frequently. An annual 
or semi-annual review is _ often 
enough to prevent sales soft-spots 
from developing. Having such sup- 
plementary figures available is of 
tremendous help in diagnosing a 
problem sales situation. 


3. Does your advertising parallel 
your sales opportunities? 


One of the most widespread uses 
of Survey data is as a tool in selecting 
a pattern of advertising media to 
use. The distribution of potential by 
territories is worked out from the 
Survey of Buying Power. Various 
combinations of media are then com- | 
pared with that pattern of potential | 
to see which provides the closest 
parallel. It is not always possible to 
achieve a perfect balance between the 
distribution of your media circula- 
tion, hence your expenditures, and 
your potential. Where this type of 
analysis reveals major maldistribution 
of advertising effort, however, reme- 
dial action is often indicated. This 
might take the form of supplementary 
additional media to strengthen weak 
spots in your basic-media coverage. 

Table I (see page 52) demonstrates | 
this use of Survey data with a specific 
illustration. This table shows the pro- 
portion of a company’s sales quotas 
which were in the first districts in the 


Eastern Region. 


It shows also the figures on | 


Effective Buying Power from the 
Survey, and the distribution of com- 


pany advertising according to one 


plan under consideration. It is ap- 
parent from this table that the entire 
region was being allocated a smaller 


Proportion of total advertising reve- | 


IT'S TIME TO 
Pin-Poiut YOUR SALES 


When goods and services were scarce, “across-the- 
board” purchase of advertising media with its 
buckshot coverage was the accepted strategy. But 
today, the SALE’s the thing and all selling is 
done at the local level, over the counter or at the 
door. It is time to select your market carefully and 
choose the medium that best covers your most 
likely prospects. 

There’s a 2 billion dollar farm market at the 
TOP of the South and THE SOUTHERN 
PLANTER is the farm paper best qualified to 
reach more than 360,000 producers of this wealth. 
The average ‘cash income per farm in SOUTH- 
ERN PLANTER Land has grown more than 
3% times in 10 years. ‘There is more ready cash 
in this area today than at any time in history and 
THE SOUTHERN PLANTER’S memory goes 
back more than a hundred years. Here is your 
finest market for farm machinery, trucks and 
passenger cars, farm production supplies of all 
kinds, home fixtures and appliances. 

Write now for circulation and market data you 
should have before you make up your next adver- 
tising schedule. 


THE SOUTHERN PLANTER, Richmond 9, Va. 
| 


The details b istri 441 Lexington Ave., New York 17 
y districts show that the | exington Ave., Yo 

New York district in particular was | 333 N. Michigan Ave., Chicago 1 2 . OF THe 

being slighted. Supplementary adver- W est Coast Representative: SimpsoNn-REILLy, Lp. 


tising within the New York district | Los Angeles, San Francisco, Seattle 


brought the company’s expenditures| SERVING THE TOP FARMERS AT 


more closely into line with oppor- | 


nue than its potential would suggest. | 


re eae 


tunities. 

Although this use of Survey data 

is widely known, particularly since it 

was illustrated so effectively in Ar- 

thur Hurd’s SM series on “How to 

Increase Sales Through Better 

Media Selection,” there are refine- 

ments which are not so widely recog- | 
nized. Those refinements greatly in- | 


MA . 
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The Largest-Selling mass men’s magazine 


ABC Net Paid Circulation 
(Period ending December 31, 1948) s j 


Is ‘mass magazine” space getting foo costly 
for your men’s product budget? 


1. More men read each 100 
copies of the American Legion 
Magazine than any other ‘‘mass 
magazine,’’ says Starch. 


LOOK AT 
THESE FACTS 


2. The American Legion Maga- 
zine costs only $1.90 per 1,000 
—less than any other mass 
ms gazine for men. 


If these facts intrigue you, 
drop a “collect” wire for 
full details to: 

Mr. Fred Maguire, Adv. Dir. 
American Legion Magazine 


THE AMERICAN 


LEGION 


1 Park Avenue 
New York City 


MAGATZINE 


crease the usefulness of Survey data, 
and tend to prevent sales problems 
resulting from holes in your media 
coverage patterns. Essentially, those 
refinements consist of the extension of 
analysis of the relationship between 
advertising and potential into smaller 
territorial units and particularly into 
individual local markets. Another 
media plan for the company men- 
tioned above had a higher proportion 
of total advertising dollars in the 
Eastern Region, and a much higher 
proportion in the New York district, 
yet failed to provide adequate cover- 
age of the Metropolitan New York 
market. 

Analysis of potential by individual 
markets revealed this weakness. If 
it had not been detected, a serious 
competitive weakness in the Nation’s 
No. 1 market might have developed 
for this advertiser. 


4. Does your advertising plan fit 
your market on a city-size basis? 

Analyses of the relationship be- 
tween advertising distribution and po- 
tential are very tricky on some prod- 
ucts. ‘This is particularly likely to 
be true where a marked city-size pat- 
tern exists. 
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Table II (see page 52) illustrates 
such a situation. This company had 
established the city-size division of the 
market for this product through con- 
sumer research, and learned that cities 
of 100,000 and over represented only 
25% of the total. Farmers, by con- 
trast, consumed 27% of the total. A 
program of national media advertis- 
ing was being considered. Analysis of 
the coverage pattern of the media in- 
cluded in this program revealed a 
markedly “out of step” pattern on a 
city-size basis. The proposed pro- 
gram would have placed 46% of the 
adyertising against 25% of the poten- 
tial in large cities, and only 8% of the 
advertising against 27% of the po- 
tential on farms. Supplementary use 
of farm publications stepped up farm 
coverage in line with farm-market 
opportunities. 

Figures on the distribution of the 
market for your product by city-size 
groups can be developed by using 
Survey data weighted for varying 
consumption rates by city sizes where 
those consumption rates are known. 

A word of caution about the use of 
Survey data in planning media cov- 
erage of the farm market is in order. 

Retail sales cannot be made 
where there are no stores; and there 


are few stores on farms. Conse- 
quently, the purchases of farm fami- 
lies usually show up in the retail 
sales of market centers, which has a 
tendency to under-state the farm- 
market opportunity. If your product 
is being purchased in above-average 
amounts by farmers, your coverage 
should be built up to a higher level in 
farm areas than the retail sales of 
those areas indicate to be necessary. 
Your problem is to keep urban- 
market. cash-registers tinkling with 
farm dollars spent for your product. 
Your solution is to do your selling 
job where farmers live, rather than 
just where they spend their money. 


5. Does your advertising leave key 
markets with inadequate coverage? 


Your national sales total is just the 
total of a lot of individual markets 
put together. Markets which are 
large enough to represent a significant 
proportion of your potential and ac- 
tual volume deserve individual study. 
You can no longer afford to assume 
that a national media program 
blankets the country. A considera- 
tion of just how light or heavy your 
coverage of individual markets is will 
often prevent you from exposing your 
flanks to alert competition. 
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5 FALLING OFFS 
TLETS? 


SALE 
WANT NEW ov 


THE LOW-COST, QUICK WAY 10 


National Sales 


IS THROUGH THE READERS OF 


The magazine that delivers the right kind of 
sales man-power fo sell your product 


Here’s a nation-wide, fully trained sales force ready to go to work for you NOW. 
Thousands of independent salespeople with established contacts selling all types of 
products to millions of consumers, institutions, hospitals, hotels, service stations and 
scores of retail outlets. Direct selling is BIG business—a multi-billion dollar market! 

No selling expense on your part! These independent salespeople buy your product from 
you for CASH, then go out and sell it. They are pre-trained by SPECIALTY SALESMAN 


There are three major reasons for 
considering the use of local media to 
supplement a national or regional 
effort. 

First, the market in question 
may be a “blind spot” in your na- 
tional program. Typical of this situa- 
tion is a program in which the Sun- 
day Supplements are an important 
element. Some markets don’t have 
Sunday Supplement distribution; the 
use of substitute media to increase 
advertising pressure in those markets 


HOW YOU CAN Add... fa) i(443 
TO YOUR ADVERTISING ! 


Advertise in local newspapers. They give you 
Intensified reader interest. * 
Selective coverage of your key city markets. 
Selling pressure where you want it. 

Better identification with your local outlets. 
Enthusiastic dealer support. 
Advertising that pays off right away! 


WALLACE WITMER CO. 


PT PPP = 


MEMPHIS NEW YORK 


MAY 10, 


1949 


SPECIALTY SALESMAN MAGAZINE 


MAGAZINE—their business bible. They are always looking for new 
products to add to their lines. 


Find out if your product is suited to Direct Selling. 


This booklet answers all your questions. Here’s a wealth of help- 
ful information for agencies and sales executives to guide them 
in selling products by direct Salesmen. Write for your copy. 


is standard practice in many space- 
buying operations. 

The second reason to be considered 
is that there may be an unusually 
strong consumer franchise developed 
which you must protect. If your 
share of the market is very high, the 
market may contribute more of yeur 
total sales volume than its normal 
“potential” would indicate. The use 
of additional advertising funds to pro- 
tect that franchise is sound practice. 
The third reason relates to competi- 


307 N. Michigan Ave., Chicago 1 
420 Lexington Ave., New York 17 


The pioneer publication 
now in its 34th year 


{THY 


THIS 1S THE MAGAZINE 
THAT TRAINS AND 
INSPIRES ITS READERS 
TO GO OUT AND SELL 
YOUR PRODUCTS 


eerer 
i 


The oldest, most responsive magazine in 
the Direct Selling Field that delivers the 


WORLD'S LARGEST SALES FORCE 


to sell your product through 


Distributors, Crew Men, Wagon Jobbers, 
Store Route Men and other independent 
salespeople—thousands of men and women 
all over America. 


tive activities. If a competitor is 
“throwing the book” at a market pro- 
motionally, and that market is impor- 
tant to you, you'll probably want to 
consider ways and means of prevent- 
ing that promotion from undermining 
your market share. 

The Survey of Buying Power is a 
versatile and useful tool in determin- 
ing which local markets warrant spe- 
cial attention, and how much. Base 
your calculations on an accurate pic- 
ture of market potential. Get down 
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CHICAGO BOSTON 


& 
» A HARRISON 


ARKANSAS 


A UNION city 


A PARIS 


A OYERSBURG 
MORRISTOWN 
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BATESVILLE 


cori ‘ 
A SHEFFIELD 


A TUSCUMBIA 
CLARKSDALE TUPELO 


MISSISSIPPI 


A GREENWOOD 
GREENVILLE 
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for this 
COMPLETE 
dependable | 

shipping service! 


RAILWAY EXPRESS charges cover 
everything ... pick-up and deliv- 
ery in all principal cities and 
towns, receipt protection, auto- 
matic valuation allowance. You 
know where you stand when you 
use this dependable service. You 
deal with one responsible carrier, 
geared to meet your exact indus- 
trial and personal shipping needs 
with fast, economical rail-air 
service. 

Whether you're the sender or 
the receiver, it's sound business 
judgment to say, “Ship it RAIL- 
WAY EXPRESS!” 


The Railway Express 
vehicleman who 
calls for and delivers 


your shipments is a 
member of a typical 
American way Soak 
ness providing an 
essential service to 
your community. His 
efficient, courteous 
help is always avail- 
able when needed. 


™“ 7 ai j 


. Pexpress” » 
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y 


NATION-WIDE RAIL-AIR SERVICE 
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to cases—and I mean cases of your 
product. 


Figure out from Survey data just 
what the annual potential of the mar- 
ket is. Get out your sales figures and 
see how many cases of that potential 
you sold last year. Estimate how 
many you’re likely to sell this year. 


Figure out what you are spending 
per case to sell the product in that 
market. Figure out how much you 
can afford to invest in that market 


| to get the additional potential which 


you might reasonably expect from a 
stepped-up promotional program. 


With the Survey, you have great 
flexibility in this type of estimating, 
This is true whether you’re using the 
Survey in planning media coverage 
on a market-by-market basis or in’ 
evaluating markets with an eye to 
supplementary promotional needs, If 
you are considering the use of a par- 
ticular radio station, you can work 
out the potential of the actual area 
that station covers. If you’re consid- 
ering the use of two papers, one © 
largely distributed within the city 7 
limits and one fanning out to a much ~ 
greater extent, you can consider the © 
actual potential to which each applies, — 
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You can get the Survey’s own 
1949 U. S. sales planning map 


This year’s edition of SALES MANAGEMENT’S 
popular five-color County Outline Retail Sales Map 
of the U. S. provides a graphic guide to all the 
nation’s markets for use in sales and advertising 
planning. Measuring 37 x 41 inches and suited 
for either wall or desk use, the 1949 County Outline 
Map is based on “Survey of Buying Power” figures 


and includes all the following features: 


All Metropolitan County Areas outlined in red. 
All counties shown in one of five colors according to 


their 1948 retail sales. 


Top counties with sales over '% billion marked with 
a star. 


472 leading U. S. cities shown with an index to their 


latest population level. 


Blown up projections of congested areas. 


Orders will be accepted now for copies of the 1949 
County Outline Retail Sales Map. The price is 
$3.50 each, or $2.50 each in quantities of two or 
more. All maps will be mailed postpaid in heavy 


mailing tubes. 


386 Fourth Avenue, New York 16, N. Y. 
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Package illustrated: 
Rotogravure printed 
MST Cellophane. 


Nothing tempts the appetite like true 

full color. And Strietman’s Rainbow Assortment of 
fine cookies sells faster in the colorful new 
Milprint package that looks as good as 

these delicious cookies taste. 


If you make a packaged product it will pay 

you to talk to your local Milprint man 

and get his suggestions for package improvements. 
He works with the widest choice of packaging 
materials and printing processes available 

from a single source. He commands a large staff 
of the nation’s foremost creative packaging artists. 


The services of these specialists are yours at no 
extra cost so why not call or write today! 


*This insert produced by Milprint, Inc., Lithographing Division. 
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PACKAGING MATERIALS 


SAP HY &@ FRENTE NR G 


GENERAL OFFICES, MILWAUKEE, WIS. 
SALES OFFICES IN ALL PRINCIPAL CITIES 


MILPRINT Helps You All the Way 
Milprint's merchandising experts will help 
you build a complete merchandising cam- 
paign around your package line with well 
planned lithographed displays, booklets, 
broadsides — all types of printed promo- 
tional material. 
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Printed Cellophane, Pliofilm, Acetate, Foil, 
Glassine, Plastic Films, Lithographed Dis- 
plays, Printed Promotional Material. 
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helps solve your problems in key markets 
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These 17, 

count ’em— 

17 markets 

comprise, 

within their 

ABC City Zones, 

one-ninth of all / 
the families 

in the U. S.! 4 


HOUSTON 


NO TWO OF THESE MARKETS ARE ALIKE... ALL BY MARKETS HAVE THESE THINGS IN COMMON... 


@ Each is a large market in its own right—as to loca- 


@ There is a Scripps-Howard newspaper or newspapers 
tion, size, and industries. 


in each one. 


@ Each has its set of marketi ms, i . : ives 
Each has its own set of marketing problems, its own © Scripps-Howard and all its representatives stand 


group of retail stores and regional brands. 

@ Varying climatic conditions, distances from sources 
of supply, and differences in people and occupations 
all emphasize that each market must be considered 
separately. However... 


ready to supply the necessary data that will help you 
evaluate each market . . . and decide how best to build 
distribution and sales economically and_ profitably. 
That is Scripps-Howard. That is real help for you in 
solving your marketing problems. 


thus, (iC aw can help you solve your problems 
in of America’s finest markets... 


SCRIPPS- HOWARD NEWSPAPERS 


NEW YORK... 
CLEVELAND 
PITTSBURGH 


+ World-Telegram COLUMBUS 
Press CINCINNATI 
Press KENTUCKY 
Covington edition, Cincinnati Post 


Times KNOXVILLE News-Sentinel 


General Advertising Department, 230 Park Avenue, New York City 


EVANSVILLE 
HOUSTON 
. Commercial Appeal FORT WORTH 
Press-Scimitar ALBUQUERQUE 
EL PASO 


Chicago Sanfrancisco Detroit Cincinnati Philadelphia Fort Worth 


WHERE RETAIL SALES GAINED MOST, 1948 OVER 1939 


1948 retail sales of $130.5 billion gained $88.5 over the 1939 total, 
for an index of 311 


LEGEND 
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WHERE POPULATION HAS INCREASED MOST SINCE 1940 


INDEX 1948 TO 1940 
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N Wednesday, March 16, the April 
QO issue of Holiday went on sale. In a 
great many places, as far apart as New York 
City and Pasadena, California, all copies 
were gone by noon. Within three days it 
was almost impossible to buy a single copy 
anywhere despite the fact that we printed 
more copies than ever before. 


Now it might seem that this heavy de- 
mand was due to the subject matter of the 
issue. The entire April Holiday was devoted 
to New York, which is a place that people 
never seem to tire of reading about. No doubt 
this was a factor. But, if we may say so, it 
was not the most important factor. The de- 
mand has exceeded the supply before, and 
we expect it will do so again. Net paid cir- 
culation is now averaging more than 
820,000. The May issue now on the news- 
stands is already off to a fast start. 


No, we think that the real reason becomes 
apparent when you read any issue these 
days. The fact is that Holiday has come of 
age. This magazine has grown up and 
learned to stand on its own two feet. It has 
found its own devoted family of readers, 
and they have found it. Each has come to 
enjoy and appreciate the other. 


From the beginning, it was clear that the 
Holiday idea had tremendous vitality. It was 
wanted. It was welcomed. And that wel- 
come has increased with every issue. 


We were always determined to be more 
than just a “travel” magazine. And each 
new issue makes clearer, we hope, that a 
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global interest in people and places and 
things includes travel just as it includes the 
food people eat, their politics, homes, 
clothes, and customs. 


As the months and years have gone by 
(three years and two months), we have 
learned more about our readers and what 
they want. We have learned how to make 
this a part of our editorial aims. We have 
learned how to dig still deeper for knowl- 
edge and understanding and, we hope, how 
better to convey this knowledge and under- 
standing. In this effort we are grateful for 
the contributions of an increasing number of 
the nation’s outstanding writers and artists. 


We have gained a very special audience, 
for which we are also grateful. They are 
alert, imaginative, critical—eager for a full 
life, temperamentally and economically able 
to go after it and to enjoy it. 


Our advertisers have understood this from 
the start. Their understanding has been 
richly rewarded by a responsiveness that is 
a phenomenon in the publishing business. 
As a result, advertising in Holiday has 
grown steadily. Advertising revenue in- 
creased 80.9% in 1948 over 1947. And in 
the first quarter of this year, it went ahead 
another 65%. 


Naturally, we are proud of these figures. 
But we are more proud of the fact that 
Holiday has found its own place in the 
American scene. It is a new place, never 
previously occupied. It is a place of oppor- 
tunity and responsibility, and we intend to 
deserve the one and to live up to the other. 
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1948 RETAIL SALES PER FAMILY 


Farm states (and the D. of C.) captured the leading honors 
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WHERE FAMILY INCOMES WERE GREATEST IN 1948 


(Net income, after payment of personal income taxes) 
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We knew we had something in SPORTS ILLUSTRATED 
...a bigger, better, different magazine that brought the 
whole world of Sports to its readers. But, we’ve been bowled 
over by the praise, the cheers, the enthusiasm rolling in 
from coast to coast...from readers and sports authorities 
of press and radio. Here are just a few of the comments on 
the first issue that ought to convince anybody SPORTS 
ILLUSTRATED is the magazine in the sports field: 


The sports field, spectator and 
participant, is growing so fast 
that more than $5,000,000,000 
will be spent on sports this 
year! Get the cream of this 
market with the big, new 
magazine that tops the field: 
SPORTS ILLUSTRATED. 


Dell Publishing Company, 261 
Fifth Ave., New York 16, N.Y. 
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She reads 
House Beautiful 
because 

she loves fine 


furniture 


and she buys more 
because 


she reads 
House Beautiful 
The magazine that creates more Sales Action 


Retail Acceptance 
Gauge to Magazine 
Productivity 


Many manufacturers verify their own 
selection of national media by polling 
their dealers’ opinions on the subject. 
This is done with the idea in mind, of 
course, of using those magazines for na- 
tional advertising that will inspire the 
greatest dealer enthusiasm and support. 
But manufacturers also appreciate the 
fact that dealers are in a position to judge 
accurately the selling impact of maga- 
zines. Retailers know what their custom- 
ers are reading, which magazines are 
most influential in shaping their tastes 
and desires. 


What Magazines 
Do Retailers Read? 

It is logical to assume, then, that the 
magazine most read by retailers is the 
one that these retailers have learned, 
through their close association with the 
public, carries the greatest influence with 
their customers. 


Today, more than 50,000 persons in 
the retail trades are subscribers to House 
Beautiful Magazine. On the basis of pub- 
lished statements, House Beautiful has 
more subscribers among retailers than 
any other magazine published. The an- 
swer to this is obvious. These retailers 
know that in order to be well informed 
on all subjects having to do with home 
improvement, they must read the maga- 
zine that is accepted by consumers as be- 
ing most authoritative on these subjects. 


Retailers’ Own Advertising 
Reflects Magazine Acceptance 
Another accurate means of appraising 
retailers’ enthusiasm for a national maga- 
zine is by the amount of their own ad- 
vertising they devote to tying in with 
merchandise featured in that magazine. 


DON’T LET YOUR WIFE READ 
HOUSE BEAUTIFUL unless you 
want her to buy furniture 
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Year after year, House Beautiful 
receives more of this voluntary com- 
mendation by dealers than any other 
magazine in the home field. During 
1948, according to the Advertising 
Checking Bureau, retailers across the 
country devoted 2,371,013 lines of ad- 
vertising to selling ideas suggested by 
the pages of House Beautiful, crediting 
the source in each of the 4,366 adver- 
tisements that made up this total to that 
magazine. 

This was more than double the amount 
of tie-in activity given by retailers to any 
other magazine in the home field. 

More than a million lines of this tie-in 
advertising is directly attributable to the 
“BETTER your home... better your LIV- 
ING” theme, a nationwide crusade for 
home improvement inspired by House 
Beautiful. Now in its fourth year of 
growth, this crusade is the greatest sin- 
gle merchandising theme ever to hit the 
home furnishings industry. 


Retailers as 
National Advertisers 


There is still another means by which 
retailers express their confidence in the 
sales producing potentiality of a maga- 
zine. That is by the degree to which they 
themselves use that magazine for their 
own national advertising. 


During 1948, retail stores spent more 
than a million dollars in the pages of 
House Beautiful, according to PIB. This 
is almost twice as much as retailers spent 
in any other monthly magazine. 


RETAILER NEWSPAPER TIE-IN ADVERTISING 


ALL HOME MAGAZINES:. . 1948 


BETTER HOMES & GARDENS 
585,222 lines 


SOURCE: Leoding Notional Advertisers 


WANTED 


Sales managers, advertising man- 
agers, account executives, media 
buyers and ail others interested in 
peering into the thoughts and re- 
actions of 3,500 home furnishings 
shoppers in department stores. 
Write, wire House Beautiful 
Magazine, Box 901, 572 Madison 
Avenue, New York 22. 
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He reads 
House Beautiful 


because 
he sells fine 


furniture 


and he sells more 
fine furniture because) 


he reads 


House Beautiful 


—————— OS 


WHAT FAMILIES SPENT IN FOOD STORES IN 1948 


California and New Jersey families were leading eaters, followed by 
Rhode Island, District of Columbia and Massachusetts 
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WHAT FAMILIES SPENT IN DRUG STORES IN 1948 


The D. of C. families are the best drug store patrons, followed by Nevada, 
Wyoming, Arizona and Florida 
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HERE’S WHAT 


National Transitads 
CAN DO FOR YOU 


Thousands of local advertisers long ago 
judged TRANSITADS by the ringing of 
their cash registers — that’s why they 
continue to use TRANSITADS. 


National advertisers, like Wrigley, Sun- 
kist, Luckies, Lever Brothers, Curtiss, 
Armour, Best Foods, Pepsi Cola — 
scores of other smart advertising buyers 
found out TRANSITADS gave them — 


UNBEATABLE COVERAGE— 93% of 
all families have transit riders who are 
exposed to TRANSITADS for an aver- 
age of 112 times a month per family. 
8 out of 10 adults ride an average of 
35 times a month each. Housewives, 
husbands, teen-agers — all transit rid- 
ers — all exposed to TRANSITADS on 
every ride. 


IMPRESSIVE SIZE — Plenty of space 
on a TRANSITAD to tell a selling 
story for your product, or show a pack- 
age, or a use, or appetite appeal — 
there’s space to do it on TRANSITADS. 


AMAZING READERSHIP — And why 
not? Transit passengers’ average ride 
is 27 minutes. Plenty of time to read 
TRANSITADS. Readership scores as 
high as 45% after “confusion control.” 
The unbiased facts — collected by the 
Advertising Research Foundation, 
sponsored by the AAAA and ANA, will 
amaze you. 
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BEAUTIFUL, VIBRANT COLOR — Use 


as many colors as you like. There is no 
extra space cost. Whether silk screen or 
four-color process — use beautiful, vi- 
brant color for exact package identifi- 
cation, appetite appeal — equal to fin- 
est art printing. 


TREMENDOUS LOCAL IMPACT 
— Not only coverage but repeated re- 
petition. Every ride an exposure to 
TRANSITADS — housewives ride 27 
times a month, husbands 44, teen- 
agers 42, other men 46, and other 
women 42 —in the family group. 


UNUSUAL FLEXIBILITY — No other 
general medium can give you such flex- 
ibility of use. You can use a full run, a 
half or a quarter. You can use 28”, 42” 
or even 14” cards. In some of our mar- 
kets you can even use only certain sec- 
tions or areas to fit your distribution, 
step by step. You can use one market, 
or a dozen, or all of them. Use TRAN- 
SITADS where you need sales. 


STRIKING MERCHANDISING POSSI- 
BILITIES — When you tell your dealers 
you are using TRANSITADS — when 
you show them life size, colorful sam- 
ples — dealers stop, look and listen. 
They’re different from what they’ve 
seen so many times before. They know 
8 out of 10 of their customers will be 
exposed, they know every bus or street- 
car in front of their stores carries a 
thousand people a day. Remember, 
they pay higher rents to be located on 
transit routes. 


INEXPENSIVE POINT-OF-PUR- 
CHASE — Use same plates to provide 
TRANSITAD-size window banners, 
provide TRANSITADS for in-store or 
window display purposes. Merchants 
like them because it identifies their 
store as the place to purchase what cus- 
tomers just read about before leaving 
the bus or streetcar. 


LOW COST TO DO A BIG JOB 
— Did you know it only costs 8 cents, 
or less, a thousand TRANSITAD ex- 
posures to use this tremendously effee- 
tive medium? (Many markets as low 
as 4 cents or 5 cents a thousand.) , 
TRANSITADS can fit the leanest ‘ 


budget because TRANSITAD-vertis- 


ing is a by-product of essential local 
transportation. 


DO THIS NOW — SO YOU WON’T 
FORGET IT — Phone or write — 


“‘Let’s see the proof,’ You won't 
obligate yourself in any way — but 
you will get some material that is 
sure to be an eye-opener. There's a 
NATIONAL TRANSITADS man near 
you to serve you. 


NATIONAL TRANSITADS © 


400 NORTH MICHIGAN AVENUE + CHICAGO 11, ILLINOIS 
366 MADISON AVENUE +» NEW YORK 17, NEW YORK 
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Lie Socteawt Darvbel 
is a must 


For A Full Sales Quota e..¥ 
In The Pacific Northwest 


Whatever you sell in the Pacific Northwest, 
brightest spot of the West—the Spokane Market is 
a must for a full sales quota! Composed of parts of 
four states, and populated by more than 900,000 
prosperous people, the Spokane Market is a region as 
large as New England bounded on all four sides by Whe Sf ane Warkel™ 
giant mountain ranges. It is an independent market HEART OF THE 


of tremendous size and wealth—a big producer and PACIFIC NORTHWEST 
a big consumer. 


ee UP 244% It will pay you. well, whatever you advertise and sell 
“ee = 4 rt in the Pacific Northwest, to tap the responsive buying 
ne elegy 4 to power of the Spokane Market. Make sure your schedule 
ae if sae oer" Bo includes the long-established, widely read Spokane Dailies. 
a ~ gy-dlensee Pes, > aan They alone do the job, and do it right in the Spokane 
All percentages 1948 over 1939 except population which is Market—which, because of distance, is removed from coastal 


1948 over 1940. 


*Spokane City. influence. 


Combined Daily 
CIRCULATION 


Now Over 


150,000 
81.84% UN-duplicated 


Advertising Representatives: Cresmer & Woodward, Inc., New York, Chicago, Detroit, 
Los. Angeles, San Francisco. Color Representatives, SUNDAY SPOKESMAN- 
REVIEW Comic Sections: Mettopolitan Group. 
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FURNITURE-HOUSEHOLD—RADIO STORE SALES 


PER FAMILY, 1948 


Utah per family sales were highest followed by California, Dist. of Columbia, 
Rhode Island and Florida 
TOTAL U.S.A. 
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GENERAL MERCHANDISE STORE SALES 


PER FAMILY, 1948 


The D. of C. was an easy winner, followed by Utah, Colorado, Illinois and 
Minnesota. Stores include department, variety and mail order. 
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TEENA WASN’T BORN WITH A 
SILVER SPOON IN HER MOUTH 


...chances are she doesn’t have “Grandmother’s 
silver’’ to inherit! Reason enough fourteen 

of the nation’s top silver companies are 

selling Teena their patterns and their names 

in SEVENTEEN each month. Buying for herself 
today and a family of her own tomorrow, Teena 
(there are 7,999,999 more at home just like her) 


is the nation’s most potent consumer. Industry 


is reaching her in the magazine that keeps 


pace with each new generation of teens 


TOWLE SILVERSMITHS S&E (RLING | LUNT SILVERSMITHS — REED & BARTON 
WESTMORLAND STERLING -ANK W AL/STERLING FINE ARTS STERLING CO. 
WALLACE SILVERSMITHS 6G CO. JHOME DECORATORS INC. WATSON CO. 
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Speaking of 


37% of all 


VACUUM CLEANERS 
bought in the 

U.S. In six months 
were bought by 


LIFE-Reading Families 


32% of all 

PACKAGED SOAPS 
unwrapped in the 

U.S. in a single day 
were opened by 
LIFE-Reading Families 


35% of all 

TOOTH PASTE 
opened in the 
U.S.in a single day 


was opened by 


LIFE-Reading Families 


Some facts about this research. In recog- 
nition of the value of this type of research to 
U.S. marketing, the American Marketing Asso- 
ciation in its 1947 awards conferred upon its 
developer a Meritorious Service Citation. In this 
citation it was characterized as an “outstanding 
accomplishment in improving the technique used 
in continuing consumer surveys.” 


In this study thousands of families, represent- 
ing a true cross section of total U.S. families, 


32% of all the 
MEN'S SHOES 
bought in the 
U.S. in one week 
were bought by 


LIFE-Reading Families 


35% of all 


AUTOMOBILE TIRES 
bought in the 

U.S. in six months 
were bought by 


LIFE-Reading Families 


46% of all 


PHONOGRAPH RECORDS 
bought in the 

U.S. in one month 

were bought by 


LIFE-Reading Families 


kept a diary called a “Chronolog.” In the 
Chronolog these families recorded their maga- 
zine reading habits and the amounts they con- 
sumed of many basic products. 

If you would like a full report of the Chrono- 
log results—covering 21 of the products studied 
—and of the interesting statistical and research 
methods used in this new kind of survey, write 
LIFE Market Research, 9 Rockefeller Plaza, 
New York 20, N. Y. 
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BUYING POWER... 


44% of all 


NAIL POLISH 
opened in the 
U.S. in a single day 


was opened by 


LIFE-Reading Families 


35% of all 


canned SOUP 


opened in the | 
U.S. in a single day 


was opened by 


LIFE-Reading Families 


36% of all the 


WOMEN’S STOCKINGS 
bought in the 

U.S. in one week 

were bought by 


LIFE-Reading Families 


LIFE is America’s 
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Magazine 


hese facts about the buying power of LIFE’s vast 
audience are from a study made by the Market 
Research Company of America. 


They show how big a segment of the U.S. market 
for consumer goods LIFE-reading families represent. 


They show that LIFE is America’s most powerful 
selling force. 


They explain eloquently why LIFE—with its au- 
dience of 14,950,000 families, representing between 
30% and 46% of the total U. S. consumption of many 
basic commodities—has unequaled sales excitement 
for advertisers. 


Their 1948 response to this top sales potential was 
to spend $77,300,000 dollars-for-selling in LIFE. 
More than in the leading network . . . nearly 25% 
more than the next magazine! 


LIFE offers to advertisers the most economical way 
to reach a large and rich market—the most efficient 
medium there is for distributing America’s huge 
production profitably. 


WHERE FARM INCOME INCREASED MOST 


1948 OVER 1940 


(Gross cash income from farming operations) 


300 - 349 


UNDER 300 


STATE LEADERS IN GROSS FARM INCOME, 1948 


U. S. A. Gross Cash Income from Farming in 1948 was $30,811,373,000, 
an average of $5259. per farm. 


A BILLION DOLLARS 


AND OVER 


HALF BILLION 
TO A BILLION 


QUARTER BILLION 
TO A HALF BILLION 


LESS THAN A 
QUARTER BILLION 
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FIND the most and the best farm buying 
power concentrated in the 15 Heart states... 
which produce the majority of big money crops 
in this country—corn 82%, wheat 68%, soybeans 
91%, poultry 59%, hogs 79%, all cattle 59%, 
milk cows 67%, dairy products 66% . . . as well 
as 92%, of SuccEssFUL FARMING subscribers, 8 out 
of 10 farm subscribers on top-half US farms! 


ALMOST a million of these Heart states SF 
subscribers average around $10,000 income— 
$4,000 over the US average! ...and after eight 
prosperous years, have billions in savings... are 
in the market for everything that helps their 
business . . . building new homes, remodeling, 
rehabilitating and refurnishing the old ones... 
represent the best class market in the US today! 
No other medium offers a comparable exclusive 
bloc of high buying power, and no other medium 
duplicates or substitutes for SuccessFUL FARMING 
among SF subscribers!... Ask any SF office 
for data! ...SuccessFruL Farminc, Des Moines, 
New York, Cleveland, Chicago, Detroit, Atlanta, 
San Francisco, Los Angeles... 
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Agency commission 15% on display spece and color 
= if bills - paid nag hd days. Cash > aaa 


Yo—10 days from invoice 30 days 
General Advertising 
Por I 
1 ti. 3 tt. 6 ti. 12 ti. 
page.__............ 720.00 660.00 630.00 600.00 
2/3 page.__..._.. 480.00 440.00 420.00 400.00 
iy, oe 00 330.00 3815.00 300.00 
1/3 page. 240.00 220.00 210.00 200.00 
1/4 page... 180.00 165.00 157.50 150.00 
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Minimum space 1/8 page. 
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24 pages, per page. 550.00 
36 pages, per page. 540.00 
48 pages or more, per page. 530.00 
Covers 
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Special Positions 
Specified positions, extra. 10% 
Island half pages not accepted. 
Bleed Pages 


Bleed border, black (minimum one page), per page, 
extra 10% of space rate, 
Color bleed border (minimum one page), per 

page, extra 125.00 
Plates should measure 8-3/8 inches by 11- a inches. 
Trim size 8- a“ inches by 11-1/4 inches. For bleed 
add 1/8 inches for trim on and edge. 


Plates for aeuble page spread 16-3/4 inches by 
11-1/2 inches. Important type or illustrations should 
be kept at least 3/8 inch within trim size and a 
gutter edge. 

Colors 


Color chart on request. 
Standard colors: Persian oo, tulip red, 
green, yellow, blue print or light blue, run 
paper, per page, extra. 125.00 
Other colors ou by advertiser, run of 
paper, when rup in color form or forms, per 
page, extra 250.00 
Color 7 same standard color on each 


page, 
Color a different etandard color on each 


page, extra 500.00 
Color spread, standard color one page, matched 
or second page, extra. 600.00 
Color spread, different matched colors on each 
page, extra 700.00 
Black plus two standard color ,per page, extra 500.00 
oo position color: Red only accepted. 


_-* sorte supplied by advertiser, one side printed, 


100.00 
ay supplied by advertiser, both 7 printed, no 
extra charge above two-page earned ra 
Inserts supplied by advertisers must yy ited 4-up, 
untrimmed, on stock not to exceed 25 x Ib. 
Consult publisher for amount required. 

Inserts printed by publisher. Rates on request. 
Classified and a6 Dating Notices 
Not accepted. 
Mechanical Requirements 
Width 


Width + ji|€ Depth 


10 7 4-15/16 
10 4-1/2 4-15/16 


TAO WORD OOF GUFND eee ce 
Page is 2 columns, each column 8-7/16 ape wide, 
or 3 columns, each column 2-1/4 inches w 

Halftones 110 screen. Composition—no eng 
a set and not used will be charged to 


Mats 3 unmounted electrotypes not acceptable. 
Halftones and line cuts from photographs and draw- 
ings furnished at cost. 
Cuts, photographs, retouchings, drawings and reprints 
will be furnished at cost. 

issuance and Closing Dates 
Published monthly; issued 1st of publication month. 
Last forms close 15th of preceding month; space 
reservations, position, 2/3, Ys. ee page and color 
advertising 10th of preceding month. Copy should be 
received 10 day: 


8 earlier to insure proofs. Previous 
advertisement may be ted if new copy is not 
received by 10th of pi month. 

Personnel 


Publishing Director—R. H. Morris. 
Editor—Edward G. Gavin. 


Representatives 
New York 7-30 Church St., Worth 4-3060. 
Ann Arbor, Mich —Whitker Bldg. 
Cleveland 18—Terminal Tower. 
Dallas 4—J. Senders, 2909 Maple Ave. 
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American 
Builder 
circulation 
..- the largest and 
most comprehensive 


in residential, commercial and farm building 


Figures show analysis of subscriptions which appear in A.B.C. 
statement for period ending June 30, 1948. 


CONSTRUCTION GROUP 


Contractors and Builders, all classes 50,439 
Architects and Engineers 2,079 
DISTRIBUTION 

Retail Lumber Dealers (Executives, Salesmen, etc.) 12,895 
Wholesalers, Jobbers (Executives, Salesmen, etc.) 864 
Distributors Construction Equipment, etc. 209 


REAL ESTATE — FINANCE 


Brokers, Owners, Managers of Property, etc. 2,289 
Insurance, Banks, Building & Loan 1,136 


| COMMERCIAL— INDUSTRIAL 
(Including Transportation and Utility Companies) 2,663 


ALL OTHER, including 


Government Officials, Producers, Manufacturers, 
Universities, Schools, Libraries, etc. 8,958 


Total 81,532 


NOTE: American Builder Circulation 97.4% in 
United States; 2.2% in Canada;0.4% Foreign. 


other unpaid distribution —... 376 turers’ agents of lumber, building materials and in 
Total distribution (6 months average). __._.83,618 stalled equipment 864; distributors of construction 
by geen fag “arms and srchitects. and architect 
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Important to you, interested in selling the light construc- 
tion industry, are the adjoining ABC figures on American 
Builder’s circulation. These bear thorough evaluation. 


You have to reach the 3 influential factors in light con- 
struction that can move your goods to market. 


American Builder’s circulation, as you will note, has its 
largest percentage among builders, lumber dealers, and 
jobbers. In fact American Builder’s circulation is the 
largest of any magazine in Light Construction. 


The most economical cost per thousand 


Please study advertising rates carefully. Taking the rates for all 
sized space, together with the cost per thousand, American 
Builder’s rate per thousand for all space units is the lowest in the 
field. There is no premium for fractional pages. 


The lowest cost to reach the most 
influential people 


Based on surveys (which you can duplicate for yourself with your 
own customers and prospects), 67 per cent of American Builder 
readers have final authority to buy products used in residential, 
commercial and farm building; 24 per cent have a definite voice 
in deciding what to buy; 1 per cent have no authority. 


Reach your best prospects profitably and 
quickly through advertising in American Builder 


The record for decades shows American Builder with the largest 
number of individual and exclusive advertisers of any magazine 
in its field. 


CBPxine) A Simmens-Boardman Publication 


105 West Adams Street, Chicago 3, Ill. 
30 Church Street, New York 7, N. Y. 


Contractor and Builder—He buys your product and 
installs it on residential, commercial, and farm con- 
struction jobs.sAmerican Builder reaches more than 
50,000 operative andecontract builders in every active 
building area. (See“ABC figures herewith.) 


Retail Lumber Dealer—He supplies the needs of the 
builders. He demands that the jobber stock his re 
quirements. American Builder reaches more than 
13,000 retailers who do more than 85% of the total 
building material volume. (See ABC figures herewith.) 


Building Supply Jobber—He must be influenced to 
stock your product for distribution to retailer and on 
to the builder. American Builder reaches an impres- 
sive percentage of jobbers’ executives and salesmen 
in every trading area. (See ABC figures herewith.) 


FIRST in number of subscribers 

Over 81,500 subscribers—ABC 
FIRST in the building field 
Established 1879 

FIRST in number of advertisers 

524 advertisers, 1947; 601 in 1948 
FIRST in number of advertising pages 
1,654 pages, 1947; 1,824 in 1948 


(Reprinted from Standard Rate & Data Service) 
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THE FARMER IS ss 


‘teh 


TWICE AS BIG — 


AS WALL STREET © 


That’s a slight exaggeration, but it is true that 


the farmers’ gross assets as of January, 1949, MA 
were $130,325 millions, as against a market AS 
value for the same day of $67,048 millions > 


for all listed stocks on the New York Stock 


Exchange. i LY 
} J } 
The equities of proprietors have gone up like this: c => aA a. 
{ pe e* !) 
t PY, — 
i 
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ASSETS LIABILITIES 


INVESTMENTS IN CO-OPS{ 
U.S. SAVINGS BONDS 


DEPOSITS AND CURRENCY 


“>, REAL ESTATE MORTGAGES 
ee NON REAL ESTATE DEBT 


EQUIPMENT AND INVENTORY 


PROPRIETOR’S EQUITIES 


Physical 
Assets 


REAL ESTATE 


In Millions of Dollars 
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MIDWEST QAM DOLLAR 


i tes 
! mers in the Midwest 8 sta 

9 porgong even foods than do ee — 
wd lies j wre he est cities in these same sent 
es oe ‘of ae importance of this neg 
ae red ear be sold all in one _, —. 
ee ios niet papers of the we eet 
tote Aen c without ri ae 
Bete anon to have the products — 
ake in these locally potent papers. 


¢ 59 East Madison 
ffices at: 250 Park Ave., New York 
Midwest offices at: 


it ¢ Russ 
ilding, Detroit 
New Center Bui Priore 
Street, oom + Pgh ns ss meet tends Wveiihs ie 
Building, San Franci 
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Packaged Food Buying | 


FARMS VS 30 BIGGEST CITIES 
IN EIGHT MIDWEsr STATES 


MONTHLY MONTHLY 
EXPEND}. EXPEND}. 
TURE T 


RE 
PER Farm PER City 
— FAMiLy 


MONTHLY 
NOITURE 
2,064,253 
FAMILIES 


Packaged Food 


Pecan 
S Family Flour 
2. Pencahe Flour 
= Specialty Flour 
4. Cocoa 


EXPENDITURE EXPE 
FOR 1,370,618 For 
FARM a city 


i ~ Chocolate > Syrup 
_6. + Syrup ee ae 
_7- Molasses @ & Sorghum 
8. Cake Trimmings, 
—restings — 
9%. Baking Pow, 1 Powder 
10. Baking Se Soda 
1 iA Yeast 0.0 009 7 18 _!8,578 
7 2. Com Storch 0.008 : P 
1 ry Pectins 0.013 9,748 26,835 
14. Rice = 35 72,249 
15. SS ee 
To-Be. -Cooked 20,7 


° 0.105 
16. Cereals, 

Ready.T Ss 

ea y-To- ~fo-Serve 


Note: In bulk foods the 
to Frozen F, 
Source: Red and Green 
Paper Unit, Inc. 194 


same farm 


buying _ 
ruit, Canned Milk, a 


and Hon 


Dollar Food rey aaa Farm 
40 Census. Free Copy on request, 


hing hands are buying hands 


Look through any issue of Family Circle. Notice the 
number of illustrations of “hands at work”—washing, 
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cleaning, cooking, ironing, sewing, tending the baby. 
Family Circle is edited for women with “working hands.” 


These are the women who not only do the household 
buying but know how to buy. They know, from experience, 
what they want in a cleanser, in a cereal, a vacuum cleaner, ~ 
a washing machine, baby food—anything they use in 
their homes. 


Over 1,700,000 of these women buy Family Circle every 
month. 82% are housewives, 55% have children. They 
buy Family Circle in the chain grocery store where they 
do a majority of their shopping —right at the point-of-sale. 


This point-of-sale method of distribution is Family 
Circle’s assurance to the advertiser of a selective, low- 
waste audience, every one a known buyer in a chain 
grocery store. 


More and more advertisers are taking advantage of 
Family Circle’s all-shopper audience. They are concen- 
trating where buyers are concentrated in a medium 
designed for those buyers. 


, ff 4 
MF, bought by women where women buy at: 


ALBERS *« AMERICAN * BOHACK * COLONIAL °* 


FIRST NATIONAL + GRAND UNION * JEWEL + REDOWL * SAFEWAY 
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aLook at the Wholesale Business of 1948 


The sales of Service and Limited -Function wholesalers reached a new high 


of $70.7 


Jewelry & Optical Goods 
House Furnishings 

Drugs and Sundries 
Paper and Products 
Apparel 

Tobacco Products 
Hardware 

Dry Goods 

Beer, Wine & Liquors 


Electrical Goods 


Lumber & Building Materials i $4558 


Automotive 
Machinery & Metals 
All Other Trades 
Food 


Billions 


$21.9 

BILLION 
[ 2.5 

ILLION 
| 3.4 
BILLION 
$13.3 


BILLION 


16.0 
BILLION 


BILLION 


1940 1942 


billions last year, a gain of 7% over the preceding year. + 
Dollar Total in Millions of Dollars 
MM $647 

MM $1156 

MM $1334 

ME $1507 

Ms $1217 
MS $2336 
ME $2365 
$3124 
$3411 
ae 


ammonia | 11) AY 
AE 7 
$15,667 
$16,218 
The F 'G 
armers ufOSs Bos 
| bd NON-MONEY INCOME 
ncome Hits a) eae 
. BILLION | | al NSUMET 
$33.1 |__| _) CASH FROM OFF 
BILLION ei 20 | FARM SOURCES 
en | BILLIO ABOR, DIVIDEN 
3.6 | e TIE 
$28.1 MUON | 
| 3.0 
BILLION CASH INCOME 
FROM FARMING GROSS 
FARM 
INCOME 
30.8 
Posoga SPENDABLE 
25.2 INCOME 
211 BILLION 
BILLION 
1944 1946 1948 : 
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s good business for you! 


For 16 consecutive months since December °*47 
Modern Romances has shown a circulation increase 
over the previous year—in the first quarter of ’49 
the entire Dell Modern Group hit a 3-year high in 
circulation for the period: over 3,000,000! 


For the first 5 months of ’49 Dell Modern Group 
ad billings are up more than 20% over eos year— 
35% for April issues alone! 


Since ‘39 Dell Modern Group cost per page per 
thousand has decreased 15%—and Dell Modern 
Group’s present C/P/M is % less than the average 
of the women’s service magazines! 


DELL MODERN GROUP 


MODERN SCREEN © MODERN ROMANCES @ SCREEN STORIES 


Dell Publishing Co., Inc., 261 Fifth Avenue, New York 16, N.Y. 
MAY 10, 1949 


It’s easier. 
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R20AVIO SON 
When The News started publication in 1919...we 
learned that New York was a very big city—and very 
little else about it. Thumbing through the 1910 
Census Reports and Rand McNally Atlas practically 
exhausted the available sources of information. 

The new paper picked up more than 400,000 
circulation in 18 months, and an ugly rumor got 
around that News readers were ringers from Chicago, 

or found under stones!... 
PREP We had to get hep 
> to our clientele, strictly 
from desperation! 

We persuaded advertisers 
to climb out at dawn and tour 
we newsstands, to see for 

themselves that all newspapers were bought by just 
people—not types! A very hard way indeed to 
hold friends, and influence space buyers... 

Getting market information is a gladsome task 
compared to getting customers up at five in the 
morning. And no Fact of Life looks prettier on NE 
corner 171st & Broadway at7:12am, coolandcloudy, 
possible showers—than on paper! 

Because The News was (and is) like no other 
newspaper...too much, too little, too different, too 
incredible, too something...every early advertising 
sale was made-in-Missouri. 


4 


In rvs EARLY years, advertisers doubted that 
News readers read and believed advertising... 
werea market for this, that, the other! Andignorance, 
doubt, prejudice were overcome only by FACTS. 
We acquired the habit early of finding out. 


Readers, identified by response to News features, 
and queried by mail as to stores they patronized, 
advertising they followed... with floods of postcards 
persuaded department stores that The News was a 
new and unlimited market. 

Through trial and error, new research techniques 
were evolved, fact-finding safeguards established... 
A good twenty-five years before the 1948 elections, 
News researchers were learning the discrepancies 
between public profession and public performance, 
and to detect, disprove and disqualify faulty methods 
... The accumulation of experience and information 
made The News the first source of market and 
marketing information in the New York market. 


Tue news instigated, urged, and programmed 
the first New York Market Analysis, sponsored by 
eleven newspapers, conducted by New York 
University Bureau of Business Research from 
1921 to 1923...a study which reduced the whole five 

boroughs to 105 district 
Tope = maps, with designations 
ST all he "TY | for income groups, shopping 
| fe centers, population 
characteristics, made possible 
bad rhe better directed and more 


iy 
a 
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; ~ - efficient sales work, saved 
waste effort and time... The study culminated in the 
first New York Retail Census, listing every retail 
outlet below the third floor (excepting taxidermists, 
china painters, hamster breeders and other exotic 
etc.) and provided the first accurate and 
comprehensive route lists. 


SALES MANAGEMENT 


This Market Analysis was revised and brought up 
to date on 1930 Census data in 1932-33 by The News, 
Times and Herald Tribune...and again in 1942-43 
by The News, Journal-American, Mirror and Times 
—with sales volume for important classifications 
based on 1940 Census data. 

Market Analysis districts became the base for 
the first News circulation audit in 1926, annually 
thereafter. Later, the other New York morning 
newspapers made uniform audits. 

News Research subsequently 
distributed sales slips and charge 
accounts by districts, showed 

many stores the sources 

of their sales, and potentials. 


A monTHLY service, giving 

thedistribution by districts of new 
—___ car sales by makes and models, 

was begun in 1928...dropped in the War years, 

revived in 1946...for automobile manufacturers. 

In 1934, when Repeal was six months old, a 
major study was made of brand preferences and 
purchasers’ newspaper readership in New York City. 
Subsequent studies were made of buying of 
individual brands and beer... Another package 
store liquor sales study was made in 1938, and the 
latest survey was conducted last year. 


Iv 1936, an extensive study was made of gasoline 
and oil purchases, and newspaper preferences of car 
owners... to the benefit of the industries concerned. 

The growing practice among New York matrons 
of buying their copy of The News before doing their 
marketing, leaving the 
paper and the baby outside 
the store...in 1933 
suggested a photographic 

i a documentary which did 
much to convince the conservative food industry 
of the advantages of News advertising. 


Facruat and pictorial studies of outlying towns, 
made during the thirties, helped advertisers get a 
better appreciation of the national Sunday News 
market... And an outstanding compilation titled 
“Sunday News U.S.A.,” included new and exclusive 
data from the 1939 Census of Business . . . presented 
distributions of newspapers and national magazines 
in New York City, suburbs, towns in the six adjacent 


states, and counties for the whole country. 

Over two decades, hundreds of studies have been 
made of products in the New York City market. 

The War depleted News research and marketing 
staffs, curtailed new projects. In 1946, research 
and marketing efforts were resumed. 


Post-war major studies include: 


1946—Branch Department Store Location studies 
were made in Queens, White Plains and Hackensack, N. J. 
1946—New Home Owners in 18 districts in Queens 
were surveyed as to recent major household purchases, store 
and newspaper preferences. 
1946—Vacation Travel study was made among 7,000 
News readers who had requested travel information. 
1947—Readership Checks among 1206 News readers 
were made by Grant Research Associates . . . following 
earlier readership studies by L. M. Clark. 
1947—American Airlines passenger study, and other 
studies for Pan-American, Colonial and Scandinavian Air lines. 
1947—Bohack Store Managers’ newspaper preferences, 
and results experienced. 
1947—Gulistan Rug study on consumer decoration 
plans and purchases of rugs and carpets; comparative 
influence of advertising in newspapers and magazines. 
1947—Television Set Ownership, first major study 
of its kind, involving 33,074 
owners in New York City and 
suburbs, classified by locality 
and economic status. 
1948—Building Contracts 
* in New York City and suburbs 
for the first half and full 
year of ’48, with similar data 
for the same periods in ’47, ’46 and °41. 
1948— Washing Machines study among 101 City 
appliance dealers on sales by localities and brands. 
1948—Cigarette Survey to determine sales status 
of major brands in 4,700 city drug stores. 
1948—Two Million Cars—an analysis of city and 
suburban car registrations by makes, models, price groups; 
by five-year periods; by economic status. 
1948—Suburban Market Analysis of population, 
houses, outlets and sales, in New York suburban 
counties, based on the latest Census data. 
1948—Package Store Liquor Sales—a study of 
liquor purchases made by 13,512 customers in 149 city stores; 
with newspaper preferences, obtained by store salespeople; 
by boroughs, economic groups, newspaper readership; 
including new data on newspaper reader duplication. 


Tue news has grown, thrived and sold itself 
with information...is the largest source of available 
information on the New York market—and will 
continue to be. Come to The News first—for news 
of the nation’s first market. 
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THE Fi NEWS \ f= 


New York’s Picture Newspaper 


@eeeeeeoeeaoeaoeaeeedeed@eoee¢@ 
Circulation now exceeds ® 
Daily ...... 2,225,000 § 
Sunday.... .- 4.500.000 , 
eeececeeeeeeeseeese 
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WHAT FAMILIES SPENT IN STORES 


In 1948 American families on the average spent $3,131 in retail stores, 
a gain of 211% over 1939. 


STORE TYPE ® GAIN 1946 PER FAMILY 

OVER 1939 PURCHASES 
Jewelry 233 
Liquor ( Packaged ) 215 
Drug 137 
Filling Stations 124 
Furniture - Household -Radio 294 
Apparel 203 
Building Materials - Hardware 294 
Eating & Drinking Places 258 
General Merchandise 201 
Automotive 219 
Food 209 


IF THE U.S. LAND AREA 
CONFORMED TO SALES POTENTIALS 


TOTAL U.S.A. 100% 


soy Sales MANAGEMENT 


Maybe the title hasn’t been searched. . . but the hunt is on for 

R h h rugs, furniture, drapes, appliances, china, silver, glassware... 
eac t i | i } now Remember this about the hottest home-making market in 
America: Over 250,000 young families starting from scratch 

unhampered by accumulated bric-a-brac 


h : | h : : WADEMOISELLES | ia enthusiastically brand-conscious, but 
W 1 e t e1r A without brand prejudices! 


Street & Smith Publications, Inc., New York. 


house is 2 BIG FALL ISSUES 


Sept.-Oct. on sale Sept. 1 Nov.-Dec. on sale Nov. 1 


till e we: J) §16 BIG ISSUES FOR 1950 
S 1 empty fe a" o_” & Feb. on sale Feb. 1 Aprilon sale March 1 June on sale May 1 
m = : Aug. on sale Aug. 1 Oct. on sale Sept. 1 Dec. on sale Nov. 1 
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The 200 Counties Leading in Gross Cash Farm Income 


67D Estimates, 1948, for the 200 counties with largest gross cash income from farming 


GROSS 
CASH FARM 


COUNTY 
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@: Which Farm 


Paper is it? 


e 
A: CHECK THE IOWA 


STATE COLLEGE SURVEY BELOW: 


Papers and magazines 
depended on most by farm 


~~ homemakers for information on 


RECIPES AND_____ 
E@Q GQ MEAL PLANNING 


N 


N 
S 13.7% § 
N Yititty 


\X y 8.9% Y BERR 


2.0.0 oes ee 
te 


° Ist Farm 1st 
WALLACES Magazine Newspaper Magazine 


ilies anaes ee a Sa ae MS 


1 
FACTUAL! UNBIASED: When Iowa farmers and their wives need practical farm and 


home-making information, they turn to their own state farm 
G. WA Owe Cony 4 paper—Wallaces’ Farmer and Iowa Homestead. This is what 
Y you’ll decide when you read the facts uncovered through a 
: disinterested survey conducted by the Statistical Laboratory 

of Iowa State College. 
See how Wallaces’ Farmer and Iowa Homestead ranks 
when compared with the best of farm magazines, the 

best of women’s magazines, the best of newspapers. 

saat Sateres To advertisers, this means one thing. If you want your 
farm market. message displayed where Iowa farmers do their reading and 


3 
Y/Y / their buying—there’s only one place—in the thoroughly read 
| N * AR M Al \ 0 N ¢ pages of Wallaces’ Farmer and Iowa Homestead. 


INFORMATIVE! 


More than 


Wallaces’ Farmer a4 Jowa Homestead | 


Population and Rank, 200 Largest Counties 


GyDEstimates, January 1, 1949, for the 200 counties leading in population 


POPULATION POPULATION POPULATION 
(CIVILIAN) (CIVILIAN) (CIVILIAN) 
1/1/49 Rank 1/1/49 Rank 1/1/49 Rank 
COUNTY STATE Esti- in COUNTY STATE Esti- in COUNTY STATE Esti- | in 
mates | Group mates | Group mates | Group 
(in thousands) (in thousands) (in thousands) 
Ss dD cceenkeaak Cal. 703.8 23 IEEE Fy N. J. 738.8 21 SS Fla. 138.4 162 
Pin dtenewadixes N.Y 236.4 90 SE cee aiede Mich. 157.8 145 Plymouth............ Mass. 188.6 122 
Allegheny.......... Pa. 1,519.0 9 EL . ucic cae mics Mo. 547.1 33 I cies h inane ainonie’ Fla. 120.4 189 
Ps iebeininenebos Ind. 172.4 134 I, «san sionaceed Ala. 535.1 36 eee lowa 218.9 101 
Arlington............ Va. 196.9 118 aia a' ir waar Texas 224.0 98 Prince Georges... ... Md. 130.5 173 
I nee nie wig N. J 133.5 168 Jefferson............ Ky. 478.6 41 Providence. ......... R. I. 570.4 2B 
I Md. 1,177.0 12 Kalamazoo.......... Mich, 117.0 193 Pp cbhexsenewns Ark. 205.1 112 
| ere Pa. 176.9 130 Kanawha............ W. Va. 250.0 88 Pe cctcenesacen N.Y 1,524.5 8 
reer N.J 465.0 45 Mi skasensiviens il. 147.8 154 SANT Minn 371.0 59 
RE Pre Pa. | 250.4 87 Pidtistensetaves Mich. 267.8 78 Rensselaer.......... N.Y 121.9 185 
Berkshire........... Mass. 130.0 174 ee Cal. 213.1 105 
eee Mich. 112.5 198 EAR: Wash. 679.3 24 EES S.C. 132.0 169 
Gs exh canines Texas 422.4 47 BRS ae eS N.Y 2,872.3 3 ee N.Y 192.3 121 
ache biaeenwes Pa. 152.9 150 ear Tenn 225.5 95 a Cal. 149.9 152 
SE chawdeeceeess Mass. 385.0 54 aa an aie i. 112.5 198 a ee Va. 119.5 191 
ee N.Y. 1,527.5 7 Lackawanna......... Pa. 266.9 79 Rock Island......... il. 134.4 166 
PE, secesrnceees N.Y 179.9 128 | EASES AE iil. 140.0 158 Sacramento.......... Cal. 256.4 86 
Se Pa. 125.3 180 RRR Pee Ind. 355.8 61 eer Mich 155.0 148 
Buncombe........... N.C. 116.4 195 Lancaster. .......0.. Pa. 225.5 95 EERE IF i. 187.4 124 
ce cuenee hie Ohio 145.8 155 Ny ioc: o5:ca te ndednions Pa. 201.0 116 eee Ind. 195.5 119 
NE oa.v0sxcenun Minn 209.9 106 
Seo La. 168.0 137 ST cniechcanisne Ohio 130.6 172 
Cambria. Pa. 235.2 91 Los Angeles......... Cal. 3,856.0 2 
at onwennc N. J. 279.7 77 See Ohio 380.2 56 WR siisccasses Mo. 1,278.4 "1 
Charleston........... S.C. 177.2 129 deat aiscer ctaha Pa. 435.0 46 BUREN... cccccccces Utah 263.0 82 
Chautauqua N.Y 128.7 175 es aataannd Mich. 162.4 139 San Bernardino. ..... Cal. 266.2 80 
ae Ga. 155.2 147 ee i. 182.5 127 San Diego........... Cal. 553.6 31 
Ms vacectcondes Pa. 148.4 153 Mahoning........... Ohio 259.4 84 San-Francisco........ Cal. 794.0 19 
Ohio 122.8 184 ee Ariz. 285.1 73 San Joaquin......... Cal. 205.8 11 
| SE ere Wash. 115.0 197 i cttcetiscnees ind. 547.3 32 San Mateo.......... Cal. 198.0 117 
Contra Costa......... Cal. 289.3 72 McLennan........... Texas 120.7 186 Sangamon........... il. 125.0 181 
Santa Clara.......... Cal. 263.5 81 
errr er i. 4,522.7 1 Mecklenberg........ N.C. 175.0 132 Schenectady......... N.Y 138.7 161 
Cumberland......... Maine 173.9 133 EE Eee N. J. 230.0 93 
rr Ohio 1,426.6 10 Middlesex........... Mass. 1,071.0 13 
re Fila. 410.0 50 Middlesex........... N. J. 256.9 85 a Pa. 223.4 
SE ee Texas 560.0 29 Milwaukee.......... Wis. 864.9 18 Sedgwick............ Kans. 225.1 ‘ 
Ate seesecaekes Wis. 153.4 149 RR eee aca Ala. 233.8 92 ee Kans 115.6 ,) 
Dauphin............. Pa. 206.4 110 Monmouth. ......... N. J 195.0 120 I ect Giactiiiies Tenn 420.4 49 
Davidson............ Tenn 293.5 70 PR cadiecseuhace N.Y 465.4 44 Rs os uae unas Cal. 120.5 188 
0 Pa. 395.0 52 Monterey........... Cal. 117.8 192 Spartanburg. ........ S.C. 144.5 156 
ee Colo. 405.0 51 Montgomery......... Ala. 133.7 167 ee Wash. 216.2 103 
Stanislaus........... Cal. 130.7 171 
District of Columbia..|.......... 873.9 17 Montgomery......... Md. 120.6 187 Ss aaannene nemo Ohio 284.9 74 
ibs cecescivess Neb. 290.0 71 Montgomery......... Ohio 372.0 58 ae Mass. 914.0 15 
| Se eer i. 128.2 176 Montgomery......... Pa. 332.1 65 
i tetscacnaehiee Fla. 300.0 69 ae N.J 139.4 160 
East Baton Rouge. . La. 123.4 182 Multnomah.......... Ore. 535.0 37 cea cannaals N. Y. 204.0 113 
El Paso............. Texas 171.7 136 Muskegon........... Mich. 126.0 179 Piseensaksucns Ohio 420.6 48 
ee uecaaxs Pa. 209.1 107 New York (Manhattan)| N. Y. 1,926.3 6 Se Texas 354.6 62 
oe leg vncnuas N.Y 884.8 16 RES N.Y 474.4 42 EE res Texas 151.8 151 
ee Fla. 112.4 200 New Castle.......... Del. 206.5 109 ; Ohio 156.4 146 
cts senna Mass. 530.0 38 New Haven.......... Conn. 559.3 30 ESS. Cal. 162.1 141 
Me ick dcicielenlentan Okla. 247.5 89 
 asapecetniucne N. J. 930.1 14 New London......... Conn. 141.5 157 cca ieateeal tah N. J. 384.0 55 
ae Conn. 503.2 39 SSSR ERE N. Y. 185.4 125 Vanderburgh......... Ind. 162.3 140 
OS RET Pa. 207.5 108 EE, cninevaceses Mass. 374.6 57 SR N.C 116.6 =| 194 
Cs J othe ehain N.C. 138.4 162 ee Va. 395.0 52 
i  aconsneetius Ohio 468.2 43 Northampton........ Pa. 188.3 123 
ee Cal. 280.5 76 Northumberland. . . . . Pa. 131.0 170 Washington.......... Pa. 214.2 104 
eee ee Ga. 485.0 40 i sdieskinetend Texas 161.0 143 eer Mich. 2,535.0 a 
Gennesses........... Mich. 262.9 83 i scncusenna Mich 347.2 63 Westchester......... N. Y. 603.8 26 
Greenville........... $.C. 158.9 144 Oklahoma........... Okla. 325.5 66 Westmoreland. ...... Pa. 316.0 68 
Guilford............. N.C. 175.2 131 ee cncbeirncnitioeans N.Y 217.4 102 = il. 135.0 | 165 
Winnebago.......... i. 135.4 164 
Hamilton............ Ohio 733.0 22 Onondaga........... N.Y. 321.8 67 Worcester........... Mass. 540.0 35 
Hamilton............ Tenn. 201.4 115 _ ae Cal. 171.8 135 Wyandotte.......... Kans. 185.2 126 
Hampden........... Mass. 365.0 60 iscecoccnececs N. Y. 139.5 159 Mi cccsieceese Wash. 126.4 178 
SES vnicckdegens Texas 752.4 20 a scbacnnaed La. 573.8 27 i cicudsinaiane Pa. 202.1 114 
ee Conn. 545.3 KT Palm Beach. ........ Fla. 123.0 183 
Hennepin........... Minn 649.1 25 Passaic............. N.J 345.0 64 Total Above Counties.......... 79, 965.5 
Ne rdadiees Va. 282.0 75 ere i. 165.0 138 
Hillsborough......... Fla. 222.0 | 100 Philadelphia......... Pa. 2,138.0 5 Yo AU. GS. Rerssceerseceeeeees 54.585 
Hilisborough......... N. H. 162.1 141 TR Wash. 227.6 94 
re Miss. 128.0 177 See - Ariz. 119.7 190 
88 SALES MANAGEMENT 
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Per Capita Effective Buying Income, 200 Counties 


67D Estimates, 1948, for the 200 counties leading in population 


NET E.B. 1. | 


| 
| NET E.B. 1. NET E.B. 1. 
PER CAPITA | Rank PER CAPITA | Rank PER CAPITA | Rank 
COUNTY | STATE Esti- | in COUNTY | STATE Esti- | in COUNTY STATE yD Esti- | in 
mates | Group | mates | Group P mates | Group 
| Eads ail _ | 
SOTERA Cal. 1,736 21 Hudgson........ ...| Ned 1,447 91 Pinellas.............| Fla. 1,369 129 
Albany..... N.Y. 1,652 35 ia eeess++000 | Mich 1,669 30 Plymouth............| Mass. 1,253 154 
Allegheny........--- Pa. 1,630 38 Jackson........ | Mo. 1,735 22 ., Oe 989 193 
Allen...... Ind. 1,811 9 Jefferson. Ala. 1,255 152 eee 1,779 13 
Arlington. . . .| Va. 1,662 32 Jefferson. Ky. 1,536 58 Prince Georges... ... | Md. 915 198 
 sasceseseese N. J 1,510 69 Jefferson... Texas 1,360 133 Providence..........| R. 1. 1,496 72 
Baltimore........... Md. 1,546 55 Kalamazoo. ...... Mich. 1,521 63 Pulaski.............| Ark. 1,378 126 
REP re Pa. 1,220 165 Kanawha... .. W. Va. 1,213 167 rE N.Y. 1,897 3 
Bergen. .. N.S 1,432 102 eee in. 1,644 36 Ramsey. . | Minn 1,539 56 
Borks....... Pa. 1,421 105 SE cieivaviaassas | Mich. 1,288 148 Rensselaer.......... | N.Y 1,439 94 
Berkshire........... Mass. 1,240 160 ease | Cal. 1,368 130 Richland............ $.¢. 1,176 174 
SEE Mich 1,351 135 GREE Ee | Wash, 1,768 15 Richmond........... | N.Y. 1,387 121 
Bexar... . Texas 1,438 95 MG Seon casvecre | N.Y 1,465 80 Riverside............ | Cal 1,153 176 
Blair... | Pa. 1,130 181 CU EERERESSE Ee er | Tenn. 1,341 136 Roanoke............ | Va. 1,462 83 
Bristol. . Mass 1,140 179 BR ocicccesasz il. 1,459 84 Rock Island......... il. 1,661 33 
Bronx... . N.Y 1,523 62 Lackawanna......... | Pa. 1,384 123 Sacramento.......... Cal. 1,526 61 
Broome. . N.Y 1,399 114 “ee ee | H 1,612 41 ee Mich 1,365 131 
Bucks...... Pa. 962 194 Saas Ind. 1,396 117 ee i. 1,381 124 
Buncombe........... | N.C. 1,416 108 Lancaster........... Pa. 1,437 98 St. Joseph........... Ind. 1,491 73 
A | Ohio 1,330 139 = eee Pa. 1,393 118 ae Minn 1,177 173 
Caddo. . | La. 1,433 101 Lorain. ..... ....| Ohio 1,466 79 Oi tailes ci 5s ices Mo. 1,511 68 
Cambria... Pa. 1,071 187 Los Angeles.........| Cal. 1,696 24 Salt Lake............| Utah 1,621 39 
Camden N. J. 1,227 164 Lucas...............|.Ohle 1,610 42 San Bernardino | Cal. 1,035 191 
Charleston. ...... | S.C. 1,236 162 RR a oi ccnccs-ocvct 1,241 159 San Diego........... | Cai 1,144 178 
Chautauqua N.Y. 1,423 104 Macomb............| Mich 1,196 169 San Francisco........ | Cal 2,238 2 
Chatham......... Ga. 1,328 142 Madison.......... | 1,264 151 San Joaquin......... Cal. 1,438 95 
SE | Pa. 1,020 192 Mahoning........... Ohio 1,469 78 San Mateo.........., Cal. 1,446 92 
Clark... Wash. 1,039 189 Maricopa............| Ariz. 1,206 168 Sangamon........... | Wh 1,571 50 
Clark... .| Ohio 1,438 95 Marion | Ind. 1,842 7 Santa Clara. Cal. 1,340 137 
Contra Costa Cal. 962 194 McLennan........... | Texas 1,189 =| «171 Schenectady.........| N.Y 1,482 75 
Cook....... ll. 1,808 10 Mecklenburg. ....... N.C 1,519 65 Schuylkill........... Pa. 1,066 188 
Cumberland........ Maine 1,456 87 Mercer. N. J. 1,465 80 Sedgwick............| Kans. 1,738 20 
Cuyahoga.......... Ohio 1,764 17 Middlesex........... Mass. 1,400 113 Shawnee............ | Kans, 1,818 8 
ERE Fla. 1,247 157 Middlesex........... N. J. 1,243 158 Shelby .| Tenn 1,436 ag 
crank bansaes Texas 1,670 29 Milwaukee.......... Wis. 1,676 28 ee | Cal. 1,098 185 
Se Wis. 1,507 70 WR cccccscccese Ala. 1,397 116 Spartanburg......... 1$.¢. 947 197 
Dauphin... Pa. 1,520 64 Monmouth.......... N.J 1,474 77 Spokane.............| Wash. 1,593 46 
Davidson............ Tenn 1,365 131 ocksceovecda N. Y. 1,574 49 Stanislaus........... Cal. 1,254 153 
Delaware. Pa. 1,436 99 Monterey........... Cal. 1,449 89 Stark...............| Ohio 1,448 90 
Denver... . Colo. 1,769 14 Montgomery......... Ala. 1,253 154 cans kavasewes | Mass. 1,583 48 
District of Columbia. .|.......... 1,678 27 Montgomery......... Md. 1,666 31 ois oo wake N.Y. 1,412 111 
Douglas............ | Neb. 1,859 5 Montgomery......... Ohio 1,519 65 Summit Ohio 1,638 37 
Du Page............ il. 1,552 53 Montgomery......... Pa. 1,550 54 re eee | Texas 1,602 44 
| Saas 1,219 166 ee N.J 1,149 177 a An Texas 1,318 143 
East Baton Rouge....| La. 1,399 114 Multnomah.......... Ore. 1,891 4 , Eee Ohio 1,336 138 
Oee.........+: .| Texas 1,237 161 Muskegon........... Mich 1,421 108 ae Cal. 1,138 180 
cada occas «scx Pa. 1,404 112 Nassau..... N.Y 1,686 26 Tulsa Okla. 1,451 88 
Eee | N.Y. 1,458 86 New Castle.......... Dei. 1,529 59 Union..... | N. J 1,608 43 
Escambla............ | Fla. 961 | 196 New Haven.......... Conn 1.484 «| 74 Vanderburgh......... | Ind. 1,591 47 
EERE Mass. 1,249 156 New London......... Conn. 1,356 134 , RS ere | N.C. 1.311 144 
Se | N. J. 1,852 . NewYork (Manhattan)| N. Y 2,359 1 Washington ..| Pas 1,081 | 186 
... aS | Conn 1,756 19 Niagara............. N.Y. 1,298 146 Wayne..... | Mich. 1,554 52 
ey | Pa. 884 199 Norfolk............. Mass. 1,307 145 Westchester......... | N.Y 1,781 11 
Sa N.C. 1,515 67 Ee Va. 1,370 128 Westmoreland. ......| Pa 1,229 163 
Franklin............. | Ohio 1,559 51 Northampton........ Pa. 1,459 84 LE, eae \ am 1,329 140 
Jae Cal. 1,286 149 Northumberland... .. Pa. 842 200 Winnebago.......... iil. 1,595 45 
SERS: Ga. 1,414 109 ERTS Same Texas 1,036 190 Worcester........... | Mass. 1,276 150 
Gennessee..... | Mich. 1,421 105 Oakland............. Mich 1,388 120 Wyandotte.......... Kans. 1,476 76 
Greenville.......... S.C. 1,115 183 Oklahoma........... Okla. 1,414 109 WI hick ss ecnes Wash. 1,107 184 
Se N.C. 1,371 127 EE N.Y 1,386 122 Wek rietscsecanes | Pa 1,464 82 
Hamilton..........., Ohio 1,706 23 Onondaga........... N.Y 1,392 119 
Hamilton....... 2... Tenn. 1,329 140 eS | Cal. 1,191 170 
Hampden........... Mass. 1,425 103 Orange... N.Y. 1,500 71 
EE Texas 1,656 34 es | La. 1,381 124 
Hartford... 8... Conn. 1,688 25 Palm Beach......... Fla. 1,164 175 Occasional forge, variations in ranking iia per 
— SEER — 1,765 16 _ | N. J. 1,527 60 7 ws Go ee ne ee 
a a. 1,616 40 eee: | 1,781 11 
eT Fla. 1,124 182 Philadelphia......... Pa. 1,760 18 
Hillsborough......... N. H. 1,189 171 ES Wash. 1,538 57 
SSS Miss. 1,448 92 a | Ariz 1,295 147 
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A Survey Into the Hearts and Minds of People 
Reveals a Frame of Faith and Loyalty 
For Advertising 


Look at advertising from the standpoint of a _— The first step was taken 15 or 20 years ago 


copywriter. His first problem is to get some- when publications sought who read and how 
body to read his advertisement. But, second, much. These quantitative answers are famil- 
and more important is to get people to be- iar: “I noted this,” or “I read some of it,” or 


lieve it. It seemed to The American Weekly _— “I read all of it.” The American Weekly set 
that it was time to look at publications from _ out to get the new information it sought re- 
that same viewpoint—to find out what hap- _liably and without bias. A suggestion was 
pens when The American Weekly goes into —_—s made to form a committee to guide this sur- 
the home: What does it do toand for people? — vey. The four distinguished experts whose 


What do people do with and about the edi- names appear below served without compen- 
torial material? sation. Recognizing the probability sample 


as one of the most accurate and authentic 
sampling methods, the committee selected 
Gathering this different information required Alfred. Politz Research, Inc. to conduct this 
taking the second step in media research. qualitative survey. 


Takes Second Step in Media Research 


Ph.D.—Economist, Associ- PK Que Ph.D.—Director of Mar- 


ate Director of Research, J. Walter Thompson Co. keting and Research, Kudner Agency, Inc. 


EE air Ph.D.—Professor of Mar- 


keting, New York University since 1930; and —Vice-President in Charge 
Vice-Chairman, Department of Marketing. of Research, C. J. LaRoche and Company, Inc. 


These men who guided this survey say: “... In our judg- 
ment, a decided step forward in national sampling for 
media studies. We believe the results present a satisfac- 
torily reliable picture of the following: 


1. Certain characteristics of The American Weekly house- 
holds in themselves as compared with other households 
in all areas of the United States... and 


2. Certain opinions as expressed by members of The 
American Weekly households towards specific aspects of 
the articles selected for investigation.” 


THE AMERICAN 


Sa EEKLY 


“The Nation’s Reading Habit”—A Hearst Publication 
MAIN OFFICE: 63 VESEY ST.. NEW YORK 7,N. Y. 


BRANCH OFFICES: 16 Arlington St., Boston 16 * Arcade Bldg., St. Louis 1 %* Hearst Bldg., Chicago 6 ¢ 101 Marietta St., Atlanta 3 
Hanna Bldg., Cleveland 15 » General Motors Bldg., Detroit 2 * Pershing Sq. Bldg., Los Angeles 13 © Hearst Bldg., San Francisco 3 
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~~ cone 8 Lee 


IN EDUCATION AND INCOME, in all the things that 


make for good advertising prospects, this survey reveals that 


The American Weekly audience is above the national average. 


55. “Have any of the children 
ever found articles in The 
American Weekly that were 
helpful in their school work?” 
The answers were yes in 22.3% or in 
at least 600,000 households with 
children. 

Just as good advertising is talked 
about—spread to others by word-of- 
mouth, so it is with editorial articles 
published in The American Weekly. 
Both lead many people to action— 
influence the thoughts of many more 
people than the original readers. 


57. “How many school years 
were completed by (the female 
head of the household )?” 

Two things are important to make 
advertising successful —the intelli- 
gence and incomes of the people 
who will read it. 42.8% of the male 
heads and 45.6% of the female heads 
in The American Weekly households 
finished high school or college. They 
provide a true educational balance 
for all advertising. 


31. “Would you like to see any 
of these types of articles in The 
American Weekly more often?” 


The answers indicate that The Amer- 
ican Weekly could be improved for 
most readers only by publishing 
more articles on the subjects that 
already make up the largest percent- 
age of its editorial content. 

Examine any copy of The American 
Weekly and note how skillfully it is 
edited for the millions—running the 
gamut of basic human interests from 
love, sex, romance, mystery and trag- 


edy, through science, education, his- 
tory, health and religion. 


32. “Would you say that The 
American Weekly is entertain- 
ing and also educational, only 
educational, only entertaining, 
or neither?” 


84.2% of the respondents said The 
American Weekly was both enter- 
taining and educational. The an- 
swers bear out what John Erskine, 
noted author, poet and nfusician and 
English professor emeritus at Co- 
lumbia University, said about The 
American Weekly some three years 
ago, “There is no good education 
without entertainment.” 


24. “Did you ever discuss these 
recipes* with your friends?” 
When many millions of people dis- 
cuss these recipes with their friends 
it shows that such editorial material 
published in The American Weekly 
causes people to take action. 


*The Household Almanac page is a 
regular feature of The American 
Weekly and appears in every issue. 
Seasonal recipes, desserts and entire 
meals make this page one of the most 
popular woman’s page features. 


19. “Did you ever discuss any 
of these (medical ) articles with 
your doctor?” 


Hundreds of thousands of readers 
discussed with their doctors, medical 
articles that were published in The 
American Weekly. They seemed to 
have found inspiration or guidance 
in the right direction—inspiration or 
guidance towards the professionally 


competent medical practitioners. 
*Medical articles were selected for 
this survey because they represented 
a constant in The American Weekly. 
During the past 2 years 138 articles 
on medicine were published in The 
American Weekly. Only 2 issues 
during this time did not contain such 
articles. 


64. “In which of these (income 
groups) does the approximate 
income of your household 
fall?” 

Two things are important to make 
advertising successful—the incomes 
and the intelligence of the people 
who will read it. The great majority 
of all The American Weekly house- 
holds fall in the income groups 
($3000 and over) which account for 
the greatest volume of sales. They 
provide a good income balance for 
all advertising. 


12. “Have these articles (in the 
series ‘My Faith’*) ever been 
brought up in your church?” 
*“My Faith” was the title used on a 
series of 23 articles written by out- 
standing scientists and business men 
including Albert Einstein, Robert A. 
Millikan, Arthur H. Compton, Victor 
Francis Hess, all Nobel Prize win- 
ners. These articles discussed the 
question: Is there a real conflict be- 
tween the revelations of religion and 
the discoveries of science? 

Scores of thousands of people 
reported hearing “My Faith” articles 
discussed in church. That’s what 
makes The American Weekly read- 
ers believe what they read in their 
favorite magazine. 


Copies of the complete findings of this survey are available to national advertisers on request 


You will see that the editorial material in The American Weekly has built a place for itself 
in the lives and hearts of its readers, that it has become a great moral and social force, 
that it has built acceptance and faith, a devotion that very few publications can boast of. 
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Per Family Effective Buying Income, 200 Counties 


GYD Estimates, 1948, for the 200 counties leading in population 


| 
NET E.B.1. | NET E.B. 1. NET E.B. 1. 
PER FAMILY | Rank PER FAMILY | Rank PER FAMILY | Rank 
COUNTY | STATE OLD E in COUNTY STATE GD Esti-| in COUNTY STATE * Esti-| in 
| mates| Group mates| Group mates | Group 
—— | mz 
Alameda............ | Cal. 5,333 | 56 Hudson............. NJ 5.177 | 79 Pinellas............. Fla. 3,738 | 186 
Albany. . ' N.Y. 5,454 47 Se | Mich 5,664 32 Plymouth............ Mass. 4,145 171 
Allegheny Pa. 6,015 13 Jackson............. Mo. 5,161 81 | Ae Fla. 3,453 | 194 
Sean. Ind. 6,206 | 8 PE ccvcdaresnes Ala. 4,515 147 De aibidhncle cmawtegne lowa 5,693 31 
Arlington Va. 5,462 44 SOT Ee re | Ky. 5,149 86 Prince Georges... ... Md. 3,492 191 
Atlantic , N. J 4,766 128 Jefferson............ | Texas 4,776 125 Providence.......... R. 1. 5,280 65 
Baltimore. . . Md. 5,599 86| 37 Kalamazoo.......... Mich. 4,999 98 | SR Ark. 4,542 | 145 
Beaver soieaal ik 4,764 | 129 Kanawha............ W. Va. 4,791 122 BS oeicradapaies N.Y 6,645 | 2 
Bergen.......... N, J. 5,118 | 89 ic awddatiensins | 5,522 40 centers sade wine Minn. 5,195 7? 
BR cs cicciccess: Pa. 4,942 | 103 | SSE EY Mich 4,373 161 Rensselaer.......... N.Y 4,741 | 132 
Berkshire........... Mass. 4,370 | 162 ERLE ee: | Cal. 4,803 118 De | $.C. 4,241 167 
Berrien... ... Mich. 4,444 | 153 SP: | Wash. 5,102 90 Richmond........... | N.Y 5,159 83 
Bexar. Texas 4,897 | 108 i cncisccennerin | N.Y. 5,441 48 Riverside............ Cal. 3,670 187 
Blair... Pa. 4,056 | 175 IE Ae | Tenn. 5,152 85 ee Va. 5,598 38 
Bristol Mass. 4,011 | 177 eS Ser | WM. 5,050 94 Rock Island......... il. 5,392 52 
Bronx... N.Y 5,496 43 Lackawanna......... | Pa. 5,393 51 Sacramento.......... Cal. 4,842 115 
Broome N.Y. 4,896 109 er eee i. 5,757 24 tisccasaccewd Mich, 4,920 16 
Bucks. ... | Pa. 3,444 | 195 TS Ind. 5,236 =| 71 UE coi ccccnscns | iM. 4,493 148 
Buncombe N.C. 5,198 | 76 Lancaster........... | Pa. 5,001 | 97 St. Joseph........... Ind. 5,271 67 
Butler Ohio 4,652 | 139 | ERR Pa. 4,991 49 Oh Gee... cose. Minn 3,972 179 
| } 
| 
et a | La. 4,802 | 110 ee pete Ohio 5,134 87 Te Mo. 5,309 | §7 
Cambria. Pa 4,412 156 Los Angeles......... Cal. 5,213 75 Salt Lake............ Utah 5,761 23 
Camden......... | N. J 4,383 159 OE, cos cescckcced Ohio 5,296 60 San Bernardino. ..... Cal. 3,284 198 
Charleston $.C 4,220 170 ee ee Pa. 5,098 92 San Diego........... Cal. 3,383 197 
Chautauqua........ N. Y. 4,684 137 Macomb............ Mich. 4,445 152 San Francisco........ Cal. 6,365 5 
Chatham | Ga. 4,481 151 Madison............ il. 4,233 169 San Joaquin......... Cal. 4,417 185 
 céensade Pa. 3,764 185 Mahoning........... Ohio 5,765 22 San Mateo.......... Cal. 4,772 126 
SER pre | Ohio 4,878 113 Maricopa............ Ariz. 4,298 164 Sangamon........... il. 5,101 91 
Clark...............| Wash 3,483 193 ve Ind. 5,923 16 Santa Clara.......... Cal. 4,264 166 
Contra Costa.........| Cal. 3,270 199 McLennan........... Texas 4,031 176 Schenectady. ........ N.Y 4,871 114 
Ne il. 6,109 11 Mecklenburg........| N.C 5,752 25 Schuyikill........... Pa. 4,394 158 
Cumberland....... Maine 5,035 95 PR oicscccecsest N. J. 5,543 39 I ivsrckacsccos Kans. 5,381 53 
Cuyahoga Ohio 5,988 15 Middlesex........... | Mass. 5,232 72 eee Kans. 5,619 35 
Dade Fla. 3,941 181 Middlesex........... N. J. 4,710 135 ee Tenn. 4,751. | 131 
Dallas .| Texas 5,510 41 Milwaukee. ......... Wis. 5,828 19 WR ic ccaks Cal. 3,491 192 
os Wis. 5,242 70 orc dsesecane Ala. 5,024 96 Spartanburg......... $s. C. 3,888 182 
Dauphin........... Pa. 5,299 59 Monmouth.......... N. J 4,798 119 Spokane............- Wash. 4,971 | 101 
Davidson........... Tenn. 4,809 117 Monroe............. N.Y 5,346 54 Stanislaus........... Cal. 4,418 | 154 
Delawere.......... Pa. 5,301 58 Monterey........... | cal. 4,768 | 127 aan Ohio 5,068 | 93 
er | Colo. 5,458 | 46 Montgomery......... | Ala. 4,241 167 WE icascveceddey Mass. 5,746 | 26 
District of Columbia..|.......... 6,141 9 Montgomery......... | Ma. 5,823 20 a ad N.Y. 4,647 | 140 
Douglas .| Neb, 6,133 10 Montgomery......... Ohio 5,156 84 ae Ohio 5,733 | 27 
DuPage........... | mM. 5,701 30 Montgomery......... Pa. 5,720 29 SS ee rere Texas 6,284 | 64 
_ eee | Fla. 4,378 | 160 na, A N. J. 3,986 | 178 WE. .nccccer sixes Texas 4,486 | 180 
East Baton Rouge... | La. 4,918 106 Multnomah..........| Ore. 5,498 42 , RE Ohio 4,963 | 102 
El Paso......... | Texas 4,343 163 Muskegon........... Mich 4,974 100 NEE Sccbusscasny Cal. 4,136 | 172 
aS ee Oe | N.Y. 5,263 68 ee N. Y. 6,087 12 MN gi55 ss ncncwes Okla. 4,762 | 130 
Erie..... | Pa. 4,885 111 New Castle.......... Del. 5,425 50 OS erar er: N. J. 5,920 | 17 
Escambia | Fla. 3,565 189 New Haven.......... Conn. 5,288 63 Vanderburgh......... Ind. 5.459 =| 45 
| EERE Mass. 4,397 157 New London......... Conn. 4,547 144 Met<scsbeesenes N.C 5,272 | 66 
| 
eee N. J. 6,621 3 NewYork (Manhattan)| N. Y 7,011 1 Washington.......... Pa. 4,098 174 
ee | Conn 6,252 7 IIR, cncscatscsc N. Y. 4,682 138 WEL... icccsanne Mich 5,611 36 
i . ccacanea | Pa. 3,542 190 Sssensessacts Mass 4,880 112 Westchester......... N. Y. 6,428 4 
es N.C. 5,729 28 Norfolk. ..........-. Va. 5,243 69 Westmoreland....... Pa. 4,795 | 120 
Franklin............. Ohio 5,292 62 Northampton........ Pa. 5,223 74 RARER SY il. 4,612 143 
RIERA AE Cal. 4,520 146 Northumberland... . . Pa. 3,206 200 Winnebago.......... iM. 5,191 78 
ERE ERS Ga. 4,77 124 IR cso seeness Texas 3,627 188 Worcester........... Mass. 4,632 141 
Gennessee.......... Mich. 5,132 88 Oakland............. Mich 5,160 82 Wyandotte.......... Kans. 4,899 =| 107 
Greenville......... $.¢. 4,269 165 Oklahoma........... Okla. 4,492 149 adel Wash 3,964 | 180 
Guilford............. N.C. 5,340 55 Mau saan N.Y 4,708 136 SEE are! Pa. 4,788 13 
Hamilton.......... Ohio 5,430 49 Onondaga........... N.Y. 4,730 134 
Hamilton.......... Tenn. 4,840 116 IR ccnnnsaani Cal. 3,776 184 
Hampden........... Mass. 6,170 80 Se N.Y. 4,936 104 
Se Texas 6,641 33 | es La. 4,731 133 ‘ anking between per 
Hartford............ | Conn 6.05 | 13 Palm Beach......... Fla. 3,433 | 196 Occasional, large, varitiore. caused by differences in 
Hennepin. .......... Minn. 6,769 21 Passalc............. N.J 5,293 61 size of family, 
Henrico............ | Va. 5,842 18 | SESS aes Wu. 5,630 34 
Hillsborough... | Fla. 3,792 183 Philadelphia......... Pa. 6,307 8 
Hilisborough......... N. H. 4,119 173 RS Wash. 4,795 120 
SPREE? | Miss. 6,230 73 er Ariz. 4,613 142 
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LOCATION 


Centrally lo- 
cated in the 
Great South- 
west, Oklahoma City 
is the largest distribu- 
tion center in the state and one of 
the largest in this region. 
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LIVING 
CONDITIONS 


A clean, modern 
city where liv- 
ing costs are 
normal. People like to live in Okla- 
homa City. 


If you’re pondering where to locate that new plant or 
warehouse, we believe you will find that Oklahoma 
City is the right place to move because it has every- 
thing you want or need in a new location. 


Compare Oklahoma City point for point with other 
locations. There are very few spots in the nation of- 
fering so many advantages favorable to industrial 


So, if you’re planning to move, or establish a new 
branch operation, drop us a letter. We will send you 
immediately our Industrial Survey covering all the 
factors that are vital to successful industrial operation. 
We welcome new industry and will do everything we 
"can to cooperate with you in every way. 


R MANUFACTURING AND DISTRIBUTING 


WATER SUPPLY 


The municipal- 
ly owned water 
supply is ample 
for any purpose. 


<5 TRANSPORTATION 


Fast air, rail, 


bus and freight 
service radiate 


in all directions. 


NATURAL GAS 


There is an un- 
limited supply 
of low-cost nat- 
ural gas avail- 
able for industrial and domestic use. 


ELECTRIC POWER 


Electric power is al- 
ways plentiful and 
dependable. .It has 
met the super- 
demands of war pro- 
duction and all requirements of peacetime 
production. Rates are economical and 
flexible to provide fair schedules to meet 
industry’s requirements. 


SS AVAILABLE 
_ do INDUSTRIAL 
= SITES 


Numerous sites are available in restricted 
industrial districts. Adequate facilities in- 


clude trackage, utili- 


ties, and hard-sur- 
face roads. 


LIBERAL CORPORATION 
CODE 


Recent revisions of the 


Oklahoma Corporation 
Code make it compare favorably with the 
most liberal codes in the country. 


LABOR 


In Oklahoma City 
you can operate un- 
der as ideal labor 
conditions as you 
will find anywhere 
in the nation. Percentage of strikes is low 

- no craft or group is fully unionized. 


Industrial Division 


OKLAHOMA CITY CHAMBER OF COMMERCE 
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Total Net Effective Buying Income, 200 Leading Counties 
Estimates, 1948, for the 200 counties leading in this category 


| 
| NET E.B.1. | Rank | NET E.B.1. | Rank | NET E.B.I. = 
COUNTY STATE | . Esti- | in COUNTY | STATE SM Sani in COUNTY STATE | oD in 
| mates | Group mates | Group mates Group 
_ (in thousands) (in thousands) | | (in thousands) | 
Alameda | Cal. | 1,221,680 | 22 Hinds. . oo ..| Miss. 185,128 | 165 Pima...... senses, Oe | 155,012 | 196 
Albany... | N.Y 390,533 75 Hudson. ee; 1,068,939 26 Pinellas............. Fla. | 189,517 | 163 
Allegheny | Pa. 2,476,478 | 9 Ingham.............| Mich, 263,368 | 121 Plymouth............ Mass. 236,261 | 134 
Allen... | Ind. 312,146 | 98 Sackeon.............| Mich, | 166,244 | 186 rs aia cincie'se ass lowa 389,404 | 76 
Arlington. | Va | 827,197 | 92 Jackson.............. Mo. | 949,038 | 29 Providence..........| R. 1. 853,217 | 33 
Atlantic. . NJ. | 201,610 | 182 Jefferson............ Ala. | 671,418 | 44 eRe | Ark. 282,529 | 112 
Baltimore Md | 1,820,120 | 12 Jefferson............ Ky | - 735,285 | 37 Queens... N.Y. 2,892,858 | 7 
Beaver..............| Pa | 218,818 | 142 Jefferson............| Texas | 304,720 | 99 _ ee Wis. 154,617 | 197 
ccccesscacneat ied 1 665,880 | 45 Kalamazoo.........., Mich. | 177,957 | 172 Rameey............. Minn. 570,905 | §2 
Berks Pa. | 355,818 | 84 Kanawha............| W. Va. | 308,280 | 100 Rensselaer. ... sco oe 175,414 | 175 
Berkshire | Mass. 161,239 | 193 BN cons sctdeeben Ml. | 242,983 | 129 | 
Bernalillo | N.M 169,385 | 182 DE isenieneunsccan | Mich | 345,035 87 Richland............ s.c 155,216 | 195 
Berrien... ..... | Mich. 151,988 | 199 Eee | Cal 291,521 | 107 Richmond........... N.Y 266,720 | 119 
Bexar | Texas 607,264 | 50 PET EES Wash. | 1,200,964 | 23 Riverside.......... Cal 172,835 | 178 
Blair... Pa 172,777 | 179 on N.Y. 4,206,540 4 Reancke............ | Va 174,672 | 176 
Bristol... Mass. 438,787 | 69 Knox .| Tenn. 302,396 | 101 Rock Island........| Il 223,238 | 138 
Bronx N.Y. 2,325,975 | 10 ee eee TT 164,138 | 190 Sacramento | Cal. 391,266 | 73 
Broome | N.Y. 251,680 | 126 Lackawanna......... | Pa 369,390 | 80 Saginaw .| Mich 211,575 | 144 
Buncombe... . | N.C. 164,780 | 189 SRS EE | 225,680 | 138 eee tH. 258,799 | 122 
Butler... cesses] Ohio 193,974 | 159 Lake | Ind 496,865 63 St. Joseph........... Ind. 291,491 | 108 
e Ledie..........:. Minn 247,062 | 128 
ee |e 240,680 | 130 Lancaster. ..... “| Neb. 182,158 | 169 | 
Calhoun... .. -| Mich. 162,241 | 192 Lancaster...........| Pa. 324,044 | 94 | 
Cambria... | Pa 251,899 | 125 Lehigh Pa 279,993 | 113 St. Louis........... Mo 1,931,974 11 
Camden..... iN J 343.192 | 90 ae jo 173,254 | 177 Salt Lake | Utah 426,317 | 70 
Charleston. . $.c 219,019 | 140 i tnt acaemne | Ohio 191,516 | 162 San Bernardino. ..... Cal 275,517 | 115 
Chautauqua N.Y. 183,140 | 168 Los Angeles. .......| Cal. 6,539,776 | 2 San Diego........... Cal. 633,318 | 47 
Chatham. ... .-| Ga. 206.136 | 149 | ee .| Ohio 612,215 | 49 San Francisco........| Cal. | 1,776,972 | 13 
Chester.............] Pa. 151.329 | 200 Luzerne............. Pa. 539,835 | 57 San Joaquin......... Cal. 295,940 | 103 
Clark...... vosccesh Gi 176,586 | 174 Macomb............ | Mich 194,230 | 158 San Mateo........... Cal. 286,306 | 111 
Contra Costa... .| Cal. 278,307 | 114 Madison. .... wiaet 230,680 | 137 Sangamon...........| lll. 196,375 | 156 
| | Santa Clara..... ...| Cal. 353,090 85 
Ceok....... i" 8,176,791 | 1 Mahoning...........| Oho 381,059 | 78 Schenectady.........) N.Y. | 205,553 150 
Cumberland Maine 253,284 | 124 Maricopa............| Ariz 343,831 89 | 
Cuyahoga...........| Ohio 2,516,329 | 8 Marion............ .| Ind 1,008,127 28 | 
Dade woo iin 511,190 | 62 Mecklenberg........| N.C. 265,750 | 120 Schuylkill. .......... Pa. 238,144 | 133 
Dallas Texas 935.120 | 30 Mercer ee 337,020 | 91 ! Pe: 186,063 164 
Dane... ote] We 231,174 | 136 Middlesex... | Mass. 1,499,484 | 15 Sedgwick............, Kans. | 391,224 | 74 
Dauphin. nee SS: 313.728 | 97 Middiesex............N.J. | 319,346 | 95 Shawnee............| Kans. 210,161 | 145 
Davidson ..| Tenn. 400,606 | 72 Milwaukee.......... | Wis, | 1,449,485 417 Shelby..............| Tenn. 603,846 | 51 
Delaware coves Pa, 567,220 | 54 | Ala. 326,578 | 93 Spokane...... Wash, =| = 344,513 88 
Denver..............| Cole. 716,644 | 40 Monmouth. . . me 287,430 | 110 Stanislaus........... | Gal. = | 168,888 | 181 
| Rc dsccccncecesct a 412,535 71 
District of Columbia..| | 4,466,382 | 16 Monroe.............| N.Y. 732,420 | 38 Suffolk..............| Mass. 1,446,833 | 18 
Douglas. . ...| Neb. 539,110 | 58 Monterey...........| Cal 170,705 | 181 cirkwnesesas | N.Y. = | (288,116 109 
Du Page. im. 198.966 | 155 Montgomery.........| Ala 167,521 | 184 | | | 
Dutchess............| N.Y, 166,058 | 187 Montgomery -.| Md. 200,899 | 153 
| as | Fla 365,604 | 81 Montgomery.........| Ohio 565,112 | 61 Summit............. Ohio 689,132 | 42 
East Baton Rouge... lon 172,637 | 180 Montgomery.........| Pa. 514,755 | 55 Tarrant.............| Texas 568,069 | 53 
El Paso. . | Texas 212,352 ,| 143 Morris....... | Nd 160,239 194 pill | Texas 200,091 | 154 
Erie... NY. | 1,200,086 | 19 Multnomah .| Ore 1,011,565 | 27 Trumbull | Ohio 208,950 148 
Erie... nee | - 993.876 | 108 Muskegon .| Mich 179,046 | 171 a | Cal | 184,470 166 
Essex... | Maw 661,706 | 46 Nassau | NY 799,838 | 35 _— PINRSARIEES: | Okla. | 359,022 | 83 
Union...............| Med 617,456 | 48 
Essex Nd 1,722,870 | 14 New Castle... | Del. 315,727 | 96 Vanderburgh.........| Ind 258,219 | 123 
Fairfield Conn 883,437 | 32 New Haven... | Conn. 830,241 | 34 Wake......... ...| N.C. 152,890 | 198 
Fayette Pa. 183,470 | 167 New London......... | Conn, 191,881 | 161 Washington..........| Pa. 231,550 | 135 
Forsyth... N.C. 209,676 | 146 New York (Manhattan)! NN. Y. 4,544,645 3 | 
Franklin. . (Ohio =| 728,786 | 38 Niagara... vel MY 240,638 © 131 | 
Fresno... Cal | 360,723 | 82 Norfolk. .... -o as.) Mass. 489,491 | 64 Washtenaw..........| Mich, | 165,811 | 188 
Fulton. . Ga | gg5,985 | 43 Norfolk... Va. 541,062 | 56 Wayne....... Mich 3,940,230 | 5 
Galveston Texas 168,960 | 183 Northampton .| Pa. 274,730 | 116 Westchester N.Y. | 1,075,368 25 
Gennessee | Mich 373,581 | 79 Nueces..............| Texas 166,864 | 185 Westmoreland Pa. | 388,364 | 77 
Greenville...........| $.C. 177,173 | 173 Oakland.............| Mich. 481,914 | 65 ccecuss .| Mh | 178,415 | 170 
| Winnebago..........| | 215,963 | 141 
Guilford... |N.C. | 240,280 | 132 Oklahoma............ Okla. | 460,411 | 66 Woodbury...........| lowa | 196,636 157 
I Ohio 1,250,420 | 20 Oneida... cea MY. =| 309,816 | 102 Worcester........... Mees. | 689,291 41 
Hamilton... .| Tenn. 267,661 | 118 Onondaga...........| N.Y. 447,946 68 Wyandotte.......... Kans. 273,355 | 117 
Hampden. . | Mass. 520,080 | 60 Orange..............| Cal. 204.685 151 ah bsanensicd Pa. | 295,874 | 104 
Harris... .. | Texas 1,246,140 | 21 Orange N.Y 209,272 | 147 per Say 
Hartford. . Conn | 920,261 | 31 Orleans | La 792,418 36 Total Above Counties. ........ 124,740,559 
Hennepin. | Minn 1,145,700 | 24 Passaic wep; 526,690 | 59 
Henrico... | Va | 485,654 | 67 Peoria..............) MW. | 288,865 | 105 OF U.S. Ae... eeeeeeeeees CO. | 
Hillsborough Fla | 249,528 | 127 Philadelphia ..| Pas 3,759,552 | 6 
Hillsborough... .. 'N.H. | 192,787 | 160 Pierce. ............| Wash. 350,008 | 86 = 
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This will remind you of 


what was discovered 


100 years ago in the 
hills east of KNBC 


In 1849 prospectors had to take it 
out with pick and shovel 


IN 1949 THERE’S AN EASIER WAY! 


In the nine San Francisco Bay Area 
counties, more people than ever before 
have more money to spend. From 1940 
to 1949 in these nine counties... 


Population increased 49% 


FROM 1,734,308 TO 2,587,000 


Per Capita income increased 78% 


FROM $939.28 TO $1,671.41 


Retail Sales increased 261% 


FROM $876,396,000 TO $3,162,532,000 


AND REMEMBER—THE NINE BAY 


AREA COUNTIES REPRESENT ONLY 60% 


OF KNBC’S RICH LISTENING AREA! 


= 


Are you getting your share of this 
rich California “gold mine”? 


KERR Remote rato ratorabe rotator 


—_- 


THE BONANZA STATION OF CALIFORNIA 


Source: Copyright 1949, Sales Management Survey 
of Buying Power; further reproduction not licensed 
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Total Retail Sales, 200 Leading Counties 


GYD Estimates, 1948, for the 200 counties leading in this category 


TOTAL TOTAL TOTAL 
RETAIL RETAIL RETAIL 
SALES Rank SALES Rank SALES | Rank 
COUNTY STATE Esti- | in COUNTY STATE Esti- | in COUNTY STATE - Esti. | in 
OLD res Group CLD rates Group OLD rates Group 
(in thousands) (in thousands) (in thousands) 
Alameda............ Cal. 875,643 | 19 RE i cco wienes Miss. 131,950 | 161 ee ndineeedie Ariz. 128,370 | 167 
Albany... N.Y. 284,036 | 81 | RSS Se N. J. 597,644 | 32 Pinellas............. Fla. 166,987 | 126 
Allegheny........... Pa. 1,468,537 + ET RE: Mich 205,456 | 101 Plymouth............ Mass. 168,452 | 125 
SESE Ind. 189,840 | 114 Jackson............. Mich 118,483 | 188 aa lowa 309,096 | 68 
Arlington. . .| Va. 114,778 | 196 | ARR S Mo. 808 ,854 22 Providence. ......... R. 1. 582,158 34 
Atlantic. .... N. J 168,303 | 136 a ee Ala. 543 ,888 36 ee Ark. 223,101 95 
Baltimore. . Md. 1,222,323 | 11 Jefferson............ Ky. 491,434 | 44 RS Rae N.Y 1,205,754 | 12 
Beaver. . Pa. 123,120 | 176 I vacuvcecnee Texas 208 ,733 99 Ss vlan wised Wis. 115,009 | 195 
Bergen N.J 360,093 | 57 Kalamazoo.......... Mich. 141,876 | 148 Ramsey............. Minn. 532,312 | 39 
Berks.......... Pa. 223,472 | 94 Kanawha............ W. Va. 190,082 | 113 Richland............ 3.6. 121,518 | 180 
Berkshire. . Mass. 119,734 | 184 eds cue dd ll. 161,916 | 130 
Bernalillo...... N. M. 118,802 | 187 Ee eevee Mich. 342,639 | 62 Richmond........... N. Y. 137,913 | 152 
Berrien......... Mich. 115,675 | 193 SE Cal. 226,345 | 91 Riverside............ Cal. 161,423 | 131 
Bexar..... Texas 402,750 52 | Wash. 956 ,762 17 PE a vtccadenes Va. 134,503 | 159 
Black Hawk .| lowa 130,772 | 165 SR ere N.Y. 1,905,701 6 Rock Island......... it. 126,714 | 170 
Blair...... .| Pa. 121,821 | 179 | Re Tenn. 217 ,622 96 Sacramento.......... Cal. 308,755 69 
Bristol . Mass. 288 ,070 78 Lackawanna......... Pa. 204,432 | 104 0 RRR - Mich. 186,824 | 137 
Bronx..... N.Y 886,367 | 18 ee til. 148,159 | 144 St. Glale............. il. 150,320 | 141 
Broome... N.Y 160,543 | 134 ESR Ind. 345,590 | 61 St. Joseph........... Ind. 205,036 | 102 
Brown .| Wis. 119,565 | 185 Lancaster........... Neb. 138,354 | 151 PUREE. 55 sence cus Minn. 237,723 | 88 
Sf  aeererre Mo. 1,385,426 | 9 
Buchanan. Mo. 112,364 | 200 I gs ccceamas Pa. 200,461 106 
Butler....... .| Ohio 125,005 | 173 SS Se Pa. 188,572 | 117 | 
Caddo...... .| La. 186,176 | 119 | ee lowa 137,536 | 153 ae Uta 321,955 | 65 
Calhoun... . Mich 121,967 | 178 oe Ohio 114,551 | 197 San Bernardino. ..... Cal. 248,196 | 86 
Cambria........ Pa. 171,766 | 124 Los Angeles......... Cal. 4,836 ,534 2 San Diego........... Cal. 515,657 42 
Camden... N. J. 224,456 | 92 EE Ohio 423,960 | 49 San Francisco........ Cal. 1,277,860 | 10 
Charleston. .... .| 8.6. 116,756 | 190 DI, sccscecewses Pa. 300,216 | 74 San Joaquin......... Cal. 227,485 | 90 
Chatham... .| Ga. 135,536 | 155 Macomb............ Mich. 120,027 | 183 San Mateo.......... Cal. 188,836 | 116 
Chester... Pa. 112,692 | 198 Madigon............ il. 148,851 | 143 Sangamon........... im. 135,250 | 156 
Contra Costa Cal. 215,582 | 97 Mahoning........... Ohio 259,979 | 84 Santa Barbara....... Cal. 115,767 | 192 
Santa Clara.......... Cal. 293,847 | 77 
a il. 5,001,269 1 Maricopa............ Ariz. 311,366 | 67 Schenectady......... N.Y. 131,201 | 163 
Cumberland. ........ Maine 189,718 | 115 Marion.............. Ind. 655,978 | 29 
Cuyahoga........... Ohio 1,550,676 7 Mecklenberg........ N.C. 196,974 | 109 
EE pdceasndivnesa Fla. 617,808 | 41 | RSE, N. J. 235,866 | 89 Schuylkill. .......... Pa. 136,067 | 154 
NG sicrcennienads Texas 799,204 | 23 Middlesex........... Mass. 746,077 | 26 0 EE lowa 125,689 | 171 
NS becanena vel Wis. 197,392 | 108 Middlesex........... N. J. 223,595 | 93 Sedgwick............ Kans. 284,794 | 80 
Dauphin... Pa. 192,693 | 112 Milwaukee.......... Wis. 1,116,013 | 14 Shawnee............ Kans. 150,801 | 140 
Davidson............ Tenn. 313,470 | 66 Se Ala. 187,425 | 118 Tenn. 498,972 | 43 
Delaware............ Pa. 296,427 | 75 Monmouth. ......... N. J 211,770 | 98 Spokane............. Wash. 260,199 | 83 
Denver.............. Colo. 613,611 | 31 Monroe............. N.Y 463,754 | 46 Stanislaus........... Cal. 131,278 | 162 
RARE Ohio 275,070 | 82 
District of Columbia..|.......... 976,790 | 16 Monterey........... Cal. 120,593 | 181 ee Mass. 1,173,295 | 13 
Douglas............. Neb. 366,951 | 56 Montgomery......... Ala. 132,852 | 160 Ga cccnetosaes N.Y. 179,229 | 120 
Dutchess............ N.Y 117,236 | 189 Montgomery......... Ohio 385,595 | 55 
SSRs" Fla. 294 ,365 76 Montgomery......... Pa. 303 ,048 72 
East Baton Rouge La. 141,258 | 149 | SS N. J 122,648 | 177 aca Ohio 420,278 | 50 
NR. cocecckwans Texas 156,156 | 138 Multnomah.......... Ore. 679,812 | 27 WN i cnvcwasocs Texas 430,999 | 48 
| eRe EIS N.Y 772,602 |: 26 Muskegon........... Mich 124,027 | 175 eee Texas 152,330 | 139 
ER Pa. 178,243 | 121 Nassau.............. N.Y. 485,121 | 45 Trumbull............ Ohio 116,682 | 191 
SS See Mass. 416,716 | 51 New Castle.......... Del. 193,881 | 111 ae Cal. 134,889 | 157 
GAS OR ea N. J 1,052,399 15 New Haven.......... Conn. 538 , 284 38 i cndnpwesenues Okla. 257,062 | 85 
: Een N.J 342,345 63 
Fairfield........ Conn. 517,836 40 New London......... Conn. 128,194 | 168 Vanderburgh......... Ind. 165,582 | 128 
BIN co cctscceces Ky. 125,154 | 172 New York (Manhattan)| N. Y 3,767,124 3 ESSE N.C. 115,169 | 194 
Dc sineksncaee Pa. 130,390 | 166 Niagara............. N.Y 161,346 | 132 Washington.......... Pa. 149,947 | 142 
NO os oa caents N.C. 120,379 | 182 Norfolk............. Mass. 305,447 | 70 
Franklin........ Ohio 542,792 | 37 a oo vinalices Va. 335,170 | 64 
DK cccnurvsenave Cal. 303,042 | 73 Northampton........ Pa. 159,376 | 135 Washtenaw.......... Mich. 140,311 | 150 
eS Ga. 653 ,959 30 Nueces......... Texas 124,254 | 174 Re Mich. 2,948,128 4 
Galveston. .......... Texas 112,595 | 199 Oakland............. Mich. 358,144 | 58 Westchester......... N.Y. 674,104 | 28 
Gennessee.......... Mich. 287,914 | 79 Oklahoma........... Okla. 347,000 | 60 Westmoreland. ...... Pa. 205,982 | 100 
Greenville........... $.C. 130,923 | 164 Sis sk: sce N.Y 174,225 | 122 Winnebago........-. Wl. 166,321 | 127 
Woodbury........... lowa 141,956 | 147 
Guilford............. N.C. 173,623 | 123 Onondaga........... N.Y 303,524 | 71 Worcester..........- Mass. 450,374 | 47 
Hamllton............ Ohio 788,167 | 24  gcinannaiinnats Cal. 199,709 | 107 Wyandotte. ......... Kans. 165,168 | 129 
Hamilton............ Tenn. 205,006 | 103. Re oc cnencana Fla. 119,139 | 186 aes Wash. 127,645 | 169 
Hampden........... Mass. 388,895 | 54 I sosdsaeccvess N. Y. 134,838 | 158 ERE re Pa. 160,811 | 133 
Ne Texas 859 ,844 21 RR os cenidces nad La. 684,742 33 
ES Conn. 553 ,601 35 Palm Beach......... Fla. } 143,764 | 146 Total Above Counties.......... 83,960,154 
Hennepin. .......... Minn. 874,434 20 ES ee NJ. * 357,902 59 
ee Va. 392,802 | 53 a il. 201,151 | 105 WOE Dihrcincesscescscess 64.3092 | 
Hillsborough......... N. H. 146,269 | 145 Philadelphia......... Pa. 2,207 ,063 5 
Hilisborough......... Fla. 194,392 | 110 eae Wash. 248,096 | 87 ———— 
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Food Store Sales, 200 Leading Counties 


67D Estimates, 1948, for the 200 counties leading in this category 


FOOD hiaaeel FOOD _— FOOD won 
SALES Rank SALES | Rank SALES Rank 
COUNTY STATE Esti- | in COUNTY STATE Esti- | in COUNTY STATE Esti- | in 
mates | Group mates | Group | mates | Group 
(in thousands) (in thousands) (in thousands) 
— 
Alameda Cal. 254,216 17 Jefferson. . | Ala, 105 ,404 49 NG He akncbawel N.Y. 434,454 7 
| SY: N.Y 59,892 | 93 Jefferson.”......... | Ky. 112,201 | 43 are | Wis. 33,143 | 160 
Allegheny.......... Pa. 406 ,132 a Jefferson | Texas 42,307 | 123 so vesne | Minn 113,263 | 42 
Sear | Ind. 37,075 | 143 Kalamazoo.......... Mich. 29,698 | 175 Rensselaer.......... N.Y 27,004 | 190 
Arlington............ Va. 33,037 | 161 Kanawha............ |W. Va. 42,142 | 125 Richmond........... N.Y 50,255 | 101 
IEE N.J 43,142 | 120 ee 42,198 | 124 Riverside............ Cal. 47,615 | 110 
Baltimore Md. 317,127 | 11 Kent. | Mich 75.570 | 73 Roanoke............ Va. 27,474 | 188 
Beaver... ..| Pa. 42,001 | 126 SE | Ky. 29,776 | 174 Rock........ Wis. 28,632 | 183 
IES iN. 124,509 | 39 Kern... esse] Cale 66,875 | 80 Rock Island......... ill. 30,089 | 172 
ee | Pa. 60 ,862 89 King .....| Wash, 195 ,484 24 Sacramento. ... Cal. 79,616 69 
Berkshire. .......... | Mass. 32,813 | 165 Kings. N.Y. 672,701 3 
Berrien............ | Mich. 27,928 | 185 Knox... | Tenn. 49,450 | 104 i Mich 34,077 | 156 
PF cscrcccccoses | Texas 82,961 65 Lackawanna | Pa. 64,572 82 St. Clair... | WM 39,106 | 135 
Black Hawk .-+-| lowa 26,309 | 195 Lake...... it. 41,004 | 130 St. Joseph.......... | Ind. 50,249 | 102 
Blair... ..| Pa. 39,126 | 134 Lake... Ind. 87,843 | 62 St. Louis..... | Minn 60,473 | 91 
ER | Mass. 92,152 | 59 Lancaster | Neb. 29,153 | 181 St. Louis. . Mo. 299,577 | 12 
Bronx... N.Y 367 ,907 10 Lancaster | Pa. 42,801 | 121 Salt Lake..... Utah 63,207 85 
Broome. .... N.Y. | 38,887 | 136 Lehigh........ | Pa. 46,242 | 113 San Bernardino. .... | Cal. 78,196 | 71 
Butler.............. Ohio | 35,169 | 148 Litchfield. | Conn 28,734 | 194 San Diego....... | Cal. 150,239 | 28 
Caddo La. 34,107 | 155 Lorain........ | Ohio 32,954 | 162 San Francisco ..| Cal. 270,446 | 16 
San Joaquin........ | Cal. 60,497 | 90 
Calhoun .| Mich 27,984 | 184 Los Angeles Cal. 1,220,344 1 
Cambria .| Pa. 41,736 | 128 Lucas..... | Ohio 101 ,881 51 } 
Camden | Nd 68,589 | 78 Luzerne... | Pa. 90,367 | 61 San Mateo.......... | Cal. 65,406 | 81 
Charleston........ | $.C. 27,041 | 189 Macomb. . Mich 26,078 | 198 Sangamon...... il. 29,576 | 177 
Chautauqua........ N.Y. 26,107 | 197 Madison ae 41,041 | 129 Santa Barbara.......| Cal. 30,860 | 171 
eee | Ga. 35,149 | 149 Mahoning......... | Ohio 63,652 | 83 Santa Clara. | Cal. 80,940 | 68 
Chester............ Pa. 29,698 | 175 Maricopa.......... | Ariz. 59,078 | 94 Schenectady......... N.Y 34,180 | 152 
bishesasnene | Ohio 29,254 | 179 Marin | Cal. 26,803 | 193 Schuylkill... .... | Pa. 40,016 | 133 
Contra Costa Cal. 91,271 | 60 Marion... | Ind. 139,961 | 36 Scott... | lowa 25,524 | 199 
| ES iM. 980 804 2 Mecklenberg. ..... | N.C 33,680 | 159 Sedgwick. | Kans. 53,738 | 98 
Shawnee........... | Kans. 33,921 | 157 
Cumberland | Maine 49,429 | 105 IE ES N. J. 63 ,392 84 Giscccresccs Tenn 86,155 | 63 
Cuyahoga... .. | Ohio | 389.870 9 Middlesex.......... | Mass. 276 ,965 14 
Dade..... Fla. 96,867 | 54 Middlesex......... | N.J 78,606 | 70 
Dallas | Texas | 143,101 | 33 Milwaukee. ....... | Wis. 282,325 | 13 Solano... | Cal. 37,266 | 142 
Dane.... | Wis. 40,725 | 132 Mobile... . | Ala. 43,433 | 119: Sonoma............. | Cal. 29,201 | 180 
Dauphin. . . Pa. | 43,531 | 118 Monmouth | N.J 62,129 | 87 ee | Wash 51,640 | 100 
Davidson. . Tenn 67,620 | 79 Monroe.......... | N.Y 111,683 | 44 Stanislaus........... | Cal. 37,849 | 141 
Delaware... | Pa. 98.397 53 Monterey... . .| Cal. 35,592 | 146 | OSES ace | Ohio 69,995 | 76 
Denver..............| Colo. 109,001 | 46 Montgomery. . | Ohio 92,593 | 58 inl cacivate Mass. 240,190 | 18 
District of Columbia. | acitaiiems | 907,060 | 19 Montgomery........ | Pa. 93,164 | 57 SCR N.Y. 48,270 | 108 
| Summit.............| Ohio 110,963 | 45 
a eer | Neb, 84,052 | 64 eee i NJ 34,306 | 151 I icaadaines Texas 73,975 | 74 
Du Page | Wl. 32,882 | 164 Multnomah... .. . | Ore. 141,742 | 35 MS es cvanedsess Texas 31,890 | 167 
Dutchess N.Y 33,891 | 158 Muskegon .| Mich 34,143 | 154 
Duval. | Fla. 61,950 | 88 OE eS 149,765 | 29 | 
El Paso............ | Texas 29,304 .| 178 New Castle.......... | Del. 53,076 | 99 Trumbull............| Ohio 34,683 | 150 
Erie. | N.Y. 196,668 | 23 New Haven..........| Conn 144,983 | 30 | RRR | Cal. 46,818 | 12 
Erie... Pa. 45,060 | 116 New London.........| Conn 36,970 | 145 eee | Okla. 47,836 | 109 
Eseex........... Mass. 139,628 | 37 New York (Manhattan)| N. Y 540,401 | 5 re | 108,816 | 47 
Essex... a 276,768 | 15 navies nceans N.Y. 40,937 | 131 Vanderburgh. | Ind. 37,894 | 140 
Fairfield. --| Conn. 143,858 | 32 Norfolk | Mass. 100,668 | 72 Ventura............. | Cal. 29,825 | 173 
. OR | Ind. 27,882 | 186 
Fayette.............. | Pa. 31,724 | 168 Norfolk............ Va. 76,078 | 52 Washington..........| Pa. 44,742 | 117 
Franklin. | Ohio 123,572 | 40 Northampton. ..... .| Pa. 47,383 | 111 Wayne..............| Mich 597,566 | 4 
“ho EE | Cal. 81,641 | 67 Oakland............| Mich 93,324 | 56 Westchester. . ay 212,835 | 20 
Fulton............. Ga. | 106,750 | 48 Oklahoma........... | Okla. 57,504 | 97 | 
Galveston........... | Texas 26,962 | 191 Oneida N. Y. 45,402 | 115 
Gennessee........ | Mich. 69,320 | 77 Onondaga........... N.Y 73,276 | 75 Westmoreland. ...... Pa. 63,044 | 86 
Greenville | $.C. 26,924 | 192 Orange .| Cal. 58,721 | 95 RE il. 28,845 | 182 
Guilford. .. soo) NC. 34,155 | 153 Orange N.Y. 35,323 | 147 Winnebago.......... im. 37,958 | 139 
Hamilton............| Ohio | 199,453 | 22 Orleans.......... La. 114,529 | 41 Winnebago.......... Wis. 25,408 | 200 
Hamilton............ | Tenn. 48,588 | 107 Palm Beach......... | Fila. 32,247 | 166 Woodbury...........  lowa 27,762 | 187 
Worcester........... | Mass. 144,617 | 31 
Hampden. . ...| Mass. 94,883 | 55 Passaic............. N. J 102,314 | 50 Wyandotte.......... | Kans. 42,768 | 122 
Harris..............| Texas 178,717 | 26 Peoria........... it. 45,617 | 114 ED 65.5. sc0sses Wash. 30,868 | 170 
Hartford............| Conn, 142,685 | 34 Philadelphia Pa. 522,299 6 etek avessacen | Maine 26,118 = 
Hennepin von.) len 193,760 | 25 Sa | Wash. 60,264 | 92 York... | Pa. 37,066 | 1 
Henrico.............| Va. 81,788 | 66 i ds wii Ariz. 31,313 | 169 
Hillsborough. .. | Fla. 38,278 | 137 ne | Fla. 32,914: | 163 Total Above Counties.......... 20,354,157 | 
Hillsborough N. H. 48,653 | 106 Plymouth... Mass. 50,051 103 
Hudeon............ N. J. 205,391 | 21 Polk...... ‘| towa. 58,476 | 96 BABGA.......ccccccreeees 64.9691 
I do caked Mich 41,839 | 127 Providence. ....... | RL 154,851 | 27 
Jackson .| Mo. 128 ,788 38 Pulaski........ | Ark. 38,188 | 138 
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(The only Specialized Food and Household Product Column written by a Specialist) 
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Distribution of Food Store Dollar Volume—By States 
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States are drawn in proportion to dollar volume Y=:>2) 
of retail food stores in 1947 stares 


Based on Sales Management’s ‘‘Survey of Buying Power—i948"’ 


lation available as a unit. 
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SELECTIVE WIDE MARKET COVERAGE az 
FREQUENT INTERVALS az MODEST COST 
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There Are No Averages In This Picture 
The shaded areas of this map show the actual percentages of 
family coverage that advertisers in Jessie’s Notebook enjoy in 
each state where that coverage exceeds 20%. 

Note how Jessie’s Notebook reaches 60% of all the families in 
the greatest food market, New York State—70% in Illinois, 40% 
in California—good coverage where sales potential is greatest. 


17,000,000 circulation every Wednesday night or Thursday morning through 115 


top-ranking newspapers in 77 markets needs no subterfuge—it’s the largest circu- 


door bells for you every week at 


$.00015 (15 ten thousandths of a cent) per door bell. *The number of com- 


pleted interviews for each advertiser is amazingly high. 


*Starch, Grant and Publication Research all indicate an exceedingly 
high median ‘‘Read Most” readership for each advertiser. 


Let us tell you what Jessie’s Notebook can do to gain and maintain sales for you in this buyer’s market. 


DE BOTH FEATURES 


420 Lexington Avenue, New York 17, N. Y. —LExington 2-1434 5 No. Wabash Avenue, Chicago 2, Illinois — Financia] 6-1051 
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General Merchandise Store Sales, 200 Leading Counties 


GYD Estimates, 1948, for the 200 counties leading in this category 


| GEN’L MDSE. | GEN’L MDSE. GEN’L Mose 
STORE SALES) Rank | STORE SALES) Rank STORE SALES) Rank 
COUNTY STATE Esti-| in COUNTY STATE Esti-| in COUNTY STATE Esti-| in 
mates| Group mates) Group mates| Group 
| (in thousands) (in thousands) (in thousands) | 
RE ee | Idaho 15,031 167 Hennepin........... Minn. 172,793 17 eer Ariz. 14,696 176 
Alameda............ | Cal. 131,541 26 Henrico.............| Va. 73,994 37 Se eEe Fla. 17,092 | 147 
ee IN. Y. 81,762 32 Hillsborough......... Fla. 33,258 79 PL cis delnicndi deepak lowa 54,793 50 
Allegheny........... | Pa. 309 ,673 6 tC dddeuaceueath Miss. 21,472 120 Providence.......... R. I. 70,454 | 41 
oo ORE Ind. 36,788 72 ELLE | N. J. 36,930 70 Pueblo. hssuseteekonen Colo. 13,278 =| «197 
eh usancevirs Ohio 15,041 166 I, ccncnccesecel Mich 27,331 95 Ee Ark. 37,186 68 
DR bs kaccednns | N. J. 13,879 188 SOCKOON. 0.0.02. e2 00s Mich 14,224 184 Pere N. Y. 71,718 | 40 
Baltimore........... | Md. 248,349 9 NE iccsieks | Mo. 176,213 16 BB atsrnicesnis Minn. 142,849 «| 23 
ic ehaicadees Pa. 15,947 159 Jefferson. . Ala. 72,308 39 Richland Ree cae S.C. 16 ,067 158 
SS N. J. 16,302 155 IG ose ckienesa | Ky. 66,311 42 ee Ga. | 15,329 | 162 
NS | Pa. 23,412 109 ARE Ohio 13,158 198 Ee Cal. 15,218 | 164 
Bernalillo. . | N.M. 14,982 171 BORER, i ccivssvese Texas 28,428 91 Rs cciniaesaas Va. 17,536 144 
Sear Texas 55,824 49 Kalamazoo......... Mich. 16,785 150 ee i. 19,109 133 
Ce a eae | Ga. 14,776 175 ee W. Va. 27,425 94 Sacramento.......... Cal. | 36,604 74 
Black Hawk .| lowa 19,083 134 BR a do Saic garda; i. 20,665 124 SN csi nevensaas Mich 16,229 | 156 
Sa ac akians akcia | Pa. 19,323 132 Kent.. Mich 45,747 57 Ps csscescue Ind. 29,870 85 
See Mass. 25,022 104 Kern.. .| Cal. 23,313 11 eee Minn. 26 ,456 98 
insacieaddueh os | N.Y 54,503 51 King. Wash 160,524 19 Gp ktccesccnees Mo. | 213 ,871 11 
Broome...... ‘ N.Y 24,729 106 re N.Y 230,712 10 Salt Lake... ne ina oahu Utah 63,118 ~ 
SN as aca danines Wis. 14,975 172 Mats cxentuitanand | Tenn 34,271 78 San Bernardino. ..... Cal. 26,521 
} 
Buchanan...........| Mo. 14,312 183 Lackawanna......... | Pa. 24,650 | 107 San Diego........... Cal. 62,081 47 
Buncombe........... | N.C. 17,769 142  eiaisae bes Ind. 62,835 | 45 San Franciseo........ Cal. | 184,969 21 
Butler. | Ohio 14,011 186 Lancaster........... Neb. 28,037 | 93 San Joaquin......... Cal. | 22,157 jon 
I ee ge W. Va. 16,651 152 Lancaster......... Pa. 21,601 | 118 Sangamon........... iM. 13,575 
ARSE La. | 21,729 116 Ns bb nkscenxaar< | Pa. 27 ,033 96 Santa Clara.......... Cal. 32,278 | 82 
PR Se Mich 12,764 200 icc cniansinncens | lowa 21,606 117 Schenectady ainerwes | N.Y 20,139 | pd 
| 35,665 75 Los Angeles......... | Cal. 521 ,257 4 RA Pa. 13,690 | 18 
Cambria. .| Pa. , 9 | | a 
ER | NJ. 19,368 130 Ricci seivess Texas 16 ,932 | 148 insteswakdsncecs lowa 20,468 | 
RSE (ND. | = 14,518 = | 177 i entenisitiecss | Ohio 76 ,652 36 Sedgwick............ Kans. | 30,033 - 
Charleston. |s.c. | 15,056 | 165 Luzerne............. Pa. 45,438 58 Shawnee..........-. Kans. | 17,641 | 1 
| 
Chatham..... Ga. 18,392 139 SAE ee Hl. 17,156 | 146 Sheboygan.......... Wis. } 14,815 | 2 
REE RS Ohio 14,434 178 Se Ind. 14,914 | 173 SE atikawiedennne Tenn. | 138 ,835 
Re cincse sia viawel Wl. 991 ,643 1 Mahoning........... Ohio 41,842 | 63 Spartanburg......... Ss. C. 14,344 | = 
Cumberland......... Maine 21,367 121 EASES | Ariz. 40,411 65  seekecnnene Wash. | 41 ,908 aa 
Cuyahoga......... .| Ohio 292,468 7 ene | Ind. 129 ,688 27 Stanisiaus........... Cal. 15,463 | 4 
SS Fla. 62,200 46 McLennan | Texas 16,169 | 157 SE Ohio 37,961 ; 
eee | Texas 180 ,935 13 Mecklenberg........ N.C 34,989 | 76 ERS Mass. 289 ,530 | aoe 
Ms dédvedincctas | Wis. 25 ,678 102 SCOTT EEE | NJ. 28 ,622 | 89 Sullivan............. Tenn ane a 
ee | Pa. 29,039 88 Middlesex........... | Mass. 59,993 48 Eee Ohio papa iz 
Davidson............ | Tenn 44,139 61 Milwaukee.......... Wis. 179,437 14 , Texas 127, 
} 
Delaware | Pa. 22,733 | 112 Minnehaha......... S. D. wee | ee To | me = 
REP « | Colo. 132,754 | 25 Se Ala. 23,374 110 WE ccenccenctend Cal. 14, re 
District of Columbia. .|.......... 166,526 | 18 Monmouth.......... N. J 14,154 | 185 Tulsa... 2020s eeeees Okla. | — f. 
ID crcrededesieas | Neb. 60,733 | 53 Monroe............. N.Y. | 79,882 | 34 I ins snanonts N. J. “— |= 
Dubuque | lowa 15,927 160 Montgomery... .... Ala. | 18,034 | 140 Vanderburgh......... Ind. rage ‘om 
Durham |N.C. | 15,022 | 169 Montgomery Ohio | 63,540 | 34 _ Rs Ind. — i= 
Dutehess............ i N.Y | 13,510 194 Montgomery......... Pa. | 26,077 | 99 BA cconugansee ote N.C a | a 
EE ee | Fla. 36 836 71 Multnomah. Ore. | 155,928 | 20 WE anecenxiees Va. an | pe 
East Baton Rouge. .. | La. 19,334 | 131 Muscogee........... | Ga. 14,316 182 Washington.......... Pa. oni i's 
LS rhecobeibas Texas 29,420 | 87 Muskegon Mich 15,022 | 169 Me iacenennscaws Mich ° 
| 54 
eed acta b shee | N.Y 148,190 | 22 Nassau. . N.Y 28 ,439 | 90 Westchester......... N.Y oo | po 
DN iideicatewes tex Pa. 24,364 108 New Castle.......... Del. 16 ,888 | 149 Westmoreland ee Pa. a. peed 
Essex... Mass. 36,717 73 New Haven..........| Conn. 45,179 60 MR drntot0ne ees Texas yn po 
cleans siete N. J. 176,219 15 New York (Manhattan), N. Y. 788 ,928 2 will a ne re i} pony = 
Fairfield Conn. 45,288 59 PE Racsscovcsss NY 22,605 | 114 Winnebago.......... | i pe ba 
PL 5 ns eecusees | Ky. 17,901 L eee Mass. 13,678 | 190 PT | a | aa ne 
on Ae | Pa. 17,378 =| :145 or Va. | 39,976 | 66 Worcester........... ass. | yn i 
Forsyth. . .| N.C. 18,579 =| (137 Northampton. ....... Pa. | 19,530 | 129 Wyandotte.......... _ | Jo ee 
SR Se, cau | Ohio 81,585 33 Oakland .| Mich 34,882 77 , ere | ash. mo po 
IG Rk ius axsbou Cal. 32,504 81 nates ewanesecs | W. Va 20,476 125 ts celina caiad Pa | ’ 
| | | } 
Fulton... atimt Ga. 190,431 12 Oklahoma — 61 ,837 ps Total Above Counties......... oo 285 
Gennessee....... ..| Mich 28 ,329 92  iccaitiainecaictne sa 20,870 | i 
Greene......... Mo. 13,428 196 Onondaga........... | N.Y. 47,677 56 Fe HU. SLAs. se ee eevee eee . _ 74,8086 as 
Greenville........... S.C. 18,461 138 Orange. Cal. 15,031 | 167 
Guilford....... N.C. 25,162 103 Orange | Fla. 16,658 - 
Hamilton......... Ohio 117,328 29 AE La. } 98 ,489 | ’ - 
i te: About one-quarter of the syndicate 
or a meen be + —gaggaeaeiddaai —y | rot = pocageh aag credited to Cook County. 
Hampden..... Mass. 40,495 64 nes il. | 29,766 86 
Harris. Texas 92 ,966 31 Philadelphia.........| Pa. 554,260 3 
Hartford Conn 73,244 | 38 Pierce..............| Wash 32,108 83 — 
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What 


DO TIRE DEALERS SELL? 


The modern “tire dealer" is an automo- 


tive merchant and servicer who sells: 


WwW 


Tires, Tubes, Recapping 

Radios for Home and Car 
Heaters and Defrosting Fans 
Batteries and Spark Plugs 

Fog Lamps and Back-up Lights 
Anti-Glare Visors and Shields 
Chemical Defrosters and Wipers 
Chains and Pocket Tire Gauges 
Seat Covers and Car Paints 
Wax, Cleaners and Polish 

Car Robes and Driving Gloves 
Exhaust Deflectors and Mirrors 
Air and Musical Horns 


4 


Grille and Trunk Guards 

Map Holders and Flashlights 
White Sidewall Trim and Rings 
Chrome Flicker Hub Caps 
Steering Wheel Covers and Knobs 
Sporting Goods 

Toys, Games and Home Items 
Sealed Beam Conversions 

Floor Mats and Pedal Pads 
Alcohol-Water Injection Units 
Case-Sealed Motor Oils 
Cigarette Lighters and Ash Trays 
Automotive Fire Extinguishers 


That’s how tire dealers have diversified their sales activities in recent 
years. That's the kind of a “tire dealer” who monthly reads TIRES SS 


for news about his industry and for leads to new items he should sell. 


If you have a product that can be marketed through this live branch 
of the automotive field you will find TIRES SS a helpful advertising 


medium. 


Let Us Send You Details. 


TIRES 


386 Fourth Ave., New York 16, N. Y. 


MAY 10, 1949 
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Drug Store Sales, 200 Leading Counties 


67D Estimates, 1948, for the 200 counties leading in this category 


DRUG svona DRUG STORE DRUG STORE 
SALES | Rank SALES | Rank SALES | Rank 
COUNTY STATE Esti- | in COUNTY STATE Esti- | in COUNTY STATE SH Esti- | in 
mates | Group mates | Group mates | Group 
(in thousands) | (in thousands) (in thousands) 
—_—__—__|—__ ae -— 
Alameda............ Cal. 23,955 | 25 Hudson............. N. J. 14,341 | 43 Plymouth... Mass. 3,650 | 166 
TE iicxcneuceacs N.Y 5,291 | 110 ERE Mich 6,622 | 88 ae Fla. 3,282 | 182 
Allegheny........... Pa. 42,175 | 10 Jackson Mich. 3,439 | 177 a ae denen nila lowa 10,327 | 64 
RCE | Ind. 6,050 | 99 Jackson. Mo. 38,935 | 11 Potter. . Texas 5,188 | 117 
Arlington............ | Va. 4,694 | 131 ER Mo. 3,200 | 185 Providence.......... R. 1. 16,776 | 35 
Atlantic | NJ 5,042 | 122 Jefferson............ Ala. 13,243 | 46 Pulaski............. Ark. 7,533 | 80 
Baltimore......... | Md. 36,310 | 12 Jefferson........ Ky. 19,056 | 32 Queens. . N.Y 29,688 | 17 
Bergen... N.J 8,056 | 76 Se ieccrscmeeen Texas 6,352 | 93 AREER Wis. 3,786 | 164 
SCRE | ps. 4,558 | 136 Kalamazoo.......... Mich 5,270 | 114 Ramsey.............| Minn. 12,748 | 48 
Bernalillo N. M. 4,089 | 154 Kanawha............ W. Va 4,744 = Richland............ S.C. 3,730 | 165 
| 
Ee | Mich, 4,177 | 148 aaa il. 4,170 149 
Bexar. | Temas 11,929 | 56 CT: Mich. 12,595 | 50 Richmond........... | N.Y. 3,574 | 169 
Black Hawk......... lowa 3,628 | 167 7 SERS as Cal. 4,787 | 128 Riverside.......... | Cal. 4,640 | 132 
Bristol. . Mass. 7,639 | 79 NK. . voncascalaal Wash 24,792 | 22 Roanoke. ..| Va. 4,279 | 144 
Bronx. . N.Y 21,582 | 28 OR, ccc ccasend N.Y. 44.156 | 8 ~~ | 3,187 | 186 
Broome. N.Y. 4,019 | 156 | REG: Tenn. 6.417 | 92 Rock Island......... “ml. 3,154 | 195 
, ee Wis. 3,165 | 191 Lackawanna......... Pa. 4,371 | 141 Sacramento........ Cal. 8,691 73 
Buchanan........... Mo. 5,852 | 100 Lake in. 4,537 | 137 Saginaw............. Mich 5,287 | 112 
Buncombe........... N.C. 3,816 | 163 Lake... Ind. 8,703 | 72 er iM. 4,111 | 153 
Butler. Ohio 3,164 | 192 Lancaster........... Neb. 4,383 | 139 St. Joseph........... Ind. 6,120 | 98 
| eee Minn 5,544 | 105 
nice ninkains W. Va. 3,118 | 199 Lancaster........... Pa. 3,927 | 161 
Noss a veises La. 8,199 | 75 OD. 0 onc cc esecee: Pa. 3,967 | 158 
Calhoun... Mich. 4,311 | 143 ERS lowa 5,387 | 108 eee Mo. 42,816 | 9 
Cambria. . Pa. 3,086 | 200 Los Angeles......... Cal. 153,048 | 2 Salt Lake............ Utah 9,614 | 69 
er N. J. 4,889 | 125 Latbedt.....csccees Texas 4,618 | 133 San Bernardino... ... Cal. 6,550 | 90 
Charleston S.C. 3,985 | 157 See Ohio 12,897 | 47 San Diego........... Cal. 14,880 | 41 
Chatham............ Ga. 3,213 | 184 Er Pa. 6,788 86 San Francisco........ Cal. 31,301 15 
| Pa. 3,166 | 190 Se mW. 3,520 | 171 San Joaquin......... Cal. 4,121 | 152 
Contra Costa Cal. 4,985 | 123 Madison............ Ind. 3,143 | 196 San Mateo.......... Cal. 4,228 | 146 
COOK. ........ eee eee Ml. 157,160 1 Mahoning........... Ohio 5,100 | 119 Sangamon........... in. 4,453 | 138 
| Santa Barbara....... Cal. 3,341 | 178 
Cumberland. ........ Maine 4,603 | 134 Maricopa............ Ariz. 11,270 | 59 Santa Clara.......... Cal. 7,645 | 78 
Cuyahoga........... Ohio 44,760 6 Mi scivicscenten Ind. 32,160 | 14 
| SPT TT ee Fla. 23 570 26 MeLennan........... Texas 3,494 | 173 
Dallas Texas 27,490 | 18 Mecklenburg. ....... N.C 6,186 | 96 Schenectady......... N.Y. 3,512 | 172 
i eae al Wis. 7,269 | 82 Mercer.............. N. J. 5,051 | 120 Sedgwick............ Kans. 9,512 | 70 
Dauphin............. Pa. 6,215 | 95 Middlesex........... Mass. 24,093 | 24 Shawnee............ Kans. 5,555 | 104 
Davidson............ Tena. 10,688 | 63 Middlesex...........| N.J. 5,051 | 120 Nc snenitack Tenn. 16,418 | 36 
Delaware............ Pa. 12,265 | 52 Milwaukee.......... Wis. 34,223 | 13 I. Texas 3,155 | 194 
Denver..............] Cole. 19,270 | 31 Mobile.............. Ala. 7,530 | 81 Spokane............. Wash. 6,848 | 85 
District of Columbia..| 44,1600 | 7 Monmouth.......... N.J 5,619 | 103 RRS: Ohio 6,162 | 97 
So saccnsiel Mass. 30,286 | 16 
Douglas............. | Neb. 11,748 | 87 Monroe............. N.Y. 12,136 | 83 Suffolk... oo... N.Y. 4,269 | 145 
Du Page............ ill. 3,459 | 175 Monterey........... Cal. 3,313 | 181 Summit............. Ohio 10,863 | 60 
SS ee Fla. 11,320 | 58 Montgomery......... Ala. 3,135 | 197 
East Baton Rouge....| La. 5,257 | 115 Montgomery......... Ohio 10,753 | 62 
SR sidiewsed eke Colo. 3,181 | 188 Montgomery......... Pa. 8,368 | 74 ee Texas 14,704 | 42 
RR cnversvconss Texas 5,129 | 118 Multnomah. Ore. 17,891 | 34 Tippecanoe.......... Ind. 3,263 | 183 
eI ee: N.Y. 19,315 | 30 Muskegon........... Mich. 3,935 | 159 cis tacn nid Texas 4,939 | 124 
RT Pa. 3,325 | 180 Nassau... N.Y 12,639 | 49 | EREREENE: Okla. 10,197 | 67 
asciicncamaneel Mass. 12,071 | 54 New Castle.......... Del. 4,560 | 135 GR cainisacccsce N. J. 6,572 | 89 
Essex... Nd 24,472 | 23 New Haven..........| Conn. 15,830 | 37 Vanderburgh......... Ind. 7,022 | 8 
RS. Ind. 3,599 | 168 
Fairfield............. Conn. 13,558 | 44 New York (Manhattan)| N. Y 79,947 | 4 ets: N.C. 4,134 | 151 
Fayette............. ky. 5,285 | 113 Niagara............. N.Y. 4,060 | 155 Washington.......... Pa. 3,444 | 176 
ae N.C. 3,461 | 174 Norfolk............. Mass. 10,295 | 65 Washtenaw.......... Mich 5,291 | 110 
Franklin............. Ohio 15,516 | 38 Norfolk. ............ Va. 12,439 | 51 
Preene.........6.... | Cal. 6,716 | 87 Northampton... ..... Pa. 4,170 | 149 
IR, «cies ccceces Ga. 19,888 | 29 Oakland Mich 10,275 | 66 WaUNO..c.......0000 Mich 102,207 | 3 
Galveston. ,......... Texas 3,185 | 187 Oklahoma........... Okla. 15,304 | 39 Westchester......... N. Y. 18,165 | 33 
Gennessee.......... Mich 9,820 | 68 Oneida.............. N.Y 3,353 | 178 Westmoreland. ...... Pa. 4,733 | 130 
Greene... Mo. 4,858 | 126 Onondaga........... N. Y. 7,841 77 I aca-pora wena Site Texas 3,559 | 170 
Greenville........... $.C. 3,832 | 162 | SERRE Cal. 5,846 | 101 _ ae i. 3,124 | 198 
Winnebago.......... i. 4,212 | 147 
eee N.C. 5,470 | 107 Geeta Fla. 3,930 | 160 Woodbury........... lowa 4,382 | 140 
Hamilton............ Ohio 21,631 | 27 Orange.............. N. Y. 3,178 | 189 Worcester........... Mass. 10,814 | 61 
Hamilton,........... Tenn. 5,527 | 106 —RORIPRESR La. 24,994 | 21 Wyandotte. ......... Kans. 6,497 | 9 
Hampden........... Mass. 9,116 | 71 Palm Beach......... Fla. 4,817 | 127 i tccicecened Wash. 3,157 | 193 
“ERR EIs Texas 26,438 | 20 Passaic............. N.J 6,883 | 84 
re Conn. 15,298 | 40 NN cscs as nae iil. 5,304 | 109 Total Above Counties.......... 2,466 434 
Hennepin........... Minn. 26,556 | 19 Philadelphia......... Pa. 87,232 | §& 
Henrico............. Va. 13,445 | 45 eee Wash. 5,676 | 102 Un errs eee 66.6295 
Hillsborough......... Fla. 6,302 | 94 | RS: Ariz. 5,217 | 116 
Hinds............. Miss. 4,334 | 142 Pinellas............. Fla. 11,989 | 55 
102 SALES MANAGEMENT 
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More women—4,275,000 of them—buy the Journal issue after 


issue than any other magazine. Never underestimate the purchas- | adies’ Home JOURN AL 
103s i 


ing power of the world’s largest audited circulation of women! 
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Furn. — Household — Radio Sales, 200 Leading Counties 


GYD Estimates, 


1948, for the 200 counties leading in this category 


FURN.- FURN.- FURN.- 
HOUSE- HOUSE- HOUSE- 
RADIO STORE) Rank RADIO STORE) Rank RADIO STORE| Rank 
COUNTY STATE SALES | in COUNTY STATE SALES in COUNTY STATE SALES in 
Esti- | Group Esti- | Group Esti- | Group 
mates mates mates 
(in thousands) | (in thousands) (in thousands) 
A Cal. 60 ,687 16 Hillsborough......... N. H. 8,967 | 150 ee Ariz. 6,661 180 
cake ca vanasos N.Y. 15,762 85 ea eepnnenaders Miss. 9,352 | 144 ES - Fla. 9,354 | 143 
Allegany............ Md. 6,418 187 I ds dncdseaee N. J. 40,764 27 ee Mass. 8,788 | 152 
Ss 0 cacavents Pa. 84,374 9 Ro ceddouaaa Mich. 12,261 | 110 _ ere Fla. 6,454 | 185 
i cesuiesuberdes Ind. 9,049 | 148 MNS Site ece ceaus Mich. 7,225 | 173 Dts uranic cae lowa 23,689 51 
Baltimore........... Md. 68 ,274 12 Me csvcsececece Mo. 45,209 23 | EEE Texas 6,439 | 186 
Ss bcacaidbende Pa. 6,189 | 194 eee Ala. 43,780 24 Providecne.......... R. 1. 37,075 31 
side ered N. J. 13,019 | 102 Jefferson. ........... Ky. 29,157 39 Ps cbvueseesonn Ark. 15,812 83 
ah aciekawes Pa. 16 ,822 78 ee Texas 16,824 7 ree N.Y 70,239 1 
Bernalillo............ N. M. 8,536 | 156 Kalamazoo.......... Mich 10,342 | 131 SS 3-cnciinnscond Wis. 6,139 | 196 
A a Texas. 12,240 | 112 ee W. Va. 14,360 92 
7 Ga. 8,963 151 Se ic ccdeeeenned i. 8,136 163 EE Minn. 22,397 56 
Black Hawk......... lowa 7,736 | 164 ne Mich. 22,550 55 Rensselaer.......... N.Y. 6,530 | 183 
TS ncnneiueniee Pa. 9,832 | 137 Pk cacineadenced Cal. 9,790 | 138 IRE S.C. 9,278 | 145 
SE cihennaesdaad Mass 18,818 69 I Wash, 47,987 21 Richmond........... Ga. 6,239 | 192 
ES Pe N.Y. 52,668 18 ere N.Y 121,318 5 RE ciaceie emit Cal. 7,472 | 169 
NG incesonndele N.Y. 9,608 | 139 SN codmcadenauicds Tenn. 17,737 70 Roanoke............ Va. 11,623 | 119 
Buchanan........... Mo. 9,373 | 142 | SES CREE i. 6,779 | 179 Rock Island. ........ il. 6,518 | 184 
Buncombe........... N.C. 7,348 | 170 Lackawanna......... Pa. 12,131 | 114 Sacramento.......... Cal. 18,954 68 
SS Ohio 7,092 | 174 Diieikdscasckkcened i. 6,331 | 189 a Mich 7,264 | 171 
Wt ccccsrssenea i. 14,246 | 93 
Ee W. Va. 6,826 | 177 Rind ecnomaninencs Ind. 17,011 75 
od caukicia La. 13,961 96 NNR 50 scene Pa. 10,991 | 126 
OO Sere Mich. 7,059 | 175 MER cobsedcnaceaad Ore. 6,093 | 197 era Ind. 13,573 99 
a Pa. 10,072 | 133 Pi nciveeccaus Pa. 6,254 | 191 ae Minn 11,467 | 120 
ES N. J. 17,490 71 Ee = Pa. 14,400 91 Radin binvnioursa Mo. 88 ,239 8 
Charleston.......... S.C. 11,032 | 125 ARE lowa 9,047 | 149 RS Utah 25,258 45 
Pi ssteccecere Ga. 11,183 123 DL ccusoseeonas Ohio 6,101 196 San Bernardino. ..... Cal. 12,627 | 107 
Contra Costa......... Cal. 8,221 | 160 Los Angeles......... Cal. 335,001 1 San Diego........... Cal. 30,257 38 
ae i. 251 ,651 2 nds tensadasand Ohio 21,118 59 San Francisco........ Cal. 95,932 7 
Cumberland. ........ Maine 11,395 | 121 BR cnccnccveees Pa. 21,788 58 San Joaquin......... Cal. 11,979 | 116 
eee Cal. 8,401 | 158 
Cuyahoga........... Ohio 82,885 10 ee iil. 9,426 | 141 Sangamon........... il. 13,361 | 100 
eae Fla. 32,244 36 rere Ind. 6,639 | 181 
i nneed beunaben Texas 39,164 28 Mahoning........... Ohio 12,499 | 108 
i Asdsccuensaved Wis. 10,934 | 127 Rc ciewnaced Ariz. 17,060 74 Santa Barbara....... Cal. 6,271 | 190 
i indccorcesad Pa. 16,731 79 i tchniereouons Ind. 38,504 29 Santa Clara.......... Cal. 16,853 76 
er Tenn, 22,210 57 Mecklenberg........ N.C. 17,297 72 Schuylkill. .......... Pa. 8,455 | 157 
Delaware............ Ind. 5,986 | 200 Se N. J. 12,870 | 105 nekascdscnakie lowa 9,057 | 147 
SI cscatesesss Pa. 13,666 98 Middlesex........... Mass. 28,880 40 are Kans. 16,494 80 
ee Colo. 32,986 35 Middlesex........... N. J. 11,367 | 122 ee Kans. 9,845 | 136 
District of Columbia. .|.......... 49,743 20 Milwaukee. ......... Wis. 61,119 15 eer Tenn. 24,512 48 
Spartanburg. ........ S.C. 7,501 | 167 
rer Neb. 24,612 47 SE Ala. 15,614 86 CE cinacaanere Wash. 13,012 | 103 
eee N.C. 11,144 | 124 Monmouth.......... N. J. 8,166 | 161 Picdcdanpestaee Ohio 19,553 67 
a Fla. 24,322 49 i cuccaxeneen N. Y. 24,250 50 
East Baton Rouge La. 10,526 | 130 Montgomery......... Ala. 9,954 | 134 
I nciccacepins Texas 11,878 | 117 Montgomery......... Ohio 23,493 54 EE connsensunses Mass. 61,695 14 
i tiskicsdcuvenes N.Y. 38,274 30 Montgomery......... Pa. 15,772 84 EL . cconseenens Ohio 20,961 62 
ee Pa. 12,259 111 Multnomah.......... Ore. 30,844 37 | ER ee Texas 20,574 64 
Eocamtbla.........00 Fla. 6,019 | 199 Muscogee........... Ga. 7,478 | 168 , Re Texas 9,873 | 135 
Dsanesccur eases Mass. 21,059 60 Muskegon........... Mich 6,942 | 176 | EE Okla. 16,342 81 
i jdcneumenceas N.J 57,504 17 REE IE N.Y. 15,426 87 BR cseeceeuca N. J. 20,301 65 
Vanderburgh......... Ind. 12,630 | 106 
acisseniaenn Ala. 6,582 | 182 New Castle.......... Del. 12,335 | 109 DE sivasdsscieters Ind. 6,354 | 188 
isaitaeesdase Conn. 25,904 44 New Haven.......... Conn. 35,490 32 SR ianbicnwienea N.C. 8,159 | 162 
ER Ky. 8,600 | 155 New London......... Conn. 7,618 166 Washington.......... Pa. 8,711 153 
| eer Pa. 8,645 | 154 New York (Manhattan)| N. Y. 236 ,408 3 
ae N.C. 10,558 | 129 kak snckenans Mass. 8,354 | 159 
aiasceentese Ohio 33,716 34 ery Va. 20,986 61 WR ccccaccesoess Mich. 163,185 4 
DN hoapecceaues Cal. 17,227 73 Northampton. ....... Pa. 12,871 | 104 RRR: N.Y. 6,208 | 193 
i casasesvenik Ga. 41,602 26 i xtiscsxcdaces Mich. 15,243 88 basemen Utah 6,782 | 178 
Galveston........... Texas 7,226 | 172 i duecenuadeud W. Va. 9,073 | 146 Westchester......... N.Y. 26,880 42 
Gennessee.......... Mich, 19,558 66 Oklahoma........... Okla. 23,615 52 Westmoreland. ...... Pa. 14,172 95 
Winnebago.......... il. 10,109 | 132 
Greenville........... $.C. 13,129 | 101 NN oiiccscnsdau N. Y. 9,507 | 140 Winnebago.......... Wis. 6,021 | 198 
Se kchenemens N.C. 14,488 | 90 Onondaga........... N. Y. 13,828 | 97 Worcester........... Mass. 23,509 | 53 
Hamilton............ Ohio 42,362 | 25 i oscsivencccnace Cal. 11,857 | 118 Wyandotte.......... Kans. 12,043 | 115 
Hamilton............ Tenn. 24,857 | 46 PEE Oe Fla. 7,645 | 165 | Pa. 12,140 | 113 
Hampden........... Mass. 20,908 63 Se cinesdessees La. 47,355 22 
itobesrdeece Texas 63 ,486 13 Palm Beach......... Fla. 15,223 89 Total Above Counties.......... 4,969,757 
Ee Conn. 34,173 33 ee N. J. 28,547 41 
Hennepin. .......... Minn 49,928 19 RC ee tl. 15,888 82 BEG Bivrcccccescconcess 72.1005 
esasescsdeas Va. 25 928 43 Philadelphia. ........ Pa. 115,384 6 
Hilisborough......... Fla. 14,200 94 ee Wash. 10,738 | 128 
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Write for your free copy of 
the “64 Key Questions For 
Sales Management’”’ 


BARRINGTON ASSOCIATES, INC. 


Consultants to Management since 1926 


52 Vanderbilt Avenue New York 17,N. Y. | 


Member Association of Consulting Management Engineers 
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Population and Rank, 200 Largest Cities 


Gy Estimates, January 1, 1949, for the 200 cities leading in population 


| 


| POPULATION, 


POPULATION| POPULATION 
(CIVILIAN) | (CIVILIAN) (CIVILIAN) 
| 41/49 | Rank | 1/1/49 | Rank 1/1/49 | Rank 
CITY STATE | Esti- | in CITY | STATE S97] Esti- | in CITY STATE Esti- | in 

| mates | Group | mates | Group mates | Group 

(in thousands) (in thousands) | (in thousands) 
| Rs Ohio | 310.0 39 Grand Rapid Mich | 180.3 | 55 Racine Wis. 75.2 | 165 
Alameda .| Cal. | 90.1 130 Greensboro... N.C. 79.0 157 Raleigh............. N.C. 66.3 198 
Albany. N.Y. | 143.6 | 70 Greenville S.C. 70.0 189 Reading............. Pa. 116.6 95 
Albuquerque N. M. 69.8 | 190 Hammond.. Ind. 84.8 | 143 Richmond Cal. 102.3 | 110 
Alexandria Va. 72.0 | 182 Harrisburg. Pa. 92.6 | 121 Richmond............ Va. 238.4 «| (45 
Allentown. . Pa. 104.3 108 Hartford............| Conn. 185.5 53 a Va. 92.5 122 
Altoona....... Pa. 84.5 145 Hempstead Township.| N. Y. 322.2 35 Rochester........... N.Y 341.0 34 
Amarillo...... Texas 75.0 166 Houston............. Texas 624.0 14 Rockford............ ill. 98.6 | 116 
Atlantié City N.J 69.0 192 Huntington. W. Va. 86.5 137 Sacramento.......... Cal. 128.0 87 
Atlanta... Ga. 354.4 | 30 Indianapolis ind. 448.0 | 23 Saginaw............. Mich. 99.6 | 114 
Augusta............. Ga. 81.0 150 Jackson............. Miss. 94.4 120 St. Joseph........... Mo. 84.6 144 
Austin... Texas 139.3 76 Jacksonville . Fla. 236.5 46 Se: Mo. 920.4 6 
Baltimore. . . .| Md. 975.0 6 Jersey City. N.J 320.0 36 Se Minn 347.0 33 
Baton Rouge .| La. 118.5 | 93 Johnstown. . Pa. 70.2 | 186 St. Petersburg....... Fia. 100.5 | 113 
Bayonne.... N. J. 89.6 | 132 Kansas City.........| Kans. 148.2 67 Salt Lake City....... Utah 180.0 | 56 
Beaumont. .| Texas 108.7 | 104 Kansas City.........| Mo. 453.0 | 22 San Antonio......... Texas 387.6 | 27 
| ae Cal. 110.1 | 102 Knoxville... Tenn. 148.0 68 San Bernardino. ..... Cal. 72.5 | 177 
Bethlehem Pa. 72.4 180 Lakewood......... Ohio 74.6 168 San Diego........... Cal. 350.0 31 
Binghamton... . N.Y 88.9 134 Lancaster......... Pa. 69.4 191 San Francisco... . .| Cal. 794.0 11 
Birmingham Ala. 315.0 | 38 RE Mich 90.3 127 I ik icin 006 Cal. 90.0 131 
Boston....... Mass. 815.0 10 Lawrence Mass. 90.2 128 Santa Monica........| Cal. 73.1 175 
Bridgeport. . Conn. 176.5 59 Lincoln. .. .| Neb. 99.5 115 ee... 00:2. Ga. 131.3 82 
Brockton... Mass. 68.7 194 Little Rock Ark. 101.5 112 Schenectady......... N. Y. 98.4 117 
Buffalo. . | NY 613.5 15 Long Beach. | Cal. 267.1 42 Scranton............ Pa. 142.3 72 
Burbank . .| Cal. 75.5 163 Los Angeles. .| Cal. 1,958.9 4 ES Wash. 477.5 19 
Cambridge Mass. 117.2 94 Louisville. .. Ky. 370.4 28 Shreveport.......... La. 128.6 86 
Camden N. J. 135.8 78 Lowell Mass. 107.5 105 Sioux City........... lowa 92.4 123 
SE cdccsvncees Ohio 131.3 82 Lynn Mass. 110.0 103 Somerville........... Mass. 112.0 98 
Cedar Rapids....... lowa 73.7 171 Macon Ga. 87.0 136 South Bend.......... Ind. 123.5 90 
Charleston $.C. 82.9 148 Madison............ Wis. 86.0 138 Spokane............. Wash. 157.9 65 
Charleston W. Va. 78.5 159 Manchester.......... N. H. 83.5 146 Springfield........... il. 89.5 133 
Charlotte N.C. 140.0 74 Medford............ Mass. 70.6 185 Springfield . Mass. 168.5 62 
Chattanooga....... Tenn. 143.4 71 Memphis. Tenn. 347.1 32 Springfield........... Mo. 70.8 184 
Cheeter............. Pa. 75.4 164 Miami...... Fla. 225.0 48 Springfield........... Ohio 96.6 119 
Chicago Ml. 3,715.0 2 Milwaukee. . Wis. 650.4 13 Stamford............ Conn. 70.0 189 
Cicero. . il. 70.2 186 Minneapolis Minn 550.4 17 Stockton............ Cal. 73.5 173 
Cincinnati......... Ohio 509.0 18 Mobile........ _| Alla. 168.3 63 es N. Y. 225.0 48 
Cleveland........... Ohio 924.0 7 Montgomery... .| Ala. 110.5 ag MG cs cexnccenen Wash. 141.7 73 
Cleveland Heights...) Ohio 69.0 192 Mount Vernon N.Y. 72.5 177 MI ca sxicectene, Fla. 132.1 81 
Columbia............| S.C. 72.5 177 Muskegon Mich 78.8 158 Terre Haute......... Ind. 74.4 169 
Columbus........... Ga. 77.7 160 Nashville............ Tenn. 179.8 57 IN is ccaccanee Ohio 317.5 37 
Columbus. ..... Ohio 360.0 23 Néw Bedford........ Mass. 114.0 97 | an Kans. 87.5 135 
Corpus Christi....... Texas 124.0 89 New Britain......... Conn. 79.5 156 Trenton........ N. J 130.0 84 
Covington. . Ky. 66.5 197 New Haven .| Conn. 174.0 60 | Re N.Y. 73.5 173 
a Texas 471.6 20 New Orleans... ..... La. 573.8 16 aa Okla. 194.3 51 
Davenport lowa 80.6 151 New York City....... N.Y 8,042.9 1 Union City........... N. J. 65.0 200 
Dayton. .... Ohio 257.4 44 Newark............. N. J. 454.0 21 Upper Darby......... Pa. 72.0 182 
Dearborn.......... Mich 85.6 140 IE pee Mass. 83.5 146 | reer N. Y. 106.0 106 
Decatur im. 66.1 199 Niagara Falls........ N.Y 92.2 124 eee = Texas 80.0 153 
Denver ee Colo. 405.0 26 Norfolk............. Va. 194.3 51 Washington D.C. 873.9 9 
Des Moines. ........ lowa 185.4 54 North Hempstead. ...| N. Y. 91.1 125 Waterbury........... Conn. 110.5 99 
a Mich 1,921.0 5 Oakland............. Cal. 421.6 24 Waterloo............ lowa 76.7 162 
Duluth......... Minn. 110.5 99 Oak Park........... ill. 72.1 181 Wichita............. Kans. 171.2 61 
Durham.............| N.C. 73.5 173 Oklahoma City... .... Okla. 236.5 46 Wichita Falls. ....... Texas 68.4 196 
East Chicago...... Ind. 68.7 194 icv venesne Neb. 268.8 41 Wilkes-Barre. ....... Pa. 90.2 128 
East Orange.........| N.J 77.5 161 Pasadena............ Cal. 105.5 107 Wilmington.......... Del. 127.5 88 
East St. Louis... | M. 85.2 141 Paterson............ N.J 152.0 66 Winston-Salem. ......| N.C 102.0 | 11 
EI Paso.......... | Texas 134.5 79 Pawtucket........... R. I. 79.9 | 155 Worcester........... Mass. 209.4 50 
Elizabeth. | N.J 122.6 91 Se i. 119.8 92 Yonkers............. N. Y. 147.0 69 
RAE | Pa. 140.0 74 Philadelphia... . Pa. 2,136.0 3 Youngstown......... Ohio 178.7 | 58 
Evanston............ im. 72.6 176 Phoenix............. Ariz. 97.5 118 
Evaneville....... Ind. 129.4 85 Pittsburgh........... Pa. 725.4 12 
Fall River......... Mass. 115.6 96 Pontiac............. Mich. 80.2 152 
SS Mich. 167.8 64 Port Arthur.......... Texas 74.1 170 . ° ockford population 
Fort Worth... Texas 270.0 | 40 Portland............ Maine 86.0 | 138 a a ee ee 
Fort Wayne Ind. 132.9 80 Portland............ Ore. 420.2 25 
Ss Cal. 90.9 126 Portsmouth.......... Va. 82.5 149 
Galveston........... Texas 80.0 153 Providence. ......... R. 1. 262.6 43 
TS ie Ind. 138.2 7 a Colo. 75.0 166 
Glendale............ Cal. 103.7 109 ae Mass. 85.0 142 
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ATLANTA JOURNAL 

COLUMBIA STATE 

COLUMBUS DISPATCH 

HOUSTON CHRONICLE 
INDIANAPOLIS STAR 

LOUISVILLE COURIER-JOURNAL 
THE NASHVILLE TENNESSEAN 
NEW ORLEANS TIMES-PICAYUNE-STATES 
PITTSBURGH POST-GAZETTE 
SALT LAKE CITY DESERET NEWS 
SAN ANTONIO EXPRESS 


Eleven weekly newspaper magazines featuring the Local Touch 
for highest reader interest, for greater advertising value 


TOTAL CIRCULATION: OVER 2,090,000 COPIES EACH WEEK 


For further information contact any of the following representatives: Bronham Company, Cresmer and Woodward, Jann & Kelley, 
John Budd Company, Kelly-Smith Company, Moloney, Regan & Schmitt, O'Mara & Ormsbee, Sawyer-Ferguson-Walker Company 
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Per Capita Effective Buying Income, 200 Cities 
Estimates, 1948, for the 200 cities leading in population 


NET E.B. 1. | | NET E.B.1. NET E.B. 1. | 
PER CAPITA | Rank | PER CAPITA Rank PER CAPITA | Rank 
CITY STATE Esti- | in CITY STATE | Esti- | in CITY STATE Esti- | in 
mates | Group | mates | Group mates | Group 
om bale | 7 | = 
REE Ohio 1,687 | 69 Grand Rapids........ | mich. | 1,362 | 181  , Wis. 1,549 | 115 
Alameda............ Cal. 1,608 | 130 | Greensboro.......... N.C. | 1,646 79 Raleigh............. | N.C. 1,391 | 165 
Albany...... N.Y. 1,848 «| 32 Greenville........... S.C. 1,417 159 Reading............. | Pa. 1,479 | 140 
Albuquerque N. M. 2,069 | 5& Hammond Ind. 1,533 124 Richmond........... | Cal. 1,033 | 200 
Alexandria Va. (1,481 | 138 Harrisburg.......... | Pa. 1,885 26 Richmond........... Va. 1,669 76 
Allentown | Pa | 1,843 | 120 Hartford............ Conn. 2.018 | 9 Roanoke............ Va. 1,559 | 112 
Altoona. . | Pa =| 1,263 | (188 Hempstead Township.| N. Y. 1,715 | 62 Rochester........... N.Y 1,680 | 72 
Amarillo .| Texas | 1,465 | 145 Houston............. | Texas 1,765 54 Rockford............ il. 1,789 «| «47 
Atlanta... Ga. 1,426 | 155 Huntington.......... W. Va. 1,483 137 Sacramento.......... Cal. 1,997 | 12 
Atlantic City N. J 1,773 | 49 Indianapolis......... | Ind. 1,971 14 Saginaw.............| Mich 1,467 | 144 
Augusta Ga. 1,054 | 199 Jackson. ............ | Miss 1,703 | 64 St. Joseph........... Mo. 1,427 | 155 
Austin. .... Texas 1,365 | 176 Jacksonville......... | Fla. 1,389 | 166 oe ee Mo. 1,639 81 
Baltimore. . . Md. 1,545 | 119 Jersey City..........| N.J 1,468 143 | aR Minn. 1,570 | 105 
Baton Rouge La. 1,406 | 162 Johnstown........... | Pa 1,547 | 117 St. Petersburg. ...... Fla. 1,569 | 106 
OS N. J. 1,459 | 148 Kansas City......... | Kans. 1,599 | 97 Salt Lake City....... Utah 1,812 | 39 
Beaumont........... Texas 1,418 | 158 Kansas City.........| Mo. 1,902 25 San Antonio......... Texas 1,429 | «154 
Berkeley . Cal. 1,868 | 30 ee | Tenn 1,463 | 146 San Bernardino... ... Cal. 1,293 | 184 
Bethichem........... Pa. 1,643 | 80 Lakewood...........| Ohio 1,955 | 16 San Diego........... | Cal. 1,356 | 178 
Binghamton... .... .| NY. 1,538 123 Lancaster........... | Pa 1,681 | 70 San Francisco........ Cal. 2,238 2 
Birmingham. ........ Ala. 1,438 | (182 Lansing............. | Mich 1,816 =| 35 San Jose............ Cal. 1,478 | 141 
NN ce cuncdedd Mass. 1,620 | 88 Lawrence............ | Mass. 1,125 197 Santa Monica........ Cal. 1,677 | 75 
Bridgeport......... .| Conn. 1,614 | 87 Lincoln. ............ | Neb. 1,693 67 Savannah........... Ga. 1,441 | 151 
Brockton............ Mass. 1,152 | 194 Little Rock. ......... Ark. 1,612 88 Schenectady......... N.Y. 1,584 «| 103 
Buffalo. .| N.Y. 1,451 150 Long Beach.......... Cal. 2,000 11 Scranton............ Pa. 1,540 | 122 
Burbank............ Cal. 1,142 195 Los Angeles......... | Cal. | 1,967 15 SSS Wash. 2,050 | 6 
Cambridge.......... Mass. 1,387 168 Louisville............ Ky. | 1,688 68 Shreveport.......... La. 1,680 72 
Camden N. J. 1,245 190 =< Sa | Mass. 1,126 196 Sioux City........... lowa 1,906 | 23 
Canton... .. Ohio 1,559 112 Se vcdieieesesone Mass. 1,377 172 Somerville........... Mass. 1,242 =| «191 
Cedar Rapids lowa 1,874 | 29 Macon.............. Ga. 1,265° | 186 South Bend.......... Ind. 1,608 | 9 
Charleston S.C. 1,430 | 153 Madison. ........... Wis. 1,694 66 Spokane............. Wash. 1,743 59 
Charleston... |W. Va. 1,594 | 100 Manchester.......... N. H. 1,354 | 180 Springfield........... i. 1,656 | 78 
Charlotte....... | N.C. 1,783 45 Medford............ Mass. 1,609 90 Springfield........... Mass. 1,603 | 94 
Chattanooga....... .| Tenn 1,373 174 Memphis............ Tenn. 1,559 112 Springfield........... Mo. 1,519 | 128 
Chester........... | Pa. 1,589 101 BR ax catdacnns Fla. 1,546 118 Springfield........... | Ohio 1,503 | 132 
Chicago............. | th. 1,801 43 Milwaukee. ......... Wis. 1,007 {| 4 Stamford............ Conn. 1,906 | 23 
Cicero............ | im. 1,782 48 Minneapolis. ........ Minn 1,863 31 Stockton............ Cal. 1,726 | 61 
Cincinnati.......... | Ohio 1,770 50 BE, ccc rerecess | Ala 1,585 | 102 Syracuse............ N.Y. 1,566 | 107 
Cleveland. .......,..| Ohio 1,768 53 Montgomery......... | Ala. 1,338 182 I cake daaos Wash 1,728 | 60 
Cleveland Heights....| Ohio 2,444 1 Mount Vernon. ...... N.Y 1,810 40 _ AS Fla. 1,424 | 187 
Columbia.......... | 8.6. 1,412 | 160 Muskegon........... Mich 1,516 | 129 Terre Haute......... Ind. 1,477 | 142 
Columbus.......... Ga. 1,264 187 Nashville............ Tenn. 1,379 | 171 IG cu dondevecoxs Ohio 1,610 | 89 
Columbus......... Ohio 1,566 107 New Bedford........ Mass. 1,156 193 | TEE Kans. 2,085 | 4 
Corpus Christi | Texas 1,233 192 New Britain......... Conn. 1,456 149 | RN: N. J 1,405 | 163 
Covington........... | Ky. 1,410 161 New Haven.......... Conn. 1,562 109 Mh itaunicaponnaes | N.Y. 1,755 | 56 
a Texas 1,745 57 New Orleans........ La. 1,381 170 | eee Okla. 1,637 | 83 
Davenport.......... lowa 1,984 13 Ec asncepanases N. J 1,806 42 Union City........... N.J 1,387 =| 168 
Dayton... Ohio 1,595 99 Be crdivancenes | Mass. 1,814 37 Upper Darby......... Pa. 1,792 | 46 
Dearborn. . Mich 1,813 38 New York City....... N.Y. 1,770 50 I iiss bitecniicadone N. Y. 1,604 | 9 
Se a 1,625 84 Niagara Falls........ N.Y. 1,397 164 hee tenes Texas 1,356 | 178 
EES Colo. 1,769 52 PRs ccbcsseaess | Va. 1,548 | 116 Washington.......... D.C 1,678 74 
Dee Meines......... lowa 1,885 26 North Hempstead. .. | N. Y. 1,715 62 Waterbury........... Conn. 1,529 | 125 
Cig andg beac Mich 1,597 98 eee | Cal. 1,816 35 Waterloo............ lowa 1,604 | 92 
| RE | Minn. 1,365 176 Oak Park........... itl, 1,929 20 Wichita............. Kans. 1,940 | 19 
Durham............. | N.C. 1,638 82 Oklahoma City....... Okla. 1,583 104 Wichita Falls. ....... Texas 1,460 | 147 
East Chicago......... | Ind. 1,250 189 RRS | Neb. 1,909 22 Wilkes-Barre. ....... Pa. 1,498 133 
East Orange......... N.J 2,008 10 Pasadena............| Cal. 2,236 3 Wilmington.......... Del. 1,822 | Kad 
East St. Louis | 1,388 167 Paterson. ........... N.J 1,562 109 Winston-Salem....... N.C. 1,543 120 
Rc pesonaceted | Texas 1,370 175 Pawtucket........... | R.A 1,490 134 Worcester........... Mass. 1,488 | 135 
Elizabeth............ | N.J 1,528 126 ae | 1,913 21 WR cc ceedsssane N. Y. 1,600 96 
aS | Pa. 1,504 131 Philadelphia......... | Pa 1,760 55 Youngstown. ........ Ohio 1,560 | 111 
Evanston.........-. |. 1,953 | 17 Phoenix............. | Ariz, 1,047 | 33 
Evaneville...........| Ind. 1,745 57 Pittsburgh........... Pa. 1,800 44 
Fall River........... Mass. 1,107 198 Pontiac............. Mich. 1,374 173 
PETES Mich. 1,601 95 Port Arthur.......... Texas 1,486 136 ; lai te a 
Fort Worth.......... Texas 1,681 70 Portland............ Maine 1,882 | 28 Stet See an on ra by differences. in 
Fort Wayne.......... Ind. 2,039 7 Eee Ore. 2,028 8 size of family. 
DN ns os-enecsvaen Cal. 1,668 77 Portsmouth.......... Va. 1,275 185 
Galveston. .......... Texas 1,699 65 Providence.......... R. 1. 1,481 138 
TE Ind. 1,619 86 SS Colo. 1,525 127 
Glendale | Cal. 1,942 18 conn dd Mass. 1,323 183 
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IDICULOUS! They're beggars in far-away 


China! Yet you might just as well attempt to 

sell them as try to sell the wealthy Long Beach, 
California market without using the market's basis 
medium ... the Long Beach Press-Telegram. No 


other medium, or group of media, remotely 


approach its coverage of Long Beach! 


Facts and Figures* 
Long Beach, California 


Long Beach, California @ Population 267,100 
Dp | ® Retail Sales $424,397,000.00 
re ss-0e EQUI 6255 reece ssot.200 0000 
é © Per Capita E.B.I. $2000.00 
® Per Family E.B.I. $5689.00 


* Source—SM ‘Survey of Buying Power’’ May 10, 1949 


Represented Nationally by 
CRESMER & WOODWARD, Inc. 
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Per Family Effective Buying Income, 200 Cities 


7D Estimates, 1948, for the 200 cities leading in population 


BA 
A 


NET E.B. 1. NET E.B. I. NET E.B. 1. 
PER FAMILY | Rank PER FAMILY | Rank PER FAMILY | Rank 
CITY STATE SM Esti- | in CITY STATE SH Esti- | in CITY STATE Esti- | in 
mates | Group mates | Group mates | Group 
Akron... .| Ohio 5,902 55 Grand Rapids........ Mich. 4,447 181 ES Wis. 5,393 105 
Alameda............ Cal. 4,801 160 Greensboro..........| N.C. 6,078 37 ee N.C. 6,030 44 
Albany... .| N.Y. 5,884 59 Greenville...........| S.C. 4,960 146 PRE re Pa. 4,999 144 
Albuquerque......... N. M. 6,717 8 Hammond...........| Ind. 5,605 85 Richmond........... Cal. 3,408 200 
Alexandria........... Va. 5,253 120 Harrisburg Pa. 6,168 29 Richmond........... Va. 5,628 82 
Allentown. .......... Pa. 5,382 108 se Conn 6,973 3 ee Va. 5,568 89 
Altoona............. Pa. 4,392 185 Hempstead Township.| N. Y. 5,961 53 Rochester........... N.Y. 5,672 76 
Amarillo............. Texas 4,841 155 Houston.............| Texas 6,035 43 Rockford............ il. 5,860 60 
| SESE Ga. 4,817 156 Huntington.......... W. Va. 5,368 110 Sacramento.......... Cal. 6,146 30 
Atlantic City. .... N. J 5,389 107 Indianapolis.........| Ind. 6,334 18 Saginaw Mich 5,145 137 
Augusta .| Ga. 3,572 199 Jacksonville. . . Fla. 4,531 178 8 eee Mo. 4,375 186 
Se Texas 4,648 170 Jackson..... Miss. 5,890 56 i a Mo. 5,157 136 
Baltimore........... Md. 5,264 118 Jersey City N.J 5,249 121 Ree Minn 5,300 114 
Baton Rouge......... La. 4,886 149 Johnstown...........| Pa. 6,067 39 St. Petersburg....... Fla. 4,094 191 
Bayonne N. J, 5,809 62 Kansas City .| Kans. 5,301 113 Salt Lake City... .... Utah 6,040 4 
Beaumont........... Texas 4,817 156 Kansas City. . . | Mo. 5,634 81 San Antonio......... Texas 4,868 151 
Berkeley............ Cal. 5,713 70 Knoxville............ Tenn. 5,319 112 San Bernardino. ..... Cal. 4,112 190 
Bethiehem........... Pa. 6,069 38 Lakewood. ..........| Ohio 6,231 26 San Diego........... Cal. 3,859 197 
Binghamton. ........ N.Y. 5,199 128 Lanenster........... Pa. 5,663 78 San Francisco........ Cal. 6,369 15 
Birmingham. ........ Ala. 5,024 143 Lansing Mich 5,962 52 | Cal. 4,540 176 
RR es Mass. 5,886 58 Lawrence............ Mass. 4,092 192 Santa Monica........ Cal. 4,770 163 
Bridgeport........... Conn, 5,585 88 Lincoln. .| Neb. 5,231 125 Savannah........... Ga. 4,876 150 
Brockton.......... .| Mass. 3,823 198 Little Rock Ark. 5,161 133 Schenectady......... N. Y. 5,196 129 
Buffalo.............. N.Y. 5,180 131 Long Beach .| Cal. 5,689 73 Seranton............ Pa, 5,707 71 
Burbank............ Cal. 3,866 196 Los Angeles. | Cal. 5,598 86 Ree Wash, 5,913 4 
Cambridge.......... Mass. 4,895 148 Louisville... Ky. 5,648 80 Shreveport. . .| La. 5,700 72 
Camden N. J. 4,596 172 err Mass. 4,218 188 _,, lowa 6,313 21 
Canten.............. Ohio 5,459 96 Lynn .| Mass. 4,549 175 Somerville........... Mass. 4,651 168 
Cedar Rapids........ lowa 6,005 47 WR ce civclicsda, | Ga. 4,018. 194 South Bend.......... Ind. 5,516 93 
Charleston........... S.C. 4,650 169 Madison............ Wis. 5,539 90 Spokane. Wash. 5,450 98 
Charleston........... W. Va. 5,586 87 Manchester | N. H. 4,690 166 Springfield........... i. 5,237 124 
Charlotte............ N.C. 6,822 6 Medford. . | Mass. 6,172 28 Springfield........... Mass. 5,651 79 
Chattanooga......... Tenn. 4,849 153 Memphis. | Tenn, 5,159 134 Springfield. .| Mo. 4,520 179 
Chester........... Pa. 6,019 45 Miami ey 5,042 141 Springfield........... Ohio 4,938 147 
Chicago i. 6,086 36 Milwaukee... ... | Wis. 6,095 35 re Conn 7,023 2 
SN sktieshaeedl mM. 6,382 14 Minneapolis.........| Minn 5,888 57 Stockton............ Cal. 5,689 73 
Cincinnati .| Ohio 5,443 99 Mobile........ | Ala. 5,533 91 Syracuse............ N.Y. 5,290 116 
Cleveland...........| Ohio 6,000 48 Montgomery... . .| Ala. 4,402 184 | Re Wash. 5,189 130 
Cleveland Heights... .| Ohio 8,828 1 Mount Vernon.......| N. ¥ 6,433 13 ES: Fla. 4,799 161 
Columbia s.C. 4,784 162 Muskegon...........| Mich 5,127 140 Terre Haute......... Ind. 4,431 182 
| 
Columbus .| Ga. 4,404 183 Nashville............| Tenn. 4,565 174 Toledo........ Ohio 5,297 115 
Columbus........... Ohio 5,153 136 New Bedford........| Mass. 3,957 195 Topeka. . .| Kans. 6,469 10 
Corpus Christi.......| Texas 4,187 189 New Britain. Conn 5,513 94 Trenton .| NJ 5,467 95 
Covington . Ky. « 4,574 173 New Haven. .| Conn 5,391 106 Troy. N. Y. 5,733 | 67 
NE ss 5 sch aaded Texas 5,759 66 New Orleans | La. 4,731 164 SARS See Okla. 5,179 | 132 
Davenport lowa 6,369 15 Newark..... N.S. 6,456 11 Union City...........| N.J 4,532 177 
MR tééacavnwe Ohio 5,242 122 Newton. ... .| Mass 6,947 4 Upper Darby.........| Pa. 6,233 25 
Dearborn Mich 6,928 5 New York City | NY 6,106 34 a N.Y. 5,430 100 
OS ae iil. 5,139 138 Niagara Falls NY 5,257 119 | ES. Texas 4,483 180 
Denver .| Colo. 5,458 97 Norfolk... .. .| Va. 5,223 127 Washington.......... D.C 6,141 | 31 
Des Moines......... lowa 6,036 42 North Hempstead. ...| N. Y 5,963 50 Waterbury........... Conn. 5,613] | 84 
Detroit Mich 5,766 64 Oakland .| Cal. 5,377 109 Waterloo............ lowa 5,280 i | 117 
Duluth. Minn. 4,599 171 Oak Park...... Mt. 6,322 20 WIR. «0.02 0500000. Kans. 6,017 46 
Durham............. N.C. 5,846 61 Oklahoma City | Okla. 5,025 | 142 Wichita Falls........ Texas 4,847 | 154 
East Chicago Ind, 4,963 145 Omaha... | Neb. 6,304 23 Wilkes-Barre........| Pa. 5,979 | | 49 
East Orange.......... N.J 6,126 32 Pasadena. | Cal. 6,341 17 Wilmington.......... Del. 6,294 | | 24 
East St. Louis........ it. 4,693 165 Paterson. . .| Ned. 5,419 101 Winston-Salem. .... .. N.C. 5,522 92 
Elizabeth N. J. 5,624 83 Pawtucket....... R.1 5,131 139 Worcester........... Mass 5,409 | | 102 
El Paso Texas 4,664 167 Peoria. .... ooo) Oe 6,063 40 Yonkers..... N. Y. 5,722 iJ 68 
eee Pa. 5,399 103 Philadelphia . “ Pa. 6,307 22 Youngstown......... | Ohio 6,113 1 | 33 
Evanston............ iM. 6,595 3 Phoenix... ... .| Ariz, 5,963 50 
Evaneville........... Ind. 5,806 63 Pittsburgh Pa. 6,450 12 
ee Mass. 4,022 193 Pontiac... | Mich, 4,812 158 
a oe Mich 5,764 65 Port Arthur | Texas 5,242 122 : i ing between per 
Fort Wayne.......... Ind. 6,791 ? Portland... | Maine 6,323 19 a ae ee oS an to 
Fort Worth .| Texas 5,365 111 Portland. .| Ore. 5,670 77 size of family. 
Se Cal. 5,679 75 Portsmouth... . .| Va. 4,310 187 
Galveston Texas 5,394 104 Providence. ... | Rel. 5,227 126 
Gary... .| Ind. 5,721 69 Pueblo...... | Colo. 4,867 152 
Glendale...:........ Cal. 6,177 27 Quincy......... | Mass 4,806 159 
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March CAG Tors. Trade Hails Parents’ And 


All Records For 
Spring Ads And 
Store Tie-Ins 


Effective with the March issue, Calling 
All Girls broke all of its previous records 
for Spring advertising linage and store 
tie-ins. This reaffirms its undisputed 
leadership as the only truly Teen mass 
circulation magazine. 

Constant special promotions to stir 
store excitement help to maintain this 
record. “Camera Click,’’ the current pro- 
motion, for example, ties in 320 CAG 
Official Headquarters Stores. Teen-agers 
with cameras are invited to photograph 
fashions shown editorially in the March 
issue, and to enter their photos in a 
tational contest sponsored by the maga- 
gine. These fashions will be displayed in 
Sore showings, 18 of which “Nancy 
Pepper,” CAG’s Fashion Editor, will 
personally direct while on her Spring 
tour of CAG Headquarters stores. The 
Calling All Girls radio show also helps 
to publicize the ‘Camera Click’’ pro- 
motion. 

Constant stimulation of retailer inter- 
est like this, enlisting the active parti- 
cipation of more than 3,000,000 teen- 
age readers each month, plus complete 
editorial backing, issue after issue, helps 
make Calling All Girls the favored me- 
dium of every advertiser interested in 
tapping the tremendous teen-age market. 


Parents’ Institute 
Appoints 
Frances T. Ashmore 


Parents’ Institute, Inc., announces the 
appointment of Mrs. Frances T. Ash- 
more as Supervisor of Store Relations 
for Your New Baby Magazine and Su- 
pervisor of Hospital Relations for Baby 
Care Manual. 

Your New Baby is distributed on an 
exclusive basis by more than 350 of the 
nation’s leading department stores, to a 
readership of more than 325,000. Baby 
Care Manual is distributed by more than 
1300 hospital maternity pavilions in 
1015 cities, to a readership of more 
than a million. Mrs. Ashmore will ser- 
vice the distributors of both magazines, 
and also do liaison work with retailers 
doing special promotions with the pub- 
lishers’ other magazines. 

A graduate of the Macy Training 
Squad, Mrs. Ashmore’s experience in- 
cludes Infants’ products buying for Saks 
Fifth Avenue and Lord & Taylor, as well 
as an editorial stint with the magazine 
Kaleidoscope. 

Because of her extensive retail back- 
Bround, advertisers of baby needs will 
find Mrs. Ashmore’s knowledge and ex- 
Perience of exceptional value in increas- 
ing sales. 
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(C.A.G. Fall Fashion Clinics 


Orders pour in for Parents’ Magazine Fall Fashion Clinic, Luncheon 


Merchandising Forum 


“om 


Clinic speakers: Richard Bond, V. P., John Wanamaker, 
Inf. & Children’s Wear 
George Engel, Jr., Director, Jane Engel, Inc. 


Phila.; James Kendrick, Pres., 
Assoc.; 


Varsity Ad Manager Becomes Pen Pal 


Best Production 
Of The Year 


VARSITY Magazine de- 

clares itself in on the 
4 Academy - Awarding, by 

presenting its ‘“Voscar” for 
“Best Production of the 
Year’ to Shirley Temple 
and John Agar, for their 
daughter Linda Susan, 7 
Ibs., 6 oz. Other awards: 
to Roy Roger’s horse, 
“Trigger,”’ for “Best Sup- 
porting Role’; and to a 
wooden cigar store Indian 
in Bob Hope’s ‘The Pale- 
face,” for “hard realism 
and an unvarying sense of 
drama.” 


Polly Loses Pigtails 


POLLY PIGTAILS will henceforth be 
known simply as POLLY. 

Seems that when its readers outgrew 
the 7 to 10 year old group for which the 
magazine was originally edited, they cut 
off their own pigtails — but retained their 
love for POLLY PIGTAILS, So, to be 
in fashion, and accomodate its readers, 
POLLY loses its PIGTAILS — but will 
now be slanted at girls from 7 right 
through 14 years of age. With a cir- 
culation of more than 300,000 and 
readership exceeding 1,500,000. This 
is probably the biggest mass hair cut in 
history. 


Voscar 


Advertisers were amused by an ex- 
change of letters in the “Letters to_the 
Editor” column of a recent issue of 
VARSITY Magazine. Headed “'Adver- 
tising,”’ the two letters read: 


“Gentlemen: 

I especially like VARSITY since it 
is not overcrowded with advertising. I 
am seventeen and a senior at Norwich 
Free Academy. 

Walter E. Brown 
Fitchville, Conn. 
“Dear Walter: 

It’s all in your point of view. I would 
like to see more advertising in VAR- 
SITY. I am thirty-eight and the adver- 
tising manager of VARSITY. 

Allison R. Leininger 
New York City 


Since then Mr. Leininger’s wistful 


| mood has been considerably improved 


by the most recent ABC figures for 
VARSITY; the only magazine edited 
exclusively for the young man of senior 
high school and junior college age: 
for the last six months of 1948, the 
average had risen to 218,555. 


New Promotional 
Comics Folder 
and Rate Card 
Now Available 


Advertisers interested in accomplish- 
ing special jobs at low cost will want to 
read the new 4-page, 2-color folder 
which includes the names of some of 
America’s most distinguished firms who 
have used Promotion Comics success- 
fully. Copies of this folder, as well as a 
new rate card for Parents’ Institute's 
Comics Group, are now available on re- 
quest. Write to Promotional Comics 
Division of the Parents’ Institute, Inc., 
52 Vanderbilt Avenue, N. Y. 17, for 
your copy today! 


and Calling All Girls Teen Fashion Preview 


Retailers, buyers and manufacturers alike are wel- 
coming the announcement that once again they can 
get an advance Fall forecast of Infants’, Girls’, Boys’, 
Teen and Smaller-Than-Teen Fashions at the 
Parents’ Magazine Fall Fashion Clinic, Luncheon 
Merchandising Forum and Calling All Girls Teen 
Fashion Preview, to be held this year at the Hotel 
Astor on May 17th—and they are expressing their 
enthusiasm with an avalanche of reservations! 


The complete details of the day's ac- 
tivities give good cause for excitement. 
The program will consist of three ses- 
sions: 


The Morning Session, from 10 A.M. 
to 12 Noon, will be open to retailers 
only. Mrs. Beryl Tucker, Fashion Editor 
of Parents’ Magazine and formerly with 
A.M.C., will conduct the Infants’, Chil- 
dren’s, Girls’ and Boys’ Fall Fashion 
Clinic in the Grand Ballroom. 


The Luncheon Merchandising Forum, 
held in the Belvedere Room from 12:30 
to 2:30 P.M., will be open to all. Ie 
will feature such well-known speakers 
as Richard C. Bond, Vice President of 
John Wanamaker, Philadelphia; James 
G. Kendrick, President of Infants’ & 
Children’s Wear Buyers’ Association; 
George C. Engel, Director of Jane 
Engel, Inc.; and Betty Green, Fashion 
Director of Parents’ Magazine and the 
“Nancy Pepper” of Calling All Girls. 
A discussion period will follow, with 
retailers ‘stumping the experts’? — and 
each other — with their current mer- 
chandising problems. 


Everyone will be welcome, without 
charge, at the Afternoon Session in the 
Grand Ballroom, from 2:45 to 4 P.M. 
The Calling All Girls Fall Promotion 
Preview of Teen and Smaller-Than-Teen 
Fashions, selected for the Back-To-School 
issues, will be presented by Nancy 
Pepper. 


Free Clinic Notebooks, complete with 
swatches, sketches and price line analy- 
ses, will be provided each retailer attend- 
ing the Morning Session. More than 50 
professional models will participate in 
the two fashion shows. 


Tickets for the Morning Session, for 
retailers only, are $12.50 each; for both 
the Morning Session and the Luncheon 
Merchandising Forum, $17.50 each. 
Both of these charges include all gratui- 
ties. Tickets for the Luncheon Merchan- 
dising Forum alone, open to everyone, 
$6 each. There will be no charge for the 
Afternoon Session. 


Orders for reservations can be obtained 
by writing directly to Mr. Monroe E. 
Michels, Promotion Manager, Parents’ 
Institute, Inc., 52 Vanderbilt Avenue, 
New York 17, N. Y. 
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Total Net Effective Buying Income, 200 Leading Cities 
Estimates, 1948, for the 200 cities leading in this category 


| 
NET E.B.1. | Rank | NET E.B.1. | Rank | NET E.B.1. Rank 
CITY STATE Esti- | in CITY STATE Esti- | in CITY STATE Esti- | in 
mates | Group mates | Group mates | Group 
(in thousands) (in thousands) (in thousands) | 
Pincaseetaneden Ohio 622,930 35 Harrisburg.......... Pa. 174,551 98 a te ancibicaucsiase Wis. 116,485 | 170 
Ns iasdcccedes | Cal. 135,873 | 139 Se Conn. 373,779 47 Ee Pa. 172,451 99 
Rs iciedteener. | N.Y. 265,359 65 Hempstead Township.| N. Y. 552,573 31 Richmond........... Cal. 105,651 | 192 
Albuquerque......... N. M. 144,416 | 131 Highland Park....... Mich. 102,677 | 199 Richmond........... Va. 397,915 | 44 
Alexandria...........| Va. 106,640 | 190 Ee Texas 1,101 ,389 14 EE Va. 144,207 | 132 
Allentown........... Pa. 160,935 | 110 Huntington.......... | W. Va. 128,292 | 151 Rochester. .......... N.Y. 572,844 28 
Se udthans econ | Pa. 106,724 | 189 Indianapolis......... Ind. 883 ,008 19 Ee il. 176,395 | 96 
Amarillo | Texas 109,900 | 180 WUERGIOR. ....020500: N. J 109,320 | 182 Sacramento.......... Cal. 255,661 | 66 
Asheville............ N.C. 102,657 | 200 Pe niednestaans | Miss 160,787 | 111 i icrenncceaend Mich 146,113 | 127 
Atlantic City......... | N.J 122,337 | 158 Jacksonville. ....... Fla. 328,499 52 St. JentgR.....ccsccess Mo. 120,748 | 160 
ee Ga. 505,289 | 38 Jersey City.......... | N. J 469,800 | 40 | 
SR sacsmisedani’ Texas 190,099 | 88 Johnstown...........| Pa. 108,599 | 183 Sener Mo. 1,508,510 | 8 
Baltimore. .......... Md. 1,506,419 9 Kalamazoo.......... | Mich 103,714 197 Sf eee | Minn, 544,790 | 32 
Baton Rouge ........ La. 166,611 | 105 Kansas City......... | Kans. 236,939 | 72 St. Petersburg....... Fla. 157 ,635 | 113 
Bayonne............ N. J. 130,698 | 145 Kansas City......... | Mo. 861,493 | 20 Salt Lake City....... Utah 326,160 53 
Beaumont........... Texas 154,137 | 119 Knoxville............| Tenn 216,488 | 80 San Antonio. ........ Texas 553 ,958 30 
SS? Cal. 205 ,667 83 Lakewood | Ohio 145,807 | 128 San Diego........... Cal. 474,600 | 39 
ae WM. 102,878 | 198 Lameneter. .. cc cceee. | Pa. 116,661 | 168 San Francisco........ Cal. 1,776,972 | 6 
Bethliehem........... Pa. 118,953 | 165 ee Mich 163 ,962 | 106 ial aeiiees Cal. 133,020 | 142 
Binghamton......... | N.Y. 136,727 | 137 er Neb. 168 ,454 104 Santa Monica .| Cal. 122,589 | 157 
| Savannah. .......... Ga. 189,175 | 89 
Birmingham......... | Ala. 453,185 | 42 Little Rock.......... | Ark. 163,593 | 107 
tossed dee Mass. 1,320,300 11 Long Beach..........| Cal. 534,200 | 34 | 
Bridgeport........... | Conn. 284,852 | 57 Los Angeles........ | Cal. 3,853,156 | 3 Schenectady......... | N.Y 155,877 | 116 
LL ccgecomined Mass. 116,589 | 169 Louisville............| Ky. 625,232 | 27 ee Pa. 219,142 73 
dauscaesicies N. Y. 890,250 18 SRR ES | Mass. 121,052 | 159 in tiinde ciueas Wash. 978,682 16 
Cambridge..........| Mass. 162,515 | 108 Lynn | Mass. 151,480 | 122 Shreveport.......... La. 216,033 | 81 
Ds ececbnans N. J. 169,133 | 101 | | Ga. 110,096 | 178 Sioux City........... lowa 176,131 | 97 
i aasusscanesss | Ohio 204 ,697 84 Madison........... | Wis. 145,684 | 129 Sioux Falls.......... S. D. 105,679 | 191 
Cedar Rapids........ lowa 138,114 | 136 Manchester | N.H. 113,039 | 175 Somerville........... Mass. 139,064 | 135 
Charieston........... S.C. 118,573 | 166 See Mass. 113,570 | 174 South Bend.......... Ind. 198 ,588 86 
Spokane. . Wash. 275,220 | 59 
Charleston...........| W. Va. 125,137 | 154 Memphis............ | Tenn. 541,146 | 33 Springfield........... il. 148,212 | 125 
ne ceadhie: | N.C, 251 ,048 67 Ee |: Fla. 347,900 50 
Chattanooga....... Tenn 196 ,888 87 Milwaukee.......... | Wis. 1,175,111 13 
eee | Pa. 119,773 | 162 Minneapolis. ........ | Minn. 1,025,184 15 Springfield........... Mass. 270,106 | 62 
CN ctcstssesacd i. 6,690,715 2 Mobile..............| Ala. 266 ,689 64 Springfield........... Mo. 107,580 186 
ee ae Wh. 125,096 | 155 ee | N. J 104,598 | 195 Springfield........... Ohio 145,190 130 
Cincinnati........... | Ohio 900,886 | 17 Montgomery......... | Ala. 147,893 | 126 eee Conn. 133,429 | 141 
Cleveland........... Ohio 1,633,208 7 Mount Vernon. ...... | N.Y. 131,225 | 144 ere Cal. 126,861 | 153 
Cleveland Heights....| Ohio 168,612 | 103 Muskegon........... | Mich 119,46 163 SE is cnwoneed N. Y. 352,325 | 48 
ESE N. J 104,774 | 194 Nashville............ | Tenn. 247,875 | 68 MD cnkscsoowess Wash. 244,898 | 69 
Tampa...........+-- Fla. 188,110 | 90 
Columbus........... Ohio 563 ,760 29 eee | N.J. 819,880 23 Terre Haute......... Ind. 109,878 | 181 
Corpus Christi....... Texas 152,833 | 120 New Bedford........ Mass. 131,752 | 143 i sinnctcecaveen Ohio 511,175 37 
DE th thandeecals Texas 822,942 22 New Britain......... | Conn 115,780 | 171 
Davenport........... lowa 159,871 | 112 New Haven.......... | Conn 271,722 60 
RRR Ser Ohio 410,435 43 New Orleans........ | La. 792,418 24 Wcctntccsensen Kans. 182,438 94 
RE | Mich 155,193 | 118 New Rochelle N.Y. 115,780 | 171 / ane N.J 182,610 93 
ESS 4c vutawnen | iM. 107,413 ,| 187 New York City....... i N.Y 14,236 ,438 1 | Sere N. Y. 129,001 | 149 
ian ones onneoe Colo. 716 ,644 26 NL 5 sani nee eae Mass. 151,446 | 123 Pi ntnatacetsiend Okla. 317,978 | 54 
Des Moines......... lowa 349,484 49 Niagara Falls........ N.Y 128,789 | 150 Upper Darby......... Pa. 129,024 | 148 
Ss tna waceecaml Mich 3,067 ,837 5 Ss necnssnccvccal 300,857 56 RES Se N. Y. 169,972 | 100 
| tak stance Texas 108,480 184 
Ee Minn. 150,833 | 124 North Hempstead N.Y. 156,237 | 115 ore Ohio 107,380 | 188 
Se N.C. 120,422 | 161 he casa nena | Cal. 765 ,626 25 Washington.......... D.C. 1,466 ,352 10 
East Orange......... N.J 155,610 | 117 SRE il. 139,081 134 Waterbury........... Conn. 168 ,956 102 
East St. Louis. ... i. 118,257 | 167 Oklahoma City....... Okla. 374,380 46 | 
enka: couset Texas 184,218 92 Ee Neb. 513,139 36 
cites ae anas | N.J 187,284 | 91 Pasadena. .| Cal. 235,898 | 73 Waterloo............ lowa 123,024 | 156 
_ ERAS | Pa. 210,560 | 82 ER N.J 237,360 | 71 Wheeling............ W. Va 104,570 | 196 
FERRE Sey: | WM. 141,788 | 133 Pawtucket........... | R.A 119,029 | 164 OE Kans. 332,128 | 51 
Evaneville........... | Ind. 225 ,839 77 ee ii. 229,177 | 76 Wilkes-Barre........ Pa. 135,120 | 140 
Fall River.......... Mass. 127,912 | 152 Philadelphia......... Pa. 3,759,552 | 4 Wilmington,......... Del. 232,263 75 
| | Winston-Salem N.C 157,386 | 114 
Re Mich 268 ,580 63 PE Ariz. 180,068 95 Worcester........... Mass. 311,587 55 
Fort Wayne......... Ind. 270,970 | 61 Pittsburgh........... | Pa. 1,305,409 | 12 ME cas oseanc ves N.Y. 235,173 | 74 
Fort Worth......... Texas 453,870 | 41 | ae | Mich. 110,195 | 177 ESA NEEL | Pa. 107,590 | 185 
RE: | Cal. 151,621 | 121 Port Arthur.......... | Texas 110,077 | 179 Youngstown......... | Ohio 278,772 | 58 
Galveston........... Texas 135,920 | 138 SE | Maine 161 ,872 109 
PSE | Ind. 223,696 | 78 Portland............ | Ore. 852,223 | 21 Total Above Cities............. 90,866,515 | 
PR ciescvoince: | Cal. 201 ,385 85 Portsmouth.......... Va. 105,170 | 193 
Grand Rapids........ | Mich 243,717 70 Providence. ......... | RA 388,910 45 ee eee 48.1026 | 
Greensboro.......... N.C 130,067 | 146 Pueblo. Colo. 114,375 | 173 
Hammond.. Ind. 130,026 | 147 Quincy Mass. 112,455 | 176 
112 
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Highest average evening rating, first quarter of 1949, according to C. E. Hooper 
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Channel 4 New York 
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A Service of Radio Corporation of America 
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| 
| TOTAL | TOTAL | TOTAL 
RETAIL | RETAIL | RETAIL 
| SALES | Rank | | SALES | Rank SALES Rank 
CITY STATE | Eati-'| in CITY | STATE | Esti- | in CITY | STATE Esti- | in 
mates Group | | mates | Group mates Group 
| (in thousands) | (in thousands) (in thousands) | 
Akron | Ohio | 349,671 43 Hartford............ Conn 282,889 | 49 Richmond. ...... ...| Va. 380,232 | 40 
Albany... N.Y. 184 ,908 75 Hempstead Township. N.Y 392,462 37 Roanoke............| Va. 127,959 | 116 
Albuquerque N.M. | 108,350 | 142 Highland Park .| Mich. 85,592 194 Rochester........... N.Y 415,060 | 34 
Allentown Pa. | 441.240 | 100 Houston... | Texas 814,420 16 Rockford............ i. 150,279 92 
Altoona. . Pa. 90,879 | 183 Huntington. . W. Va. 93,354 178 Sacramento.......... Cal. 261 ,823 55 
Amarillo. Texas | 103,202 | 153 Indianapolis. Ind. 629,099 23 Saginaw...... | Mich. 93,032 179 
Ann Arbor Mich. | 86,169 | 193 Jackson... .. Mich 98,136 160 St. Joseph........... | Mo. 106,746 | 147 
Asheville. .. N.C. 95,087 | 173 Be aties <vtcues | Miss. 120,206 | 124 ee Mo. 1,165,144 | 8 
Atiantic City... N. J 117,144 | 126 Jacksonville. . . .| Fla. 278,196 50 | RE eer Minn 520,069 | 28 
Atlanta... Ga. 574,177 | 26 Jersey City... N. J 222,303 63 St. Petersburg. ...... Fla. 134,167 | 108 
| | | 
Augusta. Ga. | 88,572 | 187 Johnstown... ..| Pa. 104,606 150 
Austin. .... Texas 147,456 | 95 Kalamazoo. . ..| Mich 124,394 | 117 Salt Lake City....... Utah 266,901 | 52 
Bakersfield . | Cal. 138,750 | 105 Kansas City. . | Kans. | 161,701 | 85 San Antonio.........| Texas 376,168 41 
Baltimore . Md. 1,144,095 | 9 Kansas City Mo. |  -'774,073 | «17 San Bernardino. .....| Cal. 108,462 141 
Baton Rouge | La. 139,411 | 104 Knoxville... . Tenn 203,694 69 San Diego......... .| Cal. 396,026 | 36 
Battle Creek Mich, | 87,484 | 190 Lancaster | Pa. 99,830 | 155 San Francisco........| Cal. 1,277 ,860 7 
Beaumont Texas 115,847 | 131 Lansing... Mich 174,206 80 I  crcccccene Cal. 208,337 68 
Berkeley. .... Cal. 98,071 | 161 Lawrence. ........ | Mass 83,762 | 198 Santa Monica... | Cal. 115,744 | 132 
Beverly Hills Cal. 120,568 | 122 Lexington | Ky. 121,274 | 121 Savannah........... | Ga. 130,928 | 112 
Binghamton... . N.Y 105,478 | 148 Lincoin. .| Neb. 132,127 | 110 Schenectady........ | N.Y 115,981 | 130 
| | ne | Pa. 139,627 | 102 
Birmingham Ala, =| 442,724 | 32 Little Rock......... | Ark. 179,313 | 79 
Boston... .. Mass. 1,108,748 | 10 Long Beach.......... | Cal. 424,397 | 33 
Bridgeport Conn, 202.993 | 70 Les Angeles | Cal. 2.917.728 | 3 NS | Wash. 832,384 | 14 
Buffalo... N.Y 639,714 | 22 Louisville | Ky. 464,405 | 31 Shreveport.......... | La. 167,372 | 83 
Cambridge Mass 116,018 | 129 Lowell Mass. 98.621 | 158 Sioux City........... | lowa 129,890 (114 
Camden. . N. J. 130,409 | 113 Lynn .| Mass. 97,101 | 166 Sioux Falls.......... | SD. 99,154 157 
Canton. . Ohio 171,369 | 81 Macon. . | Ga. 97,578 | 164 South Bend.......... | Ind. 165,204 84 
Cedar Rapids lowa 117,594 | 125 Madison... .| Wis. 148,636 | 94 Spokane... | Wash. 24,400 | 00 
Charleston S. C. 107,416 | 145 Manchester..........| N. H. 95.238 | 172 Springfield | i. 121,883 (119 
Charleston .| W. Va. 137,810 | 106 Memphis... . | Tenn 485,001 30 Springfield... | Mass. 239,399 «57 
| Springfield. | Mo. 96,805 168 
Charlotte... . N.C 187,150 | 74 Miami..............| Fla. 388,357 38 Springfield | Ohio 96,038 | 170 
Chattanooga Tenn, | 190,246 | 73 Milwaukee... ... fe Wis. 1,004,412 | 11 
Chester. .| Pa, 91,004 182 Minneapolis. . ...| Minn 829,188 15 } 
Chicago...... Mt. | 4,365,228 | 2 Mobile........ / Ala. 158 093 89 Stamford. | Conn. 89,067 186 
Cincinnati... | Ohio =| = 657,331 | 20 Montgomery | Ala. 129,797 | 115 Stockton......... | Cal. 139,676 | 101 
Cleveland... Ohio = 1,293,283 | 6 Mount Vernon NY. 93,027 | 180 Syracuse N. Y. 264,760 54 
Columbia . S.C. | 115,320 | 133 Muskegon _.| Mich 109.864 138 Tacoma. . .| Wash. 210,882 66 
Columbus . ..| Ga. 95,464 | 171 Nashville... .. _| Tenn. 277,735 51 | RES | Fla. 160,506 87 
Columbus... . | Ohio | 4° 826 | 29 New Bedford. . .| Mass. 110,440 | 135 Terre Haute......... | Ind. 97,137 | 165 
Corpus Christi Texas 107,230 | 146 New Britain. . Conn. 85.256 195 WD oc ninvivccese | Ohio 388 ,347 39 
| Topeka Kans 144,617 | 97 
Dallas... Texas | =- 732,870 | 18 New Haven | Conn. 221.773 | 64 Trenton. .......... N. J. 183,503 76 
Davenport lowa 116,766 | 127 New Orleans La. 584,742 | 25 Tucsen | Ariz. 104,232 | 151 
Dayton... Ohio | 345,108 | 44 New Rochelle | N.Y 84,263 | 197 
Dearborn Mich, | 109,225 | 139 New York City | NY 7,902,859 1 
Decatur m. | 94,801 | 174 Newark. .... | NL 684,933 | 19 ee | Okla. 235,213 59 
Denver... Colo. | 613,611 | 24 Niagara Falls IN.Y. | 93,419 | 176 Union City. N. J 96,809 167 
Des Moines lowa =| «(284,176 | 48 Norfolk. Va 226,240 | 62 aga a N.Y. 110,284 136 
Detroit. . Mich, | 2,532,625 | 4 Oakland...... .| Cal. 537,645 | 27 esc adenud .| Texas 87,807 = 
Duluth Minn, | 142,872 | 99 Oak Park... | 104,970 | 149 Washington..........| D.C. 976,790 . 
Durham | NC. | 98,208 | 159 Oklahoma City | Okla. 333,814 | 46 Waterbury........... Conn. 121,653 | 120 
| ’ Waterloo.......... | lowa 108,279 | 143 
East St. Louis il, | 86,391 | 192 Omaha. .| Neb. 357,231 42 West Palm Beach. ...| Fla. 87,795 | 189 
EI Paso... | Texas 143,507 | 98 Orlando | ‘Fla. 101,381 | 154 Wheeling............ W. Va. 96,071 | 169 
Elizabeth N. J. 131,802 | 111 Pasadena | Cal. 197,731 | 71 White Plains... N.Y 97,744 163 
Erie... Pa. 146,338 | 96 Passaic. . NJ. 93,413 | 177 
Evanston | Mt. 120,332 | 123 Paterson. . | Med. 195,046 | 72 =e 
Evansville | Ind. 159,037 | 88 Pawtucket | Rel. 97,804 | 162 ee Kans. 266 , 16 
Fall River | Mass. 108 , 666 140 Peoria... | WM. | 182,636 | 77 Wichita Falls........| Texas 82,560 so 
Flint... Mich. | 242,454 | 56 Philadelphia Pa. | 2,207,063 5 Wilkes-Barre........ Pa. 113,782 = 
Fort Wayne Ind. 181,690 | 78 Phoenix... Ariz, | 237,270 | 58 Wilmington..........| Del. 161,072 - 
Fort Worth Texas | 401,260 | 35 Pittsburgh ., Pa. 895,807 | 13 Winston-Salem. . . . . . N.C. 107,981 | 1 
| Worcester........... Mass. 217,837 | 65 
Fresno Cal. 210,311 | 67 Pontiac. . Mich, | = 134,584 | 107 Yakima............. Wash. 86,926 | 191 
Galveston Texas 89,288 | 185 Portland. | Maine | — 133,562 | 109 Yonkers N. Y. 139,540 | 103 
Gary... Ind. 155,448 | 90 Portland | Ore. | 652,620 | 21 | RTS | Pa. 85,231 196 
Glendale Cal. 168,794 | 82 Providence | R11 | 344,056 | 45 Youngstown.........! Ohio 231,901 | 61 
Grand Rapids Mich 295,401 | 47 Pueblo. . | Colo, | 82.977 | 199 
Green Bay Wis. 91,347 | 181 Quincy | Mass. | 94,083 | 175 Total Above Cities............. 67,508,333 
Greensboro N.C. 110,078 | 137 Racine. | Wis, | 89,937 | 184 
Greenville S.C. 116,590 | 128 Raleigh. N.C. | 99.416 | 156 a siistncseciens 51.7080 | 
Hammond | Ind. 103,743 | 152 Reading. . | Pa. | 151,200 | 94 
Harrisburg Pa. 149,722 | 93 Richmond | Cal. 123.098 | 118 
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PEOPLE \AVING IN PLACES 
UNDER 25,000 POPULATION 


SPENT 


67% of all dollars spent by consumers for paint and varnish.* 
49% of all dollars spent for toilet goods.* 

50% of all dollars spent for drugs.* 

49% of all dollars spent for packaged foods.* 


No wonder Pathfinder is attracting more and more leading advertisers. They know that 
Pathfinder families are the best customers—and the most influential—in the Main Street 


market where half of the consumer goods is purchased. 


FACTS ABOUT PATHFINDER FAMILIES 


847,000 own their homes. 

704,000 own property other than their homes. 
385,000 also own farms. 

198,000 own businesses. 

891,000 own 1,045,000 automobiles. 


FACTS ABOUT PATHFINDER 


Circulation, 1,100,000 and going up! « The largest news magazine in the Main Street market. 
Advertising—one of the biggest gains of any magazine in 1948—and even greater gain in 1949! 


Pathfinder 


The Family News Magazine that 
influences Home Town America. 


ee 


Path 


finder 


*Consumer purchases product studies by Alderson & 
“ Sessions for Pathfinder. Complete reports available. 
enn Write Pathfinder, Washington Square, Phila. 5, Pa. 
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Food Store Sales, 200 Leading Cities 


GYD Estimates, 1948, for the 200 cities leading in this category 


| ] l : 
FOOD STORE! FOOD STORE FOOD STORE 
SALES Rank SALES Rank SALES Rank 
CITY STATE Esti- in “CITY STATE Esti- in CITY STATE Esti- | in 
mates | Group mates | Group mates | Group 
(in thousands) (in thousands) (In thousands) 
ET Ohio 91,974 | 34 Hartford............ Conn. 69,919 | 45 Reading............. Pa. 40,454 | 78 
A N. Y. 43,999 70 Hempstead Township.| N. Y. 119,129 | 23 Richmond........... Cal. 67,358 46 
Albuquerque......... N. M. 21,317 | 167 Hoboken............ N. J. 20,376 | 179 Richmond........... Va. 77,464 | 41 
Se Se Cal. 21,072 | 170 PE ccscaccccece Texas 164,241 16 PDs oicccccoser Va. 24,596 | 144 
Ailentown........... Pa. 33,445 97 Indianapolis......... Ind. 126 ,236 22 Rochester........... N.Y. 96 ,952 33 
ree Pa. 27,612 125 I ois sk eares Mich. 19,760 | 189 a il. 32,601 | 102 
Asheville............ N.C. 20,253 | 182 Jacksonville. ........ Fla. 54,599 56 Sacramento.......... Cal. 64,170 50 
Atlantic City......... N. J 27,138 | 128 Jersey City.......... N.J 91,755 35 | se Mich 20,786 | 173 
eccish bancsed Ga. 82,459 37 Johnstown........... Pa. 20,924 | 172 St, Jesaghe.......00.. Mo. 22,093 | 161 
| Ere mW. 19,890 | 188 i entaccankaid’ i. 18,700 | 200 ce sakcccatce Mo. 235,612 10 
SSR Se Texas 30,087 | 109 Kalamazoo.......... Mich. 24,626 | 143 
Bakersfield.......... Cal. 27,686 | 124 Kansas City......... Kans. 39,981 81 fee Minn 110,305 28 
Baltimore Md. 295 ,348 7 Kansas City......... Mo. 117,393 25 St. Petersburg....... Fla. 22,600 | 157 
Baton Rouge......... La. 24,101 | 147 Knoxville............ Tenn, 40,951 7 Salt Lake City....... Utah 61,750 61 
Bayonne............ N. J. 26,179 | 134 Lancaster Pa. 19,008 | 197 San Antonio......... Texas 73,357 | 43 
Beaumont........... Texas 19,074 | 196 ER Mich. 32,835 | 100 San Bernardino. ..... Cal. 29,166 | 115 
ee Cal. 37,115 84 Lawrence............ Mass 23,168 | 152 San Diego........... Cal. 112,530 27 
Bethlehem........... Pa. 20,162 | 184 Lexington. . Ky. 21,406 | 166 San Francisco........ Cal. 270,446 8 
Beverly Hills........| Cal. 26 ,848 130 dnadscusuaite Neb. 27 ,506 | 127 ee Cal. 44,840 69 
Binghamton.........| N.Y. 22,201 | 160 Little Rock. ......... Ark. 28,399 | 120 Santa Barbara....... Cal. 20,121 | 185 
Santa Monica........ Cal. 28,068 | 122 
Birmingham. ........ Ala. 74,620 42 Long Beach.......... Cal. 104,949 | 30 
seats acewee Mass. 216 ,987 13 Los Angeles......... Cal. 694 ,376 3 
Bridgeport........... Conn. 55,377 54 Louisville............ | Ky. 103 ,702 31 Savannah........... Ga. 33,097 98 
Brockton............ Mass. 20,059 | 186 re | Mass. 36 ,574 87 Schenectady......... N.Y 29,342 | 114 
ee N. Y. 156 ,631 18 PN chs shone wadsadte Mass 33,084 99 EES Pa. 40,449 79 
Di reakinecnameba Mont. 19,093 194 ss icauuades Ga. 20,281 181 ee Wash. 160,249 17 
Cambridge.......... Mass. 34,832 94 Madieen............ Wis. 30,169 | 108 Shreveport.......... | La. 27,906 | 123 
EERE? N. J. 34,576 95 LEE Se Mass. 19,693 | 190 Sioux City........... | lowa 26,705 | 133 
Ca Ohio 36,984 | 85 Manchester.......... | N.H. 29,678 | 112 Somerville........... | Mass 28,611 | 119 
Cedar Rapids........ lowa 20,314 | 180 McKeesport......... Pa. 24,742 | 142 South Bend.......... Ind. 36.129 | 90 
Spokane............. Wash. 46,623 | 67 
Charleston...........| S.C. 21,268 168 Memphis............ Tenn 81,032 | 39 Springfield........... Mo. 19,193 | 193 
Charleston W. Va. 26,786 132 Re Fla. 66,292 | 48 | 
Chariotte............ N.C. 30,319 | 106 Milwaukee. ......... Wis. 241,261 9 | 
Chattanooga......... Tenn 42,239 75 Minneapolis......... Minn 181 ,407 14 Springfield........... | 1 25,241 | 138 
Ee Pa. 24,323 146 ae aa Saint Sate Ala. 30,035 110 Springfield........... Mass. 51,143 63 
ee Wl. 806 ,272 2 Montclair........... N. J 18,928 | 198 Springfield........... Ohio 23,922 | 149 
EE Ohio 134,712 20 Montgomery......... Ala. 20,587 | 177 ee Conn, 22,776 | 154 
Cleveland........... Ohio 309 ,586 6 Mount Vernon....... N.Y 28 ,385 121 kc ccnncacas Cal. 37,447 83 
Cleveland Heights... .|. Ohio 19,960 | 187 Muskegon........... | Mich. 26,807 | 131 i essonscnas N.Y. 62,491 §2 
Columbus........... Ga. 20,568 | 178 Nashville............ | ‘Tenn 54,843 | 55 Tacoma............. Wash. 43,688 | 72 
RR Fla. 28,729 | 118 
Columbus........... Ohio 102,348 | 32 Newark............. N. J. 138,543 | 19 Terre Haute......... Ind. 22,205 | 159 
oa os o eisai Ky. 24,871 140 New Bedford........ Mass 31,541 105 , ne Ohio 90,585 | 36 
SE ae Texas 117,720 24 New Brunswick......| N. J 21,555 | 165 
Davenport........... lowa 22,698 | 155 New Haven.......... | Conn 43,152 | 74 
a Ohio 71,894 +) 44 New Orleans | La. 114,529 | 26 CE es: Kans. 31,885 | 104 
I ie pe gta iW. 19,435 | 191 New Rochelle........ | N.Y 20,616 | 176 . ae N. J. 50,351 64 
EERE Colo. 109,001 29 New York City....... N.Y. 2,065,718 1 Mb tvbdvikecsedads N. Y. 20,211 183 
Des Moines......... lowa 53,257 | 58 se ss OTT ee | Mass. 22,612 | 156 WHO. 200 cccscccses Ariz. 21,931 | 162 
SN wnbindics ah wadkons Mich 497 ,958 5 Niagara Falls........ | N.Y 23,933 | 148 0 re Okla. 40,166 | 80 
ERE Minn 35,366 | 93 eee 51,715 | 62 Union City........... N.S 25,110 | 139 
Upper Darby......... | Pa. 20,716 | 174 
East St. Louis........ tt. 21,833 | 163 eee | Cal. 172,358 | 15 eee N.Y 25,281 | 137 
SL wdeauaak end Texas 24,818 | 141 SS Foicek ane i. 27,095 129 ei dedospaanns | Cal. 22,844 | 153 
EGMzabeth............ N. J. 36,232 89 Oklahoma City....... | Okla. 53,868 57 Washington, D.C..... Sa ey eee 227 ,060 1 
eer 36,263 | 88 ee 82,077 38 | 
a iM, | 28,791 | 117 Pasadena............ | Cal. 43,931 | 71 
Evansville........... Ind. 35,520 | 92 NS  kdicanuvents N.J 24,435 | 145 Waterbury........... Conn. 33,726 | 96 
Fall River........... Mass. 29,824 111 Paterson............ | N.J 52,341 69 A lowa 20,629 175 
es Mich 55,792 53 Pawtucket R.1 22,392 158 Wheeling............ W. Va. 21,184 | 169 
Fort Wayne.......... Ind. 36,918 86 ae i. 39,432 82 White Plains......... N, Y. 25,877 135 
Fort Worth.......... Texas 66 ,993 47 Philadelphia......... Pa. 522,299 4 Mi cevestcvecss Kans 49,347 | 65 
Wilkes-Barre........ Pa. 27,565 | 126 
SN i ices s wanes Cal. 42,209 76 EE | Ariz. 29,543 | 113 Wilmington.......... Del. 43,324 73 
Galveston...... Texas 20,947 | 171 Pittsburgh........... | Pa. 218,796 | 12 Worcester........... | Mass. 66,230 | 49 
a i ao a Ind. | 35,797 91 Plainfield............ N. J. 23,240 | 150 ee a natn ads | N.Y. 51,751 60 
es Cal. 46 ,374 68 Pontiac . | Mich 32.416 | 103 Youngstown. ........ | Ohio 47,471 | 66 
Grand Rapids........ Mich 63,295 51 Portland | Maine 30,301 | 107 
Green Bay........... Wis. 18,796 | 199 ES eee | Ore. 133 ,408 21 Total Above Cities. ............ 15,071 ,886 
Greensboro.......... N.C. 19,260 | 192 Poughkeepsie........ | N.Y 19,081 | 195 
Hackensack. ........ N. J. 21,816 | 164 Providence.......... R.A 78,301 | 40 i cnupaiie 48.1085 
Hammond........... Ind. 23,198 | 151 Se | Mass 32,834 | 101 
Harrisburg.......... Pa. 29,144 116 Racine ..! Wis. 25.794 136 
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General Merchandise Store Sales, 200 Leading Cities 


67D Estimates, 1948, for the 200 cities leading in this category 


! 
| GEN’L MDSE. GEN’L MDSE. GEN’L MDSE. 
STORE SALES) Rank | STORE SALES} Rank STORE SALES) Rank 
CITY | STATE Esti- | in CITY | STATE GD Esti-| in CITY STATE Estl-| in 
mates | Group | mates | Group mates | Group 
| (in thousands) (in thousands) (in thousands) 
Se | Texas 10,848 =| 191 Hartford............ Conn 58,607 41 Reading............. Pa. 21,820 98 
Akron... .| Ohio 75,579 34 Hempstead Township.' N. Y 22,578 94 Richmond........... Va. 73,261 36 
Ue | N. Y. 76 ,587 33 Highland Park....... | Mich. 19,969 107 OIE. . ae seessn's Cal. 11,049 189 
Atexandria | t& 11,092 187 RR Texas 91,014 30 PIR, ebisaseces Va. 17,533 125 
Allentown........... Pa. 26 ,566 81 Huntington.......... W. Va. 16,490 137 Rochester........... N.Y. 79,107 32 
on paealeai Pa. 17,220 129 Huntington Park.....| Cal. | 10,425 196 Pissaccdveseue il. 19,383 110 
PE cosagveawn Texas 12,007 178 Hutchingon..........| Kans. 10,329 199 Sacramento.......... Cal. 36,164 58 
ReAAR. . 222.0000 Wis. 10,383 198 Indianapolis.........| Ind. 128,264 25 Ear Mo. 14,256 160 
Asheville............ N.C. 17,074 | 131 DR ssesasncacee Mich 13,881 163 aa Mo. 209 ,883 10 
Atlantic City......... N.J 12,844 | 173 BI co nsascnnes Miss. 20,991 102 8 Rene Minn. 141,981 22 
| 
Atlanta... .| Ga. 188 ,034 11 Jacksonville......... Fla. 36,416 56 St. Petersburg. ...... Fla. 15,079 145 
Augusta............- Ga. 15,329 143 Jersey City.......... N. J. 11,058 188 Salt Lake City....... Utah 60,113 40 
Er i. 10,454 195 Johnstown........... | Pa. 31,990 67 San Antonio. ........ Texas 55,658 43 
Austin. . .. Texas 18,522 116 SE aecacssissanes | 16,237 139 San Bernardino. ..... Cal. 19,361 111 
Bakersfield.......... Cal. 18,021 122 Kalamazoo.......... | Mich 16,473 138 San Diego........... Cal. 55,439 44 
Baltimore . Md. 241 ,264 8 Kansas City......... | Kans 13,281 167 San Francisco........ Cal. 154,969 20 
Baton Rouge......... La. 19,284 113 Kansas City......... | Mo. 172,420 14 SRE i sccticcsds Cal. 25,500 85 
Battle Creek......... Mich. 11,342 184 Knoxville............ | Tenn 33,829 63 Savannah........... Ga. 17,513 126 
ee Texas 17,178 130 eee Pa. 18,643 115 Schenectady......... N. Y. 20,053 106 
Binghamton. ........ N.Y: 21,505 99 ME nsvcecansncs | Mich 26,925 79 Ns besi500cs Pa. 22,194 97 
Birmingham. ........ Ala. 68 ,023 37 ere | Ky. 17,901 124 SO sas ncaaseiwas Wash. 156,304 18 
eee Mass. 286 ,653 6 SESE Se | Ohio 14,315 158 Sheboygan.......... Wis. 14,332 155 
Bridgeport........... Conn 29,275 72 ree | Neb. 28,037 75 Shreveport.......... La. 21,276 101 
a N.Y 144,463 21 Little Rock.......... | Ark. 34,085 62 Sioux City........... lowa 25,904 84 
Cambridge.......... Mass. 14,924 147 Long Beach.......... Cal. 45,350 50 South Bend.......... Ind. 27,239 78 
a caneneaws N. J. 16,841 133 Los Angeles......... Cal. 385,730 5 Spartanburg......... $s. C. 11,996 178 
SE Ohio 25,139 | 86 ere Ky. 65,981 38 a Wash. 41,494 53 
Cedar Rapids........ lowa 17,913 123 BRING cicinsiceoesns | Mass. 12,570 174 Springfield........... il. 13,507 165 
Charleston........... S.C. 14,533 152 RAR. . ccc cceccsce Texas 16,657 135 Springfield........... Mass. 32,761 66 
Charleston........... W. Va. 22,797 92 Lynchburg........... Va. 10,626 193 Springfield........... Mo. 13,165 169 
Charlotte............ | N.C 34,989 61 NE ees ccccesens Mass. 11,165 186 Springfield........... Ohio 14,082 162 
Chattanooga......... | Tenn, 25,964 | 83 isn iededecsuten Ga. 14,776 148 Steubenville......... Ohio 11,879 180 
| ae? Pa. 11,458 | 182 Madison............| Wis. 23,548 90 SN cosesiscexs Cal. 17,304 128 
Chicago............. ill. 919,719 2 Memphis............ | Tenn. 138,692 23 Syracuse............ N.Y. 46,779 49 
Cincinnati........... Ohio 113,910 27 are | Fla. 54,504 46 WN aats do 5aees Wash. 31,023 69 
Cleveland........ Ohio 263 ,485 7 Milwaukee.......... | Wis. 175,357 13 , Re Fla. 31,563 68 
ee S.C. 15,888 140 Minneapolis......... | Minn. 171 ,933 15 Terre Haute......... Ind. 19,894 108 
Columbus........... Ga. 14,316 157 eke enitenssss Ala. 22,640 93 WE piece ceseeas Ohio 75,148 35 
Columbus........... Ohio 80,777 31 Pc ciccvesesen il. 12,212 175 WE soiadsxdveaes Kans. 17,331 127 
I  oeisd osu dies Texas 179,143 12 Montgomery......... Ala. 18,034 121 WD, doncccsccees N.J 26 ,332 82 
| 
Davenport........... lowa 20,460 104 Muskegon........... | Mich. 14,941 146 WN iiiccicines Ariz. 14,575 149 
no danachenaeel Ohio 62,888 39 Nashville............ Tenn. 41,970 51 , a Okla. 35,544 60 
Dearborn... Mich. 14,231 161 New Bedford........ Mass. 11,025 190 Union City........... N. J. 14,534 151 
Reon a as i. 17,030 132 New Haven.......... Conn. 23,065 91 a icoteutesvad N.Y. 12,985 172 
Denver. . Colo. 132,754 24 New Orleans........ La. 98 ,489 29 ns , Texas 15,625 142 
Des Moines.........) lowa 54,758 45 New Rochelle........ N.Y. 10,302 200 I Sins vexsnee Ohio 10,575 194 
ae Mich. 392,213 4 New York City....... N. Y. 1,152,116 1 Washington.......... D.C 166 ,526 16 
Dubuque............ lowa 15,326 144 Piso racrnensceae N.J 159,187 17 Waterbury........... Conn. 13,811 164 
ES Minn. 18,372 118 Newport News....... Va. 14,326 156 Waterloo............ lowa 18,450 117 
NR EERE N.C. 14,560 150 Niagara Falls........ N.Y. 15,840 141 Wheeling............ W. Va. 20,476 103 
a a aca Pa. 11,201 185 SIG ob osetecnies Va. 36,014 59 White Plains......... N. Y. 12,161 1768 
ae Texas 29,116 73 ERS Cal. 107,075 28 i nekiciencsts Kans. 29,789 70 
Elizabeth............ N. J. 13,133 170 sy ceasenss il. 20,081 105 Wichita Falls,....... Texas 11,693 181 
a Pa. 22,393 95 Eee Utah 12,097 177 Wilkes-Barre........ Pa. 29,015 74 
Evanston............ im. 27,370 76 Oklahoma City....... Okla. 48 ,086 48 Wilmington.......... Del. 16,518 136 
Evansville........... Ind. 21,494 100 EE ae Neb. 50,405 47 Winston-Salem....... N.C. 18,179 118 
_ a Mich 27,344 77 a Fila. 14,444 153 Worcester........... Mass. 33,659 64 
Fort Wayne Ind. 36,316 57 Pasadena... Cal. 19,287 112 "Sa aRE Wash. 12,986 171 
Fort Worth.......... Texas 126 ,004 26 Pak cccccseces N. J 24,580 87 at cnatcsscsenvn Pa. 14,404 154 
a il. 10,788 192 ROR ill. 29,454 71 Youngstown......... Ohio 39,850 4 
| ESR Aa | Cal. 24,215 89 Philadelphia......... Pa. 554,260 3 Total Above Cities............- 11,760,186 
ee | Ind. 33,393 65 Po sencsccedss Ariz. 37,114 55 
Glendale............ Cal. 16,679 134 Pe isésssnccee Pa. 240,616 9 fie Sarr rr 68.9941 
Grand Rapids........ Mich. 41,782 52 di ccnaesnnne Mich. 22,332 96 ~ 
Green Bay........... Wis. 14,285 159 a Maine 19,488 109 
Greensboro.......... N.C. 18,827 114 Pit cecescess<s Ore. 155,152 19 os eee pore 
B3 itor’s e: 
om. len | ae le tales | ae Le mall order sales are credited to Chicago. 
Hammond........... Ind. 26,800 80 i niekheaaekene Colo. 13,278 168 
Harrisburg.......... Pa. 24,544 88 RE ete N.C. 13,316 168 
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Ul ney technique in Journalism 


“AUTHORIZED INTERVIEWS” with leaders of Business, Labor 
and Government, held in our news rooms in Washington, 


strike a new note in news magazine publishing. 


Unlike the conventional press conference which covers many subjects, this new technique 
of the AUTHORIZED INTERVIEW concentrates on a single subject. It is a give-and-take dis- 
cussion among the senior editors of U.S.News & Wortp Report and a top authority. 


In the interest of accuracy, a transcript is submitted to protect persons interviewed 
against stenographic errors, and to assure that it is 100 per cent authorized. 


An important part of this technique is to make available to the press the entire 
text of each interview for simultaneous publication with us. Many newspapers 
as well as the wire services have taken advantage of this unique news service by 
publishing these exclusive AUTHORIZED INTERVIEWS either wholly or in part. 


* 


THIS RECENTLY ADDED SERVICE TO OUR READERS AND TO THE GENERAL PUBLIC 
CARRIES OUT THE BASIC PUBLISHING FORMULA OF U.S.NEWS & WORLD REPORT— 
THE REPORTING AND ANALYZING OF 


USEFUL NEWS FOR IMPORTANT PEOPLE 


SALES MANAGEMENT 


| rs 
[MARTIN W. CLEMENT 


President of the United Mine Work- 
ers outlines to the editors of U.S.News 
& World Report his viewpoint on 
pensions as the next step in labor 
negotiations. (Nov. 19, 1948) 


Former President of the U 
ber of Commerce gives h 
sions of a visit to Rus 
motion pictures. (Nov. 5, 1948) 


President of the Pennsylvania Rail- 
road details how his Road is spending 
$216,000,000. (Oct. 1, 1948) 


s| f) 
JBL] sonN Foster pues | | 


Chairman, Council of Economic Ad- Chairman of the U. S. Delegation to 
visers to the Pres nt, discusses the United Nations General Assembly 
“What Business and Government in Paris, advocates bipartisan coop- 
need to know about each other.”’ eration in foreign policy of the 
(Dec. 31, 1948) United States. (Jan. 21, 1949) 


Fleet Admiral discusses the relative 
importance of air power, sea power, 
and land power. (Jan. 28, 1949) 


aA 


Sk £ 


¢ 


Member of the Board of Governors, 
Federal Reserve System, explains his 
views on the outlook for American 
business. (Jan. 7, 1949) 


Chairman of the Board of the United 
Aircraft Corp. gives his views on the 
future of the aircraft engine and the 
air power it supports. (Feb. 4. 1949) 


: EJ 
PHILIP MURRAY BENJAMIN F. FAIRLESS s 


Attorney General of the United States 
discusses the governing factors in fil- 
ing suits, such as size of sales volume 
and price fixing. (Dec. 17, 1948) 


President of the CIO answers the 
question: “What does Labor Want?” 
(Nov. 26, 1948) 


President of Union Oil Co. of Califor- 
nia discusses the future of oil through 
shale deposits, and gives his views on 
Government plans to allocate mate- 
rials. (Feb. 25, 1949) 


President of United States Steel Cor- 
poration describes conditions in the 
steel industry, discusses the issues 
that revolve around it. (Mar. 11,1949) 


This new technique in jeurnalism is another reason that makes U.S.News & WorLD REPORT 
the Number One News Magazine for the most important people in America. 


U.S.News & World Report 


* USEFUL NEWS FOR IMPORTANT PEOPLE « 
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Drug Store Sales, 200 Leading Cities 


GYD Estimates, 1948, for the 200 cities leading in this category 


| DRUG STORE | DRUG STORE DRUG STORE 
SALES | Rank SALES | Rank SALES Rank 
CITY STATE Esti- in CITY STATE Esti- in CITY STATE CyD Esti- 
mates | Group mates | Group mates | Group 
(in thousands) (in thousands) (in thousands) | 
Akron Ohio 9,207 | 54 Harrisburg. ......... | Pa. 5,576 | 78 Reading............. Pa. 3,685 | 123 
Albany N.Y 4,644 98 Ee | Conn. 7,653 60 Richmond........... Cal. 3,135 | 144 
Alhambra Cal 2,449 | 195 Hempstead Township. N. Y. 9,912 47 Richmond...........| Va 13,127 | 34 
Allentown. . Pa 3,137 | 143 Se | Texas 24,354 19 I asad accaas Va, 3,970 116 
Amarillo..... Texas 5,188 83 Huntington.......... W. Va. 3,007 | 154 Rochester........... N. Y. 10,993 42 
Anderson... . | Ind. 2,429 | 198 indianapolis......... | Ind. 30,959 | 12 SE iT 4,064 | 112 
Ann Arbor..... | Mich. 3,454 | 129 Inglewood........... Cal. 2,449 | 195 Sacramento.......... Cal. 8,248 | 58 
Asheville............| N.C. 3,312 | 138 Pe saniewenéeas | Mich. 2,887 | 160 Saginaw........ .....| Mich. 4,614 | 100 
ee | 16,330 28 ie | Migs. 3,993 | 115 St. Joseph...........| Mo. 5,770 | 75 
Atlantic City......... N. J. 4,320 | 109 Jacksonville.........| Fla. 10,643 45 Pe cnerecscens Mo. 33,925 8 
| 
| 
Augueta.............| Ga. 2,519 | 189 I, cds icin na | N.J 7,116 63 
Austin. . .| Texas 4,896 90 ee | i. 2,607 | 181 | Minn 12,546 37 
Bakersfield........ .| Cal. 2,542 | 185 Kalamazoo.......... Mich. 4,547 | 102 St. Petersburg. ...... Fla. 10,972 | 43 
Baltimore...........| Md. 33,384 9 Kansas City......... | Kans. 6,343 69 Salt Lake City....... Utah 8,674 5F 
Baton Rouge.........| La. 5,016 87 Kansas City......... Mo. 36 ,603 7 San Antonio.........| Texas 11,172 | 38 
Battle Creek....... | Mich. 3,016 | 153 Ee Wis. 2,512 | 190 San Bernardino. ..... Cal 2,804 165 
Bay City...... | Mich. 2,787 | 167 ee Tenn. 6,256 72 San Diego Cal 11,101 | 40 
Beaumont........... Texas 3,515 | 125 ee | Ind. 2,601 182 San Francisco Cal 31,301 | 1 
i Cal 4,647 97 errr | Ohio 2,700 | 172 ARSE ee Cal 4,732 95 
Beverly Hills........| Cal 4,745 | 93 Lancaster........... | Pa. 2,785 | 168 Santa Ana...... Cal 2,532 | 187 
| Santa Monica........ Cal 4,438 | 104 
Binghamton N. Y. 2,829 | 164 IR citcinpisawens Mich 5,622 77 | 
Birmingham Ala. 10,839 44 ickéiwikans | Mass. 2,549 | 184 
Boston....... Mass. 28,286 14 DD. « vicnenoes’ Ky. 5,285 | 81 Savannah........... Ga. 3,213 | 141 
Bridgeport Conn 8,041 59 Lincoln... | Neb, 4,321 108 Schenectady. . . | N.Y. 3,367 | 135 
Buffalo N.Y. 16,580 27 Little Reck.......... Ark 6,313 70 eee | Pa, 2,975 | 157 
Cambridge Mass. | 3,412 | 130 Long Beach.......... Cal 13,162 33 antes Wash 21,826. 20 
Camden ...... ...| NJ. 2,512 | 190 Los Angeles......... Cal 93,205 | 2 Shreveport.......... La 7,358 | 62 
Canton..............} Ohio 3,830 | 121 Louisville............ | Ky. 18,682 | 23 Sioux City...........| lowa 4,015 | 113 
Cedar Rapids........| lowa 5,017 86 ee | Texas 4,335 | 106 Sioux Palls.......... $.D 2,505 192 
Charleston........... S.C. 3,864 | 118 al eas ace | Mass. 2,983 | 155 South Bend ..| Ind, 5,133 | 84 
Spokane... .| Wash: 6,482 | 67 
Charieston........... W. Va 3,821 | 122 0 ee Ga. 2,657 178 Springfield il. 4,331 | 107 
ee N.C 5,952 74 So cnsawasare Wis. 6,541 66 
Chattanooga......... Tenn. 5,284 82 a | Tenn, 16,080 29 
Se Pa. 2,739 | 171 | SSSR | Fla 16,622 | 26 Springfield... -.| Mass. 5,728 | 76 
ee it 38,294 6 Miami Beach........ | Fila. 4,994 89 Springfield........... | Mo. 4,670 96 
Cincinnati........... Ohio 19,361 21 Milwaukee.......... | Wis. 28,967 13 Springfield........... | Ohio 2,678 | 175 
Cleveland........... Ohio 33,096 10 Minneapolis. ........ | Minn. 25,133 | 16 DE ccknccavon | Cal. 2,979 | 156 
Cleveland Heights....| Ohio 2,855 | 162 ena | Ala 6,478 | 68 Syracuss............ N.Y. 6,854 | 
Colorado Springs... . . Colo. 2,893 | 159 Montgomery......... Ala 3,093 | 147 sa aalcecncan ee | Wash. 4,843 | 9 
Columbia............ S.C 3,632 | 124 Muncie............. | Ind 2,498 | 193 TOR wntercciccess | Fla. 5,313 | 80 
Terre Haute......... | Ind. 3,486 | 127 
Columbus........... Ga 2,528 | 188 Muskegon.........../ Mich. 3,211 142 ee | Ohio 12,807 36 
Columbus........... Ohio 13,062 35 i iicvcensand | Tenn 9,547 51 Th ccidundddcwea Kans. §,435 | 79 
Corpus Christi. ...... Texas 2,629 | 179 New Bedford. .......| Mass. 3,117 | 145 
Covington. .......... Ky. 2,585 | 183 New Haven.......... | Conn. 7,498 61 | 
Dt tdetteeeueat Texas 24,786 18 New Orleans. . La 24,994 17 (0 N. J 4,444 103 
Davenport........... lowa 2,932 | 158 Newark............. N. J. 13,920 | 32 Tucson....... Ariz. 5,042 | 8 
iach ncmnes Ohio 9,105 165 Bs binteesienes Mass. 2,490 | 194 re | Okla. 9,579 50 
ee Mich. 2,673 | 176 New York City....... iN.Y 178 ,947 1 MN dakdebenkennes Texas 2,697 | 173 
CSSA Colo. 19,270 22 Niagara Falls. ....... N. Y. 2,539 | 186 Upper Darby......... Pa. 4,005 114 
Des Moines. ........ lowa 9,972 46 RT sco dsuakaene Va. 9,651 49 tie sancas Texas Py “ 
‘ Washington.......... D.C 160 | 
a edie Mich 88 561 3 Oakland Cal. 16 ,697 25 Waterbury... . Conn. 4,124 | 110 
SRE Ee Minn, 3,927 | 117 SE i. 3,049 | 150 Wstnccrncess lowa 3,075 | 148 
cs ouceanak N.C. 3,034 | 152 Oklahoma City....... Okla. 14,997 30 West Palm Beach Fila. 3,376 | 133 
East Orange......... N.J 2,385 | 200 Omaha Neb. 11,638 38 
East St. Louis........ Wi 2,679 | 174 RR Fla. 3,323 | 136 
Dl ceccseasded Texas 4,814 | 92 Pasadena............ Cal. 6,275 | 71 Wheeling W. Va. 2,857 | 161 
ia inkanuaweaa Pa 2,670 | 177 ee N. J. 3,850 | 120 Wichita. ..... eee Kans. 9,404 52 
Evanston............ TT 3,467 | 128 Pawtucket...........| Rel 2,849 | 163 Wichita Falls........ Texas 2,620 | 180 
Evanaville........... Ind 6,947 | 64 SE i. 5,009 | 88 Wilkes-Barre. ....... Pa. 3,044 | 151 
ithentimedasaani Mich 8,565 57 Philadelphia......... Pa. 57,232 a Wilmington.......... Del 4,105 | 111 
Winston-Salem. ..... N.C. 3,385 | 131 
Fort Wayne.......... Ind 5,994 73 Phoenix... ... .| Ariz. 9,317 53 Worcester........... Mass. 4,614 | 100 
Fort Worth.......... Texas 14,211 | 31 Pittsburgh. . . Pa. 25,598 | 15 I iinnccnmncinn Wash. 2,432 | 197 
Freamo........ 0200+. Cal. 4,621 | 99 Pontiac............. | Mich. 3,051 | 149 Yonkers...........+. N.Y. 3,371 | 134 
Galveston........... Texas 2,781 | 169 Portiand............ | Maine 3,320 | 137 Youngstown......... Ohio 4,404 | 105 
es Ind. 3,852 | 119 cis dvn.n:ersicmeietteln Ore. 17,621 24 
Glendale. ........... Cal. 4,744 94 Portemouth.......... | Va. 2,419 | 199 Total Above Cities............- 1,935,981 
Grand Rapids........ Mich. 11,057 41 Providence.......... R. 1. 9,810 48 
Green Bay........... Wis 2,748 | 170 Quiney.............. Mase. 2,801 | 168 Jo HU. S.Ar..e.-eeeeeceeeee 52.2096 
Greensboro.......... N.C. 3,099 | 146 ae Wis. 3,382 | 132 
Greenville........... $.C. 3,287 | 139 Raleigh............. | N.C. 3,514 | 126 
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SHORT COPY sells... Outdoors 


. lo best buy mn Hssues! 
ae ti 2 NA 


esse@e eeaeeaea 
° Outdoor Adv. | . 


“We are new users of Outdoor Advertising, but if our 1948 experience 
is any criterion Kleenex will be using 24-sheets for some time to come. 
Our salesmen and their customers liked the Kleenex posters so well 


that we renewed for both 1949 and 1950.” 


sat gs 


LARRY MEYER 
Advertising Manager 
INTERNATIONAL CELLUCOTTON PRODUCTS CO. 


This advertisement—one of a series now being 
placed in advertising publications—is paid for 
by a group of outdoor advertising companies in- 
terested in promoting a better understanding and 
greater appreciation of the medium everywhere. 


STANDARD OUTDOOR ADVERTISING INC. © 444 MADISON AVE. © NEW YORK 22, N. Y. 


* 
BH&G families are distinctly 
above average, predominantly 
suburban in their way of living. 
They take at least one car for 
granted; they pay more for their 
home and everything that goes 
into it than even their neigh- 
bors in the same block. They 
entertain at home — frequently. aj 
And their all-round, very com- 
fortable standard of living 
makes them one of the most 
responsive markets to which 
your story can go. 


Hk best proof of why Better Homes & 
Gardens is such a good spot for your story 
is right in the book itself. 


Read any issue. Cover to’ cover, you find just 
one thing — how to live better in a better home, 
and what to buy to do it with. 


Automatically, as you see at a glance, that 100% 
service content keeps away casual readers, fic- 
tion-dreamers. Automatically, as you also see 
at a glance, it attracts husbands and wives who 
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are in the active business of homemaking. 


100% service screens in over 3,000,000 husbands 
and wives whose big interest is home and family. 
And because we take a pretty high standard of 
living for granted, we screen only families whose 
income is among the highest for all big magazines. 


Would you like to hear more from our repre- 
sentative about what editorial screening can do 
for you in this fruitful market? 


It Serves 


better Homes 


So It Screens 


Gardenc 
and Gardens So It Sells 


CIRCULATIQ, GyER 3,000,000 
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Furn. — Household — Radio Sales, 200 Leading Cities 


67D Estimates, 1948, for the 200 cities leading in this category 


FURN.- | FURN.- | FURN.- 
HOUSE- | HOUSE- HOUSE- 
RADIO STORE| Rank RADIO STORE| Rank RADIO STORE| Rank 
CITY STATE SALES in CITY STATE SALES in CITY STATE SALES in 
Esti- | Group Esti- | Group Esti- | Group 
| JM mates | mates -mates 
(in thousands) | (in thousands) (in thousands) 
Akron... Ohio | 18,419 | 50 Greenville 186 | 12,210 | 81 Reading............. | Pa. 13,686 | 68 
Albany..... | N.Y. 13,634 | 69 Hackensack.........| N.J. 5,323 | 178 Richmond........... Va. 25,791 33 
Albuquerque. | N.M. 8,536 | 115 Hamtramcek....:.....| Mich 6,286 | 148 Riverside............ Cal.. 5,470 | 172 
Alhambra. . | Cal. 4,714 | 196 Harrisburg. . . Pa. 14,449 65 Roanoke............ Va. 11,580 86 
Allentown | Pa. 13,161 | 74 Hartford. .... Conn 19,197 | 49 Rochester........... N.Y 23,739 | 39 
Alton. . | aM. 4,796 | 189 Hempstead Township.| N. Y. 5,665 | 164 Rockford............ i. 9,915 | 101 
Altoona . Pa. 8,353 | 117 Houston.... Texas 61,201 10 Sacramento... .. Cal. 18,179 52 
Amarillo Texas 6,439 | 143 Indianapolis. . Ind. 38,128 25 MI os scces a sea%e Mich. 5,838 | 156 
Anderson... . | Ind. 5,423 | 174 Jackson. ... Mich 6,753 | 137 ee Mo. 9,373 | 106 
Asheville. . . . N.C. | 7,301 132 Jackson. ... Miss. 9,352 | 107 I x th wede cone Mo. 83 ,227 7 
Atlantic City N. J. 4,702 | 199 Jacksonville Fla. | 24,322 37 
Atlanta. . Ga. | 40,966 21 Jersey City N.J 19,462 46 ae Minn. 22,184 42 
Augusta | Ga. 6,239 | 149 Johnstown Pa. 6,760 | 136 St. Petersburg. ...... Fla. 7,444 | 129 
Bakersfield | Cal. 7,553 | 127 Joliet. ... ii. | 5,418 | 175 Salt Lake City.......| Utah 24,136 | 38 
Baltimore. . Md. 67 ,378 9 Kalamazoo Mich 9,886 | 103 San Bernardino. ..... Cal. 8,372 | 116 
Baton Rouge | La. 10,417 93 Kansas City. . Kans, 11,943 | - 84 San Diego........... Cal. 27,152 32 
Battle Creek | Mich 5,580 | 168 Kansas City Mo. | 43 ,359 20 San Francisco....... Cal. 95 ,932 6 
Bay City.... .| Mich 5,786 | 159 Lancaster. . . Pa. 6,631 | 139 DS 6 4 e553: Cal. 13,152 75 
Beaumont... ..| Texas 8,298 | 118 Lansing. ... Mich. | 11,504 | 87 Santa Ana........... Cal. 7,114 | 133 
Berkeley pe | Cal. 6,022 | 155 Lawrence.... Mass | 5,692 | 163 Santa Barbara...... Cal. 5,138 | 182 
Santa Monica... . Cal. 6,445 | 142 
Bethlehem | Pa. 4,680 | 200 Lex ngton... Ky. 8,600 | 113 
Beverly Hills | Cal. 8,023 | 123 Little Rock. . Ark. 14,319 | 66 
Binghamton. . | N.Y 8,080 | 122 Long Beach... Cal. 24,351 36 Schenectady........ N. Y. 5,476 | 171 
Birmingham .| Ala. 39,723 | 22 Los Angeles. . Cal. 221,805 3 a ee ee Wash. 45,178 | 19 
Boston. . | Mass 58,479 | 11 Louisville. ... Ky. 28,804 | 30 Shreveport.......... La. 13,552 | 70 
Bridgeport | Conn 12,722 | 78 Lynchburg. .. Va. 4,737 | 194 Sioux City........... lowa 4,961 | 185 
Brockton | Mass 5,511 | 169 Game... <. Mass. 5,642 | 166 Sioux Falls.......... S. D. 5,214 | 180 
Buffalo...... | N.Y 34,811 | 26 Madison. .... Wis. 9,893 | 102 South Bend.......... Ind. 12,102 | 82 
Cambridge | Mass 6.488 | 141 Manchester. . N.H. | 6,028 | 154 Spartanburg. ....... | $.C. 7,063 | 134 
Camden NJ | 16,708 | 54 McKeesport. | Pa. | 7,852 | 125 Spokane.............| Wash 12,924. | 76 
Springfield...........| 1. 13,246 | 73 
Canton. ‘ohio =| —s'13,390 | 72 Miami... Fla. | 27,758 | 31 Springfield........ Mass 14,847 | 63 
Cedar Rapids lowa 8,629 | 112 Milwaukee Wis. 57,822 12 
Charleston W.Va. | 13,763 | 67 Minneapolis Minn. | 48,827 | 16 
Charlotte | N.C. 17,297 | 53 Mobile. . . Ala. 15,049 | 62 Springfield...........| Ohio 5,424 | 173 
Chattanooga . Tenn. | 24,837 | 35 Monroe. La. 4,933 | 186 Stamford........... Conn 4,769 | 192 
Chester... | Pa. | 8,576 | 114 Montgomery. Ala. 9,954 | 99 Stockton............ Cal. 10,313 | 95 
Chicago . i. 229,961 2 Mt. Vernon. N.Y. | 4,783 | 190 Syracuse........ | NY. 13,518 | 71 
Cincinnati | Ohio 38,964 | 23 Muncie. . . Ind. 5,744 | 162 Tacoma.......... ..| Wash 9,938 | 100 
Cleveland Ohio | 76,487 | 8 Muskegon Mich. | 6,705 | 138 oe Fla. 12,795 | 7 
Columbus | Ohio | 33,143 | 27 Nashville Tenn | 21,248 43 Terre Haute Ind. Pony 
Toledo...... Ohio : 
Corpus Christi. .| Texas | 5,794 158 Newark....... N. J. 46 ,335 18 Trenton... . in N.J 11,734 85 
Covington... ... | Ky. 4,779 | 191 New Bedford | Mass. 6,533 | 140 rE | 6,414 | 145 
Cumberland... | Md. 5,485 | 170 New Britain. . .| Conn 5,805 | 157 | 
Dallas... | Texas | 38,762 | 24 New Brunswick |N.J } 5,133 183 | | 
Dayton Ohio | 22,518 | 41 New Haven. Conn 18,205 | 51 Fidee.. 5 ois Span Okla. 15,756 | 60 
Dearborn Mich. | 4,924 | 188 New Orleans ..| La 47,355 | 17 Union City...........| N.J 5,664 | 165 
Denver Colo. | 32,986 | 28 New York City.....| N.Y 485,816 | 1 a [N.Y 7,333 | 131 
Des Moines lowa 23,630 | 40 Newport News | Va. 5,590 | 167 WR i660 ees _.| Texas 4,714 | 196 
Detroit... . Mich. | 140,640 4 Norfolk. .... | Va. 16,233 | 57 Washington... . . ...| BC 49,743 | 15 
Duluth... . Minn. | 7,798 | 126 Oakland...... Cal. 51,222 | 14 Waterbury.......... | Conn 8,206 | 120 
Waterloo........... | lowa 6,969 | 135 
East St. Louis ll. | 11,122 | 91 Orlando Fla. 7,353 | 130 West Palm Beach. .. Fla. 10,250 | 96 
Easton... . Pa. | 6,074 | 152 Pasadena. . | Cal. | 16,554 | 55 Wheeling......... | W. Va. 9,073 | 109 
Elizabeth N. J. | 10,162 | 98 Passaic | N. J 11,407 | 88 White Plains.........| N.Y 4,856 | 187 
Elmira N.Y. | 5,413 ‘a7 Paterson N. J 15,842 | 58 
Erie... Pa, | 19,303 | 89 Pawtucket R11 | 6,430 | 144 
Eugene...... Ore, | 5,757 | 161 Pensacola. .. Fla. 5,783 | 160 WRUE. 6 cs sence en Kans. 16,357 56 
Evanston tH. 6,167 | 151 Peoria iW. 15,344 | 61 Wichita Falls... ... Texas 5,097 | 184 
Evansville Ind. 12,369 | 80 Perth Amboy N. J 4,731 | 195 Wilkes-Barre. | Pa. 10,534 | 92 
Fall River. . Mass. | 8,828 | 111 Philadelphia Pa. 115,384 | 5 Wilmington..........| Del. 12,081 | 83 
Flint. . . Mich. 19,341 | 47 Phoenix .... .| Ariz 15,760 | 59 Winston-Salem... . . | N.C. 10,314 | 94 
| Worcester.......... | Mass 12,553 79 
Fort Wayne. . Ind. | 8,870 | 110 Pittsburgh | Pa. | 57,547 | 13 rer | Wash. 5,221 | 179 
Fort Worth Texas 19,300 | 48 Pontiac... . | Mich. | 9,567 | 104 Yonkers. .... | N.Y. 6,378 | 146 
Fresno Cal. 14,491 | 64 Port Arthur | Texas | 8,207 | 119 York......... | Pa. 7,456 | 128 
Gadsden. .... Ala. 6,192 | 150 Portland ..| Maine | 10,239 | 97 Youngstown. ..... Ohio | 11,198 | 90 
Galveston... Texas 6,074 | 152 Portland... | Ore. 30,597 | 29 | Ae hina 
Gary..... Ind. 8,146 | 121 Portsmouth | Va. 4,753 | 193 Total Above Cities............. | 4,211,231 | 
Glendale. Cal. 9,533 | 105 Providence... R. I. 25,152 | 34 
Grand Rapids Mich. | 20,993 | 44 Pueblo... Colo. 5,150 | 181 PRS 8. RN, 61.0959 
Green Bay... Wis. | 4,704 198 Racine. ..... : Wis. 5,418 | 175 | | 
Greensboro N.C 9,241 | 108 Raleigh. . N.C. 7,942 | 124 
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Summary of Data For Metropolitan County Areas 


For several years this Survey of Buying Power has supplied Sum- 
mary Data for the 137 metropolitan county areas set up by the 
Bureau of the Census, and made up of cities of 50,000 and over and 
the counties which they dominate. An additional area, Greensboro, 
N. C., was added to this list, and SM has also followed the modifi- 
cation made by the J. Walter Thompson Company in the addition of 
15 counties to the grand total. A second addition was made in 1948 
by authority of the Bureau of the Census after a Special Census in 
Muskegon, Mich., proved that the population had gone over the 
50,000 mark. There now are 139 such areas. 

In the case of multiple-city metropolitan county areas, figures 
are given for the first city named in the official Census designation. 
Cross references are given for 23 cities which belong in such mul- 
tiple areas as, for example, Ashland, Ky., where figures appear under 


Huntington, W. Va. 


Totals shown are for the COUNTIES mentioned in parentheses 
following city names. Note that metropolitan county areas differ 
from “metropolitan districts” as defined by Census. These ‘dis. 
tricts,” which break county lines, are on a township basis. 

In the current Survey SM has added, on its own authority, 39 ad- 
ditional cities which, on the basis of current population estimates, 
have now gone over the qualifying 50,000 population mark, and which 
seem sufficiently dominating in the county of which they are a part 
to qualify as a metropolitan county area. SM predicts that most, if 
not all, of these areas will be accepted as metropolitan county areas 
by the Bureau of the Census after 1950, but in the meantime it seems 
only fair to separate these from the official Washington list. Figures 
for these new areas follow immediately the regularly accepted metro- 
politan county areas. 


Ne onres RETAIL SALES—1948 ee eee SALES AD- 
JM Bani ESTIMATES SYD ‘estimates | contro 

FOUR STORE GROUPS 

(in thousands of dollars) 

Fami- Net 

Total lies Dollars % of = 
(in % (in (in % {in b/ Per | Per | U.S.A. | Mar- 
thou- of thou- thou- of General thou- of Cap- | Fam-| Poten-/| ket 
sands) | U.S.A.| sands)| sands) | U.S.A.| Food Mdse. Drug . sands) | U.S.A.| ita ily tial [Index 

1, Akron (Portage and Summit Cos. Ohio)} 477.6) .3261| 136.4] 457,398} .3504) 121,658 80,039; 11,559 737,063; .3902| 1,543| 5,404] .3654) 112 

2. Albany-Schenectady-Troy (Albany, Rens-/] 497.0) .3393) 150. 515,216} .3945| 121,076} 111,959) 11,031 771,600) .4083| 1,552 6.116) -3902) 115 
selaer and Schenectady Cos., N. Y.).... 

3. Allentown-Bethlehem-Easton (Lehigh and] 444.7) .3035| 125 389,674) .2986) 106,451) 47,500) 8,137 618,655} .3276| 1,391) 4,937] .3140| 193 
Northampton Cos., Pa.; Warren Co., N. J.) | | 

4. Altoona (Blair Co., Pa.).............++- 152.9} .1043) 42. 121,821} .0933 39,126 19,323 2,763 172,777; .0915| 1,130, 4,056] 0946) 91 

5. Amarillo (Potter Co., Texas)........... 87.0, .0593| 26. 109,092) .0835 20,237 12,007 5,188 122,368] .0647| 1,407) 4,618] .0693) 117 

6. Asheville (Buncombe Co., N.C.)........ 116.4) .0795| 31.7) 110,054) .0843 24,577 17,769 3,816 164,780; .0872| 1,416) 5,198] .0848) 107 
Ashland, Ky. (See Schedule 55) 

7. Atlanta (DeKalb and Fulton Cos.,Ga.)..| §73.2| .3913| 168.1] 693,795] .5315| 120,245] 191,787) 22,478 798,881; .4229) 1,394) 4,752) .4491| 115t 

8. Atlantic City (Atlantic Co., N. J.)....... 133.5) .0911; 42.3] 158,303) .1212 43,142 13,879 5,042 201,610 + .1067) 1,510) 4,766] .1079| 118 

9. Augusta (Richmond Co., Ga.).......... 98.4; .0672) 28.1 91,312) .0699 18,833 15,329 2,519 100,466; .0531; 1,021) 3,575] .0610) 91 

10. Austin (Travis Co., Texas)............. 151.8} .1037) 44, 152,330) .1167 31,890; 18,603 4,939 200,091; .1069| 1,318) 4,486] .1087| 105 

11. Baltimore (Baltimore City, Anne Arundel | 
and Baltimore Cos., Md.).............. 1,261.7; .8612| 348.4] 1,270,376) .9731| 333,473) 250,434) 37,659 1,922,093) 1.0175) 1,523) 5,51 -9728 113 
Bay City, Mich. (See Schedule 101) 

12. Beaumont-Port Arthur (Jefferson Co., | 
oh ick sepentecutindunsebiatl 224.0) .1529| 63.8]  208,733| .1598| 42,307) 28,428, 6,352 304,720, .1613| 1,360) 4,776] .1592, 104 
Bethlehem, Pa. (See Schedule 3) 

13. Binghamton (Broome Co., N. Y.)....... 160,543) .1229| 38,887} 24,729) 4,019 251,680} .1332| 1,399| 4,896] .1280 104 

14. Birmingham (Jefferson Co., Ala.)....... 543,888} .4165) 105,404) 72,308} 13,243 671,418} .3554) 1,255] 4,515] .3757) 103 

16. Boston (Essex, Middlesex, Norfolk, | 
Plymouth and Suffolk Cos., Mass.)..... 2,809,987; 2.1524) 807,502) 411,837) 80,395 4,333,775) 2.2943) 1,408) 5,121] 2.2131 105 

16. Bridgeport (Fairfield Co., Conn.)........ 617,836, .3966| 143,858 45,288, 13,558 883,437; .4677| 1,756) 6,252 4215, 123 

17. Buffalo-Niagara Falls (Erie and Niagara | 
TL 55 cn dcondcadvsunoncedta 933,948 .7154| 237,605) 170,795) 23,375 1,530,694) .8103| 1,430) 5,163] .7659| 105 

18. Canton (Stark Co., Ohio).............. 275,070} .2107 69,995 37,961 6,162 412,535) .2184) 1,448) 5,068) .2113) 109 

18. Cedar Rapids (Linn Co., lowa)......... 137,536) .1053 24,461 21,606 6,387 173,254; .0917) 1,712) 5, -0913) 132 

20. Charleston (S. C.) (Charleston Co., S. C.) 116,756; .0894 27,041 15,056 3,985 219,019 .1159) 1,236) 4, -1089' 90 

21. Charleston (W. Va.) (Kanawha Co., W. | 
i ietsccchnsadegdauegeieanenceatt 190,082! .1456 42,142 27,425 4,744 303,250) .1605| 1,213) 4,791] .1581) 93 

22. Charlotte (Mecklenburg Co., N.C.)..... 196,974; .1508 33,680 34,989 6,186 265,750) .1407| 1,519) 5,752} .1396| 117 

23. Chattanooga (Hamilton Co., Tenn.; | 
Wallear Gen Ga)... .cccccccccccccccces 214,858; .1645 52,963 26,724 6,082 287,618; .1522) 1,240 we 1572) 99 

24. Chicago (Cook, Du Page and Lake Ces., | 
Wi.s Latte Oe. INE)... .cccccccccccccces 5,594,130) 4.2849) 1,142,533) 1,067,769) 173,859 9,098,302) 4.8163, 1,768| 6,035} 4.3963) 125 

25. Cincinnati (Hamilton Co., Ohio; Dearborn 
Co., Ind.; Campbell and Kenton Cos., Ky.) 960,590) .7356) 256,774) 128,636) 27,694 1,518,442) .8037| 1,623) 5,227 aoe 117 

26. Cleveland (Lake and Cuyahoga Cos., | 
Slab dkecebdsevedthansteeshicecceds 1,603,646| 1.2283) 405,397| 295,587) 46,135 2,584,656| 1.3682| 1,735, 5,897! 1.2559) 123 

27. Columbia (Richland Co., $.C.)......... 121,518) .0930 21,179 16,067 3,730 165,216} .0821) 1,176) 4,241 0870) 97 

28. Columbus (Ga.) (Muscogee Co., Ga.; 
IO FIND. 0 oc cckccccesccecsces 112,351) .0862) 25,454) 14,589) 2,950) 7,687] 134,405) .0712| 909 | 3,327) .0816) 81 

29. Columbus (Ohio) (Franklin Co., Ohio)... 642,792) .4157| 123,672 81,585} 15,516) 33,716]  729,756| .3864| 1,559) 5,292) .3818) 119 

30. Corpus Christi (Nueces Co., Texas)..... 124,254) .0952 20,106 7,965 3,023 6,851} 166,864) .0883/ 1,036) 3,627) .0947| 86 
Council Biuffs, lowa (See Schedule 85) | 

31. Dallas (Dallas Co., Texas)............. 799,204 .6121) 143,101) 180,935) 27,490} 39,164] 935,120) .4951| 1,670) 5,510) .6075) 133 

32. Davenport-Rock Island-Moline (Scott | 
Co., lowa; Rock Island Co., Ill.)....... 252,403) .1934) 65,613} 39,577) 6,208) 15, 409,301) .2167| 1,765) 5, -1980) 125 

33. Dayton (Montgomery Co., Ohio)....... 385,595) .2953 92,593 63,540} 10,753) 23, 565,112) .2091| 1,519) 5,156] .2889) 114 

34. Decatur (Macon Co., lll.).............. 101,759) 0779) 21,516) 17,156) 2,409) 4,917] 144,600) .0766) 1,500) 4, .0748| 114 

35. Denver (Arapahoe, Denver and Jefferson 
SCD akissseasiaccsendarinal 664,667) .6091) 124, 133,713] 20,608) 34,7: 778,719} .4123| 1,633) 5.103) .4240) 130 

36. Des Moines (Polk Co., lowa)........... 309,096) .2368 68 476 64,783) 10,327) 23, 389,404) .2063) 1,779) 5, -2041| 137 

37. Detroit (Macomb, Oakland and Wayne 
i sdnstoddvatananiaseataess 3,426,299| 2.6245 716,968) 488,780) 114,748) 180,229) 4,616,374) 2.4436] 1,516) 5,500) 2.4249) 117 


Tt The “Quality of Market Index” for the Atlanta Metro- 


politan County Area, on page 440, is incorrectly listed 
78. It should be 115. 


SALES MANAGEMENT 


le 


SI 


\za || 


Mil 
at 


la<= 


+... aa 


BUY-LINES CIRCULATION me - rg npd CLOSELY PARALLELS RETAIL SALES 


Sunday — 15,695,068 


* by Nancy Sasser 
PERCENTAGE WEEKDAY— PERCENTAGE SUNDAY— — — 
N of PERCENTAGE of of PERCENTAGE of 0 ° 
_ FAMILIES gory FOOD SALES BUY-LINES | DRUG SALES | RETAIL SALES 
CIRCULATION CIRCULATION . 
z rt 
ENGLAND 
ATLANTIC 
EAST NORTH 
CENTRAL 
WEST NORTH 
CENTRAL 
SOUTH 
ATLANTIC 
EAST SOUTH 
unig :: 2 
WEST SOUTH 
CENTRAL 
3.1 d . 3.2 3.8 3.7 
MOUNTAIN aan C= ( Ge e—cllcr 


for further information write to 


BUY-LINES ¢ ¢ by Nancy Sasser 


271 MADISON AVENUE, NEW YORK 16, N. Y. 
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Metro Sunday 
Com Group 


im brief... 


1. A TRULY NATIONAL NETWORK 
of independently edited color com- 
ics sections of the nation’s strong- 
est newspapers — the same time- 
tested papers you'll find on most 
one-paper lists. 


2. ALL READERSHIP STUDIES re- 
veal the fact that these great color 
comics sections are read faithfully 
by upwards of 85% of the adults, 
95% of the rising generation, 6 to 
17 years, in the 19,000,000 fami- 
lies who buy them — 50,000,000 
readers! Ask any Metro office for 
comprehensive readership data. 


3. THE LARGEST ASSEMBLED audi- 
ences of the nation’s most popular 
features. Not just one, but every 
Syndicate supplies these great in- 
dependently edited sections. 


4. A NATIONAL SALES MEDIUM 
affording the most extensive and 
intensive coverage available in any 
medium. Any MG office will gladly 
supply you with a variety of stand- 
ard coverage data — geographic 
areas, states, counties, city-size 
groups, intensity studies — or spe- 
cial studies custom-built to fit your 
particular sales picture. 


5. A HIGHLY FLEXIBLE and eco- 
nomical medium — allowing you to 
choose your most productive mar- 
kets, change copy, dealer listings, 
insertion dates. Details upon ré- 
quest. 


6. MERCHANDISABILITY of Metro 
Group Comics is well known to 
many top-flight national advertis- 
ers. Skilled MG representatives 
collaborate in the vital business 
of dramatizing this great medium 
within advertisers’ sales organiza- 


in distributive channels. Ask any 
MG office for details. 


tions and out around the country’ 


VA 


Are You Getting 


in the Nation’s 138 


% % % % 
Metropolitan | coverace | coverace Metropolitan COVERAGE | COVERAGE 
METR M 
County METRO County metro | METRO 
comics | MAGA- comics | “AGA 
Areas ZINES Areas zwess 
(Ranked by 1948 Retail Sales) |(41 Papers)*}(23 Papers)*| | (Ranked by 1948 Retail Sales) |(41 papers)*|(23 Papers)’ 
Total — 138 Markets 56% 48% || aipany—Schenectady— 
Troy 46 46 
New York—N. E. New ton—Wilkes-Ba 
eae 14% 74% Scran - es-Barre 52 52 
Memphis 2 2 
Chicago 72 72 
Youngstown 19 19 
Los Angeles 56 50 
Rochester 100+ 10 
Detroit 58 58 
Akron 22 22 
Philadelphia 79 79 
Worcester 19 19 
Boston 47 47 pes 
Springfield—Holyoke 
San Francisco—Oakland 50 2 ~ (Mass.) 100 100 
Pittsburgh 63 63 Norfolk—Portsmouth— 
St. Louis 53 53 Newport News 26 26 
Cleveland 83 83 Fort Worth 5 3 
Minneapolis—St. Paul 100+ 100t Omaha—Council Bluffs 96 8 
Baltimore 82 82 Toledo 11 ll 
Washington, D.C. 65 63 San Antonio 67 1 
Milwaukee 94 94 Richmond g 9 
Kansas City (Mo.)— Allentown—Bethlehem— 

Kansas City (Kan.) 2 2 Easton 54 54 
Cincinnati 74 74 Dayton 13 12 
Seattle 71 70 Tampa—st. Petersburg 7 7 
Buffalo—Niagara Falls 86 86 Oklahoma City 2 1 
Houston 1 1 Grand Rapids 14 14 
Dallas 55 2 Salt Lake City 88 - 
Portland (Ore.) 52 1 Nashville 3 3 
Providence’ 95 95 Phoenix 70 5 
Atlanta 76 76 Des Moines 100 100 
Denver - _ Sacramento 84 1 
Indianapolis 85 85 Syracuse 54 54 
New Orleans 100+ 28 Fresno 66 5 
Hartford—New Britain 29 29 Jacksonville 7 7 
Louisville 2 2 San Jose 18 1 
Birmingham 2 2 Duluth—Superior 25 25 
Columbus (Ohio) 93 5 Fall River—New Bedford 35 35 
New Haven—Waterbury 33 33 Flint 13 13 
Bridgeport 54 54 Wichita 3 3 
Miami © 5 5 Canton 34 34 

76 18 Spokane 81 1 


Sawa0aanara? San Diego 


Metropolitan Group: 


*CINCINNATI ENQUIRER 
*CLEVELAND PLAIN DEALER 
COLUMBUS DISPATCH 


*ATLANTA JOURNAL 
*BALTIMORE SUN 

*BOSTON GLOBE 

*and/or HERALD 

*BUFFALO COURIER-EXPRESS 
CHARLOTTE OBSERVER 
*CHICAGO TRIBUNE 
and/or SUN & TIMES 


DALLAS NEWS 


*DES MOINES REGISTER 


*DETROIT NEWS 


*and/or FREE PRESS 


FRESNO BEE 


* Sunday Picture Magazines available in papers marked 
with asterisk —Sunday Comics available in all papers. 


New York * MUrray Hill 7-5200 


*INDIANAPOLIS STAR 


LONG BEACH PRESS-TELEGRAM 


*LOS ANGELES TIMES 


*MILWAUKEE JOURNAL 
*MINNEAPOLIS TRIBUNE 


NEW ORLEANS TIMES-PICAYUNE & STATES 


*NEW YORK NEWS 


and/or HERALD TRIBUNE 


Chicago * WHitehall 4-2280 


Detroit 


Cc 


ee da ee ee ee eel eee i ek a oe 


1g C ] . ] t i - POPCORN U 
Metro Sunday 
’ 
8) Metropolitan Area Grou 
) etropolit reas? oup 
in brief... : 
) % % % % 
AGE Metropolitan COVERAGE | COVERAGE Metropolitan COVERAGE | COVERAGE EDITORIAL—People can’t resist the 
RO METRO METRO picture-story technique because it’s 
7. County METRO County METRO cG next best to seeing the real thing. 
COMICS MAGA- COMICS MAGA- Metro Group is built on this inher- 
ES Areas ZINES Areas ZINES ent natural interest. 
era) (Ranked by 1948 Retail Sales) |(41 Papers)*|(23 Papers)* (Ranked by 1948 Retail Sales) |(41 Papers)*}(23 Papers)* : 
a Moreover, Metro gives you greater 
depth of reader interest because 
) Tulsa 2 2 Austin 13 2 each section is Jocally ant = 
: local and sectional interests. As 
Davenport—Rock Island— Topeka 4 4 any Metro office for a brochure 
Moline 64 64 Manchester 26 26 demonstration. 
84 17 F : 
yonma Sioux City 42 41 READERSHIP — 9 out of 10 readers 
Peoria 16 16 Kalamazoo 18 18 —men, women and se Fam 
. : : hese locally edited Sunday 
Saginaw—Bay City 11 ll Lincoln 30 7 _ tot d 
ure Magazines and give them 
Trenton 75 78 Cedar Rapids 49 49 nll os Papo inside —_ 
ies readership of anything in print. 
Wilmington 73 os Savannah 20 20 Ask any Metro office for the data. 
Stockton 14 ~ Springfield (Il1.) 20 20 icici tolls call : 
. ~ total audience o 
Reading = - Roanoke 29 29 38,000,000 rcaders in 15,000,000 
Little Rock 3 3 Montgomery 6 6 families, coast to coast — peaking 
: 4 4 up in the nation’s 138 metropolitan 
Knoxville Jackson 9 4 county areas accounting for 64% 
Utica—Rome 36 36 Waterloo 64 64 4 << wae sales. oe 
2% family coverage in icago 
Chattanooga 6 6 Hamilton—Middletown 38 37 pe 82% in Baltimore; 79% in 
Beaumont—Port Arthur 5 4 Corpus Christi 15 7 Philadelphia; 83% in Cleveland; 
Lansing 16 16 Altoona 48 48 a 4% ‘i. = tvorke 63 % in 
South Bend 24 24 Columbia (S. C.) 14 12 S Pittsburgh area, ete, 
Lancaster 25 25 Winston-Salem 15 14 Based on yardstick of CORPORATE 
i 40 40 CITIES, 70% coverage of all fami- 
— Charleston (8. C.) ll ll lies in 18 top cities yielding 26% 
Charlotte 99 12 Galveston 13 12 of all retail sales; 52% in 112 top 
i 1 cities accounting for 44% of retail 
asap - : St. Joseph 4 4 cales; 48% in 1,276 cities of 10,000 
Racine—Kenosha 55 55 Columbus (Ga.) 20 20 or more where 72% of all retail 
: sales are made. Plus 4,000,000 : 
Charleston (W. Va.) 1 ° Ashville 11 3 families in prosperous small-town 
Fort Wayne 10 10 Amarillo 7 7 America! Ask any Metro office for 
Portland (Me.) 15 15 iniiienittnie 13 13 comprehensive coverage data. 
Wheeling 25 24 Springfield (Mo.) 4 4 FLEXIBILITY — You may pick and 
. choose these Sunday Picture Maga- 
Mobile 8 7 Wavo ‘ ’ 8 4 zines —from 10 to 23 publishing 
Shreveport 6 4 Springfield (Ohio) ll 7 cities—to fit your distribution pat- 
Evansville 10 | “10 || Macon fee, = em 7 aw ee meee 
Erie 24 24 Decatur (I1l.) 24 24 asieae. Details ech request. 
Greensboro 14 13 Durham 10 8 , 
eee Auguite 23 23 MERCHANDISING —Skilled Metro 
ohnstown 41 41 representatives collaborate in the 
Huntington—Ashland 17 15 Pueblo 2 2 vital business of dramatizing this 
i ithi dverti 
Rockford 35 35 “omioiene of alternate papers are not included — Prin ne Ma a pecan 
York 41 41 tIn some cima, te. ratio of circulations delivered pe geen (tagger senay sigan 
Binghamton 63 63 in a community to estimated total families, may Ask any Metro office for details. 
Atlantic City 98 98 exceed 100%. Such cases are marked (100). . 
SOURCE: Circulation figures based on A.B.C. Audit 
El Paso 3 3 Reports current 7/1/48. aa 
The Nati IN Net k 
OAKLAND TRIBUNE *ST. LOUIS GLOBE-DEMOCRAT *SEATTLE TIMES 
OMAHA WORLD-HERALD *and/or POST-DISPATCH SPOKANE SPOKESMAN-REVIEW 
*PHILADELPHIA INQUIRER *ST. PAUL PIONEER PRESS *SPRINGFIELD REPUBLICAN 
PHOENIX ARIZONA REPUBLIC SACRAMENTO BEE (Sat.) *SYRACUSE POST-STANDARD 
*PITTSBURGH PRESS SALT LAKE TRIBUNE TACOMA NEWS TRIBUNE 
*PROVIDENCE JOURNAL SAN ANTONIO EXPRESS *WASHINGTON STAR 
PORTLAND OREGON JOURNAL SAN DIEGO UNION and/or POST 
ROCHESTER DEMOCRAT & CHRONICLE SAN FRANCISCO CHRONICLE 
.TRinity 2-2090 San Francisco « GArtield 1-7946 


Los Angeles * Michigan 0578 


Summary of Data For Metropolitan County Areas —(Con't.) 


op earinaes act rrp neoueee | SUF 
BYP 1/1/49 GD ESTIMATES BY) ESTIMATES CONTROLS 
FOUR STORE GROUPS 
(in thousands of dollars) 
| Fami- | Net Qua, 
Total lies | Dollars % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | U.S.A. | Mar 
thou- of thou- of General House- thou- Fam- | Poten-| ket 
sands) | U.S.A. | sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio | sands) |U.S.A.| ita | ily | tial {Index 
38. Duluth-Superior (St. Louis Co., Minn.; | | 
Douglas Co., Wis.)............0. e000. 261.7, .1786| 77.5) 289,648 2219) 74,998) 30,700} 7,222 312,471; .1654) 1,194) 4,032] .1850! 104 
39. Durham (Durham Co., N. C.)........... 95.0, .0648 25.8] 101,350) .0776) 18,641) 15,022) 3,034 149,185! .0789| 1,570) 5,782] .0757) 117 
Easton, Pa. (See Schedule 3) | 
40. E} Paso (El Paso Co., Texas)........... 171.7; .1972) 48.9] 156,156 .1196) 29,394) 29,420 5,129 212,352) .1124) 1,237 
41. Erie (Erie Co., Pa.)..........0000000: 209.1) .1427) 60.1) 178,243) .1385) 45,080] 24,364) 3,325) 293,576) .1554) 1,404 
42. Evansville (Vanderburgh Co., Ind.; Hen- 
ae 194.8) .1330' 56.7] 184,603! .1414) 42,941) 22,854 7,567) 282,691, .1496| 1,451 
43. Fall River-New Bedford (Bristol Co., | | 
ERS eRe ener Memres 385.0) .2628) 109.4 268,070) -2206) 92,152 25,022 7,639 438,787| .2323) 1,140 
44. Flint (Gennessee Co., Mich).......... 262.9| .1795, 72.8] 287,914) .2205| 69,320, 28,329} 9,820 373,581, .1978) 1,421 
45. Fort Wayne (Allen Co., Ind.)........... 172.4) .1176, 50.3} 189,840, .1454) 37,075, 36,788) 6,050 312,146, .1652, 1,811 
46. Fort Worth (Tarrant Co., Texas)... ... 354.6} .2420 107.5} 430,999 .3301| 73,975, 127,208, 14,704 568,069) .3007) 1,602 
47. Fresno (Fresno Co., Cal.).............. 280.5, .1914, 79.8} 303,042 .2321) 81,641 32,504) 6,716 360,723) .1910| 1,286 
48. Galveston (Galveston Co., Texas).......| 110.0) .0751| 33.3] 112,595 .0862) 26,962| 11,454, 3,185 168,960} .0895| 1,536 
49. Grand Rapids (Kent Co., Mich.)........] 267.8] .1828} 78.9] 342,639| .2624) 75,570)  45,747| 12,595) 345,035, .1827| 1,288 
50. Greensboro (Guilford Co., N.C.)....... 175.2} .1196| 45.0] 173,623, .1330/ 34,155) 25,162) 5,470 240,280} .1272| 1,371 
51. Hamilton-Middletown (Butler Co., Ohio)} 145.8) .0995) 41.7 125. 095! .0858 35,169 14,011 3,164 193,974; .1027) 1,330 
62. Harrisburg (Dauphin Co., Pa.)......... 206.4) .1409 59.2 — 1476} 43,531 29,039) «6,215 313,728 .1661| 1,520 
53. _Hartford-New Britain (Hartford and | 
Middlesex Cos., Conn.)............... 609.5} .4161| 171.7] 610,982) .4679! 158,283, 78,612) 17,002 1,014,524! .5369| 1,664) 
Holyoke, Mass. (See Schedule 119) | | 
54. Houston (Harris Co., Texas)........... 752.4! .5136| 220.9] 859,844 exes! 178,717 92,966, 26,438 1,246,140| .6597| 1,656 
55. Huntington-Ashland (Boyd Co., Ky.; 
Cabell Co., W. Va.; Lawrence Co., Ohio).} 202.8, .1383, 53.9] 167,610) .1283| 35,820) 23,546, 4,818 238,897, .1265| 1,178 
56. Indianapolis (Marion Co., Ind.)......... 547.3) .3736) 170.2) 655,978/ .5023) 139,961) 129,688) 32,160 1,008,127} .5337| 1,842 
57. Jackson (Hinds Co., Miss.)............ 128.0) .0873| 35.4] 131,950, .1011| 21,740 21,472) 4,334 185,128, 0979) 1,446 
58. Jacksonville (Duval Co., Fla.).......... 300.0, .2048| 83.5] 294,365 .2254 61,950 36,836) 11,320 365,604, .1936| 1,219 
59. Johnstown (Cambria Co., Pa.).......... 238.2) .1605, 57.1] 171,766, .1316, 41,736 95,665} 3,086) 251,899, .1333) 1,071 
60. Kalamazoo (Kalamazoo Co., Mich.)..... 117.0, 0799, 35.6] 141,876 .1087) 29,698, 16,785 5,270) 177,957, 0942) 1,521 
61. Kansas City (Mo.)-Kansas City, Kans. 
(Clay and Jackson Cos., Mo.; Johnson | | 
and Wyandotte Cos., Kans.)........... 824.3) 5627) 268.5) 1,025,679, .7856 ane 191,250] 47,477) 58,943] 1,296,776, .6865| 1,573 
Kenosha, Wis. (See Schedule 94) 
62. Knoxville (Knox Co., Tenn.)........... 225.5) .1539, 58.7) 217,622 004 49,450, 34,271) 6,417) 17,737] 302,386, | .1600| 1,341 
63. Lancaster (Lancaster Co., Pa.)......... 225.5] .1540| 64.8) 200,461, .1535| 42,801, 21,601) 3,927) 10,991] 324,044) .1716| 1,437 
64. Lansing (Ingham Co., Mich.)........... 157.8) .1078) 46.5] 205,456 .1574/ 41,839, 27,331| 6,622) 12,261) 263,368| .1384) 1,669 
65. Lincoln (Lancaster Co., Neb.).......... 108.0 0737) 33.8] 138,354 .1060, 29,153) 28,037) 4,383 5,046] 182,158) .0965| 1,687 
66. Little Rock (Pulaski Co., Ark.)......... 205.1; .1401| 62.2] 223,101, .1708| 38,188 37,186 7,533, 15,812] 282,520, .1495| 1,378 
67. Los Angeles (Los Angeles and Orange | | | | 
OS SERS 4,027.8) 2.7495/1,308.7] 5,036,243, 3.8575, 1,279,065, 536,288 158,892) 346,858] 6,744,461, 3.5704| 1,674 
68. Louisville (Jefferson Co., Ky.; Clark and | | | 
Pa MR civcccevcssccncsecns 566.9) 3869, 169.1) 545,158 4174) 125,684) 71,178) 20,117, 31,787] 810,442) 4290) 1,760 
69. Macon (Bibb Co., Ga.)................ 110.1) .0759 33.6] 103,039, .0789| 23,660) 14,776] + 2,755| 8,963] 124,237| .0858) 1,128 
70. Madison (Dane Co., Wis.)............. 153.4) .1047| 44.1) 197,392, 1511] 40,725, 25,678) 7,269) 10, 231,174, .1224| 1,507 
71, Manchester (Hillsborough Co.,N.H.)...] 162.1) .1907| 46.8] 146,269, .1121| 48,653] 12,161, 2,956, sg, 192,787, .1019| 1,189 
72, Memphis (Shelby Co., Tenn.).......... 420.4} .2870| 127.1) 498,972, .3822/ 96,155| 138,835! 16,418) 24,512] 603,846) .3197| 1,436 
73. Miami (Dade Co., Fla.)..............-. 410.0, .2800, 129.7] 517,808, .3065| 96,867, 62,200 23,570) 32,244] 511,190, .2705| 1,247 
Middletown, Ohio (See Schedule 51) 
74, Milwaukee (Milwaukee and Waukesha | | 
i iskctvoncinnsenscvodecsient 939.4) 6412) 270.1] 1,182,778, .9059| 299,446 183,544/ 36,036, 63,029) 1,623,697, .8066| 1,622 
75. Minneapolis-St. Paul (Anoka, Dakota, | | 
Hennepin, Ramsey and Washington Cos., 
RRA RINE 1,124.6} .7677) 337.2] 1,489,993 1.1261) 322,173, 316,992 40,627| 75,102] 1,793,232| .9493| 1,505] 5,318) .9661) 126 
76. Mobile (Mobile Co., Ala.).............. 233.8| .1595| 65.0] 187,425| .1435| 43,433 23,374, 7,530] 15,614] 326,579) .1729| 1,397) 5, 1614) 101 
Moline, til, (See Schedule 32) | | 1. 
77. Montgomery (Montgomery Co., Ala.)....] 133.7| .0913| 39.5] 132,852| .1018] 23,587, 18,034) 3,135, 9,954) 167,521| .0887| 1,253 4,241] .0932| 1 
78, Muskegon (Muskegon Co., Mich.)......] 126.0 .0860/ 36.0] 124,027 0950, 34,143, 15,022) 3,935, 6,942] 179,046) .0948) 1,421) 4,974 .0931| 108 
79. Nashville (Davidson Co., Tenn.)........ 293.5| .2004 83.3] 313,470 .2401| 67,620, 44,138] 10,688) 22,210) 400,606) .2121) 1,365 4,809} .2182) 109 
80. New Haven-Waterbury (New Haven Co., | | | | ra 
DOD cccsncccccscncescsenncessacse: 659.3| 3818, 157.0] 538,284) .4123/ 144,983, 45,179) 15,830, 35,490) 830,241) .4395| 1,484) 5,288 4198 
New Bedford, Mass. (See Schedule 43) | | | 
New Britain, Conn. (See Schedule 53) | 
81. New Orleans (Jefferson, Orleans and St. | | ‘ 
Bernard Parishes, La.)................ 650.4) .4441/ 187.9} 617,595) -m 124,641) 98,777, 25,717) 47,679] 828,250 2 +4386 1,273| 4,408] .4499) 10 
Newport News, Va. (See Schedule 83) | | - 
82. New York-N. E. New Jersey..."....... 12,642.7| 8.6303 3,618.7/12,382, 973 9. ol 3,437,963) 1,552,793) 284,995 715,599}21 ,567,146|11.4171| 1,706) §,960)10.2801 
(a) (Bronx, Kings, Nassau, New York, | 
Queens, Richmond, Rockland, und a | | 3 
Westchester Cos., N. Y.)........... 9,188.5) 6.2723/2,650.0] 9,114, 577| 6.9813] 2,445,034) 1,230,893) 211,100) 530,806}16, 198,296] 8.5750) 1,763 6,113] 7.6364] 1 
(b) (Bergen, Essex, Hudson, Middlesex, | | | | | 
Monmouth, Morris, Passaic, Union | 
St athasiddisunmsioninties 3,454.2| 2.3580] 968.7 3,268, ve 2. ane 992, 929! 321,900, 73,895] 184,793] 5,368,850] 2.8421| 1,554) 5,542] 2.6437) 112 
Niagara Falls, N. Y. (See Schedule 17) | | | 
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SALES MANAGEMENT 


Reminder... for a 


JOHN 
BLAIR 
MAN! 


ASK 


REPRESENTING 


~ YOUR 


LEADING 


RADIO 


STATIONS 


OFFICES IN CHICAGO =e 


MAY 


10, 


1949 


NEW YORK 


SOAPLESS 


DETERGENT manufacturer: 


SPOT 
RADIO 


It’s no secret that soapless detergents work 

best where water is hard. They sell best there, too. It’s 
no secret either that Spot Radio puts advertising to 
work right where it does the most good—in this case 


where water is hard and prospects are plentiful! 


Spot Radio sells — detergents, deep-freezes, or 
dancing lessons—because it is powerful yet flexible. 
Your John Blair man knows Spot Radio . . . and 

markets, and merchandising. He knows how to weld 
all three together ... to build a potent, profitable 
selling force that squeezes the last penny’s-worth 
from every single advertising dollar you spend. 


noe Ask him how Spot Radio 


can sell your product! 


DETROIT 


softens up hard-water 
markets fast! 


$T. LOUIS e LOS ANGELES’ e SAN FRANCISCO 
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Summary of Data For Metropolitan County Areas — (Con’t.) 


83. Norfolk-Portsmouth-Newport News 
(Hampton, Newport News, Norfolk, 


Portsmouth and South Norfolk Cities; 
Elizabeth City, Norfolk, Princess Anne 


and Warwick Cos., Va.) . . 
Oakland, Cal. (See Schedule 107) 


84. Oklahoma City (Oklahoma Co., Okia.).. . 
85. Omaha-Council Bluffs (Douglas Co., 


Neb.; Pottawattamie Co., lowa) 


86. Peoria (Peoria and Tazewell Cos., lil.) . . 

87. Philadelphia (Bucks, Delaware, Mont- 
gomery and Philadelphia Cos., Pa.; Bur- 
lington, Camdenand Gloucester Cos., N. J.) 


. Phoenix (Maricopa Co., Ariz.). . 


Port Arthur, Texas (See Schedule 12) 
90. Portland (Me.) (Cumberland Co., Me.) 


91. Portland (Ore.) (Clackamas and Mult- 
nomah Cos., Ore., Clark Co., Wash.) ... . 


Portsmouth, Va. (See Schedule 83) 


. Providence (Bristol, Kent, Newport and 


Providence Cos., R. 1.) 
. Pueblo (Pueblo Co., Colo.)......... 


. Reading (Berks Co., Pa.).............. 
. Richmond (Richmond City, Chesterfield 


and Henrico Cos., Va.) . 


97. 
98. Rochester (Monroe Co., N. Y.)........ 
99 


. Rockford (Winnebago Co., Iil.)......... 


Rock Island, tll. (See Schedule 32) 
Rome, N. Y. (See Schedule 129) 


100.Sacramento (Sacramento Co., Cal.)... .. 


101.Saginaw-Bay City (Bay and Saginaw 
Cos., Mich.)........ 
102.St. Joseph (Buchanan Co., Mo.) .. 


103.St. Louis (St. Louis City; St. Charles and 
St. Louis Cos., Mo.; Madison and St. 


Clair Cos., Ill.) . fe 

St. Paul, Minn. (See Schedule 75) 

St. Petersburg, Fla. (See Schedule 123) 
104. Salt Lake City (Salt Lake Co., Utah) . 
105. San Antonio (Bexar Co., Texas)...... 
106. San Diego (San Diego Co., Calif.) . 


107. San Francisco-Oakland (Alameda, Con- 
tra Costa, Marin, San Francisco, San 


Mateo and Solano Cos., Cal.) 


109. Savannah (Chatham Co., Ga.)........ 
Schenectady, N. Y. (See Schedule 2) 
110. Scranton-Wilkes-Barre (Lackawanna 


and Luzerne Cos., Pa.)............... 


111. Seattle (King Co., Wash.)............ 
112. Shreveport (Caddo Parish, La.)....... 
113. Sioux City (Woodbury Co., lowa) 


den and Hampshire Cos., Mass.) 
120. Stockton (San Joaquin, Cal.)..... 
Superior (See Schedule 38) 
121. Syracuse (Onandaga Co., N. Y.).. 
122. Tacoma (Pierce Co., Wash.) . . 


123. Tampa-St. Petersburg (Hillsborough 


and Pinellas Cos., Fla.) ... 
124. Terre Haute (Vigo Co., Ind.) .. 
125. Toledo (Lucas Co., Ohio)... . 
126. Topeka (Shawnee Co., Kans.) 
127. Trenton (Mercer Co., N. J.) 

Troy, N. Y. (See Schedule 2) 


RETAIL SALES—1948 


GD ESTIMATES 


thou- 
sands) usa.| | sands) 


al 103,495, 54,556, 15,336 


- 1896 60,234 32,137 6,625 


2.4670} 839,676} 629,627) 87,018 


- 2385 59,078 40,411; 11,270 
. Pittsburgh (Allegheny, Beaver, Fayette, 


Washington and Westmoreland Cos., Pa.) .5917| 587,643) 380,936, 55,881) 


-1453 49,429 21,367 4,603 


-6017| 167,899) 161,871) 20,257 


92 
.5322| 194,199] 76,316) 19,553 

93 ‘ 0682) 19,660} 13,278 1,802 
94. Racine-Kenosha (Kenosha and Racinel 

Sinaia ak Eh ae bia b eeka aba wale .1463 54,494 18,202 6,385 
95 .1712| 60,862) 23,412) 4,558 
96 
.3070| 84,986} 73,994) 13,445 
1030} 27,474 +=«-17,536| 4,279 
.3553| 111,683) 79,882) 12,136 
.1275| 37,958} 19,576, 4,212 


. Roanoke (Roanoke City,Roanoke Co.,Va.) 


- 2364 79,616 36 ,604 8,691 


.1865| 46,758) 26,439) 8, 192 
.0861| 23,575) 14,312) 5,852 


108. San Jose (Santa Clara Co., Cal.)....... 


114. South Bend (St. Joseph Co., Ind.)... .. 
115. Spokane (Spokane Co., Wash.)........ 
116. Springfield (1i1.) (Sangamon Co., lil.) ... 
117. Springfield (Mo.) (Greene Co., Mo.). . . 
118. Springfield (Ohio) (Clark Co., Ohio)... . 
119. Springfield-Holyoke (Mass.) (Hamp-. . 


FOUR STORE GROUPS 
(in thousands of doilars) 


EFFECTIVE BUYING SALES AD- 
Sy7 INCOME—1948 VERTISING 
ESTIMATES CONTROLS 
| | 

Net 
Dollars °% of qua 
(in % | Per | Per |U.S.A. | Mar- 
thou- of Cap- Fam- | Poten- | ket 
sands) USA. | ita | ily | tial |Index 


57,504 51,837) 15,304 


99 ,573 56,603; 13,975 


| 
633,761) .3355) 1 5,857) .3157) 128 
379,718) .2010 


391,266) .2071| 1,526| 4,842) .2095| 120 


332,274) .1759| 1,371) 4,997] .1770) 107 
140,540 “0744 1,311) 4,015) .0777| 106 


3,811,993| 2.0177) 1,744) 5.319 1.9327) 130 
353,090, .1869| 1,340 4,264) .1969) 110 


196,375 ‘sen 1,571, 
121,360, .0643| 1,264 
176,586} 0935, 1,438 


610,887, .3234) 1,378 
295,940, .1567| 1,438 


447,946) .2372| 1,392 
350,008} .1852| 1,538 


439,045 pe 1,218| 
134,550) .0712 1,284 
612,215, .3241| 1,610) 
210,161; .1113| 1,818 
337,020 aa 1 


739,404, .3913| 1,303) 4,926] .3766| 97 


460,411] .2438) 1,414) 4,492] 2461) 111 


| 
1 4 5,318} .1887| 120 


| | 


5,458,149) 2.8895) 1,579) 5,687 2.6568) 113 
343,831; .1820| 1,206 4,298] .2015| 104 


| 
| 


3,495,680) 1.8504) 1,436) 5,409] 1.7349) 104 
253,284) .1342) 1,456) 5,035) .1345) 113 


1,176,704) .6228) 1,597, 4,801) .5926) 118 


1,052 ,684 -5573) 1,468) 5,196 5362) 110 
124 ,786 -0660) 1 


255,028} .1350) 1,440 5,152 1386, 112 

355,818, .1883| 1,421) 4,942 sits 105 
| 

469,711| .2487) 1,482| 5,393) .2597| 120 

174,672 “0925 | 1,462) 5,598] .0935) 115 

732,420| .3877| 1,574) 5,346] .3640) 115 

215,963} .1144| 1,595) 5,191] .1140) 123 


2,447,951 1.2000] 1,460 5,054] 1.2678) 111 


206,136, 10m) 1,328 4,481] .1068) 101 
| | 
| | 
909,225| 4812) 1,295 5,213) .4524) 94 
1,200,964) 6358) 1,768 5,102} .6305 136 
240,680, .1274| 1,433 4,892) | .1293) 113 
195 ,636 _ 1,861, 6,352) .0988) 138 
291,491 - 1,491| 5,271] .1510) 113 
344,513 1,593 . 


SALES MANAGEMENT 


are Prolific, too 
... when WTAR sells the Norfolk 


Metropolitan Market for You... 


. . because this amazing market—Norfolk, Portsmouth, and New- 
port News, Virginia—continues to grow! Population up 3.5%, retail 
sales up 13.5°/,, gross income up 10.3% over a year ago. (Survey 
of Buying Power '48 and '49). 


In this big, eager and able-to-buy market, most of the folks 
listen most of the time to WTAR. Practically any Hooper report 
you look at shows the continuing preference for WTAR 


So, mate the mighty potential of the Norfolk Metropolitan 
Market with your customer's preference for. WTAR. Check your 
cost per listener. Easy to see why WTAR makes your sales soar and 
profits more so. Let us tell you more about what this market-media 
team can do for your sales and profits. 


5,000 WATTS N.B.C. AFFILIATE 


DAY AND NIGHT 


Nationally Represented by EDWARD PETRY & CO. 


Summary of Data For Metropolitan County Areas — (Con't.) 


POPULATION RETAIL SALES—1948 EFFECTIVE BUYING SALES AD- 
SM ESTIMATES SM INCOME—1948 VERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
FOUR STORE GROUPS 
(in thousands of dollars) 
Famli- Net ual- 
Total lies Dollars Dollars % of | ity of 
(in % (in (in % Furn.- {in % Per | Per | U.S.A. | Mar- 
thou- of thou- thou- of General House- thou- of Fam- | Poten-| ket 
sands) | U.S.A.| sands)| sands) | U.S.A. Food Mdse. Drug Radio sands) | U.S.A.| ita ily tial. |Index 
128. Tulsa (Tulsa Co., Okla.).............. 247.5| .1689) 75.4) 257,062) .1969 47 ,836 36,966} 10,197) 16,342] 359,022) .1901) 1,451) 4,762) .1879) 111 
129. Utica-Rome (Herkimer and Oneida Cos..,| 
iiidiasledrunania tare ndeduatacueud’ 282.2; .1926) 83. 216,962; .1661 56,252 25,983 4,176) 11,372] 374,976) .1985| 1,329) 4,518] .1877) 97 
130. Waco (McLennan Co., Texas)......... 120.7; .0824; 35.6) 104,532) .0801 23 ,967 16,169 3,494 4,972| 143,512} .0760' 1,189) 4,031) .0785) 95 
131. Washington (District of Columbia;Mont-| | 
gomery and Prince Georges Cos., Md.; 
Alexandria City and Arlington and Fair-| | | 
SS SE nae so 1,386.2| .9462) 384.2] 1,261,075) .9659| 306,420) 176,911, 62,819) 54,559) 2,144,252, 1.1351, 1,547) 5,581) 1.0467) 111 
Waterbury, Conn. (See Schedule 80) | 
132. Waterloo (Black Hawk Co., lowa)..... 96.4) .0658; 29.2) 130,772) .1002 26 ,309 19 ,083 3,628 7,736] 151,155) .0800) 1,568) 5,177) .0831) 127 
133. Wheeling (Brooke, Marshall and Ohio 
Cos., W. Va.; Belmont Co., Ohio)..... . 230.8; .1576| 63.6] 188,829) .1447 55,811 25 ,831 4,708; 12, 255,499) .1354) 1,107) 4,017 1427) 91 
134. Wichita (Sedgwick Co., Kans.)........ 225.1) .1537| 72.7] 284,794) .2182 63,738 30,033 9,512) 16,494] 391,224) .2071| 1,738) 6,381) .1998) 130 
Wilkes-Barre, Pa. (See Schedule 110) 
136. Wilmington (New Castle Co., Del.; 
Ben Te BP cc cccccccceccccecces 252.5; .1724| 71.8] 233,236) .1787 61,914 18,341 5,370| 14,017] 361,330) .1913) 1,431| 5,032) .1838| 107 
136. Winston-Salem (Forsyth Co.,N.C.)....] 138.4) .0045) 36.6] 120,379) .0922 22,209 18,579 3,461; 10, 209,676 | -1110| 1,515] 6,729} .1021) 108 
137. Worcester (Worcester Co., Mass.)..... 540.0} .3686) 148.8} 450,374) .3450) 144,617 47,878} 10,814) 23,609) 689,201) -3649) 1,276) 4,632] .3697, 98 
138. York (York Co., Pa.) ...........00...: 202.1; .1379| 61.8] 160,811) .1231 37,066 19,072; ° 2,725) 12,1 295,874) .1566) 1,464) 4,788} .1428| 104 
139. Youngstown (Mahoning and Trumbull 
Cos., Ohio; Mercer Co., Pa.)........... 122,377 64,157 9,695! 23,063) 729,367| .3862 


525.1 nena 137.7] 465,382) .3565 


. Abilene (Taylor Co., Texas) 
. Albuquerque (Bernalillo Co., N. M.)... 
. Anderson (Madison Co., Ind.)......... 
. Aurora (Kane Co., Iil.).............. 

. Baton Rouge (E. Baton Rouge Co., La.). 
. Battle Creek (Calhoun Co., Mich.)..... 
. Colorado Springs (El Paso Co., Colo.) . . 
. Dubuque (Dubuque Co., lowa)........ 
. Elmira (Chemung Co., N. Y.).......... 
. Fayetteville (Cumberland Co., N.C.)... 
. Fort Smith (Sebastian Co., Ark.)....... 
- Gadsden (Etowah Co., Ala.)........... 
. Green Bay (Brown Co., Wis.) 
. Greenville (Greenville Co., S. C.) 
. Jackson (Jackson Co., Mich.)......... 
» Sadat CWI Ge. E)..ccccccccccccess 
. La Crosse (La Crosse Co., Wis.) 
. Laredo (Webb Co., Texas) 
. Lexington (Fayette Co., Ky.).......... 
. Lima (Allen Co., Ohio) 
. Lorain (Lorain Co., Ohio) 
. Lubbock (Lubbock Co., Texas)........ 
. Lynchburg (Campbell Co., Va.)........ 
. Meridian (Lauderdale Co., Miss.) 
. Muncie (Delaware Co., Ind.).......... 
. New Castle (Lawrence Co., Pa.)....... 
. Ogden (Weber Co., Utah)............. 
. Orlando (Orange Co., Fla.)............ 
. Pittsfield (Berkshire Co., Mass.) 
. Raleigh (Wake Co., N.C.)............ 
. Riverside (Riverside Co., Cal.)....... 

. Salem (Marion Co., Ore.) 
. San Angelo (Tom Green Co., Texas) . . . 
. San Bernardino (San Bernardino Co., 


Summary of Data For New 


Metropolitan County Areas 


Pa stneceontsvervateesenesscccnen 


. Sioux Falls (Minnehaha Co., S. D.).... 
. Tucson (Pima Co., Ariz.)............. 
. Wichita Falls (Wichita Co., Texas).... . 
177. 
178. 


Williamsport (Lycoming Co., Pa.)...... 
Wilmington (New Hanover Co., N.C.).. 


67.4) .0460) 19.8 59,197) .0453 
109.6; .0748} 30.9] 118,802) .0910 
106.8} .0729} 33.2 94,676) .0725 
147.8) .1009} 44.0) 161,916) .1241 
123.4) .0842) 35.1] 141,258) .1082 
112.2 34.0] 121,967) .0935 


83.4; .0569) 25.3 83,273) .0638 
73.4, .0501) 17.4 41,538, .0318 
65.0) .0444) 18.7 69,552) .0533 
87.3) .0596) 21.7 67,031; .0513 
101.6) .0694) 27.6] 119,565) .0916 


-0430 

-0607; 26.5) 125,154) .0958 
92.9| .0634) 27.4 86,443, .0662 
130.6; .0891| 37.3] 114,551) .0877 
81.9} .0559) 23.3 89,934) .0689 
74.7| .0610) 17.2 69,034) .0529 
66.0) .0450) 18.8 52,163; .0400 
91.7, .0626) 28.6 84,215) .0645 
102.3; .0698} 27.7 82,292) .0631 
78.9} .0539) 22.3 83,084) .0637 
100.0) .0683) 30.5) 119,139) .0913 
130.0) .0888} 36.9) 119,734) .0917 

-0796 


102.2; .0698; 30.3 82,250) .0630 
84.9) .0579) 23.7 69,325, .0531 


12,165 


11,296 2,462 3,155 
14,982 4,089 8,536 
14,914 3,143 6,639 


18,461 3,832) 13,129 
14,224 3,439 7,225 
16 ,605 3,124 5,687) 
9,723 1,584 3,773 
9,358 1,226 2,164 
17,901 5,285 8,600 
15,041 2,165 3,690 
11,695 2,619 6,101 
16 ,932 4,618 4,607) 
11,370 2,287 5,017 
8,405 1,428 4,091 
9,975 2,714 5,986 


26 ,621 6,650) 12,627 
16,629 2,706 5,349 
14,696 5,217 6,661 
13 ,086 3,559 5,666 
10,619 2,323 4,857 

9,793; 2,533) 4,135) 


74,005; .0392 
169,385; .0897 
140,384; .0743 
242,983; .1286 
172,637; .0914 
162,241; .0859 

99,665) .0528 
108,935) .0577 
131,105) .0695 

75 ,978 


191,516; . 
97 ,052 
77,677; .0411 
68,310) .0362 

120,402) .0637) 

127,773) .0676 

117,088) .0620 

121,005} .0640 

161,239; .0854 

152,890) .0809 

172,835; .0915 
93,667; .0496 
72,963) .0387) 


275,517) .1459 
136,589) .0723 
155,012) .0821 
114,055) .0604 
134,086; .0710 
121,238) .0642 
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035| 3,284] .1663) 92 
994| 7,041] 0710 151 
295| 4,613] .0869, 108 
4| 4,473] .0659, 111 
2} 4,425 0884 98 
428| 5,116] .0596| 103 


—_— 


| 
Total Above Metropolitan Counties......... 701 .9|67.8197 24aso.2]87, 899 929672008 21,190,955) 13,084,958 2,670, 366,147,442] 130282189 68.9416) 1,838 5,261)66.2100 115 
STI dessdinvsocibpsinancceoele 146496.3)....... are. Tossa aitadil 31,328 ,934| 17,045 ,212|3,701 i600. teesora24 asia 209 «sat ae | —_ 
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NATIONAL 


We’ve Tagged Them= 


A significant advance in radio research—the 
new WRC Listener Diary Study—covers for 
the first time all radio listening, both inside 
and outside the home. It covers all members 
of the Washington area population at all ages. 


Here, program audiences are given in actual 
numbers of persons listening—the way adver- 
tisers have always wanted them. In addition, 
audience characteristics by income level, age, 


sex, race and numerous other breakdowns are 
available, plus complete audience flow data. 
Measurements are based on individuals rather 
than homes or radio sets — wherever they 
listen in the Washington area. 


We invite all advertisers with an interest in 
the Washington area market to hear this story. 
WRC and NBC Spot Sales have all the facts 


...and they’re effective right now. 


1949 


BROADCASTING 


COMPAN Y 


Ranking of the Metropolitan County Areas 


Estimates, 1948, for Population, Retail Sales, Effective Buying Income 


| POPULATION 
(Civilian) TOTAL NET EFFECTIVE 
CODE | 1/1/49 RANK RETAIL SALES RANK BUYING INCOME RANK 
CITY AND STATE Esti- IN Esti- IN Esti- IN 
NUMBER | mate GROUP JM mate GROUP JM mate GROUP 
| (in thousands) (in thousands) (in thousands) 

140 Abilene (Texas) 67.4 172 59,197 175 74,005 175 
1 Akron (Ohio)........... 477.6 37 457,398 40 737,063 34 
2 Albany-Schenectady-Troy (N. Y.) 497.0 36 515,216 35 771,500 32 

141 | Albuquerque (N. M.) | 109.6 140 118,802 136 169,385 130 
3 All Bethiehem-Easton (Pa.) .. . 444.7 | 41 389,674 49 618,655 42 
a Altoona (Pa.) . . | 152.9 110 121,821 130 172,777 128 
5 Amarillo (Texas) . 87.0 161 109, 092 147 122,368 157 

142 | Anderson (Ind.) 106.8 143 94,676 156 140,384 148 
5 Asheville (N.C.)... 116.4 134 110,054 145 164,780 | 135 
7 Atlanta (Ga.)... 573.2 25 693, 795 23 798,881 | 30 

| 

8 Atlantic City (N. J,) | 133.5 120 158,303 . 107 201,610 11 

9 Augusta (Ga.) 98.4 | (181 91,312 157 100, 466 | 166 
143 fener (RY. ........ 147.8 | 113 161,916 103 242,983 | 100 
10 | Asselin (Vewne)......c.scceceeceseeseersens 151.8 11 152,330 109 200,091 112 
11 | Baltimore (Md.) 1,261.7 12 1,270,376 12 1,922,093 | 12 
144 ee ETRE ORR PET 123.4 | we 141,258 114 172,637 | 129 
145 Battle Creek (Mich.)... 112.2 | 136 121,967 129 162,241 136 
12 Beaumont-Port Arthur (Texas) 224.0 | 84 208 , 733 83 304,720 82 
13 Binghamton (N. Y.)..........-.-- 179.9 95 160,543 106 251,680 99 
4 ND cus covevetackwhergnix’ 535.1 33 543,888 29 671,418 | 39 
15 I i ack ckncevonttuxiredes 3,078.2 5 2,809,987 6 4,333,775 6 
16 | Bridgeport (Conn.)......... 503.2 35 517,836 32 883,437 . 26 
7 Buffalo-Niagara Falls (N. Y.).. . . 1,070.2 14 933,948 18 1,530,694 14 
18 ne uel tah shines | 284.9 58 275,070 67 412,535 | 56 
19 Codar Rapids (lowa)...............000085 | 101.2 | 149 137,536 116 173,254 =| 128 

| | 

20 Charleston (S.C.).... 177.2 96 116,756 138 219,019 | 105 
a1 Charleston (W. Va.) . 250.0 70 190,082 91 303,250 83 
22 Charlotte (N. C.) 175.0 99 196,974 88 265,750 93 
23 Chattanooga (Tenn.) : | 231.9 | 75 214,858 82 287,618 89 
24 | Chicago (I.)............06. 5,146.7 2 5,594,130 2 9,098,302 | 2 
25 Cincinnati (Ohio) 935.7 | 16 960, 590 16 1,518,442 | 16 
26 Cleveland (Ohio) | 1,490.1 10 1,603,646 10 2,584,656 | 3 
148 | Colorado Springs (Colo.) 65.0 | 174 89,328 8 = (159 99,665 | = 167 
27 Columbia (S.C.).. .. 132.0 | 121 121,518 131 155,216 | 138 
28 Columbus (Ga.) 147.8 113 112,351 143 134,405 | 151 
29 | Columbus (Ohio) | 468.2 39 542,792 | 30 729,756 36 
30 | Corpus Christi (Texas) | 161.0 105 124,254 127 166,864 133 
31 Dallas (Texas)... icignageienys +f 560.0 28 799,204 20 935,120 24 
32 Davenport-Rock Island-Moline (lawa-lll.) 231.9 75 252,403 70 409,301 57 
33 | Dayton (Ohio) . ie bf 372.0 48 385,595 50 565,112 48 
3 Decatur (Itl.) 96.4 152 101,759 154 144 ,600 143 
35 Denver (Colo.)... a 476.9 | 38 664,667 24 778,719 31 
36 Des Mcines (lowa)............+.-- | 218.9 85 309, 096 57 389,404 61 
37 | Detroit (Mich.) 3,044.6 5 3,426,299 4 4,616,374 5 
147 Dubuque (lowa) | 6.106 | oat 82,326 165 108,935 165 
38 Duluth-Superior (Minn.-Wis.) 261.7 66 289, 648 63 312,471 80 
39 Durham (N. C.) 95.0 155 101,350 155 149,185 142 
40 El Paso (Texas) 171.7 102 156,156 108 212,352 107 
148 Ee  cscdaeieavbrdeuwads ; 83.4 165 83,273 163 131,105 153 
41 | Erie (Pa.) | 209.1 87 178,243 98 293,576 87 
42 Evansville (Ind.) . | 194.8 94 184,603 97 282,691 90 
43 Fall River-New Bedford (Mass.) . 385.0 46 288 ,070 64 438,787 54 
149 | Fayetteville (N. C.) 73.4 169 41,538 177 75,978 174 
44 Flint (Mich.).. 262.9 65 287,914 65 373,581 64 

150 Fort Smith (Ark.) 65.0 174 69,552 170 87,035 170 
45 Fort Wayne (Ind.)........ ; | 172.4 101 189,840 92 312,146 81 
46 Fort Worth (Texas) 354.6 51 430,999 44 568 , 069 47 
47 Fresno (Cal.)............ 280.5 60 303, 042 60 360,723 67 

151 Gadsden (Ala.) 87.3 160 67,031 173 84,419 172 
48 ee 110.0 139 112,595 141 168,960 131 

} 
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Market Data of Major Metropolitan Areas 


POPULATION RETAIL SALES—1948 EFFECTIVE BUYING INCOME 
/D 1/1/49 ESTIMATES 
Rank Total | FOUR STORE GROUPS Net 
in (in % Families Dollars % (in thousands of dollars) Dollars Per Per 
Popu- Thou. of (in (in of Sanne (in capita | family 
lation sands) | U.S.A. |th ds)} th ds) | U.S.A. Food | ain Drug Household | thousands) 
~ | 
1 | New York—N.E. N.J. 12,002.71 8.6303 3,618.7 $12,382,973 9.4847} $3,437,963| $1,552,793} $284,995 $715,599 $21,567,146 $1,706 $5,960 
t 2 | Chicago 5,146.7 3.5133 1,507.5 5,594,130 4.2849; 1,142,533| 1,067,769 173,859 277,855 9,098,302 1,768 6,035 
. 3 | Los Angeles 4,027.8 2.7495 1,308.7 5,036,243 3.8575) 1,279,065 536,288 158,892 346,858 6,744,461 1,674 5,154 
a 4 | Philadelphia 3,456.1 2.3591 959.7 3,220,738 2.4670 839,676 629,627 87,018 168,783 5,458,149 1,579 5,687 
sa 
i, _— eee 3,078.2 2.1012 846.2 2,809,987 2.1524 807,502 411,837 80,395 128,776 4,333,775 1,408 5,121 
i 
i Oe PIII ctacesisncaosescsncentummeceabnoa 3,044.6 2.0783 839.3 3,426,299 2.6245 716,968 488,780 114,748 180,229 4,616,374 1,516 5,500 
7 | Pittsburgh 2,433.6 1.6613 646.3 2,077,976 1.5917 587,643 380,936 55,88! 122,091 3,495,680 1,436 5,409 
8 | San Francisco 2,186.0; 1.4922 717.4 2,722,530 2.0851 745,408 322,343 67,941 179,662 3,811,993 1,744 5,313 
9 | St. Louis 1,677.2 1.1451 484.4 1,701,662 1.3035 383,797 235,772 50,708 112,544 2,447,951 1,460 5,054 
10 | Cleveland 1,490.1; 1£.0172 438.3 1,603,646 1.2283 405,397 295,587 46,135 84,155 2,584,656 1,735 5,897 
| 
A 11 | Washington, D.C. 1,386.2 -9462 384.2 1,261,075 -9659 306,420 176,911 52,819 54,559 2,144,252 1,547 5,581 
12 | Baltimore 1,261.7 -8612 348.4 1,270,376 -9731 333,473 250,434 37,659 70,086 1,922,093 1,523 5,517 
36 | Schenectady-Albany-Troy 497.0 -3393 150.8 515,216 -3945 121,076 111,959 11,031 28,036 771,500 1,552 5,116 
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CODE 


NUMBER 


Ranking. of the Metropolitan County Areas — (Con’t) 


Estimates, 1948, for Population, 


Retail Sales, Effective Buying Income 


POPULATION | 
* (Civilian) | TOTAL NET EFFECTIVE 
1/1/49 RANK RETAIL SALES RANK BUYING INCOME RANK 
CITY AND STATE Esti- IN Esti- IN Esti- IN 
BY inate | GROUP BY mate | GROUP BYP mate | Group 
(in thousands) (in thousands) | (in thousands) 

Gent Gs EI). g 5 wv cvicccvcccccsecés 267.8 | 61 342,639 53 345,035 72 
EE SRE Siete Dp eee Tee 101.6 148 119,565 134 141,021 146 
oo eek we tineleteien 175.2 98 173,623 99 240,280 102 
od ns cae eee ware kaee net 158.9 106 130,923 122 177,173 123 
Hamilton-Middleton (Ohio)... ... sade 145.8 115 125,095 126 193,974 115 
ES Se eee pon , 206.4 88 192,693 89 313,728 79 
Hartford-New Britain (Conn.)................. 609.5 24 610,982 27 1,014,524 22 
Houston (Texas)............... oo du widin che ene kulaia ea 752.4 18 859,844 19 1,246,140 18 
Huntington-Ashiand (W. Va.-Ky.)............ 202.8 91 167,610 101 238,897 103 
I nc cercaccubaesewe , 547.3 31 655,978 25 1,008,127 23 
ES ee eee ee 111.2 137 118,483 137 166,244 1344 
Sn okra ieb aaah babsbaawannewe 128.0 124 131,950 121 185,128 118 
a 300.0 55 294 ,365 61 365,604 65 
bs ac dene enieen hacia 235.2 73 171,766 100 251,899 98 
|. 135.0 118 109,111 146 179,415 120 
EEE er ae eer re 117.0 132 141,876 113 177,957 122 
Kansas City (Mo.)-Kansas City (Kans.)............... 824.3 17 1,025,679 15 1,296,776 17 
ES ee od ooee unenweaneeel . 225.5 81 217,622 80 302,396 84 
EE a ne em meee 62.9 176 74,868 169 84,663 171 
Lancaster (Pa.) . 225.5 81 200,461 86 324,044 78 
ecu us cnbeet bee edbeowenabaaneeees 157.8 107 205 ,456 84 263,368 94 
DT... 2... oc cgiucueebadentebiantenkeed 60.3 177 39,802 178 53,969 178 
I ay cs inctenedesedeabbnareniavndenes 88.9 158 125,154 125 144,196 144 
AEE SRN a ye MOR ty 92.9 156 86,443 161 120,584 161 
TEE SI 5 aay Ne TES 108.0 141 138,354 115 182,158 119 
I a Sd i owen ea nmi neneil 205.1 90 223,101 73 282,529 91 
ee oes aoe ak aaeeined 130.6 122 114,551 140 191,516 117 
I  iciicctcedebanenndheeedawuddvnin 4,027.8 3 5,036,243 3 6,744,461 3 
Ec cccchostneet heneenenewbeiedeusene 566.9 27 545,158 28 810,442 29 
oi pth cue e bei tiaenesen aie 81.9 166 89 ,934 158 97,052 168 
I int icknnsdesbecsieruucdusesecens 74.7 168 69,034 172 77,677 173 
a a cae 110.1 138 103,039 153 124,237 156 
D cis in kidhbcnrienchnncenschesuscerbeh 153.4 109 197,392 87 231,174 104 
SR ss aveedeiekoiascenildes 162.1 104 146,269 111 192,787 116 
ns icin vecheS ucalvaiesbeneecie 420.4 44 498 ,972 37 603,846 © 46 
I i ee eed 66.0 173 52,163 176 68,310 177 
a ec a as 410.0 45 517,808 33 511,190 49 
ie cents Jeepheaebekeesasens 939.4 15 1,182,778 14 1,523,697 15 
Minneapolis-St. Paul (Minn.).:....................-- 1,124.6 13 1,469,993 1 1,793,232 13 
Su ttns Socerceernasedeceieensedcntsens 233.8 74 187 ,425 95 326,579 77 
IS oc cvetcdccndndconesnedenbiednens 133.7 119 132,852 120 167,521 132 
inns hu tie bebe nineeeniadueds #cben 91.7 157 84,215 162 120,402 162 
es 3s ok bids vencbousaneeecsesounses 126.0 125 124,027 128 179,046 121 
ST «3. do snnecghnavweabaa nike cuesels 293.5 56 313,470 55 400,606 58 
cccnctcchtetornketessaeneennesees’ 102.3 146 82,292 166 127,773 154 
New Haven-Waterbury (Conn.)...................46- 559.3 29 538 , 284 31 830,241 27 
so tc eiindeeiadcunnddntenin 650.4 23 617,595 26 828,250 28 
New York-N. E. New Jersey (N. YeN. J.)............. 12,642.7 1 12,382,973 1 21,567,146 1 
Norfolk-Portsmouth-Newport News (Va.)............. 567.4 26 449,957 43 739,404 33 
Et SIGUE BF EME ETE AeA Ne 78.9 167 83,084 164 117,088 163 
ack ic sudteseeducssvece’ 325.5 52 347,000 62 460,411 51 
Omaha-Council Bluffs (Neb.-lowa)................... 358.9 50 430,165 45 633,781 40 
ed ee ee ee ae ae ei an ee aa ony 100.0 150 119,139 135 121,005 160 
it kt anes uae suai aaeemaihed 229.6 79 247 ,357 73 379,718 62 
IE, oc ci scacteatdaadscedathexadwenaie 3,456.1 4 3,220,738 5 5,458,149 7 
a a le ad 285.1 57 311,366 56 343,831 74 
PT a2. cc ntecusesasheaadedaestncntents 2,433.6 7 2,077,976 8 3,495,680 8 
i ai a ie ea 130.0 123 119,734 133 161,239 137 
ET ae eT a eT 173.9 100 189,718 $3 253,284 97 
DN cvcncuindaks keecinausenbanehess eas 737.0 19 785,530 21 1,176,704 20 
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Du Mont television broadcasting started April 1, 1939 


. - - another Du Mont “First” 


FIRST in Development. Du Mont’s development of the cathode ray picture tube made electronic 
television practical. 
FIRST in Precision Electronics. World’s foremost maker of scientific instruments employing the 
cathode ray tube. 
FIRST in Radar. In 1933, Dr. Du Mont filed a patent application which the army asked 
him to withdraw. That was radar. 
FIRST in Telecasting. Du Mont was the first to operate a television network and 


first with daytime telecasting. 
For information on television advertising, 


write or call: FIRST in Station Equipment. Many stations have been planned and 
DU MONT TELEVISION NETWORK built by Du Mont. 
515 Madison Avenue, New York 22, N. Y. FIRST in Fine Receivers. Du Mont built the first commerical 


home receiver (1939) and was first on the 


market with fine postwar receivers (1946). 


Copyright 1949, Allen B. Du Mont Laboratories, Inc. First in all phases of television . . . and only in television 
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Ranking of the Metropolitan County Areas — (Con't) 


Estimates, 1948, for Population, Retail Sales, Effective Buying Income 


| | 
| POPULATION | 
(Civilian) TOTAL NET EFFECTIVE | 
CODE 1/1/49 RANK RETAIL SALES RANK BUYING INCOME | RANK 
CITY AND STATE Esti- IN Esti- IN Esti- | IN 
NUMBER | JM mate GROUP SM mate GROUP JM mate GROUP 
(in thousands) (in thousands) (in thousands) 
92 Providence (R. 1.) 717.2 | 20 694 , 887 22 1,052,684 21 
93 Pueblo (Colo.) 86.0 163 88,935 160 124,786 155 
94 Racine-Kenosha (Wis.) 177.1 97 190,901 90 255,028 96 
169 | Raleigh (N. C.) 116.6 133 115,169 139 152,890 140 
95 | Reading (Pa.).. 250.4 69 223,472 78 355,818 69 
96 | Richmond (Va.) 316.9 54 400,720 48. 469,711 50 
170 | Riverside (Cal.) 149.9 112 161,423 104 172,835 127 
97 | Roanoke (Va.) 119.5 131 134,503 119 174,672 125 
98 | Rochester (N. Y.) . . 465.4 40 463,754 39 732,420 35 
99 Rockford (Il.) 135.4 117 166 , 321 102. 215,963 106 
100 | Sacramento (Cal.).... 256.4 67 308,755 58 391,266 8 8| | (88 
101 | Saginaw-Bay City (Mich.) 242.4 72 243,612 74 332,274 76 
102 St. Joseph (Mo.).... 107.2 142 112,364 142 140,540 147 
103 | St. Louis (Mo.)...... 1,677.2 9 1,701,662 9 2,447,951 10 
171 | Salem (Ore.).... 88.7 159 75,571 168 93,667 | 169 
104 | Salt Lake City (Utah) 263.0 64 321,955 54 426,317 55 
172 | San Angelo (Texas) 60.3 177 60,028 174 72,963 176 
105 San Antonio (Texas) 422.4 43 402,750 47 607,264 45 
173 | San Bernardino (Cal.) 266.2 62 248,196 71 275,517 92 
106 | San Diego (Cal.) . 553.6 | 30 515,657 34 633,318 41 
| 
107 San Francisco-Oakland (Cal.) 2,186.0 a 2,722,530 7 3,811,993 7 
108 | San Jose (Cal.) 263.5 | 63 293,847 62 353,090 70 
109 Savannah (Ga.) 155.2 108 135,536 117 206 , 136 110 
110 | Scranton-Wilkes-Barre (Pa.) 701.9 21 504,648 36 909,225 } 25 
11 | Seattle (Wesh.) 679.3 22 956, 762 17 1,200,964 | 19 
112 | Shreveport (La.) 168.0 103 186, 176 96 240,680 101 
113 | Sioux City (lowa) 105.1 | 144 141,956 112 195,636 114 
174 | Sioux Falls (S. D.) 68.5 170 110,903 144 136,589 149 
114 | South Bend (Int.) 195.5 | 93 205, 036 85 291,491 88 
115 | Spokane (Wash.) 216.2 86 260,199 68 344,513 73 
116 | Springfield (111)... 125.0 | 126 135,250 118 196,375 113 
117 | Springfield (Mo.) 96.0 154 106,613 149 121,360 158 
118 | Springfield (Ohio) . 122.8 128 104,050 151 176,586 124 
119 | Springfield-Holyoke (Mass.) 443.4 42 450,321 42 610,887 44 
120 | Stockton (Cal.)... 205.8 | 89 227,485 77 295,940 85 
| 
121 Syracuse (N. Y.) 321.8 53 303,624 59 447 ,946 52 
122 Tacoma (Wash.) eaba 227.6 80 248 096 72 350, 008 71 
123 | Tampa-St. Petersburg (Fla.) 360.4 49 361,379 51 439,045 53 
124 | Terre Haute (Ind.) 104.8 145 107,370 148 134,550 150 
125 | Toledo (Ohio) 380.2 47 423,960 46 612,215 43 
126 Topeka (Kans.) 115.6 135 150,801 110 210,161 108 
127 Trenton (N. J.) 230.0 78 235,866 75 337,020 75 
175 Tucson (Ariz.) 119.7 | 130 128,370 124 155,012 | 139 
128 Tulsa (Okla.) 247.5 | 71 257,062 69 359,022 68 
129 | Utica-Rome (N. Y.) 282.2 | 59 216,962 81 374,976 63 
130 Waco (Texas) 120.7 129 104,532 150 143,512 145 
131 Washington (D. C.) 1,386.2 11 1,261,075 13 2,144,252 1" 
132 Waterloo (lowa) 96.4 152 130,772 123 151,155 141 
133 Wheeling (W. Va.). . 230.8 77 188 ,829 94 255,499 95 
134 Wichita (Kans.) 225.1 83 284,794 66 391,224 60 
176 Wichita Falls (Texas) 86.8 162 103,849 152 114,055 164 
177 Williamsport (Pa.) 102.2 / a7 82,250 | 167 134,086 152 
135 Wilmington (Del.) 252.5 68 233,236 76 361,330 66 
178 Wilmington (N. C.) 84.9 | 164 69,325 171 121,238 159 
136 Winston-Salem (N. C.) 138.4 116 120,379 132 209, 676 109 
137 Worcester (Mass.) . . 540.0 32 450,374 | 41 689,291 38 
138 York (Pa.) 202.1 92 160,811 | 105 295 , 874 86 
139 Youngstown (Ohio) 525.1 34 465 , 382 38 729,367 37 
Total Above Metropolitan Counties. 84,701.9 87,839,929 130,232, 189 
| 
| A eee epee ee 57.8197 67.2806 | 68.9416 
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lt Took Ten Years... 


to develop the reliable tool of 
scientific market planning that 
SALES MANAGEMENT?’S annual 
Survey of Buying Power is today 


lt Took Ten More Years 


Government Departments 


Sates MANAGEMENT Survey of Buying Power data is 
recommended by the Department of Commerce, accepted 
in hearings before the Federal Communications Com- 
mission, used by the Treasury Department in setting 
quotas for Bond sales, and by the U. S. Army and Air 
Force in planning recruiting drives. It is also widely 
used by State governments in estimating tax receipts 


and in apportioning funds to localities. 


Advertising Agencies 


Media buyers of advertising agencies all over the nation 
have adopted the Survey of Buying Power as a stand- 
ard tool for evaluating markets and media. A poll by 
the Metropolitan Group found that 21 out of 22 agen- 
cies use Survey population figures, and a canvass of 14 
large New York advertising agencies by the Special Li- 
braries Association found that the Survey and the World 
Almanac were the only two annual reference books used 


by all 14 agencies polled. 


to win the reputation for year-in 
and year-out accuracy that has led 
to complete acceptance of Survey 


data by all the following groups: 


National Advertisers 


As an example of the Survey’s use and acceptance 
among national advertisers, check a handful of the 
companies which ordered extra copies: Ford Motor 
Company 14 copies, General Electric 34, Andrew Jer- 
gens 23, General Foods 11, U. S. Rubber 19, Lever 
Brothers 11. A total of 1,679 companies (who spent 
795 million advertising dollars last year) ordered extra 


copies of the 1948 Survey of Buying Power. 


Media Organizations 


Because of the accuracy of Survey data and its accept- 
ance among advertisers, the following ‘national media 
associations use and recommend the Survey: Bureau of 
Advertising of American Newspaper Publishers Asso- 
ciation, National Association of Broadcasters, Broadcast 
Measurement Bureau, Magazine Advertising Bureau. 
In 1948, SM actually counted 564 newspapers, maga- 
zines and radio stations which quoted Survey figures in 


1,872 different advertisements and market studies, 


There is no short cut to experience and no substitute for performance. 


Only through 20 years of experience and performance could SALES 
MANAGEMENT?’S Survey of Buying Power have won acceptance from 


all these groups as the nation’s recognized authority on local markets. 
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Summary of All Data by States and Sections 


SALES 
POPULATION RETAIL SALES—1948 EFFECTIVE BUYING INCOME—1948 ADVERTIS- 
- ESTIMATES 1 
1/1/49 CyD ESTIMATES ESTIMATES CONTROLS 
Saat i 
AND FOUR STORE GROUPS FARM 
(in thousands of dollars) Net ‘Qual- 
STATES Total Families} Dollars Dollars Gross % | %oF | ityot 
(in (in fin % Furn.- (in % Per | Per Farm of | U.S.A.! Mar. 
thou- thou- thou- General House- thou- of Cap- | Fam-| Income | Labor | Poten- | -ket 
sands) | U.S.A.| sands) sands) U.S.A. Food Mdse. Drug Radio sands) U.S.A.| ita ily 1948 Force} tial ‘Index 
NEW ENGLAND 
Connecticut... 2,020.2) 1.3790 572.4] 1,964,685] 1.5048) 533,755] 189,522/ 53,394) 114,152] 3,165,760] 1.6758) 1,567| 5,531, 160,967| 3.9 | 1.5651) 113 
Maine.......... 902.4, .6160| 251. 752,745, .5766| 216,549} 65,967, 17,371, 34,087] 988,237 1,095) 3,937} 179,470) 13.1] .5578| 91 
Massachusetts...| 4,678.9] 3.1939] 1,294.7] 4,229,018] 3.2392| 1,229,693, 648,572) 115,440 ,066] 6,364,527) 3.3693| 1,360| 4,916) 205. 2.3 | 3.2952) 103 
New Hampshire..| 544.7) .3718| 189.4) 470, -3606} 148,225) 365,813] 11,313] 21,133] 608,145) . 1,113] 3,803} 66, 8.8] .3429 
Rhode Island 757.4, .6170| 214 735, -5636| 205,859 79,609 , ; 1,094,263} .5793) 1,445] 5,099}  23,477| 1.9] .5621| 109 
Vermont........ 375.7) . 01. 344, -2640| 89,969 27,576 x 14,864] 438,105) .2320| 1,166] 4,299 ,790| 24.5 | .2465) 
9,279.3) 6.3342) 2,694.0) 8,497,762) 6.5088| 2,424,050) 947,059} 225,183] 433,496] 12,657,037] 6.7004| 1,364) 4,879, 758,942/ 4.9 | 6.5696 104 
MIDDLE | 
ATLANTIC | 
New Jersey...... 4,705.9| 3.2123] 1,329.9] 4,395,971| 3 1,307,932) 406,913] 99,657) 239,996] 6,867,639| 3 1,459] 5,164! 309,250) 3.1 | 3.4704) 108 
New York....... 14,464.4| 9.8737| 4,205.7] 13,695 ,420/10.4900| 3,588,260] 1,872, 18,764) 743,120] 23,603,663|12.4952/ 1 5,612) 944,937| 4.2 111.3693) 115 
Pennsylvania. ...| 10,640.0) 7.2630) 2,898.5) 8,807,421 6.7460| 2,373,018] 1,451,772] 219,323] 506,479] 14,487,476| 7.6693, 1,362| 4,998) 834.784) 6.0 7.3111) 101 
29,810.3/20.3490| 8,434.1) 26,898,812|20.6031| 7,269,210] 3,731,375] 637,744|1,489,596] 44,958,778'23.8001| 1.508| 6.331 2,088,971] 4.6 [22.1508 109 
EAST NORTH 
CENTRAL 
itlinols.......... 635.8) 5.8949 2,584.7] 8,585,778) 6.5763) 1,852,110) 1,389,960, 250.513) 441,743] 13,611,266| 7.2055| 1,576| 5,266| 1,849,681| 9.9 | 6.7546 115 
Indiana......... 3,921.3) 2.6767| 1,170.2] 3,406,659| 2.6093 +168} 469,181) 114,327, 182,702] 6,095,223| 2.6973, 1,299] 4,354| 1.067.400] 17.8 | 2.6668) 100 
Michigan........ Y 4.2755| 1,774.8] 6,520,257| 4.9942| 1,449.5 -207| 207,961) 338,055] 8,772,105| 4.6437| 1,401| 4,943, °732.573| 11.7 | 4.6752\ 109 
ae 7,852.8| 5.3604) 2,311.3] 7,372,726) 5.6471| 1,865,115| 1,041,642; 186.056 ,803] 11,133,671) 5.8939} 1,418| 4,817| 1,034,967) 11.0 | 5.7132 107 
Wisconsin. ...... 3,339.7| 2.2797, 936.4] 3,454,816 2.6462 : ,390, 83,816) 151,835] 4,364,047) 2.3102) 1,307] 4,660| 1,165,056) 25.8 | 2.4049) 105 
30,013.1|20.4872| 8,777.4) 29,340,236|22.4731| 6,781,659) 4,063,380] 842,673|1,495,138| 42,976,312/22.7506| 1,432| 4,896 5,849,677| 13.3 |22.2147, 108 
WEST NORTH 
RR TPE 2,643.2) 1.8043, 780.1) 2,774,819] 2.1254) 646,226) 292,030, 72,594) 126,934] 3,544,827| 1.8766| 1,341| 4,544) 2,344,150! 35.8 | 1.9368, 107 
“atmo 1,966.9) 1.3426) 600.5) 1,926,605] 1.4757| 446,192} 186,820| 63,6346] 90,766] 2.631,655| 1.3931| 1.338| 4.382| 1.207.486| 31.4 | 1.4078! 105 
Minnesota 2,957.8) 2.0190) 829.3} 2,988,948) 2.2894) 619,277| 423,712) 72,276| 125,007| 3,513,843| 1.8602| 1.188| 4.237] 1.373.475| 30.3 | 2.0207| 100 
Missourl........ 3,967.7} 2.7084) 1,1 3,528,304) 2.7025) 737,297, 602,468 131,990] 197,125] 4,603,104) 2.4368| 1,160) 3,855| 1.169.484) 23.6 | 2.5708 95 
-sse+-.| 1,314.2) .8971) 384.2] 1,276,204) .9775| 279,616] 136,807} 38,883, 52,518] 1,739,413| .9208| 1,324) 4,527| 1.044.630| 37.4 | .9331| 104 
North Dakota... 664.1) .3851| 145. 598,487; .4584) 110,368) 59,439) 14,720} 16,548} 800,201] .4236| 1,419| 5,485| °717,896| 53.4] .4263! 111 
South Dakota... 628.5| .4277| 170. 663,370) .5081) 119,988} 55,639} 18,194] 19,025] 846,203) .4479| 1.351| 4.957 641.054| 48.1 | .4619| 108 
14,040.4) 9.5842) 4,104.9) 13,756,737|10.6370| 2,858,964 1,656,915) 411,991) 627,923] 17,679,246| 9.3590] 1,259] 4,307| 8,498,175| 32.1 | 9.7574| 102 
TH 
ATLANTIC 
ware........ 299.0) .2041) 86.8) 267,763] .2051| 68,679] 19,586] 5,760} 15,062] 404,097; .2140| 1,351| 4,655| 108,705| 13.7 | .2094| 103 
Dist. of Columbia.| 873.9| .5965| 238.8}  976,790| .7482| 227,060, 166,526, 44,160| 49,743] 1,466,352] .7762| 1.678| 6.141|.......... 0.2 | .7319| 123 
Se eoeaba’ 2,420.5) 1.6523} 728.6) 2,191,922] 1.6789) 466,680] 243,505] 86,948) 145,167| 2,575,618| 1.3634| 1.064| 3.535| 328.197| 17.1 | 1.5158| 92 
Georgia......... 3,221.2) 2.1988) 855.9] 2,104,951| 1.6123] 461,246) 350,787| 63,908) 126,538] 2,819,677| 1.4927 °875| 3.294, 619.563) 33.9 | 1.6698| 76 
Maryland... .... 2,143.9] 1.4634) 696.4] 1,876,479| 1.4373| 494,739] 290,763| 52,663| 85,019] 2.903.697| 1.5371| 1,354| 4.869 ,606} 9.9 | 1.4924) 102 
North Carolina...| 3,761.3) 2.5675, 898.5] 2,294,535| 1.7575| ~ 452,930, 304,338] 65,339] 155,783| 3,487,827| 1.8464, 927] 3,882 ,026| 33.6 | 1.9640 
South Carolina...) 1,961.1) 1.3387] 489.4) 1,101,783) 8439) 242,958] 141,815) 31,933] 73,200] 1.568.376] .8303| 800] 3.205| 310.617| 39.4 | .9361| 70 
cad 3,058.1) 2.0875 770.3] 2,075,573| 1.5898| 456,703] 254,766| 64,182] 115,043] 3,114,747| 1.6488| 1,019| 4.044 "291| 23.9 | 1.7188) 82 
West Virginia...) 1,910.1) 1.3039] 473.3] 1,197,456} .9172| 276,320) 167,998] 28,434] 69,264] 1.896,479| 1.0040 °993| 4.007| 113.314| 15.3 | 1.0379} 80 
19,649.1|13.4127| 5,138.0) 14,087,252|10.7902| 3,147,315) 1,940,084) 443,327) 834,828] 20,236,870/10.7129| 1,030] 3,939] 2,682,247| 24.8 |11.2761| 84 
EAST SOUTH 
CENTRAL 
Alabama........ 2,871.2) 1.9599) 742.5) 1,794,593) 1.3746] 360,626] 207,588) 49,486) 111,159] 2,518,604| 1.3333 877| 3,392] 412,055| 39.6 | 1.4710| 75 
Kentucky... 2,798.7| 1.9104) 734.4) 1,721,011| 1.3182) 406,285) 202,872| 52,583) 80,164] 2,386,573| 1.2634 853| 3,250 520.393| 36.8 | 1.4092) 74 
Misslesippl...... 2,122.2) 1.4486) 669.6) 1,086,286) .8320) 241,450| 130,315, 33,168| 47.936] 1,524,366] .8069| 718| 2.676] 604.708] 67.7| .9428 65 
Tennesses....... 3,166.1) 2.1612) 630.8) 2,011,761) 1.5409] 439,065) 329,350) 69,245) 115,143] 2,881,691] 1.6255) 910] 3,469] 485,400] 33.1 | 1.6673) 77 
10,958.2| 7.4801) 2,877.3] 6,613,651) 5.0657| 1,447,426, 870,125) 194,482) 354,402) 9,311,234] 4.9291 3,236] 1,922,556| 40.9 | 5.4803 73 
WEST SOUTH 
CENTRAL 
Arkansas........ 1,934.0) 1.3202) 531.1] 1,177,688] .9020| 233,919] 135,273| 37,120| 86,779] 1,517,364 . 785| 2,857) 515,902) 61.4] .9363, 71 
Loulsiana........ 2,690.3) 1.7682) 700.4) 1,719,657) 1.3171| 335,468} 223,191| 60,708) 101,468] 2,313,585| 1.2247| 893| 3,303| 381,397| 32.2 | 1.3611, 77 
Oklahoma....... 2,363.2) 1.6131 673.3] 1,681,429) 1. 362,458 218,543) 62,720 092] 2,094,503| 1.1088] 886| 3,111) 711,640) 33.1 | 1.2634) 78 
Mi cssecccssd 7,314.3) 4. 2,083.7] 6,231,784 4.7732| 1,371,178| 851,171] 220,524) 306,089] 8,489,037| 4.4939| 1,161| 4,074| 2,021,318| 29.8 | 4.6775 94 
14,201.8) 9.6943) 3,988.5) 10,810,458) 8.2802) 2,303,023] 1,428,178] 381,072) 641,428] 14,414,459| 7.6307) 1,015) 3,614| 3,630,257| 33.8 | 8.2383, 985 
MOUNTAIN 
Arizona......... 665.4) .4542| 184.1) 652,050) .4994| 137,091|  84,481| 22,126] 27,648 ,184) .4061| 1,153) 4,167) 202 21.6 | .4437| 98 
Colorado. ....... 1,206.6) .8236) 363.1] 1,423,668) 1.0905} 301,796) 197,167, 41,652) 64,674] 1,724.414| .9120| 1,429] 4,749| 619,314] 21.0] .9483| 115 
Idaho........... 535.7| .3657| 156. 548,632) .4202} 113,396} 61,972} 13,166) 23,484)  695,167| .3680| 1,298| 4,456] 361,683| 36.6 | .3832| 105 
Montana........ 511.0) .3488| 155. 614,274, .4705| 141,189} 61,680, 14,446) 20,710)  804,203| .4257| 1,574 5,168] 405,924| 31.8 | .4238| 122 
Nevada......... 142.1) .0970| 48.3} 171,124] .1311| 43,025) 19,014 : 5,450) 239, -1266! 1,682| 5,277} 44,256] 15.3 | .1220) 126 
New Mexico... 643.5| .4393| 168. 493,876, .3783| 101,499 50,135 -329| 20,212] 622,149] .3294/ 967| 3,703 173,476| 32.0} .3661 
ets 655.9| .4477| 175. 617,251| .4728 , 98,025 17,188, 42,212] 810,194) .4289| 1,235| 4,624) 166,183| 19.2] .4458 109 
Wyoming........ 279.0) .1904) 81. 320,238) . , 24,070| 10,070, 12,552) 393, *2081| 1,409| 4,800) 147,004| 29.4] .2157 
4,639.2) 3.1667, 1,329.2] 4,841,113] 3.7081| 1,024,795) 596,544] 140,011| 216,940] 6,055,467| 3.2057| 1,308| 4,556| 2,020,295) 26.0 | 3.3486| 106 
PACIFIC oe 
wae 10,041.8) 6.8546) 3,222.6] 11,724,388) 8.9803) 3,169,598, 1,261,766] 324,765! 719,893] 16,425,701| 8.1660| 1,536| 4,787| 2,173,643] 10.5 | 8.1480 4 
Oregon maton. 1,548.7| 1.0572) 497.0) 1,506,575| 1.1540| 346,246 221,216] 37.928 ,688} 1,964,447) 1.0399] 1,268 3,953, 401, -3 | 1.0776 8 
ington... 2,314.4) 1.5798, 729.9] 2,479,910 1.8995| 656,648, 328,570, 62,837) 112, 3,221,773| 1.7086| 1,392| 4,414) 584,953, 13.7 | 1.7386 
13,904.9 9.4916) 4,449.5) 18,710,873|12.0338| 4,072,492) 1,611 ,682| 426,230) 899 ,066| 20,611,921 10.9115] 1,482] 4,632} 3,160,181] 11.9 |10.9642| 116 
TOTAL U.S.A... .1146,496.3)....... 41,692.91130,556,894)....... 31,328,934) 17,045,212|3, 701 ,713|6,892,816|188 901 ,324|....... 1,289) 4,631|/30,611,301) 18.6 |.......)..-.+ 
HAWAI.......... 641.3)....... 121, 464,656)....... 144, 63,1 14,040} 24, 677,288|....... SE cccccntedbsstedbrownss+locese 
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In Philadelphia—third largest U. S. market—more than four out of 
five households count The Bulletin as a member of the family. The 
advertiser in The Bulletin joins these families, too, and he does it 
when they’re at home with leisure to read his message thoroughly. 
In Philadelphia 

nearly everybody reads 


The Bulletin 


There’s no getting around it: the way to go home in this trading 
area of more than four million persons is to call in company with 
The Bulletin. 


In two blocks of Atwood Road, to cite just one example, The Bul- 
letin is read by 50 of 57 families interviewed. That’s the way it is 
in all Philadelphia. The Bulletin goes home, stays home, is read 
by the entire family—evenings and Sundays. 


ADVERTISING OFFICES: Philadelphia, Filbert & Juniper Streets. New York, 285 Madison Avenue. 
National Advertising Representatives: Sawyer-Ferguson-Walker Co., Chicago, Detroit, Atlanta, Los Angeles, San Francisco 
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Notes on County Employment 
and Payroll Figures 


In 1947 the Association of Office 


Equipment Manufacturers raised a 
kitty to have the Department of 
Commerce make a study of employ- 
ment and payroll data from Social Se- 
curity records. It was made available 
for all of the Census classifications of 
industry, and with details for all 
counties with 1,000 or more taxable 
employers, and summaries for other 
counties. 

Last year the Department of 
Commerce did a similar job with its 
own funds, and the reports now are 
available to the business public in 
the form of a national summary and 
individual pamphlets covering each 
of the 48 states, District of Colum- 
bia, Alaska and Hawaii, based on the 
first quarter of 1947. 

In a year’s time, employment sub- 
ject to Social Security taxes increased 
from 30,928,752 to 34,494,168. The 
average monthly pay of employes in- 
creased from $176 to $199, and the 
number of reporting units (business 
firms subject to the tax) jumped from 
2,254,445 to 2,512,280. 

The package of 51 reports is avail- 
able through the Superintendent of 
Documents, Government Printing 
Office, Washington, D. C., at a price 
of $7. Ask for “Complete set of 51 
reports on ‘Business Establishments, 
Employment and Taxable Pay Rolls 
Under Old-Age and Survivors In- 
surance Program, first quarter 1947, 
by Industry groups and by Counties’.” 

SALES MANAGEMENT presents in 
the pages following an abridged tab- 


ulation of the reports. On page 149 
readers will find state-by-state sum- 
maries covering leading major classi- 
fications, and commencing on page 
150 are state figures for selected 
specific industries and retail trades. 

The figures are based on the first 
quarter of 1947 because, after the 
first quarter of each year, employes 
with earnings-to-date of $3,000 and 
over are exempt from the Social Se- 
curity deduction, and their employ- 
ment would not be reflected in the 
figures. 

SALES MANAGEMENT divided the 
quarterly payment figures by three to 
arrive at the average monthly payroll 
figure, and then divided this total by 
the employment figure to arrive at 
the average individual monthly pay. 

This “Average Monthly Pay” 
should be studied with this reserva- 
tion in mind: Persons are taxed for 
Social Security only on the first 
$3,000 of their earnings. The actual 
monthly pay, therefore, is somewhat 
higher for every county than the fig- 
ures below indicate, and very consid- 
erably higher for many cities where 
large corporations have their head- 
quarters. It must be remembered alco 
that Social Security benefits do not 
apply to farmers, domestics, profes- 
sional men and women and the self- 
employed of all types. 

It is estimated that, in March 
1947, employment covered by the old- 
age and survivors insurance program 
comprised 75 percent of total wage 
and salary employment (excluding 


self-employment), as indicated in the 
following table derived from the Bu- 
reau of the Census current surveys of 
the population: 


Distribution of Total Wage and 
Salary Workers, March 1947 


Employment group Percent 
eee 100 
Covered by old-age and sur- 
vivors insurance ........ 75 
I tb ak ehh asic 3 
Domestic service .......... + 
ee 12 
Railroads, nonprofit institu- 
tions, and all other non- 
covered groups .......... 6 


Concerns selling to industry find 
usually that their potentials correlate 
closely with industrial employment, 
and the Social Security figures, while 
they include all employes subject to 
the tax, are predominantly industrial. 
The county by county location of big 
plants can be seen from the columns 
showing size of reporting units ac- 
cording to the number of employes. 

The following counties are those 
which in the first quarter of 1947 had 
1,000 or more reporting units. Be- 
cause the county coding system used 
in the tabulations did not provide for 
more than 99 counties in any single 
state, it was necessary in 8 states to 
group selected counties. In the county 
figures which follow such groupings 
appear in Texas only, but the largest 
Texas counties are shown _ indi- 
vidually. 


1947 EMPLOYMENT DATA; ALL STATES AND LARGEST COUNTIES 


Number of Employes, Taxable Monthly Payrolls, Average Pay, Number of Reporting 


| Taxable 


. Employers by Size Groups 


Monthly | Average Total | — | | | 
STATE AND COUNTY Total Payrolls | Monthly Reporting | 4-7 8-19 20-49 | 50-99 100-499 | 500 or More 
| Gaptegenent (Add 000) | Pay | Units | cai | Employes | Employes | tatiets | Employes | eamndd oe 

ALABAMA | 

NL, cs ptuniccne eee | 151,035 | $26,952 $178 | 7,564 3,215 | 1,740 | 1,140 579 | 176 162 47 

Mobile... . 58,705 9,512 162 2,921 1, = 689i 465 201 53 | 67 14 

Montgomery...............| 25,124 | 3,505 140 1,970 | 510 | 319 176 59 36 1 

Etowah. ... eae! 3,732 | 173 1,028 po | 23 | 161 53 9 12 5 
ARIZONA 

Maricopa. 51,916 | 9,857 190 5,232 2,840 | 1,133 820 284 89 61 5 

aes oc ucahindlaak ete | 19,703 3,540 180 =| 2,199 1,152 500 372 127 26 20 2 
ARKANSAS | 

Ree eee Ee! 5,995 154 3,252 1,670 686 508 257 77 49 5 

Sebastian | 14,083 | = 2,395 170 1,176 | 568 | 280 190 80 34 23 1 
140 SALES MANAGEMENT 
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ent 
A market is more than an area with 
a certain amount of money in it. It is people | 
with varying amounts of money to spend 
for your product, or anybody else’s product. 
id 
te HERE’S HOW THE FAMILIES DIVIDE BY INCOME GROUPS 
i (non-agricultural families as of Jan. 1,1949) 
e 
10 
L. 
9 INCOME GROUP 
1s 681,000 3883,000 a WAGE EARNERS 
: 4 1.4% 13.4% (4,564,000 Famues) waneaane 
‘ #5000 ” OVER : 
d OTHER NON-AGRIC. 
- 4,257,000 2,385,000 FAMILIES 
1 B 12.5% 7.0% 119.5% (6,642,000 
r $3,000 - 4.999 FAMILIES). 
4 
8,038,000 2,452,000 
¢ 23.6% 7.2%. 30.87% (10,490,000 
: $2,000 - 92,999 : FAMILIES) 
5,586,000 3,167,000 ; 
D 16.4% 9.3% 25.7 %o (8,753,000 FAMILIES) 
$1,000 - 41.999 
28,000 2,282,000 
E 6.7% 10.6% (3,610,000 FAMILIES ) 
UNDER *1000 
HERE’S WHAT’S LEFT AFTER BASIC LIVING EXPENSES IN OTHER WORDS — Wage Earners have $31 billions 
sMeceotionsry Sp — ata hy ("Loose Money") to spend, after meeting their basic living costs, com- 
- pared to $21 billion for the other non-agricultural 
All - 
non-Agricultural Wage Earner families. 
Families Families 
1948 
| | Ath Quarter 145 261 The TRUE STORY Women’s Group 
1948 America’s largest magazine package—5,250,000 guar- 
Annual She ee 
Average 136 242 anteed ... built to help you sell America’s largest 
market—the Wage Earner. 
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1947 EMPLOYMENT DATA; ALL STATES AND LARGEST COUNTIES 


Number of Employes, Taxable Monthly Payrolls, Average Pay, Number of Reporting 
Employers by Size Groups 


Taxable 
Monthly Average Total With 
STATE AND COUNTY Total Payrolls Monthly | Reporting 0-3 4-7 8-19 20-49 50-99 100-499 | 500 or Mors 
Employment | (Add 000) Pay Units Employes | Employes | Employes | Employes | Employes | Employes | Employes 
CALIFORNIA 
ee 173,514 | $ 38,969 $225 12,726 7,263 2,462 1,705 754 305 195 42 
es 8,710 1,665 191 1,047 579 230 163 54 13 es 
Contra Costa........ss.+- 40,679 9,400 231 2,982 1,711 675 396 121 38 28 13 
REST 39,158 8,096 207 4,341 2,448 910 629 228 72 52 2 
OE Ser 13,399 2,809 210 1,247 702 285 180 67 25 15 3 
Se 24,609 5,213 212 3,077 1,738 692 432 142 49 24 2 
Los Angeles............000. 1,070,729 255,247 238 80,082 46,971 15,192 10,360 4,490 1,688 1,184 197 
REE IE 8,078 1,640 203 1,260 773 263 161 45 13 ee 
SS ee eee 15,371 3,015 196 2,195 1,257 500 301 94 30 a SR: 
ea 27,664 5,699 206 3,932 2,429 805 473 147 54 23 1 
DIED, ccivicnaondidawes 30,555 6,156 201 2,749 1,616 600 360 112 33 23 5 
Sacramento............000- 44,619 9,153 205 4,408 2,379 1,007 642 238 83 54 5 
San Bernardino............ 33,426 7,264 217 3,870 2,313 835 497 149 48 26 4 
I, cndnccntcennbas 78,088 16,710 214 8,449 5,064 1,719 1,106 375 99 75 1 
San Francisco.............. 372,392 92,522 248 22,406 12,252 4,280 3,174 1,592 559 475 74 
San Joaquin. .............. 30,966 6,467 209 3,286 1,787 724 486 196 53 35 x 
San Mateo...............- 28,529 6,348 223 2,980 1,781 629 370 128 42 23 7 
Santa Barbara............. 13,644 2,640 193 2,048 1,185 449 277 93 32 a, eee 
Santa Clara..............+- 44,467 9,704 218 4,661 2,634 1,005 626 258 79 53 » 
OONGEN: 5 ccceccncceccon 9,207 1,739 189 1,388 826 306 176 56 16 DB focccerneeses 
SEES cree: 10,189 2,091 205 1,433 821 332 189 63 18 a Sea: 
ESE no 12,979 2,398 185 2,023 1,213 437 264 79 21 9 Joveeeeeseees 
Stanislaus..,.............. 14,424 2,820 196 1,949 1,051 444 316 96 34 a Eee’ 
, Ree 13,797 2,592 188 2,032 1,172 463 260 102 26 a ae 
RE RES Sania Se 9,991 2,009 201 1,592 968 353 189 69 13 Me  Bissdcceawcns 
COLORADO 
0 SE ee ee ee 5,512 838 152 919 536 228 101 43 7 , a Seen = 
SEE Cres 132,044 24,644 187 10,248 5,425 2,283 1,465 658 259 135 23 
ES: 12,357 2,017 163 1,590 922 340 226 67 21 ay, Pena * 
hi aa 15,936 3,053 192 1,239 669 301 164 70 18 16 1 
Rio Blanco. ..............- 610 108 177 106 50 31 22 Sy PRO Rees Eeereee: 
CONNECTICUT 
OS ..| 178,790 39,114 219 10,204 6,029 1,837 1,271 626 213 180 48 
SS ae 202,884 43,737 216 9,890 5,762 1,785 1,383 574 196 138 52 
ee! 25,305 4,983 197 1,813 1,141 328 228 59 22 27 8 
SIE cc cassscoanews 16,054 3,246 202 1,201 697 241 134 80 26 19 o 
New Haven................ 181,671 34,770 191 10,822 6,530 1,877 1,391 612 177 186 49 
New London............... 32,348 6,324 195 2,623 1,659 470 275 116 49 465 9 
MIR. os sdvvdewuneass 16,193 3,010 186 1,082 671 188 136 45 17 19 6 
DELAWARE 
New Castle................ 60,343 13,305 220 3,989 2,203 856 540 221 72 7? 20 
ee 11,519 1,839 160 1,074 576 227 185 62 * 14 2 
DISTRICT OF COLUMBIA 
District of Columbia........ 214,463 42,400 198 | 16,956 9,431 3,282 2,471 1,127 381 234 30 
FLORIDA 
ee 15,536 2,848 183 1,691 877 409 283 83 23 14 2 
SSSR Aan: 125,279 24,512 196 10,798 5,491 2,521 1,667 706 247 150 16 
EI ae Fe 71,669 12,071 168 5,129 2,441 1,227 804 399 153 92 13 
Eecambia............0000. 15,644 2,359 151 1,327 643 322 215 89 36 20 2 
ESN 56,104 9,046 161 4,209 2,170 957 598 296 101 80 7 
a hes hon Fars 19,888 3,176 160 2,248 1,161 548 332 148 34 ap Serre. 
TL icccnacancese 22,274 3,999 180 2,414 1,225 622 370 131 38 26 2 
RR SS. 26,413 4,256 161 3,177 1,780 770 413 137 45 30 2 
ATED 23,566 3,904 166 1,912 969 486 278 106 43 22 8 
| eS 10,867 1,616 149 1,471 770 395 197 81 20 nn ee 
| 
GEORGIA 
| EES 23,441 3,455 147 1,633 813 357 253 119 55 33 3 
Chatham.................. 38,013 5,636 156 2,357 1,164 558 359 177 49 42 8 
EER TTRI IEE: 162,628 28,784 177 9,648 4,646 2,130 1,522 829 285 206 30 
Muscogee..............0+- 33,170 5,082 153 1,596 750 375 264 129 38 31 9 
NE sic din cukeeities 22,147 3,196 144 1,638 801 386 266 108 47 26 4 
IDAHO 
"Ey emer ae 13,589 2,568 189 1,461 799 294 232 100 22 11 3 
DRI, 6 iivciv'nccecsets 6,210 1,038 167 813 443 178 125 48 14 D  Ipvecescocess 
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1947 EMPLOYMENT DATA; ALL STATES AND LARGEST COUNTIES 


Number of Employes, Taxable Monthly Payrolls, Average Pay, Number of Reporting 


Employers by Size Groups 


Taxable 
Monthly Average Total With 
STATE AND COUNTY Total Payrolls Monthly Reporting 0-3 4-7 8-19 20-49 50-99 100-499 | 500 or More 
Employment | (Add 000) Pay Units Employes Employes Employes Employes Employes Employes Employes 
ILLINOIS 
RE pers 14,921 $ 2,369 $159 1,263 706 288 155 71 20 19 4 
CREE, 6 5 ccccesscsssce 13,195 2,008 182 1,701 948 415 219 76 28 TE  bwececateues 
| ARERR ean 2 1,750,821 396,591 227 100,730 59,346 18,005 12,064 6,406 2,480 2,047 382 
DE, . ccanennseirsaces 10,868 1,936 178 1,609 951 363 216 59 14 6 1 
EE id ca catgmaiinen aie 42,872 8,909 208 2,816 1,509 663 386 143 48 63 14 
SR  ccgacniaeae 12,568 2,376 189 1,044 601 231 129 48 17 13 5 
Es Sooo n nae nieneunn 10,483 1,776 169 1,050 610 226 133 50 15 14 2 
ri inn dh gumancaen’ 34,793 6,958 200 2,597 1,495 576 333 113 33 39 8 
DO, vvcaakcde se nuwes 28,061 5,222 186 2,080 1,188 481 248 94 33 29 7 
i ia iontoncekasaenes 16,713 2,529 151 1,541 936 311 189 65 21 16 3 
reer ret 23,914 4,503 188 1,803 1,023 384 234 92 29 36 6 
EES caslccisoxsavewes §1 ,033 10,252 201 2,947 1,762 652 332 117 35 35 14 
RIES, Ree oe 48,329 9,323 193 3,487 1,921 751 470 198 82 56 9 
rer 45,040 9,022 200 2,192 1,200 487 279 125 44 43 14 
Pe iccsnccctsnnsseas 46,071 9,048 196 3,215 1,844 671 390 179 60 60 11 
GIO. oid ccicvicccsccces 33,791 5,918 175 2,669 1,516 573 344 151 44 35 6 
Rn waceeninexeenee 17,951 3,104 173 1,553 897 327 187 88 21 28 5 
_ SaRRRR rere 25,703 5,484 213 1,939 1,113 411 239 92 45 33 6 
TD. i caccvsvesnnaes 55,220 12,062 218 2,772 1,412 622 385 183 86 67 17 
INDIANA 
Eee ee 69,984 14,212 203 3,252 1,649 801 444 212 68 59 19 
DE cicsmdnecannemen 26,849 5,528 206 1,512 778 346 232 94 28 29 5 
ee 23,011 4,490 195 1,590 853 365 202 96 38 30 6 
| aS RS ES ee 16,732 3,022 181 967 505 225 136 49 22 24 6 
SE ee ee 126,703 28,994 229 5,046 2,950 1,116 595 219 61 76 28 
ER aan 20,545 3,822 186 1,223 692 266 148 60 22 29 6 
Bc dnveatsaraseunky 35,738 7,185 201 1,597 881 360 222 78 33 19 4 
ee 204,143 41,799 205 10,662 5,630 2,285 1,442 750 277 223 65 
I whnkcwbscussnene 70,147 16,520 236 3,279 1,785 711 458 191 71 49 14 
En 16,627 3,061 184 1,060 546 260 152 59 26 13 4 
TOOT EPRI 48 ,690 9,518 195 2,748 1,429 669 340 186 51 61 12 
re 26,493 4,966 187 1,891 966 448 262 130 35 45 5 
ME, ccrk thie Sipe gundadons | 19,255 3,839 199 1,149 607 256 157 65 35 22 7 
IOWA 
Black Hawk..............- 29,583 5,575 188 1,776 941 428 272 82 27 20 6 
Come Geeks. ...cccaccccsses 9,638 1,658 172 984 576 204 118 59 19 7 1 
PE iccckcntenevae 9,221 1,564 169 782 421 171 100 58 20 11 1 
Dubuque pabdiiaeirnenich abae | 16,911 2,961 175 1,296 735 272 164 74 27 19 5 
MD ickiserkrcauvcnenex one | 29,708 5,658 190 2,020 1,094 452 276 118 48 25 8 
SE ee 66,763 12,232 183 4,840 2,554 1,062 656 339 129 86 14 
Pottawattamie............. 7,239 1,121 155 1,142 681 263 136 43 13 en eer 
ER 24,894 4,488 180 2,009 1,094 440 248 130 54 41 2 
OE 8,836 1,479 167 889 512 199 105 40 19 13 1 
Woodbury.........ccccccces 29,371 5,110 174 2,239 1,203 502 312 139 51 26 © 
KANSAS 
Montgomery............... 8,581 1,297 151 1,062 633 230 125 52 12 9 1 
Reno...........2se0seeee. | 10,488 1,781 170 1,102 618 231 155 54 28 15 1 
See 7,818 1,225 157 918 477 240 124 47 23 Se Tisatocssenen 
OTC | 54,473 10,321 189 4,577 2,436 1,047 618 312 104 51 9 
| Se 23,589 4,121 175 1,910 1,027 432 287 97 38 23 6 
re 35,876 7,634 213 2,106 1,172 449 272 127 44 30 12 
KENTUCKY 
a, Te, 22,838 3,308 145 1,789 912 340 321 132 52 30 2 
re, | 149,740 27,822 186 8,457 4,655 1,576 1,212 573 212 183 46 
__. . Se 12,007 2,122 177 1,462 889 293 176 70 17 16 1 
McCracken..............+.| 8,957 1,286 144 814 450 165 122 48 17 11 1 
| 
LOUISIANA | 
Caddo. i cesk plains habia ead 33,870 5,863 173 2,770 1,366 571 490 225 73 40 5 
Te 15,590 3,004 193 1,128 595 | 245 178 69 25 13 3 
East Baton Rouge.......... 23,688 4,162 176 1,686 806 | 374 300 129 41 32 7 
Orleans ced aneeebeeKenenanel 164,208 29,117 177 8,554 4,448 | 1,618 1,332 679 242 188 47 
Ouachita pe eaeehesernbesenn 12,251 1,883 154 1,089 515 | 278 185 70 26 14 1 
SR NE Eee: 11,316 1,561 138 1,026 517 200 195 71 27 en ere 
MAINE | 
Androscoggin. ............. | 26,969 4,494 167 1,642 864 374 222 114 32 28 8 
a ES | 8,053 1,244 154 1,216 733 264 158 44 a 7 1 
Cumberland. ............+. | 40,859 7,265 178 3,682 2,083 778 483 209 72 53 4 
Kennebee....eeeosseeeese | 21,054 3,653 174 1,873 963 324 185 63 12 16 10 
WE sacscvarsakateeeres 10,819 1,950 180 902 540 199 94 44 9 14 2 
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1947 EMPLOYMENT DATA; ALL STATES AND LARGEST COUNTIES 
Number of Employes, Taxable Monthly Payrolls, Average Pay, Number of Reporting 


Employers by Size Groups 
| Taxable | | ae 
| Monthly | Average | Total With 
STATE AND COUNTY Total | Payrolls | Monthly | Reporting 0-3 47 | 819 20-49 50-99 100-499 | 500 or More 
oumient (Add 000) | Pay | Units Employes Employes | Employes Employes Employes Employes | Employes 
_— ——— = — ——E — a a = 
MAINE (Con’t.) | | | | 
Penobscot ceeeees| 26,543 $ 4,492 $183 2,060 1,204 4i1 286 89 30 33 7 
MDs is ccebegssenceks | 8,615 1,389 161 799 496 160 85 30 + 1% | 1 
York ioe azaoes me 3,930 172 1,501 962 302 163 40 17 13 | 
MARYLAND | 
Allegany ocesesnal CE 4,792 207 1,415 806 334 177 62 16 7. | 3 
Anne Arundel.............. | 6,676 1,012 152 850 479 186 135 35 7 7 1 
Baltimore seesesece] 90,788 8,001 201 1,629 910 367 229 72 23 19 | 3 
Baltimore City.............| 345,028 67,446 195 18,499 10,027 3,531 2,646 1,347 484 380 84 
Montgomery ceeseee] 11,088 1,960 177 1,336 715 286 218 80 28 9 | 0 
Prince Georges | 9,055 1,589 175 1,107 606 231 181 66 14 A re 
Washington er ee 21,753 3,480 160 1,306 752 255 176 67 29 23 4 
Wicomico srocessoed QU 1,400 | 144 775 388 159 127 65 20 ae es 
| | 
MASSACHUSETTS | 
Barnstable fe 865 156 1,052 640 252 125 25 8 . Bowe 
Berkshire partes | 41,257 8,008 194 2,151 1,245 428 305 103 25 32 13 
Bristol ..-| 122,353 22,281 182 6,481 3,546 1,258 905 416 164 148 CO 44 
Essex | 156,622 29,821 190 9,187 5,052 1,934 1,308 506 199 157) 31 
Franklin ssaeoech WROTE 2,705 192 955 541 201 136 38 13 4 2 
Hampden Re) 25,879 | 209 6,410 3,418 1,276 964 429 144 138 41 
Hampshire ceeee| 15,247 2,720 | 178 1,147 655 228 162 53 23 2 | 4 
Middlesex seseees| 214,901 41,489 193 14,550 8,013 3,064 1,968 875 311 272, 47 
Norfolk ee 12,463 191 5,200 3,012 1,102 637 285 76 a 13 
Plymouth ceceeees| 40,419 7,319 181 3,233 1,808 673 467 149 59 7 7 
Sos xkccsdRenwnyeded | 401 ,903 82,776 206 25,797 13,602 5,126 3,899 1,941 715 441 73 
Worcester scesees| 174,176 35,331 203 8,702 4,628 1,737 1,289 573 215 209 51 
MICHIGAN 
a ssseeseee] 19,340 3,683 190 1,385 759 319 194 61 22 24 CO 6 
Berrien. evsecel 6,043 208 1,907 1,013 498 233 99 29 25 10 
Calhoun. Se 6,567 208 2,020 1,166 427 253 94 42 2 CO 13 
Genesee. eer 17,933 220 3,621 2,090 849 434 167 45 2 | 7 
Ingham. . .-ss| 49,695 10.647 214 2,726 1,447 603 | 409 163 50 45 9 
Jackson. eee 90,608 6,672 219 1,834 989 a2 | (a7 103 31 3 | 10 
Kalamazoo | 35,179 7,420 211 2,180 1,160 517 261 126 59 a 10 
Kent... re | 18,950 202 5,542 2,979 1,230 706 353 139 113 22 
Lenawee. . | 13,986 2,807 201 1,007 556 263 115 43 12 - | 6 
Macomb. See ol 2,401 192 1,911 1,162 430 | 211 84 11 Po Bi Gace 
Muskegon ses] 43,658 10,640 | 244 1,885 1,000 466 258 87 34 3 15 
Oakland ---| 69,200 15,252 220 4,605 2,708 1,049 555 196 55 3 CO 7 
Ottawa... 15,240 3,034 199 1,133 608 279 134 53 30 2 CO 1 
Saginaw 40,234 8,516 212 2,357 1,294 673 | ont 122 50 37 10 
St. Clair sesrseesel 4,070 201 1,307 748 321 | (155 41 21 5 | 6 
Washtenaw , -| 32,854 6,864 209 1,949 1,055 483 | (256 94 31 23 | 7 
Wayne.... ---| 906,465 214,430 237 41,817 23,724 8,963 | 5,068 2,410 809 647 196 
| 
MINNESOTA 
Hennepin i 219,884 43,596 199 13,786 7,253 2,861 | 1,963 1,020 375 269 45 
Ramsey... .| 192,552 22,011 196 6,560 3,516 1,320 | 942 440 179 135 28 
St. Louis. . | 49,911 8,923 182 3,795 2,061 842 511 246 75 52 8 
Stearns. . : 7,576 1,172 155 1,048 622 244 119 37 17 BD Biecsescutae 
| | 
MISSISSIPPI | | 
Harrison. . : 12,709 1,389 109 1,152 so | 03s | Cty 72 17 2 | 1 
Hinds. . 32,503 4,743 146 2,276 1,012 | 558 391 197 74 39 Ci 5 
Lauderdale 12,559 1,629 130 1,006 438 | 273 182 69 24 1% | 2 
MISSOURI | | 
Buchanan. . 27,039 5,047 187 1,846 993 430 258 93 32 35 5 
Greene... 18 807 2,854 152 2,007 1,063 473 | 109 43 2 | 1 
Jackson... 188,848 35,745 189 13,382 7.171 2,823 | 1,767 1,016 356 214—CO 35 
Jasper. .... 17,718 | 2,863 162 1,857 1,019 436 235 106 31 ne 
St. Louis County re 23,389 | 3,824 164 3,445 2,152 728 | 357 152 36 18 2 
St. Louis City 406,581 | 79,262 195 22,399 12,226 | 4,622 | 2,744 1,585 _ $91 629 | 102 
MONTANA | 
Cascade... 10,714 | 2,011 188 1,069 566 | 244 | 151 74 7 1 
Silver Bow 13,853 | 2,880 208 1,046 616 | 218 136 48 14 12 2 
Yellowstone 9,594 | 1,682 175 1,154 622 265 | 148 84 7 |. 
| | 
NEBRASKA | | 
Douglas... . 86,509 16,265 188 5,961 3,148 1,313 | 816 396 158 160 CO 14 
Lancaster... ..... ---| 26,408 | 4,165 158 2,161 1,192 479 | 277 122 52 3 CO 6 
| | 
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1947 EMPLOYMENT DATA; ALL STATES AND LARGEST COUNTIES 


Number of Employes, Taxable Monthly Payrolls, Average Pay, Number of Reporting 
Employers by Size Groups 


| Taxable | | | | 
Monthly | Average Total With | | 
STATE AND COUNTY | Total Payrolls | Monthly Reporting 0-3 4-7 8-19 20-49 50-99 100-499 500 or More 
Employment} (Add 000) | Pay | Units Employes | Employes Employes | Employes Employes Employes Employes 
NEVADA | | | | | 
Washoe.................-.] 13,788 $ 2,852 $207 1,457 781 302 231 102 | - WT hima 
NEW HAMPSHIRE | | | | | 
Hillsboro... . . 55,336 9,827 178 «=| 3,139 | 1,752 621 | 401 | 196 77 | 78 14 
Merrimack. . . 12,057 1,821 | 151 1,162 | 695 223 «| 3 «(158 49 | 17 | 18 2 
Rockingham 11,197 1,733 | 185 1,276 | 77 | 251 | (148 sO 16 eae 
| 
NEW JERSEY | | | | : 
Atlantic County... wo] 82,701 5,721 174 3,526 | 2,228 646 | = 400 139 | 63 45 
Bergen County.............| 84,459 18,063 | 214 7,616 | 4,705 1,36 | 939 | 38 | 116 89 15 
Burlington......... | 16,752 3,113 185 1,534 | 974 281 | 168 5 22 26 3 
Camden.......... ...| 72,213 15,268 | 211 4,464 | 2,737 834 | 514 227 66 74 12 
Cumberland...............| 25,883 4,353 168 1,644 | 940 3060 | 25 | S107 | 41 29 6 
Essex. .... LOS F 309,822 68,753 221 20, 565 12,234 3,597 | 2,478 | 1,209 «| = 508 389 61 
Gloucester............... 11,362 2,359 | 207 | 1,183 | 751 | 194 133 50 16 . 3 
Hudson... . ...| 244,698 55,909 228 | «(13,835 | 8,652 | 2,213 | 1,578 | 776 «=| «(308 251 | 57 
Mercer... Sicvoshiegnre | 69,723 14,420 206 3,880 | 2,186 | 737 | 527 | 246 | 79 85 21 
Middlesex. . es 17,110 | 223 4,170 2,506 ez | ott ||P 95 24 
Monmouth. . oss: 5,692 | 179 4,157 | 2,669 752 409 || 0 17%6C*S 58 28 5 
Morris... ... a 5,315 209 | 2,482 | 1,569 474 264 92 42 38 3 
Ocean....... iededl 6,401 1,036 161 | 1,263 | 814 | 253 137 42 11 1 0 
ete 122,264 | 27,121 | 221 | 7,688 | 4,540 | 1,300 978 476 199 172 23 
Somerset... . ceseeees| 20,898 4,957 226 | «(1,272 | 793 | (228 155 56 21 14 4 
Union........ so.) 192,464 | 25,765 | 229 | «66,907 | = 4,263 «| «1,180 780 372 159 125» | 28 
NEW MEXICO | | | | | 0 
Bernalillo. ... Taree | 19,101 | 3,002 | 157 | = 2,297 1,246 | 535 321 | 135 38 22 | 
NEW YORK | 
Albany. ... | 58,439 | 11,494 | 19 | 4,132 | 2,284 | 807 576 280 98 7 12 
IRs iiss cues cceedes 59,571 | 12,238 | 205 2,832 | 1,605 556 402 164 47 46 OC 12 
Cattaraugus. ......... 16,006 | 2,990 | 186 | 1,296 708 287 186 67. 21 4 CS 3 
Cayuga. Kes 15,220 | 2,971 | 198 | 1,011 603 | 190 136 43 19 15 | 5 
Chautauqua ...| 34,523 | 6,522 | 188 | 2,281 | 1,280 | 442 297 129 43 a7 13 
Chemung... canes 28 086 5,805 | 206 | = #(1,444 go a7 207 87 2 7 8 
Dutchess seisbcacaicd Se | ae | 204 2,142 1,334 “| 394 249 87 36 | 36 6 
| AT ITS | 256,915 54,526 | 212 14,338 8,383 | 2,507 1,913 | 9869 321 274 71 
Fulton. Lesecsseesees| 15,088 | 2,452 1588 2 Ss«‘1,176 646 | 25 164 rT) 31 RR Ben 
eae 15,636 | 2,912 | 186 | = 1,462 851 291 215 58 28 6 | 4 
Monroe...................| 180,428 | 40,603 | 225 7,678 4,381 1,375 1,037 510 192 130 | 53 
Montgomery.............. 19,729 | 3,589 181 1,001 613 190 110 55 17 12 | 4 
Nassau aa ae | 76,065 | 15,976 | 210 -| 8,615 5,677 1,461 978 365 68 59 7 
New York City (5 Counties) 2,953,972 | 697,535 | 236 229,862 136,165 38,327 30,942 15,261 5,231 3,451 485 
_ RAS 63,590 15,023 | 236 2,637 1,526 520 315 159 50 57 19 
Oneida....................| 88,420 | 11,628 | 202 3,564 | 2,095 665 484 169 63 70 | 18 
Onondaga................. 106,347 | 21,714 | = 204 5,661 | 3,195 | 1,005 820 | = (369 133 2 | (37 
Orange Seige: | 26,905 | 4,817 | 179 2,760 1,740 | 469 317 122 69 40 | 3 
Oswego...................| 13,30 | 2,800 | 186 1,009 614 189 124 51 16 "1 | 4 
Rensselaer.................| 27,704 | 65,156 | 186 1,899 1,127 359 226 103 39 30 . 
Rockland..................| 12,790 2,496 | 194 1,254 827 205 139 43 23 15 | 2 
St. Lawrence. . cee. 18,602 | 2,981 | 189 | = 1,261 784 228 171 46 15 15 2 
Schenectady coeeeeee.| 84,184 | 42,022 | 221 2,049 1,254 381 254 100 22 30 | 8 
Steuben... .. ; eine ee 19,197 | 3,669 | 191 1,240 744 262 149 54 1 18 2 
Suffolk... .. seseeeee| 26,090 4,423 | 184 | «(4,132 2,728 782 426 140 40 14 | 2 
ERE ....| 15,418 2,502 | 162 1,720 1,103 276 200 83 30 a | 1 
Westchester... ..... | 108,538 22,305 | 205 11,825 7,721 1,950 1,342 | 527 171 97 | 17 
| | } 
NORTH CAROLINA | | 
Buncombe... .. socvecee| M7 00B 4,387 | 157 1,707 | 848 405 269 «| (108 38 32 | 7 
~ Spe a OTT | 26,780 | 4,447 | 166 | = 1,350 618 332 col 96 36 2 9 
Forsyth....... seseeeees-| 40,887 | 6,087 | 172 | (1,783 | 905 401 254 121 55 a 6 
. SS ae: | 35,213 | 6,102 | 173 | 1,007 | 5i2 | (283 166 | 75 20 56 | 15 
Guilford...................] 67,023 | 9,282 | 162 | = 2,988 | 1,378 | 686 am 236 82 oo 15 
Mecklenberg............... | 58,388 | 9,859 | 168 3,080 | 1,319 | 692 531 | (338 105 82 | 13 
New Hanover.............. | 12,009 | 1,708 | 142 | = 1,122 565 | (278 8 | 7 | 8 se 
Wake........... | 21,183 | 3,373 | 159 1,754 | 811 | a2) eS 39 a | 2 
| | | 
NORTH DAKOTA | | | | | | 
ey | 13,320 | 2,275 | 170 1,258 | 630 | 284 22 | 9 34 4 | 1 
OHIO | | | 
a | 24,929 | 4,969 | 199 | 1,538 | 873 | 313 221 64 34 2 7 
Ashtabula............... | 12,793 2,191 171 | = 1,228 | 739 | (84 135 54 21 17 | 3 
Belmont...................| 18,487 3,090 199 | 1,07 | 61 | 232 139 | 5a” 15 12 | 8 
| | | 
| | | | 
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1947 EMPLOYMENT DATA; ALL STATES AND LARGEST COUNTIES 


Number of Employes, Taxable Monthly Payrolls, Average Pay, Number of Reporting 


Employers by Size Groups 


Taxable 
| Monthly Average Total With 
STATE AND COUNTY | Total Payrolis | Monthly | Reporting 0-3 4-7 8-19 20-49 50-99 100-499 | 500 or More 
| Employment (Add 000) Pay Units Employes | Employes | Employes | Employes | Employes | Employes | Employes 
OHIO (Con’t.) | 
Butler......... utioa te 39,451 | $ 8,640 $219 1,950 1,103 303288 120 39 43 14 
Cliath. sseeeecceececeeees] 92,988 6,319 195 1,738 951 347 | 281 106 37 39 7 
Columbiana...............| 20,984 3,967 189 1,562 910 310 199 77 34 28 a 
Cuyahoga............ 503,528 114,454 227 24 895 13,840 4,640 3,284 1,787 622 570 152 
Erie. .. 14,242 2,818 197 1,018 601 221 | = 108 47 20 22 a 
Franklin -| 137,669 26,211 190 8,688 4,690 1,703 | 1,278 632 187 161 37 
Hamilton .| 262,162 54,677 208 15,135 8,319 3,012 | 2,071 975 339 341 78 
Jefferson........ | 20,249 4,269 200 1,367 781 280 «| (185 71 25 20 5 
Licking............ | 14,821 2,734 184 1,044 612 21 | Ss«(139 50 18 11 3 
Lorain | 41,096 8,669 210 1,992 1,152 407 | (288 102 30 34 8 
BAUR. .coreeessee0s 132,548 29,687 223 7,063 3,854 1,430 1,006 469 148 121 37 
Mahoning........... 79,797 16,753 209 3,563 2,029 | 679 | 495 210 66 64 20 
Montgomery........ | 147,726 32,937 222 6,093 3,222 | 1,207 | 930 435 156 108 35 
Muskingum. . | 18,618 3,190 172 1,204 673 245 «=| (184 7 23 27 5 
Richland... 28 , 000 5,965 213 1,369 730 266 «|| 0 (226 83 30 26 . 
Scioto...... 18,661 3,332 177 1,032 599 24 | (138 51 23 1 4 
Stark... 87,189 17,426 199 4,607 2,626 | 935 611 246 91 7 21 
Summit............. 148,161 37,171 250 5,828 3,264 | 1,170 | 782 350 131 100 31 
Trumbull 46 , 005 9,539 207 2,060 1,214 | 415 | (88 81 41 37 16 
Tuscarawas.............. 13,909 2,483 178 1,158 658 248 | 155 59 16 20 7 
OKLAHOMA 
Muskogee............... 9,282 1,381 148 1,055 596 239 130 55 23 a Serre 
Oklahoma............. | 76,228 13,570 178 6,526 3,387 1,498 «#=| | (g7t 427 142 90 " 
Tulsa... 62,335 11,999 192 5,326 2,824 1,213 734 330 140 78 ? 
OREGON | 
ae 8,420 21,693 201 1,032 50 | 2245s 59 21 ae 
 iwints cacetd as 21,703 5,696 262 2,225 1,179 485 331 167 36 26 1 
i ithititdcataseeneeks 14,739 2,808 195 1,707 974 374 } 213 90 38 . 2 ee 
Multnomah.............+.. 148,561 32,406 218 11,450 6,451 2,134 | 1,621 759 277 175 33 
| 
PENNSYLVANIA | 
Allegheny... 472,869 100,811 213 22,458 12,127 4,642 | 3,258 1,400 478 425 128 
MIN, ss ccvedceveciss 20,919 4,588 219 1,000 604 179 | 125 47 , 47 21 7 
Beaver... 52,603 11,378 216 2,173 1,285 457 | = 263 93 37 25 13 
Berks salttiicece Sambar wil 81,891 15,021 183 4,303 2,276 852 625 285 129 115 21 
ctbintascetcistowsted 20,651 3,044 147 1,826 1,000 406 Ci 255 98 42 21 4 
I inate uatie cect 24,244 4,538 187 1,884 1,077 395 | | 244 96 33 34 5 
RSPR eee is 17,597 3,450 196 1,303 756 278) 169 58 22 17 3 
ee 51,960 10,051 193 2,432 1,255 519 | 395 144 58 46 15 
Sasa bbincehanewees 27,372 5,174 189 2,206 1,245 502 281 97 39 37 5 
Clearfield 16,535 2,930 177 1,207 624 246 =| (188 81 33 31 3 
Crawford............ 16,055 2,943 183 1,085 620 233 | 137 59 22 10 4 
Cumberland........ 14,402 2,293 159 1,179 633 249 «| ~Cts«C187 72 17 19 2 
so ccoccacccceass 52,587 9,504 180 3,267 1,669 705 Ci 527 198 88 71 9 
Delaware.............-.. 70,051 15,200 216 4,343 2,517 917 | st 181 81 48 14 
Pie secbiessesiscnscesds 66,572 12,922 194 3,054 1,578 618 495 208 70 63 22 
Payette.......e eee ceceees] 94,966 7,503 214 2,258 1,205 491 | 322 156 37 34 83 
oo cig’ | 13,896 2,204 158 1,111 631 244 146 57 17 12 4 
Lackawanna 67,291 12,178 180 3,965 2,217 735 542 215 136 98 22 
a sccesccenscese 63,931 10,966 171 3,782 2,001 802 537 230 104 98 0 
BOs tccasecesees 24,881 5,020 201 1,470 827 34 | ot 69 20 21 ad 
Lebanon...........2.--. 20,501 3,311 161 1,320 691 288 192 80 35 31 $ 
| TES 60 , 086 10,632 176 3,217 1,681 618 | 488 245 110 4 nN 
Laserme............00 000+ 106,952 20,171 188 5,167 2,930 949 664 306 139 133 46 
NE ass cane vdedcens 25,430 4,297 168 1,705 930 358 | 247 81 42 40 7 
McKean................ | 48,646 3,694 198 1,491 775 352 241 77 21 20 5 
Mercer. . 30,663 6,352 207 1,420 768 315 213 78 25 15 6 
Montgomery 84,113 16,784 199 5,367 3,008 1,109 719 277 127 104 23 
Northampton... 62,280 11,466 184 3,034 1,712 s72 | 40s 183 66 89 ® 
Northumberland........... 30,127 5,402 179 1,753 957 3680 | kt 99 46 32 9 
Philadelphia............. 727,923 | 153,895 211 38,650 21,407 | 7,187 | 5,074 2,771 1,127 969 145 
Sebuylkill 39,697 6,991 178 2,683 1,493 519 | 381 150 68 63 ° 
Venango. 15,473 2,836 183 1,074 615 216 SC 142 59 17 20 5 
Washington. ... 57,694 12,137 210 2,664 1,528 559 | 361 124 32 43 20 
Westmoreland......... 71,384 14,154 198 3,814 2,190 806 515 159 64 56 24 
York... 62,406 10,892 174 3,306 1,664 | 655 | 518 233 125 97 14 
RHODE ISLAND | | 
Providence. ............... 216,557 41,148 190 11,371 6,397 1,947 | 1,519 773 292 276 67 
| 
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1947 EMPLOYMENT DATA; ALL STATES AND LARGEST COUNTIES 


Number of Employes, Taxable Monthly Payrolls, Average Pay, Number of Reporting 
Employers by Size Groups 


Taxable 
Monthly Average Total With 
STATE AND COUNTY Total Payrolis Monthly Reporting 0-3 4-7 8-19 20-49 50-99 100-499 600 or More 
Employment | (Add 000) Pay Units Employes Employes Employes Employes Employes Employes Employes 

SOUTH CAROLINA 

I ices cs0eetcesees 27,849 $ 4,186 $150 2,252 1,192 §21 310 140 56 28 5 

Ree 45,544 7,417 162 2,084 1,020 500 328 123 50 47 16 

ee Se 28,783 4,302 149 2,287 1,169 488 } 345 174 75 3 3 

Ec csenvekounton 33,175 5,271 158 1,493 783 357 | 192 91 30 22 18 
SOUTH DAKOTA | 

SI <ccseodabaecene 16,716 2,936 175, 1,513 802 | 339 232 93 34 11 2 

} 

TENNESSEE i } 

ss cacwn alee ce 83,064 13,613 163 5,404 | 2,738 | 1,229 | 774 402 138 105 18 

eer 60,506 9,921 163 3,445 1,742 790 485 229 93 93 13 

Knox. 52,183 8,672 166 3,246 | 1,589 783 } 466 255 67 75 11 

ee ae iy 115,312 19,627 170 7,738 3,951 | 1,825 | 1,040 526 223 153 20 

} | 

TEXAS 

Arkansas, Bee, Calhoun, | 

Goliad, Jackson, Refugio | | 

and Victoria.............. 9,891 1,341 135 1,446 822 349—CiCd 177 79 12 6 1 
Armstrong, Briscoe, Carson, 

Donley, Gray and Hall.... 6,623 1,057 159 1,196 723 | 291 | 129 44 7 BD Biescescccaces 
Austin, Colorado, Waller and } 

eRe 8,022 849 140 1,173 | 70 | 303 | 123 28 6 © Sceuee 
Se 85,786 13,047 152 7,689 4,013 1,811 | 1,082 | 469 187 120 7 
Brazos, Burleson, Fayette, | | 

Lee, Milan, Robertson and } 

Washington.............. 9,740 1,089 111 1,989 1,261 | 451 216 50 8 O° Biaseaeanc on 
Callahan, Jones, Shackelford | 

gE 13,275 1,915 144 1,990 1,184 461 230 77 26 Te | Beskcisiensee 
ss Ee 13,595 1,873 137 1,527 800 380 220 86 26 14 1 
Cooke and Grayson......... 12,620 1,727 136 1,465 805 | 393 } 163 75 14 ee Serre 
Cottle, Crosby, Dickens, | 

Floyd, Garza, Hale, King 

and Motley.............. 6,266 890 142 1,183 745 | 284 | 120 24 7 Se | Backeadvaas 
Crane, Ector, Loving, Reeves, | 

Ward and Winkler........ 10,071 1,616 160 1,439 741 355 | 241 89 10 3 
Dallam, Hansford, Hartley, | 

Hemphill, Hutchinson, Lips- 

comb, Moore, Ochiltree, 

Roberts ‘and Sherman..... 11,074 2,104 189 1,190 713 284 127 47 5 12 2 
SCE Ee 195,428 36,500 186 12,984 6,578 3,002 1,801 933 354 281 35 
Dewitt, Gonzales, Karnes 

and Lavaca.............. 7,504 827 110 1,269 750 339 132 34 10 3 1 
RES eee 30,191 4,915 162 2,574 1,347 592 379 153 47 . 83 3 
eee 34,442 6,762 187 2,004 1,089 458 279 100 32 34 12 
Gregg, Rusk and Upshur... . 17,926 2,459 137 2,233 1,121 558 366 146 32 9 1 
| A ere 224,736 43 ,567 193 14,050 7,157 3,134 2,005 1,038 390 285 41 
_. Se 13,701 1,765 128 1,734 935 428 232 108 18 12 1 
| EEE 54,731 11,432 208 3,132 1,726 708 408 174 59 48 9 
ME iste oceteccod 14,392 2,228 154 1,692 859 441 248 92 36 15 1 
McLennan................. 22,162 3,323 149 2,214 1,190 537 306 107 41 31 2 
ee 30,021 4,955 165 2,792 1,420 636 469 185 51 28 3 
Potter and Randall......... 19,148 3,430 179 2,000 1,015 481 314 133 34 23 
See to aa 11,958 1,931 161 1,326 703 311 183 87 26 a ‘Eeeccesee tune 
Rae ne 90,301 16,327 180 6,364 3,410 1,410 918 385 115 114 12 
en 25,702 3,727 145 2,645 1,422 619 369 144 56 32 3 
eceercsiscsvsonuans 19,289 3,268 169 2,174 1,100 531 347 127 50 TD a nvecvsesses 

UTAH 
ae: 63,949 12,225 189 5,091 2,594 1,115 803 379 111 81 8 
Wiikncbobsasencaseons 11,811 2,037 172 1,204 641 263 163 84 38 Ria 
VERMONT 
Chittendon................ 12,910 2,149 168 1,098 611 218 156 79 23 8 2 
VIRGINIA 
eae 22,905 4,270 186 1,999 976 499 306 139 49 29 1 
Campbell 24,231 3,752 154 1,414 731 299 213 91 46 24 10 
Hearico 102,614 18,604 181 6,038 3,019 1,348 920 459 165 108 19 
LE ae 64,419 10,383 161 5,959 3,208 1,342 813 369 121 100 6 
Pitteylvania............... 23,158 3,728 160 1,224 642 290 186 74 19 12 1 
a 32,291 5,177 160 2,237 1,170 474 317 166 60 45 5 
a ee 24,427 4,931 201 1,306 679 320 184 86 19 18 3 
WASHINGTON 
ey ee 12,570 2,963 235 1,050 585 226 147 62 18 10 2 
MAY 10, 1949 


147 


ON ne eee 


ge 


1947 EMPLOYMENT DATA; ALL STATES AND LARGEST COUNTIES 


Number of Employes, Taxable Monthly Payrolls, Average Pay, Number of Reporting 
Employers by Size Groups 


Taxable | | | | "ae 
Monthly | Average Total | With | 
STATE AND COUNTY | Total | Payrolis Monthly Reporting | 0-3 4-7 | 8-19 20-49 50-99 | 100-499 | 500 or More 
Employment! (Add 000) Pay Units | Employes | Employes | Employes | Employes Employes | Employes | Employes 

Washington (Con't ) 
Grays Harbor $ 15,490 $ 3,079 $198 1,250 667 258 190 78 29 26 2 
King 201 ,600 44,908 222 15,439 8,457 3,220 | 2,228 966 318 216 34 
Kitsap 6,757 1,254 185 1,119 639 262 165 38 9 6 o 
Pierce 47,492 9,976 210 4,299 2,422 881 | 582 258 88 59 9 
Snohomish 19,039 3,869 203 1,740 1,009 388 208 | 86 | 25 19 5 
Spokane... 46 519 9,002 193 4,140 2,281 850 | 581 | 278 95 | 48 7 
Whatcom 13 ,026 2,669 204 1,267 755 235 170 65 } 25 15 2 
Yakima 16,744 3,030 | 180 1,935 | 1,064 | 412 290 116 36 17 

| } 

WEST VIRGINIA 
Cabell 27,277 | 4,920 180 | 1,898 937 | 474 271 | 136 43 29 8 
Harrison 25,248 4,941 195 | 1,339 | 705 | 267 210 91 32 26 8 
Kanawha ...| 80,463 | .13,301 | 223 3,551 | 1,918 | 773 510 =| S208 68 52 22 
Marion. . - 19,198 3,631 189 1,024 | 566 | 230 130 | 56 16 20 | 6 
Ohio 26,195 4,749 181 1,768 | | 330 237 127 39 37 7 
Wood.... 18,171 3,051 167 1,211 | 696 | 243 163 65 18 21 5 

WISCONSIN | | | | | 
Brown... 21,312 3,850 180 1,779 | 952 398 251 | 107 35 | 30 6 
Dane... 36,344 6,382 175 3,160 | 1,806 | 643 450 | 168 57 31 7 
Fond Du Lac ae 13,327 2,273 170 | 1,318 | 778 CO 276 | 160 66 20 15 3 
Kenosha. . 24,026 4,942 | 205 1,173 711 232 | 144 | 44 20 | 17 | 5 
La Crosse. --| 18,251 3,165 173 1,277 | 723 CO 275 160 | 70 24 | 20 5 
Manitowoc . a 16,536 2,871 173 1,191 | 721 | 227 | 143 | 49 24 } 22 5 
Marathon 13,379 2,442 182 1,143 | 673 233 | 132 64 21 | 17 | 3 
Milwaukee 317,474 65,746 207 | 16,348 9,512 | 3,029 1,983 | 1,043 387 305 89 
Outagamie 17,536 | 3,234 | 184 1,422 | 842 | 276 | 181 75 2 CO 22 6 
Racine... . 31,944 | 6,573 | 205 2,074 | 1,225 410 | 233 113 39 43 | 11 
Rock... . 26,494 | 5,522 208 1,649 | 958 350 | (205 | 80 2 CO a | 9 
Sheboygan | 21,052 3,972 | 188 1,463 | 857 272 | Ae | 2 6 
Waukesha 12,614 2,452 194 1,254 | 746 294 128 54 14 | 16 2 
Winnebago 28,483 | 5,510 | 193 | 1,679 950 | 347 200 } 102 | 35 38 7 

| | | 
ALASKA... | 15,716 3,734 | 238 1,620 916 368 | 236 | 62 21 | 15 2 
| | | | | | | 

HAWAII | | | | | | 

Honolulu. | 68,434 | 15,068 | 220 4,815 | 2,659 | 1,006 | 695 255 93 | 85 | 22 
| | 
COPYRIGHT: 
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STATE 

| Total 

Employment 
Alabama . 484,261 
Arizona 112,380 | 
Arkansas 199,420 
California 2,340,333 
Colorado 239,233 
Connecticut 682,628 | 
Delaware 87,767 | 
District of Columbia 214,463 | 
Florida. . 507,843 
Georgia 590,397 | 
Idaho 80,324 
Iinois. . 2,624,340 
Indiana . 991,101 
lowa..... 420,213 
Kansas. .. 289 , 136 
Kentucky 420,287 | 
Louisiana. . 407 ,889 
Maine. 204 , 754 
Maryland. . 535,176 
Massachusetts 1,425,192 
Michigan 1,769,739 | 
Minnesota 571,749 | 
Mississippi 220,909 | 
Missouri 901,012 | 
Montana 86.723 
Nebraska 200,548 
Nevada. . 36,805 
New Hampshire 141,401 
New Jersey 1,362,348 
New Mexico... 79 ,506 
New York. 4,590,015 
North Carolina. . 681 ,047 
North Dakota 55,066 
Ohio... . 2.218, 359 
Oklahoma 318,780 
Oregon...... 314,015 
Pennsylvania. . 2,903 ,465 
Rhode !sland. . . 257 ,323 
South Carolina 336,331 
South Dakota 67,606 
Tennessee 561,633 | 
Texas 1,347,276 
Utah 113,334 
Vermont 75,974 
Virginia. . 554,251 
Washington 485,040 
West Virginia 416 ,620 
Wisconsin. . 791 ,486 
Wyoming, .. 44 ,363 
Alaska... 15,716 
Hawaii... 84,399 
U. S. Total 34,494,168 


EMPLOYMENT AND PAYROLLS BY STATES— 1947 


(See “Notes” page 140, for description of these figures, their source, etc.) 


| Taxable | 


} 


| 


Monthly | Average 


| Payrolls 


(Add 000) | 


| $ 75,300 
21,185 
27,820 


541,132 | 


42,818 
144,912 


42,400 


85,580 


89,903 
14,280 


19,558 | 


563 ,430 


195,854 


70,063 | 


| 48 ,808 


| 71,385 
| 68,137 


282,845 


28 ,906 
162,413 


15,352 


101,075 | 


34,879 | 


395 434 | 


105,239 | 


32,454 | 


7,873 | 


| 24,323 
297,106 
13,338 


,036 ,385 
104 ,513 
8,272 


464,510 
56.229 
67 ,578 


577,649 | 


48 ,893 
49,710 


10,029 
91,483 
228 ,409 


21,246 
12,793 
90,494 


102,187 | 


83,929 


152,004 | 


8,490 


3,734 | 


18,114 


6,869,244 


Monthly 
Pay 


| Total 


| Reporting | 


Units 


191,962 | 
| 24,572 | 
39,150 


} 
| 
| 6,030 


16,956 | 
47,501 | 


| 40,231 | 
10,091 | 


174 ,370 


28,131 
17,687 


33,360 
86 ,571 


52,329 
| 20,403 
| 
} 


70,526 | 


14,709 


21,358 | 


| 10,806 | 


38 ,822 


125,146 | 


10,461 | 


7,156 
41,211 


42,981 


60 ,928 


| 6,401 | 


2,512,280 


31,310 | 
11,572 | 
20,694 | 


63,968 | 
48,712 | 
35,220 | 


| 
31,730 | 


| 101,602 | 


| 159,481 | 


25,073 | 
5,554 | 


1,620 
| 


| | 
| Agriculture | 


Forestry 


Fishing | Mining | 


a 


n © 
=whr 
ss 


— 
on 
ow 


— 
foo} 
= 
a 


‘a 
Ld 
S g 


—— 
on 
3 3 
aS 


nm 
> 
— 
N 


~“ w 
oo a 
co | 


— 
Land 
ao 
— rm 


37,224 
13,111 


484 | 


86 
239 


5,896 


3,411 | 


4,209 
47,286 


15,057 


14,986 


| 67,930 | 
17,871 | 


| 357 


'201 ,039 
| 


| 2,445 
13 ,437 
| 73,855 


269 | 


3,094 | 


| 236 | 
| 1,204 


| Contract | 
Construc- | 
tion | 
22,797 
11,465 | 
12,371 | 
| 
183 ,855 
| 14,811 


| 26,190 | 
| 5,714 | 
| 16,367 | 
45,856 | 


34,651 | 


5,519 | 
| 103,413 | 


42,620 | 
22,993 | 
| 
| 


18,948 


20,503 | 
27,174 | 
| 8,077 | 
| 
34,729 | 

| 51,522 
| 63,667 | 


| 


30,899 | 
13,739 | 
42,804 | 
5,287 | 
11.209 
| 4,041 


6,113 
62,338 
9,097 


172,287 
37,421 
| 2,778 | 


91,248 
22,971 
19,972 


112,068 | 
8,743 
19,271 


3,799 
33,188 
123,944 | 


| 8,426 | 
| 3,059 

| 41,138 | 
33,242 | 
| 16,733 | 


| 32,408 | 
3,923 | 


4,214 | 


10,422 


TOTAL EMPLOYMENT IN 


Manufac- 
turing 


223 486 
15,394 


69,697 | 


662,901 
51,919 
423,128 


43,794 | 


17,110 


97,989 | 


265 ,085 


17,734 | 


1,235,310 


542,441 
140,179 
73,954 


137 , 266 
126 ,270 
114,579 


236,135 | 


737 ,030 
1,044,991 


187 ,883 


91,117 | 


346 ,558 


16,547 | 


47,215 


3,855 | 


85,134 
766 ,690 


10,411 | 


1,905,247 
382,819 
5,726 


1,213,965 


1,463,216 | 


159 ,072 


192,835 | 


11,288 | 
245,617 | 


324,466 


22,756 
39,584 
209 ,684 


155,835 
131 ,058 
418,158 


4,926 | 
1,861 | 
23 ,267 


897,811 1,760,024 | 14,921,557 


| Public | 
| Utilities | 
| 


| 9,675 | 
14,145 | 


220,054 
22,285 
| 30,691 


23,290 
49,889 


5,838 
39,353 | 

6,932 
183,411 


| 

| 

| 

| 

| 

| 52,894 
| 29.898 
| 27,714 
| 26,338 
| 


50,426 
11,757 


51,829 
| 95,080 
| 89,477 


| 41,521 
| 14,143 
| 69,849 
| 

| 6,874 
| 16,473 
| 2,689 | 


95,619 
6,114 


| 7,907 


392,144 
| 30,565 
| 4,842 


117,931 
32,228 
| 27,725 


172,487 | 
| 13,922 | 
| 13,953 

| 
5,680 


30,060 
138,719 


9,155 | 
5,022 | 
41,934 


26,353 | 
47,350 
5,689 


| 
| 
48,053 | 
| 
| 
2,314 | 
11,446 | 


2,547,853 


Wholesale Retail 
Trade Trade 
oe —|—_—_—_ 
31,086 | 79,728 
10,261 29,665 
19,159 | 44,973 
| 
213,128 | 511,418 
24,737 | 65,820 
30,755 | 90,812 
5,315 | 14,901 
17,866 | 71,078 
46,981 | 134,841 
51,752 | 108,748 
7,603 | 23,403 
198,417 | 458,807 
56,896 | 170,206 
44,760 | 108,234 
30,347 | 76,755 
36,843 | 75,872 
40,756 | 80,849 
12,328 | 34,260 
| 
39,077 | 97,271 
94,859 | 250,619 
95,550 | 277,913 
62,261 | 139,971 
18,320 | 47,621 
93,985 | 191,110 | 
8,963 | 24,508 
25.681 | 57,518 
1,539 | 9,686 
5,690 | 21,291 
72,531 | 187,403 
6,487 | 20,447 
453,923 | 748,167 
44,739 | 103,802 | 
9,939 | 20,085 
139,979 | 371,447 
31,336 | 77,096 
28,120 | 65,775 
177,373 | 445,958 
12,026 | 37,386 
17,388 | 55,123 
9,010 | 22,696 
49,723 | 105,572 
128,955 | 316,472 
11,202 | 28,671 
4,874 | 13,647 
46,291 | 110,598 
49,283 | 107,162 
19,452 | 56,102 
57,372 | 141,309 
3,124 | 10,998 

681 | 3,376 
6,587 | 16,978 | 
2,705,310 


——eE 
Finance 

Insurance&| Service 
Real Estate| Industries 
16,395 41,264 
5,860 17,564 
7,286 23,806 
133,940 352,404 
12,583 32,088 
33,654 42,670 
4,987 6,380 
21,771 45,398 
29,363 88 ,638 
25 ,433 55,582 
2,758 11,086 
140,464 245 ,347 
31,880 72,596 
20,755 46 ,426 
12,882 31,051 
15,228 37,307 
17,333 43,305 
5,704 15,312 
25,857 43 ,833 
72,361 111,482 
52,189 127,355 
30,007 62,254 
6,591 22,637 
48 ,546 94,707 
3,580 11,561 
13,553 26,771 
1,078 10,183 
4,029 10,002 
60,462 106 ,228 
2,888 15,006 
376 ,879 505,431 
19,929 52,095 
2,786 8,018 
73,128 166 ,440 
14,737 39,102 
13,472 35,913 
107,478 211,765 
8,734 | 15,618 
9,495 | 24,070 
3,421 8,550 
22,028 58 ,099 
58,755 168 ,533 
5,508 13,923 
2,584 6,055 
22,825 | 54,225 
23,913 | 58 463 
8,886 | 29,676 
27,654 | 61,372 
1,469 | 6,097 
319 | 1,945 
10,414 


6,364,148 |1,666,801 | 3,386,047 


(Editor’s Note: 


at sea, which are not included in state totals; also omitted from state figures are “Unclassified” and “Not elsewhere classified.”’) 


MAY 10, 


1949 


State figures do not add up to the national totals because the census classification #4 “Water Transportation” includes ships 
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SHOE STORES—EMPLOYMENT DATA 


Census Classification — 566 


Data given below were compiled by Department of Commerce from Social Security Administration 
‘ records for the first quarter of 1947, covering those business firms subject to Old-Age and Survivors 
Insurance. For state and leading-county data covering industry as a whole, see pages commencing 140. 


Monthly With up to 
STATE Payrolls Reporting 3 4-7 8-19 20-49 50-99 100-499 Over 500 
Employment (Add 000) Units Employes Employes Employes Employes Employes Employes Employes 

SO aE OP “ 1,058 $ 185 142 48 46 36 12 | 
i pte eee ea db ibnaies acened 247 45 33 12 10 9 2 | 
i ical | 534 65 107 56 28 21 2 

| 
a 7,082 1,832 787 359 223 143 44 7 1" 
RRR 534 88 68 23 27 13 4 1 
ETERS 1,242 219 253 135 75 35 + 
eee 133 22 27 12 9 | 8 | 
District of Columbia................. 1,064 227. 7% 30 16 19 12 1 
ie 1,382 268 200 7 63 51 8 1 
Th iichscensiiomniametianaienl 1,437 239 | 174 67 4a | 48 . 1 
ER 118 4 | 28 12 10 5 
ESE 5,912 5 CO 869 461 234 || ‘136 33 2 4 

| 

| 
a Nr 2,310 | 339i ao | 193 146 58 12 1 
SA Ee 1,196 | 462 280 | 147 96 36 1 
| RE ELUNE ES IEEE a1 114 | 152 81 | 41 26 4 
EERE eS ee 782 | 109 40 CO n | 43 21 5 
OT RRO 1,009 | 186 128 58 26 31 12 1 
eb cocénnsecaccroncecnscenscess 437 | 68 102 64 32 3 3 
RIE, co nccccccscoresrerecccsee 1,172 | 220 | 44 CO 82 27 23 10 1 1 
I 4,787 | 889 | 627 | tO 162 110 28 8 4 
ER RRO: 3,704 586 | 626 328 «(| Cts(t81 91 19 * 1 
EER Se Oma 1,205 | 178 215 121 59 22 10 3 
Seedy 285 42 | 61 27 25 : 1 
i ibindacusitinavecacebebebes 3,902 | 751 415 |) 203 110 | 74 22 3 3 

| 
I ie a 145 | 2 Tn 19 13 3 
TOES 531 | 73 | m | 59 33 16 3 
MA sekdivedtncseunsecsesios 31 | ? "| ? 4 
New Hampshire..................... 308 36 C«dS a 49 22 7 1 
i ce cag 2,403 468 487 204 108 72 11 1 1 
Now Menlco.............ceceeeeeeee 168 26 3 | WwW 8 8 
| 
SAT eee 12,118 | 2,678 1,768 | 968 437 263 86 27 ? 
North Carolina................06000- 1,268 | 196 197 | 66 8 | 48 2 1 
I 121 18 2 | 12 7 5 ase | 
| | 
a 5,466 905 Tn ne |) on 143 41 5 4 | 
| SS a 903 133 137 | 76 28 24 7 2 
ES a aR | 509 9 | 91 53 20 14 4 | 
Ponnsylvanla............0.0cecesee | 7,197 1,062 | = 1,039 489 299 193 46 10 2 | 
NS 713 18° | 84 38 26 11 a we 1 
South Carolina.................000-. 572 82 87 36 32 15 3 1 
I oo Wescnsctsccssees 144 23 39 23 13 3 
EY SS a na 1,362 214 181 67 62 33 18 1 
a 3,717 606 437 167 119 106 41 4 
a 218 | 32 17 3 3 
—— RRRERAR AREA 123 9 | 32 | 0 10 2 -— 
REE SE ane eee 1,265 192 | 172 | 66 59 35 10 1 1 
a 1,041 209 147, sO 71 44 22 ° 1 
West Virginia...... 2.0.00... eee eee 714 9 17 | 41 46 27 3 sen 
WHIERTR......ccccccccccscccecesees 1,779 | 264 371 || 210 104 46 10 1 
Rsistsibdenbinninaiecoesin 53 | 9 | 20 | 16 3 1 
| 

i a I 8 3 3 | 3 
Ee a ee 155 31 22 | 12 4 3 3 
United States Total.................. 85,343 15,137 | 12,638 | 6,295 3,531 2,131 550 86 45 
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BOOT ann SHOE RECORDER 


first 


im Shoes... 


S ince its inception 67 years ago, Boot and Shoe Recorder has 
been the National Voice of The Shoe Trade, covering a great 


industry with an estimated current annual volume of 
$2% Billion At Retail 


Published semi-monthly, it is the lowest cost, most efficient 
medium to reach 20,151 Shoe Men Readers, Retailers and 


Manufacturers of Shoes, and their suppliers. 


Boot and Shoe Recorder is the Advertising and Shoe Men’s 
clearing house for all questions pertaining to the Shoe, Leather 
and Allied Industries, whether they be of a merchandising or 
a technical nature. 


Your inquiry on any phase of the shoe industry is solicited. 
*First in Circulation ¢ First in Advertising Volume ¢ First in Reader Preference 


IT IS THE ECONOMICAL BUY TOO... Costs less per thousand 
circulation than any other paper in the field. 


BOOT anno SHOE 


RECORDER 


CHILTON ©O PUBLICATION 


A.B.C.—A.B.P. 100 EAST 42ND ST., NEW YORK 17, N. Y. 
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BLAST FURNACES, STEEL WORKS, ETC.—EMPLOYMENT DATA 


Census Classification — 331 


Data given below were compiled by Department of Commerce from Social Security Administration 
records for the first quarter of 1947, covering those business firms subject to Old-Age and Survivors 
Insurance. For state and leading-county data covering industry as a whole, see pages commencing 140. 


Alabama 
Arizona 
Arkansas 


California 
Colorado 
Connecticut 


Delaware 
District of Columbia 
Florida 


Georgia 
Idaho. . 
Iinois 


Indiana 
lowa 
Kansas 


Kentucky. 
Louisiana 
Maine 


Maryland 
Massachusetts 
Michigan 


Minnesota 
Mississippi 
Missouri 


Montana 
Nebraska 
Nevada 


New Hampshire 
Jew Jersey 
New Mexico 


New York 
North Carolina 
North Dakota 


Ohio.... 
Oklahoma 
Oregon 


Pennsylvania 
Rhode Island 
South Carolina 


South Dakota 
Tennessee 
Texas 


Utah 
Vermont. 
Virginia 
Washington 
West Virginia 
Wisconsin 
Wyoming 
Alaska. 


Hawaii 


United States Total 


Editor's note: State figures do not add up to U.S.A. total because data is withheld where less than 3 reporting units. 


152 


Employment 


25,191 


10,852 
5,115 


5,351 


13,018 


4,145 


1,562 


35,148 


111,106 


505 


191,613 


2,591 


558 , 139 


Monthly 
Payrolls 
(Add 000) 


$ 4,923 


2,796 
1,516 


9,302 


13,540 


853 


364 
8,827 
25,769 


110 


43,798 


150 
574 


352 
4,370 


130,491 


Reporting 


Units 


17 


23 


= 


10 


45 


369 


With up to 


3 


Employes 


22 


4-7 


14 


Employes | 


| 8.19 
Employes 


20-49 50-99 100-499 | Over 500 
Employes Employes Employes | Employes 
| eae cae » ive. 
1 5 1 
| 
1 4 5 
1 1 1 
1 
| 1 1 
1 
1 8 11 
| 2 4 7 
1 
| 
| 1 1 2 
| 1 
1 3 
2 1 
1 3 4 
| 
1 1 
2 1 
| 
| 
| 
| 2 2 1 
3 | 3 14 14 
| 
3 3 16 32 
1 
| oe 
12 6 27 53 
} 1 
1 
| 5 
1 1 
| 
| 1 
1 
| 
aan 1 1 1 
1 | 2 : 
1 1 
| 
| 
| | 
: = . - 
20 «CO 26 104 161 
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Unireo States Sree, Coxeonan ion 


ot teeta oo 


former rn ae 


IRON 


Slonderd Company be 


THREADWE af 


oe 


AGE 
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2 OH COMPANY 


Wb ast 62% Siveel. New York 171 Y 


We want your letter, fea! 


Volume 1 of The Iron Age’s new Basic Market- 
ing Data was released in November. Ever since 
letters have been pouring in by the hundreds 
requesting reservations for Volumes 2 and 3 
and telling us how much this new data has 


helped in solving specific sales problems. 


Now the complete set of three books is ready — 
giving detailed breakdowns by types of plants 
and number of production workers for each of 
America’s 72 major metalworking centers — for 
the 48 States — and for the nation as a whole. 


lf you sell products or services to any branch of 
the metalworking industry and have not yet 
received copies of the new Basic Marketing Data 
Books, we hope you'll write for yours today. 


Yours very truly, 


THE IRON AGE 


Director of Research 


iy 
i 


ASTERN STAN eee Oren, COmmomatiOn 
Ar ORE SD sneer caney 


LIMITED-PRICE VARIETY STORES —EMPLOYMENT DATA 


Census Classification — 533 


Data given below were compiled by Department of Commerce from Social Security Administration 
records for the first quarter of 1947, covering those business firms subject to Old-Age and Survivors 
Insurance. For state and leading-county data covering industry as a whole, see pages commencing 140. 


j ! | 
Monthly With up to | | 
STATE Payrolls Reporting 3 | 47 8-19 = 20-49 80-89 =| «100-499 | Over 500 
| Employment (Add 000) Units Employes | Employes Employes | Employes | Employes Employes | Employes 
Alabama. . | 6,821 $ 385 239 60 | 40 68 48 | 12 | 11 
is spianasicceasdeetes 1,284 128 1 23 | 21 12 | 4 4 3 
SAA séinssupisiecexvesa | 2,286 176 204 82 | a 53 2 | 6 1 
| | | 
I ciseneyninidinnenatviit | 18,685 =| 2,081 1,020 | 402 | 22 1990 (13868 34 
Si nvuishineddieeibnichunens | 2680 | 251 15 | “u 28 23 | 5 | 9 6 | 
BM ascrvccveseondnirecsecen | 4,106 | 412 183 4 | 17 2 | 37 19 9 
Delaware......... 915 an 35 | 0 | 5 | 7 5 5 2 
District of Columbia . . 2,428 236 65 6 | 10 " "1 12 5 
Florida........ 7,256 S71 230 68 33 35 a 25 18 
| } ' 
| | 
Georgia. 7,380 579 2 | 4682 |lot 73 53 o | on 1 
Idaho. .. %69 | 7 63 6 | 3 | 18 12 SF en ‘a 
Illinois... 18,185 | 1,653 | 708 wo | 067 | 7 jt 72 | 21 1 
Indiana. 8,838 739 413 | | 120 i'| 6 83 92 37 12 
iowa... 4,096 | 407 | 19 | 608 || 4 a 7 
Kansas. . 4,162 | 380 24 | 7 | a7 52 50 16 2 
Kentucky..............00000. 4,038 | 342 | 210 53 49 36 54 13 5 | 
Louisiana. | 3,813 | 311 131 23 1% | 38 37 10 | 7 
Maine... ... | 2,594 230 | 167 70 23 34 30 6 4 
| | 
Maryland... . 4,246 377 172 45 26 32 49 11 | 9 wasp 
Massachusetts. . 12,331 | 1,082 | 687 350 53 | 94 128 CO 4 | 16 1 
I vou diccsknawstines 13,860 | = 1,475 | 2 it | tor || wf 
| 
Minnesota...............++. 4,581 “6 | 321 | S129 a4 a4 4s 9 | 6 1 
SS 2,758 | 182 | 179 | 48 | aa 2 | "us| 2 | 
Missouri... 8,056 | 7 Mm | im | oR 76 a 2 | 13 | 
| 
PIR coc cnssiscresssecsecsesess a4 81 | 55 23 | "1 4 9 an ree 
 cscbvaninsasaesbiwnsinets 2,875 | 278 174 3 | 3 50 a | «vw | 3 
Nevada. .. 245 6 7 «| 4 5 2 1 | 1 | 
New Hampshire...............00006. 1,283 | 120 | 1 |g 13 7 2 | 3 | 1 | 
New Jersey 9,655 | 910 | 366 98 499 | 56 102 | 4 16 | 
New Mexico..................+. 842 4 «| 55 | 6 | 15 | 4 5 | 4 1 
| | | 
I ccnteneciers 33,664 | 4,606 | 975 2626) 0 (106 | S08 3 
North Carolina.............seeeeee. 9,375 725 | 346 46 | s | 9% 112 3 | 2 | 1 
North Dakota...............cc0e- os | 83 59 25 5 | 8 9 |, 4 | | 
| | | | 
BEE Teinluisatynsbcsesipesateces 17,344 1,810 | 724 | 184 119 131 7 | os | lt 
NN cin sveoseunsennsiitine 4,485 | 382 | 272 | 0 88? | 69 42 | 10 | 6 | 
ER 2,036 | 224 | 72 | @ | 4 | 2 | 2 | 5 | 4 | 
| 
Pennsylvania.............. 24,870 | 2,416 | 817. | 157 | 92 | 168 28 96 | 45 1 
Rhode Island................... 2,171 | 183 | m1 | ls 2 | 0 6 | 5 | 5 | 
South Carolina.................. 4,337 318 186 | 31 2 oC 47 1 | 8 | 
| | | 
IN < ia rasanmsicsvntateds 926 sz 68 | 23 | 7 | 0 4 | ee | wa 
Tonnessee................. 5.281 | 422 246 78 e | a2 | 8 2s; 2] 3 
icchibtinavskaneessepynenins 14,914 | 1,198 | 870 287 204 | 29 | 6088) 0 | | 1 
| 
I bis cantictitasaninabacetis | 1,376 117 47 | 12 “4 | 4 4 | 5 | 3 
aOR SE | a9 | a | 63 16 6 | 14 16 2 oe | 
Ti dconcsasctvebensdapioseds | om | sa | 27 | Be 3 | 6 | 72 | 2 2 | 
| 
Washington... cceeeceeeee] 378 | 8 233 97 3 | @ —) ee Bal 
West Virginia... eee] 4,980 | 389 165 2) Biome) ey Se. 6 | 
Wisconsin. .............2..00+- | 6,442 | 560 333 “4 s | ; ~@ | 2 | 6 | 
Wyoming..............6.c008. ; 536 “| 35 17 | 7 | 1 | 6 4 | ‘te 
| | | 
Si ditehiovesnscsvacenennnsives 24 | 3 | 6 3 | 2 | 4 | J ose 
| | | | | 
EEE ay ne 385i 62 | 10 2 | 2 | 1 | 2 | 2 | 1 | aa 
United States Total.................. | 305,926 | 29,391 | 13,947 4,299 | 2,464 2,703 2,939 | 1,036 | 495 | " 
| dite 
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KNOW THESE 2 FACTS AND YOU KNOW ALL THE 
FACTS YOU NEED TO REACH THE 5¢ 1 $5 MARKET 


Fac /- 5c to $5 Variety Stores grossed 2'2 billion dollars in 1948. 


The Variety Merchandiser delivers the largest audited 
Aer 2 circulation in the field by far, at lowest cost any way 
—" you figure it, with... 


... 100% 3-LEVEL coverage in all Variety Chains of 4 or 
more stores. 


... 23,000 EFFECTIVE store and executive buying circulation 
covering 11,000 leading Variety stores. 


... 26,000 total circulation. 


A typical example of the Merchandiser’s complete Variety coverage is the following 
circulation breakdown for the 13 major variety chains of 100 or more stores each. These 
13 chains alone gross 2 billion dollars annually: 


VARIETY MERCHANDISER—CIRCULATION . .. 15,283 
100% 3-LEVEL BUYING AND ORDERING COVERAGE 


Asst. Mgrs 
Stores LEVEL 1 LEVEL 2 Dept. Heads 


Companies 1948 Sales Operated Executives Store Mgrs. Order Girls etc. Total 

F. W. Woolworth Co. $ 623,935,802 1,941 425 1,941 2,539 4,905 
S. S. Kresge Co. 288,478,485 699 138 699 799 1,616 
W. T. Grant Co. 234,073,100 480 176 480 874 1,530 
S. H. Kress & Co. 165,366,617 250 87 250 279 616 
G. C. Murphy Co. 137,564,415 210 152 210 438 800 
J. J. Newberry Co. 134,770,973 483 101 483 1,084 1,668 
H. L. Green Co., Inc. 101,514,460 146 62 146 794 1,002 
McCrory Stores, Corp. 97,583,042 201 79 201 613 893 
Neisner Bros., Inc. 57,638,738 118 66 118 244 428 
McLellan Stores Co. 55,434,550 226 68 226 319 613 
Scott-Burr (Butler Bros.) 26,580,788 161 38 161 175 374 
Rose’s 5¢—10c—25c Stores 17,580,998 126 37 126 246 ~ 409 
Sprouse-Reitz Co., Inc. 15,266,897 202 22 202 205 429 
$1,955,788,865 5,243 1,451 5,243 8,589 15,283 


NOTE: Balance of 8,000 copies reach 280 chains of 4 to 100 stores plus some 2,900 independents of less than 
4 stores, making a total of more than 23,000 effective circulation. 


WANT MORE FACTS AND FIGURES? write to 


us on your business letterhead for your complimentary copy of “THE 
VARIETY MARKET—3rd EDITION” with market map, just off the press. 


LARGEST AUDITED CIRCULATION IN THE VARIETY STORE FIELD 


VARIETY MERCHANDISER 


(formerly Syndicate Store Merchandiser) 
79 MADISON AVENUE e NEW YORK 16, N. Y. 


( QTEDY NATIONAL BUSINESS PUBLICATIONS, INC. @ CONTROLLED CIRCULATION AUDIT 
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HARDWARE AND FARM IMPLEMENTS—EMPLOYMENT DATA 


Census Classification — 573 


Data given below were compiled by Department of Commerce from Social Security Administration 
records for the first quarter of 1947, covering those business firms subject to Old-Age and Survivors 
Insurance. For state and leading-county data covering industry as a whole, see pages commencing 140. 


Monthly | | With up to | 
STATE Payrolls | Reporting 3 | 47) | on | (2048 50-99 100-499 | Over 500 
Employment (Add 000) Units Employes Employes Employes Employes Employes Employes Employes 
Alabama 1,997 $297 ee ee eee Zs 
Arizona. . 557 121 me | 2 27 18 3 1 
Arkansas 1,744 | 263 308 | STC 93 55 8 1 
California. 9,538 | 2,113 | 1,219 578 337 211 65 23 | 5 
Colorado. . 1,491 | 217 328 (| «2178 108 40 ae 
Connecticut 1,216 | 228 CO 247, || 145 64 30 7 | 1 | 
| | | 
| | } | 
Delaware 232. | 0 | 48 22 15 | 
District of Columbia 371 73 | 5} | 2 OC 2 5 
Florida... 1,992 362 30 6| «(176 96 10 1 | 1 | 
| 
Georgia. 2,815 432 | 3 | 0 285] SCsi162 68 16 1 1 | 
Idaho... ‘3 1,181 | 212 207 103 | 63 30 "| | 
Minois. ... 8,826 1,481 1,986 11480 | BT 227 32 | 5 | 2 
Indiana... er) | 298 108 19 2 | | 
lowa...... 6,631 964 =| = (1,749 1,080 508 144 16 1 | | 
Kansas... 4,070 580 975 549 312 100 14 
| 
Kentucky 1,975 276 428 233 128 CO 59 7 1 | | 
Louisiana. . 1,563 253 24 C~<“‘ Cit % 5 4 2 | | 
Maine... 1,146 197 | 193 | 104 54 24 9 2 
| | 
Maryland. . 1,948 | 28 289 m | m4 | 8 | 4 | 2 ae 
Massachusetts 3,104 556 592 318 164 CO~S 73 CO& 12 4 1 
Michigan... 5,514 917 | 1,433 941 328 143 9 | 2 
Minnesota. .. , 9,476 1,75 | 1,621 | 1,03 | 42 | 107 46 4 3 1 
Mississippi. 1,812 26 26 06 | 1384 9 51 12 1 
Missouri. . . 3,957 556 9250 | CtséC888 249 96 9 | 2 1 
| 
Montana. . . 1,274 204 278 | (184 7 | al 6 
Nebraska. .... 3,079 “5 839 545 213 | 73 8 
Nevada. . .. 199 a | 31 18 5 | 6 1 | 
| | 
New Hampshire 600 102) 84 40 2 CO 22 1 | 1 
New Jersey... 2,234 40g | se || t | 0 8 | | 
New Mexico. .. 492 an 94 49 26 16 3 
| 
New York... 8,217 | 1,887 | 1,860 1,184 429 206 34 ? 1 
North Carolina... | 2,448 | 395 | 464 212 166 73 13 
North Dakota... 1,927 202 | 548 373 128 41 - 
Ohio....... 7,419 1,227 | 1,713 1,043 460 175 31 3 1 | 
Oklahoma. .. 2,103 301 534 315 164 51 3 | 1 
Oregon...... 1,718 7) 329 190 6 59 "1 | 
Ponnsylvania 5,838 90 | (1,217 704 311 174 23 Ci 4 aa 
Rhode Island | 526 102 7 | 4 20 é 1 | 1 | 
South Carolina | 4,367 203 | 264 (| =Cs‘138 84 38 6 | | 
South Dakota 1,874 259 549 363 | 147 35 4 | 
Tennessee 2,590 382 448 221 145 65 3 CO 4 
Texas 7,131 1,061 | = 1,433 747 470 174 39 3 
Utah... 510 90 3 | a | 29 12 
Vermont 497 72 12 | lB | 31 1 | 1 1 | 
Virginia 2,038 326 355 | 163 | 116 63 12 1 
| 
Washington 2,527 503 ae | (U3 | ia es | 2 1 1 | 
West Virginia... ; 829 120 | 181 a 59 23 1 1 | 
Wisconsin . | (8,300 17 | 1,311 832 | (328 31 | 16 1 4 
Wyoming. | 359 6 83 ae 22 2 | 
} | 
Alaska... 44 10 2 | 8 | 3 1 
Hawail.. : ial 138 32 20 | w | 5 | 4 | 1 | | ee 
United States Total 140,175 23,415 29,350 | 16,986 | 8,212 | 3,437 | 601 91 | 22 | 1 
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4,828.48 
pages were used 
BY 1,454 
advertisers in 
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using one paper 
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pages were used 
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advertisers in 
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pages were used 
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GREAT HARDWARE MARKET 
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is Hardware Age so overwhelmingly 
first choice year after year? 


Hardware Age's leadership stems from many things. . . 


e@ From the fact that, among national hardware 
papers, Hardware Age provides the only wholly 
voluntary, prepaid circulation—the indisputable 
gauge of reader-interest. 

e From the fact that it provides the largest effec- 
tive audience in its field. H 

e From the fact that its 33,300 copies penetrate to 
the very grass roots of hardware distribution 
with at least one merchant subscriber in each of 
8,536 cities and towns. 

Year in and year out, Hardware Age serves its adver- 


tisers best. That’s why they make it their first choice — 
2% to l. 


Hardware Age 


@ A CHILTON (@ PUBLICATION 


Charter Member @ 


100 EAST 42ND STREET NEW YORK 17, N. Y. 
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DEPARTMENT STORES—EMPLOYMENT DATA 


Census Classification — 531 


Data given below were compiled by Department of Commerce from Social Security Administration 
records for the first quarter of 1947, covering those business firms subject to Old-Age and Survivors 
Insurance. For state and leading-county data covering industry as a whole, see pages commencing 1 40. 


| 
| Monthly With up to 
STATE |  Payrolls | Reporting 3 4-7 8-19 | 20-49 | 50-99 100-499 | Over 500 
Employment | (Add 000) Units Employes Employes | Employes | Employes Employes Employes Employes 
Alabama... | 6,822 $ 971 9 | 2 | 5 2 | 2% | W 8 | 2 
Arizona. . | 1,976 319 37 2 | 3 4 | 8 | 5 5 
Arkansas. 4,143 632 73 4 £ 2 Ci 13 a | 2 
} | | | 
} | 
California. . 61,719 11,175 393 15 | 10 84 19 73 6 27 
Colorado. . 8,191 | 1,243 98 2 | 13 <a a 10 4 4 
Connecticut. 9,854 1,555 70 6 | 3 5 24 16 11 6 
Delaware......... eea | 1 n | 1 | 2 3 1 | 1 3 
District of Columbia 14,566 2,133 a 1 | S 4 | 3 3 5 
Florida... 10,597 1,652 78 2 | 1 6 | 2 C| 13 15 8 
! 
| 
Georgia... 11,19 1,625 12 5 3 | 41 | 18 14 2 
idaho. ... 3,232 | aC 79 - 2 | 7 | 14 2 1 
Minois. . . 67,170 11,640 401 | 13 22 88 19 | 82 61 16 
| | 
| ' | 
indiana. . 22,963 | 3,879 221 8 4 58 a 39 30 ? 
i akisadssvdavnpabecviaccewceien 12,816 =| 1,807 186 6 9 52 | 77 | 19 4 
Kansas 6,517 | 977 11 | 6 7 68 “4 | 10 2 
} } | 
Kentucky. 6,730 | 976 104 | 7 * 29 | 27 19 10 3 
Louisiana... 8,125 | 1,219 73 1 7 23 | 15 11 12 4 
Maine..... 2,477 355 44 | 2 4 9 18 5 6 
Maryland. .... 15,804 2,280 mn | 2 | 5 16 | 17 4 14 8 
Massachusetts........ -«| 27,328 4,083 188 | 6 4 20 57 27 37 7 
Michigan... 34,828 | 6,233 | 223 | 8 3 4a CO 66 48 47 9 
| ' 
| 
Minnesota. .. 19,377 | 2,766 | 160 2 1" 58 55 13 13 8 
Mississippi. . 3,745 a 4 2 2 13 26 14 6 
Missouri. . . 26,912 | 3,801 | 40 | 6 5 39 49 19 10 12 
Montana. .. 2,341 | 388 7% | 1 9 27 26 7 5 
Nebraska. .. 6,699 | 1,012 | 118 | 3 5 52 33 10 6 3 
Nevada... a3 12 CO 2 1 3 6 4 | 3 3 
New Hampshire. .. 1,028 | 143 28 1 1 9 13 2 2 
New Jersey... 18,384 | 2,967 100 5 | . 19 25 14 28 5 
New Mexico. ... 1,257 | 188 36 . 1 15 12 4 | 3 | 
| | 
New York........ 82,154 15,069 | 47 “| 23 6 | 10 ) 62 35 
North Carolina... 12,424 1,396 260 8 | 5 7 | 110 ao 14 | 3 
North Dakota. . . 1,881 284—CiCS 56 1 | 5 2 | 16 4 5 
| | 
Ohio......... 53,385 | 8,408 | 312 | 7 | 13 60 18 |B | o | 2 
Oklahoma......... 060... 7,222, | 1,134 | 19 | 1 | 7 50 a. oe 2 
Oregon... 9,972 | 1,608 | 9 | 4 | 4 32 30 | 15 9 5 
| | | 
Pennsylvania. . . 67,529 10,902 | 490 74 26 82 149 nm 63 | 25 
Rhode Island. . | 3,810 508 18 de 3 8 2 | 2 | 3 
South Carolina | 4,487 | 581 101 | 2 35 36 6 | 2 | 
| | 
South Dakota 1,994 | 303Ci 5 | 1 1 25 7 t : _ 
Tennessee... .. 10,067 | = 1,878 | 102 » t 4 37 10 “| 5 
Texas 29,268 4,504 384 7 23 1340 | 118 46 * |, 8 
Utah 4,386 668 52 4 3 21 10 5 e 4 2 
Vermont 586 82 15 be 5 7 2 1 | 
Virginia 13,539 1,905 138 7 29 53 26 | oe 2 
| 
Washington. .. 16,175 2,558 145 5 14 43 33 4 | a - 
West Virginia. 6,062 809 110 18 7 15 32 2 | 7 | 7 
Wisconsin. . 23,243 3,065 244 * 10 61 81 4 3 | 
Wyoming 730 116 31 . 4 5 16 3 6 | | 
A a it 2 2 
| 
Hawaii 1,152 234 10 2 1 5 1 | , 
<sealee ‘ ae 
United States Total.................. | 768,437 | 122,968 6,538 | 284 | 342 1,689 2,082 | 1,030 | 830 | 261 
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SALES MANAGEMENT 


No matter what buying groups you want to reach, you'll 
find them in the traffic-filled aisles of the nation’s depart- 
ment stores. For practically any product, in any price range 
— they are one of America’s largest retail markets. 


If you want to sell to and through department stores — 
remember that multiple merchandising is the result of Peok a 
multiple management by executives whose interests encom- 
pass all aspects of store operation. In the $100,000 store, 
one or two individuals may control buying and selling de- 
cisions. In the $100,000,000 store, many executives work 
as a team. 


But all these department store people have similar prob- 


lems, similar interests — and a similar dependence on the 
Department Store Economist as a source of profit-producing 
ideas. Reach them regularly in the’ publication they read 


regularly . .. and you are well on your way to getting 


your share of this tremendous market. 


MERCHANT 


PARTMENT STORE 
LLUWNVOM§ 7 
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MAINE 


A CUMBERLANL 


SOMERSET ae PISC ATAQUIS 


RSET: _ 
YN 3: 


oe 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


BBB 1946 Retcil Soles in Excess of $100 million 

19.46 Retail Sales $50.0 Million to $99.9 Million 
[|] 1946 Retail Sates $25.0 Million to $49.9 Million 
PEE] 1946 Retail Sales $10.0 Million to $24.9 Million 


Copynght by 
Sales SANNGEMENT 


M A ! N E The “‘SM”’ symbols mark original, exclu- 
= ————————————— — — _ . sive estimates by SALES MANAGEMENT. 
City County City County City County 

TELLS EE, Androscoggin SES eT Sagadahoc a, eee rears Cumberland 

AUGQUSR «5.0 - cece cece eeens Kennebec ER ee ree York a pene dag a wakes needs ..- Knox 

Bangor Maes - Penobscot _L ewiston eee. A indrescoggia I a. ks csicadeeconevon’ Kennebec 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE ADVERTISING 

ie y ESTIMATES ESTIMATES CONTROLS 

COUNTIES l — SALES i oo ees Bee 
CITIES | | Fin thoueande of dollars) Net ca a = | Qua 

} { 8 ars 

7 | Families) Dollars — CLD | oolars | income) % | % of lier 

(in | & | to (in | % | | | Furn- in | % | Per | Per | Vole | of |U.S.A.| Mar- 

thou- | of | thou- | thou- | of | General House-} Volume | thou- | of | Cap- | Fam-! ume | Labor ‘Poton- | ket 

i anda) | U.S.A) sands) sands) |U.S.A.) Food Mdse. | Drug | Radio | Code sands) | U.S.A. ita | ily | Code | Force} tial | index 

. oe — _——_—_— —- ——— —_—_— 
Androscoggin 77.0, .0525 20.8} 77,960 .0597 22,089! 9 ,251 — Sf es 98,175) .0520| 1,275, 4,720, D | 5.4] .0544 104 
@lewiston......] 43.2) .0204 11.0] 53,013, .0406 13,310] 8,846 3,130) G 57,888 .0306| 1,340| 5,263)....../...... .0333| 113 
@Auburn..... 20.5) .0140/ 5.9] ~—:15,670, .0121 5,791 189 3331 eae 27,675| .0147| 1,350] 4,691............. 0138] 99 
Aroostook.........] 93.7 0640, 20.5] 59,367 0455 13,607) 4,363 1,310 ) ee 69,136) .0366| 738| 3,372 A | 38.9] .0448) 70 
Cumberland.....90) 173.9) .1188) 50.3] 189,718) .1453 49,429/ 21,367 4,603) 11,395].......... 253,284, .1342' 1,456, 5,035 C 5.2] .1345 113 
APortland..... 86.0) 0587) 25.6] 133,562 .1022, 30,301 19,488) 3,320| 10,239] E 161,872) .0856) 1,882, 6,323 ......|...... 0852, 145 
POOR. «400... 19.3) .0132) 5.7] 13,312, 0102) 3,629) 577-378} (284}.. 18,577} .0098| 963; 3,259, E 18.1] 0106) 80 
Hancock........ 31.8) 0217, 9.7) 25,387) 0194 9,496, 1,198] 628) 27]... 35,909) .0190 1,129 3,702) E | 12.4] .0197) 9 
Kennebec. ....... 80.3| .0548) 22.4) = 69,772) .0534 20,393 6,159, 1,650 2,776)........ 92,184) 0488, 1,148, 4,115 C 611.2] 0514) 94 
SEPMD....000. 22.5) 0154) 6.1) 23,095) 0176, —6,669| 1,070 589,10}, sH 28,688 .0152| 1,275! 4,703 ......|...... 0160} 104 

_ Waterville.......1 20.3) .0139' = 5.61 ~— 24,977! .o192 6,393; 4,200/ 524) 1,165 4H 25,416) .0135' 1,252 4,539 ......|...... 0153! 110 


A See end of state “Metropolitan County Areas.” 
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@ See end of state ‘‘Multiple Cities.’’ 
© SM, 1949. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


Portland, MAINE 


The Largest Distribution Center North of 


Boston Again Leads as a Major Market 


193,630,000 Wholesale Sales 


in Portland— plus 


189,718,000 Retail Sales 


In Cumberland County, of which 
Portland is the County Seat 


BD OOCOOO OOOO EE OE EO ESE OO LOL OOOOEEEEOOOOOOPOOSOOOCOOOLE 4 POPPI LPP LIP LPP LL LOE EL EOE 


| RETAIL SALES NOW AT ; ; EFFECTIVE FAMILY BUYING 
| } AN ALL TIME HIGH $ 3 INCOME : 

$49,429,000 in Food Sales $$ with, ettetive buy. 

| $21,367,000 in General Merchandise i 3 Cavertioed. product 

; $4,603,000 in Drug Sales 3 der wo sr tog 


Get the Heaviest Jobber and Dealer Effort 
in the State— Quick, Complete Results 


Portland, MAINE 


Press-Herald-Evening Express 
and Sunday Telegram 
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ONE Buy Delivers A THIRD of Maine's Sales 


Families in Greater Bangor’s seven-county market have more 
money ... are spending more money ... than ever before. 
In ‘48 their purchases added up to $245,561,000 . . . 33% 


of Maine’s total retail sales. 


The Bangor Daily News . . . Maine's largest daily .. . has 
100% coverage in the city, where income averages $5,590 
per family. And it places your advertising in 75% of the 
homes in the seven-county area—not for a moment but for 
a whole day ... to be read in full at any hour by any and 
every member of the family. 
keep your sales message alive ... hour after hour, day in, 
day out... throughout this vast market. The News does 


it... at a single cost. 


64,01 


Sales and Income UP 
throughout Greater Bangor Market 


THE GREATER BANGOR MARKET 


Retail Sales in the City of Bangor—the market's trad- 
ing center—exceed total income by $1,465,000. 


Bangor 7 Counties 

Population 34,200 338,400 

Families 9,600 90,000 

Retail Sales .... $55,125,000 $245,561,000 

4 % F ve soe a 10,648,000 54,340,000 

No other single medium can General Merchandise 9,227,000 20,048,000 
ae . 1,224,000 5,612,000 

Furn.-Household-Radio 3,982, 10,033,000 

Effective Buying Income 53,660,000 313,144,000 


Maine’s Largest Daily 


Che Bangor Baily News 


7 DAILY—A.B.C. 74,535 SAT.-SUN. 
Represented by 
SMALL, BREWER & KENT, INC. 


MAIN E— (Continued 


COUNTIES 
CITIES 


Washington...... 
York este 
Biddeford... . 


Total Above Cities 


State Total. ... 
© SM, 1949, 


~ ‘The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1948 


POPULATION RETAIL SALES—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
= - SALES | | — 
FARM 
| FOUR STORE GROUPS ———— 
| (in thousands of dollars) SM) Net Gross |  Qual- 
Total Families} Dollars = Senet i Dollars Income, % | % of | ity of 
(in % (in (in % Furn.- (in | % Per | Per | Vol- | of | U.S.A.| Mar- 
thou- | of thou- thou- of | General House- | Volume thou- | of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mase. | Drug | Radio | 6 sands) |U.S.A.| Ita | ily | Code | Force} tial Index 
eneaeend betas — | gpagrety 
25.7 0175) 8.5] 23,194) .0178 7,341, 1,353 466 | 30,258, .0160, 1,177, 3,560) E | 13.7] 0168) 96 
9.5) .0064| 2.9 13,893} .0106! 3, 699| 1,270 239) 14,843, .0079) 1,562) 5,118) een SER .0084; 131 
19.2} .0131) 5.9] 13,361) .o102 3 ,836| 435) 340| 16,662, .0089, 868 2,824) E | 23.2] .0101 7 
42.1| 0288] 11.5) 29,460 .0226 9,107 1,482,793) 38,398 .0203, 912, 3,339 D | 15.7] .0227, 79 
102.7| 0701; 27.9) 92,492 .0708| 24,165) 10,570) 2,075) 118,721) .0628, 1,156, 4,255| B | 12.4] .0667, 95 
34.2) 0234) 9, 55,125! .0422| 10,648 9,227} 1,224] 53,660| .0284| 1,569/ 5,590)......|...+.. 0815, 135 
20.1) .0137; 5.7] 10,538, .0081; 3,741 435 365) 16,950) .0090, 843'2,974, E | 14.5) .0097, 71 
26.0| 0177, —7.7| 14,726) .0113 4,982 1,082 390 17,140, .0090 659) 2,226| F 6.3] 0114 64 
13.0) 0089, 3.9} 12,104, .0093 4,086 . . 14,555! -007| 1,120] 3,733]......|....-. .0084| 94 
36.3) .0248| 10.5] 23,701, .0182 6,996, 1,094 592) 30,260| .0160 834 2,882; C | 21.3] 0184, 74 
18.8| .0128; 5.6] 11,997) .0092) 3,934 553, 201, 16,948| .0090,  901| 3,026, D | 32.6) 0096, 7 
35.0} 0239 10.1) 22,142) .0170 7 ,686 1,834 441) 25 ,184' .0133| 720| 2,403, E | 14.1] .0165 69 
100.5} .0686, 28.2%] 75,618 .0579| 26,118) 4,213 1,870) 3,739 110 ,450| .0585 1,099| 3,917/ c | 6.3] .0603, 88 
23.0| .0157| 5.8] 24,501) 0188). 7,289, 2,532 472 1,804 27,231) .0144| 1,184! 4,695) Rae AS .0160, 102 
oo rae rr oe se oe 
272.2| .1858/ 76.4) 355,940, .2728| 88,186, 46,822, 7,495 22,054).......... 411 828, .2180) 1,513 5,397|...... Bissees 2279) 123 
a ae J 2 | | } | — oo 
902.4| .6160 251.01 752,745 .5766 216,549] 65,967, 17,371, 34,0871.......... 988 237) .5232) 1,095 3,997!......| 13.11 .5578| 91 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


How Much Do You Know About Lewiston-Auburn, Maine? 
SALES MANAGEMENT HAS ALL THE ANSWERS 
*WLAM Area Population 


*WLADM Area Retail Sales $319,699,000 


“Maine's Voice 
of Progress” 


353,055 


(PRIMARY 175,436, SECONDARY 177,619) 


(PRIMARY $158,248,000, SECONDARY $161,421,000) 


% Advertising agencies or sales executives may have copies 
of special Sales Management study of WLAM market. 


Address WLAM Lewiston, Maine 


5,000 WATTS 
ABC Network 
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SALES MANAGEMENT 


4 


oS | 


Rutlond 


VERMONT 


BE 1946 Retail Soles in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million 
[—_] 1946 Retail Sales $25.0 Million to $49.9 Million 
1946 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


COPYRIGHT BY 
led MANAGEMENT 


MAINE — Metropolitan County Area 


The ‘‘SM”’ symbols’ mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 a +1 EFFECTIVE BUYING INCOME—1948 pa 
6yD 1/1/49 ESTIMATES en.es ESTIMATES CONTROLS 
er = N FOUR STORE GROUPS =m 
CITIES wa — on | (in thousands of dollars) 67D ont Goes =, ot Qual 
o es ars ncome 
(in | % | tin (in | % | Furn.- Gn | 9% | Per | per |'vole| of [UCB A.| Mar 
thou- of thou- thou- of | General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
= sands) | U.S.A.) sands sands) | U.S.A! Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force] tial Index 
Sega aeeneet | — 
Portland . nd earoal 90] 173.9! -1188 50.3 _ 189,718 -1453 49 ,429 21,367! 4,603' 11,306%.......... 253,284 | -1342 1,456! §,036'...... —e 1348! 113 
MAINE —Multiple Cities 
Lewiston—Auburn..| _ 63.7| .0434] 16.9 68,683 .0527| 19,101] 9,035] 1,127) 3,2071.......... |  85,563| .0453| 1,343] 6,063)...... ts | 0471) 109 
VERMON T—Counties and Cities 
City County City County City County 
Barre pnbllasinlg alae atau aw wseitale Washington Burlington ......cecccccsscee Chittenden Oe REO 6 iis énnenedesnssneee Franklin 
eee ee Bennington Montpelier .....+.-++.--++0+: Washington St. Johnsbury ..--.-+-+---+e Caledonia 
ee eee Windham ohne kia tereetas Sudan Rutland 
A Pr | | 
ddison........... 17.5) .0119 4.7 13,141) -0101) 3,749) 159) 210) SE sastccenn 14,445; .0076| 825) 3,073) B 46.2 -0082; 77 
Bennington a: 24.9) .0170 7.1 20,975, .0160 5,939| 919 431 a eee 34,248) .0182| 1,375) 4,824; E 13.8 -0172) 101 
Bennington... 12.5| .0085] 3.6] —12,583| .0096, 3,148) 771| 316] 1,157] H 19,670} .0104| 1,574] 5,464)......]...... 0098) 115 
Caledonia......... 25.9) .0177; 7.3 25,085; .0192 5,480 1,054 430 Msewesives 20,599] -0156; 1,143) 4,054; B 28.4 -0171; 97 
_ St. Johnsbury... . 12.0) .0082 3.6 15,347' .0118 3,091 918) 257 602 H 14,269; .0076| 1,189) 3,964|......|...... -0090| 110 
© SM, 1949, Before using these figures, see explanation page 19. 
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Well Worth Reading! 
SALES MANAGEMENT'S SURVEY OF BARRE POWER 


Barre’s income and retail sales gains jump its 


Quality of Market Index to 132! 
$23,800,000 . . 


tail Sales total $19,359,000. 


And—as an indication of Barre’s strong position a3 


Can you afford to overlook Barre ... and 


THE BARRE TIMES BARRE, VERMONT 


VERMO N T— (Continued) 


Income totals 
. averaging $5,950 per family. Re- 


dise 22% 


POPULATION RETAIL SALES—1948 WHOLE- 
YD ESTIMATES SALE 
1/1/49 ESTIMATES 
a Wn SALES 
COUNTIES l | 
ciTies “im thousands of dollars) 
(in thousands ars 
Total Families} Dollars | 2 GYD 
(in % (in (in % | Furn.- 
thou- of thou- thou- zi General House- | Volume 
sands) U.S.A, sands) | sands) |U.S.A.| Food | Mdse. | Drug | Radio Code 
Chittenden. .... 56.0! 0888) 14.9] 61,467} .0470) 14,795 = 8,650, 1,207 746]... 
Burlington 33.5) .0228 9.2 49,788 -0381) 11,180 8,492) 1,088) ° G 
Essex... 6.4) 0044 1.6 2,646, .0021/ 1,058) 158 96 . 
Franklin. . 30.0) 0204) 7.8 22,591 -0173, 5,867, 1,191 469, 1,012]....... 
St. Albans sais 0061 2.5 13,013} -0100) oan 908) 287) 633 H 
| 
| } | | 
Grand isle 3.8) .0026, 1.0] 1,68) .0013 658 ef wis 
Lamoille. .. 10.9) .0075) 6,985) .0053 1,818) e 134, ° 
Orange... 20.0) 0136 5.5 12,087| .0093) 2,819 147 221 491 
| | | | | | 
Orleans... 20.3 0139) sf 18,691 -0143) 3,806, 1,894 401) errs 
Rutland. . 46.6] .0318, 12.3] 47,976] .0368 11,535, += 4,308, «= «957)«1,931).. 
Rutland. . 18.6) .0127) 5.0 33 , 085 0253 6,312) 3,946) ° 1,570 H 
Washington 41.3 0282, 11.0 41,904) .0321) 12,322 4,821) 1,095; 4,508)........ 
Barre..... 14.0) .0096| 4.0 19,359} .0149 5,026) 3,198) 406 | 2,441 H 
Montpelier 8.8) .0060 2.4 12,696) .0097 3,614) 1,241| 377; 1,216 H 
| | | 
Windham... 29.9) 0208) 8.7] 31,796] .0243/ 10,950 3,102,746. 1,808)... 
Brattleboro 13.0) 0080| 3.7 17,843 -0137| 5,359) 2,443) 513 1,208 H 
Windsor...... 42.2) +0288 | 11.6 37,629 ment 9,173) 1,191) 632, 1,462].... 
| 
eee | Fd i Sad ee ee — >: eames —EE——— EE 
Total Above Cities..| 121.3| .0828| 34.0) 173,714 1331} 40,735, 21,917, 3,244) 8,827 
State Total........1 375.7! 2568! 101.91 344,666! .2640 89,969 27,576! 7,040! 14,864 
*Withheld to avoid disclosure, 


—— 


© SM, 1949. 


... drug products 53% 
ture-household-radio sales 435%. 


a Vermont shopping center—note the wide margins 
by which the city’s sales exceed the state’s per capita 
averages. Retail sales—are 51% above the state per 
capita... food 50% above . . . general merchan- 


... and furni- 


the Barre Times? in the Granite center of the world. 


Home Newspaper for Washington and Orange Counties 
Represented by the Julius Mathews Special Agency 


‘The “SM” symbols mark original, extlu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE RUYING INCOME—1948 SALES 
. ADVERTISING 
ESTIMATES CONTROLS 
etl “| 4 | farm | | 
Net Gross - Qual- 
Dollars Income} % | % of | ity of 
(in % Per | Per | Vol- | of . S. A. } Mar- 
thou- of | Cap- | Fam-| ume | Labor] Poten- _ ket 
sands) U.S.A.’ ita | ily | Code | Force} tial = index 
78.288 .0416' 1,398) 5,254; B 14.4 -0426 111 
53,131 .0281! 1,566) 5,775)......]...... 0300 132 
5.093 .0027 796; 3,183) F 27.4 -0029 66 
25.641 .0136 855) 3,287; B 36.8 -0161 79 
14,050 .0074) 1,579] 5,620]......]...... 79 130 
| 
2.942 .0015 774) 2,942) F 52.2 -0017. 65 
10,757  .0057 987) 3,709) D 40.0 -0059 79 
13,918 .0074 696; 2,531, C 43.8 .0092 68 
| 
20,637 .0109 1,017) 3,752) B 40.5 .0125 90 
61.605 .0326 1,322) §,009| B 18.1 -0337 106 
34,373 .0182) 1,848] 6,875)......]...... .0192 151 
61,248 .0324 1,483) 5,568) B | 16.9 .0315 112 
23,800, .0126) 1,700) 5,950)......]...... .0127, 152 
15,313; .0081| 1,740) 6,380)......}...... 0082 137 
35.212 .0187, 1,178 4.08 D | 17.2 .0207 10 
17,035 .0090| 1,310] 4,604)...... esaol .0104 117 
44,478 .0235 1,054 vine Cc | 19.2 0262 91 
191,641 .1014 1,580) 5.636 ea ae! Seen 1072 129 
438.105 .2320! 1,166! 4,299!....... loa.s | 2465, 96 


Before using these figures, see explanation page 19. 


A complete summary of all Metropolitan County Areas will be found on page 122. 


5000 WATTS -620 KC 


CBS 


At your service in Vermont and Northeastern New York ‘ 


This winning combination of power, favorable Wave Length and CBS 
Top Network shows promote effective sales impact through-out this area 
with a BIG plus audience in Montreal. 


At ONE Low Cost 


Ask Weed & Co. 


WCAX 


BURLINGTON, VERMONT 


SALES MANAGEMENT 


. leading a!l 


Keep your eye on Vermont. . 
New England states in sales gains over 
1939. Per family sales are third highest 
in New England . . . just $50 less than the 
lead state’s average, but $116 ahead of 


the state trailing Vermont. 


The variety and excellence of its industries 
are underwritiny a big future for Vermont 
The state is the country’s No. 1 producer of 
granite, marble, asbestos, maple syrup and 
maple products. It is one of the country’s 
richest dairy lands. . . one of its finest fruit 


factories include such diversified products 
as heavy machinery, textiles, optical goods, 
organs, furniture and wood products. 


Surest way to keep your eye on Vermont 
is to start cultivating the market now... 
and watch your sales grow apace with the 
state’s progress. You can do this most ef- 
fectively—and economically—through the 
Vermont Allied Dailies . . . published in 
Vermont’s key market centers and thor- 
oughly blanketing the state’s city, town 
and farm families. 


orchards. And the output of its numerous 


"il 
ALL SUPERIOR TO NATIONAL QUALITY OF MARKET 
Barre Bennington Brattleboro Burlington Rutland St. Johnsbury 
Population (thous) 14.0 12.5 13.0 33.5 18.6 12.0 
4 
VERMONT'S % U.S.A. .0096 0085 0089 .0228 0127 .0082 
KEY y Families (thous) 4.0 3.6 | 3.7 9.2 5.0 3.6 
‘\ Retail Sales (thous) $19,359 $12,583 $17,843 $49,788 $33,085 $15,347 
% U.S.A, 0149 .0096 .0137 .0381 .0253 .0118 
MARKETS 
Income (thous) $23,800 $19,670 $17,035 $53,131 $34,373 $14,269 
Per Family Income $5,950 $5,464 $4,604 $5,775 $6,875 $3,964 
Quality of Market 132 115 117 132 151 110 
\. 


VERMONT ALLIED DAILIES 


Rutland Herald St. Johnsbury Caledonian-Record 
Brattleboro Reformer 


MAY 10, 


Barre Times 


Bennington Banner Burlington Free Press 
1949 165 


a) 


NEW HAMPSHIRE 


COPYRIGHT BY 


MANACEMENT 


BEE 1946 Retoit Soles in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 
[] 1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Soles $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


— 
N E W H A M P S H ] R E _ The ‘‘SM”’ symbols mark original, exclu- 
4 _ i caecteeeasen : _— sive estimates by SALES MANAGEMENT. 
City County City County City County 
a ee oe eee ee Coos Se ise se Khaw ee ekeeeanh Cheshire PRONE, ov cccicdcveescacesen Hillsborough 
NS OO OE CEE Sullivan PO ORE Belknap EE OOO TONE Rockingham 
EY & au iig'al ool si bie'a 6h ae Merrimack I 26. sn sarc ine cto te ah cmd -» Grafton NED 06 dep bee tehanneeees Strafford 
EE cpeibeehennebs Maeaaaww ee Strafford Manchester ......-csceee --- Hillsborough 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES i Sle ike ss 
| | | M 
bed | FOUR STORE GROUPS | __.FARM_ 
CITIES (in thousands of dollars) GD Net | Gross Qual- 
Total Families} Dollars Dollars | | Income % % of ae 
(in % (in (in | & l Furn.- (in | % Per | Per | Vol- U.S. A. | Mar- 
thou | of | thou- thou- | of | | General | House-| Volume thou- |. of | Cap- | Fam-| ume | Labor] Poten- | ket 
sands) | U.S.A. sands) | sands) | U.S A.) Food | Madse. Drug | Radio Code sands) U.S.A.’ ita ily | Code | Force tial | Index 
ee 26.6) .0181 8.2 23,848] 0183) 7,717, 1,858) a ee 26,073) .0138) 980 3,180! E | 10.4 .0160| 88 
ee 17.0) .0116 5.3 17,034; .0130 4,821 1,655) 324 1,512 H 17,739} .0094! 1,043) 3,347| Dice ine Jeeeeee -0109) 04 
Re 14.9 o102| 4.6 11,994) .0092 4,763) 418) 431 ECE 12,050 0064 808, 2,620, F 14.4 .0080, 78 
Cheshire.......... 40.6) .0277 12.1 30,193) .0231) 9,203 2,377) 782 _ SE 38,124) .0202 939) 3,151| D 9.1 +0226 82 
ians.sneeke 15.0} .0102 4.4 21,140 0162) 4,630 2,276) 378 609 H 20,836! we 1,389) > ee ee 0124) 122 
| | 
RE ae 37.8 +0268) 10.1 30,973| .0237 10,205) 1,925) = Sa 38,061) .0201 1,007) 3,768) E | 11.4 0223! 86 
Re acukeied 22.1 0151) 5.4 15, 463) ‘on 5,309) 1,349 350 811 H 21,503) .0114 ee eee -0123} 81 
ic antsseeces 46.5) .0317; 13.9] 43,728) .0335 12,290) 2,693; 1,606) 1,803].......... 52,033) .0276| 1,119) 3,743) D | 14.4 0302 %6 
ee 8.0) .0054 2.3 10,781) 0082| 2,553) 806 311 270 ° 11,318} .0060) 1,415) 4,921)......]...... .0065| 120 
Hilisborough..... 71} + =162.1) .1107 46.8} 146,269) .1121) 48,653) 12,161) 2,956) 8,967].......... 192,787 .1019) 1,189) 4,119) B 4.7 1066 = 
AManchester.... 83.5) .0570 24.1 05238 -0730 29,678) 8,641 1,833) 6,028) F 113,039} .0598) 1,354) 4,690)......|...... -0632) 111 
Nashua......... 33.8] .0231 9.2] 37,717! .0289| 15,276! 2,958 729| 2,585] 4H 40,058] .0212| 1,185) 4,354)......|...... -0239| 103 _ 
A See end of state ‘‘Metropolitan County Areas.” owithnets } 7 avoid * eaee Before using these figures, see explanation page 19. 
YY ’ . 
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1] =<» | 


SPECIAL in Any Sales Manager’s Book 
» 


Newport’s family food sales average $1310... against 
$751 for the nation and $955 for the State of Rhode 
Island. Retail Sales of $38,028,000 hit a high $3692 
per family . . . and even at that Newport consumers 
are spending only 61% of their income compared with 
69% for the United States and 67% for Rhode Island. 


NEWPORT DAILY NEWS newronrr, pr. 1. 


FAMILY FOOD SALES 74% ABOVE 
NATIONAL AVERAGE 


$6035 INCOME PER FAMILY 


Newport is a top market . . . the year ’round—with a 
steady and varied industrial growth, a great naval base 
plus a big vacation spending by summer colonists, rich 
socialites and water sportsmen. 

The Newport Daily News — largest circulation in 
Southern Rhode Island — is read in 97% of New- 
port’s homes. 


Represented Nationally by the Julius Mathews Special Agency 


‘The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


NEW HAMPSHIRE— (Continued) 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
y 1/1/49 ESTIMATES SALES ESTIMATES CONTROLS 
COUNTIES "ee —°* ee - _ 
| FOUR STORE GROUPS r 2. 4 = 
CITIES | | (in thousands of doliars) OD Ne) | Gross: ual- 
Total | | Families} Dollars | ee. Dollars Income} % % of | ity of 
(in | % | Gin fin | % | Furn.- (in | % | Per | Per | Vole | of |U.S.A.| Mar- 
thou- | of thou- thou | of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) sands) U.S.A.' Food Mdse. Drug | Radio Code sands) | U.S.A. ily | Code | Force] tial Index 
Merrimack aif 60 s| onal 17.9 50,943 .0390 14 960 4 523. 1 570| 1,725 75 666. 0401; 1,259| 4,227; C 9.5 0400) 98 
eecceocs etl « . , . , | ’ | . . eeecersece , |e ’ ’ . . 
Concord........ 30.1] .0206) 9.0] 34,919) .0267, 11,130) 3,789| 1,261) 1,151) H 49,725] .0263| 1,652| 5,525]......|...... .0253] 123 
Rockingham. ... . 72.1) 0492! 21.5 60,821, .0466) 19,285) 3.708; 1,008) 1,887f........0% 83,564 -0442) 1,159) 3,887) B 11.8 -0459) 93 
Portsmouth. ... . 23.1) .0157| 6.6] 28,142) .0216) 10,159 2,851) sa 1,179] H 31,693] .0168] 1,372] 4,802]......]...... -0180] 115 
Strafford..........] 52.0] 0385, 15.1] 47,707| 0365) 14,708, 3,746) 891|2,363)......... 58,448| .0309| 1,124) 3,871| E | 5.9] .0335| 94 
eee 19.0) .0130) 5.4 22,115) .0169 5,217! 2,131) 403} 1,416 H 24,111} .0128] 1,269) 4,465)......]...... -0141| 108 
Rochester....... 14.1) .0096| 4.2] 15,107] -_ 4,651 1,334] 173 519} 4H 17,005} .0090) 1,206] 4,049]......]...... .0099} 103 
| | | 
, | | | 
es il -0219) 9.2 24,313 -0186) 6,441) 2,494) a.) eee 29,339; .0156) 917) 3,189) E 11.1 -0178| 81 
Claremont...... 16.5 0113} 4.8 15,774! .0121! 3,467] 2,234 337| : H 15, 825| -0084| ok eee See -0101| 89 
Total Above Cities. . 282.2! .1926) 80.7 eeteen -2401| 96,001 30,024 6,696! 16,080  agaweiin 362,082) 1921] 1,208] 4,408]....ccJoccece -2066| 107 
| } i 
| } 
State Total. ....... 544.7| 3718) 159.4 470,789| 3606! 148,225| 36,8131 11,3131 21,1331 Sindee 606,145) -3208' 1,113! 3,803!...... 8.8 -3429| 92 
NEW HAMPSHIRE— Metropolitan County Area 
Manchester......71] 162.1] .1107| 46.8] 146,269] .1121| 48,653] 12,161] 2,956] 8,967].......... 1 192,787] .1019| 1,189] 4,219]... S ecans | .1066| 96 
RHODE 1SLAND—Counties and Cities 
City County City County City County 
Central Falls .......... - Providence PRN oie okie reves eacen Providence Wask Watwitl «6 iss seciccscvenns Kent 
Cranston senate ..Providence SS SOG POO ET Providence Woonsocket ....-.-.--seseee. Providence 
East Providence ............ Providence ori 5. oid claka wi a ak ave eee Kent 
MN 5. B8 aha nd cassowlwnk Newport Westerly ........--s22-eeeee Washington 
Bristol eeu 25.0} .0170 6.6 15,837 .0122! 5,873) 1,112 456 | Re ietensess 29,393 .0156 1,176! 4,453] F 3.2 .0149| 88 
Kent... ee 92 67.2 +0459, 18.5 47,197; .0361 15,839) 1,799 1,055) We c44osaaun 71,520! .0379| 1,064) 3,866] F 2.7 -0390) 85 
Warwick... 35.0} .0238) 9.9 20,204 -0155 6,149) 1,402 ee H 44,337] .0235| 1,267) 4,478]......]...... -0212} 89 
West Warwick... 19.5] .0133 5.1 16,188 .0124! 5,313 223 | a eee | 17,797; .0094| 913) 3,490}......)...... 0111] 83 
Newport. .. . 92 54.6| .0373 15.9 49,645] .0380) 17,636 2,951 1.208) 2 See 98,554’ .0521) 1,805) 6,198) D 6.1 -0449) 120 
Newport........ 35.3) .0241 10.3 38,028 0292! 13,490 2, 863 errs H + 62,347} .0330) 1,766] 6,053!......]...... -0301] 125 
“Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
COPYRIGHT: 
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TOP COVERAGE \ 
icMloul alan’ 2" angst Mathet 


BASIC CBS 
630 KC. ~ 
| AM& EM Top station in share of audience 


. The *‘SM’’ symbols mark original, exclu- 
R H ODE ISLAND— (Continued) __sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES ’ SALE 6YD ADVERTISING 
1/1/49 6x ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES ae, “Le os hi aN eerie .- 1 7 ' | : 
| | FOUR STORE GROUPS | =. = 
CITIES (in thousands of dollars) T SMS Net | | Gross Qual- 
Total | Families} Dollars | nes _— ‘1 Dollars \Income| % % of | ity of 
(in % (in (in | % Furn.- (in | & Per _ Per | Vol- of | U.S.A.) Mar- 
thou- of thou- thou- of. | | General | House- | Volume thou- | p- | Fam- | ume | Labor} Poten- ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food | Mdse. Drug Radio Code sands) | U.S.A. ita ily | Code | Force tial Index 
Providence 92] 570.4 .3893' 161.6) 582,158 4459! 154,851) 70,454) 16,776) ee 853,217| .4517' 1,496 5,280) B 1.1 4374) 112 
A Providence 262.6) -1793 74.4 344,056 .2635) 78,301) 57,386 9,810) 25,152) Cc 388,910) -2059) 1,481; 5,227 .. .2179) 122 
Pawtucket. . 79.9] .0545, 23.2 97,804) 0749) 22,392 7,192 2,849] 6,430) G 119,029) .0630) 1,490) 5,131 0649] 119 
Cranston. ..... 53.8| .0368) 14.8 25,615| 0196) 8, 685, 274 954, 189) SH 93,464 0495) 1,737) 6,315 é 0380} 103 
Woonsocket. . 35.4 -0379) 15.7 50, 066) -0384 16,288 5,002, 1,774, 3,750 F 74,935 -0396| 1,348) 4,773 nee .0389) 103 
East Providence. 34.1) .0233 9.4 22,704) .0174 8,420 316| 742 475 F 54,689 .0290) 1,604) Ses ee .0244| 105 
_ Central Falls.....[' 25.1) .0171, 6.9 12, 807| .0098! 5,797 232! 588 435] H 33, 125 “0175| 1,320) 4,801......|....--[ -O151 8 
A See end of state ‘‘Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 
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Still the ““SPENDING CiTy/’’! 


JUST LOOK AT | Yes. once more Woonsocket leads the way in 
THESE FIGURES sales—spending 7.5% more on food and 15.6% 
more on drugs than the rest of Rhode Island families. 

Woonsocket | Rhode Island Reach 99.7% of this rich market through the — 


FOOD |s1031/s 959 
DRUGS|s 113/s 96 


Average expenditure per family 


Woonsocket 


Representatives: €. . 
Source: S.M. Survey of Buying Power, '49 Gilman, Nicoll & Ruthman 


Market 
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PROVIDENCE JOURNAL- BULLETIN 


WARO-GRIFFITH CO. - NATIONAL REPRESENTATIVES 


sf 


MAY 10, 1949 


WJAR ... seus city, TOWN ond COUNTRY— 
A MARKET OF 1,859,000 PEOPLE 


A single medium with coverage of this 
sort is a star salesman for your product 
... especially in a buyer’s market. 

WJAR is news reporter, counsellor, en- 
tertainer, shopping guide to 522,000 
families in Rhode Island and adjacent 


Families 


Retail Sales $1,609,120,000 Massachusetts and Connecticut counties, 
| Food 491,398,000 In this teeming market, industrial, farm, 
eer 150.893.000 professional and trade earnings exceed- 
| P gam ed $2 Billion in 1948, and retail sales 
| Drug 44,183,000 amounted to $1,609,200. 

| Furn-Hshld-Radio 88,438,000 WJAR is a “‘wheel-horse” factor in your 
| Income 2,458, 197,000 New England sales effort. Today — 
| Income Per Capita 1,322 more than ever — you need the power 


of WJAR when buyer resistance de- 
mands more calls, more sales effort 
within limited costs. 


Income Per Family 4,709 


W JAR asic NBC NETWORK « PROVIDENCE, RHODE ISLAND 
Represented Nationally by WEED & COMPANY 


° Pees The “SM” symbols mark original, exclu- 
RHODE ISLAN D— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 a 1 EFFECTIVE BUYING INCOME—1948 a. 
ESTIMATES 
1/1/49 6D ESTIMATES a GYD ESTIMATES CONTROLS 
ese eh ———— SALES ‘ 
COUNTIES | ! | FARM 
| | FOUR STORE GROUPS | 
CITIES (in thousands of dollars) 6yD Net | Gross uals 
Total Families} Dollars See Dollars | Income} % % of | ity of 
(in % (in (in Q% l Furn.- (in % Per | Per | Vol-| of | U.S.A. [- 
thou- | of | thou- | thou- | of General | House-| Volume | thou- | of | Cap-|Fam-| ume |Labor| Poten- | ket 
sands) |USA| sands) sands) |U.S.A.! Food | Mdse. Drug Radio Code sands) U.S.A.) ita ily | Code | Force; tial Index 
Washington........ 40.2/ 027512. 40, 982 0314; 11,660, 3,293} 1,072, 2,005).......... 41,579, .0220 1,034| 3,465) E | 7.7] .0259) 94 
Westerly........ 13.4) 0092) 3.7 20,532) 0157, - 5,408) 2,917| 626, 1,258) 19,239) .0102| 1,436] 5,200'...... |-+00. 0117| 127 
a | ! = —_ a — —— 
| | Emer jel | 
Total Above Cities. . 614.3 4193) 173.4 648,094 — 170,240) 77,807; 19,245 38,862].......... 907,872 .4806, 1,478) 5,236)...... Jessees 4733) 113 
} — | ——aa 
State Total........ 757.4! .5170 214.61 735,809. .5636| 205,859 79,600 20,6251 44,194).......... 1,094,263 .5793| 1,445) 5,099)...... | 1.9 | .se2t| 108 
@ SM, 1949. ’ 


Before using these figures, see explanation page 19. 


WESTERLY, R. |. . . Self-Contained Market with Big City Sales Activity 


> RETAIL SALES TOP INCOME BY $1,300,000 


Few big cities—if any—can match Westerly’s sales tempo. Income— 
$91 ,239,000—averages $5,200 per family. Westerly Outpulls Its Population Weight in 


Every Income and Sales Factor. 
Heavy spending by the city’s 3,700 families, plus a volume flow of Westerly has 
trade from the surrounding communities, makes Westerly a vital 0092% of the U.S. population 
shopping center in southern Rhode Island. Westerly’s percentage of BUT .0117% of the U.S. income 


U. S. retail sales is 74% above its percentage of U. S. population. .0157% of the U.S. Retail Sales 


. 3 2 0172% of the U.S. Food Sales 
Commodity sales are above par by even greater margins, as this table '0171% of the U.S. Gen. Mdse. Sales 
shows. : 0169% of the US. Drug Sales 

A 0182% of the U.S. Furniture-Hshld- 
The Westerly Sun alone covers this market completely. Radio Sales 


TH E W E § T E R LY SUN WESTERLY, R. I. Represented Nationally by the Julius Mathews Special Agency 
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PROVIDENCE * Woonsocket 


RHODE ISLAND 


tucket 
Pawtucket . 


me. 1946 Retail Sales in Excess of $100 Million 


=] 1946 Retoil Scles $50.0 Million to $99.9 Million 


Providence © | ] 1946 Retoil Soles $25.0 Million to $49.9 Million 


iztimasovidence 


1946 Retoil Soles $10.0 Million to $24.9 Million 


Cranston ® 


West Warwick 


betabis nat Cities shown are those having 
- retail sales of $15.0 million or 
; more in 1946 
Westerly 
, —————— COPYRIGHT BY Ry’ 
—— | Salad MANAGEMENT ££ ‘ 
we 
a % 
ti ID 
ta 


The ‘“‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


RHODE 1SLAND— Metropolitan County Area 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
6yD ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
METROPOLITAN “a ee ee ae | aaa ‘a 
, 
COUNTY a FOUR STORE GROUPS ee 
| | | (in thousands of dollars) OD Net | Gross 
AREA Total | Families} Dollars | fe : ae a Dollars income} % | % of | ity of 
(in | % (in (in % | | | Furn.- (in q Per | Per | Vole | of |U.S.A.| Mar- 
thou- | of | thou- thou- of | Genera! | House- | Volume thou- Cap- | Fam-| ume | Labor} Poten- | ket 
sands) U.S.A.) sands) | sands) | U.S.A. Food | Mdse. | Drug | Radio Code sands) | U.S.A. ita ily | Code | Force] tial Index 
Providence......921 717.2! .4895! 202.6} 694,887| .5322' 194,199] 76,316] 19,653! 42,199).......... 1,052,684! .8573' 1,468! 5,196!....../...... 5362) 110 
CONNECTICU T— Counties and Cities 
City County City County City County 
Ansonia ove ne A eee ae New Haven eee EEOC CCE CEE CEC To Hartford MOE 466 dike eet oe eene eso ee Fairfield 
Bridgeport denies n wines es ..«+Fairfield Meriden . re UU MMR. <i. 4d sy Kee New London 
RSE riers ase. Hartford 0 ee Middlesex NIE ibs a s.0basdceendawares Fairfield 
DEED 6iics Canine ved awd chiamel Fairfield ED Waniesccenscnestes New Haven Torrimgnon 222-2 -ccccccccecees Litchfield 
Derby Settee eee ees .-New Haven New Britain ......... ocsigelen Hartford Wallingford ...........++s. New Haven 
I cgi Se oe Fairfield PO PR, ne coc cecwns ..-New Haven Waterbury ....-seccsececees New Haven 
EE eae cy ces kine oe ace Hartford Ne BIE. Sioseawein dé casic New London Willimantic .......ccccocccecs Windham 
© SM, 1949, Before using these figures, see explanation page 19. 
The section on Canada will be found on page 590. 
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§-ecana, 


\ 

| \ 

jidecbury ~\ 
\ 


ry \ 
’ \ 
| \ fx 


ITiticus © 
RIDGEFIED 
» 


Mid-Fairfield Shoppers Jam Norwalk Stores 


Site Rich County . . . $6252 per Family Income 
ete, FRE Rich City . . . $6486 per Family Income 
City Retail Sales Volume 55% Above Population Par 


Need we say more! A comparison of Norwalk’s percentage of U. 5. retail 
sales with its percentage of U. S. Population shows the city to be a bustling 
shopping center for mid-Fairfield County . . . 55% above par! 


woehwoy | 
DARIEN * 
DARIES 


H Wa . 
‘ aN Per family income in both city and county indicates a high level of buying 
. ‘aes 


Rowayton fags 


power throughout the entire area. . . 


. wg and earns for this market top priority in your 
considerations. Interesting Norwalk totals: In- 
come $97,290,000; retail sales $71,461,000. Quality of Market Index is 140! 


The Norwalk Hour . . . with its concentrated coverage and 
daily wealth of local news . . . justifies your use of this news- 
paper to sell your products in this well-to-do Mid-County area 
not covered adequately by any other combination of newspapers. 


Represented by the JULIUS MATHEWS SPECIAL AGENCY e New York Chicago Boston Philadelphia Detroit 
rs ; centile The ‘‘SM”’ symbols mark original, exelu- 
Cc ON NECT IC U T _ (Continued) i -_ ae _ sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME-— 1948 SALES 

SM ESTIMATES SALE ADVERTISING 

1/1/49 . ESTIMATES SALES ESTIMATES CONTROLS 

COUNTIES Por ae mes* a - neil Ade daibaeiieniaeniaced ot 
reset | FOUR STORE GROUPS . FARM _ 

n thousands lars) Net Gro: ual- 

Total Families} Dollars anlaieieaacneaa yD Dollars income| % | % oO 5 of 

(in % (in (in % | Furn.- (in % Per | Per | Vol- | of | U. S. A. | - 

thou- of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A| Food | Mdse. Drug | Radio Code sands) | U.S.A. ita | ily | Code | Force} tial | Index 

————— —— —— -—-—— = | 

Fairfield.........16) 503.2 .434| 141.3] 617,836) “see 143,858) 45,288, 13 ,558| 25 ,904].......... 883 ,437| 4677| 1,756| 6,252) B | 2.2| .4215| 123 

ABridgeport..... 176.5) .1204 51.0] 202,993) .1555 55,377 29,275; 8,041 12,722 E 284,852) 1508) 1,614) 5,585)...... Seeaaete - 1460} 121 

Stamford........ 70.0} .0478} 19.0}, 89,067| .0682 22,776] 5,956) 1,729 4,769) =F 133,429} .0706| 1,906| 7,023]...... S aauae 0653) 137 
; Norwalk. . eeees __ 51.5 -0352 15.0 71,461’ .0548 13 ,623 3,278 869° 2,412 H 97,290! 10515' 1,889’ 6,486'...... Pe -0492' 140 _ 
A See end of state ‘Metropolitan County Areas.”! © SM, 1949, Before using these figures, see explanation page 19. 


$7,023 PER FAMILY INCOME IN STAMFORD, CONNECTICUT 


$89,067,000.00 RETAIL SALES $133,429,000.00 INCOME 
($5,430,000 Gain over 1947) e ($12,829,000 Gain over 1947) 
19,000 FAMILIES $22,776,000 FOOD SALES $1,729,000 DRUG SALES 
$5,956,000 GENERAL MDSE. SALES $4,769,000 FURNITURE-HSHLD-RADIO SALES 


To insure your full share of this top-grade market, your list must include the 


STAMFORD ADVOCATE 


Over 19,000 ABC Circulation 


172 SALES MANAGEMENT 


eee eect te enn 
sen nen te ” 


DALE PROSPEAQWVS 
SOCTHERN NEW ERGAUBRSS 


MARKET 


Paul W. Morency, Vice-Pres.—Gen. Mgr. Walter Johnson, Asst. Gen. Mgr.—Sales Mgr. 


WTIC’s 50,000 WATTS REPRESENTED NATIONALLY BY WEED & CO. 
MAY 10, 1949 


How to turn an Advertising Dollar into $1.61 


For Every $1.00 Sales Potential Throughout The United 


States, Greenwich Offers Advertisers A Sales Potential 
of $1.61. 


The effective buying power of the U. S. family is $4,531 
—but in Greenwich, Connecticut, it is $7,531. 


The only complete coverage of this top-quality market is 


Greenwich Time. 


ADVERTISE IN 


GREENWICH TIME 


Often Called “The Best Suburban Daily Newspaper in America” 


Nationally Represented by SMALL, BREWER & KENT, Inc., New York, Chicago, Boston. 


Source: —1949 Sales 


Management Survey of Buying Power 


-ONNECTICU T — (Continued) 


“The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 y ESTIMATES ESTIMATES CONTROLS 
Ri tiaiors eae SALES _— 
COUNTIES | | | FARM 
om | | «grees oneere , o Qua 
n lars et 4 
Total Families} Dollars Dollars jIncome| % | % of | ity of 
(in (in (in or Furn (in % | Per | Per | Vole | of |U.S.A.| Mare 
thou- thou- thou- General House- | Volume thou- of | Cap- | Fam-| ume |Labor]} Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial | Index 
ere’ i eres yore iy 
Greenwich....... 37.8) .0258 10.8] 64,720| .0496, 11,662 1,287} 1,186) 1,628]........ 81,339, .0431| 2,152| 7,531......!...... 0416) 161 
Danbury........ 30.0) .0204 8.6] 56,962) .0436) 11,084 4,629} 1,022) 2,844 H 44,532) .0236| 1,484| 5,178|......|...... 0290) 142 
Hartford........ 53} 545.3) .3723, 153.0) 553,601, .4239) 142,685) 73,244) 15,288) 34,173].......... 920,261) .4870| 1,688, 6,015, A 3.5 | .4451| 120 
AHartford...... 185.5! .1267| 53.6" 282,889! .2167' 69,919! —58,607' 7,653' 19,1974 D 373,779| .1978| 2,015! 6,973!......!...... .1893! 149 
A See end of state ‘Metropolitan County Areas;” © SM, 1949. 


Before using these figures, see explanation page 19. 


In the 
WSTC 


Area 


Family Income is 52% . . . Family Retail Sales 56% ABOVE NATIONAL AVERAGE 


WSTC adds a powerful punch to 
Connecticut 
Check the income and buying habits 


your 


of WSTC families 


sales 


program. 


in this table. 


How many markets can match the 
quality of these families? 


WSTC and WSTC - FM — STAMFORD, CONN. 
AT THE GATEWAY TO NEW ENGLAND 


ABC AFFILIATE 


WESTERN CONNECTICUT BROADCASTING CO.—REP’D BY EVERETT-McKINNEY, INC. 
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WSTC PRIMARY AREA 


Greenwich-Stamford-Norwalk-Darien-New Canaan 


Population 

Families 

Retail Sales 

Food 

Genl. Mdse. 

Drug 
Furn.-Househld.-Radio 
Total Income 

Per Capita Income 
Per Family Income 


178,636 
50,231 
$245,154,000 
53,491,000 
12,261,000 
4,306,000 
9,795,000 
346,012,000 
1,937 

6,888 


SALES 


MANAGEMENT 


Usual 


in sales opportunity 


Hartford, Conn., again is lst in per 
Family Income, all U. S. Cities over 
100,000 population . . . in 18 out of 20 
of these Sales Management studies (2 
war-year exceptions). 


And first in Hartford, by wide margins, THE 
HARTFORD TIMES affords 256% the 
City Zone circulation, 232% the advertising 
linage of the competing daily newspaper and 
far ahead of the competing Sunday paper on 


both counts . .. One of 21 Gannett News- 
papers ... Represented by J. P. McKinney 
& Son. 


MAY 10, 1949 175 


MIDDLETOWN, 


FAMILY RETAIL SALES 31% 
FAMILY INCOME 25% 


Middletown . . 
pattern of shopping traffic and store activity. 
tail sales in the city average $4,090 per family as 
industrial wage earners, farmers, college faculty and 
students, business and professional people satisfy 


. any weekday . 


CONN. 


. . a brisk, weaving 


their living needs in Middletown stores. 


Middletown—with the maximum points of superi- 
ority in national, regional, and state comparison in 
SALES MANAGEMENT's recent study—continues 
Total income of $44,075,000 


its impressive 


gains. 


averages $5,651 per family. 


—Above National Average 


Re- 


Food . 
Drug 


Population 
Retail Sales 


THE MIDDLETOWN MARKET 
Middletown Middlesex County 
28,500 64,200 
$31,904,000 $57,381,000 
6,852,000 15,598,000 
4,640,000 5,368,000 
929,000 1,704,000 
2,136,000 2,839,000 
44,075,000 94,263,000 
1,546 1,468 
5,651 5.041 
117 107 


General Merchandise 


con -Household-Radio 
Total Buying Income 
Per Capita Income 
Per Family Income 
Quality of Market 


Sales and income also show big gains in Middlesex 


County—the 


64,200 people 


purchases. 


Greater 


Middletown market. 
18,700 families . . 
$94,263,000 in 1948—spent $57,381,000 for retail 


Here 
. earned 


hustling market. 


@ @ The Middletown Press alone covers this 
The Press reaches practic- 
ally all of the city’s homes and saturates the 
trading area to a degree no combination of 


outside papers can attain. 


THE MIDDLETOWN PRESS 


NATIONAL REPRESENTATIVE: 
The Julius Mathews Special Agency 


MIDDLETOWN, CONNECTICUT 


Boston @ NewYork @ Philadelphia © Syracuse Chicago @ Detroit 
( N The “SM” 5) symbols mark original, exclu- 
CONNE CT Tic U T — (Continued) - sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES —1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
GYD 1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES — : SALES | _ caine ;, es pabcnnees 
| . FARM } 
| FOUR STORE GROUPS eae 
CITIES (in thousands of dollars) Net Gross eal Qual- 
Tout Ponies Dollars eee ae yD Dollars Income) % of | ity of 
i % | (in % | Furn.- in “ | Per | Per | Vol- of | U.S.A.) Mar- 
thou- | of x thou- thou- | of General | House- | Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 
sands) \U.S.A -| sands) sands §U.S.A.' Food Mdse. — | Drug Radio Code sands) U.S.A. ita | ily Code | Force # ial (nde 
ANew Britain 79.5 .0542 21.0 85,256 .0653 16,652 6,024 1,644! 5,805 G 115,780 .0613 1,456 5,513 0611) 113 
Bristol. 40.2) .0275) 10.9 31,001 .0237 8,183 1,835 520) 2,107 H 60,153 .0319 1,496! 5,519 .0286) 104 
Manchester. ... 35.0, .0239 9.9] 30,448 .0233 6,857 1,852 399, 2,139}....... 48,831, .0258 1,305 4,932 .. , 0247) 103 
Litchfield....... 105.4 .0719 + 30.6) 85,533 .0655| 26,734 5,858 2,930, 4,224)...... 144,361 .0765 1,370 4,718) B 10.0 .0723 101 
Torrington. . . 32.0 .0218 8.7] 30,450 .0234 8,659 4,046 782) 2,041 H 44,291, .0235| 1,384, 5,091)......|.... .0231, 106 
Middiesex...... 53 64.2, .0438 18.7 57 381.0440 15 ,598 5 ,368 1,704 2 ,839].... 94,263 .0499 1,468 5,041) B 8.3 .0469, 107 
_ Middletown 28.5 .0195 7.8 at, 904 .0244 6,852 4,640 929) 2,136 H 44,075 .0233 1,546 5,651'......1....- 0229 117 
A See end of state ‘Metropolitan County Areas.’ ” SM, 1949, Before using these figures, see explanation page 19. 


BRISTOL, Conn. 


@ Local merchants used 4,427,836 lines in 
1948 in their local newspaper, THE BRIS- 


TOL PRESS — more than ever before. 


ever. 


@ That's why our retail sales are the highest 


@ No outside newspaper can cover this 
Consult your ABC reports and 
prove it to yourself. 


market. 


SHOWS A GAIN 


@ Proof that THE PRESS produces profitable 
results. 


ONLY THE PRESS COVERS BRISTOL 


THE BRISTOL PRESS 


National Representatives—DeLISSER, INC. 
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SALES MANAGEMENT 


GO AFTER SALES WHERE INCOME Is UP! 


TrHaT’s TORRINGTON, CONNECTICUT 


Low rents and moderate living costs make this extra money 
available for desired purchases. 


In Torrington average earnings are up 48%. 

Your schedule based on moderate space requirements in the Register will enable 
you to exceed sales quotas to a degree that far outweighs the low cost of adver- 
tising. 

Torrington’s income averages $5,091 per family. Total retail sales are $30,450,000. 
The Register—largest daily newspaper in Northwestern Connecticut... is a 


daily force in the lives of consumers and retailers, not only in the city but in 
Litchfield County . . . with $85,533,000 retail sales. 


The balance between cost and sales in the Torrington market is top-heavy in 


your favor. Your “move.” 


Largest Daily Newspaper 
in Northwestern Connecticut 


Represented by The Julius Mathews Special Agency 


— 
Easy to Sell-': 
THE HARDWARE CENTER 
OF THE WORLD 0 


@ THE NEW BRITAIN MARKET 
1949 Estimated Population, 97,780) 
A vital part of famous Hartford Country 
@ A COMPACT MARKET 


263 Grocery — 364 Beer — 250 Liquor 
Outlets within 7 miles of City Hall! 


@ EASY FOR SALESMEN 


Your salesmen will tell you that it’s a cinch to get around 
New Britain The market is compact . . . Our Grocery 
and Liquor route lists are accurate, up-to-date . . . they’re 


yours for the asking. 


@ EASY NEWSPAPER PROMOTION 


96 2% of the families in the New Britain Market read 
*“~ /O the NEW BRITAIN HERALD, and art an any 


97.5% of the HERALD’S toral circulation (23,811) is con- 


centrated in the New Britain Market! 
The rate?... were ts es 


Sounds good, doesn’t it? Let us 
send you details—and you'll like 


it better! Just drop us a line. 
Represented by STORY, BROOKS G FINLEY, INC. 
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The “SM” symbols mark original, exclu- 
oa sive estimates by SALES MANAGEMENT. 


CONNECTICUT— (Continued) 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES ; SALE ADVERTISING 
1/1/49 xD ESTIMATES SM ESTIMATES CONTROLS 
eS - a ~ Sa 
COUNTIES l l 
FOUR STORE GROUPS | a... 
CITIES 7 (in thousands of dollars) Net Gross | Quale 
Total Families} Dollars cacao — BY Dollars \Income| % % of | ity of, 
(in % (in (in % Furn.- (in Per | Per | Vole | of | U.S.A.) Mar- 
thou- | of thou- thou- of | General House- | Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.! Food Mdse. | Drug | Radio Code sands) |U.S.A,’ ita ily | Code | Force} tial | Index 
New Haven......80) 559.3, .3818| 157.0] 538,284) 4123) 144,983, 45,179) 15,830) 35,490].......... 830,241, .4395| 1,484 5,288 B | 2.1] .4198| 110 
ANew Haven...) 174.0) .1187/ 50.4] 221,773) .1690] 43,152| 23,065] 7,498] 18,205] D 271,722| +1438) 1,562] 5,391 ......)...... 1466, 124 
AWaterbury....] 110.5) .0755! 30.1 121,653) -0931| 33,726, 13,811) 4,124 8,206] F 168,956 .0895) 1,529] 5,613)...... nae .0878| 116 
Meriden........ 44.6) 0304 13.2] 64,056 .0491/ 14,384] 3,200 708} 2.205) H 62,565) .0331| 1,403] 4,740...... re 0374) 123 
Angonia.........] 22.0) .0150 6.1] 25,209) 0194) 6,212) 779 338] 1,666) H 26,522| .0140| 1,206] 4,348)....../...... 0158) 105 
Naugatuck | 18.8) .0129 5.8] 18,302) 0140/4, 461 521 - = sew 26,021) .0138| 1,384) 4,910...... Sadan 0137, 106 
Wallingford......) 17.0) .0116} 4,9 18, 302) .0140 5,004 496 215; G64... 25,250) .0134) 1,485) 5,153....... ee 0132) 114 
Derby..........) 11,0} .0075 3.0} 16,686) .0128} 2,606) 1,139 261} 7441 4H 13,074| .0069| 1,189] 4,358)...... |-neeee .0088) 117 
New London.......] 141.5) .0966) 42.2 128.209 -0982) 36,970 9 ,833| 2,682) 7,618).......... 191 ,881/ 1015) 1,356) 4,547) B | 6.5 | 0995) 103 
Norwich......... 35.5) .0242/ 10.2) 38,458] .0295] 10,707, 3,550 725, 2,593) G 44,458) 0285] 1,252) 4,359)....../...... .0254| 105 
__New London.....( 36.5) .0249) 10.91 52,687! .0403' 12,594 5,753' 1,207 4,134] G 57,006) .0302) 1,562| 5,230|......|...... 0822) 129 
A See end of state ‘Metropolitan County Areas.” © SM, 1949, Before using these figures, see explanation page 19. 
178 


SALES MANAGEMENT 


kh ———Eee = 
| $121,653,000.00= 


ALL This Business 
 .[y 


is 
LOCAL 


$121,653,000.00 Retail Sales rung up on the cash registers of 


WATERBURY 


CONNECTICUT'S 4th LARGEST MARKET 


by families who live and shop in Waterbury 


Retail Sales $121,653,000 e Food Sales $33,726,000 e General Mdse Sales $13,811,000 
Drug Sales $4,124,000 e Furniture-Household-Radio Sales $8,206,000 
Income Per Family $5,613 


Besides emphasizing Waterbury’s in- 

dependence as a self contained mar- WATERBURY CONN. FAMILY 
ket, Sales Management's Survey of FAMEY AVERAGE =—-« AVES 
Buying Power shows the city with a Retail Sales $4041 $3432 
sales potential of extraordinary pro- Food 1120 933 
portions. Just compare Waterbury's Genl Mdse 459 331 
per family sales averages with Con- 

necticut averages ... .for a true ap- ony a 
preciation of the advantages awaiting Furniture-Hshld 278 es 


you in this market. 


The Waterbury Republican American alone 


covers this market .. . COMPLETELY 


THE WATERBURY REPUBLICAN-AMERICAN 
Covering ao Cooma 


NATIONAL REPRESENTATIVES — GILMAN, NICOLL & RUTHMAN 
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buy quality. 


So much for the figures and facts. 


the conservative side. 


to the “seldom seen in print” department. 


Sales Management's 1949 Survey of Buying Power 
provides these figures: Hartford's Effective Buying 
Income per capita is $726.00 above the U‘S. aver- 
age, while the per family income is $2,442.00 more 
than the national average. 
ford folks have money to spend in greater quan- 
tity than most other areas of the country. With 
more money with which to buy it is possible to 
And, that’s what happens all the 
time in the Hartford trading area. 


. that’s 


believe 
Get it f 


This proves that Hart- 


Now let's get 


WTHT statements concerning coverage, cost per 
thousand listeners and programming are always on 
Exaggeration just doesn’t 
go in any type of advertising, that’s why WTHT 
makes statements rather than claims . . 


vertisers. 


it. 
rom: 


There is a HUMAN SIDE to 
Facts and Figures that seldom 
Appears in print. . . 


WTHT 


The Broadcasting Division of 
The Hartford Times 

Basic —A BC 

555 Asylum Street 
Hartford 5, Connecticut 


40 East 49th Street 
New York 17, New York 


Chicago 11, 


why WTHT has so many loyal listeners and ad- 
When they hear it on WTHT they can 
Would you like our complete story? 


EVERETT - McKINNEY, INCORPORATED 
400 North Michigan Avenue 
IMlinois 


CONNECTICUT— (Continued) 


The * 


SM" symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
= eae SALES a a 
COUNTIES ’ ——— 
| | FOUR STORE GROUPS | rome 
CITIES (in thousands of dollars) 6D Net Gross | | Qual- 
Total Families} Dollars : = Dollars Income, % | % of | ity of 
(in % (in (in % | | Furn.- (in % Per | Per | Vol- of |U.S. A.| jar- 
thou- of thou- thou- of Gen | | House- | Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) (U.S.A.! Food mde. Drug | Radio Code sands) | U.S. < ita ily Code | Force} tial Index 
- — a | | | | a | Sect Geet | 
es 38.4) .0262 11.4 24,289, .0186, 6 ,733 704| 339 | aeerrnerse: 40 940, -0217) | 1,086! 3,591 B | 15.8 0217 83 
Windham......... 62.9 .0430 18.2 59 567, .0457 16 ,194 4,048, 1,053) 2,979].......... 60 ,376 0320, 960' 3,317, B | 10.2 0383) 89 
Willimantic...... 14.0, .0096 4.3 23,888 .0183 5,152 1,494| 448; 1,029 H 15, 438) “0082! 5, 103 | 3, 590) eoneee es .0115) 120 
Total Above Cities..| 1,250.4, .8535 354.7) 1,578,264 1.2089 369,542 175 ,237/ 40,735 OU si snesees 2 ,039 363 1.0796 1 = 5 786 SERIE, Neer 1.0732. 126 
State Total. ...... aime 2 020. .2i1. 3790| 572. 4 1 +1964 ,685,1. 5048 ___ 533 755 189 522) | 53 ,394 114 ,152t veeeeeees 3,165,760 1.6758! 1 5671 5 5,5 531. arian : 3.9 1.5651 113 | 
co NNI N E Cc TI Cc UT— - Metropolitan County Areas 
sas | | egal aes ee 
Bridgeport ..16] 503.2 .3434 141.3] 517,836 .3966; 143,858 45,288! 13,558! 25,904 883,437 .4677 6,252 4215 123 
Hartford- | el 
New Britain. . .53 609.5 .4161 171.7] 610,982! .4679 158 ,283 78,612, 17,002, 37,012 .| 1,014,524) .5369' 1,664 5,0! 4920 118 
New Haven- | | | 
Waterbury.....80] 659.3) .3818 157.0 538,284 .4123 144 ,983 45,179 15,830 35,490].......... 830,241 4395 1,484) 5, 288" ae: er .4198 110 
| | - 
© SM, 1949. : x = y _ Before using these figures, see explanation page 19. 


. the contents of this Survey of Buying Power are fully protected by copyright. 


The exclusive esti- 


mates of population, Effective Buying Income, retail sales and sales-advertising controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 


180 


SALES MANAGEMENT 


Remember Hartford— 


3rd Highest Family Income in U. S. A. 


exceeded only by Cleveland Heights, Ohio and Stamford, Conn. 
. 


Remember The Hartford Courant 


Covers Hartford and MORE THAN HALF of 
the prosperous and busy State of Connecticut 


Morning Circulation Sunday Circulation 
i 60,383 iw LO5,323 
Feb. 1948, 55,963 Feb. 1948, 99,895 


Represented by 


America’s Oldest Newspaper 
Gilman, Nicoll and Ruthman The Hartford Contant in Continuous Publication, Established 1764 


AND CBS T00, IN HARTFORD 


M WDRC is Connecticut's Pioneer Broadcaster, with AM and FM. 
M WDRC gives you coverage — with 5000 watts, day and night. 
 WDRC has one low rate for all — national, regional, local. 
™ WDRC-FM is included as an extra bonus, afternoon and evening. 


With all this, and the swing to CBS, WDRC is 
more than ever your best buy in the rich 
Hartford market. Basic CBS since 1930. 


Walter Haase William Malo Paul H. Raymer 
Station Mgr. Commer cial Mgr. National Rep. 


HARTFORD 4 CONNECTICUT 
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CONNECTICUT 


Manch 


Hartfoide 


eNew Britair 


MIDDLESEX 


e } yu Middletown 
Waterbury Us 


Mende 


FAIRFIELD 


New Haven 
* 


7} 
y * - 
ja gal 


Bridgeport " 


ae 1946 Retail Sales in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million 


Greenwict 


Stomford,, [__] 1946 Retail Sales $25.0 Million to $49.9 Million 


,. yee — 1946 Retail Sales $10.0 Million to $24.9 Million 


ude 


EW LONDON 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


Mr. Herb A. Shutts, Director of Research & Media, MacFarland, Aveyard & 
Company, writes about SALES MANAGEMENT'S Survey of Buying Power: 
“For a long time your Survey has been a bible in the marketing field and 1 


am certain that the new features you have added for the 1949 Survey will 


add to its effectiveness.” 
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BRIDGEPORT ...A Great Market 


Bridgeport is a wealthy market — wealthy by any standard. 
Fairfield County, in which Bridgeport is located, has an effec- 
tive buying income of $6,252 per family — $1,721 above 
the United States average, over $700 greater than the aver- 
age for the rich state of Connecticut... 


1948 Effective Buying Income per Family 


Fairfield County ........... $6,252 
Connecticut _. Bc raed 5.531 
United States .... 4008 


The Bridgeport market can buy a lot of what you have to 
sell. The POST-TELEGRAM gives advertisers 96% cover- 
age of the Bridgeport ABC City and Retail Trading Zone. 
hence enables them to reach Bridgeport’s prosperous fami- 
lies with powerful impact. 


DIVERSITY ... Keeps It So! 


Yankee ingenuity, backed by skilled labor with fine and peaceful 
working conditions, turns out a variety of products running lit- 
erally into thousands of items. This diversity accounts for steadi- 
ness of employment and income under all conditions. Here are 
just a few of the things made in Bridgeport: 


Arms and Ammunition Brass Tubing Wiring Devices 

Chain and Cable Brass Bars Motors 

Machine Tools Thermostats Gauges 

Cutlery Rubber Goods Hand Tools 

Casters Helicopters Drugs 

Auto Fabrics Dictaphones Typewriters 

Auto Fittings Records Office Machines | 
Lace Electrical Appliances Brake Linings | 
Valves Sewing Machines Silverware 


THE POST-TELEGRAM 


Gateway to Bridgeport Pocketbooks 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT 
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RETAIL SALES AVERAGE $3796 PER FAMILY 


NORTH ADAMS 
MASS. 


Smaller cities ... where distance 
from metropolitan centers stim- 
ulate hometown shopping... 


yield plump profit margins on 


CORNERS 
This Market 
For You 


your advertising investments. 
In North Adams . 
ing the northwest corner of 
Massachusetts . 
totaling $24,310,000 average 


THE NORTH ADAMS TRANSCRIPT jonti spams, mass. 


. . dominat- 


. . retail sales 


21% above the state per capita. 
This fast tempo makes possible 
extremely low sales costs. 

The saturation coverage of the 
Transcript—100% in the city 
zone, better than 95% in com- 
bined city zone and trading area 
—trim sales costs to even slim- 
mer proportions. 


The Julius Mathews Special Agency 


MASSACHUSETTS _ 
County 


City 


The ‘‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


City County City County 
Ajlington .. Middlesex I io ge tt tas Ws ele dias Olah Essex Peabody Se eee weer 
Athol ....... . Worcester Holyoke - 226-6. ssc csccesccees Hampden RE ee rere Berkshire 
Attleboro -»+++Bristol Lawrence «-------- see eeceecceees Essex Plymouth «.....--.sesseeeeeee Plymouth 
Barnstable .........-.+-++-- Barnstable Leomineter «......-.----se00: Worcester eer eee Norfolk 
Belmont ..-... ec enereceoenes Middlesex BEE Nate daveR ewe nee eee ee Middlesex Revere eer 
Beverly ..------: eee ere Essex ie ” Srrereeee eee reer reco Essex I A ards a bei ahie Ride WA Ser Brave ok Gk wee Essex 
0 es eo er ie ree Suffolk NN, i one bok tibiae a acmcetel aceeie Middlesex RN, iin dria ai gigas wal woalincs Middlesex 
Brockton «.----esccscceeescees Plymouth ee OL ee Middlesex eg le Worcester 
Brookline .--.-...--..++++++++++Norfolk Medford ............----+0+: Middlesex Springfield ................... Hampden 
Camibridge «...0.-cccessevese Middlesex Melrose ..-.-.-----eeeccceeee Middlesex (| TT ee Bristol 
Chelsea 200s ccccccccnccensveecs Suffolk Middleborough ...............- Plymouth i... ae eee Middlesex 
Chicopee ....------+sseeeeeees Hampden Milford ........------+eseee- Worcester Waltham ..........---+.eeee. Middlesex 
N65 aa arch aca ae oasis asd Worcester NOG cece cece v cece seccseees Middlesex ee eee eee Middlesex 
Dedham .... ..+++-Norfolk NN, iwklg Se qes-6. dedeinen dealer ee Jorfolk EE re rer Worcester 
Everett ....... . Middlesex eee Bristol Tere ee ee Jorfolk 
Fall River ........ errr Bristol Newburyport .......----sessceeees Essex Westfield «2.2... ..ceeeececees Hampden 
EE  cidihhe i snahaneyaieal Worcester 3, SET See Eee eee eee Middlesex Vik” eee Hampden 
Framingham ..... . .Middlesex North Adams .............++. Berkshire Weymouth ...................++-Norfolk 
Gardner ....... ..«+++Worcester ee BEPET EET TTT Hampshire 0) ee ee ee Middlesex 
SIN 3 s ticig vce kt asacauseewen Essex eee eee eer Norfolk WE » od o40iGinecwrenwar Worceste\ 
I ia ai in ok ala i a Franklin 

POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
GYD ESTIMATES SALE ADVERTISING 
1/1/49 ‘ESTIMATES ESTIMATES CONTROLS 
counties [| | | = ied on | FARM | |!” 
} | FOUR STORE GROUPS | — 
CITIES (in thousands of dollars) SM) Net | | Gross Qual- 
Total | Families} Dollars a Dollars Income) % % of ae 
(in y (in (in % Furn.- % Per | Per | Vole | of |U.S.A. 
thou- ot thou- thou- of General House- | Volume thou- | of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A/ Food Mdse. Drug | Radio e sands) /U.S.A.| ita ily | Code | Force} tial | Index 
Barnstable... 40.4| .0275, 13.0] 52,984) .0406| 20,885] 3,332] 1,738} 2,038)........ 55,940, .0296| 1,385| 4,303} D | 7.7| 0325, 118 
Barnstable 8.7 “0059| 2.6 16,764) .0129 5,882) 1,497 567 547 H 13,998, .0074| 1,609) 5,384)......)...... 0088} 149 
Berkshire... .. 168 = 130.0) 0888, 36.9] 119,734 0917; 32,813, 12,261; 2,695) 6,873].......... 161,239, .0854) 1,240) 4,370) C 5.1 -0879| 98 
$ Pittefield. . 55.0} .0375 15.1 58,919 0451) 14,668 8,147; 1,110) 2,691 G 79,805, .0423) 1,451) 5,285)......)...... 0421} 112 
North Adams. . 22.2| 0152! 6.4 24310! .0186! 5,923 3,049 509: 1,551 H 26,396; .0139' 1,189! 4,124)......1...... -0156' 103 
@ See end of state “‘New Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 


W MNB 


“HOME STATION” 


TO NORTHERN BERKSHIRE’S 
14,000 RADIO EQUIPPED HOMES 


Studios and offices at 466 Curran Highway, NORTH ADAMS, MASS. 


Represented Nationally by W. S$. GRANT CO., INC.—In New England by KETTELL-CARTER 
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The Boston fost 
PULLS MOST 


WHERE MosT 9%" 


Right here in the “Boston City and Retail 
Trading Zones” 36% of all New Englanders 
account for 29%* of all New England's re- 
tail sales. And here The Boston Post domi- 
nates all Boston newspaper circulations with 
a family coverage of 40%. No combination 
buy can match that figure. 


The Boston Post IS READ MOST, PULLS 
MOST where 29 out of every 100 New Eng- 
land dollars are spent at retail. It’s the 
powerful one-paper buy in New England’s 
most fertile, most concentrated market. 


*Those cities covered by “Sales Manage- 
ment” estimates in “Sales Management” 
survey. 


Your Basic Buy in Boston .. 


> 
fe D Ie and ab oston 4 ost 
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TH *& 


LARGEST 
MARKET 


we 


IN 
MASSACHUSETTS 


-*** FOR INCREASED SALES:::: 


%*& NEW BEDFORD plus 
Covered by.... CAPE COD 
ONE Newspaper 


Diversified industries assure steady pay- Retail Sah @s...Appr ox.2Z00Million Dollars 
rolls — New Bedford is also one of the — Food Sa/es......Over 7OMillion Dollars 
Cape Cod, Martha's Vineyard and Nan- Drug Store Sales... Over 6Million Dollars 
vacation lands, attract over half a million 


S isi . It’s a Pl T ri} ri] TT: 
ope ang FL Che Stanhard- Times 


Represented by Gilman-Nicoll-Ruthman—New York, Boston, Chicago, Philadelphia, San Francisco, Los Angeles 


Economically 


MAAC wich ae a The ‘‘SM”’ symbols mark original, exclu- 

MA SSAC HUSETT s— (Continued) — ae oe sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

GYD ESTIMATES SALE CyD ADVERTISING 

1/1/49 ESTIMATES 2.88 ESTIMATES CONTROLS 

a — a ee IES Se me — 

COUNTIES 
FOUR STORE GROUPS =. 

CITIES (in thousands of dollars) Net Gross Qual- 

Total Families} Dollars SM Dollars Income) % | % of | ity of 

(in % (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar- 
thou- of ou- thou- of General House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | ket 

sands) | U.S.A. sands) sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) /|U.S.A.| ita ily | Code | Force} tial Index 

<- . sakes eipaaaai Se ea wie | | | i 

Bristol. ...... . 43} 385.0) -2628 | 109.4] 288,070) .2206 92 ,152) 25 022) 7,639) 18,818]... ies 438 ,787 2323, 1,140; 4,011, B 3.0 .2349| 89 
AFall River. .... 115.6) -0789) 31.8] 108,666) .0833 29 ,824 10,146) 2,296) 8,828] F 127,912} .0677| 1,107) 4,022|......|...... -0745| 94 
ANew Bedford. . 114.0 -0778| 33.3] 110,440) .0845 31,541 11,025] 3,117) 6,533 F 131,752) .0698| 1,156) 3,957)......]...... -0757| 97 
Taunton....... 40.0 0273) 11.0 37,841) .0290 7,841) sam 611; 2,019 H 50,320) .0266) 1,258 4,575) ae Seer -0274| 100 
Attleboro........[/ 25.5! 0174! ——7.5{ —-20,371| .0156) 4,597! 1,316) 485) = 951] 36,439 .0193! 1,429! 4,859!......]......1 .0178! 102 
A See end of state ‘‘Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 


in TAUNTON, MASS. INCOME, SALES, COVERAGE, 


AD COSTS ARE ALL IN YOUR FAVOR 


Taunton’s income jumped 27% in 1948. High wages .. . in diversified 
skilled industries, are reflected in a high level of family purchases. Re- 
tail sales total $37,841,000 . . . more than 75% of Taunton’s effective 


buying income .. . and average $3441 per family — highest family sales 
e average in industrial Bristol County. 


The one hundred year old Taunton Gazette is an institution with all Taun- 
ton families . . . a completely loyal readership that enables you to sell this 
market at truly low cost. 


TAUNTON GAZETTE Established 1848 


Represented by The Julius Mathews Special Agency 
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zr. Bee BES aes 


i TSS 
7 


fd 


IN FALL RIVER .. . large-scale producer of domestic and export 
goods... more than 270 manufacturing plants—with annual payrolls 


exceeding $90,000,000—underwrite continued high buying power. 


Retail Sales in 1948 totaled 


$108,666,000.00 


One newspaper . . . the Herald News . . . delivers more than 95% | 
| of the entire ABC market—an intensity of coverage which no com- 


| bination of outside newspapers can approach. 


FALL RIVER HERALD NEWS 


FALL RIVER, MASS. 


NATIONAL REPRESENTATIVES 


KELLY-SMITH CO. / 


New York e Chicago ® Philadelphia a Boston * Detroit ™. 


Atlanta Los Angeles * San Francisco 2 Syracuse 
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BOSTON 
50,000 
WATTS 


WBZA + SPRINGFIELD - 1,000 WATTS 


For dominant Television coverage in the heart of this rich market . . . WBZ-TV 


@© WESTINGHOUSE RADIO STATIONS INC | - 


In 50%-100% daytime counties alone, the | 
WBZ market* includes 1,424,200 families.. 

a 14% increase over the original 1946 
figures! | 
People in this WBZ area have a net 
effective income of more than $61, billion. 
Retail sales gross more than $414 billion. 

These figures do not include the rich | 
market reached by WBZ in 26 under-50% 
counties! 

Altogether, WBZ programs reach almost 
80% of the total New England market. 
No other medium has this coverage! 

NBC affiliate. For details, check WBZ 
Sales or Free & Peters. | 


* Survey by SALES MANAGEMENT 


& 
tr “ae TTc ~ ° The *‘SM”’ symbols mark original, exclu- 
MASSACHUSETTS — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 6D ESTIMATES paren ESTIMATES CONTROLS 
COUNTIES FARM 
Gs ue “= m 
i e 
— Total Families} Dollars pe seems ae yD Dollars Income] % | % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A.) Mar- 
thou- of thou- thou- of General House-| Volume thou- 0 Cap- | Fam-| ume | Labor] Poten- - 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial | Index 
Ts sacnsnende 5.1| .0035 1.6 7,943] .0061 3,501 378 308 SMES 8,174] .0043| 1.603/ 5.109) G | 9.2]  .0047| 134 
SERRE 15} 530.0) .3617| 150.5) 416,716) .3192| 139,628) 36,717) 12,071) 21,059).......... 661 ,706| .3503| 1,249| 4,397 B 1.8] .3432| 95 f 
IES: 110.0) .0751| 33.3]  97,101| .0744) 33,084) 11,165} 2,983] 5,642) G 151,480| .0802| 1,377| 4,549]......]...... .0773| 103 
Lawrence........ 90.2! .0616] 24.8 83,762! .0642| 23,168) 8,070! 2,549! 5,692] G 101,475! .0537| 1,125! 4,092]......1...... .0584! 95 
CSM, 1949. ’ Before using these figures, see explanation page 19. 
- > >: 
Oe - - ~p 
a = ‘ 
' 
_ 
Ask yourself these questions ... a | 
ee u 
1. Why does a newspaper join the ABC? IN LY N N } 
2. Why does a newspaper fail to join the ABC? WITH THE 
LYNN’S Only ABC Newspaper 
Represented by SMALL, BREWER and KENT, Inc. CHICAGO * NEWYORK « BOSTON « SAN FRANCISCO « LOS ANGELES ' 
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ABC BASIC STATION LAWRENCE, Mass. 


New England’s Most Powerful Radio Station 


THE DOOR IS OPEN / 


150 STUDIOS 
68,46, Y 1” 
! 59 warinefon (] [tanence 


PAUL H. RAYMER CO... 


. a. 
WLAW MARKET WATIONAL REPRESENTATIVES 


ANALYSIS-1948-BY 
MENS SALES MANAGEMENT 


Oe LAWRENCE, MASSACHUSETTS 


GhOTAOUME xv 


Is THE ADVERTISING KEY UNLOCKING A BUYING 1 


MAY 10, 


1946 — 
$99,067,000.00* 


1947 — 
$129,144,000.00* 


1948 — 
$188,901,324.00* 


*Sales Management Sur- 
vey of Buying Power 


POTENTIAL OF . 


188,901, 
O16 % wins 


Th 


(CAPITAL OF WORSTED TEXTILE INDUSTRY IN AMERICA) 


WARO- GRI 


1949 


EAGLE-TRIBUNE 


LAWRENCE, MASSACHUSETTS 


OVER 1947 


FFITHCOlim —- NATIONAL REPRESENTATIVES 


$452,353,000 RETAIL SALES 


IN THE WHYN AREA 


WHYN... 
Pioneer Valley .. . 


popular voice of the prosperous 
enables you to reach 445,- 
. - in 122,800 families . . . at 
truly low cost per listener. Living standards of 
these p 


000 people . 


1 3. A 


) trial workers, farm owners, 


small town businessmen, students from five col- 
leges—call for a great volume and variety of a 


retail goods . . . $452,353,000 worth in 1948. 


Time on WHYN costs little . . . adds a big plus 
to your returns from this rich area. 


WHYN SELLS THIS MARKET 
ED. 0s cbdienvaehers 445,400 
I at ors ey a pik Bieri 122,800 
Sree $452,353,000 

— ee ee eae 113,589,000 
General Merchandise .......... 44,503,000 
| RS Sieh aa aa ce 10,699,000 
Furniture-Household-Radio ..... 23,049,000 
| gay LP again en eee Ole 
Per Capita Income . 1,378 
Per Family Income .......... 4,997 


BULINMSEI KG © 
HUME e 


@ SEARSVILLE 


st rnaDe £] as 
sh 


Ww Hi " N HOLYOKE, MASS. (jij 


i NLA 


FA LL A LLL 


NOKTH FILBRA! ry 


\\ | OCHICOPEF. froigs once vey 
a 2 
SS srunerunn gftlace “a 


INTERNATIONAL GULLELE 


EAST LONGMEADUR 
Ong 


(LMU 


LONG MEADU® 


H Studios in Holyoke, 


Northampton, 


i South Hadley Falls 


ALIN 


Avi 
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The ‘“‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1 x E—1948 SALES 
ESTIMATES 948 WHOLE EFFECTIVE BUYING INCOM “ Bas 
1/1/49 BYD estimates ESTIMATES CONTROLS 
COUNTIES —_ FARM 
CITIES Se ae N Gross Qual 
Total | | Faron! Dotars 3 ae. ~~ GYD | ont. income] % | 7.08 | iyo 
n Furn.- (in % Per | Per | Vol- . 

thou- of thou- thou- of General House-| Volume thou- of Cap- | Fam- | ume |Labor| Poten- | ket 

sands) |U.S.A.| sands) | sands) (U.S.A! Food Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Code| Force} tial | Index 

Haverhill........ 48.5) .0331| 14.2)  40,426| .0309) 13,410 4,339 870| 2,794 H 56,745| .0301| 1,170) 3,996)......|...... .0309| 93 

TE ccctvese 44.1) 0301] 12.1) 46,124) .0354| 13,597 6,675} 1,492) 2,082] G 65,180) .0345| 1,478] 5,387|...... .0339| 113 

Beverly......... 31.4| .0214 8.8] 21,249] .0162 6,990 1,354 712 915) H 48,042| .0254| 1,530] 5,459|......|...... .0218| 102 

Gloucester....... 25.2) .0172 7.41 19,176) .0147 6,563 1,258 534, 1,219) H 83,037) .0175| 1,311] 4,464]......]...... .0166| 97 

_Peabody........ 22.3] .0153 5.81 14,999] .0115 5,441 442 668 2881 oH 29,994! .0159! 1,345! 5,171/......|...... .0145! 95 
© SM, 1949. 


Before using these figures, see explanation page 19. 


In HAVERHILL MASS., High Wages Are Reflected in a 
20% RETAIL SALES INCREASE 


compared with 11% for the Nation . 


No doubt about it . 


give a big lift to your sales program in this wage-rich industrial 
area of Massachusetts. In Haverhill the Gazette puts your selling 


effort in high gear. 


THE HAVERHILL GAZETTE 
(17,800 Net Paid ABC Circulation) 
Ward-Griffith Company, Inc., National Representatives 


. . 10% for the State 
- Haverhill’s eager buying habits will 


HAVERHILL IS GROWING—FAST 
Retail Sales . $40,426,000 
Food 13,410,000 
General Merchandise 4,339,000 
Drug 870,000 
Furniture—Household—Radio . 2,794,000 


SALES MANAGEMENT 


ee ee ee ee ee le. 


= The “SM” symbols mark original, exclu- 
= MASSACHUSETTS (ADVERTISEMENT ) sive estimates by SALES MANAGEMENT. 
= POPULATION RETAIL SALES—1948 EFFECTIVE BUYING 
= ATE — ADVERTISING 
= ESTIMATES 
= 1/1/49 BYP ESTIMATES BYP ESTIMATES CONTROLS 
= COUNTIES ssarebpteeeialan : ines - ) 
= CITIES | FOUR STORE GROUPS | 
= (in thousands of dollars) Net | i 
= Total Families} Dollars ___] Dollars of Quality 
= (in % (in (in % Furn.- (in % U.S.A. 
= thou- of thou- thou- of General House- thou- of Per Per | Poten- Market 
= sands) | U.S.A.| sands) | sands) | U.S.A. Food Mdse. Drug Radio sands) | U.S.A.| Capita | Family tial Index 
= aa. me 44.1 | 12.1 | 46,124 13,597 | 6,675 1,492 2,082 65,180 1,478 | 5,387 
= ES 31.4 8.8 | 21,249 6,990 | 1,354 712 915 48 042 1,630 | 5,459 
= Peabody . 22.3 5.8 | 14,999 5,441 442 668 288 29,994 | 1,345 | 5,177 
= Danvers 14.2 | oF 7,986 3,051 202 305 185 15,129 | 1,066 | 4,089 
= Marblehead. ................. 10.8 | | 2.8 | 6,049 2,309 152 231 130 | 10,931 1,012 | 3,904 
= cosh ktincowbnitne’ 6.3 | | 1.7 | 3,669 1,402 93 139 75 6,472 1,027 | 3,807 
= Stanshester 22.5 | 66 | 1,427 545 36 4 31 2,614 1,046 | 3,960 
= Middleton... .. 2.3 | | 61} 1,307 503 34 50 28 2,504 | 1,088 | 4,105 
= Geom... 1.4 | 37 798 | | 305 21 31 17 1,406 | 1,004 | 3,800 
= cists basnaveebes 1.5 | | 39 842 | 322 21 32 19 1,521 | 1,014 | 3,900 
= BE is ccisnnsiniicasiad 1.2 | 32] 691 | 274 17 27 15 1,269 | 1,058 | 3,965 
= Es Snpasaxteendertien 11 | | 20] 628 | 240 15 24 4 883 | 803 | 3,048 
= Ns sovkwanstiaabieed 2.0 | | 63} 1,145 438 30 3 | 2 1,75 | 888 | 3,350 

Boxford... 1.0 | | 26 562 | 314 14 23 13 880 | 888 | 3,385 

| 
} 
Salem | | | | | 
ee 142.1 | .0969 | 38.33 | 107,474 | .0710 | 35,631 | 9,106 | 3,831 | 3,841 | 188,600 | .0990| 1,327| 4,920 | .0890 92 


It’s That SECOND Look That Brings You Sales 
Beyond Expectation from — — Zone! 


Some people call Salem “quaint.” 


HAM 


il MM 


Hs 
That’s all right with local merchants who think SAAS, MARE REETSTES 
ao ; . CITY ZONE 
4 in terms of Frenchtown, Blubber Hollow, Willows 148,900 POPULATION A 
_ and Winter Island. Those names are as much a oe Sy \ 
ING part of Salem City Zone as Beverly, Peabody, 
od Danvers, and Marblehead — inter-related com- Sei 
munities that make up the Salem Evening News a 
- | interpretation of the City Zone. 
ar BOXFORD | 
. , siietal ; ESSEX 
dex Yes, this combination changes Salem’s population 
; from 44,100 to 142,100 city zone population. 
Do you wonder that we urge you to take that Torsriet 
a Second Look at Salem? HAMILTON 
9 ‘A 
-- For your convenience — at the top of this adver- MANCHESTER 


tisement is a special analysis of Salem City Zone 


compiled by SALES MANAGEMENT. 


Now is the time for planners of sales-making 
campaigns to Buy advertising scientifically. For 
top sales returns— better take another look at 
the combined Salem market. 


SALEM EVENING NEWS 


Salem, Massachusetts 


reAsooy™s Paro 
Fi ‘i 


4 SALEM = |e 
wa MARBLEHEAD 


Represented by a 
JULIUS MATHEWS SPECIAL AGENCY 
New York Chicago Boston 
: Philadelphia Detroit Syracuse 


T 
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THESE 30,700 FAMILIES SPENT AN AVERAGE OF $3,055 FOR RETAIL SALES 
- - - IN THE COMPACT HOLYOKE CITY ZONE. 


$93,002,000.00 “ess sh 


packed with interest to create sales in this well 

patronized High-Spot city. This paper... 

RETAIL SALES read by over 80% of the city zone families . . . 

For Holyoke, Chicopee and the Hadleys— used generously by retailers . . . mute testi- 

where more than 200 industrial plants employ ™Ony . . . that matches sincere recommenda- 

more people than there are families in the Ons from distributors of products designed for 
eres. consumer use. 


A backlog of orders keep payrolls in con- 
tinuous motion. The 30,700 city zone fam- 
ilies are spending a substantial portion of their 
wages for comfortable living . . . in well bal- 


The Holyoke City Zone 
S. M. Estimates 


anced proportions of food, drug products, gen- I oincscnselibecccsinkssianens 114,100 
eral merchandise, furniture, radios and other Families ..... 20.2... 022s seers eee eees 30,700 
types of needed goods. NN ND cr ccarcontnesnenesein $ 93,802,000 
0 eee ene ere 26,999,000 

The Holyoke Transcript Telegram fits into General Merchandise .................. 5,665,000 
this continuous motion with a local newspaper ee a i ality db chic is 2,083,009 


Furniture-Household-Radio ............. 4,346,000 


THE HOLYOKE TRANSCRIPT TELEGRAM | tercopita income. ate 


HOLYOKE, MASS. Per Family Income ................... 4,672 
Represented by The Julius Mathews Special Agency, Inc. 


° The “SM” symbols mark original, exclu- 
MASSACHUSETTS — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
JM ESTIMATES 6yD SALE SM ADVERTISING 
1/1/49 ESTIMATES anne ESTIMATES CONTROLS 
COUNTIES — j 
FOUR STORE GROUPS a. 
CITIES (in thousands of dollars) SM) Net Gross Qual- 
Total Families} Dollars Dollars Income} % | % of eS 
(in | % | (in (in %, Furn.- (in 7, | Per | Per | Vol- | of | U.S.A. 
thou- thou- | thou- | of General House-| Volume | thou- | of | Cap-|Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) (U.S.A) Food Mase. Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force} tial | Index 
Newburyport. ... 14.3] .0097 4.2] 15,840) .0121 5,028 1,327 212 5344 4H 16,102} .0085| 1,126] 3,834)......|...... 0098} 101 
Franklin........... 53.8| .0368} 15.7] 46,130) .0353| 13,267 3,276 Oe t20......i.. 62,105| .0328| 1,154) 3,956 B | 12.6} .0344) 93 
Greenfield....... 18.0] .0123 5.3] 25,610) .0197 6,576 2,812 546, 1,200) 4H 27,864] .0147| 1,548) 5,257)......|...... .0157| 128 
Hampden...... 119] 365.0] .2491| 100.6] 388,895| .2979 94,883) 40,495) 9,116] 20,908]..........] 520,080) .2754| 1,425) 5,170} B 1.9} .2769| 111 
ASpringfield..... 168.5| .1150| 47.8] 239,399] .1833]  51,143| 32,761| 5,728) 14,847] E 270,106| .1430| 1,603) 5,651|......|...... .1495| 130 
Allolyoke....... 57.0| .0389! 16.1] 62,123! .0476' 16,739 4,988! 1,549! 3,580] G 74,043! .0392! 1,299| 4,599|......]...... .0417| 107 
A See end of state ‘‘Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 


WESTERN ITS HIGH MARKET 
GREENFIELD smassacnuserrs CONTINUES  ratine & INDEX 
Year after year the story is the same — GREENFIELD —the BEST SALES SPOT in Western Massachusetts — 
maintains its leadership in ALL categories 
Sales Management’s 1949 Survey of Buying Power 

POPULATION RETAIL SALES BUYING INCOME | MARKET INDEX 

18,000 $25,610,000 $27,864,000 128 

Franklin County's Effective Buying Income $62,105,000 — Sales $46,130,000 
ABC Circulation 3 / 31/49, 11,279; flat rate 7c line 


Greenfield Recorder-Gasette 


Represented by Gilman, Nicoll & Ruthman New York, Boston, Chicago, Philadelphia. 


San Fr isco, Los Angel 


192 SALES MANAGEMENT 


\=\ 


|eBeeze| 


Ue e ft 


MASSACHUSETTS (advertisement) Jive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 EFFECTIVE BUYING 
ESTIMATES — ADVERTISING 
BYP 1/1/49 BYP ESTIMATES BYP ESTIMATES CONTROLS 
COUNTIES 
CITIES FOUR STORE GROUPS 
(in thousands of dollars) Net % | Quality 
Total Families} Dollars a Dollars of of 
(in % (in (ia % Furn.- (in % U.S.A. | Market 
thou- of thou- thou- of General House- thou- of Per Per Poten- | Index 
sands) | U.S.A.| sands) | sands) | U.S.A. Food Mdse. Drug Radio sands) | U.S.A.| Capita | Family tial 
Gloucester, Mass.............. 25.2 7.4 19,176 6,563 1,258 534 1,219 33,037 1,311 | 4,464 
tin ges ckarashcee 3.6 1.0 2,795 935 245 82 142 4,441 1,249 | 4,371 
SE 2.5 -71 1,943 650 171 57 99 3,088 1,247 | 4,373 
LANES eee eer 1.4 40 1,088 364 95 32 55 1,729 1,248 | 4,365 
od chckirwewanonien 32.7 | .0223| 9.51 25,002 | .0192 8,512 1,769 705 1,515 42,295 | .0224| 1,293 | 4,447] .0214 96 


Does Your Advertising Get INSIDE 
Many Gloucester Market Doors? 


The Gloucester Times is the local newspaper local stores last year—including $8,512,000 
in 88% of the 9500 families in the Glou- for food . . . $1,769,000 for general mer- 
cester market. Does any other medium you chandise . . . $705,000 for drugs . 

are now using reach that many families in $1,515,000 for furniture, radios. 


this area—every day! . 
— For greater sales in the Gloucester market, 


These families . . . with $4447 average in- use the Times—basic news medium . . . daily 
come ... spent a total of $25,002,000 in ... in 88 out of 100 homes in this area. 


WEEKDAY EVENINGS GLOUCESTER TIMES GLOUCESTER, MASS. 


National Representatives, SMALL, BREWER & KENT, INC., New York, Boston, Chicago 


- The ‘“‘SM” symbols mark original, exclu- 
M A S S A C H U S E T T S (advertisement) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 EFFECTIVE BUYING 
ESTIMATES eo ADVERTISING 
BYP 1/1/49 BYP ESTIMATES JM Bais CONTROLS 
COUNTIES ve 
CITIES FOUR STORE GROUPS - 
t 
Total Families} Dollars parameonnetaeaci Dollars of bi - 
(in % (in (in % Furn.- (in % U.S.A. | Market 
thou- of thou- thou- of General House- thou- of Per Per | Poten- | Index 
sands) | U.S.A.| sands) | sands) | U.S.A. Food Mdse. Drug Radio sands) | U.S.A.| Capita | Family | tial 
Newburyport, Mass............ 14.3 4.2 | 15,840 6,028 | 1,327 | 212 534 | 16,102 1,128 | 3,834 
Keay eee CES 10.9 3.1 | 8,538 2,857 749 | 250 434 | 14,567 1,248 | 4,694 
BANDUY oe eoooe eevee 2.4 68 | 1,613 625 164 55 95 | 2,967 1,249 | 4,396 
seg SE ee aT Te 1.6 46 1,257 421 110 37 64 1,997 1,248 | 4,370 
ROMY seeeeosseeenvseees 1.5 44 | 1,205 403 106 35 61 | 1,915 1,249 | 4,371 
Woet Nowbury..........-ooe. 1.5 43 | 1,191 398 | ° 105 35 61 | 1,892 1,251 | 4,370 
ampton, N.H................ 2.1 63 | 1,804 671 111 36 53 | 2,378 1,112 | 3,787 
«Renan erSieen: 1.8 52 | 1,504 478 93 30 4g | 1,983 1,113 | 3,785 
SESE 36.1 | .0246 | 10.46 | 32,952 | .0252| 10,509 | 2,765 | 690 | 1,348 | 43,801 | .0232| 1,213| 4.187] .0241| 98 
NSIDE TRACK TO $32,952,000.00 RETAIL SALES 
Too rich a bonanza to bypass! But that’s with more local news . . . than any other 
3 ° e 
what you’re doing when you try to sell the newspaper. A schedule in the Newburyport 
Newburyport area without the News—which News is truly low-cost insurance on your 
reaches more families in this market . . . full share of $32,952,000 retail sales. 


5865 ABC NEWBURYPORT NEWS NEWBURYPORT, MASS. 


WEEKDAY EVENINGS 
National Representatives, SMALL, BREWER & KENT, INC., New York, Boston, Chicago 
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Serving Central WARE Massachusetts 


WARE, MASS. 

PRIMARY MARKET Formerly WRMS WARE Area is INDUSTRIAL and AGRI. 

eee tomeve! 1250 KILOCYCLES REGIONAL CHANNEL CULTURAL. 
Population 110,100 WARE serves a long-neglected market with- 
Radio Homes 27,214 out adequate radio coverage from the 
Income $143,638,850 outside. 
Retail Sales 99,283,000 
Food Sales 28,499,000 WARE has listeners: January 1949 Noonan 
Genl. Mdse. Sales 9,789,300 Survey shows WARE rating for en- 
Drug Sales 10,581,150 tire week 70.3 in Ware! 38.2 in 


ee -5SMV PRIMARY 


Household-Furniture Sales 4,950,950 —  -imv SECONDARY NINE key cities compared with 22.6 


for nearest competitor! 


(Population, Income and Sales from Central Massachusetts 


Sales Management's 1949 Survey WARE is first in Local News, Sports, Public 
of Buying Power) from the INSIDE Service. 

SG Wwe F»7»?7?>nr veo  7=™E "°wn"».WDW]\° 6° Pe ee 7 =i "”T.F£wwwnr °° ™E.3»’»’»,»’NnNDAG BF! ”””’""ll_".DDD.NU 

A €E ° wi The “‘SM”’ symbols mark original, exclu- 
MASSA ie H U S ETT S — (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE ADVERTISING 

1/1/49 SM ESTIMATES ESTIMATES CONTROLS 

SC a ot ES . 
COUNTIES _ FARM 
FOUR STORE GROUPS 

CITIES (in thousands of dollars) CD) ote eed 
Total Families} Dollars Dollars Income} % 0 ty 

(in % in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A.| Mar- 

thou- of thou- thou- of General House-| Volume thou- of Cap- | Fam-| ume | Labor} Poten- = 

sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio | Code | sands) |U.S.A.| ita | ily | Code | Force} tial ex 

Chicopee........ 48.1| 0329) 12.2] 22,014] .o169 7,902 561 307 634) =H 56,469| .0299| 1,174] 4,629]......|...... .0266| 81 
Westfield........ 21.0) .0143 6.1] 21,484) .0164 5,590 666 228 713} %#H 24,612| .0131| 1,172] 4,035!......|...... .0143| 100 
West Springfield..| 20.5] .0140 5.6] 15,037) .0115 3,181 . a H 30,258| .0160| 1,476| 5,403)......|...... 0143) 102 
Hampshire... .. 119] = 78.4| .0535| 21.6] 61,426) .0470) 18,196 3,808} 1,535) 2,037]).......... 90 ,807| .0480| 1,158) 4,204) B | 10.3 0488) 91 
Northampton 26.0| .0177 7.41 28,617) .0220 7,442 2,483 659} 1,024) 4H 34,684| .0183| 1,334) 4,687)......|...... 0193] 109 
Middlesex....... 15] 1,071.0) .7312| 286.6) 746,077| .5715| 276,965 59,993) 24,093] 28,880].......... 1,499 ,484| .7938| 1,400| 5,232) A | 1.8] .7146) 98 
Cambridge 117.2} .0800| 33.2] 116,018] .0888| 34,832) 14,924) 3,412| 6,488] E 162,515| .0860| 1,387| 4,895]......|...... .0856| 107 
Somerville....... 112.0} .0765| 29.9]  66,217| .0507| 28,611 4,683} 2,142) 2,576) F 139,064| .0736| 1,242) 4,651)......|...... .0673| 88 
Lowell.......... 107.5) .0734| 28.7] 98,621) .0756| 36,574]  12,570| 2,151; 4,651) G 121,052| .0641| 1,126] 4,218|......|...... .0694| 95 
Newton.........1 83.5! .0570! 21.81 56,036! .0429 22,612 1,317/ 2,490! 1,8631 4H 151,446! .0802| 1,814! 6,947!......!...... .0644| 113 


*Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 


THE LOWELL SUN—328, 761 ier 


Only Daily Newspaper in Northern Middlesex County 
Always a High Spot Market 


New 1949 Lowell Market Analysis Available on Request 


STORY BROOKS & FINLEY, National Representatives 


adv. 


For market data of major Metropolitan Areas, see page 133. 


SALES MANAGEMENT 


in WALTHAM, Mass. 


> $70,909,000.00 TOTAL INCOME 


> 
» 


$14,096,000 FOOD 
$1,373,000 DRUG 


And.. 


$5959 PER FAMILY INCOME EXCEEDS COUNTY, STATE, NATIONAL AVERAGES 


$52,060,000.00 RETAIL SALES 


$9 


,059,000 GENERAL MERCHANDISE 
$2,582,000 FURNITURE—HOUSEHOLD—RADIO 


. matching this outstanding sales opportunity rr 
the concentrated coverage of Waltham’s 
family newspaper — read in 90% of the city’s homes. 


WALTHAM NEWS-TRIBUNE 


Represented Nationally by the Julius Mathews Special Agency 


39% ABOVE U.S. FAMILY AVERAGE 


MASSACHUSETTS -— (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 6yD ESTIMATES pone ESTIMATES CONTROLS 
prose roun STORE anours uh i “ay i 
CITIES n is ars 
Total Families} Dollars = yD Dollars Income| % % of | ity of 
(in | % | Gn (in | % Furn= (in | % | Per | Per | Vole | of |U.S.A.| Mar- 
thou- of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) | U.S.A.) Food Mdse. Drug | Radio Code sands) /|U.S.A.| Ita ily | Code | Force} tial Index 
Medford........ 70.6| .0482 18.4 35,659| .0273 14,932 931 1,332 496 H 113 ,570| .0601| 1,609) 6,172)......|...... -0479| 99 
ce 62.8) .0428 17.2 54,898; .0421 19 ,693 5,573 1,845) 3,656 H 91,452) .0484| 1,456) 5,317)......]...... -0454| 106 
Everett......... 51.2) .0350 13.4 22,639| .0173 9,335 1,742; 1,138 985 G 70,211) .0372| 1,371) 5,240)......]...... .0308| 88 
Waltham........ 45.9) .0313 11.9 52,060) .0399 14,096 9,059; 1,373) 2,582 H 70,909) .0375) 1,545) 5,959)......]...... -0370) 118 
Arlington........ 45.6) .0311 12.1 23,216} .0178 9,958 1,038} 1,055 Mec eccxted 76,259) .0404) 1,672) 6,302)......|...... -0318} 102 
Watertown...... 39.4) .0269 10.0 31,136) .0238 13 , 263 745 604 280 G 65,676) .0347| 1,667) 6,568|......)...... -0299) 111 
Belmont. . 31.0} .0212 8.3 13,581) .0104 7,874 332) 1,034 are 58,147; .0308) 1,876) 7,006)......|...... 0228) 108 
Melroge......... 29.5) .0201 8.2 14,157} .0109 6,432 612 543 ae 51,360) .0272) 1,741) 6,263)......|...... -0209) 104 
Framingham... . 28.0! .0191 7.3 26,600! .0203 8,082 2,168 829! 1,107 H 26,628! .0141! 951! 3,648!)......1...... -0170! 89 
©SM, 1949. 


Before using these figures, see explanation page 19. 


a 


FOR THE BENEFIT OF ALL we've tried to give you the information needed to under- 


stand the figures in the Survey of Buying Power. So if you are confused or in doubt as to 
the sources of our figures, please run through the introduction beginning on page 19, again. 


Northampton is ideal for low cost testing. It 
is the shopping center of a well-balanced con- 
Sumer market . . . prosperous small towners, 
industrial wage-earners, farmers, college people 
from Smith, Amherst and the U. of Massachusetts. 
It does 47% of Hampshire County’s retail sales 

- with only 33% of its population. Total 


Northampton, Mass....for LOW COST TESTING 


income of $34,648,000—up 15%—averages $4687 


per family. 

The Gazette—reaching 75% of the homes in the 
ABC market—sells your product to the city 
families and to the thousands of families beyond 
the corporate limits that account for Northamp- 
ton’s huge sales plus. 


DAILY HAMPSHIRE GAZETTE 


Balanced Market 


NORTHAMPTON, MASS. 


Ideal for Testing 


The Julius Mathew Special Agency 


MAY 10, 1949 
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- - - Always first 


The Herald-Traveler has led all Boston papers in total advertising for 22 
consecutive years. And last year we hit an all-time high with 24,227,454 
lines. As surely as the bean and the cod, the Herald-Traveler is always first 


choice in Boston for local and national advertisers alike. 


The Boston Herald-Traveler 


Represented Nationally by George A. McDevitt Company 


MASSACHUSETTS — (Continued) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE 8YING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
GYD 1/1/49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES ay ec —— 
FOUR STORE GROUPS ii 
CITIES (in thousands of dollars) Net Gross 

Total Families} Dollars — CYD Dollars Income] % | 7% of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A.) Mar 
thou- | of | thou- |  thou- of General House-| Volume |  thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mase, Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial | Index 

Wakefield....... 19.5] .0134 5.2] 14,156] .0109 3,529 798 236 238] 4H 32,398] .0172| 1,661| 6,230)......]...... 0146) 109 
Woburn......... 21.0 .0143 5.1] 20,111) .0154 6,816 1,956 687 343] 4H 33,331] .0176] 1,587) 6,535|......]...... 0163) 114 
@Marlborough. .. 16.0} .0109 4.5) 15,260) .0117 5,180 287 418 515) 4H 17,488] .0092| 1,093] 3,886!......|....-. 0103) 94 
Natick.......... 18.5} .0126 5.1 13,178) .0101 4,000 405 567 Ri wisvesinass 24,087| .0128| 1,302] 4,723)... f 0120) 95 
Nantucket......... 3.0) .0021 9 3,475| .0026 2,177 295 258 SERRE 4,329) .0023| 1,443] 4,810} G | 7.6]  .0023) 110 
Norfolk. .... 15] 374.6) .2557| 100.3] 305,447) .2340) 100,668] 13,678} 10,295] 8,354].......... 489 ,491| .2591| 1,307) 4,880] B | 1.7] .2509) 98 
Quiney.......... 85.0) .0581| 23.4) 94,083] .0720) 32,834 8,101] 2,801] 3,539) G 112,455] .0595| 1,323) 4,806)......|.... .0630| 108 
Brookline. . 58.9| 0402) 15.7] 58,940] .0452| 17,313 1,231, 2,136} 2,012] #H 116,589} .0617| 1,979] 7,426)...... | ad .0525| 131 
Weymouth. ..... 30.0) .0204| 8.5} 16,200) .0124 5,453 447 614 SRP 34,110) .0181| 1,137) 4,013)...... = .0169| 83 
Wellesley........ 20.0| .0137| 5.2) 22,611) .0173 4,823 608 768 WR i cveines 46,620) .0246| 2,331] 8,965)...... eee .0202| 147 
Dedham......... 18.1) .0124 4.7] 11,315] .0087 4,042 415 "es, Se 22,896| .0122| 1,265) 4,871)...... Boas .0112| 90 
Norwood........ 17.1| .0116 4.5] 17,104| .0131 6,139 959 589 705) 4H 20,657| .0109) 1,208) 4,590)...... aa -0117) 101 
Needham........ 15.2] .0104 4.1] 11,595] .0088 5,549 368 473 209) =4#H 26,539| .0141| 1,746] 6,473)...... as .0118| 113 
Plymouth........15} 188.6] .1287 87.0] 168 452) .1290} 50,051} 11,919] 3,650) 8,788].......... 236 ,261| .1251| 1,253/ 4,145, B | 6.8 | .1270] 99 
Brockton........ 68.7) .0469| 20.7] 77,510] .0594| 20,059 7,980] 1,608) 5,511) G 79,142) .0418| 1,152) 3,823)......|.....- .0481| 103 
Plymouth. ...... 13.9} .0095] 4.2] 15,341] .0118 4,871 1,363 259 843) H 17,597} .0094| 1,266] 4,190)...... | vee .0101} 106 
Middleborough... . 9.7) 0066 2.9} 10,110) .0077 2,703 570 211 477] =H 9,011) 0047} 929) 3,107)......|.-.-.. .0060} 91 

. | } 

Suffolk..........15} 914.0! 6239) 251.4 1,173 ,295| .8987) 240,190, 289,530) 30,286| 61,695].......... 1,446 ,833| .7660| 1,583| 5,746) F | .2) .774 —~ 
ABoston........] 815.0) .5564) 224.3] 1,108,748] .8492| 216,987] 286,653| 28,286) 58,479) A 1,320,300} .6991] 1,620] 5,886)...... oe .7156 = 

Chelsea... . 42.1) 0288) 10.4) 46,720) .0358} 14,200 2,691; 1,181] 2,591) F 54,098| .0287| 1,285] 5,202|...... Bee -0309) 1 
Revere..... 38.1! .0260! 9.91 17,779] .0136 6,792 470 622 OOM. ccsessiss 47,112! .0249! 1,237 4,758!...... ae .0217! 83 


A See end of state ‘Metropolitan County Areas.” 


An Index to all Sections and States is on page 5. 


@ See end of state ‘‘Multiple Cities.” 
© SM, 1949. 


Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


Welles 


Wage-Earner communities 


Twelve communities do three-quarters, or better, 
of the business in Boston's metropolitan area, as 
the vital statistics show. Twenty-eight so-called 
"class" (and on-the-fringe-of-class) communities 
account for the inconsequential balance . . . 
pointing emphatically to the fact that common 
sense dictates use of the daily medium reaching 
a majority family audience in this highly prolific 
group of people with money to spend! 

And when you're considering the "majority" 
audience in the Boston Market you bring in the 
RECORD-AMERICAN audience, naturally . . . 


MAY 10, 1949 ~--. 


Jn Bostons 15-Mile Inading Area... 
World of the Wage-Earner 


Reading ) 
‘ /'- 


caovues: 
& 
76% of the population 
76% of the families 

73% of the legal voters 


86% of the marriages 
76% of the births 


76% of the children 
(ages | to 6) 


76% of school attendance 
(ages 6 to 22) 


92% of employment 


(6 chief occupational groups) 


93% of annual payrolls 


(6 chief occupational groups} 


85% of bank deposits 


(mutual savings banks) 


"Class" and "fringe communities 


because it provides both fullest market coverage 
plus a majority" of more than 200,000 net paid 
daily, like this: 


RECORD-AMERICAN 588,364 sold at 5¢ 
Herald-Traveler ....... 351,736 sold at 5¢ 
M&EGlobe......... 267,322 sold at 5¢ 
Peet cS ica 400,134 sold at 3¢* 


All of which simplifies selection of media in 
this market to this simple formula: just add 
hot circulation and serve! 


* The Post's increase in price from 3¢ to 5¢ did 
not become effective until November 1, 1948 


BOSTON RECORD-AMERICAN 


largest tabloid circulation in America at 5¢ @ Represented Nationally by Hearst Advertising Service 
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@ 3rd largest New England City 


@ 17th ranking industrial area in the 
nation 


®@ Over 100,000 different products 
@ Value of products $330,935,000 


annually 


@ 67th county in nation in farm 
income $19,761,900 


@ 26th county in population in the 
nation — 540,000* 

@ 35th county in total income—E.B | 
$689,291,000* 


®@ Average industrial wage (Ist 1] 
months 1948) Worcester $57.10 


A Test Market . . . Tested and Opportune « anchens ined tlaiinaiel a, 


family annually—$1,149 (53% 
ive test b tion) * 
w England offer an effective chave tuilten 
Worcester and Central Ne 


WTAG-FM. @ 82 new industri in Worcester 
market, completely covered by both WTAG and — vee ries in Worceste 


e tl ®@ Construction activity 1948 (10 
GS these Qmpordont au ° months) 41% over 1947 
® Bank debits 1948 (9 months) 
Each one influences Test Market selections! 12.7% over ‘47 (N.E, 7.9%) 
ac 


®@ 147,800 families in a compact trad- 
ing area with 54 cities and towns 


@ Served by three major railroads and 
over 50 major trucking companies 


WORCESTER LZ essias : @ 1500 retail grocery outlets 
580 KC 5000 Watts : @ 205 retail drug outlets 
— @ Not dominated by chain stores 


: Representatives. 
PAUL H. RAYMER CO. National Soles Repr Sense “Copr. 1949, Sales Management Survey 
Affilicted with the Worcester Telegrom — . of Buying Powtenteliey salindidion 


ae — 


MASSACHU S E T ~™ (Continued) - — The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES ae i) Gola ees —_ —_ -.- om 
: 
n et 

Total Families} Dollars as CyD Dollars Income} % | % of | ityot 

(in % (in (in % Furn.- (in Per | Per | Vol- | of [U.S.A 
thou- | of thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial | Index 
Worcester......137] 540.0) .3686) 148.8] 450,374) .3450| 144,617 47 ,878| 10,814) 23,609).......... 689 ,291| .3649| 1,276) 4,632) A 3.0 3597| 98 
AWorcester 209.4) .1429 57.6 217,837; .1669 66,230 33 ,659 4,614) 12,553 E 311,587| .1649| 1,488) 5,409)....../...... 1611) 113 
Fitehburg 44.8) .0306 12.7 53 ,399| 0409 14,451 4,743 2,112 2,691 G €1,296| .0325| 1,368) 4,826)......]...... 0346) 113 
Leominster 23.7) .0162 6.5 19,064) 0146 6,071 1,164 603 955 H 26,322) .0139) 1,111) 4,050)......]...... 0146; 90 
Gardner 21.4) .0146) 6.2 28,978) .0222 5,509 2,392 787 1,029 H 30,701) .0163| 1,435) 4,952)......)...... 0177) 121 
Southbridge. .... 18.1) .0123) 4.8 11,982) .0091 5,493 1,164 450 1,164 H 23 , 57. 0124) 1,302] 4,911)......|...... 0114) 93 
Milford 16.0) .0110 4 | 18,609) .0143 3,894 966 508 964 H 22,200} .0118) 1,388) 5,286)......]...... 0124) 113 
Webster 13.2) .0090 3.6 8,626; .0066 3,760 1,090 441 635 H 14,853) .0078) 1,125) 4,126)......|...... 0077| 86 
Clinton....... 13.1 0089) 3.7 17,352| .0133 4,205 892 403} 1,107].......... 18,593) .0009| 1,419) 5,025)......)...... 0107| 120 
is diinataaike 12.0 0083) 3.3 17,806; .0136 3,331 954 498 672 H 18,780} .0099| 1,565) 5,691)......|...... 0107| 130 

| —EE 

Total Above Cities. .| 3 ,628.8/2.4771| 1,000.2] 3,705 ,524|2.8382) 1,006 ,658 534 ,102| 100,176) 188 ,772).......... 5 ,227 ,339|2.7672| 1,441) 5,217|......|...... 2.7305) 110 
State Total........ 4 678.9|3.1939| 1,284.7] 4,229 ,018/3.2392| 1,229,693} 548,572/ 115,440| 205,066].......... 6 ,364 ,527|3.3693| 1,360) 4,916|...... 2.3 | 3.2952) 103 
A See end of state “Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 


IT MAY SOUND REPETITIOUS, BUT... 


Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 


————t 
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LOOK CAREFULLY 
Into Worcester’s High Buying Income 


“—lUcr—)hUhMmC—C~™ 


Include the Worcester Market in your list of major 
markets with money to spend — $689,291,000 — in 
effective buying income, as indicated by this magazine’s 
1949 Survey of Buying Power, a dollar total 4% 
above the previous year’s estimate. In the city of Worcester 
alone, the Survey shows an average income per 
family of $5,409, an impressive 19.4% above the 
national average of $4,531. Both in the city and in the 
Market, retail sales shot up 6.6% to add continuing 
proof of the buying stability of Worcester. 
Advertisers who are intent on profitable markets, sell to 
prosperous Worcester by consistent advertising in the 
newspapers that blanket the area, the Worcester 
Telegram-Gazette. Daily circulation in excess of 


140,000. Sunday over 100,000. 


end 
x, WORCESTER TELEGRS icon 


7 ~ The Foening Gazette mae 
_ SUND sy TE, ee 


The TELEGRAM -GAZETTE 


WORCESTER, MASSACHUSETTS 


GEORGE F BooTH Putiishes- 
MOLONEY, REGAN & SCHMITT, INC., NATIONAL REPRESENTATIVES 
OWNERS of RADIO STATION WTAG 


MAY 10, 1949 


MASSACHUSETTS 


Cities shown are those having a 1946 Retail Sales in Excess of $100 Million 
retail sales of $15.0 million or EEA 1946 retail Soles $50.0 Million to $99.9 Million 
more in 1966 E 1946 Retail Sales $25.0 Million to $49.9 Million 

1946 Retail Soles $10.0 Million to $24.9 Million 


Copyright by 
Sale MANAGEMENT 


ame 
: The “SM” bol iginal, excl 
MASSACHUSETTS— Metropolitan County Areas Tee eclinatat tn Caley ndaatuent 
Or ee os RETAIL SALES—1948 ae EFFECTIVE BUYING INCOME—1948 spin 
JM 1/1/49 GYD ESTIMATES ae | ESTIMATES CONTROLS 
METROPOLITAN SALES 
COUNTY mt FOUR STORE GROUPS Fann 
(in thousands of dollars) Net Gross 
AREAS Total Families} Dollars | GYD | dottars Income! % | % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A. 
thou- of thou- thou- of General House-| Volume thou- of | Cap- | Fam-/| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita lly | Code | Force! tial Index 
i iinececens 15] 3,078.2'2.1012| 846.2) 2,809,987\2.1524| 807,502) 411,837; 80,395) 128,776].......... 4,333,775 2.2943) 1,408) 6,121|....../...... 2.2131) 105 
Fall River- ma 
New Bedford..43] 385.0) .2628| 109.4] 288,070) .2206 92,152 25,022} 7,639) 18,818].......... 438,787| .2323| 1,140) 4,011)....../...... -2349; 89 
Springfield- 
Holyoke...... 119} 9 443.4) .3026} 122.2] 450,321) .3449) 113,079 44,303} 10,651) 22,945].......... 610,887| .3234| 1,378) 4,999)......)...... 3257) 108 


© SM, 1949. 


Before using these figures, see explanation page 19. 


Before Dollar Radiance of ““Buyer-Markets” 
fades away .. . Take a look at sales in 


GARDNER, MASSACHUSETTS 


'A Market easy to sell and one that will continue to buy if you advertise 


regularly in 
THE GARDNER NEWS 


Over 6,600 evenings 


Serving a consumerjbuying income that averages’$4952 per family — 
Tops—U. S. average of . . . . . . . . $4531 per family 
” —Massachusetts average of . . . . $4916 per family 
— Worcester County average of . . . $4632 per family 


Represented . by 
Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT. 
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A Name That's Music to Sales Managers’ Ears 


SPRINGFIELD, Mass. 


Retail Buying Habits and Milline Rate Produce 
Ideal Combination of Highest Potential 
and Lowest Selling Cost 


Springfield. . . highest per capita 
sales of Massachusetts cities over 
100,000 . . . second highest in New 
England. Largest sales volume in 
the state outside of Boston. Quality 
of Market Index 130! 


Prosperity, yes—but, more impor- 
tant, STABILITY . . . whose tough, 
sinewy roots are deep in American 
history and spread throughout the 
industrial, farm, small town econo- 
my of the state’s four western coun- 
ties. 


A preferred section for industrial 
sites since Revolutionary War days, 
Western Massachusetts’ four coun- 
ties now house over 900 industrial 
concerns. Their products... many 
with famous names . . . represent 
a range of diversification rarely 
matched in any other single section. 
The number and variety of plants 
insure steady buying power in good 
times and bad . .. and result in an 
unusually large concentration of 
highly skilled workers — with 
above-average income and an in- 
creasingly large percentage of 
owner-occupied homes. 


Income averages $5651 per family 
in Springfield . . . second highest 
of the state’s major cities . . . $5170 
in Hampden County . . . $4999 in 
the metropolitan county area... 
and $4768 throughout the four 
counties. 


LOWEST MILLINE RATE IN 
NEW ENGLAND 


(Outside of Boston) 


The Springfield Newspapers sell 
this blue ribbon market at low cost 
per message (Milline $1.94, March, 1949.) 


Spring fi 


UNION (A.M.) e 


New York * 
MAY 10, 1949 


They provide thorough . . . and 
we do mean thorough . . . coverage 
of the 21 cities & towns in the 
metropolitan area within approxi- 


mately ten miles of the city. Spring- 
field and the Springfield News- 
papers rate “Special” when making 
up your list. 


DAILY NEWS (P.M.)  e 
Boston a 


Corporate City 168,500 Population e@ Metro. Area 443,500 
Total Market (4 Counties) 627,200. (Sales Management) 


Z 


Y, 


SS 
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CITY ZONE, METROPOLITAN AREA AND 4 COUNTIES 
OF THE SPRINGFIELD MARKET 


Sa 


a ee 


» FRANKING 


WG 


SS : 
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2 92 miles 
SSRI WARE 2B to Boston 
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SPRINGFIEL. 


135 miles to New York Y) 
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Springfield is the transportation, distribution, machinery replacement 
hub, and dominant retail center of Western Massachusetts. Retail sales 
59% above average ratio to population. 


ALL DATA FROM SALES MANAGEMENT 


4 


Newspapers 


SUNDAY REPUBLICAN 


Chicago ® Los Angeles & San Francisco 
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e It's shallow,SURFACE SELLING in MARLBORO-HUDSON 


UNLESS YOUR ADVERTISING IS PITCHED AT THE LOCAL LEVEL 


Successful retailers will tell your sales- for advertisers and merchants in nearby 
men .. . that their only effective adver- well-to-do Maynard, Acton, Bedford, Con- 
tising support in this non-suburban mar- cord, and Sudbury. 


ket is strictly local . . . Marlboro Enter- 


If you want to do more than a “surface” 
prise-Hudson Sun newspaper copy. 


or “fringe” sales job in this vital section 
The adjacent cities of Marlboro-Hudson of Middlesex County, you need the reader 
do a retail business of $22,000,000. The impact of these local papers . . . the only 
combination of the Marlboro Enterprise sure newspaper approach to families in 
and the Hudson Sun directly influences this market. 

sales volume in this market center and 


MARLBORO ENTERPRISE - HUDSON SUN 


Over 7500 evenings except Sundays 
Five Town Weeklies Available at Practically Nil 


Represented by The Julius Mathews Special Agency 


; . sé ” ini a 1 " 
MASSACHUSETTS—Metropolitan County Areas Tine estimate: by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
CVD ESTIMATES CD SALE ADVERTISING 
1/1/49 ESTIMATES omnes CD ESTIMATES CONTROLS 4 
AREAS | FOUR STORE GROUPS FARA _ 

(in thousands of dollars) Net Gross Qual- 

Total Families| Dollars oa GYD Dollars Income! % | % of | ity of 

(in % (in (in % Furn.- (in % | Per | Per | Vole | of | U.S.A.) Mar- 

thou- thou- thou- General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 

Worcester...... 137] +=540.0 coe 148.8] 450,374) .3450) 144,617 47,878 10,814 PE attineenn 689,291; .3649| 1,276) 4,632)......|...... .3597| 98 


MASSACHUSET TS—New Metropolitan County Area 


Pittsfield....... wl 130.0 om ml 119)734| .0917 32,813 12,251 2,695 san] S aemetiaeee wa -0854| 1,240) 4,370)......)...... .0879} 99 
MASSACHUSETTS— Multiple Cities 
Mariborough— me 
Hudson... 25.3 - ra nr 0234 8,236 358 627 us ce atacied 26,582) .0141| 1,061) 3,797)......]...... .0175| 102 
© SM, 1949. = Before using these figures, see explanation page 19. 
COPYRIGHT: 


. . . the contents of this Survey of Buying Power are fully protected by copyright. The exclusive esti- 
mates of population, Effective Buying Income, retail sales and sales-advertising controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 
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TAKE A TIP FROM THESE AUTHORITIES: 


ty  * Eee ode aE 


THE COnTinuing STuor 
ef EWS Pape, MEading 


3. uh 


1. RICH MARKET 


Pittsfield’s big income gain of 
17% ... compared with 10% 
for the nation, 8% for the state 
. .. is something to shout about, 
especially in a buyer’s market 
year... and calls for a double 
check of your list to make sure 
you've included this rich mar- 


ket. Spendable income averages 
$5285 per family. 


There’s a lot of cash register 
music in that buying power. In 
addition, this hub city of west- 
ernmost Massachusetts draws 
millions of sales dollars from 
surrounding well-to-do communi- 
ties —to account for 49% of 
Berkshire County’s retail sales 
-. + 17% above Pittsfield’s per- 
centage of county population. 


These sales and income pluses 
alone assure big advertising re- 


SALES MANAGEMENT REPORTS ON 


Se, The PITTSFIELD Market 


THE CONTINUING STUDY 
OF NEWSPAPER READERSHIP REPORTS ON 


The Impact of THE BERKSHIRE EAGLE 


turns. When you add the out- 

standing readership and _thor- 

ough coverage of the Eagle, re- 

sults are bound to be still greater 
. . swifter. 


2. TOP READER INTEREST 


Here are a few highlights from 
the recent Continuing Study sur- 
vey of the Eagle—the 124th 
study . . . sparkling throughout 
with evidence of high reader in- 
terest. Women’s reading of ad- 
vertisements ranged 2 to 18 
points above corresponding all- 
study medians; men’s 1 to 13 
points. Men’s reading of local 
advertising entered paper in 
5-way tie for 9th place in all 
studies. 


Two national, nine local, ads 
made all-study list of best-read 
advertisements. One of national 
layouts took first place in its clas- 


THE BERKSHIRE EAGLE 


PITTSFIELD, MASS. 


The Julius Mathews Special Agency 


a i ee 


MAY 10, 1949 


AUDIT BUREAU OF CIRCULATIONS REPORTS ON 


The Eagle’s COVERAGE 


sification on all-study list; the 
other 6th place. Three grocery 
ads entered 4-way tie for 2nd 
place. Of two appliance ads, one 
captured 2nd place; the other 
went into 3-way tie for 9th place. 
Be sure to get full details of the 
Eagle’s terrific editorial and ad- 
vertising impact revealed in the 
survey. 

3. CONCENTRATED COVERAGE 
The latest ABC audit shows the 
Berkshire Eagle with 121% cov- 


erage in the city zone and 81.8% 
in the entire trading area. 


* FLASH! 


Pittsfield becomes a Metropol- 
itan Area... the only city in 
all New England to be added 
to this important list. 

See information at end of 
Massachusetts data. 
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Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


NEW YORK 


Qs 


Champlain 


ONONDAGA . 
DISO 


e 
SYRACUSE 
Ccrtlond 


BROOME 


Binghomtor 


Copyright by 


(Os 1946 Retail Soles in Excess of $100 Million Sales MANAGEMENT 
1946 Retail Sales $50.0 Million to $99.9 Million 
1946 Retail Sales $25.0 Million to $49.9 Million RS y 
“h5 
1946 Retail Sales $10.0 Million to $24.9 Million / 
ay 
a * 
Middle Atlantic States 
The “SM” bol k original, exclu- 
N E W Y 6) R K dn ahutate SALES MANAGEMENT, 
City County City County City County 
ral 5 ii adyn eee eeewie Aaaee Albany I eae Oswego Larchmont ........ sali adil . Westchester 
I oc rineeneesoneeex Montgomery Geneva ... ee Little Falls ..........ceeeeeee Herkimer 
EE Medes inn dhe slimes aaee Cayuga Glen Cove ........ pone tokeet Nassau ee CCE ee .... Niagara 
Babylon . Suffolk Gets Palle oo cvivnscees coves --Warren Leng Beach ........ccccsccccvce Nassau 
ee ak ++ +++Genesee NN 6 al iw is ack Na Fulton SET rer Franklin 
Beacon ..... sina bi u(eialabae Sa Dutchess Hempstead Township ......-. --.Nassau Diemsasemedk ..........00+¢- Westchester 
ND oo. nace n x Rok eeiaen Broome ES. a. dua Wena und enegee Herkimer Massena ........ -enccecccttes LAWRENCE 
cig oc asa eh ake Westchester eee Sa dL Steuben ORT eeenued Orange 
Buffalo ..... er 0 ee oe ee Columbia I oo odin kracnial 058 44 Westchester 
NS 6 hs sks ane gehaeaed Ontario ee sis. Gara OS + Oe wo Mount Vernon ..........--- Westchester 
rt vchéireunwnsve seus cued Albany NR Sel cgeiks < caaeen Chautauqua DE ccidccecersiveananposmseae Wayne 
CO EST es Jotmeen Clty 2... ccccccccccccces Broome Newburgh .............-.-.... Orange 
DT Gindestonrsveccneannh Cortland CEL eecdgacnces deansodeun’ Fulton New Rochelle .............- Westchester 
Dunkirk ... ~ ...Chautauqua DOE: cckdeuraneocacusnvaseeeee Erie ek 2 eee 5 Counties 
PRLS Tee Chemung Kingston ...... SET TTT Niagara Falls .......-..--++++ Niagara 
OS a ae .... Broome DOR ccccictncuDis oodcelodens Erie North Hempstead Twns’p ....... Nassau 
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.eeGET THE 


541,688,000. 


BONUS!" 
WHAM in ROCHE STE R, N. Y. 


COVERS THE — 
SAME BUYING —_$ Lay, | 

POWER AS ANY beg 0 mone! 
OTHER LOCAL TT ee 5 
STATION... 


s H sth wy’? _ Effective buying income in WHAM 
Upstate New York is not just “big city’’ ter ying $] 492.973.000 


15-county primary (0.5 m.v.) area 
ritory. The counties surrounding Rochester 
Effective buying income in ‘'5-county 


house a rural population whose net annual area” (which actually is not entirely 
covered by the 0.5 m.v. night-time 


contour of any other Rochester station) 5 951,285,000 


income is one of the highest in America! 
WHAM—the 50,000-watt, clear-channel 
station—has primary coverage in 15 New 


WHAM BONUS $ 541,688,000 


York counties whose net effective buying 
income totals nearly one-and-a-half billion 
dollars—almost twice the spending power 


reached by any other Rochester station! 
* Based on Sales Management's survey 


of buying power for 1947 . . . this year's figures 
will be even higher ! 


- 


| 5-1" ee 
i ROCHESTER RADIO CITY 
/ \ * “The Stromberg - Carlson Station” 


AM—FM—and TV in °49! 


GEORGE P. HOLLINGBERY COMPANY + NATIONAL REPRESENTATIVE 
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SENSATIONAL BUYING POWER! 


ALBANY, N. Y. (Never a “boom-town” ) has 43% greater 


buying income than the U.S. average ( 


Authority: Survey of 
Buying Power 
See data on this page 


Cities of 100,000 and over . . 
State ranks second in the whole United States! 


Albany has the Highest per Capita income in N. Y. State among 
. and that’s important because N. Y. 


SENSATIONAL SELLING POWER! 
V The Times-Union is 1st Albany Daily in Circulation 


Y The Sunday Times-Union has the biggest circulation 
between New York and Montreal 


A HEARST NEWSPAPER 


) 


¥ The Times-Union is 1st in Advertising Lineage 


oy Albany TIMES-UNION | 


Represented Nationally by HEARST ADVERTISING AGENCY 


NEW Y ORK — (Continued) 


The ‘“‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


City County City County City County 
North Tonawanda .. Niagara Plattsburgh .....--..+-+-seeeees Clinton Schenectady ........... 000 Schenectady 
Lo. six ohooh ow twnne end Chenango Port Chester ............... Westchester DE sinc sev etaawekwcnmes Onondaga 
EE a san 54 oe ..... Rockland err Orange Serr er Westchester 
CTT St. Lawrence Poughkeepsie ...... .. .Dutchess RII kc cakckenvatecsusamenen Erie 
SE asec ee - Cattaraugus SEE 6 é006¥ ss onrecnecnds Monroe Troy ....---.++-+s . Rensselaer 
EEN «Wala vin. watas yk woe xen eee Madison NE is dances REAP .. Oneida NN ieee de ito db wwe nea ee Oneida 
Cs rane cieirerieehneemiee Otsego BEE atte hnkbeees.s ¥en derkas Westchester EE Giciexwscndines .. ++ Jefferson 
Ossining . . Westchester Salamanca ..........-. .-+++Cattaraugus MES cans votes badeeenewem Albany 
ee ere eee Oswego Saranac Lake ............-.+-.Franklin errr rr Allegany 
0 Ae Suffolk Saratoga Springs .............. Saratoga . 2 ee Westchester 
Ck cuananvanawagwekan Westchester Scarsdale .... Westchester peer rT es Westchester 

TION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
a ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES os ] 
FARM 

FOUR STORE GROUPS 

CITIES (in thousands of dollars) OD | bet | Gross Quat- 

Total Families} Dollars Income % % ' 

(in % (in (in Furn.- (in } Per | Per | Vol- U. S. ~ 
thou- | of | thou | thou | of General Volume Cap- | Fam- | ume |Labor | Poten- | ke 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code/|Force| tial ndex 

er 2..) 236.4) .1813 71.6] 284,036) .2175 59,892 81,762} 6,291) 16,762).......... 390,533) .2067| 1,652) 5,454) C 3.4 -2008| 124 
AAlbany........ 143.6; .0980 45.1] 184,908) .1416 43,999 76,587, 4,644) 13,634 D 265,359) .1404| 1,848) 5,884)....../...... - 1323} 135 
Cohoes.......... 22.6) .0154 6.5 13,918) .0107 5,258 1,119 139 809 H 29,205) .0155| 1,292) 4,493)......]...... -0140} 91 
Waterviiet....... 17.0) .0116 4.8 10,509) .0080 4,818 130 94 197 H 23,443) .0124) 1,379) 4,884)......|...... -0109| 94 

Allegany.......... 41.3) .0282 12.6 25,424) .0195 6,417 2,006 684 eee 43,328| .0230| 1,049) 3,439) B 26.3 -0230| 82 
Wellsville........ 6.5! .0044 2.1 9,584) .0073 2,428 1,213 241 354 H 9,401} .0050| 1,446) 4,477)......|...... -0056| 127 

inciscses 82\a) 1,627.5|1.0427 423.2] 886,367) .6789| 367,907 54,503) 21,582) 62,668).......... 2,325,975|1.2313) 1,623) 5,496) G 0.1 | 1.0279) 99 

AlNew York City..|........ ae Tes Ree te Tee! Sees Rewer Prene eR ties mes: eon a GF TORE esess SHEN 
See end of state ‘‘Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 

City of New York includes the counties: 


Bronx, Kings, New York, Queens and Richmond 


Looking For Something? The Table of Contents is on Pages 1, 3 and 5. 


SALES MANAGEMENT 


ening 


NEW YORK’S BIG CITY 


MARKET 


Year after year, Albany leads all big cities of the nation’s greatest State in Qual- 
ity of Market. The index—135—highest of all cities in the State above 50,000 pop- 
ulation . . . means that in buying power and living habits, person for person, Albany 


offers you best sales potentials. 


Only one other city—Elmira—shows retail sales per capita equal to Albany’s . . . 
which is 44% above par for the U. S. Only one city in the group matches Albany’s 
per family food buying, while in general merchandise Albany’s family average tops 
the State—281% above the New York average. 


In per capita spendable income Albany outshines not only all large cities, but even 
any suburban community cities of 25,000 or more population in N. Y. State. 


Albany is the nation’s second largest capital, the home of many large manufactur- 
ing plants, is one of the important U.S. deep-sea ports; junction point of six rail- 
roads joining all New England and the West, has the largest grain elevator in the 
world. 


The Knickerbocker News, Albany’s leading newspaper in local circulation and 
advertising, concentrates its coverage in Albany, reaching better than 90% of the 
city zone families and avoiding thinly scattered widespread circulation over areas 


of much lower potential. 


THE ALBANY KNICKERBOCKER NEWS 


One of the 21 Gannett Newspapers 
Represented nationally by J. P. McKinney & Son New York Chicago San Francisco 
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You Can Sell New York’s 4th Upstate Market Quicker 
Than You Can Say 


and reach the State’s best 


current employment situation 


METROPOLITAN BINGHAMTON 


As established by U. S. Department of Commerce 


The U.S. Department of Com- 
merce calls it “Metropolitan Bing- 
hamton.” Actually, Binghamton 
and the shoulder - to - shoulder 
communities shown on the map 
are more closely integrated in liv- 
ing, working and shopping habits 
than N. Y. City’s 5 Boroughs. 
They are in effect a single com- ie ; 

pact city of 164,500 people . . . 47,900 fami- reports show the best employment trend, last 
lies . . . with $244,359,000 total income and 12 months, of any large city in the State. 
$153,122,000 -retail sales. Average family | The Binghamton Press is read in better than 
income is $5,101. Current Labor Department 80% of the homes throughout the area. 


BINGHAMTON PRESS 


One of 21 Gannett Newspapers 
Represented by J. P. MCKINNEY & SON e NewYork ‘ @ 


Chicago @ SanFrancisco 


NEW YOR K — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 
* POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE RUYING INCOME—1948 SALES 

ESTIMATES SM SALE GD ADVERTISING 

y 1/1/49 ESTIMATES snes ESTIMATES CONTROLS 

COUNTIES : 
FOUR STORE GROUPS ee 

CITIES (in thousands of dollars) SM Net Gross Qual- 

Total Families} Dollars Dollars Income) % | % of | ity of 

(in % (in (in % Furn.- (in % Per | Per | Vol- | o U.S. A. | Mar- 

thou- | of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 

sands) | U.S.A.) sands) | sands) (U.S.A) Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force] tial Index 

Broome......... 13} 179.9) .1228 61.4) 160,543) .1229 38 ,887 24,729; 4,019) 9,608].......... 251,680) .1332) 1,399) 4,896) B 4.8 .1280| 104 
ABinghamton... 88.9] .0607 26.3} 105,478) .0808 22,201 21,505, 2,829) 8,080 F 136,727| .0724| 1,538) 5,199)......]...... .0726| 120 
Endicott........ 23.0) .0157 6.6 22,154) .0170 6,309 2,277 546 963 H 33,626) .0178| 1,462 5,095) eae ee 0171} 109 
Johnson City.... 21.6) .0148 5.9 13,005; .0099 4,815 ° 462 484 H 31,558) .0167| 1,461 5,349| SESE Sewn .0143) 97 
Cattaraugus........ 77.8} .0531 23.0 66,639) .0511 15,432 0.000, 4.707) S8,0061.......-.. 103,085) .0546) 1,325) 4,482) B 18.7 0533) 100 
Ee 24.5) .0167 7.0 33,119) .0254 7,374 7,908 833 2,271 H 39,494) .0210) 1,612) 5,642)......)...... .0215| 129 
Salamanca....... 9.6) .0065 2.9 9,863) .0075 2,731 1,018 Tb acecned H 13,133) .0069| 1,368) 4,529)......|...... .0070} 108 
| SS 68.0) .0464) 20.6 61,767} .0473 15,820 6,065; 1,422) 3,772].......... 92,752) .0491| 1,364) 4,503) B 18.7 0480) 103 
ES 37.7| .0258 _ id 45,089) .0346 11,833} 5,862 1,198 3,676 H 60,094} .0318| 1,594) 5,414)......1...... .0314| 122 

A See end of state ‘‘Metropolitan County Areas.’’ " @ Sce end of state ‘Multiple Cities.” Before using these figures, see explanation page 19. 

©) e 


© SM, 1949 *Withheld to avoid disclosure, 


——_ 


AUBURN, N. Y....Key City of Finger Lakes Region 


11,100 FAMILIES $60,094,000 INCOME $5415 PER FAMILY INCOME 
$45,089,000 RETAIL SALES QUALITY OF MARKET INDEX 122 
THE AUBURN CITIZEN-ADVERTISER 


Over 9,000—Evening 
Read in 83 of Every 100 Homes in Auburn 


SALES MANAGEMENT 


WNEW « WNEW + WNEW - WNEW » WNEW « WNEW « WNEW - WNEW 
CW e WNEW + WNEW * WNEW « WNEW + WNEW * WNEW + WNEW - WI 
WNEW * WNEW * WNEW » WNEW * WNEW « WNEW * WNEW ¢ WNEW 
EW > WNEW * WNEW + WNEW « WNEW +» WNEW « WNEW « WNEW - WI 
WNEW * WNEW * WNEW « WNEW » WNEW * WNEW * WNEW ° WNEW 
EW « WNEW * WNEW + WNEW * WNEW - WNEW - WNEW + WNEW - WI 
WNEW * WNEW * WNEW » WNEW + WNEW « WNEW ¢ WNEW - WNEW 
*W e WNEW - WNEW - WNEW * WNEW + WNEW - WNEW - WNEW - Wh 


NEW > WNEW 


- WNEW « WI 
Weert = GREATER NEW YORK’S (ReWRWTSY 


EW * WNEW » - WNEW - WI 
WNEW « WNEVEM OL UO LR CLS ew. WNEW 


EW * WNEW = e WNEW : WI 


MUSIC AND NEWS 


WNEW + WNE NEW » WNEW 
:W * WNEW » - WNEW - WI 
WNEW +» WNE NEW - WNEW 
:W + WNEW - - WNEW - WI 
WNEW » WNE NEW > WNEW 


» WNEW - W 
NEW » WNEW 
- WNEW - W 
WINS ER Ta ON THE AIR 24 HOURS A DAY  JJXTaVEA Nay 
OY - WNEW - WI 
WNEW « WNEW « WNEW « WNEW - WNEW « WNEW « WNEW » WNEW 
EW > WNEW « WNEW « WNEW + WNEW - WNEW » WNEW « WNEW > WI 
WNEW + WNEW - WNEW - WNEW - WNEW » WNEW » WNEW » WNEW 
EW » WNEW » WNEW + WNEW + WNEW + WNEW - WNEW > WNEW - W 
WNEW * WNEW + WNEW - WNEW - WNEW « WNEW » WNEW « WNEW 
EW » WNEW « WNEW - WNEW + WNEW - WNEW - WNEW «- WNEW > W 
WNEW + WNEW + WNEW + WNEW » WNEW - WNEW - WNEW - WNEW 
EW » WNEW - WNEW - WNEW « WNEW + WNEW - WNEW - WNEW © WI 
WNEW + WNEW - WNEW » WNEW - WNEW « WNEW » WNEW » WNEW 
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M20 1130 on gos | 


ELMIRA Offers LARGEST 
SALES PLUS of all State's 
Major Markets 


Again, as for several years past, 
Elmira continues to stand out as New 
York’s top quality large city market. 
With a ratio 50% above normal, it 
does a greater volume of retail busi- 
ness in relation to its population than 
any other N. Y. State market over 
50,000 people . . . New York City 
included. 


Elmira’s high income and buying 
power .. . $1,689 per capita, $5,375 
per family . . . result in a Quality of 


THE ELMIRA STAR-GAZETTE & ADVERTISER ¢ 


Gannett Newspapers 
Represented by J. P. McKinney & Son 


Market Index of 130 . . . second only 
to Albany’s in the above 50M group. 
Elmira is the hub of New York’s rich 
Southern Tier counties, which com- 
bine industrial and agricultural pro- 
ductivity of a high order with a mini- 
mum of labor trouble. 


The Elmira newspapers provide com- 
plete City Zone coverage and better 
than 40% daily, 50% Sunday, in 
the surrounding area of more than 


150,000 population. 


THE SUNDAY TELEGRAM 


New York, Chicago, San Francisco 


NEW YORK— (Continued) 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
counties | | | — 
FOUR STORE GROUPS —— 
CITIES (in thousands of dollars) GYD Net Gross 
Total Families} Dollars ™ Dollars Income} % % of | ity of 
(in | % | (in (in % Furn- (in % | Per | Per | Vole | of |U.S.A.| Mar 
thou- of General House- | Volume thou- of Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
pe cccapecae gege rae, | 
Chautauqua........ 128.7| .0879 39.1 100,218) .0767 26,107 12,601 2,272| fee 183,140) .0969) 1,423) 4,684) B 14.6 0890) 101 
Jamestown. ..... 43.2) .0295 14 49,608) .0380 12,436 8,755 1,279) 3,021 G 73,029) .0387| 1,690) 5,216)......)...... 0367| 124 
@Dunkirk....... 19.5) .0133 5.6) 12,727; .0097 6,526 2,610) 531| 1,440) H 29,072) .0154| 1,491) 5,191)......)...... 0133) 100 
Chemung. ... .148 83.4) .0569| 25.3] 83,273 .0638| 19,354) 11,020, 2,070, 5,592).......... 131,105} .0695| 1,572) 5,182) D | 6.6 |  .0653| 115 
Elmira........ 52.5) .0358 16.5 69,950) .0536 14,478 8,960, 1,922 5,413 G 88,680) .0469| 1,689) 5,375)......)...... .0467| 130 
Chenango......... 38.0) .0259 11.9) 31,656) .0242 6,922) 2,945 457 SE 51,995) .0275| 1,368) 4,369) B 31.8 0262) 101 
Norwich......... 10.0} .0068 3.3 12,401} .0095 2,797) 2,379 172 374 H 13,985| .0074| 1,399) 4,238]......|...... .0079| 116 


@ See end of state “New Metropolitan County Areas.” @ See end of state ‘‘Multiple Cities.” 
© SM, 1949, 


Before using these figures, see explanation page 19. 


where 


WKNP - FM, Corning, New York, 
Owned by Corning Leader, Inc. 


It's the Best for Less $ 


American Broadcasting Company 


ELMIRA, NEW YORK 


are still going - - - 


*N. Y. State Department of Commerce 


Population and Income* 


UP 


The Walker Company 
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SALES MANAGEMENT 


HERE ARE SOME SURPRISING “SMALL TOWN MARKET” FACTS 


Small cities (under 25,000 population) may look 
small compared with big metropolitan centers, but 
For example, there 
are six “small city” markets in New York State 
where local newspapers must be used for coverage 
—because papers from larger cities do not cover 
They represent a com- 
bined volume of retail sales actually larger than 


they total surprisingly large. 


them as much as 20%. 


ITHACA .. BEST IN STATE 
OVER 10M POPULATION 


| 


Of 22 independent markets in New York 


State larger than Ithaca, not one equals 
its per capita retail sales of $1718... 81% 
over the State per capita. Nor its $43 per 
. . 91% over the State 
per capita. Of all 23 markets Ithaca is sec- 
its $402 
average topping the State’s by 62%. Only 


capita drug sales . 
ond in per capita food sales .. . 


five of these larger markets exceed Ithaca’s 
per capita income. No wonder the city’s 
145 Quality of Market Index is the highest 
of all New York State’s self-contained mar- 
kets above 10M population. 


THE ITHACA 
JOURNAL 


Complete coverage in City Zone; better than 
80% in entire market. 


One of 21 Gannett Newspapers 


MALONE’S PER FAMILY 
INCOME EQUALED ONLY BY 
ALBANY AND NEW YORK CITY 


Only Albany and New York City .. . out 
of 37 larger New York cities . . . top 
Malone’s $5882 per family income! Ma- 
lone’s per family purchases are well above 
the U. S. per family averages for total re- 
tail sales, foods and general merchan- 
dise . . . not by quite as much as its 30% 
above on average family income, because 
our people do some buying on larger items 
in other larger centers. But here is where 
they live, here is where they read their 


local newspaper most intently of all. 


THE MALONE 
TELEGRAM 


One of 21 Gannett Newspapers 


any of the big “Up-state” cities except Buffalo. 
Advertising and sales cost is a per dealer, a per 
capita affair. Look at some of the per capita and 
per family facts for 1948 below, compared with 
larger cities — the potential for sales per unit of 
advertising or per hour of sales time. Why not let 
us work out a test for you in a few of these six 
cities and try this un-tapped market? 


KEEP YOUR EYE ON 
MASSENA 


Thirty-four New York independent city 
markets outrank Massena’s 14,000 popula- 
tion. But only 8 of them have per family 
income to match Massena’s $5461. 
Massena is a young market . . . its great- 
est development resulting from its enor- 
mous Aluminum plant and the St. Lawr- 
ence hydro-electric project. Even so, its 
growing market strength already shows in 
per family retail sales, food sales and fur- 
niture sales well above the state’s per fam- 
ily averages. Although the city’s retail 
sales average a high $3503 per family, it is 
particularly important as a sales center 
for electrical and household equipment in 
which its sales run 63% above the na- 
tional average—52% above the State’s. 


Massena’s increasing buying power and 
sales volume mean good business for ad- 
vertisers now . .. even more business in 
the future. 


THE MASSENA 
OBSERVER 
(Twice Weekly) 
One of 21 Gannett Newspapers 


OGDENSBURG’S HIGH 
INCOME RICH AD TARGET 


Only three of thirty-two larger independent 
markets equal Ogdenburg’s $5,754 per fam- 
ily income. Total income is 28% above nor- 
mal ratio to population. While about nor- 
mal in total retail sales, Ogdensburg is an 
especially strong “General Merchandise” 
sales center—clearly above average for 
both the nation and the State. This clearly 
indicates its importance as a shopping cen- 
ter for the surrounding area. 

No outside newspaper has enough cover- 
age here to tap Ogdensburg’s plus buying 
power, 


OGDENSBURG JOURNAL 
(Evening) 
OGDENSBURG 


ADVANCE - NEWS 
(Sunday) 
One of 21 Gannett Newspapers 


OLEAN KEY SHOPPING 
CENTER IN SOUTHERN TIER 


Olean is a sales manager’s dream market. 
Retail sales of $33,119,000 are 52% above 
VJ, S. normal per capita! Food 40% higher; 
general merchandise 178%; drug 36%; 
furriture-household-radio 98%. With 31.4% 
of Cattaragus county’s population, Olean 
does 49.6% of its retail business; 47.7% 
of its drug sales; and 71.6% of its furni- 
ture-household-radio sales. Nothing could 
more clearly prove our point that, with 
immediately adjoining Allegany and 
Portville, this should really be con- 
sidered a City Zone Market of 50,000 
population covered completely by .. . 


THE OLEAN 
TIMES-HERALD 


One of 21 Gannett Newspapers 


Represented Nationally by J. P. McKINNEY & SON . . . New York 
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SARATOGA SPRINGS ‘ 


100% ABOVE STATE DRUG 
SALES AVERAGE 


Retail sales of $18,844,000 show Saratoga 
Springs to be the busy year-round shop- 
ping center for a much larger population 
than 15,000 . . . with its per capita retail 
sales running 41% above U. S. average. 
Only two of the state’s big city markets 
of 50,000 or more population keep pace 
with that figure. Saratoga Springs’ per 
capita retail sales are 33% above the State 
average; food sales 43% above . . . and 
drug sales 100% above. Everyone knows 
Saratoga to be a sales bonanza during the 
annual racing season, but it takes more 
than the month of August to build figures 
iike these. 


The Saratogian matches this big sales po- 
tential with superb coverage—100% of city 
zone, 72% of entire market. 


THE SARATOGA SPRINGS 
SARATOGIAN 


One of 21 Gannett Newspapers 


San Francisco 
211 


Chicago * 


ONLY ONE WAY TO PENETRATE THE RICH 
$400,000,000 BUFLOPOLE MARKET! 


To penetrate the surface of the rich $400,000,000. BUFLOPOLE MARKET it 
is essential to reach down into the major interests and desires of the men, women 
and youth that make up this gigantic colony of a quarter million industrious, 
able-to-buy Americans of Polish origin. And there is only one medium that 
reaches down and stirs them into action on any sales message . . . the only newspaper 
that speaks the language of these “people who control the cash reserves of the banks 


of Buffalo . . . the Daily newspaper with more penetrative paid circulation than 
95% of all dailies in America... 


EVERYBODY'S DAILY 


EVERYBODY'S BUILDING 


BUFLOPOLE, N. Y. 


National Representatives: LORENZEN & THOMPSON, Inc. 
New York, Chicago, St. Louis, San Francisco, Los Angeles, Detroit, Cincinnati, Kansas City, Atlanta 


NEW Y OR K — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 

7m ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES nee a ‘ a or ie 7 _—— 

| FOUR STORE GROUPS | = 

CITIES (in thousands of dollars) 67D Net Gross Qual- 

Total Families} Dollars 7 BPE Gb SRP LEN Dollars Income) % | % of | ity of 

(In % (in (in % Furn.- (in % | Per | Per | Vol- U.S. A. | Mar- 

Ou of thou- thou- of General House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | ket 

sands) | U.S.A.| sands) | sands) U.S.A.) Food Mdse Drug | Radio Code sands) /U.S.A.| ita ily | Code | Force] tial Index 

Clinton... ; 50.5} .0345| 13.3] 34,708 02686| 8,449 3,899) 1,135) 1,092]..........] 64,989) .0344) 1,287] 4,886] B | 22.2] .0321| 93 
Plattsburgh. . 20.0) .0137 5.6 21,970) 0168) 4,659 3,495 996) 1,072 H 29,376) .0156) 1,469) 5,246)......)...... 0156) 114 
Columbia. . 44.5) -0304 14.0 31,319; .0240 8,359 2,039 445; 1,067]......... 51,987) .0275| 1,168) 3,713) B 22.5 0270; 89 
Hudson. . 11.6} .0079 3.5 15,032| 0115 4,050 1,635 241 869 H 20,328; .0107| 1,752) 5,808)......]...... 0104) 132 
Cortland. . 37.7| -0257 11.8 32,810; .0251 7,197 3,689 666; 1,360 49,827) .0264| 1,322) 4,223) B 19.8 -0259) 101 
Cortland 18.0) -0123 5.8 22,540) 0173 4,965 3,512 582 1,193 H 32,486) .0172| 1,805) 5,601)......]...... -0162) 132 
Delaware 43.9; .0300 13.0 34,725; .0266 6,723 1,343 664 935 56,325) .0298) 1,283) 4,333) A 38.1 -0289) 96 
Dutchess 107.9| .0736 31.8] 117,236) .0898 33,891 13,510) 2,757) 3,326)....... 166,058; .0879| 1,639) 5,222) B 9.9 -0856| 116 
Poughkeepsie 44.2| .0302 13.5 66,355) .0508 19,081 11,419 1,617; 2,502 G 72,355} .0383| 1,637) 5,360)......]...... 0404) 134 
Beacon 13.0} .0088 3.6 11,020) .0085 3,833 1,195 301 ne Tin ditinedl 20,033) .0106) 1,541) 5,565)......)...... .0096} 109 
Erie... 17] $884.8) .6040/ 245.1) 772,602) .6918) 196,668) 148,190) 19,315) 38,274].......... 1,290,058) .6829) 1,458) 5,263| A 2.6 6398) 106 
_ ABuffalo.. 613.5! .4188' *Fi71.9' 639,714! 4899! 156,631! 144,463' 16,580! 34,811 —B 890,250! .4713' 1,451' 5,180 4664! 111 


A See end of state ‘Metropolitan County Areas.” 


In Buffalo 


ARE THE BIG 


212 


© SM, 1949. 


Before using these figures, see explanation page 19. 


NAMES FOR 1949 


Check the spectacular two-year 
rise of WGR’s Hooper ratings under 
the station’s new ownership* and... with 
Columbia’s new galaxy of headliners... 
watch what happens in 1949. 


*Leo. J. (Fitz) Fitzpatrick and I. R. (‘Ike’) Lounsberry 


RAND BUILDING, BUFFALO 3, N. Y. 


2 
- 


Buffalo’sColumbia Network Station e Nati ive, Free & Peters, Inc. 


SALES MANAGEMENT 


Simple as... 


BUFFALO EVENING NEWS 


“Western New York’s Great Newspaper” 
EDWARD H. BUTLER, Editor and Publisher KELLY-SMITH CO., National Representatives 


2 At Buffalo’s Best Buyers 


wit HARD ...Use the -— ion 


@ The Courier-Express reaches those who 


must be sold to sell the Buffalo area. And 


it reaches them more economically. That 
is why its géneral (national) linage has in- 
creased 71% in the last ten years while 
its competition gained 51%. 

Remember, your dollar buys greater 
impact in the Courier-Express on the 


families with MORE money to BUY 


your products. 


*UFF aL 


Paes. 


Send for these 
three Courier- 
Express studies 
of newspaper 


Buffel a 


(our rier 


market. 
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Dual Control Is For Your Benefit Too— 


GLOVERSVILLE AND JOHNSTOWN, N. Y— 
ARE ONE MARKET FOR CULTIVATION. 
SAME WHOLESALERS — GOOD RETAILERS — ABLE CONSUMERS 


He 

Sales Management Shows 36,500 population — $34,984,000 retail sales. . 
Sales Management Shows 12,200 families — $10,502,000 food sales. wi 

TI 

WE SHOW YOU COMPLETE COVERAGE WITH AN ABUNDANCE M 
OF LOCAL NEWS FOR BOTH CITIES IN OUR DUAL PLAN _ 

th 

These newspapers are economical for all our advertisers ct 

, ’ 


LEADER REPUBLICAN HERALD : 


Over 15,000 Every Business Day 


Represented by Julius Mathews Special Agency, Incorporated 


New York Philadelphia Detroit Chicago Boston Syracuse 
4 The “SM”? symbols mark original, exclu- I 
NEW YOR K— (Continued) sive estimates by SALES MANAGEMENT. = 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
Sm ESTIMATES CyD SALE SM ADVERTISING 
1/1/49 ESTIMATES ous ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS —_ 
CITIES (in thousands of dollars) GD Net Gross Qual- 
Total Families} Dollars : _ Dollars Income! % % of | ity of 
(in | % | Gin (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor} Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) /|U.S.A.| ita ily | Code | Force] tial Index ; 
t 
Lackawanna..... 27.6) .0189 7.3 13,135} .0101 3,048 594 Bi <s0eeee H 31,422) .0167| 1,138) 4,304)......)...... .0152| 80 
Kenmore........ 26.0) .0177 7.5 19,315) .0148 5,758 638 619 476} H 51,212) .0271| 1,970) 6,828)......)...... 0215) 121 
@Tonawanda 15.0) .0103 4.3 11,589) .0089 3,635 1,070 289 557 H 20,250} .0107| 1,350) 4,709)......|...... 0101; 98 r 
Eee 33.8 0231) 9.7 26,136) .0200 7,473 1,166 664 Raa 43,322) .0230) 1,282) 4,466) E 15.4 .0221; 96 1 
2Seranac Lake 
(See Franklin Co.) ! 
 aeer 42.1| .0287 11.7 34,538) .0265 8,694 3,561 733 «See 61,503) .0325) 1,461) 5,257, B 26.1 0299) 104 1 
Malone......... 12.0) .0081 3.4 11,950} .0092 2,736 1,812 274 273 H 20,000} .0106; 1,667] 5,882)......|...... .0081} 100 
2Saranac Lake... 8.0) .0055 2.6 9,775| .0075 _ 1,969 907 263 345 H 14,548) .0077| 1,819) 5,595)......|...... -0072| 131 7 
Pindssdaks 49.4) .0338 15.5 48,123) .0369 12,093 4,807 ee 56,322) .0298| 1,140) 3,634) E 5.9 .0327| 97 
@Gloversville. 25.0) .0171 8.4 25,601; .0197 7,433 3,976 608 1,014 G 33,794] .0179| 1,352) 4,023)......]..... .0183) 107 
@Johnstown 11.5) .0078 3.8 9,383) .0071 3,069 ° 215 585 H 12,898) .0068} 1,122) 3,394)......|...... .0071; 91 
Goneses....... 47.4| .0323 13.7 35,436) .0271 7,349 4,207 Me ORE... 6c0ice 58,496| .0310| 1,234) 4,270) B 21.6 -0301; 93 
Es ct ccnens 18.8) 0.129 5.6 22,822) .0175 4,752 3,803 480 1,628) H 30,239) .0160) 1,608) 5,400)......|...... .0158| 122 
i caaiavaens 26.7| .0182 8.8 21,174) .0162 5,851 1,376 627 ET 34,667) .0184| 1,298) 3,939) C 23.3 .0177| 97 
Hamilton.......... 4.0) .0028 1.3 3,116) .0024 825 130 HH ® Ff... ese. 4,853! .0025| 1,213! 3,733| G | 14.8 -0025| 89 
2 Saranac Lake is in Essex and Franklin Counties © SM, 1949. Before using these figures, see explanation page 19. 
@ See end of state ‘Multiple Cities.” *Withheld to avoid disclosure. 
adv. 


For market data of major Metropolitan Areas, see page 133. 
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We'll never press New York City or Chicago . . . BUT 


WE’LL MORE THAN PAY OUR WAY ON ANY LIST 
@ Herkimer City Zone Sales Increase 152% in 5 Years! 


Herkimer City Zone’s strong, steady sales gains over the 
past five years warrant serious consideration when mak- 
ing up your advertising list. Sales returns in this market 
will easily liquidate the low cost of advertising. 


The city zone’s four communities . . . Herkimer, Ilion, 
Mohawk, and Frankfort . . . all within a 344 mile radius 
... accounted for $29,585,000 retail sales in 1948. This 
was $17,885,000—or 152.8%—MORE than in 1943. In 
the same period food sales climbed 79%! General mer- 
chandise 84%! Drug 106%! These cumulative long-term 
gains are only part of the Herkimer City Zone success 
story. ... 


The trend continues firmly upward. Under the stimulus 
of unprecedented industrial wages and high farm in- 
come, retail sales have grown . . . in consistent, healthy 
fashion . . . to plus proportions—as the market’s per- 
centage of U.S. retail sales forged ahead of its percent- 


age of U.S. population. 


A large share of the credit for the city zone’s develop- 
ment as a responsive market belongs to the Herkimer 
Telegram—a daily buying guide—87% home delivered 
throughout the entire market. 


Advertising in the Telegram Pays Off . . . with Increasing Dividends from Year to Year 


THE HERKIMER TELEGRAM HERKIMER, N. Y. 


Represented by the Julius Mathews Special Agency 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


NEW YORK — (Continued) 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
6D ESTIMATES 6yD SALE ADVERTISING 
1/1/49 ESTIMATES sm.es ESTIMATES CONTROLS 
COUNTIES a 
ene Foun SToRE ongurs ™ oi a - 
n thousands ars 
Total Families} Dollars yD Dollars Income| % % of ay 
(jn | % | Gn (in % Furn-- (in | % | Per | Per | Vole | of [USA 
thou- o thou- thou- General House- | Volume thou- Cap- | Fam- | ume | Labor ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug | Radio e sands) /|U.S.A.| ita ily | Code | Force} tial Index 
Herkimer... ... 129 64.8) .0442 19.0 42,737| .0327 10,850 5,113 a eee 73,660) .0390| 1,137) 3,877) B 14.6 -0382) 86 
Little Falls... ... 12.5} .0085 3.6 10,171| .0078 2,520 1,084 229 506 H 16,204} .0086) 1,296) 4,501)......)...... -0083} 98 
@Herkimer...... 12.0) .0082 3.4 12,521; .0096 2,200 3,414 137 a2 ia inga aeons 14,362} .0076| 1,197) 4,224]......]...... -0083} 101 
Jefferson.......... 87.0) .0594 26.6] 75,844) .0580 17,027 9,728} 1,569) 3,012].......... 119,146) .0631| 1,369) 4,479) B 19.4 -0608) 102 
Watertown...... 36.5) .0249 11.2 44,748) .0343 9,412 8,918 1,088 245 G 65,768; .0348| 1,802) 5,872)......]...... .0327| 131 
ae 82(a)] 2,872.3/1.9609| 773.1] 1,905,701/1.4597| 672,701} 230,712) 44,156) 121,318].......... 4,206 ,540/2.2268; 1,465) 5,441) F 0.1 1.9435} 99 
eee! ERE Ea SEES! ARI CAE SER! SRE, “SIRS Oa 
a 22.5; .0153 “ 12,349; .0095 3,011 486 161 _ EE ne 25,057; .0133) 1,114) 3,855) B 38.7 .0126 
Livingston......... 36.6' .0250 10.4 24,612' .0189 5,730 452 514 re 43,325' .0229' 1,184' 4,166' B 27.2 0221 


1 The City of New York includes the counties: 


: @ See end of state ‘‘Multiple Cities.’’ 
Bronx, Kings, New York, Queens and Richmond 


Bu |8 8 


Before using these figures, see explanation page 


An article by Richard Crisp tells how to apply the “Survey of 
Buying Power” figures to Sales and Advertising problems. See page 40. 


—— 
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Tops New York family average by 34% 
SAKES ALIVE! YOU CAN SELL 


almost anything now-a-days in a drug store—possibly one of several rea- 
sons why Oneida sales in that classification average $102.00 per family. 
Certainly a VITAL DISPATCH to rate attention of advertisers that are 
0 interested in the cash register activities of the stores that render yeoman 
N EIDA community service to families. 


Other sales Dispatches can be read from the new figures in Sales Manage- 
N Y ment’s Survey of Buying Power. 

Superiority in sales-making is a continuing “Dispatch” of Oneida’s ex- 

cellence as a retail center. Its market index of 125 points to buying 

power and spending habits . . . far above the normal level for a city of 

its size. 


You can translate Oneida and Madison Counties potential into sales through 
THE ONEIDA DISPATCH, which has more circulation than there are fam- 


ilies in Oneida and vicinity. 


ONEIDA DAILY DISPATCH 


Represented by THE JULIUS MATHEWS SPECIAL AGENCY 


NEW YORK— (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
“we BY ESTIMATES pri CyD ESTIMATES MONT ROL, 
COUNTIES FOUR STORE GROUPS o aor 
— Total Families} Dollars — Bean _— _ — GYD Dollars leone % % of | ityof 
> tale) tee La General tiowss-| Volume | shou, | af. | Gav | Pane | tere [usner | Sore: | ‘er 
bl U.S.A.) sands) | sands) [U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial | Index 
EE 44.6| .0304 13.5 32,726) .0250 6,602 1,828 a | | Sass 66.324) .0299) 1,263; 4,172) B 29.6 0285) 94 
Oneida.......... 11.6| .0079 3.6] 13,843] .0106 2,736 1,376 366} 1,097) 4H 19,489] .0103| 1,680) 5,414/......]...... .0099| 125 
Monroe......... 98} 465.4) .3177| 137.0] 463,754) .3553| 111,683 79.882; 12,136) 24,250].......... 732,420) .3877| 1,574) 5,346) A 3.4 3640) 115 
ARochester..... 341.0' .2328' 101.0' 415,060' .3179'  96,952' 79,107' 10,993' 23,739! D 572,844' .3032' 1,680' 5,672'......'...... -2935! 126 
A See end of state ‘Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 
A TARA ANT 
2 BLANKETING THE RURAL-URBAN UPSTATE NEW YORK MARKET Corne!l-Rural Radio * 
>| OPERATING = 
4 . WHCU-FM | | 
~ Cornell- ural Radio FM Network “ssw | | 
= UNIVERSITY OWNED BY 100,000 NEW YORK STATE FARMERS AND 2 
= Here’s vital, live Radio that SELLS Rural Radio Network] — 
= SIX FM STAT G 
= thruout 80% of 80% OF ona i 
a the Northeast’s Richest Agricultural Area MANAGING DIRECTOR : 
= MICHAEL R. HANNA 
- WRITE: Cornell-Rural Radio, Ithaca, N. Y. or 330 West 42nd Street, New York City 
MA DP crselecoineiontianbacteehetoneardctsehihnnnnnaete ne 
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Wha Lh, oul Coverage 


WEALTH— Rochester, 3rd largest city in New York State in popula- 
tion, is FIRST of the 3 in Income per Capita ($1,679) ; Income per Family 
($5,672); Total Retail Sales per Capita ($1,217); Total Retail Sales per 
Family ($4,155). 


But note this:. While Rochester's Income per Family averages $5,672, the 
average throughout the entire market area on the above map is $4,914. 
High income dairy farming and 44 prosperous small cities and towns ex- 
plain this unusual figure. 


COVERAGE -— Throughout this mapped market area your Rochester, 
N. Y., newspaper advertising gives penetration and intensity of coverage 
comparable to the City Zone coverage of most big city newspapers. In 
only one other large U. S. market, does your newspaper advertising give 
you comparable coverage of a complete market area. That's why we pre- 


sent this whole rich area as the “Rochester City Zone Coverage” market 
of 655,665 population. 


ROCHESTER TIMES-UNION DEMOCRAT AND CHRONICLE 


Two of 21 Gannett Newspapers 
Represented by J. P. McKinney & Son... ....... New York, Chicago, San Francisco 
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There’s A Lot of Buying Where A Lot of People Work 
for A Lot of Money ... Amsterdam, N. Y. Families Spend 71% of 


. -{,] these people and their families . . . big meals, 
Income for the Good Things of Life! good clothes, smart home furnishings, cars, radios, 


Housewives in prosperous wage-earning families  ‘¢!€vision sets, etc. 
are your retailers’ steadiest customers. Amster- 
dam—leading rug manufacturing center of the 
world and home of many diversified industries— 
is the hub of a busy industrial area employing 


The Amsterdam Recorder . . . with 100% cir- 
culation in the city zone . . . is read by more 
than 65% of the families in the entire market. 


more than 25,000 people. Fat weekly pay en- Amsterdam Montgomery Co. 
velopes and steady work mean good living to Retail Sales -.......... .$35,005,000 $51,102,000 
Se 9,981,000 14,539,000 
AMSTERD AM EVENING RECORDER General Merchandise .... .. 4,377,000 4,746,000 
IY 6 x nis issu sede da sMlagbor 1,065,000 1,433,000 
Montgomery County's ONLY Daily Newspaper Furniture-Household-Radio _. 1,405,000 1,911,000 
e The “SM” symbols mark original, exclu- 
N E W Y O R K —_ (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATE SALE CYD ADVERTISING 
1/1/49 ESTIMATES ones ESTIMATES CONTROLS 
COUNT ES i” ae ; 
| FOUR STORE GROUPS | FAR _ 
CITIES (in thousands of dollars) yD Net Gross Qual- 
Tota: Families} Dollars ‘ Dollars Income) % % of | ityof 
dn | % | (in (in % | Furn.- (in % | Per | Per | Vole | of | U.S.A. 
thou- of thou- thou- General House-| Volume thou- of Cap- | Fam-| ume | Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) (U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force] _ tial Index 
Montgomery....... 62.3) .0426 18.4 61,102) .0391 14,539 4,746; 1,433) 1,9T0}.......... 85,413) .0452) 1,371) 4,642) B 10.4 0429) 101 
Amsterdam...... 34.8} .0237 10. 35,005) .0268 9,981 4,377 1,065 eo | H 48,920) .0259) 1,406) 4,892/......)...... .0257| 108 
Naseau;....... 82(a)} 474.4) .3238 131.4) 485,121) .3716 149,765 28,439; 12,639) 15,426].......... 799,838) .4234| 1,686) 6,087, B 2.4 -3879) 120 
Hempstead Town- } 
See 322.2) .2200 92.7 392,462; .3006 119,129 22,578 9,912 5,665 H 552,573/ .2926) 1,715) 5,961)......]..... .2805) 128 
Glen Cove....... 15.8) .0108 4. 16,494; .0126 4,751 900 577 771 H 21,682) .0114) 1,372) 5,421)......)...... .0116| 107 
Long Besch...... 12.0) .0082 3.3 10,187; .0078 5,901 495 645 i 6eenbanwd 20,460) .0109) 1,705) 6,200)......)...... .0094| 115 
No. Hempstead 
Township..... 91.1) .0622 26.2 39,780) .0305 8,707 3,957 1,465) a ere: 156,237) .0827| 1,715) 5,963}......]...... .0629)} 101 
*Withheld to avoid disclosure, . © SM, 1949. Before using these figures, see explanation page 19. 


COPYRIGHT: 


. .. the contents of this Survey of Buying Power are fully protected by copyright. The exclusive esti- 
mates of population, Effective Buying Income, retail sales and sales-advertising controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 


$799,838,000 *=" 


3 out of every 4 homes in\Nassau County listen regularly to 


® More listeners per dollar in Nassau County 
than any other station — including the New 
York City 50,000 watters. 


1100 on your dial 


Radio survey. WHLI-FM 98.3 MC. 
Elias 1. Godofsky, President HEMPSTEAD, i, oe N.Y. 
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@ Of course WHLI has Hooper, Conlan and L.I. 


Retail Sales 
Food Sales 
Drug Sales 
Income 


New York 
MAY 10, 


HEMPSTEAD TOWN FAMILIES SPEND MOST! 


Per Family Spending in Hempstead Town Exceeds Averages of 


New York’s Major Markets, the State and Nation 


PER FAMILY AVERAGE 


HPSTD. Town 


$4234 
1285 
107 
5961 


N.Y.C. 
$3384 
886 
77 
6097 


Buf’o 
$3720 
911 
96 
5180 


Roch. 
$4109 
960 
109 
5672 


STATE 
$3256 
853 
76 
5612 


Syr’se 
$3975 
938 
103 
5290 


Albny 
$4100 
976 
103 
5884 


To do a man-size selling job in this market you need the 


impact of Hempstead Town’s great family newspaper. 


A recent national award winner for its volume and variety 
of local news, the Review-Star alone satisfies thousands of pros- 
perous Hempstead Town families with its daily report on local 
affairs. It spotlights all important and human interest aspects 
of AP and INS wire news . . . while blanketing the reading in- 
terests of both sexes, of all ages, with famous syndicated fea- 


tures and comics, as well as columns of local opinion, comment, 


observation and activities. 


And it continuously crusades for a still better Hempstead 
Town with front-page articles that expose and analyze commu- 


nity problems while blueprinting remedial action. 


This sort of reader-appeal is the ideal teammate for ad- 


vertising. 


mM A 


sSSAU DAILY REVIEW-STAR 
HEMPSTEAD TOWN, LONG ISLAND, N. Y. 


€ Executive Offices, Rockville Centre, N. Y. 
Represented Nationally by Lorenzen & Thompson, Inc. 
St.Louis 


Six days a week, 5c a copy 


e@ Chicago e 
1949 


San Francisco @ Los Angeles © Detroit @ Cincinnati @ Kansas City 


USA 


$3131 
751 


89 


4531 


Atlanta 
219 


labor. 


NIAGARA FALLS, N. Y. 


METROPOLITAN Pgnulation Now 1 


based on corporate city S.M. estimate of 92,100 and immediate 
suburban area within 342 miles. 


A city of diversified industries including hydro electric power, 
chemicals, electro metallurgical products, paper and paper products, 
airplanes, foods and others, employing many skilled technicians and 


e ANNUAL PAYROLLS $100,000,000 


e ANNUAL RETAIL SALES 


(Sales Management Survey of Buying Power 1949) @ Total Net . $128,789,000 
FULLY COVERED ONLY BY 


NIAGARA FALLS GAZETTE-30,000* ~~ ssisesasiea » 


NIAGARA FALLS, N. Y. 
S M HIGH SPOT CITY 
APRIL 1949 
City City 
Index 241.8 National 103.3 


1949 SURVEY OF 
BUYING POWER 


04,194 


PPO PRBOL_OOPPBPOPPPPPPILI_O_ILL__LO_EOE LOL LDL 


@ Retail Sales 1948 . . $93,419,000 
$93,419,000 © EFFECTIVE BUYING INCOME 


@ PER FAMILY NET $5,257 
NET PAID @ QUALITY OF MARKET INDEX 108 


“ 
Sinccensiioninoniaate 


NEW YORK— (Continued) — 


The “SM” symbols mark original, exclu- 
sive | estimates by SALES MANAGEMENT. 


""* POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES y SALE SM ADVERTISING 
1/1/49 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES : 
FOUR STORE GROUPS an 
CITIES in thousands ars Net Gross ual- 
Total Families} Dollars yD Dollars Income} % % of on 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.; Food | Mdse. Drug | Radio Code sands) /|U.S.A.| ita ily | Code | Force] tial Index 
ceumatad eeseewee Heol reorooenied 
New York | | 
(Manhattan) 82(a)} 1,926.3/1.3149) 648.2 3,767,124/2.8854 640, 401| 788,928, 79,947 236 , 408} ar 4,544,645 2.4058 2,359, 7.011 fs eee 2.3315) 177 
AlNew York City..| 8,042.9|5.4901) 2,331.5] 7,902,859/6.0532/ 2,065, ae 1,152,116} 178,947) 485,816 A 14,236 ,438)7 .5364| 1,770) 6,106)......)...... 6.6813) 122 
(5 Counties) | 
Niagara......... 17] 185.4) .1266 61.4] 161,346) .1236 40,937) 605, 4,060, 5,750).......... 240,638; .1274, 1,298) 4,682) B 7.9 -1261| 100 
ANiagara Falls 92.2) -0629) 24.5 93,419) .0715 23 933] 15 15, 840| 2,800 4,268 H 128,789 0682 1307 UE aesdedihiaaurins 0681} 108 
Lockport........ 27.4 4' .0188 7.9 28,882! .0222 6,870: 4,452' 1,111 978 H 33,401" .OC177' 1,219 4,238"......'.....- -0193' 103 
1 The City of New York includes the counties: Before using these figures, see explanation page 19. 


Bronx, Kings, New York, Queens and Richmond 


A See end of state * 


‘Metropolitan County Areas.” 


© SM, 1949. 


Need help in using SM “Survey” figures? 
Write THE ECONOMETRIC INSTITUTE 


The Econometric Institute’s ten year background of regional research experience has 
been joined with the facilities of Sales Management to prepare the estimates in this 
Survey of Buying Power. Therefore the Institute can provide: 


A regional consultative service geared to 
your particular marketing problem. 


IBM listings of Survey material, regrouped 
according to your sales territories, 


Estimates for local areas not shown in this 
Survey but based on Survey techniques and 
sources. 


Special analyses of Survey data supplement- 
ed by IBM reclassifications when necessary. 


Forecasts for local areas, over periods of one 
to ten years geared to the Institute’s na- 
tional forecasts. 


For further information call or write: 


THE ECONOMETRIC INSTITUTE 


21 East 63rd Street New York 21, N. Y. 
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£100,000 New York Families Preter 


the Home-Going Journal-American 


N NEW YORK, where sales opportunity is 

limited only by sales effort, one home-going 
newspaper delivers the family coverage you 
need for volume sales. Four out of every 10 
families who read a metropolitan evening 
newspaper read the Journal-American. 

And they read it through choice alone. No 
one is ever “sold” a newspaper in New York. 
There is no city-wide home delivery under 
metropolitan newspaper management. There 


is no price incentive. Like your merchan- 
dise on retail counters, the choice is up to 
the customer. 

It is significant then that the New York 
Journal-American overwhelmingly outsells all 
competition in the evening field .. . leading 
the second newspaper nearly two-to-one. To 
move merchandise in New York let the Journal- 
American speed your sales-delivery to New 
York's largest evening newspaper audience. 


Journal: 


TAN AMERICAN }BAPER } FOR 3GRUII|IN\\ 


HEARST ADVERTISING SERVICE 


A HEARST NEWSPAPER 


TWIN SELLING TOOLS IN CENTRAL NEW YORK 
only RADIO STATION 


UTICA 
THE ROME WRUN 
DAILY SENTINEL 1150 KC—5000 WATTS—ABC NETWORK 


Completely Covers The ONLY Station with Complete 


7 Studios in BOTH Utica and Rome. 
The Rich Rome Market Serving 10 Upstate Counties. 
$44,673,000 Retail Sales 


Retail Sales $497,994,000 
$27,005,000 in Rome 


Population 647,400 
$17,668,000 Outside 


Families 193,900 
Check with Julius Mathews Agency Check with Avery-Knodel, Inc. 


Owned and Operated by the ROME SENTINEL COMPANY 


a i The “‘SM” symbols mark original, exclu- 
NEW YORK (Continued ) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES sani GYD ESTIMATES CONTROLS 
COUNTIES ; pen Oe ; 
sn | Foun sToRE anours lo 
in thousa’ ollars Net Gross 
Total Families} Dollars i CyD Dollars % 1 % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A. 
thou- of thou- thou- General House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) (U.S.A) Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial | Index 
@North 
Tooawanda. 25.0) .0170 6.4 20,490) .0156 6,603 653 269 355 H 28,350; .0150) 1,134) 4,430)......]...... 0156} 92 
Gsccceces 129} +4217.4) .1484 64.0] 174,225) .1334 45,402 20,870; 3,353) 9,607].......... 301,316) .1595| 1,386) 4,708) A 8.8 1495) 101 
hs oadbonws 106.0} .0724 31.3 110,284| .0845 25,281 12,985} 2,125 7,333 E 169,972} .0900) 1,604) 5,430)......]...... .0822| 114 
pO 42.5! .0290 11.6 27,005) .0207 9,221 5,678 742 1,110 H 58,905! .0311! 1,386) 5,078]......1...... .0276| 95 
@ See end of state ‘Multiple Cities.” 


A See end of state ‘‘Metropolitan County Areas.’’ 


New York’s 3rd BEST MARKET KINGSTON-RICH MARKET CENTER 
over 25,000 Population 


WOOO VNY 


Population 30,500 
. ; : ‘ 0209 
Kingston’s Quality of Market Index—132—is third a a Co “a 
highest of New York State’s self-contained markets above Families ’ 9,600 
25,000 population . . . just three points below the leader. Retail Sales $41,006,000 
% of U.S. .0314 
This means only one thing . . . that Kingston’s buying % of Ulster Co. 56.0 
power and spending habits offer advertisers one of the bg — eee 
° ° N . 0 0 7 : 
strongest possible inducements in the whole state. % of Ulster Co. 420 
‘ ; : Per Capita | $1,717 
In this market . . . 88 miles from New York City, Family “esc $5,455 
54 from Albany . .. only the Kingston Freeman gives Quality of Market 132 


satisfactory coverage. 


THE KINGSTON FREEMAN xineston, wn. y. meen ser 


Burke, Kuipers & Mahoney, Inc. 


SON 


SALES MANAGEMENT 
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Outstanding Sales Gains Make 


UTICA A MUST! 


Sales Management reports Utica’s re- 
tail sales are up 21.8% over last year... 
compared with 14.8% for New York State; 
the nation 11.0%. Utica, as a retail center 
for urban industrial families and farmers 
in the area, is still further emphasized by 
the increase in Utica’s percentage of State 
and U.S. retail sales. Just look at this 
table . . . note how Utica’s sales growth 


outruns its population growth. 


Wy 
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THE UTICA MARKET GROWS! 
% N.Y.State %N.Y.State % US. % US. 


Population Retail Sales Population Retail Sales 
1947 .720 758 071 .077 
1948  .732 805 072 .0845 


—Y 


—E..T A. SII 
Utica’s per capita income of $1,604 is 

WG : 

24% more than the national average of 


$1,289 . . . and it represents plenty of sur- 


THE UTICA OBSERVER DISPATCH 


EVENING AND SUNDAY 


Represented Nationally by J. P.McKINNEY & SON .. 


MAY 10, 1949 


Two of 21 Gannett Newspapers 


. New York e 


plus buying power. Although the city’s re- 
tail sales are well above state and national 
family averages, its percentage of U. S. in- 
come remains higher than its percentage of 
U. S. retail sales. This clear indication of 
a reserve of untapped buying power ap- 
pears in only two other New York State 
city markets over 50M population... New 


York City, of course, being one of them. 


The Utica newspapers give you selling 
support worthy of this plus market. The 
evening newspaper covers more than 90% 
of the homes in the City Zone . . . and the 
addition of the morning newspaper enables 
you to tap the rich attractive smaller city 
and dairy farming area surrounding, to- 


taling the ABC Trading area of 307,795 


population. | 


UTICA DAILY PRESS 


MORNING 


San Francisco 
223 


Chicago * 


MOTE 


Mw 


MM MK 


A 


WS ee 
Trade Zone 


4 


Syracuse buying power is 19% 
above national average . . . the 
trading center for 500,000 people 
of adjoining counties. This rich 
market is yours for increased sales 
when you beam your message over 
WNDR ... whose programs may 
be heard in more homes in a 
larger area than any other Syra- 
cuse station. Write for availabilities. 
Affiliated in management with 
WWSC in Glens Falls and WVOS 


.in Liberty, N.Y. 


SYRACUSE ,N.Y. 


NEW Y ORK — (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES ro as, - nemeees _ 
| | FOUR STORE GROUPS —— 

CITIES (in thousands of dollars) Net Gross Qual- 

Total Families} Dollars aa SM Dollars Income| % | % of | ity of 

(in % (in (in % Furn.- (in %.| Per | Per | Vol- | of | U.S.A.| Mar- 

thou- | of thou- thou- General House- | Volume thou- Cap- | Fam- | ume | Labor} Poten- | ket 
sands) | U.S.A.| sands) | sands) (|U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial | Index 

Onondaga...... 121} + 321.8) .2196 94.7] 303,624) .2326 73,276 47,677; 7,841) 13,828].......... 447,946| .2372| 1,392) 4,730) B 6.2 -2323, 106 
ASyracuse...... [225.0 -1536 66.6] 264,760) .2028 62,491 46,779; 6,854) 13,518 D 352,325) .1865| 1,566] 5,290)......|...... .1822) 119 
 ccunnesexs 59.6) .0407 17.6 43,279) .0331 10,710 3,851 a! 84,484) .0447| 1,418) 4,800) B 23.8 eet 99 
ER 21.0) .0143 6.3 18,957} .0145 4,921 2,508 459 1,112 H 31,000) .0164) 1,480) 4,935)......)...... a 108 
Canandaigua..... 8.8! .0060 2.5 12,247} .0094 2,675 1,085 171 500 H 15,546| .0083! 1,767! 6,218]......!...... .0082! 137 
A See end of state ‘Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 


*& & & *& SURVEY THIS SELLING POWER! 


80,000 rTorat Net PAID DAILY 


33% GAIN DAILY 


105,000 rtorat Net PAID SUNDAY 
OVER THE PAST 10 YEARS THESE FIGURES REPRESENT 


59% GAIN SUNDAY 


You Can Cover Central and Northern New York Through This One Great Newspaper 


THE P O ST-=- STAN DARD Syracuse, New York 


Kelly-Smith Company, Representatives 
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SALES MANAGEMENT 


WFBL IN SYRACUSE 


offers YOU the BIGGEST SHARE 
OF AUDIENCE in a RICH MARKET * 


SALES MANAGEMENT SURVEY 
OF BUYING POWER—May 10, 1949 


Effective Buying Income 1948 


U.S.A. | SYRACUSE 


PER CAPITA $1,289 $1,566 


PER FAMILY $4,531 $5,290 * 
QUALITY OF 
MARKET INDEX— IY 


HOOPER SHARE OF AUDIENCE For Jan.-Feb., 1949 


TIME WE BL | Station B | Station C| Station D| Station E 


WEEKDAY MORNINGS 


Mon. thru Fri. 42.8 22.8 22.0 8.7 2.8 


8:00 A. M. to 12:00 Noon 


WEEKDAY AFTERNOONS 


Mon. the Fr 36.0} 20.1 | 212 | 131 | 94 


12:00 Noon to 6:00 P. M. 


EVENINGS 


Sun. thru Sat 29.5 | 27.6 | 20.3 | 127 | 77 


6:00 P. M. — 10:30 P. M. 


FREE & 
PETERS, INC. 


Exclusive National 
Y Representatives 


WFB L “ 


IN SYRACUSE...THE NO. STATION 
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AY 10, 1949 225 


Newburgh’s Sales Outpace Big City Markets 


> Per Capita Food Sales Higher Than in Any 
N.Y. State Market Over 50,000 Population 


Newburgh’s per capita food sales are 
50% higher than the New York State 
per capita average, superior to all New 
‘ York State markets above 50M popu- 
| lation, including New York City. 


Nor can one of these larger cities match 

Newburgh’s total retail sales pace .. . 

' a big 63% above average in proportion 

to population. Newburgh’s 130 Quality 

{ of Market Index reflects plus spending 

: in every sales classification, as the table 
WwW 


NEWBURGH-BEACON NEWS 


One of 21 Gannett Newspapers 
Represented Nationally by J. P. McKinney & Son 


New York Chicago San Francico 


shows . . . as well as high buying power, 
averaging $4,940 per family, $1,563 per 
capita. 


The Newburgh-Beacon News, with full 
city zone coverage, delivers this solidly 
prosperous market. 


PLUS SPENDING IN EVERY SALES GROUP 


Newburgh’s % of U. S., in every case higher than 
its % of population. 


SN Shs cit chon ps pahen vine vuiedn 0229 
ss ei gh eae 26 Ue cats ade 0374 
it OO cr ira aa aati .0398 
General Merchandise Sales ............. .0301 
SE 
Furniture-Household-Radio Sales _........ .0397 


NEW YOR K— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES GYD SALE ADVERTISING 
1/1/49 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES = 
FOUR STORE GROUPS =  - 
CITIES (in thousands of dollars) Gross 
Total Families} Dollars lincome| % % of | ity of 
(in | % | Gn (in % % | Per | Per | Vol- | of | U.S.A 
of thou- of General of | Cap- | Fam-| ume |Labor} Poten- | ket 
{ sands) | U.S.A.) sands) | sands) [U.S.A.| Food Mdse. | Drug U.S.A.| ita | ily | Code | Force} tial | Index 
I ciccocncess 139.5) .0952 42.4) 134,838) .1032 35,323 11,925) 3,178 209,272) .1108) 1,500) 4,936) A 11.9 1054} 111 
Newburgh....... 33.5) .0229 10.6 48,811) .0374 12,474 5,179 870 52,361] .0277| 1,563) 4,940)......]...... 0297} 130 
Middletown. .... 22.2) .0151 7.2 31,013} .0237 6,758 4,346 907 38,695) .0205| 1,743) 5,374)......].....- 0204) 135 
Port Jervis. ..... 11.2} .0077 3. 11,865| .0001 3,948 941 314 14,974| .0079| 1,337] 4,159)......}.....- -0082) 106 
a 29.9) .0204 9.3 17,881; .0135 4,708 1,569 298 34,655) .0183) 1,159) 3,726) B 36.0 0173| 85 
Be ndeesecnes 75.2) .0614 22.0) 60,411| .0387 12,461 3,482} 1,099 96,482) .0511| 1,283) 4,386) B 19.1 .0474| 92 
Oswego. ........ 23.0) .0157 6.7 20,013) .0153 5,533 1,364 542 32,131] .0170| 1,397) 4,796)......|....-- .0162| 103 
Sr 14.5} .0099 4.3 13,560) .0104 3,306 1,845 215 22,200) .0117) 1,531) 5,163)......|...... .0110} 111 
X a 60.5) .0344 16.9 40,603; .0311 9,015 3,640 847 60,989) .0323) 1,208| 3,836) B 32.0 .0324) 94 
\ Oneonta......... 14.0) .0095 4.6 18,393) .0141 4,232 3,236 514 21,040) .0112| 1,503) 4,574/......|....-- 0117} 123 
F 
‘i Diecceosaend 16.5) .0113 4.9 18,073) .0138 4,823 648 413 23,829| .0126| 1,444) 4,863) E 12.4 0127) 112 
Queens,...... 62(a)} 1,624.5/1.0406| 435.3] 1,205,754) .9236) 434,454 71,718) 29,688 2,892,658/1.5313| 1,897) 6,645) E 0.2 | 1.2509) 120 
i PE a TE OE nh ER AE beat ihn de Dr hektah athte et 
1 The City of New York includes the counties: *Withheld to avoid disclosure. Before using these figures, see explanation ra 
Bronx, Kings, New York, Queens and Richmond © SM, F 


A See end of state ‘Metropolitan County Areas.” 


adv. 


For market data of major Metropolitan Areas, see page 133. 


SALES MANAGEMENT 


MEN WHO KNOW THE NEW YORK MARKET BEST 


Prefer GROCER-GRAPHIC 
New York Wholesale 


DAVE KIVIAT 


Sales Manager, 
Francis H. Leggett & Co. says 


As sales manager for one of the largest wholesale grocery 
houses in the East, my sales force is in close touch with 
the retail grocery trade in the New York Metropolitan 
Area. 


Most of my sales force and I are regular readers of 
GROCER-GRAPHIC and believe it is a strong sales 
promotion medium to sell the retail grocery trade—that’s 
why it carries Francis Leggett advertising consistently. 


Vhational ———— 


OLLIE SEEGELKEN 
Assistant General Sales Director 
California Packing Corporation 


“In our sales and promotion activities in the 
New York metropolitan area we consider GROCER- 
GRAPHIC a valuable medium and it has an important 
place in our plans. 


“Since it reaches the outstanding retailers in this mar- 
ket, this publication serves manufacturers as a very 
worthwhile contact in acquainting these distributors 
with postings, special campaigns or any other publicity 
which suppliers elect to announce.” 


GROCER-GRAPHIC’s leadership can never be duplicated in New York's 2.9 billion 
dollar grocery market by any ational grocery trade publication, whether news- 
paper or magazine. 


a GROCER-GRAPHIC ow 


The N BILL 
e Newspaper of the BROTHERS New York Food Market 
PUBLICATION 
386 Fourth Ave., New York 16, N. Y. 
MID WEST PACIFIC COAST 
333 N. Michigan Ave., Chicago 1, Ill. 15 E. De La Guerra St., Santa Barbara, Calif. 


MAY 10, 1949 
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THERE’S A BIGGER FUTURE 


AHEAD In The TROY MARKET 


% 142 diversified industries growing to pro- 
vide a richer market. 


’S ONLY 
DAILIES 


% Many nationally known industries with { GIVE YOU 


home offices here have substantial ex- 
pansions underway to take advantage of 99.8 home coverage 
the steady, skilled, high-production work- in the Troy City Zone 


ers available. 2,000 Outlets 
Retail Sales 


% 122,000 people in the compact A. B. C. $105,754,000: 


City Zone of 5 communities within a 3% 
mile radius . . . the. more than 200,000 
persons residing in the trading zone re- 
ceiving wages much higher than the na- 
tional average. 


ce * From Sales Management 
= 1949 Survey of Buying 
a 


Power 
— 
- 
-— 
= 


THE RECORD NEWSPAPERS 


‘ * THE TROY RECORD ° THE TIMES RECORD 


i 
“2 


| 


+ 
a 


‘if TROY, N. Y. 


i The “‘SM”’ symbols mark original, exclu- 
NEW YORK -— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
Draw SALE ADVERTISING 
41/1/49 SM ESTIMATES paren yD ESTIMATES CONTROLS 
cael ae ae E ae 
COUNTIES 
FOUR STORE GROUPS =. © 
CITIES (in thousands of dollars) CD Net Gross Qual- 
Total Families} Dollars me Dollars Income} % | % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of |U.S.A.| Mar- 
thou- of thou- thou- of Genera! House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) [|U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Code | Force] tial Index 
Rensselaer... ..... 2 121.9) .0833 37.0 99,979) .0765 27,004 10,058 2,228 i c0oneeas 175,414 0028) 1,439) 4,741) B 7.5 .0860) 103 
REE 73.5) .0502 22.5 78,584| .0602 20,211 9,350 1,831 6,414 F 129,001, .0683 1,755) ee Se .0622| 124 
Richmond... . .82(a) 192.3) .1312 51.7 137,913) .1056) 50,255) 6,255 < i. eee 266,720) -1412| 1,387; 5,159 F | 0.5 .1285) 98 
RS Sa SS SR Se cee ear SOO < Gerne | Pee A Pes ee Laoco LE | De ee eee Spey Shee 
Rockland. .... 82(a) 67.4| .0460 19.8 52,493) .0402 16,716 1,828 1,349 2,684 86,652, .0459 1,286) 4,376 E 3.6 0442) 96 
POR. . -dtéhoos 7.1) .0049 2.0 13,701} .0105 4,094 695 366 1 436 H i) 619) 0051 1,355) ee eee 0067| 137 
St. Lawrence...... 04.7) .0647 26.2 61,318; .0470 15,541 5,858 1,166) 2,649 110,480) .0585| 1,167 4,217| A 27.6 0563| 87 
Ogdensburg...... 16.7| .0114 4.8 14,102) .0108 3,346 2,330 343) 566 H 27,619) .0146) 1,654 a SS a cae 0128) 112 
Massena ........ 14.0) .0095 3.5 12,263 -0094| 3,103 1,310 161) 940 H 19, 113} -0102 1,365) 5,461) aiaieabiois eee .0098} 103 
Saratoga.......... 73.6) .0502 22.3 46,071; .0353) 13,628 3,026 1,237) Db awkskcens 90,934) .0481 1,236) 4,080, C 11.7 .0447| 89 
Saratoga Springs. 15.0! .0102 4.7 18,844! .0144! 5,332) 1,472 653! 591 H 22,201! .01171 1,480! 4,724|......1...... .0122| 120 
1 The City of New York includes the counties: © SM, 1949. Before using these figures, see explanation page 19. 


Bronx, Kings, New York, Queens and Richmond 
A See end of state ‘‘Metropolitan County Areas.” 
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The Biggest Y ear in its 26- Y ear History 


.. . in 1948 carried the greatest volume of advertising 
ever broadcast by a Syracuse station— 


@ FIRST in Network 

@ FIRST in National Spot 

@ FIRST in Local 

@ FIRST in Total Advertising 


@ FIRST in Popularity with § yy ACUSE and 
Central New York Listeners 


@ FIRST in M erchandising & Promotion 


@ FIRST in Coverage Area 


Api ACUSE 
/ 


570 kc—5000 watts 


Headley-Reed, National Representatives 
NBC AFFILIATE IN CENTRAL NEW YORK 


e® @ @® @ LEADERSHIP IS EARNED @ @ @ @® 
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LEADERSHIP a = = where it counts in SCHENECTADY... 


.»2/IN THE CITY ZONE 


The Schenectady market is essen- 
tially an urban market. The City Zone 


contains 78.3% of the entire popula- 


UNION-STAR LEADERSHIP 
e CIRCULATION (city zone) 14 yrs. 
e DEPARTMENT STORE ADV. 4 yrs. 


(by 332,145 lines in ’48) 
e DRUG STORE ....... 10 yrs. 
a : (by 168,354 lines in ’48) 
The Union-Star’s Leadership . . . e GENERAL ADVERTISING . 4 yrs. 
demonstrated by the following author- (by 255,478 lines in °48) 


tion of the Retail Trading Zone. 


itative records . . . assures you a full The Union-Star is read by 7 out of 
every 10 families in this area, and has 
led in the City Zone circulation for 
ket. 14 consecutive years. 


share of sales in the Schenectady mar- 


Represented nationally by the Kelly-Smith Co. 


— ‘ The ‘“‘SM”’ symbols mark original, exclu- 
NEW YORK (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES 6yD SALE ADVERTISING 
1/1/49 ESTIMATES nm ESTIMATES CONTROLS 
* COUNTIES < 
FOUR STORE GROUPS — Fa _ 

CITIES (in thousands of dollars) yD Net Gross Qual- 

Total Fame Doilars . y | Dollars |Income| % % of | ity of 

(in | % | Cin (in % Furn.- (in | % | Por | Per | Vole | of |U.S.A.| Mar 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 

sands) | U.S.A.) sands) sands) |U.S.A.| Food Mase. Drug Radio Code sands) |U.S.A.| ita ily | Code | Force] tial Index 
Schenectady... ... 2} 138.7| .0947 42.2} 131,201) .1005 34,180 20,138} 3,612) 6,744].......... 205,553) .1088| 1,482) 4,871) E 2.2 1034; 109 
ASchenectady 98.4| .0672 30.0 115,981; .0889 29,342 20,053 3,367 5,476] F 155,877| .0825) 1,584) 5,196)......]...... 0814) 121 
Schoharie......... 22.7| .0155 7.2 14,162) .0108 3,363 550 274 cinscenee 28,028) .0149) 1,235) 3,893) B 46.9 0138; 89 
Schuyler........,. 13.0) .0089 4.0 7,673) .0059 2,139 227 102 15,832) .0084) 1,218) 3,958) E 30.2 .0078) 88 
re 24.7| .0168 7.6 12,433) .0095 3,285 744 231 26,073) .0138| 1,056) 3,431; D 21.6 .0131| 78 
Steuben........... 90 6| 0619 27.4 59,524) .0456 15,158 5,517, 1,625 121,312} .0642| 1,339) 4,427) B 19.7 .0581; 94 
eee 18.4) .0126 5.6 17,083) .0131 4,416 2,330 584 27,902) .0148) 1,516) 4,983)......]...... -0138) 109 
Ss és eves 17.3) .0118 5.3 19,168) .0147 4,263 2,428 582 25,839) .0137| 1,494) 4,875)......]...... .0136) 115 
eae 204.0) .1392 62.0} 179,229) .1373 48,270 10,987) 4,269 288,116) .1525| 1,412) 4,647) A 10.1 1452) 104 
Patehogue....... 10.0} .0068 3.0) 18,460) .0141 5,135 2,863 423 18,410} .0097| 1,841) 6,137)......)...... -0104) 153 
Babylon 5.8) .0040 1.6 9,320) .0071 3,055 211 194 7,713} .0041) 1,330) 4,821]......]...... -0050} 125 
TD cosccececs 37.8) .0258 11.9 41,686; .0319 12,164 1,828; 1,053 58,484| .0310| 1,547/ 4,915) B 23.8 -0302| 117 

A See end of state ‘Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 
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Another Great Year 


for the GAZETTE 
1,420,01 6 lines in Schenectady, N. Y. 


more than 2nd Paper in 

TOTAL | GAZETTE 8536 
TOTAL ADVERTISING | na eee 
GAZETTE—12,350,879 Lines | 


2nd Paper—10,930,863 Lines NEWS GAZETTE 8,567,216 Lines 
Authority: Media Records, Year 1948 2nd Paper 7,989,012 Lines 


REYNOLDS-FITZGERALD, INC. 


PROFIT in Television Sales! 


You may not be able, during the next few years, to get in - 
on the sale of Television sets . . . that is directly. Briefed Story from S.R. & D.S. 
But you can sell more of your own product in the town where &p 

Television bulbs are made. LEADER 

(Member N.A.E.A. 


) 
With Television bulb orders, our Corning Glass Works is in- (Member Bureau of Advertising, A.N.P.A.) 
Published Evening except Sunday. 


creasing its employment to the tune already of 1064 new tele- ge Ly ED gt 
nein P ‘ Agency commission 15%; cash discount 2%—10th of following month. 
vision bulb employees in the last three months. It means mil- General Advertising 
- - Advertising of alcoholic beverages accepted. 
lions in payroll. Oem, BOF URE 22. .cccccccccccccvccederecccccccscccecscoscoossccce .08 
1,408 TOROS, DOF LIMO sce ccccccececcocecccocecccesocoocosooceosces -075 
S.BS0 Times, BEF TRO ccccccccccccccccccccccceccccocesecccoceoessce 07 
: ’ : DAILY COMIC STRIP ADVERTISING 
Add this future to a buying power that is as sound and cer- (Three-quarter page of comics) 
. P ‘ 35 and 70 lines by 5, 6, 7 or 8 columns acceptable for daily comic 
tain as the need for electric lamp bulbs that Corning makes saa at sealer Weds and Uhile sate, ° y 
P . Personnel 
and you have a market that will do all right for you even to Publication & Business Manager—W. A. & E. 8. Underhill, Jr. 
Advertising Manager—John R. F. Osborne. 
the time beyond the saturation point of television sets. Representatives 


ulius Mathews Special Agency. 
CIRCULATION—Net Pald—A.B.C. 9- 30. 48 
. : Max-Min Total TrZ C&TrZ Other 
Our newspaper will do a complete, as well as exclusive, adver- Evening 6.77-5.93 11610 ais 4434 11252 358 
(Reprinted from February, 1949, Issue of Standard Rate & Data Service) 


tising job for you, and we welcome testing. 


CORNING LEADER, Cornine, New york 


Represented by Julius Mathews Special Agency, Inc. 
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The station with MORE LISTENERS 
In the market where listeners have MORE DOLLARS 


ai others 
AM - FM - Ww 


GLENS FALLS, 
N.Y. 


Based on Conlan’s Latest Comprehensive Study 


Serving and Selling 


Warren, Washington and Saratoga Counties 


Represented by DONALD COOKE, INC. 


The *SM" symbols mark original, exctu- 
sive estimates hy SALES MANAGEMENT. 


NEW YOR K— (Continued) 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES i — 
CITIES +7 ~ 4 eee < 
Total Families} Dollars : — yD Dollars sod % % ot | ity of 
(in | % | (in (in % Furn.- (in Per | Per | Vol- | of |U.S.A.| Mar- 
thou- | of thou- thou- of General House- | Volume thou- Cap- | Fam- | ume | Labor ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio sands) | U.S.A.) ita | ily | Code | Force} tial | Index 
REE 29.8) .0204 9.3] 18,073) .0138 4,370 953 298 eae 34,661| .0183| 1,163) 3,727) B | 25.3 0174) 85 
Tompkins. ........ 45.3} .0309} 14.2) 44,581) .0341 10,801 5,016) 1,033) 1,433].......... 68,222} .0361| 1,506) 4,804) B | 14.1 -0345| 112 
eS re 21.2} .0144 6.9] 36,422] .0279 8,528 4,869 918} 1,186] H 36,432] .0193) 1,718] 5,280)......|...... .0209| 145 
EE 86.7} .0592) 27.3] 73,094) .0560| 20,966 7.070] 0,088) 2.98M.......... 124,617} .0660) 1,437| 4,565) B | 16.2]  .0616) 104 
Kingston........ 30.5] .0209 9.6] 41,006] .0314) 10,733 5,834 915} 1,391) G 52,369] .0277| 1,717| 5,455]......|...... -0275| 132 
Ee 39.0) .0266) 12.2] 48,101) .0369) 11,223 6,515; 1,216) 2,939).......... 52,978] .0280| 1,358) 4,432) F 8.0]  .0304) 114 
Glens Falls. ..... 19.8} .0135 6.0] 38,867) .0297 8,405 6,120 901; 2,831 H 29,166] .0155| 1,473] 4,861)......|...... 0194) 144 
Washington........ 44.1) .0301 12.9} 24,393) .0187 7,546 970) 733 «See 49,861) .0264| 1,131] 3,865] B | 25.5]  .0248) 82 
BOERNE 55.9) .0381 18.1] 37,417 7,764 3,156 618} 6,208).......... 73,648| .0390| 1,317, 4,069} A | 36.4] .0358, 94 
Newark......... 8.7} .0059 2.8] 15,415) .0118) 2,124 2,038 137} 5,530) 4H 15,909] .0084] 1,829) 5,682)......|...... .0089) 151 
Westchester...82(a)} 603.8) .4122} 167.3] 674,104) .5163 212,835 48,510) 18,165) 26,880).......... 1,075,368] .5693) 1,781) 6,428) D 1.5 | .5220) 127 
Yonkers........ 147.0) .1004| 41.1] 139,540) .1069| 51,751 9,094) 3,371) 6,378} F 235,173] .1245| 1,600) 5,722)......]...... .1144| 114 
Mt. Vernon...... 72.5| .0495) 20.4]  93,027| .0712| 28,385) 6,147; 2,216) 4,783] F 131,225] .0695] 1,810] 6,433)......|...... .0660} 133 
New Rochelle. .. . 61.3) 0418) 15.9] 84,263) .0646) 20,616] 10,302} 1,855 3,650) G 115,780} .0612] 1,889] 7,282]......|...... .0583| 139 
White Plains. .... 45.8) .0813 12.8] 97,744) .0748| 25,877 12,161} 2,379} 4,856] H 89,004] .0472| 1,943] 6,953]......|.....- .0523| 167 
Port Chester 25.2) .0172 6.5] 33,032) .0253| 10,462 2,664 968} 1,884) H 36,927| .0195| 1,465) 5,681]...... | hie oe .0208} 121 
Peekskill... . . 18.6| 0127) 5.6 25,616) 0197) 7,152 2,244 483| 1,259] H 27,101] .0144| 1,457] 4,839]......]...... J 124 
Ossining 14.2) .0097) 4. 16,179] .0123) 5,190) 1,206) 498 727] +#&4H 23,789] .0126| 1,675) 5,947)...... 0119) 123 
Scarsdale 15.1 0103) 3.9 10,380} .0080 4,260) 570 389 | ee 38,550} .0204| 2,553) 9,885|......|...... -0147| 143 
Mamaroneck 14.0| .0095! 3.7 13,213} .0101 4,190! 671| 389) 336 oH 25,654| .0135| 1,832 6,934) Onn BPE 0117) 123 
See 11.4} .0078) 3.0} 11,527) .0088) 3,577| 267) 269 a ere 25,140) .0133| 2,205] 8,380)......|...... -0109) 140 
Bronxville....... 8.5) .0058| 2.2 13,617) .0105) 5,400] 453| 899 _ eee. 21,833] .0116| 2,569] 9,924|......]...... -0101| 174 
Tarrytown....... 8.0) .0055 2.3] 10,179) .0078 3,524! 854 3891 647] 4H 14,592] .0077| 1,824] 6,344]......].....- 73) 133 
Larchmont... .... 7.3) .0049 2.0) 11,595! .0089| 5,208| 218| 430 17,484| .0093] 2,395] 8,742)...... = -0083| 169 
Mt. Kisco....... 7.1) .0049) ia 12,016} .0092| 3,506 351 161| 654 H 11,522| .0061| 1,623) 6,064|...... | Sci .0068| 139 
Wyoming.......... 31.2) .0213) 9.5] 19,294) .0148) 4,630. 891! 366 eee 38,989| .0206! 1,250! 4,104 B | 32.3 0190! 89 
*Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
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prrsohen Combine the Leading U.S. Markets to 
e pot COME Annie! 
rales MEASURE trap MAGNITUDE 


: as a kC a& 
4 « at \9 ~? 
Gets WESTCHESTER 
agp s © 
Peewee OF 
2 ra 


Retail Grocers ... Westchester Ist in the U. Ss. 


RETAIL CROCERSS 7 
(Full-run display) Was 22 
The 5 Leaders and their lin 2 : sg : j 
. WESTCHESTER . . 6,573,442 NEW YORK - CHICAGO + Los ANcELes 


1 

2. Houston . . 4.173.064 
3. Washington 3,303,670 
4 
5 


. Miami ; . . 3,052,854 
Chicago. . . -- » 2,876,421 


a hee Local Restaurants . . Westchester 3rd in the U.S. 
NOTES ont nttT Ameen vf —_ 


The 5 Leaders ond their linage ; 
1. Miami 2. 2,415,571 LTIMORE - {NEWARK en OAKLAND — 
2..N. Y. City-Bklyn 2,120,418 3: “at ; 

3. WESTCHESTER . . 1,065,730 : 


4. Washington ..... . 1,033,818 “SE ae" 
5. San Francisco 


Se 
poe ER 
—— WESTCHEST 


* 
- 


Fi : 
nail 


sitio - + « « » Westchester Ist in the U.S, 
Full-run disploy : : gat 
The 5 Leaders and their linage - ee 
WESTCHESTER . . 3.558.369 rg  —_ (CC eo 
N.Y. City-Bklyn.. . . 3.412,298 _ a + AR | a WESC HESTER S 


1. 

2 

3. Washington 
4. Boston 

5 


Detroit . 


Pee ee | A Radio-Television . . Westchester 2nd in the 


wf « 
att 3 


anal 


S. 


(Full-Run fess Dept. Store LinageRS 


The 5 Leaders and their linoge 


5: Miomi .... .. . 352,858 


1. W ashington 916.423 2 233 2338 : ‘ ie Be “ : 
2. WESTCHESTER... 880.975 = Pn ca ee - p AUF _ 4 
3: Chicage ; . 564,746 : 35 a Ll H 
4.N. Y. City-Bklyn . 470,307 bal He A 

4 


+ 


Full-run disploy 


eateadleds eae Financial ...... Westchester 2nd in the U.S. 


, ae 


a 


Sooo Sea ON 


The 5 Leaders and their linage. 


IN. Y. City-Bklyn 3.042.919 
2. WESTCHESTER . . 1,532,513 
3, Washington 1,270,66C 
4. Boston 1,092,044 
5. Chicago 1 046,270 


WESTCHESTER = 


7 
oF 7 : | ‘ “9 if ai 
a 
: 
o 
ne 
« 
O 


Cd 


Measure the great purchasing potential of 
WESTCHESTER with these important 
BUYING POWER: indicators. Here is 


} concrete proof that WESTCHESTER, —a Ss 

| self-contained residential market of 620,000 to* z Mount Vernen, DAILY ARGUS 
| people, with little or no transient trade;— up b¢ [pe par boncgy Fn ‘soenTen: 7 
: ranks tops with the leaders in business activ- y See vee 

| @y. WESTCHESTER has lots to spend, ol 


and spends it with WESTCHESTER’S 
retailers = advertise almost exclusively in 
WESTCHESTER GROUP newspapers. 


EXCLUSIVELY FOR THE FAMILIES OF THE WESTCHESTER MARKET 


HESTER COUNTY PUBLISHERS. 


Terrytown, DAILY NEWS, 
Port Chester, DAILY ITEM 
Peckskill, STAR (Affilioted! 
White Plains, REPORTER DISPATCH 


YONKERS (1), N.Y. 


em = ELLY-SMITH COMPANY New York * Chicege * Philedelphie * Boston * Syrecuse * Detroit * Atlente * Sen Francisce * Les Angeles 
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AFFILIATE 


IN THE TRIPLE CITIES 


® BINGHAMTON @ ENDICOTT @ JOHNSON CITY 


C. A. Bengtson, 
General Manager 


oe \ 


N E W Y Oo R K — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 

1/1/49 CYD ESTIMATES onse ESTIMATES CONTROLS 

COUNTIES ; tn a a } as : : 

FOUR STORE GROUPS oe 
CITIES (in thousands of dollars) Net Gross 

Total Families} Dollars or e CD Dollars Income} % | % of | ity of 

(in | % | Gin (in % Furn- (in % | Per | Per | Vole | of |U.S.A.| Mar 

thou- of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force] tial Index 

be cknesessots 17.0) .0116 5.6 10,131; .0078 2,688 970) 161 ee 21,136) .0112) 1,243) 3,74) D 34.0 -0103| 89 
Total Above Cities. .|/11,795.5|8.0517| 3,422.7/12,126,487|9.2882| 3,171,060) 1,813,160) 288,968) 700,737].......... 20,241 ,697/10.715| 1,716) 5,914)......)...... 9.7469) 121 
State Total........ '14,464.4/9.8737! 4,205.7113,695,420'10.490! 3,588,260! 1,872,690| 318,764) 743, 1201 er eas le3,603,663 12.495| 1,632) 5,612)...... 4.2 | 11.3693! 115 


NEW YORK— Metropolitan County Areas 


ae 


Albany-Troy- | 

Schenectady....2} 497.0 me 150.8] 615,216) .3945) 121,076) 111,959 Sede ccccscs 771,500) .4083) 1,552) 5,116)......|...... -3902| 115 
Binghamton... .. 13] =179.9| .1228) 51.4) 160,543) .1229 38 ,887 24,729, 4,019) 9,608).......... on -1332| 1,399) 4,896)...... | ae 1280) 104 
Buffalo- | | 

Niagara Falls. .17] 1,070.2 7308) 296.5) 933,948) .7154) 237,605) 170,795) 23,375 44,024].......... 1,530,694) .8103) 1,430) 5,163)......|...... 7659} 105 
New York..... 82(a)| 9,188.5|6.2723) 2,650.0) 9,114,577 aoe 2,445 i” nT 211,100) 530,806).......... 16 ,198 ,296/8.5750| 1,763) 6,113)......|...... 7.6364) 122 


© SM. 1949. Before using these figures, see explanation page 19. 


COPYRIGHT: 


. the contents of this Survey of Buying Power are fully protected by copyright. The exclusive esti- 
mates of population, Effective Buying Income, retail sales and sales-advertising controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 


adv. 


For market data of major Metropolitan Areas, see page 133. 


SALES MANAGEMENT 


Your selling schedule 


in New York is incomplete 


unless it includes 


Che New York Cimes 


biggest salesman in 


the world’s biggest market 


For 30 consecutive years, The New York Times has 
led all New York newspapers in advertising volume. 
And for the best reason you can think of .. . it delivers: 


sales-with-profit. If your selling schedule calls for 


New York, your advertising schedule should call for 
The New York Times. 


ie cee, 


New York: 229 West 43rd Street [~ a . TROT {||| 
Boston: 140 Federal Street | | Bese. | The New Pork Times. eas | ||| 
Chicago: 333 North Michigan Avenue : Se z Se a } 
Detroit: General Motors Building ner Ba UN. AT AUS PIR Si Ca Jury Hews Spe, MEOENED 
Los Angeles: Sawyer-Ferguson-Walker Co., 
645 South Flower St. 
San Francisco: Sawyer-Ferguson-Walker Co., 
Russ Bldg. 


} - BEACUTS OFF AID U.S. 20 id L t | 
T) MAES, WAITIN; To Halt Indonesian Fighting yancf) BY ALES URUED FUR TRUMAN Then Recesses Until Jan. 3 py W\QNOF YIM: 
| FUR CLARIFICATION ‘ese toads Atove Yor Stow to Mae Dutch AS WAR CRIMINALS AND ALL TUP AIDES Former Orne! Now tv Consmand Math NOPOULPLAY FOUND 
: Hise Tual Detaved to Feb 24 eater ton tee 


| nue oe 


Circulation Over 500,000 Weekdays, 
Over 1,000,000 Sundays 


i 
it 


ee a Se Oh 
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ELMIRA, N. } 4 with its inclusion in SM’s 


1948 Metropolitan County Area study, this progressive 
Southern New York manufacturing center offers further 
proof that it must be considered a prime objective in 
selling campaigns in New York State. 


K-14 RADIO STATION 
BLANKETS THE RICH ELMIRA 
METROPOLITAN AREA 


WENY STATION ‘B’ OTHERS 


66.6 29.9 3.5 


Latest Available Hooper Combined Average Share of Audience Figures 


“Be sure we get this one 
on our radio schedule.” 


OWNED & OPERATED BY ELMIRA STAR-GAZETTE, INC. 
REPRESENTATIVES: Everett-McKinney, Inc.; New York, Chicago 
Homer Griffith Co.; Los Angeles, San Francisco 


— =e "Ene “ a se ~ T “es ” aaa oni q | be 
NEW YORK—Metropolitan County Areas (Continued) vee cotlaatee on SALES DRnAaiDENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
/m ESTIMATES €ZD SALE SM) ADVERTISING 
1/1/49 ESTIMATES ouss ESTIMATES CONTROLS 
AREAS ee ——— : -_— ‘mae 
FOUR STORE GROUPS _ 
(in thousands of dollars) SM) Net Gross Qual- 
Total Families} Dollars — Dollars Income! % % of | ity of 
(jin | % | Gin (in %, | Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar- 
thou- of thou- thou- of | General | House- | Volume thou- . Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) U.S.A.) Food Mdse. Drug | Radio Code sands) |U.S.A.) ita ily | Code | Force} tial Index 
Rochester 98} 465.4) .3177/ 137.0] 463,754| .3553| 111,683, 79,882| 12,136, 24,250].......... 732,420) .3877| 1,574 Oe 3640) 115 
Syracuse.......121 321.8) .2196 a7 303 624) 2326 73,276) 47,677) 7,841, 13,828).......... 447,946 -2372| 1,392 4,730 ESE SN 2323| 106 
Utica-Rome... . .129 282.2, .1926) 83.0 216,962! -1661| 7 25,983) 4,176) , SCE sais — 1,329 — ES Ee. .1877| 97 
| | | | | | 
NEW YORK—New Metropolitan County Area 
| es al | | om ae 
ps Ss 45 ote 148 83.4) - 0569) 25.3 83,273) - 0638 18,354 11,020) 2,070; 5,592].......... 131,105) .0695, —_ 5,182! Seta ang TEESE -0653) 115 
: | 5 | | 
aa _a = i 
; NEW YORK—Multiple Cities 
' ; | | | | ———$——— 
if Dunkirk—Fredonia 26.2) 7.5 17,566) .0135 8,457 3,414 702) Seer 41,694) .0221| 1,691) 5,559,......|...... .0187) 104 
F 
Gloversville— | | | | 
Johnstown....... 36.5) al 12.2 34,984) .0268 10,502 a 823 Pa wc ueviece 46,692) .0247| 1,279) 3,827|......'..... -0254) 102 
f 
\ | j 
'e Herkimer—tlion nal -0158) * 19,658) .0151 4,785 3,746 346 Bg deen 27,447) .0145| 1,188 4.223 ve ea .0149 94 
; | | | 
; N. Tonawanda— | | | 
Tonawanda... . 40.0) -0273) 10.7 32,079) .0245 10,238 1,723 558) 912].... a. 28 .600) ened 715 oa ane daa +0257) 94 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


An index to advertisers starts on page 605. 
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SALES MANAGEMENT 


WHEC is Rochester’s most-listened-to 
station and has been ever since 
Rochester has been ‘‘Hooperated!”’ 


Furthermore, Station WHEC is one 
of the select Hooper “Top Twenty” 
stations in the whole United States! 


Latest Hooper before closing time. 


MEMBER GANNETT 
RADIO GROUP 
a) sf 


/ fe GALE Vé “0. 
UA ‘A 


ee an 


N. Y. 
5,000 WATTS 


- a 


Representatives: EVERETT & McKINNEY, New York, Chicago, HOMER GRIFFITH CO., Los Angeles, San Francisco 
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PENNSYLVANIA 


ey 


wy ron 
CENTER 


Sp are mt ne ceri cote 


FINOUANA 
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; 


PITTSBURGH. ° ——- 


8 


Ft oe ee re es ok a 


ge 1946 Retail Sales in Excess of $100 Million 


FE 1946 Retail Soles $50.0 Million to $99.9 Million Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


Ei. | 1946 Retail Sales $25.0 Million to $49.9 Million 
1946 Retail Sales $10.0 Million to $24.9 Million 


ALLENTOWN” 


, READING 
7 7 


Copyright by 
led MANAGEMENT 


ae 

he “SM” ols mark original, exclu- 

PENNSYLVANIA Me as attests 
City County City County City County 

SP OPT COC TE OC OEE Ee Beaver I Sick a ts cai ack amar eamarael Venango Oil City ..----.. eee cece ee eeee Venango 
Fe TTT Ce se+eeeeee, Lehigh Greensburg ....-..-.-.++- Westmoreland Philadelphia ....--.----++-+ Philadelphia 
Altoona ace aca aie ie 2 haaee alanine Blair IN a areca Uc a sale acne Wiamiatace Mercer DEED 550 cceerevancous sad Chester 
BORER. seivecvcevctenesavaeae Beaver I aw acs ax nds calc aloo ai a a Te York Pittsburgh ..-------++-++++++: Allegheny 
Beaver Falls ...ccccscccccvcccece Beaver Beasrieberg «oo 2c ccccccccccccses Dauphin inn on Waa a bee aa Luzerne 
CE ce Sus wd paeen see weRee Columbia DL. Waic ken he Otuerennwpeea Luzerne Pottstown -..-----+e--eeeees Montgomery 
PE see soeeectenven Northampton EES Ee reece Allegheny I oe ci, och Smee aoe ie Schuylkill 
DNOOMRODUTE occ c cece ccccccces Columbia Huntingdon ........-+--+eee Huntingdon Punxsutawney «----+---++-eeeee Jefferson 
BPRGGOCK «0 ccccece ceccsccees Allegheny gS ern PO Indiana Reading ....-----csececsceccccces Berks 
PN + sy beg n ey eagweee wp eee McKean Jeannette .......+.+---0.- Westmoreland Scranton ...--++++eeeeerees Lackawanna 
EE Sak dlbbn dhe hoe bb ntneken Oe Butler Jenkintown ...........+++.. Montgomery Pe sn auKeeeene Northumberland 
CONOER voc ccs ccvaccecs Washington be, MEREEEEE EEC Cambria CE cicasscscekane ews ewe ene Mercer 
Carbondale errr erie Lackawanna POOR. ccccccnccvescsoscesese Luzerne GAA 6 i cuccseusnencines Schuylkill 
Carlisle Me eet Cumberland EEE cecnvcccensecsces . Armstrong EN oe op ae chevecascnkted Somerset 
CONES oc cccceccncvesseczes Allegheny SE EO Lancaster State College ..-------+-eeeeeeees Centre 
Chambersburg errr Teer er Franklin DEE. bh bse sceunseuswen Montgomery Stroudsburg ..----+--++++-++ee88> Monroe 
Eb civ oe Ka eenu ewan Washington EE EEE ECC OE a Delaware Sunbury ...---. Nani eae aie Northumberland 
od wn bale mateaain Montgomery SP EO OCCT TE TCO Westmoreland Tamaqua «..-----seeeeeeceeres Schuylkill 
Chester Piekekdbisiunteus ener Delaware EEO EE OW Oye Lebanon DRE, oc cccccecvcenecessos Allegheny 
| SEP eee er oe Allegheny EE NES Mifflin 0 Ee eee Crawford 
Clearfield as whale iets cee eee Clearfield DS o. 5. ¢tdgdee dese aneee Clinton Witte COO sckccsecovvceces Allegheny 
Coatesville ee ee ee Chester Re DOMED oc wdc cccctccs Montgomery TREE, oc ace scatescecocesene Fayette 
DEES ws oc cdeGecnsees ee oie -Fayette ee Tere Allegheny Upper Darby ..--------++-++5 Delaware 
BPO s8 ccd bees evcececnecenen Delaware McKees Rocks ......-.--++e0- Allegheny Vandergrift ...--..----++- Westmoreland 
Dottora «--+-+e+-sseeeeeeees Washington Mahanoy City ...........e-+0. Schuylkill Warren ......ccccccccesseccees Warren 
ECE CCRT ERP mee Allegheny NIRS ones 0s canaeesseu oun Crawford Washington ........--+++++> Washington 
Doylestown Ritkbnhos denanane eae Bucks pe pee ane Westmoreland Waynesboro ....------+++2-+++8 Franklin 
ED cctebdnas waa koe Clearfield Mount Carmel! ......... Northumberland West Chester .......---eeeeeree Chester 
BUNGEE oc coccedevccesannehs Allegheny SEE EO ere ---Luzerne Wilkes-Barre ....-cccccccsseees Luzerne 
Easton ... wate e eee eeeeeeee Northampton ST EE ov cnccdeenunececnat Lawrence Wilkinsburg ......---..+++++- Allegheny 
Ellwood GY <vecexenecseesen Lawrence New Kensington ......-.-- Westmoreland Williamsport .....-.--+-+++++-: Lycoming 
SN Wik bl deh dbes be bivendwedn we toons Erie pS OTe TTT Tey: Montgomery MEE Mares eavodeeeeee hs eeb RUS C6 York 
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SALES MANAGEMENT 


GENTLEMEN ... 


it’s mighty like trying to 
paint a mural on a postage stamp ! 


, we're not being facetious. To tell the en- 
tire amazing sales story of our food-quiz program, 
KITCHEN KAPERS, starring the nationally-known 
Tiny Ruffner, on this page of white space is utterly 
fantastic! 


Why, the story of mail alone is a whopper... 
nearly 1000 pieces a week! 


And the sponsor list! Pardon our pointing—but 
look over there to the right. You’ve looked? All right, 
now look again and note the “stars”. 


Those stars denote renewals. Good, sound, firm 
renewals. 


Live audiences? Well, there was that time last 
month when all Philadelphia had nary a trolley or bus 
or taxi... but 453 people arrived at KITCHEN 
KAPERS. Oh, yes... it was raining, too! But you see, 
they had their tickets! 


Axa to those live audiences a// the products are 
displayed by merchandiser Bob McKenna, lately of 
the Great Atlantic and Pacific. Bob is the busy “man 
in the field” whose waking hours are filled with ar- 
ranging point-of-sale displays for KITCHEN KAPERS 
advertisers...and inclusions of program mentions in 
87 newspapers in 77 cities within WIP’s throaty voice. 

Power? 

And power-selling is what’s needed in the 
food field. 

And power-selling is what’s in KITCHEN 
KAPERS’ five half-hours a week ... at the high-listen- 
ing hour of 10:45 A.M. 


The postage stamp is completely covered, but 
there’s lots more to tell. Won’t you let our sales rep 
“tell all”? 


Edward Petry & Co. 


represents us nationally, 


PHILADELPHIA 


Fa W. BEARDSLEY 


\ *WISE POTATO CHIP CO. 


(Codfish Cakes & Shredded 
Codfish) 


*THE BEST FOODS, INC. 
(Presto, 2-in-1 Shoe Polish, 
Hellmann's Mayonnaise) 

*THE BORDEN CHEESE CO. 
(cheese) 

H. C. BRILL CO. 
(Brill’s Spaghetti Sauce) 


CALIFORNIA LIMA BEAN 
GROWERS ASS'N 


*CARR-CONSOLIDATED 
BISCUIT CO. 


*DOYLE PACKING CO. 
(Strongheart Dog Food) 


*DURKEE-MOWER, INC. 
(Marshmallow Fluff) 


*I. J. GRASS NOODLE CO. 
(Soup) 
HOYT BROS. 
(Dumpling Mix) 
*ILLINOIS PACKING CO. ' 
(Joan of Arc Kidney Beans) 


*MODERN FOOD SALES 
(X-Pert Cake mixes, Instant 
Icing) 


PLANTATION CHOCOLATE 
co. 
(Candy) 


*SIMONIZ COMPANY 
(Simoniz) 
J. STROMEYER CO. 
(Syrup) 


WM. UNDERWOOD CO. 
(Canned Foods) 


35 S. 9th Street, 
Phone WAlnut 2-6800 


MAY 


10, 1949 
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th annual awards 


For the third consecutive year, WCAE has been selected by Ad- 
vertising Agency Account Executives as one of 3 ABC stations 


in cities of over half a million for OUTSTANDING AUDIENCE 
PROMOTION 


IN PITTSBURGH, W CAE IS THE STATION THAT SELLS 


5000 WATTS WCAE—PITTSBURGH, PENNSYLVANIA 1250 KILOCYCLES 
WCAE—FM—96.1 MC 
AMERICAN BROADCASTING COMPANY 
NATIONAL REPRESENTATIVES—THE KATZ AGENCY 


WCAE @ WCAE @ WCAE e WCAE e WCAE e WCAE e WCAE e WCAE e WCAE e WCAE e WCAE e WCAE 


° “SM” iginal, exclu- 
PENNSYLVANIA — (Continued) The estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 6yD ESTIMATES om ESTIMATES CONTROLS 
COUNTIES l 
FOUR STORE GROUPS =. 
CITIES (in thousands of dollars) CD Net Gross Qual- 
Total Families} Dollars ; : Dollars income} % | %_ ot | ity of 
(in / (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor]} Poten- | ket 
sands) |U.S.A.| sands) | sands) | U.S.A.) Food Mdse. | Drug | Radio | Code sands) |U.S.A.| ita | ily | Code | Force} tial | Index 
Adams............ 45.8) .0312} 12.8] 20,370] .0156 5,076 974 434 a 30,779} .0163| 672| 2,405} B | 27.9] .0191| 61 
Allegheny....... 89} 1,519.0/1.0370) 411.7] 1,468,537|1.1248| 406,132) 309,673) 42,175) 84,374].......... 2,476,478|1.3110| 1,630| 6,015] B 0.8} 1.2002) 116 
APittsburgh..... 725.4| .4951| 202.4] 895,807) .6861| 218,796, 240,616] 25,598) 57,547) A 1,305,409] .6911| 1,800] 6,450)...... |--- +08 .6504| 131 
McKeesport. .... 62.7| .0428) 16.9] 80,769) .0619| 24,742 9,072} 1,947] 7,852] G 97,781] .0517| 1,560) 5,786]......|...... .0530) 124 
Wilkinsburg... .. 35.2} .0240| 10.8] 30,839) .0236 9,392 1,709} 1,316} 1,397] 4H 79,021} .0418| 2,245] 7,317)......|...... 0328) 137 
Duquesne... ... | 21.3] .0146 5.2] 12,909] .0099| ~ 5,023 669 303 644 =H 31,567| .0168] 1,482) 6,071|......|...... .0143| 98 
Braddock........] 21.0] .0143 5.4]  32,307| .0248 7,805 3,290 700} 5,575] 4H 31,565) .0167| 1,503] 5,845)......|...... .0187| 131 
McKees Rocks. . . 19.4) .0133 5.1] 17,623] .0135| 5,319 655 525 517] 4H 25,996] .0137| 1,340] 5,097|......|...... 0136} 102 
Clairton......... 20.7) .0141 5.1] 12,776] .0097] 4,518 457 337 RR 30,273] .0161| 1,462| 5,936]......|......]  -0138) 98 
Dormont........ 13.8| .0004 4.2] 15,038) .0116 3,660 ° 617 4] oH 32,030] .0169] 2,321) 7,626)......|...... 0138} 147 
Carnegie........ 13.2| .0090 3.4] 16,154) .0123 5,156 996 326] 1,371) H 23,714) .0126| 1,797] 6,975]..... ee. 0118| 131 
@Homestead.... 15.4] .0105 4.0] 29,371) .0225 8,562 1,752 874) 3,291 H 24,438) .0129] 1,587) 6,110)..... 0153) 146 
Tarentum....... 10.4) .0071 3.1] 14,993] .0115 4,415 1,211 408| 1,826] H 15,527] .0082] 1,493] 5,009)......|...... 0090) 127 
Turtle Creek..... 12.1) .0083 3.2] 11,749] .0090 3,956 527 221 855) H 21,199] .0112| 1,752] 6,625]......|.....- 0100} 120 
Armstrong. ..... | 83.7) .0571) 21.5) + 45,462) .0348) 14,172) 3,402) 1,208) 1,825).......... 67,970} .0360| 812| 3,161) D | 11.1 0399) 70 
Kittanning. ..... 8.9] .0061 2.6] 15,866) .0122 3,289 2,718 563} 1,021) 4H 9,924} .0053] 1,115] 3,817]......]....-- 0075} 123 
ERC 89} 176.9] .1208| 45.3] 123,120 003 42,001; 15,947) 2,940 a aecawiees 215,818} .1142| 1,220) 4,764) D | 3.3 - 1086) 91 
Aliquippa....... 31.1] .0212| 7.4] 24,131] .0185) 7,476 7,318 527| 806} oH 38,035] .0201| 1,223) 5,140)......|...... 0198) 98 
Ambridge. ...... 24.9] .0170 6.4] 22,777 .0174| 7,971 1,892 725} 1,414 4H 31,698] .0168] 1,273] 4,953]......]....-. 0170 100 
@Beaver Falls. . . 21.3} .0145 5.9] 30,781) .0236| 7,619] 4,847 Occ H 27,392] .0145| 1,286] 4,643]......]...... 0172) 119 
1Ellwood City(See | 
Lawrence Co.) 

Bedford......... 40.2) .0274, 10.8] 21,324) .0164 4,541] 1,453| 305 ee 26,931, .0143| 670| 2,494, B | 27.2] .0176| 64 
a 95] 250.4 .1710} 72.0) 223,472| .1712 60,862 23,412} 4,658) 16,822].......... 355,818| .1883/ 1,421) 4,942) A 7.2]  .1797| 105 
AReading.......1 116.6! .07961 34.5! 151,2901 .1159! 40,4541 21,8201 3,685! 13,686! E 172,451! .0913! 1,4791 4,9991......1...... .0963| 121 
A See end of state ‘‘Metropolitan County Areas.” @ See end of state “Multiple Cities.” Before using these figures, see explanation page 19. 
1 Ellwood City is in Beaver and Lawrence Counties. *Withheld to avoid disclosure. © SM, 1949. 
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THE SELLING POWER OF 


Pid 


ABC Retail 
Trade Zone 


Sales Man’g’nt 
Metropolitan 
County Area 


Z 


Allegheny 
County 


MY FAYETTE: 
Uj, ABC AREA 


y 


In 8 counties, all or 
part of which are in 
Pittsburgh ABC Retail 
Trade Zone, Survey of 
Buying Power reports 
these 1948 totals... 


The Pittsburgh Press 


IS GREATEST WHERE 


INDIANA 


5-COUNTY 
SM AREA 


Sales Management’s Met- 
ropolitan County Area 
accounted for much 
more than ¥% of the 8- 
county totals. 


CONCENTRATION 


OF 


YOUR MARKET 
IS GREATEST 


The closer you come to the heart of 
the rich Pittsburgh market, the more 
concentrated your market potentials 
become. 


As the market becomes more con- 
centrated, The Press margin of lead- 
ership in circulation and influence 
grows greater and greater. 


ALLEGHENY 
COUNTY 
This one county alone 


accounted for roughly 
%4 of the 8-county totals. 


Retail Sales 


$2,238,496,000 


$2,077,976,000 


$1,468,537,000 


Food Sales 631,040,000 587,643,000 406,132,000 
General Mdse. Sales 397,845,000 380,936,000 309,673,000 
Drug Sales 59,528,000 55,881,000 42,175,000 
Furn.-Hous.-Radio 128,485,000 122,091,000 84,374,000 
Net Eff. Buying 3,732,117,000 3,495,680,000 2,476,478,000 
Income 
In Pittsburgh City and In circulation In Allegheny County 
Trade Zone circulation in these five counties circulation 
THE PRESS is THE PRESS is THE PRESS is 
* ae ** 
No. 1 by 20,000 No. 1 by 30,000 No.1 by 40,000 
THE PRESS 244,437 238,084 203,478 
Post-Gazette 224,198 208,228 160,354 
Sun-Telegraph 186,488 178,692 135,330 
*ABC 9-30-48 **1948 ABC Audit Reports 


REPRESENTED BY the General 
Advertising Department, Scripps- 
Howard Newspapers, 230 Park Ave- 
nue, New York City. Offices in 
Chicago, Cincinnati, Detroit, Fort 
Worth, Philadelphia, San Francisco. 


MAY 10, 


Ask your Press Representative for facts and figures that show the selling power of The Press 
in your Pittsburgh market. Every Scripps-Howard Representative is a Press Representative. 


1949 


No./ 


The Pittsburgh Press 


IN PITTSBURGH—IN CITY CIRCULATION—IN CLASSIFIED ADVERTISING 
IN RETAIL ADVERTISING—IN GENERAL ADVERTISING—IN TOTAL ADVERTISING 


241 


more THAN 12 Million Lines 


OF PAID ADVERTISING IN 1948 


Media Records show a number of great metropolitan dailies . . . in cities over 


500 thousand and a million population . . . that fall far short of that volume. 
In check-up of this amazing record, the 


Altoona Mirror. 


proves two things of tremendous importance to advertisers. 


1. That Altoona is a responsive sales-rich market. 


2. That the slogan of the Mirror's advertising department, “Noth- 
ing Counts but Results", is a promise backed by performance. 


Sales in the Altoona-Blair County market—in- area centering on Altoona. Call, wire or write to 
creased 21% in 1948 ... in contrast to a 13% Richard E. Beeler, Advertising Manager. 
Pennsylvania gain, 11% national gain. That 
sort of plus assures big profits from advertising 
schedules . . . provided coverage is right. The 
Altoona Mirror offers more than 93% coverage 
of the City Zone, better than 75% of the homes 
in the entire ABC market. 


ALTOONA 


REGULARLY 
A PREFERRED CITY 


The Mirror Is Ready to Match Yous 
Advertising Investment with High Sales R 


Get your full share of the Altoona market now 
. . . you'll continue to cultivate this growing 


ALTOONA'S ONLY EVENING NEWSPAPER 


« » among Sales Management's 
High Spot Cities 


i The “SM” symbols mark original, exclu- 
PENNSYLVANIA — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES cM SALE yD ADVERTISING 
1/1/49 uv ESTIMATES ons ESTIMATES CONTROLS 
COUNTIES oe aa on. ee 
FOUR STORE GROUPS yaa 

CITIES (in thousands of dollars) CD Net Gross Qual- 

Total Families} Dollars a a Doilars \ % | % of | ity of 

(in % (in (in % | Furn.- (in % | Per | Per | Vol- U. S. A. | Mare 
thou- thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume |Labor} Poten- | ket 

sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse Drug | Radio Code sands)’ | U.S.A.) ita ily | Code | Force] _ tial Index 
ee 4) 152.9) .1043 42.6] 121,821) .0933 39,126 19,323; 2,763] 9,882).......... 172,777, .0915| 1,130) 4,056) D 4.0 0946) 91 
AAltoons....... 84.5) .0577 24.3) 90,879 -0006) 27,612 17,220; 2,075) 8,353 F 106,724) .0565) 1,263) 4,392)......]...... .0607| 105 
Bradford.......... 52.4| .0358 15.5) 34,671) .0265 8,888 1,992 | ee 50,017| .0265| 955) 3,227, B 31.3 .0284| 79 
aa 87] 125.3) .0855 35.0 71,758) .0550 21,942 ce a | 6 120,550) .0638} 962) 3,444, A 15.3 .0655| 77 
Doylestown...... 5.6] .0038 1. 11,337] .0086 2,798 1,512 246 Bee 9,885] .0052| 1,765] 5,492)......]...... 0059) 155 
eis core 93.1) .0636 25.1 68,723) .0526 17,970 8,521; 1,431) 3,003].......... 103,062) .0546| 1,107) 4,106) B 16.7 0558) 88 
DS cc vasueed 26.6) .0182 7.4] 45,564) .0349| 10,369 8,058} 1,041) 2,61 H 41,203] .0218| 1,549] 5,568|......]...... .0250| 137 
Cambria......... 59] 235.2) .1605 57.1} 171,766) .1316 41,736 35,665, 3,086) 10,072).......... 251,899) .1333| 1,071) 4,412} D 2.6 .1382| 86 
AJohnstown..... 70.2| .0479| 17.9]  104,606| .0802| 20,924) 31,990} 2,176) 6,7 F 108,599] .0575| 1,547] 6,067|......|...... .0624| 130 
Cameron.......... 7.5| .0051 2.3 5,435) .0041 1,832 ° ° OE oscxvaedid 6,429} .0034) 857) 2,795) G 1.7 -0040| 78 
ee 65.4| .0447 16. 32,351! .0248 12,266 3,489 Ce Dicks ccccnes 51,298] .0272| 784) 3,0351 E 3.5 -0300| 67 

A See end of state ‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see ae, pn 
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The JOHNSTOWN MARKET~ 


Western Pennsylvania's 2%’ Metropolitan District 


To do a complete job in Pennsylvania the Thriving and 
Responsive Johnstown Market is a “must” on every 
schedule. 


* 
Market 


Data Forms 


Readership The Fohusfown Gribune 


tudies EVENING 
Crreulation 


Maps THE JOHNSTOWN DEMOCRAT 
Available on MORNING 
Kequest Published Daily Except Sundays 


° The “SM” symbols mark original, exclu- 
PENNSYLVANIA — (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES 6YD SALE 6yD ADVERTISING 
1/1/49 ESTIMATES am ESTIMATES CONTROLS 
COUNTIES “= s 
FOUR STORE GROUPS me 
CITIES (in thousands of dollars) Net Gross Qual- 
Total Families} Dollars soem 67D Dollars Income| % % of | ity of 
(jin | % | (in (in % Furn.- (in o% | Per | Per | Vole | of |U.S.A.| Mare 
thou- of thou- thou- of General House-}| Volume thou- of Cap- | Fam-| ume | Labor] Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.|- Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force] tial Index 
ee 53.6) .0366 14.9 40,423} .0310 11,283 2,645, 1,067) 1,736].......... 48,7331 -0258} 909) 3,271, B 15.6 -0295| 81 
@State College... 8.0) .0055) 2.6 12,087 0092! 3,127 ° 458 Piiasserees 10,284) .0055) 1,286] 3,955)......]...... -0066) 120 
Chester........... 148.4 -1013 40.2) 112,692) .0863 29,698 5,408! 3,166) 5,919}.......... 151,329] .0801) 1,020) 3,764) A 17.4 -0862| 85 
Coatesville. ..... 18.4) .0125 5.1 21,073) .0162 5,433 1,338 691 1,430 H 18,933) .0100) 1,029) 3,712).....<|...... -0124) 99 
Phoenixville. .... 15.0) -0103 .f 10,931} .0083 3,469 786 446 958 H 14,829) .0079 989} 3,902|......]...... -0085| 83 
West Chester. ... 15.0) .0102 4.4 26,708) .0205 6,864 2,399 726 2,285) H 17,554] .0092| 1,170) 3,990)......1...... -0128| 125 
@ See end of state “‘Multiple Cities.” *Withheld to avoid disclosure. Before using these figures, see explanation page 19, 
© SM, 1949, 


Check JOHNSTOWN and WCRO 


As Western Pennsylvania’s second market, the Johnstown Metropolitan 
8 County Area shows: Population—235,200; Total Retail Sales—$171,766,- 
or m 000; Effective Buying Income—$251,899,000. 


Buying income per family in the City of Johnstown averaged $6,067 in 
1948—$1,069 above the State average and $1,536 above the average 
for the nation as a whole. Johnstown’s Quality of Market Index is 130— 


. ® which means a % of U. S. Sales Potential 30% greater than indicated 
uM for Quality: by its population! 


CHECK WCRO’S PLUS COVERAGE IN THE GREATER JOHNSTOWN AREA. 


WCRO.-A. B. C., 1230 KC—Johnstown, Pa. Adam. Young, Jr, Inc. 
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First, the per capita retail sales (according to Sales 
Management) is now $1616, the highest in Penn- 
sylvania’s eleven biggest markets. 


. 
‘WCaaseree' 


=a Sena areae asa 


eee 


second, your advertising impact on this rich, 
responsive market is much greater because our 
net paid daily circulaiton is in excess of 


110,000 


Largest Daily Circulation in Pennsylvania 
Outside of Philadelphia: and Pittsburgh 


KELLY-SMITH CO., National Representatives 


<a See ee @ 


— 


PENN S Y LV A N | A —_— (Continued) The “‘SM” symbols mark original, exclu- 


—— sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
YD ESTIMATES 6D SALE GYD ADVERTISING 
[| 1/1/49 ESTIMATES omnes ESTIMATES CONTROLS 
COUNTIES =< ; ra nes: een a =a 
sans | FOUR STORE GROUPS |_-ae__ —_ adi 
in thousands of dollars Net |G Us 
Total Families} Dollars pained a CLD Dollars income % | % of | ity of 
in | % | Gn | Gn | % | Nl | Furn.- (in | % | Per | Per | Vole | of |U.S.A.| Mar- 
thou- of thou- thou- | of | General | House- | Volume thou- | of Cap- | Fam-| ume | Labor} Poten- | ket 
ee sands) U.S.A. sands) | sands) (U.S.A) Food | Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force] tial | Index 
Clarion........... 40.3} .0275, 10.9]. 23,295, .0178, 6,982, 1,614, 364,937]... 33,344 .0176, 827| 3,059 D | 21.9| .0196) 71 
Clearfield pebucdaas 88.1) .0601 23.2 51,483) .0395 17,268) 6,265 962 eS 74,382) .0394, 844) 3,205) E 6.8 -0436| 73 
Du Bois. errr 13.9} .0095 4.0 16,783) .0129 5,656 3,372 353 944 H 12,570) -0067) 8 en ae 0091) 96 
Clearfield....... 13.4) .0091 3. 13,438) -0102| 3,647 1,832 352 177 H 10,116) .0054 755) See, eee .0076| 84 
Clinton... 36.6 -0250) 10.2 23,978, .0183 7,310 3 le) 30,776! -0163,; 841 3,017 E 7.2 .0186) 74 
Lock Haven.... 14.2) .0097 4.1 15,921} .0122 4,109 2,777 481 920, H 13 ,390 .0070) eg eee Peer 0091) 94 
; | 
Columbia.......... 53.6) .0366) 14.9 32,081; .0246 9,244) 5,015 el 52,580} .0278| 981 3,529} B | 14.9 .0286| 78 
: | | | } 
OO 15.3 -0105) 4.2 10,587; .0082 3,230) 2,456) 246) 395) H 15,406) .0082) 1,007 | Re Eee — 83 
Bloomsburg...... 10.9) -0074) 3.4 13,37 -0102) 3,469) 2,050) 469) 639 H 11,568) .0061 1,061) 3,402) errr Jeseees .0076| 103 
Crawford. bewecbend 79.7 -0544) 24.4 62,484) -0479 16,148) 6,399} 1,423) 3,170).......... 98,031) .0519) 1,230) 4,018, B | 22.7 -0512) 94 
Meadville hnenean 22.7| -0155) 7.1 33,179) .0254 7,635 5,139) 996; 2,331 H 37,251) .0197| 1,641) 5,247)...... ST -0206) 133 
Titusville........ 10.1) .0069 3.4 12,309) .0094 3,880 965 246) 536 H 12,191} .0065| 1,207| 3580 teed | based .0075| 109 
Cumberland hacen 83.9) .0573 24.9 55,090) .0422 16,763 3,605) 1,243; 3,000].......... 71,818 0380! 856) 2,884, B 13.0 — 75 
Carlisle......... 15.9] .0109| 4. 19,888] .0153 4,689 2,762| 469! 1,67 H 18,314} .0097| 1,152| 3,815|...... eas .0116| 106 
*Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
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° ° After only Philadelphia 
ERIE 1S THIRD in Pennsylvania! | (and Pittsburet 


Total Retail Sales ($146,338,000) Furniture-Household- 
General Merchandise Radio Sales ($11,303,000) 
WL Sales ($ 22,393,000) ' Number of families (39,000) 


This THIRD Best Market in Pennsylvania Can Be Reached 
at ONE COST by ONE NEWSPAPER! (Over 90% Coverage) 


and NOW—Something NEW has been added! A SUNDAY issue to... 


piy THE ERIE TIMES sinus 


For Over 60 Years Erie’s Leading Newspaper 
Represented by The Katz Agency, Inc. 


"~ . The “SM” symbols mark original, exclu- 
PENNSYLVANIA — (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SM SALE CYD ADVERTISING 
1/1/49 ESTIMATES wane ESTIMATES CONTROLS 
COUNTIES i — sae 
FOUR STORE GROUPS — fan 
CITIES Tees — _ (in thousands of dollars) 6D ont ae 9% % of hme J 
amilies ars ae ars ncome| A 
Gn | % | Gin (in 9% Furn.- (in 7% | Per | Per | Vol- | of |U.S.A 
thou- of thou- thou- of General | House- | Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. | Drug Radio Code sands) | U.S.A. ita ily | Code | Force] tial Index 
——— gre 
Dauphin......... 52] 206.4| -1409) 59.2) 192,693| -1476| 43.531| 29,039, 6,215) eee 313,728) 1661) 1,520) 5,299) B 4.2 - 1555) 110 
AHarrisburg....| 92.6) .0632) 28.3} 149,722} 1147] 29,144) 24,544! 5,576] 14,449] E 174,551) .0924) 1,885) 6,168)......]...... .0933) 148 
Delaware........ 87} 395.0 2696) wr 296 ,427 -2270) 98 ,397| 22,733, 12,265) 13,666).......... 567,220) .3003| 1,436 5,301) D 1.5 -2722| 101 
ee 75.4) -0514) 19.9 91,004) .0697 24,323) 11,458) 2,739 8,576 G 119,773| -0634) 1,589) 6,019)......)...... -0629) 122 
Upper Darby.... 72.0) .0492| 20.7 65,214) .0499 20,716 6,782} 4,005) 2,178 H 129,024] .0683] 1,792) 6,233|......]...... -0590} 120 
Lansdowne. ..... 15.8) .0108) 4.71 10,968] .0084! 5,618 + | 508|........ H 30,510 ‘162 1,931) 6,491)......)...0.. .0128| 119 
| ae 14.0) -0095) 3.6) 12,45 0005 8,509| 1, 102| 364| Cicintecces 16, —_ .0088 1,194) | a ae -0092| 97 
See 38.2) .0261) 9.8 20,339 aes 7,384) 1,905) 493) Pe ies sneaed 32,058) .0170) 839) 3,271) F 4.6 -0184; 70 
| | 
ae 41 200..1| -1427 60.1 178,243) .1365) 45,060 24,364) 3,325; 12,200].......... 293,576) .1554) 1,404) 4,885) B 7.7 -1472| 103 
a 140.0 0956! 39.0} 146,338) -1121| 36 , 263) 22,393) 2,670) 11,303 F 210,560) .1115) 1,504) 5,399)......]...... . 1085} 113 
Te cncrncned 89} 207.5 .1416) 51.8 130,390} .0999) 31,724 17,378; 2,589) 8,645).......... 183,470} .0971 884) 3,542) D 5.7 -1068) 75 
Uniontown. .... 23.6) .0161 6.8 51,113 .0392| 9,600) 12,016) 1,295| 5,641 G 32,740) .0173) 1,387) 4,815)......]...... .0236| 147 
Connellsville. .... 15.2) .0104 4.3 19,037 -0146) 5,338} 2,312) 452) 1,344 H 21,599) .0114) 1,421 5,023) Sree Eee -0122) 117 
. eee 5.5 .0038 1.7 2,463) .0019) 655 73 ? | alee anaes kacaners 3,332) .0018| 606) 1,960} G 11.4 -0022| 58 
| | | 
Franklin........... 75.7, .0517) 21 46,939) .0359) 11,865 3,532, 1,138 3,225) De eakete 66,688) .0353} 881) 3,059) B 20.3 -0388) 75 
Chambersburg. . . 18.3 .0125| .7 21,780} .0166) 4,809) 2,471) 633; 1,847 H 21,273] .0113) 1,162] 3,782)......1...... -0131| 105 
| | | 
Waynesboro. .... 11.5) .0078 3.4 11,077 -0085) 2,858) 901| 306) 1,169) H 14,205) .0075| 1,235) 4,178)......].. Sear -0079| 101 
ee 12.0) 0082| 3.2 3,384; .0026 878 320) 81) re 6,413) .0034 534 2, 004| E 44.3 -0041| 50 
ee 48.0) .0327) 12.5) 20,768) .0159 6,074 sites ee rere 30,781) .0163 641) 2,462) E 21.9 -0195| 60 
| 
Huntingdon........ 43.0 .9294| 11.6 23,660) .0181 all 1,366) 329 Beecaesanins 32,066) .0169| 746) 2,764, D 16.6 -0198) 67 
@Huntingdon.... 8.9! .0061 2.7 11,523) .0089 2,858! 945| 245 1,056) H 9,746) .0052) 1,095! 3,6101......1...... -0065| 107 
@ See end of state “Multiple Cities.” A See end of state ‘‘Metropolitan County Areas.” Before using these figures, see explanation page 19. 
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hat Ch (Pa.) 
PROOF 0 icc i? SPENDS! 


PHILADELPHIA PAPER A 970,346 


—, GB 
Times 
PHILADELPHIA PAPER B 823,357 * SOURCE MEDIA RECORDS 


STORY, BROOKS & FINLEY, National Representctives 


MAY 10, 1949 
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fees 2 


Che Scranton Times wre worner ear or 
OUTSTANDING LINAGE LEADERSHIP IN 1948 


oe ee 


In Local Retail Display, 
THE TIMES Led the 2nd Paper in 


2nd Paper 5,399,291 


Total Advertising Linage 


TOTAL RETAIL DISPLAY LINAGE TIMES § — 9,048,262 


George A. McDevitt Co., Nat’l. Representatives 


THE TIMES Led the 2nd Paper in 


I I RNs 2. 8 ssh ewan Goal eoeeee 1% to | 0S OEE RU, EEL CANTO TCE 5 to | 
Clothing Stores ..........-.00.-..000 cess eee eee. 2 tol Housing Equipment and Supplies ............... over 3 to | 
Drug Stores .. Se ae ee ee * a ler aire ge ied RS Teeter eres. ere over 3 to | 
Electrical Appliances and Supplies .......... over 3 to 1 

Furniture and Household ......................over 2 to 1 ENED a2 hee ceneddintreinserinas cher nrentys oer 7 to | 
I eae ... mearly 2 to 1 BE SvSecebvedentens acs geoereedbenesere dneeee 3 to 1 
Heating and Plumbing ....... + resco OE IN i bos ona a ce RE ueee an ee 8 to 1 
Jewelry .......... SS | a Cae nearly 5 to 1 . 

Ba chaise Micaccemsics Decca tana SRO © . gemma APR RET ce SA neni 
EE EERE a ce oo eee Pe nearly 2 to 1 Wearing Apparel ..........--..--0e eee eeeereenee. 9 tol 
Toilet Goods and Beauty Shops .................... 5 to 1 NSE EO EE AN Fe EE 2 to 1 


TOTAL GENERAL DISPLAY LINAGE TIMES 1,882,258 


for the Year 1948 e| RST 
12,569,356 | 
FIRST IN CIRCULATION — FIRST IN NEWS 


The Scranton Times 


SCRANTON, PENNA. 


New York, Chicago, Philadelphia, Detroit, Cleveland 


In General Display, 


2nd Paper 607,194 


IN TOTAL DISPLAY 

IN LOCAL DISPLAY 

IN GENERAL ADVERTISING 

IN CLASSIFIED ADVERTISING 

IN EVERY MAJOR CLASSIFICATION 


PENNSYLVANIA W— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
— : __| SALES aoeiiiols 
NTIES 
~— FOUR STORE GROUPS — em 
CITIES n thousands lars) Net le 
Total Families} Dollars -! al 6yD Dollars Income} % | % of | ity of 
(in | % | in (in % Furn.- (in | % | Por | Per | Vol- | of {U.S.A 
of thou- thou- General House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | k 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
indiana 82.8| .0565 21.3 46,335) .0355 11,255 4,986) 1,008, 1,566).......... 65,405) .0347; 790) 3,071) C | 15.0 0393; 70 
errr 13.1| .0089 3.8 20,757; .0159 4,049 4,302 622; 1,145 H 16,679] .0088) 1,273) 4,389|......|...... 0110) 124 
Jefferson. ......... 51.0) .0348; 13.4 34,322). .0263 11,790 3,474 Goel -0,008.......... 44,886| .0237} 880) 3,350; D | 14.9 -0267| 77 
Punxsutawney. .. 10:4| .0071 3.0 13,454} .0103 3,841 1,992 340) 1,121 H 14,094) .0075) 1,355) 4,698)......|...... .0083) 117 
a 16.3) .0111 4.4 7,135) .0055 2,189 189 70 a 8,998| .0048) 552) 2,045) D | 36.8 0063; 57 
Lachawana 1 266.9) .1822 68.5) 204,432) .1566 64,672 24,680) 4,371) 12,131}.......... 369,390 .1955| 1,384) 5,393) C 2.1 -1812| 99 
AScranton...... 142.3) .0972 38.4] 139,627) .1069 40,449 22,194, 2,975 508 E 219,142) .1160) 1,540) 5,707)...... -1095| 113 
Carbondale...... 19.5} .0133 4.1 16,150} .0124 4,896 1,098 467 804 H 27,086) .0143) 1,389) 6,606)......|...... .0135| 102 
Lancaster........ 63} 225.5) .1540 64.8] 200,461) .1535 42,801 21,601; 3,927) 10,901).......... 324,044) .1716| 1,437) 5,001; A | 15.4 -1627| 106 
ALancaster..... 69.4) .0474 20.6 99,830) .0764 19,008 18,643} 2,785) 6,631 F 116,661] .0618| 1,681) 5,663)......|...... 0633) 134 
Lawrence....... 165} 102.3) .0698 27.7 82,292) .0631 22,378 11,371; 1,921) 6,264].......... 127,773| .0676| 1,249) 4,613) © 9.1 -0667| 96 
@ New Castle.... 53.1| .0362 14.81 58,510! .0449 15,112 9,824 1,567! 4,430 G 71,579| .0379| 1,348) 4,836)..... |...... -0397| 110 __ 
@ See end of state “‘New Metropolitan County Areas.” A See end of state ‘‘Metropolitan County Areas.” Before using these figures, see —, ao > 
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SALES MANAGEMENT 


NOW... More Than Ever- | 


The BEST BUY in the 


Scranton - Wilkes - Barre Market! 


@ RATES 


Consider 
@ RATINGS All 
Three! 


SCRANTON | @ COVERAGE 


WARM-FM 


Represented Nationally By 


GEORGE P. HOLLINGBERY CO. 
NEW YORK CHICAGO 
ATLANTA LOS ANGELES SAN FRANCISCO Affiliated with A BC 


The American Broadcasting Co. 


aia re = eto as The “SM” ‘symbols mark original, exclu- 
P E N N SY L V A N | A — (Continued) alee sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SM SALE GYD ADVERTISING 

1/1/49 ESTIMATES ouse ESTIMATES CONTROLS 

COUNTIES a ecticnea . oe i 2 
FOUR STORE GROUPS Fan _ 
CITIES (in thousands of dollars) GYD Net ‘ Gross 

Total Families} Dollars iesniccales aeolian Dollars Income) % | % of | ity of 

(in % (in (in % Furn.- (in % Per | Per | Vol- of U.S. A. | Mar- 

thou- of thou- thou- of General | House- | Volume thou- 0! Cap- | Fam-| ume | Labor} Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita lly | Code | Force} tial Index 

1Ellwood City. . . 14.1) .0096 3.7 15,224) .0116 4,185) 1,515 265|........ H 20,166) .0106) 1,430) 5,450)......]...... 0107) 111 

Lebanon.......... 86.3) .0589 24.0 65,372) .0500 14,775 6,738) 1,217) 4,492].......... 105,286) .0557| 1,220) 4,387) B 9.8 -0546| 93 

Lebanon........ 30.0! -0205 8.6 37,850) .0290 7,388 6,336 963 3,828 H 41,070} .0218| 1,369) 4,776)......|...... .0237| 116 

1 Ellwood City is in Beaver and Lawrence Counties. © SM, 1949. 


Before using these figures, see explanation page 19. 


Be SMART in Scranton= 


—and follow the Help your Scranton 


example set by your 72 % 0 Oe retailers EXACT- 
own outlets. Take LY as they are now 
advantage of the 79 % 7 ee helping you. Place 
Tribune - Scranton- your advertising in 
ian definite quality 61 % other pe a Scranton’s superior 
market. 


advertising force — 
Daily Sunday 


Che Scranton Tribune THE SCRANTONIAN 


Gilman, Nicoll & Ruthman 


— New York @ Chicago @ Boston @ Philadelphia @ San Francisco 


MAY 10, 1949 


e@ Los Angeles 
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a 


See She 


The SUNDAY PUNCHY) 


in 
Central Eastern Pennsylvania 


Shows a Phenomenal Growth 
1948-49,662 


MOE. CIRCULATION~32%3 Z ' 
1935-31, 264 _ . 
ne ae ecause it has.... 
MOVE, NEWS....-----------192738 fases the OnLy Local ‘Wows 
~388 Pages Hours Later World News 
1948-1385 Pages Large Society Section 
MOLE. ADVERTISING: i=: 356 Pages “~, Large Sports Section 


The ONLY Sunday Newspaper Published In This Area | 


CALL-CHRONICLE NEWSPAPERS: 


National Representotives * The 7‘, Coll * ALLENTOWN, 


. Evening Chronicle 
Kelly-Smith Compony Sunday Call-Chronicle PENNA. 


M The “SM” symbols mark original, exclu- 
PENNS Y L Vv A N A (Continued) sive estimates by SALES MANAGEMFNT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
SM ESTIMATES GYD SALE 67D ADVERTISING 
1/1/49 ESTIMATES one ESTIMATES CONTROLS 
COUNTIES | = r "i ee _—_—— 
cies ‘in Boounas oan) onl 
in thousands Net Gross Qual- 
Total Families} Dollars sain GYD Dollars Income, % | % of | ityof 
(in % (in (in % | Furn.- (in % Per | Per | Vol- | of | U.S.A. 
thou- | thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
Lehigh...........3] 201.0) .1372 56.1) 188,572) .1445 46, 242| 27,033) 3,967| WO ABE. 00.0000. 279,993) .1483) 1,393) 4,991) B 4.9 1449) 106 
AdAllentown. : 104.3) . 712) 29.9 141,240) .1082 33,445 26 ,566 3,137) 13,161 E 160,935; .0852| 1,543) 5,382)......]...... .0893} 125 
A2Bethlehem (See | | | 
Northampton Co.) 
| | } } 
ail 
EMRIINS. .2 000 110} «= 435.0) 2000) 105.9 300,216) 2299) 90,367) 45,438} 6,788) 21,788).......... 539,835) .2857| 1,241) 5,098} C | 2.2 .2712| 91 
A Wilkes-Barre. . 90.2) .0616 22.6) 113,782) -0871 27 ,565) 29,015 3,044) 10,534 E 135,120) .0715) 1,498) 5,979)......)...... .0742) 120 
Hazleton....... 43.1) -0294| 10.5 46,233) .0355) 12,441| 8,057 1,515 4,629 G 69,736) .0369) 1,618! 6,642)......]...... .0350| 119 
Kingston........ 25.1) 0171) 6.8) 20,415) -0156 | 555 ° 424 670 H 43,485) .0230) 1,732) 6,395]......]...... .0196} 115 
__Nanticoke...... 26.2! .0179) 6.6 17,713) .0136 5,564 1,200 481 990) H 31,335! .0166) 1,196) 4,748]......1...... -0160} 89 
A See end of state ‘‘Metropolitan County Areas.”’ © SM, 1949, Before using these figures, see explanation page 19. 
2 Bethlehem is in Lehigh and Northampton Counties. *Withheld to avoid disclosure. 


There's More to Hazleton Than SM Shows 


There is West Hazleton Boro 


ad White Havea|__f with an estimated population of . 9 100 
TES. Raper There is Hazle Township 
2 ow with an estimated population of ....__. : 11,200 
} cneex Plus Hazleton City 
gy. qe with an estimated population of .__. 43,100 
, The Hazleton corporate city population is not 63 400 


a true picture of the Hazleton City Market. 

West Hazleton and Hazle Township are as much a part of Hazleton 
as the sidewalks that join them together. Therefore they belong 9 
a the Hazleton sales picture. 


1940 Census 


cer Zoe LAS @ THE PLAIN SPEAKER - STANDARD SENTINEL 


oe ae 40837 Lower Luzerne County's Only Newspapers, Serving 102,330 People in ABC Trade Zone 
Total 102,330 in Luzerne, Carbon and Schuylkill Counties. 


248 SALES MANAGEMENT 


Story, Brooks & Finley, Inc. 


RINGING UP THE CURTAIN ON...... 


PEWNSYLVANIAS THIRD LARGEST MARKET 


Wilkes-Barre 
Metropolitan 
Area Population 


441,518 


As shown by a survey of the Federal Committee on 
Standard Metropolitan Areas released January 28, 1949 
and as recognized by the Audit Bureau of Circulations 


PITTSBURGH 
ALLEGHENY CO. 


~~ ~ 


SA 


Me SEEN. SESSA SESS. 


There’s Only ONE Way 


PHILADELPHIA 
CAMDEN 


WILKES-BARRE 
LUZERNE CO. 


To Reach This Half-Billion Dollar Market 
And That's Through The 


Wilkes-Barre Record 


> LEADER 


THE EVENING NEWS 


(evening) 


COMBINED A.B. C. CIRCULATION 


(LAST QUARTER 1943) 


National 


Representatives 


(morning) 


} 85,831 


Nin 


1 ¥ 


Reynolds-Fitzgerald, Inc. 


PENNSYLVANIA — (Continued) 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


MAY 10, 1949 


For market data of major Metropolitan Areas, see page 133. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
——— 
COUNTIES FARM 
FOUR STORE GROUPS ——. 
CITIES (in thousands of dollars) SM Net Gross Qual- 
Total Families} Dollars eit = Dollars Income} % % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume |Labor} Poten- | ket 
sands) | U.S.A.| sands) sands) | U.S.A. Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
Pittston......... 18.1) .0124 4.1 19,514; .0149 4,713 2,153) 637 1,733 H 21,937} .0116) 1,212) 5,350)......]...... -0128; 103 
Lycoming TeSeee 177] 102.2) .0698 30.3 82,250) .0630 21,972 10,619} 2,323) 4,857].......... 134,086; .0710) 1,312) 4,425) B 10.1 -0684) 98 
4 Williamsport 50.7) .0346 15.5 59,630) .0457 14,085 10,109 1,958 4,430 G 78,050) .0414) 1,539) 5,035)......)...... -0413) 119 
McKean.......... 57.8! .0395) 16.5 49,599) .0380 15,030 eee 80,458) .0426) 1,392| 4,876) E 4.3 -0406| 103 
Bradford........ 20.0} .0136 5.9 27,131) .0208 7,294 2,065 930) 2,171 G 34,880) .0184) 1,744) 5,912)......|...... 0182) 134 
Mercer......... 139} 109.3) .0746 2.3 88,721; .0680 24,042 10,362 vo 7S Fee 139,358] .0738| 1,275) 4,724) B 12.7 -0722| 97 
Sharon. ee 28.9] 0198) 7.9 39,038) .0299 8,551 7,150) 932) 2,001 H 47,223) .0250) 1,634) 5,978)......]...... -0254| 128 
Greenville. ...... 9.3 -0063 2.9 13,485} .0103 3,656 1,292 332 9 Che waaaieacl 13,871) .0074| 1,492) 4,783]......]...... -0081) 129 
Mifflin Sateen ecieieaca 43.4) .0296) 11.8 31,732) .0243 8,782 3,722 cl 41,038) .0217; 946) 3,478) D 10.8 -0241; 81 
Lewistown....... 15.3) .0105| 4.5]  23,450| .0180 5,775 3,707 715| 1,843) #H 19,248] .0102] 1,258] 4,277|..... ghoees .0126| 120 
Monroe........... 30.1 —_ 8.7 29,508; .0226 7,831 4,273) 597 Gi atetneses 35,908) .0190| 1,193) 4,127, E 12.5 -0204| 100 
Stroudsburg... .. 8.6 "7 2.6 14,341) .0109 3,573 3,620) a 365 H 11,060} .0058) 1,286) 4,254)......}...... -0073| 126 
| 
Montgomery eee 87] 332.1) .2267 90.0} 303,048) .2321 93,164 26,077) 8,368)  k are 514,755| .2725| 1,550) 5,720) B 4.2 -2512| 111 
Lower Merion... . 46.6 "0318! 12.3 60,610) .0465 14,328 7,113! 1,714 3,255 H 97,517] .0516) 2,093] 7,928)......)...... -0461| 145 
Norristown... .... 41.2! .0282 11.1 49,700' .0380 13,598 8, 365! 1,754 4,247 H 57,968! .0307! 1,407} 5,222!......1...... -0324| 115 
@ See end of state “New Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 
adv. 


HERE’S 


—a market you can't cover without 


the BETHLEHEM GLOBE-TIMES! 


ONLY the Globe-Times cov- 
ers Bethlehem. That’s why 
Allentown retailers run over 
2 million lines of advertising 


in the Bethlehem Globe- 
Times yearly . . . and, of 
course, Allentown retailers 


advertise to Bethlehem fam- 
ilies because these two cities 
form one market. 


FREE! . . . a complete, up- 
to-date booklet on this mar- 
ket. Get your copy. Write 
De Lisser, Inc., 11 E. 44th 


St., New York 17, N. Y. 


THE 
BETHLEHEM 
GLOBE-TIMES 


Rolland L. Adams, President 


8B 


~— 


PA.’s THIRD LARGEST MARKET 


Pilot's view of Bethlehem-Allentown shows how they form one market. 


This busy, prosperous, growing market is second only to Philadelphia and 
Pittsburgh in Pa. So don’t overlook it in your ad plans! 


—— The ‘‘SM’’ symbols mark original, exclu- 
PE NNSY L Vv A N | A— (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1 a 1/49 ESTIMATES ESTIMATES CONTROLS 
counties | | | monet WE eee ee i I.» aa ea a 
et | ~ rene Sneure =. 

CITI . n thousands of dollars) Net ual 
Total Families} Dollars panacea : CxD Dollars owed % | % of Got 
= % a. p @ e ; a f— ws (in % | Per | Per | Vole | of | U.S.A.) Mar- 

ou- u- eneral | cuse- ume thou- of | Cap- | Fam- @ |Labor| Poten- | ket 

sands) | U.S.A.) sands) | sands) | U.S.A. Food Mase. Drug | Radio Code sands) | U.S.A. ita” ily Code Force} tial | Index 

| | | ‘won 

Pottstown....... 24.6) “0167| 7.0) 33,335) .0256) 8,003 4,505| 1,058 2,341 H 33,487) .0177) 1,361] 4,784|......}...... 0199} 119 

Cheltenham. .... 19.6) .0134 5.1 12,425) -0095| 3,971] ° ES A 40,589; .0215) 2,071| 7,959|......|...... 0163) 122 

Lansdale. ....... 10.9} .0075 3.2 13,334| +0102! 3,939) 765 388! 1,197 H 17,963} .0095) 1,648) 5,613)......]...... 0093} 124 

Jenkintown. ..... 5.6} .0038 1.6 25,750) -0197 7,262) 5,193 308) ia Nasiesenae’ 10,826) .0058| 1,933) 6,766)......|...... -0096| 253 

Montour.......... 15. 3 0105 4.5 7,405) .0057 2,441 480 2it| Se 12,825! .0068: 838] 2,850) E | 21.5 -0072| 69 
*Withheld to avoid disclosure, ; © SM, 1949. 


Before using these figures, see explanation page 19. 


The GREATEST TEST TOWN 


Income Groupings are Excellent. 


per Income Brackets DO NOT 
boring Communities. 


owns! 
21 Million Dollars Retail Sales. 
Firestone Tire G Rubber Co., 


G Co., 


Information on Request. 


AN INDEPENDENT TOWN—NOT a Contributary! 


Concentrated Income in Middle Brackets—Middle Income 
People are Leaders, They Start Buying—Lower and Up- 


Cosmopolitan in Location With ‘Longe Aggressive Neigh- 


People Are Typical in Consideration—Unlike Many, Many 


Dana Corporation, Doehler- 
Jarvis Corp., Bethlehem Steel Corp., Stanley G. Flagg 
and 40 OTHER plants in POTTSTOWN alone! 
13,000 Employed—2400 Women—5732 Families Own Their 
Own Homes—$35,000,000 Bank Deposits—$5,000,000 
Monthly Income—7468 Telephones in Pottstown—Other 


You Ever Heard of! 


POTTSTOWN - Penna. 


Population: City Zone 25,023; Retail Trading Zone 80,237 
CIRCULATION 16,669 (A.B.C.) 


Reach This Rich Market With 
The POTTSTOWN MERCURY 


A Merchandising Newspaper Offering Complete Cooperation with Campaigns 
Represented by Reynolds-Fitzgerald, Inc. 
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SALES MANAGEMENT 


PITTSBURGH 50,000 WATTS 


1,410,500 families* make money and spend 
money in the 65 counties listed in KDKA’s 
BMB 50%-100% daytime coverage! 
That’s 19% 
were just three years ago. It’s a growing 
market.. 
income, currently, of almost $614 billion, 
and with retail sales of more than $4 billion. 
In additton, KDKA’s coverage includes 
52 counties in the under-50% group. No 
other station in this rich tri-state area can 
match the breadth and the sales-power of 
KDKA’s 50,000-watt signal. 


more families than there 


a market with a net effective 


NBC affiliate. For details, call KDKA 
Sales or Free & Peters. 


*SALES MANAGEMENT survey 


© WESTINGHOUSE RADIO STATIONS INC 


PENNSYLVANIA— 


(Continued) 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
co = SALES Sic 
UNTIES ) 
| FOUR STORE GROUPS _—_ oan 
CITIES | (in thousands of dollars) EyD Net Gross Qual- 
Total Families} Dollars Dollars Income} % % of | ity of 
(in % (in (in | % Furn.- (in % Per | Per | Vol- | U.S. Mar- 
thou- | of thou- thou- | of General House- | Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) [U.S.A Food Mdse. | Drug Radio Code sands) U.S.A.| ita ily | Code | Force} tial Index 
Northampton... . .3 188.3 .1285 52.6] 159,376, 1221) 47,383 | 19,530} 4,170) 12,871].......... 274,730| 1484 1, 459| 5, 223| B 5.0 -1350) 105 
A2Bethlehem.... 72.4) .0494 19.6 62,157| .0476 20,162" 5,822) 2,229 4,680) F 118,953) .0629| 1,643) 6 069) - eee RENney -0556) 113 
AEaston........ 39.6) .027 12.1 58,491) .0448 15,342 11,201) 1,797| 6,074 G 63,816; .0338) 1,612 5,274! Ee Rene -0357| 132 
Northumberland 131.0 .0894) 34.4 80,402) .0616 24,220 - ee: oe eee 110,291) .0584| 842) 3,206 B 7.5 -0656| 73 
Shamokin....... 19.4) .0133 5.1 23,638 .0181 6,104 3,241) 903 1,132 H 22,830) .0121) 1,177 4,476) chnees a -0141) 106 
Sunbury......... 18.2/ .0124! 5.6 19,056! .0146 5,135! 2,676 598 | 1,208 H 20,294! .0108| 1,115) 3,624!...... eee 0123; 99 
2 Bethlehem is in Lehigh and Northampton Counties. A See end of state ‘Metropolitan County Areas.”’ © SM, 1949. 


SPEAKING OF BLUE CHIPS... 


In the entire United States there are very few daily newspapers whose circulation exceeds the 


population of the city in which they are published. One of these “blue chips” 


is 


SUNBURY, PENNA. 


... Sunbury Daily Item 


Circulation (ABC) 18,750 es National Representative — Julius Mathews Special Agency 


MAY 10, 1949 
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PHILADELPHIA 50,000 WATTS 


KYW programs.. in 50%-100% BMB 
daytime counties alone.. 
area 


now reach an 
in which 1,109,800 families* live. 
That’s 8% better than the figure only 3 
years ago! 


In the same area, net effective income 
is almost $6% billion. Retail sales total 
$3% billion. 


And remember, this doesn’t count the 
30 BMB counties in the under-50% group 
.. a tremendous market in itself! 


Get the benefit of this 50,000-watt NBC 
affiliate in selling the nation’s third market. 
Call KYW Sales or Free & Peters. 


*Statistics by SALES MANAGEMENT 


@ WESTINGHOUSE RADIO STATIONS INC 


PENNSYLVANIA— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1948 we EFFECTIVE BUYING INCOME—1948 ADMeTisinG 
ESTIMATES eth 
TIMATES ESTIMATES Cc 
1/1/49 ES ones 
FARM 
(in thou is | eet 
sanans Total Families) a - % Fon — . = income % Ae 
oa a oo oo of General House-| Volume thou- of | Cap- | Fam-| ume | Labor —_ =. 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force 
-0087| 903) 3,572)......]...... -0094| 76 
Mt. Carmel... 18.2) .0124 4.6 11,257| .0087 3,470 1,918 258 413 H 16,433 ‘ 
POTTY. cccccccccecs 22.9} .0157 6.6 10,424) .0079 3,112 262 140 aa baieeewond 13,634] .0072; 595) 2,066) D 28.9 aan - 
Philadelphia... ... 87] 2,136.0,1.4580| 696.1] 2,207,063/1.6905) 522,299) 554,260) 57,232) 115,384].......... 3,759, 552|1.9903) 1,760) 6,307} E 0.2 “go - 
APhiladelphia...] 2,136.0)1.4580) 596.1] 2,207,063)1.6905) 522,299) 554,260) 57,232) 115,384 A 3,759 ,552|1.9903) 1,760) 6,307)......|.....- 2 
Pike 7.6} .0052 2.5 4,307) .0033 1,534 ° ° 4,956) .0026| 652) 1,982) F 14.0 
Potter........ oma 17.4) .0119 5.2 72,854) .0099 3,036 1,323 211 16,079) .0085| 924) 3,092) D aa a -" 
Schuylkill......... 223.4) .1525 54.2] 136,067) .1042 40,016 13,690) 2,966 238,144) .1261| 1,066) 4,394) B ° y~ bn 
Pottsville........ 25.2) .0172 6. 37,691) .0288 6,693 7,996; 1,061 35,935) .0190| 1,426) 5,285)......]...... ae - 
Shenandoah... .. 21.4) .0146 4.9 17,280} .0133 3,914 2,104 - 688 24,225} .0128) 1,132) 4,944)......]...... poet 
Mahanoy City... 17.3) .0118 4.2 10,614; .0081 3,507 1,190 230 20,518} .0109| 1,185) 4,885)......].....- yo > 
Tamaqua........ 14.2) .0097 3.9 10,613) .0081 3,230 1,072 230 19,326} .0102) 1,361) 4,955)......)...... J 
62 
BE. ncccccevccs 20.6) .0140 5.9 7,406) .0057 1,950 73 152 10,665| .0056) 518) 1,808) D md = = 
Somerset.......... 82.7| .0565 21. 50,244) .0384 12,475 5,234 657 64,124) .0340} 775) 3,025) B e aa - 
Somerset. ....... 6.2) .0042 1.7 13,767) .0106 2,307 1,265 234 7,373| .0039| 1,189 et tees a ro 
Sullivan........... 7.6 .0052} 2.1) 2,606) .0020 714 88) * 3,331| .0017} 438) 1, . 
.0147| 64 
Susquehanna. ..... 33.8) -0231 9. 17,384) .0134 6,461 479 198 pe rt — = oo po . 
ee 34.9| .0238 10.3 21,912; .0167 5,732 698 223 ° - ° . | 6s 
PL beseceus eed 20.6 0140 6. 10,822) .0083 3,290 305 223 14,614| .0077| 709) 2,396) D 23.3 -009 
1 
18.5 45,898) .0351 14,422 5,687 917 79,142| .0419| 1,227| 4,278) E 9.4 = aa 
6.4 25,886) .0198 7,100 3,889 470 31,856] .0169) 1,448) 4,978]......|...--- a i” 
3.7 13,082) .0100 3,865 ° 350 17,092] .0000) 1,401) 4,619)......]....-- : pod 
12.1 45,445 -0348 9,379 16,428 645 47,451| .0252| 1,160) 3,922) D | 14.7 = a 
4. 35,493) .0272 5,716) 16,310 446 21,068) .0112| 1,368 ron edales re cad s 
66.5) 149,947) .1149 44,742 15,328; 3,444 231,550) .1225| 1,081) 4,098 . cael 13 
7.3 43,785) .0335 12,129 6,409| 1,373 42,324| .0224| 1,517) 5,798)......|.---+- — 3 
4.44 11,246] .0086 3,697 1,572, 368 22,658| .0120| 1,325] 5,150|......|....-- on 
A See end of state ‘‘Metropolitan County Areas.” *Withheld to avoid disclosure. 
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Before using these figures, see emery 


1949. 


SALES MANAGEMENT 


THE PHILADELPHIA INQUIRER 


IN 1948 CARRIED 
32,178,081 | 
LINES OF ADVERTISING— 
THE LARGEST ANNUAL VOLUME 
EVER PUBLISHED BY ANY 
PHILADELPHIA NEWSPAPER’ 
AT ANY TIME! 


Daily Sunday 7 Day Total 
THE INQUIRER = 20,821,540 = 11,956,541 32,778,081 
2nd PAPER 21,934,816 5,570,558 27,505,374 
*INQUIRER LEAD OVER SECOND PAPER.......... 5,272,707 


Source: Media Records 


—“\ 


oo 
ME. NOW IN ITS 16TH CONSECUTIVE YEAR OF ADVERTISING LEADERSHIP IN PHILADELPHIA 
avevPain 


" moos Ohe Philadelphia Mnguirer 


Exclusive Advertising Representatives: 
TED W. LORD, acies State Bidg., N.Y.C., Longacre 5-5232; 
ROBERT R. BECK, 20 N. Wacker Drive, Chicago, Andover 3-6270; 
GEORGE S. DIX, Penobscot Bidg., Detroit, Cadillac 6005 


West Coast Representatives: FITZPATRICK & CHAMBERLIN, 
155 Montgomery St., San Francisco, Garfield 1-7946; 
448 S. Hill St., Los Angeles, Michigan 0578 


MAY 10, 
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At KQV, it’s a 24-hour-a-day job aggressively 
promoting in the right places for its advertisers. 
Carefully planned promotion—billboard, newspaper, 
and special theater tie-ins—is one reason why our 
ratings are consistently, good. And spot revenue- 
wise, KQV is 4mong the top five Mutual stations 
of the nation. 


Pittsburgh’s Aggressive Radio Station P 


5000 W-1410 KC 


Basic Mutual Network » Natl.Reps., WEED & CO. ME 


vy ° agit The “SM” symbols mark original, exclu- 
PENNSYLVANIA W— (Continued) sive estimates by SALES MANAGEMENT 
Ay LS RETAIL SALES—1948 1 EFFECTIVE BUYING INCOME—1948 = All 
_ A 
1/1/49 6yD ESTIMATES ons SM ESTIMATES CONTROLS Al 
COUNTIES , as —_- — . . o. Er 
satin | | FOUR STORE anours P | — H 
| | n thousands jars, et ross 
Total | | Familie} Dollars | eas nacnisaainiasoetll 6yD Dollars | | ow | per (come % | ce.ot | tye 2 
in m | in in Z ! urn.- in % er ol- . S. - 
thou- of | thou- thou- of General House- | Volume thou- | of | Cap- Fam-| ume | Labor} Poten- | ket Pp 
sands) | U.S.A. | sands) sands) |U.S.A.; Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force] tial Index P 
a ee em aan gran ey | ] } ——— ens 
Canonsburg......] 14.4) .0008] 3.7] 12,745] .0008] 4,230) ~—«1,003, 257 1,058] H 22,061 0117} 1,532) 5,962|......)...... 0108) 110 n 
Charleroi....... 12.5} .0086 3.5 20,543! -0157) — 3,034 442} 2,307 H 18,800 —_ ae Ee ee 0114) 133 S 
| | 
Wayne........... 29.5; .0201) 8. 19 ,528 0150) 5,567) 1,220) 340) Re 25,935, .0138) 879| 3,051, B 37.2 0154) 77 Y 
Westmoreland. . .89 316.0, .2157 81. 205,982) .1578) . 63,044 22,610, 4,733) 14,172).......... 388,364; .2056 1,229) 4,795) B 5.2 1933) 90 , 
New Kensington 27.9) .0190 v. 35,429) .0272) 7,506 5,000| 836| 2,63 H 48,085 .0255| 1,723 6, 165| Seer panied 0247| 130 | 
Monessen... .... 24.1, .0165) 6.2 14,830) .0113 4,561) 1,179) 462) 1,215 H 29 , 487) .0156! + aae RRR SESS 0145) 88 - 
Greensburg. ..... 19.6; .0133 5. 35,017) .0269) 7,174 7,955 1,049, 3,042 H 35,631) -0188) 1,818) St ‘eee. 0201) 151 
Jeannette........ 18.6; .0127 4.9 15,449; .0118 5,422 1,982 336| 2,300 H 28,314) .0150) 1,522) 5,778)...... S aachcecl .0136| 107 
Vandergrift...... 10.9) .0075 2.9) 11,123, .0085) 3,534 770 362) eeenaled H 17,399; .0092) 1,596) 6,000)....../...... 0087) 116 
Latrobe....... 12.6 -0086| 3.3 12,771) .0098 4,592 2,045 274) Dinas teoae 21,037) 0112) 1,670) 6,375)...... RRES.. .0103} 120 
Wyoming.......... 16.3) .0112 4.9 11,901, .0091) 2,918) 189 152  «-ee. 13,708, -0072, 841 2,798) Cc | 37.4 0086) 77 
| RR 138} 202.1) .1379 61. 160,811) .1231 37,066 19,072) 2,725) ere 206,674) -1566 1,464) 4,788; A | 13.2 -1428) 104 
per 61.2, .0418 18.7 85,231) .0653 17,975 14,404) 2,109) 7,456 F 107 ,590) -0569 1,758) i as cad 0564) 135 
Hanover seca 16.3) .0111 4.9 20,101) .0154) 4,257 2,669) a) ere 24,222) .0129 1,486 4,943! a Se .0133; 120 
ae eee ee ae Se a | | | | a ee — 
ee | | | 
Total Above Cities. | 5,661.4 3.8644 1,576.5] 6,460,968 4.9488) 1,605,734 1.508.008 174,901 419,019 Sean eee 9,286,118 4.9160 1,640 5,890)...... ee 4.7164! 122 
eee VPasse, ve rey Maltese | | ill | aS SS |—_—— 
| | | 
State Total ce: 10,640.0 7.2630 2,898.51 8,807,421 6.7460 2,373 ,018 1,451,772! 219,323 506, 4791 SEP 14,487,476 7.6693’ 1,362 4,998'......' 6.0 7.31111 101 


A See end of state ‘Metropolitan County Areas.” © SM, 1949. 


Lancaster Countians Spent 


$200,461 ,000.00* 
In 1948 In Lancaster County 


LANGASTER — PENNSYLVANIA’S OUTSTANDING TEST MARKET 
This Stable Market Completely Covered By The 


LANCASTER NEW ERA Intelligenfer seas Journal. 
SUNDAY NEWS 


* Sales Management—1949 Survey of Buying Power 
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YORK’S QUALITY OF MARKET SECOND HIGHEST OF STATE'S MAJOR MARKETS 


Check off all Pennsylvania markets with 50,000 people and prize farm lands. In the city, per family income is 
or more. York tops all but one in Quality of Market a plump $5753; throughout the county, a high $4788. 
rating. These highlights of York’s prosperity tell why: Retail sales are 56% above the city’s percentage of U.S. 
population . . . and with 30% of York County’s popula- 


Income, retail sales, food, drug, general merchandise tion, the city accounts for 53% of the county’s sales. 


sales are up in both York city and York county... a 
well balanced market embracing famous industrial plants 


GREATER YORK MARKET 


For an Effective Selling Job in Greater York York York County 
Population 61,200 202,100 

Families 18,700 61,800 

THE YORK DISPATCH . - « « YORK, PA. Retail Sales $ 85,231,000 $160,811,000 
Income 107,590,000 295,874,000 


Represented by REYNOLDS-FITZGERALD, Inc 


The ‘SM’? symbols mark original, exclu- 
PE PENNSYLV V AN N I A— — Metropolitan County Areas sive estimates by SALES MANAGEMENT. 
cee ares RETAIL SALES—1948 ae EFFECTIVE BUYING INCOME—1948 oe 
JSM 1/1/49 ESTIMATES GD ESTIMATES CONTROLS 
METROPOLITAN a A pues es | ll, —————$—<_—_—_——_—_|—_- od 
| 
COUNTY | | | i. STORE cnours | | | —— Oust 
| in thousands ollars et ross ual- 
AREAS Total | Families} Dollars | Pie “ites - Dollars income) % | % of | ity of 
(fin | % (in (in | % | Furn.- (in % | Per | Per | Vole | of |U.S.A.| Mar- 
thou- of | thou- thou- | of | | General House- | Volume thou- of Cap- | Fam-| ume | Labor} Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.) Food Mdse. Drug | Radio Code sands) USA! ita _ ita | ily | Code | Force} tial Index 
Allentown-Beth- | | 
lehem-Easton...3} 444.7) .3035 125.3) 389,674 .2986) 106,451 47,590; 8,137) 29,019].......... 618,655 .3276 1 391) a ae 3140) 103 
Altoona..........4] 152.9) .1043 42.6 121,821) -0933 39,126 19,323; 2,763) 9,832].......... 172,777, .0915 1,130, 4,056...... Seer -0946) 91 
hiatal 41 209.1! .1427 60.1 178,243) .1365 45,060 24,364) 3,325) 12,250].......... 293,576 .1554| 1,404) 4,885)......|...... 1472) 103 
Harrisburg. ..... 52] 206.4) .1409 59.2] 192,693) .1476 43,531| 29,039; 6,215) 16,731].......... 313,728, .1661, 1,520) 5,299...... hs spleen -1555) 110 
Johnstown.......59} 235.2) .1605) 57.1 171,766) .1316 41,736) 35,665) 3,086) 10,072].......... 251,899 -1333) 1,071 4,412! bars oi Rec sen -1382) 86 
Lancaster... .... 63] 225.5, .1540 64.81 200, 461| -1535) 42,00) 21,601 3,927) 10,901).......... 324,044! .1716, ; ,437| 5,001|...... Jeeeees -1627, 106 
Philadelphia... . 87] 3,456.1.2.3591| 959.7] 3,220, 738 2.4670 839,676; 629,627) 87,018) 168,783].......... 5,458,149 2.8895, 1,579 5,687) keoees Gaerane 2.6568, 113 
Pittsburgh... . . 89] 2,433.6 1.6613 646.3] 2,077, 976 1. 5917) 587,643 380,936 55,881) _ | er 3,495,680 1.8504) 1,436) 5,409)...... Ree 1.7349) 104 
Reading.........95} 250.4) .1710 72.0} 223,472) " 60,862) 23,412} 4,558) 16,822].......... 355,818) .1883) 1,421) 4,942)...... | pxewes -1797| 105 
Scranton- 
: | | 
Wilkes-Barre 110} 701.9) .4791 174.4 504,648) -3865) 154 , 939) 70,088} 11,159; 33,919].......... 909,225 .4812) 1,295) 5,213)...... | sicwieseed 4524) 94 
isicheeaes 138 202.1| 1379) 61.8] 160,811) .1231 37,066, 19,072 _— 7 Dawa eeeere 295, 874) 1566) 1 464) 4,788)... . eden 1428) 104 
© SM, 1949, Before using these figures, see explanation page 19. 


Have you ordered your LIBRARY COPY of the 1949 Survey? 


As an annual reference issue, SALES bound editions. These copies of the 
MANAGEMENT'S 1949 Survey of Buy- 1949 Survey are protected by stiff, cloth- 
ing Power gets a lot of wear and tear type covers with the name and date of 
throughout the year. For executives who the issue attractively gold-stamped on 
want one copy of the Survey in their the front and on the backbone. Price 
office that will stand the punishment of $6.50 each postpaid. Write SALES 
year-round usage, we will soon have MANAGEMENT, 386 Fourth Avenue, 
available a limited number of special New York 16, N. Y. 
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PENNSYLVANIA'S 4 


Williamsport 
York 


Of all cities of 50,000 or more pop- 
ulation, these 4 only are rated by 
Sales Management as above par 
(above their proportion for popu- 
lation) in all 7 per capita Indices 
of Market: Income, All Retail Sales. 
Food Store Sales, General Merchan- 
of Narket: Income, All Retail Sales, 
Furniture - Household - Radio Store 
Sales and Quality of Market Index. 


These cities are all good cities of 
high sales potential. Williamsport 
is not only good, but is particularly 
well balanced. Seventeenth in popu- 


WILLIAMSPORT SUN e 


Represented by J. P. McKINNEY & SON e@ NewYork e@ Chicago @ San Francisco 4 


XE AWW, .F'-’7?*FoQmtiQqigg ABC, ,”£2ttH_|—H—h~t~OAWtrCrKSS 


SUPERIOR CITIES 


Harrisburg 
Johnstown 


lation size it is 12th in Income and 
Food Sales per capita; 10th in Total 
Retail Sales; 9th in General Mer- 
chandise and Household Furnish- 
ings. Only in Drug Store Sales is it 
somewhat out of line, jumping to 
4th place. 


These four cities are good test cities 
—where you'll have a good poten- 
tial to sell. But Williamsport — all 
alone in the north-central part of 
the State with no near-by large city 
to influence or confuse 
conditions — is ideal. 


Vanes 


GAZETTE & BULLETIN - 


Le 5 PS 


“a; 


DTR<OVIIN NSAI \s QQ gQG 0 WOWOOHHHY ~ SOARES OANA 


The ‘SM’ bols mark original, exclu- 
PENNSYLVANIA—New Metropolitan County Areas live estimates by SALES MANAGEMENT, 
"POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 JM ESTIMATES ones M ESTIMATES CONTROLS 
AREAS ss = =a 
"eiteinoan eae! ' coe] | « y (Qa 
~ (in thousands ars, et ross 
Total Families} Dollars eae Dollars Income) % | % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A.| Mar- 
thou- thou- thou- of General House-| Volume thou- of Cap- | Fam- | ume | Labor} Poten- ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Code| Force} tial | Index 
New Castle..... 165} 102.3) .0698 27.7 82,292) .0631 22,378 11,371) 1,921) 6,264].......... 127,773| .0676| 1,249) 4,613)......]...... 0667) 96 
Williamsport... .1 102.2) .0698 30.3 82,250) .0630 21,972 10,619; 2,323) 4,867].......... 134,086) .0710) 1,312) 4,425|......|...... 0684) 98 
PENNSYLVANIA—Multiple Cities 
& 
Beaver Faile— R 
New Brighton... . 32.3) .0220 8.9 36,848; .0282 10,429 5,123 815 i, Serer: 40,795) .0216| 1,263) 4,584)......|...... .0237| 108 
Homestead— 

West Homestead 38 
—Munhall....... 32.0) .0218 8.8 40,874) .0313 10,821 2.077; 1,836; 3,608].......... 61,125} .0324| 1,910) 6,946)......|...... 0390) 1 
Huntingdon— = 

Mount Union. ... 13.9) .0095 4.2 16,309) .0125 4,303 1,107 301 2 Perea 12,767| .0068| 918) 3,037)......|.....- 0091 
State College— 1 
Bellefonte....... 14.0) .0096 4.6 21,232) .0163 5,375 . Tee Uc ccccccss 13,888} .0074| 992) 3,019)......|.....- -0105 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
adv. 
For market data of major Metropolitan Areas, see page 133. 
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SAMAn©04ng4»y 


NEW JERSEY 


CAMDEN 
CAMDEN 


PASSAIC 


MORRIS 


PATERSON _ 
@ 


Clifton @ 


Oro - °K iort® Bergen y/ HUDSON 
> Sib Meme! West New York 
Pattee? Car PUnion City 
O NEW Chet Hoboken 
—— MOERSEY City 
Laeesncil 2 


Bic \eldg yy 


Bayonne 
J 
MIDDLESEX 


TRENTON WO 


ATLANTIC 


fj 


Copyright by 
Glad MANAGEMENT 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


PB 1946 Retail Sates in Excess of $100 Million 

1946 Retail Sales $50.0 Million to $99.9 Million 
1946 Retail Sales $25.0 Million to $49.9 Million 
1946 Retail Sales $10.0 Million to $24.9 Million 
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Atlantic City 


is a rich 


ry 


for per 


that influence 


Atlantic 


Represented Nationally By KELLY-SMITH COMPANY 


ATLANTIC CITY 
MARKET 


Atlantic City IS a Major Market...a PLUS Market in 
every sense of the word. A year ‘round permanent 
population of 103,000 in the Atlantic City Metropolitan 
District (1948 estimate) PLUS 12,000,000 to 15,000,000 
visitors annually gives you a market with a sales potential 
that compares favorably with the largest in the country. 


market .. 


When you are making 


In the very important classifications of Foods and Drugs, 
Atlantic City has consistently led every large city in New 
Jersey in Per Capita Sales. 


- and it is an easy-to-sell market .. . 


and visitor alike, if you will use “the newspapers 
City’s” buying habits, the . .. 


Atlantic City Press 


Every Morning including Sunday 


Atlantic City Evening Anion 


sales plans for 
New Jersey 


Daily except Sunday 
Publishea by PRESS-UNION PUBLISHING CO. 


( Raicantve 
city 


(ATLANTIC CITY 


METROPOLITAN DISTRICT 
AS DESIGNATED BY 
U.S.BUREAU OF CENSUS 


N E W J E R S ia Y es * ; —_—eoe - The “SM” symbols mark original, exclu- 
Se Se aN cee ae —_ o.3 . = sive estimates by SALES MANAGEMENT. 

City County City County City County 
BR ere re Monmouth Kearny Hudson Rahway nie ikGs Ge oo ee 
I GO ica neckicnewsveeen Atlantic oe Sa iacis cad ig sim ne Union LO eee reer re Monmouth 
Bayonne ...........seeeseeevees Hudson Long Branch Monmouth CE ev cndereccesrnaceand Bergen 
DEED 660 casvocecrereedennevad Essex er re ee Essex Rutherford Bergen 
SE, 5. cas cbaneeeeideniennn Essex NN 25 cd ooo 'g wag Wes mcd Cumberland siete cia wis ain wenn de aen Salem 
EN wend vessaae webs Cumberland RIN. od ckra's sass eieek we matee Essex OS er err Somerset 
EO one ccccnccrecceses Burlington SIE OR Ee Morris South Orange Essex 
SNE Svccocccccrsvecencvens Camden SS OS eee Essex re Swink mameeeel Union 
BD wscncescscaccschessceene Passaic New Brunswick ............. Middlesex Teaneck Bergen 
Breer Camden North Bergen ..Hudson _ EA ere Mercer 
Dover ..cee ee eee eeeecececeseees Morris DE iskipedateuustwewnnssaniiea Essex Union Union 
_ at bale cn eae tc ~ — Ocean City Cape May SD cicceckdekestesvduas Hudson 
es ~ TR oe. ce ie B peer I gadis ds ard wre icon ios. We pha Essex Vineland Cumberland 
a $3 — Passaic Passaic er Cape May 
I ce cat ots de aisle See Monmouth , alee 
ee ae Bergen DNs dhivenaninskekuerwanan Passaic Westfield ..... .....Unio 
Hackensack Bergen Perth Amboy Middlesex West New York _..Hudson 
I a con le Hudson PINE Fis canexnici nen saan Warren 0 ere : . Essex 
Irvington Essex Plainfield Union Woodbridge ......----.:+>. ...Middlesex 
I SAG. be caine heeeaa axon Hudson PND, kis cg Saraeeunnes c5a 408 Mercer een Gloucester 
SO res RETAIL SALES—1948 1 EFFECTIVE BUYING INCOME—1948 = G 

1/1/49 BY) estimates peed ESTIMATES CONTROLS 

COUNTIES a ; — ai cee 

om TIE eel 5 — i 
in thousan 7 et 

Total Families} Dollars CxD Dollars income| % | % Wi ity ~ 

(in % (in (in % Furn.- (in % | Per | Per | Voi- | of | U.S. oe 
thou- of thou- thou- of General House- | Volume thou- of Fam- | ume | Labor | Poten- inde 

sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio C) sands) |U.S.A.| ita ily | Code | Force} tial 

Meals... cc0008 8} 133.5) .0911| 42.3] 158,303] .1212| 43,142! 13,879} 5,042) 6,903].......... 201,610] .1067| 1,510) 4,766) B 4.3 | .1079) 118 
AAtlantic City. . 69.0) .0471 22.7 117,144) .0897 27, 138| 12,844 4,320) 4,702 F 122,337) .0648| 1,773) 5,389)....../.....- .0687| 146 
Bergen....... 82(b)} 465.0) 3174] 130.1] 360,003| .2758| 124,609, 16,302 8,058) 13,019].......... 665,880| .3525| 1,432| 6,118, B | 1.3] .3225) 102 
Garfield......... 32.4 .0221| 8.61 15,484) 0119 5,581 211 __ ae H 20,665| .0157| 916| 3,449]......|...... .0158| 71 
A See end of state ‘Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


THIS IS NO BULL 


RADIO STATION TELEVISION STATION 


970.. W AAT... WATV..... 


deliver more homes per dollar than any other 
New York—North Jersey radio or television stations: 
WAAT—5,000 w, WATV—50,000 w of effective radiated power 


*Latest cost-per-thousand figures available upon request. 
REPRESENTED BY WEED AND COMPANY 


NEW JERSE Y — (Continued) tive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE . ADVERTISING 

1/1/49 ESTIMATES prs GD ESTIMATES CONTROLS 

COUNTIES a | Ss ——| § —— a 

FOUR STORE GROUPS 

CITIES (in thousands of dollars) yD Net Gross Qual- 
Total Families} Dollars __ Dollars Income} % % of | ity of 

(in % (in (in % Furn.- (in % | Per | Per | Vol- U.S. A. | Mar- 

thou- thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 

sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Code | Force} tial index 

Teaneck......... 31.9 0217) 8.6]  17,285| .0132| +84 387; 351] 523] 4H 64,129| .0339| 2,010) 7,457|......|...... .0253| 117 
Hackensack... . 30.1| .0206; 8.5] 77,060) .0590/ 21,816; 10, 414/ 164, 5,323] G 50,725| .0269| 1,685] 5,968]....../...... .0353| 171 
Englewood......]  23.5| .0160| 6.5] — 31,328| .0240 7,703 1,671 596 2,355) 4H 42,493) .0225| 1,808] 6,537/....../...... .0217| 136 
Rutherford... 17.0| 0116) 4.8 17,644) .0136 5,239) 698 427| 1,064 H 26,602} .0141| 1,565) 5,542)....../...... .0135| 116 
Ridgewood. ..... 17.2} .0118| 4.9] 18,364) .0140 5,774) 687 634, 1,039) 4H 35,543| .0188| 2,066| 7,254]......|...... .0160| 136 
Burlington....... 87] 104.0| .0710| 29.0} + 69,153| .0530] 21,818 2,946] 1,671) 2,433).......... 89,980| .0477| 865| 3,103} B | 11.8] .0540) 76 
Burlington. ...... 11 " 0075, 2.9 11,341| .0087/ 2,915 705 370| 1,456].......... 11,968] .0063) 1,088] 4,127]......]...... 0073} 97 

| 
Camden......... 87} 279.7) .1909, 78.3] 224,456 a 68,589, 19,368} 4,889) 17,490].......... " 943,192) .1816| 1,227| 4,383} D | 1.2] .1806) 95 
Camden........ 135.8) 0927, 36.8] 130,409| 0909 34,576] 16,841| 2,512} 16,708] F 169,133] .0895| 1,245] 4,596]......]...... .0933| 101 
Collingswood . . 15.7| .0107| 4.7], 15,038) .0115| 4,618) 510/385 . H 28,386! .0150| 1,808] 6,040)......)...... .0131| 122 
Cape May......... 33.6) .0229; 11.4) 47,311) 0362) 14,803, 2,670 782| 1, 167].......... 45,611, .0242| 1,357| 4,001 E | 7.0] .0275| 120 
Wildwood... 6.5| .0044/ 2.1] 13,720) .0105| 4,398 | 1,355} 251, 622] 4H 9,576] .0051| 1,473] 4,560)......|...... .0066| 150 
Ocean City..... 7.0! .0048 — 12,727| .0098) 4,480 886) 212! — ae 7,891) .0042) 1,127/ 3,156)......]...... .0060| 125 
Cumberland. ...... 84.5| .0577; 25.9] 78,646) 0602, 22,236] 6,250 1,556! SS 88,303| .0467, 1,045| 3,409} A | 15.0 0530| 92 
Bridgeton... 23.5| .0161 7.2) 27,200) .0209} 7,653, 2,444) 482| 1,177] H 26,414| .0140| 1,124| 3,669]...... Te died 0165} 102 
Millville... 17.0| 0116, 5.1 14,707| .0112! 5,184) 967 247} 712] - 16,541} .0087| 973| 3,243]...... ss .0100| 86 
Vineland. ....... 8.0) mn 2.3 27,683 0212! — 2,775| 709} 1,261) H 11,000) .0058) 1,375] 4,783)...... he 0103) 191 
| | 

82(b) wn -6350/ 260.2) 1,052,399 nal 276,768} 176,219 24,4721 57,504].......... 1,722,870| .9121, 1,862| 6,621 E 0.4 8249| 130 
Newark....... 454.0| .3100/ 127.0} 684,933) 5247] 138,543] 159,187| 13,920) 46,335] B 819,880} .4341) 1,806] 6,456/....../...... 4365] 141 
East Orange. .... 77.5) .0529, 25.4] 75,753! .0580] 18,200 7,727| 2,385] 2,501) 4H 155,610| .0823| 2,008) 6,126|......|...... 0691) 131 
eaten Bateae 00.0 0410} 17.8] 54,711 0419} 16,112 1,913] 1,533) 1,872] H 109,320 0579) 1,822] 6,142|......]...... 0497) 121 
oats Riwaaaid 46.4) 0817; 12.7 7,868 .0443) 18,928 2,558, 1,757| 2,501) H 104,598| .0554| 2,254| 8,236|...... ae. 0473] 149 
Pn ~ 48.8 .0333) 13.7] 37,885) .0200/ 12,034) 1,011; 1,331 750) 4H 94,778| .0502| 1,942| 6,918)...... aye 0405) 122 
Roi esccus 38.2} .0260' 10.6] 37,868, .0290, 14,061 1,732} 1,107; 1,977] H 67,385] .0356| 1,764) 6,357|...... Ce 0317) 122 
West Orange... 29.6) .0203/ 7.6]  16,842| .0129 5,906 796} 331 CC 59,458} .0315 2,009] 7,823]...... Bd .0237| 117 
Belleville......., 32.0) .0218 8.7 14,728] .0113] 5,375) 212| 457}. * H 46,856| .0248| 1,464] 5,386]...... wen .0202| 93 
_Maplewood....... 25.4] .0173' 6.71 16,835! .0129} —«5,733| 138] 512 o] 4H 56,402| .0299| 2,221] 8,418)...... ‘he 0223] 129 
“Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
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You're on the Right Road in HUDSON COUNTY 


Shaded Area Denotes 


Jersey Observer 


Zone of Influence (LEK ELA 


yERSEY Ci ‘WW 


THE RICH NORTHERN HALF 
OF HUDSON COUNTY. N. J. 


heapactt} V7 dui = Ni 


To OBSERVE a definite increase in sales, use the only 
evening paper dominating the rich northern half of 
Hudson County, New Jersey’s 2nd largest market. 


NEW JERSEY’S 2nd LARGEST MARKET 
.. when your schedule includes 
THE RICH NORTHERN HALF 
... consisting of more than 
89,500 FAMILIES 
... getting your share of 
$250,000,000 RETAIL SALES 


... quickly and at low cost thru the 


PFersey Observer 


The Evening Paper that Goes Home, Stays 
Home, and is Read by the Entire Family 


Represented Nationally by 
GILMAN, NICOLL & RUTHMAN 


New York, Boston, Chicago, Philadelphia, 
San Francisco, Los Angeles 


NEW JERSEY — (Continued) 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

SM ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ons 6D ESTIMATES CONTROLS 

COUNTIES 
omen "Eons paaurs . = out 
in thousands jars et 
Total Families} Dollars 2 *7D Dollars Income} % | % of ze 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of [U.S.A 

thou- of thou- thou- General House- | Volume thou- of | Cap- | Fam-| ume |Labor | Poten- | ket 

sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio ‘| Code sands) |U.S.A.| ita ily | Code | Force} tial | Index 

| Ee 25.5) .0174 6.7 13,677} .0105 5,511 223 309 157 H 50,353) .0266) 1,975) 7,515|......]...... 0199) 114 
South Orange. ... 16.4} .0112 4.2 16,827} .0129 4,917 234 649 er 40,604) .0215| 2,476) 9,668)......]...... -0169) 151 
Gloucester... .... 87 84.0) .0574 24.3 48,833) .0374 13,467 1,467; 1,221) 1,52B].......... 62,900} .0333) 749) 2,588) B 13.5 0394) 69 
Woodbury....... 10.5} .0072 3.2 13,819) .0106 3,833 637 521 411 H 12,698) .0067| 1,209) 3,968)......]...... 0080) 111 
Hudson. ..... 82(b)} 738.8) .5043| 206.7) 597,644) .4577| 205,391 36,930; 14,341) 40,764].......... 1,068,939) .5658) 1,447| 5,171) D 0.2 5211) 103 
Jersey City...... 320.0) .2184 89.5] 222,303) .1702 91,755 11,058; 7,116) 19,462 Cc 469,800) .2487| 1,468) 5,249)......}...... 2191} 100 
Bayonne........ 89.6) .0612 22.5 78,283) .0600 26,179 3,966 1,309} 4,601 F 130,698} .0692) 1,459) 5,809)......]...... 0648} 106 
Union City...... 65.0) .0444 19.9 £3,809) .0742 25,110 14,534 2,277 5,664 H 90,185) .0478) 1,387) 4,532)......]...... 0550) 124 
Hoboken........ 54.8) .0374 8. 38,843) .0297 20,376 1,801 968} 3,803 E 68,759) .0364) 1,255) 4,352)......}...... 0346) 93 
North Bergen. ... 45.1) .0308 12.9 31,673! .0243 10,678 110 313 1,118 H 71,864; .0380! 1,593) 5,571!......1...... .0325! 106 
© SM, 1949. Before using these figures, see explanation page 19. 

Tee eo 


BAYONNE CANNOT BE 
FROM THE OUTSIDE. National BOGNER & MARTIN representatives 


295 MADISON AVENUE, NEW YORK 17 


Get your free copy of the new complete survey 


“STANDARD MARKET DATA 


BAYONNE, NEW JERSEY” 


Prepared in conformity with Standard Market and Newspaper Data Forms of the 


BUREAU OF ADVERTISING, A. N. P. A. 


AMERICAN ASSOCIATION OF ADVERTISING AGENCIES 


THE BAYONNE TIMES 


e 228 N. LASALLE STREET, CHICAGO, ILL. om 


_ 


for 


and 


SALES MANAGEMENT 


In Mid-Jersey Income and Retail Sales 


Route Your Advertising to 
THE RARITAN BAY 


Perth Amboy-W oodbridge offers advertisers one 
of the largest concentrations of income and sales 
in New Jersey. Retail sales, averaging $4562 per 
family, hit such a pace in ’48 that cash registers 
in Perth Amboy alone rang up total dollars ex- 
ceeding the city’s income by $8,493,000. 


PERTH AMBOY- 
WOODBRIDGE 


MIDDLESEX COUNTY’S 


uF | 


FIRST MARKET 


PERTH AMBOY-WOODERIDGE d The Perth Amboy Evening 
TOTAL P.A—W N. J. FAMILY U.S. FAMILY News alone can thoroughly 
FAMILY AVERAGE AVERAGE AVERAGE sell this market . . . with 
ii citing ci’ $84,626,000....... Be aecekackent ae $4531 85% coverage of the ABC 
Retail Sales ......... 78,929,000....... ee DR iis da enuder 3131 city zone, more than 60% 
ES ee gris eee o tie havweese ee oan eee: awas.e ror = of the entire ABC market 
General Merchandise . 5,459,000....... 316............. 306............. 
Sieee .....+..00ses. 2,149,000. ....... Se  eRRenD 89 of 14,341 people. 
Furn-Hshid-Radio .... 4,731,000*...... ca sl aig Wav enscoees 165 
* Perth Amboy only; Woodbridge figure not available. iad 


Perth Amboy Ebenina News 


Represented by Ward-Griffith Co. 


PERTH AMBOY, N. J. 


The ‘“‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


NEW JERSE Y — (Continued) 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
6yD ESTIMATES 6YD SALE ADVERTISING 
1/1/49 ESTIMATES ous ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS Fa | 
CITIES (in thousands of dollars) 6yD Net Gross 
Total Families} Dollars Dollars Income} % % of | ity of 
(in | % | Gn tin %, Furn- (in % | Per | Per | Vol- | of [U.S.A 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam- | ume |Labor]| Poten- | ket 
sands) | U.S.A.) sands) | srnds) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
West New York.. 44.8) .0305 13.3 53,186) .0407 17,404 3,380 1,036; 4,525 H 67,382) .0357} 1,504) 5,066)......]...... -0362) 119 
Kearny......... 45.4| .0310 12.3 29,913) .0229 12,687 757 749 356 G 69,271) .0367) 1,526) 5,632)......]...... -0314/ 101 
Hunterdon. ....... 39.5) .0269 12.0 31.730) .0243 7,461 636 0 ere 41.293) .0219) 1,045) 3,441) B | 29.0 0236] 88 
Mercer......... 127] 230.0) .1570 60.8] 235,866) .1807 63,392 28,622; 6,051) 12,870].......... 337,020) .1784| 1,465) 5,543) B 2.9 1748) 111 
ATrenton....... 130.0) .0888 33.4 183,503) .1406 50,351 26,332) 4,444) 11,734 E 182,610} .0966) 1,405) 5,467|......]...... -1082| 122 
Princeton........ 11.0) .0075 3.4 18,162) .0139 5,248 1,985 357 | ee 24,125) .0128) 2,193) 7,096)......]...... -0121| 161 
Middlesex... .82(b)] 256.9] .1754 67.8] 223,595) .1713 78,608 11,790} 6,051) 11,367].......... 319,346) .1691| 1,243) 4,710) B 2.9 -1710} 97 
Perth Amboy... 49.3] .0336 13.01 64,843] .0496 18,570 5,043] 1,706! 4,731 F 56,350! .0298! 1,143] 4,335]......]...... -0365| 100 


A See end of state “Metropolitan County Areas.” Before using these figures, see explanation page 19. 


IT MAY SOUND REPETITIOUS, BUT... 


Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains afl comment necessary to a complete understanding of the use of all County and City figures. 
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New/Brunswick stands out as one of 


Jersey’s Busiest Shopping Centers 


SALES 84% ABOVE PAR! 


Check off the New Jersey cities. Compare 
their “percentage of state population” against 
their “percentage of state retail sales” . . . for 
an evaluation of their comparative strength 
as market centers. 

Self-contained New Brunswick . . . 31 miles 
from New York . . . stands out as a shopping 
hub .. . with sales 84% above its percentage 
of state population. In fact, families in Mid- 
dlesex and neighboring counties depend so 
heavily on New Brunswick to fill their living 
needs that retail sales .. . as a result... 
exceeded income in ’48 by $10,792,000. 


The New Brunswick Daily Home News and 
Sunday Times keep pace with your big op- 
portunity in this market... by carrying your 
advertising into 100% of the homes in the 
ABC city zone of 57,271 population and pro- 
viding 76% coverage of the entire ABC market 
of 127,420 population . . . an intensity of 
coverage equalled by no other newspaper in 
this section of the state in its respective ABC 
market. 

Sell this busy sales center through the superior 
sales power of the Daily Home News and The 
Sunday Times. 


THE DAILY HOME NEWS = Ghe Sunday Times 


NEW BRUNSWICK, N. J. 
Branch Office: 512 Fifth Avenue, New York City 


° The ‘‘SM’’ symbols mark original, exclu- 

NE JERSEY— (Continued) sive estimates by SALES MANAGEMENT. 
ULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ag ESTIMATES SM SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

a ; SALES |___ ee egies aaiamaeal 

COUNTIES FOUR STORE GROUPS : | rs aad 

Ti n thousan et al 
_— Total Families} Dollars eanusanaen P CYD Dollars Income] % %, ot | ity of 

(jn | % | (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar- 

thou- of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 

sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial | Index 

New Brunswick..} 43.0] .0204) 12.0 70,433 .0540|. 21,555) 4,913) 2,131/ 5,133] G 59,641) .0316) 1,387) 4,970)......]...... 0379) 129 
Woodbridge... .. 22.3) .0152 5. one .0108 6,554 416 443 ag H 28,276 -0150) 2 3° aoe See 0138) 91 

| 
Monmouth... .82(b) 195.0) .1331 59. 211,770} .1622 62,129) 14,154) 5,619) 8,166].......... 287,430| .1521| 1,474) 4,798) A 8.2 1513; 114 
Red Bank....... 16.5) .0113 4.7 32,401 0248! 8,569) 2,250 971 1,273 H 40,295) .0213) 2,442) 8,573)......)...... .0204) 181 
Long Branch..... 26.3) .0179 7.6 22,447 0172) 7,958 1,184 719) 856 H 32,528! .0172| 1,237) 4,280)......]...... .0173| 97 
Asbury Park 21.0) .0144 6.4 50,189 -0384| 9,666 8,813 1,509} 2,627 H 27,,196| -0144) fF ee ae .0216) 150 
Freehold. ....... 8.5) .0058 2.4 14,400} .0111) 3,885 447 364 Deisetcedes 12,997 -0069) co | ee eee -0079) 136 
Morris....... 82(b)} 139.4) .0952 40. 122,648; .0940 34,396 8,410; 2,901) 6,126].......... 160,239) .0849, 1,149) 3,986; B 5.4 .0897| 94 
Morristown...... 17.0) .0116 4.9 39,615) .0303 8,083 5,381 880} 2,727 H 32,709 -0173| F fo ae eae .0201} 173 
a 15.8) .0108 4.4 20,605) .0158 6,099 1,826 540; 1,139 H 17,787| .0094' 1,126} | RR RE -0116! 107 
*Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
adv. 


For market data of major Metropolitan Areas, see page 133. 
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SALES MANAGEMENT 


“Only paper blanketing the rich Monmouth 4g : (N 10 YEA RS 
Ocean County, New Jersey Market” aii ee 
CIRCULATION 22.008 Daily 1938 Retail Sales—$ 81,966,000* 
d 1948 Retail Sales—$265,531,000* 
Member ABC 
CIRCULATION BREAKDOWN BY TOWNS The growth of the ASBURY PARK PRESS MARKET 
re (Monmouth and Ocean Counties, N. J.) continues to be 
Asbury Park 5733||Eatontown 264 astonishing. 
Neptune __1962)|Shrewsbury 55 For instance, in 1938, according to Sales Management, 
Allenhurst 673)|\Sea Bright 62 retail sales in this market were $81,966,000 . . . while in 
Deal 144||Highlands 71 1948, just 10 years later, retail sales were $265,531,000, 
_— ° : fe) 
Ookhurst 309\|At. Highlonds | 151 ear - capri se bial 
— . ut this isn e whole story ... new Duiidings, new 
Bradley Beoch | __970 pulemetows 38 store fronts, record bank deposits . . . all point to the 
Neptune City 711)\Keansburg 71 fact that this market blanketed by the ASBURY PARK 
Avon ___ 436) |Keyport 156 PRESS is now one of the nation’s top markets. 
Belmar __1812)|Matowan 141 * Sales Management—-Survey of Buying Power 
New Bedford 404 |Freehold 1140 
png nt_| 70) remewsae 381! ASBURY PARK PRESS 
Sea Girt ___221)|Point Pleasant 1046 7 - 
Manasquan 839 |Lakewood 687 70th YEAR OF LEADERSHIP 
Brielle 137 ‘Tome River 390 | | Evening and Sunday, Asbury Park, N. J. 
Long Branch 723||\Seaside Park 31 Market Survey and Dealer I.ists a Request 
Red Bonk 743|\Seaside Heights) 75 Telephone Asbury Perk 2-300 
Rumson 63 |Mantoloking 16 
Fair Haven 60||Manahowkin 200 
ri det 36 lO renee 97| —-| RADIO STATION WJLK-FM __— 
Little Silver 49 “The Radio Voice of the Asbury Park Press” ote 
TOTAL! 22,008 Member Broadcast Measurement Bureau 


The ‘‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


NEW JERSEY (Continued) 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 ” SALES 
. ESTIMATES SALE ADVERTISING 
yD 1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES / a $$ eee 
FOUR STORE GROUPS | FAR 
CITIES (in thousands of dollars) GYD Net Gross Qual- 
Total Families} Dollars = Dollars Income| % % of me 
(in | % | (in (in M, Furn.- (in % | Per | Per | Vok | of JU S.A. 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force] tial Index 
Se 41.01 0280 13.4 53,761; .0411 14,075 1,992! 1,681 le 56,700] .0300| 1,383 4,231| B 8.6 -0329) 118 
Passaic....... 82(b)} 345.0) .2355 99.5} 357,902) .2741 we. 204 28,110 6,883) 28,547].......... 526,690) .2788| 1,527) 5,293) D 1.0 -2687! 114 
Paterson........ 152.0) -1037) 43.8] 195,046! .1494 52,341 24,580 3,850! 15,842 E 237,360) .1257| 1,562] 5,419!......1...... -1284| 124 
© SM, 1949, 


—_— 
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Before using these figures, see explanation page 19. 


| NEWSPAPER 


in a No. 1 Community 


Just as Paterson is the first in size, first in income, and first in 
sales in its trading area, the Paterson Evening News is first in 
circulation (city and suburban), first in advertising (local and 
national), and first in leadership. 


Paterson Zbening News 


PATERSON, NEW JERSEY 
NATIONAL REPRESENTATIVES @ STORY, BROOKS & FINLEY, INC, 
NEW YORK @ CHICAGO @ PHILADELPHIA @ BOSTON 
CLEVELAND @ LOS ANGELES @ ATLANTA 


~ 
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Elizabeth Daily Journal 


The home town newspaper that serves 
Union County’s 323,200 readers 


PUBLISHED IN ELIZABETH, NEW JERSEY 
THE COUNTY SEAT NEWSPAPER 


How’s business, well, here 
are the area sales figures 


RETAIL SALES ... $253,677,000 


FOOD} GENL.MDSE. DRUG HOUSE FURN. 
*79,175,000 16,087,000  *4,995,000 *14,675,000- 


Net Effective Buying Income __ $500,876,000 
Net Effective Per Family income $6,364 
Net Effective Farm Income __—_—«$2,571,000 


+ The ‘“‘SM” symbols mark original, exclu- 
NEW JERSE Y— (Continued) . sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 a 
ESTIMATES SALE ' gy ttle ory 
1/1/49 ESTIMATES omse ESTIMATES CONTRO! 
COUNTIES FARM 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) 7D Net Gross in 
Total Families} Dollars Dollars |Income} % % < 
(in % (in (in % Furn (in % | Per | Per | Vol- U. S. ~ 
thou- thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume | Labor] Poten- \. 
sands) | U.S.A.) sands) | sands) |U.S.A.) Food Mdse. Drug | Radio le sands) | U.S.A. ita ily | Code | Force} tial 
@Passalc........ 64.1) .0438 17.4 93,413) .0715 24,435 7,938} 2,071) 11,407 F 97,368} .0515) 1,519) 5,596)......].....- -0560 os 
@Clifton........ 62.8) .0428 17. 41,517| .0318 11,019 460 282 812 H 104,774| .0555) 1,668) 6,163)......]...... 0459 rs 
Re 1 46.0) .0314 13.6 39,365) .0302 8,838 1,463 a )|)h6|—6 45,603) .0241; 991| 3,353) B 17.0 0274 be 
ee 9.6) .0066 2.9 12,002} .0092 2,887 650 410 977 H 12,633) .0067| 1,316) 4,356)......).....- 0074 = 
Somereet.......... 89.1) .0608 24.2 63,835) .0489 17,232 ct me” et eee 81,969] .0434) 920) 3,387, C 7.5 0485 be 
Somerville....... 12.5) .0085 3.7 19,151) .0147 4,534 1,853 631 i, H 14,426} .0076| 1,154) 3,899)......}....-- 0099 
ee 31.4) .0214 9.4 34,600) .0265 7,124 1,923 > ae 40,676| .0216| 1,295) 4,327) B 25.7 0230 yo 
es 82(b)} 384.0) .2621; 104.3] 342,345) .2622} 108,816 24,985; 6,572) 20,301).......... 617,456| .3268| 1,608) 5,920) D 9.0 2045 rn 
Elisabeth........ 122.6! .0837 33.3) 131,802! .1010 36 , 232 13,133 2,069! 10,162 F 187,284! .0992| 1,528! 5,624!......|....-- .0966' 
@ See end of state “Multiple Cities.” © SM, 1949. Before using these figures, see explanation page 19. 
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Your New Jersey List... 


—e 
ee PASSAIC-CLIF'TON * 


ee: 


PTE SE 
LPULELM EU LT OLEAN 


* Passaic-Clifton is a one-city market 
of 126,900 people recognized by 
Sales Management, Standard Rate 
& Data and the Audit Bureau of 


Circulations . . . One continuous 
Main Street ... one major business 
section... and no shopping boun- 
aries. 


According to Sales Management, Passaic - Clifton ranks second among major 
New Jersey markets in per-family income . . . its $5,876 average is topped only by 
Newark . . . its total family income is $202,142,000 . . . yet Passaic-Clifton com- 
prises only 42% of the entire ABC trading territory of 300,000 people . . . the Bergen- 
Passaic County area that pours more than $134,930,000 in retail sales into Passaic- 
Clifton stores. 


But, these Sales Management 1948 estimates tell only a part of the-story about 
this rich industrial area . . . other sources reveal that through only one newspaper 
can you be certain of placing your sales message in its homes. . . . With a concen- 
tration of circulation found in no other major North Jersey market, this newspaper 


exerts greater advertising influence on greater per-family income. 


Check sales, total income, per-familysincome and concentration of circulation 
in all New Jersey markets . . . you will conclude that Passaic - Clifton is a ‘“‘must” 
on your New Jersey list . . . and The Herald-News your best buy next to Newark. 


THE HERALD-NEWS 


PASSAIC-CLIFTON, N. J. 
The largest circulation of any newspaper published in Bergen or Passaic County 


The Julius Mathews Special Agency 
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Errata Res Plainfield, N. J. 


listing in Sales Management 
table on this page* 


* The population estimate of 41,800 includes only 
downtown Plainfield—the old corporate city limits 
established 80 years ago—long since outgrown, 


now largely business and industrial. 


Sales Man- 


agement itself now estimates more than 81,700 


people in the true Plainfield—the ABC City Zone 


(see map) within less than four miles of City Hall. 
The 1939 Census showed 72,530. 


Plainfield’s Retail Sales figure 93.4% of total 
Average for the State is 64.1%—for 


net income. 
the U. S. 79.2%. Such figures clearly show Plain- 
field’s shopping comes from this whole area in- 


stead of the old corporate city boundaries. 


And Sales Management says Plainfield’s Net E. B. 
Income is up 32% from a year ago—the U. S. 


only 10%. 


PLAINFIELD COURIER-NEWS 


One of 21 Gannett Newspapers 


families. 
York commuters. 


The most convenient 
and reliable test market 
in the East. 


th _,\ 
- 


The Courier-News is read by 91% of the families 


tention. 


throughout this ABC City Zone. No outside stand- 
ard size paper is read by as many as 10% of the 
Only about 5% of the people are New 
Plainfield is an independent 
advertisingly isolated market deserving local at- 


Represented nationally by J. P. McKinney & Son 


New York, Chicago, San Francisco 


NEW JERSEY (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES — ee — ” 

| | 
| FOUR STORE GROUPS om 

CITIES (in thousands of dollars) SM) Net Gross Qual- 
Total Families} Dollars Dollars Income} % | % of aS 
in | % | Gn (in %, Furn- (in % | Per | Per | Vole | of | U.S.A.| Mar- 
thou- of thou- thou- General House-| Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) (U.S.A) Food Mdse. Drug | Radio Code sands) |U.S.A.. ita | ily | Code| Force} tial | Index 

Plainfield........ 41.8) 0285, 11.7] —69,839| .0534) 23,240, 8,328] 1,193] 4,360] G 76,137| .0403| 1,821) 6,507)......|...... .0419| 147 

RGR 33.0 0226 9.01 18,090) .0124 6,085 785 369 3023 «4H 64,680, .0342! 1,960] 7,187]......|...... 0253! 112 

Raat 32.5| .0221 8.4] 17,159} .0131) 5, 492 715 131 334 G 46,638] .0247| 1,435| 5,552/....../...... .0207| 94 

Rahway......... 22.0} .0151 6.2] 16,432 0124 5,245 532 262) 2,749) 4H 32,088 7g 1,459| 5,175|......|...... .0153| 101 

Westfield........ 21.6} .0147 5.7] 16,956] .0130, , 5,852 892 a eee 47,197| .0250| 2,185) $,280]......|...... 0193} 131 

Summit......... 19.0} .0130 5.2} 18,820] 0144) 6,401 570 384) 1,257] 4H 40,443| .0214| 2,129] 7,778|......|...... .0176| 135 
Warren.......... 3} 65.4) .0378} 16.6] 41,726) .0320/ 12,826 1,027 . Ey 63,932} .0339| 1,154| 3,851) B | 14.8] .0341| 90 

Phillipsburg... .. 20.0) .0136 5.5) 13,102 .0100| 4,194 . 90) 653) 4H 25,460] .0135| 1,273] 4,629]......|...... .0125| 92 
Total Above Cities. . 2,948.s|2.0129 226.3] 3,82, 0022.62 941,216 304,306 76,633| 217,427].......... 4,739,306 2.5009) 1,609) 5,736)......|...... 2.4230) 120 
State Total........ 4,708.913.2123 1,329.91 4,395,971/3.3671 1,307,932 406,913! 99,657] 239,9961.......... 6,867,639 3.6356) 1,459) 5,164|...... 3.1 3.4704| 108 
NEW JERSE Y— Metropolitan County Areas 

l l 
Atlantic City...... | ia 0911} 42.3] 158,303) .1212, 43,142) 13,879] 6,042) ,903].......... 201,610 ser ssid ee see wal 118 
(b) Northeastern, 

New Jersey.82(b)} 3,454.2,2.3580| 968.7] 3,268,396'2.5034) 992,929' 321,900) 73,895| 184,793].......... 5,368,850/2.8421| 1,554| 5,542)......|...... 2.6437| 112 
Trenton........ 127 20.9 a 60.8 =a -_ 63,392! 28,622} 65,051| 12,870).......... 337,020| .1784| 1,465) 5,543)......|...... .1748) 111 
NEW JERSEY — Multiple Cities 
Passalo—Clifton....| 128.9 on 34.4] 134,930] .1033] 35,454 8,398} 2,353) 12,219).......... ne. sa. A SE .1019| 118 
‘Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


—- SS 


ADVANTAGES ? 


P WNUR..: 


a list as long as your arm! 


Here are facts you NEED to help you get the: greatest effectiveness for your 
advertising dollars in the four billion dollar North Jersey market. 


FACT 1: 3% million people live in the North Jersey area and can be reached and 
influenced by WNUJR. 


FACT 2: The only complete local, regional and worldwide news coverage in the 
area, because WNJR uses the incomparable facilities of the NEWARK 
NEWS, plus UP and INS. 


FACT 3: 5000 watts full time—as powerful as any station in New Jersey, with 
program showmanship that makes people want to listen. 


FACT 4: Extraordinary promotion pluses offered by no other station in 


the area. 
= = / Send for oné of our reps. Ask him to explain 
WI N J \2 ALL the plus factors of WNJR. 
RADIO STATION OF NEWARK EVENING \ 
5000 Watts ~ OI HALSEY STREET NEWARK 2, N. J. Represented by: AVERY KNODEL, INC. New York 


Chicago ® Atlanta * San Francisco * Los Angeles 


1430 Kilocycles 


THE 1949 SALES PLANNING MAP 


This year’s edition of SALES MANAGEMENT’S Top counties with sales over 14 billion marked with 
tar. 

popular five-color County Outline Retail Sales Map sina 

of the U. S. provides a graphic guide to all the 472 leading U. S. cities shown with an index to their 


— F Ss latest population level. 
nation’s markets for use in sales and advertising 


planning. Measuring 37 x 41 inches and suited Blown up projections of congested areas. 

for either wall or desk use, the 1949 County Outline 

Map is based on “Survey of Buying Power” figures Orders will be accepted now for copies of the 1949 

and includes all the following features: County Outline Retail Sales Map. The price is 
$3.50 each, or $2.50 each in quantities of two or 


All Metropolitan County Areas outlined in red. 


’ ill b iled postpaid in heavy 
All counties shown in one of five colors according to a AEE RUNGE See De ES Pn es 


their 1948 retail sales. mailing tubes. 


386 Fourth Avenue 
Salo (YomagrernastG New York 16, N. Y. 
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DEFIANCE 


PAULDING 


©, 
Fremont 


. NN 
Sondusky = 


ERIE 


HURON 


PUTW 


 PHANCOCK 


VAN WERT 


MERC t R: 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


a 1946 Retail Sales in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 
[2] 1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


“Tiffin 


PICKAWAY 


CRAWFORD 


a 
Woaster 


MORROW 


“7 HOLMES 


FAIRFIELD 


ATHENS 


é VINTON 
Chillicothe 


JACKSON® 


Copyright by 


Sled MANAGEMENT 


GEAUGA 


TUSCARAWAS, 


AGE 


HARRISON 


MONROE 


SALES MANAGEMENT 


and then, 


Although “time on the 
air” is the main product 
sold by WLW, it is sel- 
dom the first thing dis- 
— cussed when a manufac- 
turer or his agency brings a selling prob- 
lem to The Nation’s Station. Rather, the 
talk is apt to be about distribution, prod- 
uct, package, display, selling appeal... 
and then, advertising. 

For at WLW it is accepted that adver- 
tising can be truly effective only when 
other factors are right. And with service 
facilities found at no other radio station, 
plus manpower and know-how to do the 
job, WLW is often in a position to help 
in many, many ways. 

Many success stories have been written 
at WLW by manufacturers both large and 
small. And these manufacturers have not 
only sold goods in WLW-land; they have 
learned lessons invaluable for use 
throughout the country. 

WLW-land is not north nor south— 
not east nor middle west. It is made up of 
parts of all these varied sections, just as 
America is made up of the sections as a 
whole. WLW-land is neither industrial 
nor agricultural. It is both. WLW-land is 
neither rich nor poor. It is a combination. 
The folks who live here typify the peo- 
ple of the entire land. It is an ideal prov- 
ing ground. When you know what will 
work here, you can be pretty sure it will 
work elsewhere in America. 
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ADVERTISING 


So, if you have a selling problem, why 
not talk it over? Simply contact any of 
these WLW Sales Offices: 


140 West 9th St. 630 Fifth Avenue 
Cincinnati 2, Ohio New York 20, N.Y. 


360 N. Michigan 6381 Hollywood Blvd. 
Chicago 1, Ill. Hollywood 28, Calif. 


WLW SERVICE FACILITIES INCLUDE... 


People’s Advisory Council 


to determine program preferences and for 
general consumer market studies. 


Consumer’s Foundation 
to determine consumer reaction to products 
and packaging. 

Merchandising Departments 


to stimulate dealer cooperation, check distri- 
bution, report attitudes, etc. 


Test Stores 


to check potential buying responses, effec- 
tiveness of new packaging, displays, etc. 


Buy Way 


monthly merchandising newspaper for re- 
tailers and wholesalers. 


Specialty Sales 
senior drug sales force to help secure basic 


distribution or supplement current sales or 
distribution. 


WLW 


THE NATION'S MOST MERCHANDISE-ABLE STATION 


Cusly Crradeatling Crpnittion 


929,303 


DAILY CIRCULATION 
IN WEALTHY OHIO 


Non-metropolitan Ohio is a highly industrialized market 
of almost 4,000,000 people—bigger than most states. And 
it is dominated by the 49 newspapers of the Ohio Select 
List with 529,503 daily circulation and over 1,500,000 daily 


readers. 
politan newspapers. 


This market cannot be reached by the metro- 
If you are interested in an extra 


1,500,000 daily readers, then write and we will give com- 


plete facts. 


Represented by 


1319 Terminal Tower 


JOHN W. CULLEN COMPANY 


Cleveland 13, Ohio 


Chicago New York Cincinnati 
East North Central States 
.@) H | .@) The ‘SM’ symbols mark original, exclu- 
—— = a 2 sive estimates by SALES MANAGEMENT. 
City County City County City County 
OE EY PP ee re Summit East Liverpool .............> Columbiana er ier Ty Huron 
OE Ccmecendeereenvvaneusewel Stark BIGTIG occ cceccsveecreseccvesoes Lorain PP PPreererrre Terre Hamilton 
Ashland .....-escceccccesscces Ashland Pre rere rere eee Hancock IN ag ch iS hw sah oe ORE Lake 
EE 65s cee k Ss wea ee . Ashtabula De in nba raeeawne na keh eke Seneca Piqua cccccsscsccccccccccscccces Miami 
ars acre hee we mee ee hee Athens ED biieae necalad wh awed ae Sandusky ES! ELE EEO OT Scioto 
ST EO aS Summit EES: |. vcs vveb ede newo cas enee Darke EE ci ice ab es tesecheeenin Portage 
eT eee Belmont SE Sa ene ee Butler ECT CT rT Oe re. Columbiana 
OO. 3 6. vce p aarnataine eee Logan CY 53 5'u org acer ath chan ee Lawrence Sandusky ..----------++-cereeeeees Erie 
Bowling Green .......-..+2--008: Wood ES Borah a ie aCe d Gates ao alta @ eee Portage Shaker Heights ..------------ Cuyahoga 
BUGyrus .ccccccccccccccese .» Crawford NN RS ney nara Cuyahoga GEARY occceccccccccccccccsevecss Shelby 
COED SoHo ecneenestacces Guernsey SE i avtocendcncdsesceuns Fairfield Springfield ......--.---++--eeeeeee Clark 
GAS dreds we aprnaal nial wali ae Stark IE cial ncete's oa'a'a'adendawiadlesiaaieaae Allen DEE. yc cicwearnnacemes Jefferson 
Ro ia dita y asibn kale Hoke kee Ross NE ae CE Et Lorain EE ac heishortiewecnnceoanens Seneca 
Cincinnati ....cscccccccccccces Hamilton OS Ee ee ee Richland DE c.ctiaditvasandvaseannanees Lucas 
Cleveland Lt he So tliat alana Cuyahoga ED, carwano wie me é pew ed Washington 6 0) Ae Miami 
Cleveland Heights ........... Cuyahoga DE i noc ceaseearaneeewenneus Marion PN, te nceee ens eaekonewe Champaign 
Columbus «+-++++++-+sseeeeeees Franklin Martine Ferry ...---.ccccccces Belmont We WEEE ocadcccdccsenunves Van Wert 
wat a oe Nt ee a OTe Te rr re Stark cacbvatpaanhes een oew Trumbull 
7 A ale all lett lia tatada oshocton DET diction chetheeesnsousne Medina Washington Court House -------- Fayette 
Cuyahoga Faille ......-.-scccece Summit ‘ , “mi Clinton 
Cc chetiteoscdesennes’ Montgomery Middletown skateusveecedaaneaeee Butler Wilmington .......----++++++0+5 
I a aig oe a Defiance NE: 6 5 oid nie bes Wale en we eed Knox WEE Cc ccece ssn veerenéerevees Wayne 
EE ATE: Delaware ENE TP POE ET Licking pS SUPE CCT CERT CORE TR Greene 
NE tink cial ss Wiis ial acolo aro lta Tuscarawas New Philadelphia .......... Tuscarawas Youngstown «..-+++++eesseees Mahoning 
i Ce occ averese us Cuyahoga cay Pirie cua ol winare Soka ae Trumbull WamGGGte oc cccctccseeseeses Muskingum 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 D a 
ESTIMATES SALE ACONTROLS 
1/1/49 ESTIMATES onse ESTIMATES CON 
— a | - ‘pour svone owe 7 = = 
CITIES (in thousands of dollars) OD Net Gross _ os 
Bwiere ie is | —eaet Dollars |. | per | per |'wor| of |U.8-A.| Mare 
thou- | of thou- thou- of | General House- | Volume thou- of | Cap- | Fam-| ume |Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio | Code sands) |U.S.A.| ita | lly | Code | Force} tial | Index 
Sein Bea acts tice ae 
Adams............ 19.8 .0135) 6.9] 8,805, .0067 2,873 371] 185] 280).......... 13,350, .0071, 674| 2,263] © | 59.1] .0083| 61 
Allen... 158} 92.9, .0634| 27.4) 86,443| .0662, 17,154, 15,041) 2,165, 3,690).......... 120,584| .0638| 1,298] 4,401/ B | 11.8] .0644) 102 
@Lima 55.2; 0376} 16.9] 69,845] .0535| 13,017; 14,315] 1,931| 3,067) G 79,543| .0422| 1,441] 4,707|......|...... 0447) 119 
Ashland 31.6| 0216) 9.6] 30,936) .0237, 6,577, 3,016, 484) «2, 037).......... 38,752} .0205| 1,226 4,037} © | 24.0] 0217) 100 
Ashland 15.4| 0105} 5. 20,820| 0159! 4.319 2,779| 333, 1,898) 4H 21,431| .0113| 1,392| 4,286]......]...... .0125| 119 
Ashtabula . 74.2, .0507 22.6 69,526 .0532 17,128 7,288| 1,049! EL «seamen 97,054| .0514| 1,308) 4,294) B 21.4 .0518| 102 
Ashtabula 30.4) .0208} 8.9]  32,817| .0252 8,097 5,204 568} 1,816) H 41,526| .0220| 1,366| 4,666|......]...... .0227| 109 
Conneaut 12.2 .0083' 3.8 12,236; .0094 3,605) 1,371 253) 267 H 14,433) .0076| 1,183) 3,798)......]..--+- 0083 | 100 
Athens..... 44.5) .0303 13.1 34,191; .0262 10,047 2,021 , <> = Se 42,832) .0227| 963) 3,270) E 16.1 0253, 83 
Athens.......... 9.2} 00631 3.1] 17,882) .0136 3,919 1.3131 508! 794 H 12,935! .0069| 1,406] 4,173]......]...--- 0088) 140 


@ See end of state “‘New Metropolitan County Areas.” 
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Strengthen Your Position In 


Cincinnati 


_.. The most loyal market in America 
... And one of the richest! 


SERVED BY AN EXCELLENT PAPER 


Cincinnati has the qualities that give 
permanency to advertising invest- 
ment. .. that make it possible to 
build sales on a firm market founda- 
tion .. . that give assurance of ade- 
quate and long range return to all 


advertising expenditures, 


lis population is not subject to fre- 
quent change and its business is not 
subject to “boom and bust.” Its 
people have won international fame 
in the fields of music, education and 
the arts... And its industry has won 
equally high recognition. Some- 
times called “The Machine Tool 
Center of the World,” it nevertheless 
has representation in more than 
60% of the major industry classifi- 
cations of the United States. This 
wide «liversification of industry 
makes Cincinnati practically ‘“de- 


pression-proof.” 


Sales Management’s Quality of Mar- 
ket Index for Cincinnati is 138 and 
the 1948 net effective buying in- 
come per Cincinnati family was 
$5443. Few other markets of the 
nation can match Cincinnati in sta- 
bility and loyalty. 


incinnati Post 


THE NEWSPAPER FOR ACTIVE cinciNNATIANS 

Robert K Chandler, Manager, General Advertising 
CINCINNATI 2, OHIO 

Represented by the General Advertising Department of Scripps: Howard Newspapers 
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CLEVELAND'S 


DOES THE JOB! 


“RETAILERS’ CHOICE IN CLEVELAND” 
Represented by Paul H. Raymer Co. 
BASIC MUTUAL IN CLEVELAND 


GREATEST AMOUNT 
LOCAL BUSINESS 


OF 


MOST SPONSOR PROMOTION 


LARGEST REGIONAL 
STATION COVERAGE 


AT LOWEST TIME RATES 


OH | O — (Continued) 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE ADVERTISING 

1/1,49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES —_— 
FOUR STORE GROUPS ne 

CITIES (in thousands of dollars) Net Gross Q 

Total Families} Dollars 6yD Dollars Income} % | % of | ity of 

(in % (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar- 

thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 

sands) | U.S.A.) sands) | sands) |U.S.A| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial | Index 
Auglaize........... 30.1] .0206 9.1] 21,415) .0164 5,215 1,466 358 eS 32,406| .0171| 1,077) 3,561} B | 31.3] .0176) 85 
Belmont........ 133] = 94.1) .0642) 26.1] 61,627) .0472} 22,071 3,958} 1116 2,00el Se ata 81,584) .0432} 867] 3,126] D | 12.2] .0486) 76 
@Martins Ferry.. 16.2} .0111 4.7] 13,619] .0105 4,733 ° 309} 1,195] H 15,501) .0082} 957] 3,298]......]...... .0095|} 86 
@Bellaire....... 14.3] .0097 4.0] 13,804) .0106 4,485 1,129 370 691) =H 14,440] .0076] 1,010) 3,610)......]...... .0089} 92 
BUN 5 ined bas 21.4) .0146 6.7] 11,261) .0087 2,823 270 210 EE 15,528] .0082) 726] 2,318} B | 55.8] .0096) 66 
ER 51] 145.8) .0995) 41.7] 125,095) .0958) 35,169) 14,011) 3,164) 7,092).......... 193,974] .1027| 1,330] 4,652} B 7.2}  .1000} 101 
AHamilton...... 61.4) .0419} 18.1] 65,050) .0498] 17,678 8,334) 1,786) 3,771] H 85,530) .0453] 1,393] 4,725]......)....-. 0460} 110 
AMiddletown. . . 44.5] .0304] 12.8] 47,285] .0362|)~- 12,840 5,441) 1,242) 3,129] G 68,265] .0361| 1,534] 5,333]......]...... 0350) 115 
os 17.5} .0120 4.9 9,048) .0069 2,374 437 138 _ ee 12,540} .0067| 717| 2,559} E | 31.5]  .0078) 65 
Champaign 29.0) .0198 8.9} 20,195) .0155 4,949 987 694 RS 30,834] .0163] 1,063] 3,464 B | 35.8} .0168) 85 
Urbana......... 9.6] .0066 2.9] 12,784] .0098 2,890 734 555 666 oH 12,118} .0064] 1,262] 4,179]......]...... .0075| 114 
ee 118] + 122.8) .0838) 36.2] 104,050) .0797} 29,254) 14,434) 2,711) 65,516).......... 176,586} .0935| 1,438] 4,878) B 8.8}  .0874) 104 
ASpringfield..... 96.6) .0659] 29.4] 96,038] .0735} 23,922} 14,082] 2,678] 5,424 G 145,190] .0769] 1,503] 4,938]......]...... .0737| 112 
Clermont.......... 36.4) .0249) 11.2) 21,106) .0161 6,576 875 447 _ ae 28,534) .0151| 784| 2,548) C | 31.3 0174) 70 
SE 29.2) .0199 9.5] 22,148) .0170 4,982 1,078 309 __ GRSHeeee 30,524! .0161| 1,045] 3,213) B | 38.3] .0171) 86 
Wilmington...... 8.4| .0057 2.8] 12,248) .0004 2,341 708 212 681) H 10,898] .0058| 1,297] 3,892]......]...... .0069) 121 
Columbiana........ 98.4) .0672} 28.1) 86,998) .0667) 24,565 8,558} 2,157) 6,441].......... 124,968] .0662| 1,270| 4,447) B | 11.4] .0666) 99 
East Liverpool... 26.2) .0179 7.8] 36,191] .0278 9,823 5,100 940} 3,281] H 37,938] .0201] 1,448] 4,864)......]...... .0220) 123 
i aceaséses 15.0} .0103 4.5] 21,489] .0164 5,665 2,616 435 934] oH 26,925] .0142| 1,795] 5,983]......]...... .0141| 137 
Coshocton......... 33.8) .0230| 10.2) 24,839] .0188 6,461 2,238 521; 1,255].......... 34,674) .0183| 1,026] 3,399} C | 26.3 0194) 84 
Coshocton....... 14.0} .0095 4.3] 19,287] .0148 5,114 2,238 * . H 18,411] .0098| 1,315] 4,282]......]...... 0112} 118 
Crawford.......... 39.2) .0268) 12.3] 34,468) .0264 8,055 2,225 ° a 48,951| .0259| 1,249] 3,980] B | 21.9]  .0262) 98 
Bucyrus......... 11.4} .0078 3.7] 14,201) .0109 3,206 1,147 ° 1,021) H 15,321} .0081| 1,344] 4,141]......]...... .0089) 114 
Cuyahoga........ 26] 1,426.6) .9738} 420.2] 1,550,676|1.1877| 389,870] 292,468) 44,760) 82,885].......... 2,516,329|1.3321| 1,764| 5,988, B 0.7] 1.2170) 125 
ACleveland.... 924.0) .6307| 272.2] 1,293,263] .9905| 309,586) 263,485) 33,096) 76,487] A 1,633,208] .8646| 1,768] 6,000/......]...... -8556| 136 


See end of state ‘‘Metropolitan County Areas.” 
ithheld to avoid disclosure, 
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@ See end of state “Multiple Cities.” 


i i lanation page 19. 
Before using these figures, see exp © SM, 1929 
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Stands 


(ut ....--in cleveland 


| 


STATION B 


STATION C 


STATION D—— 


Month after month, WGAR 


stands out as Cleveland’s listen- 


ing habit. And now, the Octo- 
ber, 1948, thru February, 1949, 
Hooper Station Listening Index 


shows that WGAR continues to 


deliver more Cleveland lis- 
teners than any other station; 
and that Cleveland’s 

Friendly Station is first in 


every time period! 


MOST POWERFUL SIGNAL OF ANY CLEVELAND STATION in Cleveland...in Akron...in Canton 
Represented Nationally by II EDWARD PETRY & COMPANY 
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Universe S$ 


*Based on Sales Management's 
Survey of Buying Power, 1949 
Edition. Write for complete 
FACTS based on some source. 


{HE 


CATI 1OLIc 


Bulletin 


| = Official Weekly Newspaper of Cleveland Diocese 

co d Cathedral Square, 1027 Superior Ave..N.E. 

CLEVELAND 14, OHIO 

| MEMO TO FOOD PRODUCTS ADVERTISERS-—— 
The big Economy-—Size Family Package in the Cleveland Area 
is the U-B..reaching 63,618 families (A.B.C. Audit Report), 
one of every 1.7 Catholic and one of every 8.9 total fami- 

| lies in the ‘‘best location in the nation’’. Take the 


| INTIMATE approach to a great family market which *spends 
| $133,571,000 a year in Food Stores alone. 


ASN Wey 


General Manager 


COUNTIES 
CITIES 


Lakewood 


Cleveland Heights 


East Cleveland. 
Shaker Heights 


i devksune’s 
Greenville..... 

Defiance. .... 
Defiance. . 

Delaware. 
Delaware 


Erie. . . 
Sandusky. . 
Fairfield. . . 
Lancaster 
Fayette. . 
Washington 
Court House 


Franklin...... 
AColumbus 


..2g 


° The ‘‘SM’’ symbols mark original, exclu- 
oe (Continued ) - _sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
CyD 1/1/49 ESTIMATES ESTIMATES CONTROLS 
a _| SALES eer... pia aes 
| | r | 
| se FOUR STORE GROUPS 1 | | a 
(in thousands of dollars) Net | | | | Gross Qual- 
Total | Families} Dollars s 52a AS CyD Dollars | lIncome| % | % of | ity of 
(in % (in (in % | Furn.- (in % Per | Per | Vol- of U.S. A. | Mar- 
thou- of thou- thou- of | General House- | Volume thou- | of Cap- | Fam- | ume {Labor} Poten- | ket 
sands) |U.S.A. sands) sands) |U.S.A.| Food Mdse. | Drug Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
74.6| .0510, 23.4) 65,128) 0499) 16,364 5,363} 2,700| 1,006} H 145,807| .0771| 1,955) 6,231)......|...... .0637| 125 
69.0) .0471 19.1] 49,621) .0380) 19,960 1,018} 2,855} 1,272] ° H 168,612] .0893) 2,444) 8,828...... aS. .0655} 139 
44.5} .0303 14.5 31,014) .0238] 6,066) 422) 1,200) 1,729 H 95,038) .0503| 2,136) 6,554)... eee .0384) 127 
38.5} .0263| 9.81 15,506] .0119) 5,270) . 805} WO bisctuces 95,858| .0508) 2,490] 9,781'......|..... .0342| 130 
| | | | | | 
41.4) .0283, 13.0) 30,757) .0235, 6,974 1,451) 768) 1,372)......... 38,752 .0205| 936) 2,981 A | 41.4 .0230| 81 
9.0) -0062| 3.1 14,948) .0114) 3,255 1,215) 410) 673) H 11,200} .0059| 1,244| 3,613|...... | pecan .0076} 123 
27.5) 0187) 8.2] 21,171) .0163 5,199) 1,527) 360) eee 30,523, .0162) 1,110) 3,722) B | 33.0] .0167| 89 
12.0) .0081| 3.6) 14,332) .0110 3,704 1,292! 271 642) =H 16,361] .0086] 1,363) 4,545)......|...... 0092) 114 
27.2) .0186) 8.5] 20,912 .0160 4,683 903 ae ee 28,714) .0152| 1,056) 3,378) B | 38.4] .0161, 87 
10.1] .0069} 3.4) 15,265 .0117, 3,106! 868, 309 628] H Mg .0076| 1,421] 4,292/......|...... .0087| 126 
| | | 
50.2) .0343! 15.2] 48,235 .0370| = 11,931/ 5,105 1,519) 2,655)......... 75,551; .0400 1,505, 4,970 C | 13.4] .0380) 111 
33.0) 0226) 9.9} 36,176) .0277| 8,985| 4,814| 1,261 2,392) 4H 54,252| .0288| 1,644| 5,480|......|...... 0272) 120 
50.8) .0346/ 15.0) 36,429) .0279 9,974) 3,596) TS  U90EL..:...... 87,179) -0303| 1,126) 3,812) B | 22.2) 0304) 88 
25.1| 0171) 7.7] 28,086) .0215 7,109! 3,541) 718, 1,213) H 33,018) .0174) 1,315] 4,288)... See 0186) 109 
22.5) .0154) 6.8] 21,122) .0162 4,618) 2,254) 299) ORES 28,103} .0148| 1,249| 4,133} B | 38.9 0183; 99 
| | 
11.9) .0081 3.8] 18,630, .0143 3,604 2,254 * | 529) H 15,739} .0084| 1,323] 4,142 .0101} 125 
| | | | | | 
| | | } | 
468.2) .3196, 137.9] 542,792) .4157| 123, 872| 81,585, 15,516) 33,716)......... 729,756, .3864 1,559) 5.292 B | 2.8) .3818| 119 
360.0) .2458) 109.4] 498,826) .3820! 102,348] 80,777, 13,062) 33,143] C 563,760| .2984' 1,566) 5,153!......|......]| .3130} 127 
A See end of state ‘‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see ey) 
> ’ . 
Most of the questions readers will ask about the Survey of Buying Power have been 
answered in the introduction beginning on page 19. So before you write, wire or call 
the editors, re-read this section. Chances are that we will refer you to these pages anyway. 
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MAY 


brand new 


and better than ever: 


“==_ 


your guide to greater sales in one 
of America’s greatest markets 


Over 200 pages of facts for agencies, manu- 
facturers, and distributors who sell, or want to 
sell more, consumer goods in central Ohio. A 
compilation and analysis of more than 750,000 
answers to questions asked a 3% cross-section of 
all the families in Greater Columbus. It tells 
their buying habits and brand preferences .. . 
reflects those habits and preferences in a 12- 
county area, 


Eight sections cover foods, drugs, soaps, toil- 
etries, beverages, home appliances, automotive and 
general consumer goods. Another gives valuable 
market data. What’s more, you get a 3-year com- 
parison of brand preferences —a clear indication 
of trends. 


THE 


COLUMBUS 


You need this big guide if you are selling or 
plan to sell in this market — ranked as one of 
America’s best. You'll get these facts from no 
other source than the Columbus Dispatch — the 
paper that reaches 102,582 of the 107,393 families 
in ABC-designated Greater Columbus daily — the 
only single paper that reaches the consumer buyers 
in 5,698 squaré mile, 12-county central Ohio. 
Address your request to General Advertising. 


DISPATCH 


Ohio’s Greatest Home Newspaper 


National representatives: O’Mara & Ormsbee, Inc. New York 


10, 1949 


Chicago Detroit los Angeles San Francisco 
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The Largest 


99% 


You can reach more than 
of the families 
in Lorain thru 
THE LORAIN JOURNAL 


Evening 
except 
Sunday 


LORAIN, OHIO 


and Most Important Market Between Cleveland and Toledo. 


City Population 58,000. 


Effective Buying Income per Family $5,181.64. 


Food Sales $15,796,000. 
Drug Sales $1,238,000. 


One of the World’s Great Inland Ports. 
“Where Coal and Iron Meet.” 


Furniture-Household-Radio $3,532,000. 
Source—This Issue Sales Management. 


Standard AAAA Market Data Folder Ready. Write for Copy to The Lorain Journal or 
any Lorenzen and Thompson Office. 


THE LORAIN JOURNAL 


Net Paid Circulation as of December 31, 1948, 20,690 


Retail Sales $51,548,000. 


General Merchandise $6,099,000. 


Established 
1879 


OHIO — (Continued) 


The “‘SM”’ symbols mark original 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
1/1/49 ESTIMATES 147 ESTIMATES CONTROLS 
SALES sais 3 
COUNTIES FouR STORE GROUPS FARM 
n thousai ars, 
— Total Families} Dollars SM) Dollars and % 1 %et Ms 
(in % (in (in i} Furn.- (in % Per Per Vol- of U. Ss. A. More 
thou- | of thou- thou- General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) | U.S.A.) Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code| Force} tial | index 
PURER. o cveccecees 26.1) .0178 8.0 21,465; .0164 4,717 648 358 29,309) .0155) 1,123) 3,664) B 43.0 .0162) 91 
Ge ccevesvcccss 25.4) .0174 7.2 12,954) .0099 3,040 936 138 19,008) .0100| 748) 2,640| E 44.1 .0115) 66 
GeRNPR..« ccccccecs 18.3) .0124 6.3 13,181} .0101 3,404 431 222 18,519) .0098) 1,012) 3,494) ¢ 38.7 .0104) 94 
Greene............ 50.0} .0342} 15.3] 26,868] 0206) 7,458 1,983} 681 33,677| .0179| 674/ 2,201 B | 23.61 0220) 64 
Ti ccvnccesen 15.0| .0102 5.0] 16,362| .0126 3,804 1,838] 410 11,542} .0061| 769] 2,308]... |... 0089} 87 
Guernsey.......... 42.0) .0286 12.7 25,627| .0196 7,208 3,219 530 38,346] .0203) 913) 3,019} E | 24.9 0218) 76 
Cambridge. ..... 21.3) .0145 6.6 18,785) .0144 4,478 3,130 449 23,440) .0124) 1,100) 3,552)....../...... 0134) 92 
Hamilton........ 26] 733.0| .6004) 230.3] 788,167) .6037| 199,453) 117,328) 21,631 1,250,420} .6619) 1,706) 5,430) Cc 1.6 -6121| 122 
ACincinnati..... 509.0| .3475| 165.5) 657,331) .5034) 134,712) 113,910) 19,361 900,886) .4769) 1,770) 5,443)....../...... .4590| 132 
Norwood........ 36.0) .0246 10.9 40,984) .0314 11,552 1,694 1,048 65,816) .0349) 1,828) 6,038)......)...... -0318) 129 
| ee 41.0) .0280 12.5 34,823) .0267 8,951 2,454 693 39,772} .0211; 970) 3,182) B 26.1 -0242| 86 
re 25.2) .0172 8.2 28,068) .0215 6,541 2,361 659 26,209) .0139) 1,040) 3,196)......]...... 0168} 98 
1Fostoria 
(See Seneca Co.) 
Pnccccscccces 29.3) .0200 9.2 19,772) .0151 5,463 969 496 26,892) .0142) 918) 2,923) B 39.8 0156) 78 
Harrison. ......... 19.8) .0135 5.9 10,530) .0081 3,587 649 148 16,745) .0089| 846) 2,838) E 29.3 .0096| 71 
Ts ia Gadeearnd 25.3) .0173 7.4 17,592) .0135 4,085 1,047 346 23,890) .0126| 944) 3,228) B 48.0 0138) 80 
Highland.......... 29.3) .0200 9.2 21,887) .0167 5,928 835 385 29,846) .0158| 1,019) 3,244) B 41.4 .0169| 85 
ee 18.3) .0125 5.2 12,581) .0097 3,870 986 259 16,791} .0089) 918) 3,229) F | 18.5 -0099) 79 
a ae 18.3) .0125 5.1 10,562) .0081 1,777 236 188 15,566) .0082| 851| 3,052) B 53.8 -0090) 72 
ee 34.2) .0233 10.4 33,604; .0257 7,124 2,000 703 40,792) .0216| 1,193) 3,922) B 25.6 0232) 100 
ee 10.2} .0069 3.4 13,341} .0103 2,308 911 358 13,583} .0072) 1,332) 3,995]......]...... -0081) 117 
Jackson. ..... 2000 26.1) .0178 7.5 19,139) .0147 5,464 1,578} 1,042 26,534| .0141| 1,017) 3,538) E 22.0 -0150) 84 
Jefferson. ......... 99.2) .0677 26.0 88,170) .0675 23,760 13,158; 2,240 129,754| .0687| 1,308) 4,991) E 4.5 -0681| 101 
Steubenville. .... 43.6} .0298 11.7 61,895) .0474 13,314 11,879 1,863 73,886; .0391| 1,695) 6,315)......]...... -0397) 133 
ree 32.4| .0221 10.3 27,861; .0213 6,129 2,724 555 32,633) .0173| 1,007) 3,168) B 29.1 -0195| 88 
Mt. Vernon...... 14.3} .0098 4.6 19,307; .0148 4,118 2,555 459 14,914] .0079| 1,043) 3,242)......)...... 0104} 106 
Bs ctccevased 63.5) .0434 18.1 52,970) .0406 15,527 3,119} 1,375 68,327| .0361| 1,076) 3,775} D 11.7 -0389; 90 
Painesville....:.. 15.7) .0107 4.5 24,949) .0191 5,764 2,228 681 18,653} .0008) 1,188) 4,145)......J...... 0128} 120 
Lawrence........ 47.9) .0327 12.6 22,383) .0172 6,718 2,089 412 38,080) .0202} 795) 3,022) E 21.2 -0218) 67 
Ironton......... 19.9) .0136 5.6 17,840) .0136 4,872 . ° 20,726) .0110) 1,042) 3,701)......]...... -0123} 90 
ee 70.9} .0484 22.3 57,718) .0442 15,665 5,981) 1,233 86,947) .0460| 1,226) 3,899} B | 20.2 0459) 95 
Newark......... 39.9) .0272 12.6 44,270) .0339 11,562 5,759 1,105 57,656} .0305) 1,445) 4,576)......]...... -0309) 114 
Se 32.2) .0220 10.1 25,533) .0195 6,411 2,261 348 31,613) .0167| 982) 3,130) B 30.9 -0186} 85 
Bellefontaine 11.5} .0078 3.6 15,958) .0123 3,536 2,060 225 14,826) .0079| 1,289) 4,118)......]...... -0092) 118 
Wy bcawence 130.6) .0891 37.3} 114,551) .0877 32,954 11,695; 2,619 191,516) .1014| 1,466) 5,134) B 9.4 -0948| 106 
@tLorain....... 53.2) .0364 14.3 51,548] .0394 15,796 6,099} 1,238 80,482| .0426] 1,513] 5,628]......]...... 0404) 111 


1 Fostoria is in Hancock and Seneca Counties, 


@ See end of state “New Metropolitan County Areas.” 


A See end of state ‘Metropolitan County Areas.” 
*Withheld to avoid disclosure. 


t Later reliable estimates place Lorain population at 58,000. 


Before using these figures, see explanation page 19. 
. © SM, 1949. 


adv. 


For market data of major Metropolitan Areas, see page 133. 
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Also Slightly Spectacular: 


* The Cincinnati Enquirer has the largest circu- 
lation of any Cincinnati newspaper. Daily 
Enquirer circulation was 170,658 as of Sept. 30, 
1948 .. . up 49.3% over 10 years ago. (Paper A 
had a circulation of 153,124, up 3.0%, and 
Paper B, 156,017, up 1.8%.) Sunday Enquirer 
circulation was 237,330... up 21.5%.* 


* The Cincinnati Enquirer carries more adver- 
using linage than any other Cincinnati news- 


FUMIRO 


CIGARETTES 


a NN a 


**That’s nothing. I know a big space buyer who can blow ‘ 


‘Solid Cincinnati reads The Cincinnati Enquirer’ in smoke rings” 


{UUUUUQULAQUUUUUUAGANAUAUANNUONEEUUEERUOUOUOUOLQOUQOQUQULLLQGQUOQOOUUCGUGUGGUGNUCEUGEUUUENUGUUEAUALASSSLSGOGLSUCLULEOUOOEEOOUUUQUULEGAL4QQ000044044040000044000024000000000CUUEEESEEEOEOOGUUOUOUUUUGULSUUOUUOOGOOAOOLUUALCUNGGNONAGEOUNAGUCEUUNONGRN ERE ULL 


INEUUUUNMLAGAAUTH 


ll 


ee eT TT TTT THETA 


i 


YUULUUIUUUUUUUSUUDODENUOUUESEULIEEOGSUTOUEAAT LANTUS NTH NT 


paper. In 1948, The Enquirer carried 22,656,377 
lines of advertising . . . or 41.0% of the total 
placed in Cincinnati newspapers. Paper A 
carried 28.1%, Paper B, 30.9%. The Enquirer 
carried 3,592,599 lines of General Display Adver- 
tising . . . or 41.1% of the total, as compared 
with 24.6% for Paper A and 34.3% for Paper B.** 


*The Enquirer fas the lowest milline rate in 
Cincinnati. 


Solid Cincinnati reads The CINCINNATI ENQUIRER 


*Source: ABC Publishers’ Statements. ** Source: Media Records. 


Represented by Moloney, Regan & Schmitt, Inc. 
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* People buy more in Dayton because they have 
more to spend. The average pay of Dayton’s indus- 
trial workers is the highest in the state. Effective 
buying income in Dayton is 16% over the national 


People buy more in Dayton because they go 
places and do things. This is shown by the fact that 
passenger car registrations in Montgomery County 
have increased 15.8% since 1941, or twice the 
increase of any other metropolitan area in Ohio. 


Mr. Advertiser, follow the arrow 
to one of America’s truly great 
market places: 
buy more, because they have 
more to spend. 


Where people 


Dayton is an active market, a responsive market, 
because people have money to spend and are spend- 
ing it now. To reach those who are eager and able 
to buy, use The Daily News (every evening and 


Sunday) and the Journal Herald (every morning ex- 


cept Sunday). 

Mr. National Advertiser: You're not giving your 
advertising dollar a chance if Dayton is not on your 
list. Place Dayton, one of America's truly great mar- 
ket places, FIRST on your list. 


The DAYTON NEWS and JOURNAL HERALD 


(EVENING AND SUNDAY) 


NEW YORK 


CHICAGO 


DETROIT 


ATLANTA 


(MORNING EXCEPT SUNDAY) 
Represented Nationally by Sawyer, Ferguson, Walker Company 


SAN 


LOS 


ANGELES 


FRANCISCO 


OH! O — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES r ESTIMATES CONTROLS 
nas Me i wren a aca SALES 
COUNTIES | FARM 
| | tanner me | | | [ei ou 
CITIES in thousan ars Qual- 
Total Families} Dollars ill CyD Dollars Income| % | % of | ity of 
Gn | % | Gin (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar- 
thou- of | thou- thou- of | | General House- | Volume thou- of | Cap- Fam- | ume | Labor} Poten- ket 
sands) | U.S.A.) sands) sands) |U.S.A| Food | Mdse Drug Radio Code sands) | U.S.A.) ita ily | Code | Force] tial Index 
— —_—_—_——_ } — -- —- - —-——_— —~- = -—«SX+Yz~Sai FC - ——-- — - a - SS > Eh —- — J —- — a | 
Elyria ‘ 33.8) .0230) 10.3 38,375) .0294 10,203) 4,887 942| 1,921 H 52,574) .0278| 1,555) 5,104)......]...... .0273| 119 
Lucas ; 125] 380.2 .2595) 115.6] 423,960) .3248 101,881) 76,652; 12,897; 21,118].......... 612,215) .3241| 1,610) 5,296) B 2.4 .3114| 120 
AToledo 317.5) .2168 96.5 388,347) .2975 90,585 75,148} 12,807) 20,772 D 511,175) .2706| 1,610) 5,297)......]...... . 2679} 124 
| 
Madison. . 23.8) .0163) 7.0 17,559) .0135 4,966 | 667 296| iciasaccnd 24,795 .0131| 1,042| 3,542) B 43.1 0139) 85 
Mahoning......139} 259.4) .1771 66.1} 259,979) .1991' 63,652; 41,842) 5,100) 12,499).......... 381,059) .2018| 1,469) 5,765) C 3.1 1961) 111 
A2Youngstown 178.7; .1219 45.6 231,901| -1776 47,471 39 , 850) 4,404) 11,198 E 278,772 “1476! ie FS! eee eee 1515) 124 
Marion.......... 51.8 0353, 15.7 43,900, .0336 11,173) 7,035 1,060) i eskhnsets 62,005) .0328| 1,197) 3,949) B 16.5 0335, 95 
Marion. 36.1] .0247) 11.0] 39,422) .0302 9,631 . 996} 1,915) 4H 46,461] .0246| 1,287) 4,224]......]...... " 106 
| 
Medina. ... 38.3) .0262) 11.3 32,987) .0253 7,373 716 fk) a 42,832) .0227| 1,118) 3,790) B 28.2 ~0242) 92 
Medina. ... 6.0; .0041) 1.9 13,162) .0101 2,542) 336 348 is cninaasiebiea 7,152} .0038| 1,192) 3,764]......|....-- 0058) 141 
Meigs 23.0, .0157 6.8 14,712) .0112 3,902) 1,417 222 SRE: 22,831| .0121| 993) 3,358} E 34.4 0126, 80 
Mercer 27.0 on 7.5 20,293, .0156 4,002 1,020 286 ERE 26,463) .0140) 980) 3,528) B 40.1 0154) 84 
| 
Miami 58.6| .0400) 17.8 0.008 -0388 13,000 5.2121 1,291 ig Sere 76,414) .0404) 1,304) 4,293) B 17.8 -0396) 100 
Piqua........... 20.5) .0140) 6.6] 21,650] .0166 5,095| 3,606 647/ 1,100) 4H 26,486| .0140] 1,292] 4,013|......]...... 0148) 106 
Troy. 12.6 0088) 3.8 14,720) .0112 3,632) 1,248 483 537 H 20,508} .0109| 1,628) 5,397|......|...--- -0105) r 
Monroe......... 17.4; .0119) 4.9 6,347) .0048) 1,993) 421 49 9,718, .0052} 559) 1,983! E 50.9 0064) os 
Montgomery... . . 33] 372.0) .2539| 109.6] 385,595) .2953 02.003) 63,540) 10,753) 23,493].......... 565,112) .2991| 1,519) 5,156) B 3.5 2889 
ADayton....... 257.4| .1757| 78.3] 345,108] 7 71,894| 62,888] 9,105) 22,518] D 410,435] .2172| 1,595| 5,242|......]...... 2231| 1 
| 
Morgan......... 11.9} .0081 3.7 7,112) -0055 1,826) 539 111 eR 9,706) .0052} 816| 2,623) E | 49.5 poe 
Morrow......... 16.6 .0114 5.21 ~—-7,860| .0060' —=—2, 076 | 253 ge} 230... 12,250 .0064| 7381 2,356 C | 50.1] .0073 
oman nen vcd - - “ 
See end of state ‘‘Metropclitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation. page J° . 
2 Youngstown is in Mahoning and Trumbull Counties. © SM, . 


Looking For Something? The Table of Contents is on Pages 1, 3 and 5. 
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SALES MANAGEMENT 


READY NOW! 


, TOLEDO BLADE 


for 1949 


lite current edition of this useful and informative map 
folder, revised and brought up to date, embodies the latest statis- 
tical data on the entire Toledo 14-County Retail Trading Area, Ohio’s 
Double-Value Market. 


A Wealth of Data, including— 


Number of families by counties Listing of Individual Cities and 
Percent of Toledo Blade coverage Towns in the 12 Ohio counties and 2 


Total Retail Sales—1948 Michigan counties including popula- 


Food Sales—1948 tion, The Blade’s circulation, and per- 
Gen. Merchandise Sales—1948 cent of coverage. 

Drug Store Sales—1948 ee e 

House Furnishings Sales—1948 One or more copies on request. 


TOLEDO BLADE 


One of America’s Great Newspapers 
—in One of America’s Great Cities 


REPRESENTED BY MOLONEY, REGAN & SCHMITT, INC. 
MEMBER OF AMERICAN NEWSPAPER ADVERTISING NETWORK 


10, 


1949 279 


Kstablished 
Cover Southeastern Ohio 


e WH1Z has 273,600 population in its 7 BMB counties. 


@ WH1Z has over 200 million dollars in retail sales in its 
7 BMB counties. 


LE 
e WH1Z has the HIGHEST Share of Audience—morning, <j 7 ANESVIL 
noon and night—of any NBC Hooperated station. (Nov.- wer \ 
Dec. Hooper Station Listening Index.) 


represenited by 
"John £. Pearson Co. 


OHIO — (Continued) The ‘SM’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE . ADVERTISING 

1/1/49 ESTIMATES ones TSM ESTIMATES CONTROLS 

COUNTIES | = 
FOUR STORE GROUPS vpn 
CITIES (in thousands of dollars) Net Gross Qual- 
Total Families} Dollars CyD Dollars Income| % | % of | ityot 
(in % (in (in % Furn.- (in % | Per | Per | Vol-| of [U.S.A 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 

sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Codo sands) (U.S.A.) ita ily | Code | Force} tial | Index 

Muskingum....... 74.6| .0509 22.8 68,524) .0525 16,986 7,580; 1,908) 4,196].......... 91,087; .0483) 1,221; 3,995; D | 14.0 -0501} 98 
Zanesville. ...... 42.5) .0290 13.3 57,697) .0442 13,190 7,442 1,495 3,956 G 60,690) .0322) 1,428) 4,563)......]...... -0352) 121 
Noble 11.9) .0081 3.6 5,793) .0044 1,462 287 ° _ eer. 9,028) .0047| 759) 2,508) E 58.9 -0053| 65 
NL: ccccvacosdla 28.5) .0195 8.4 21,920) .0168 6,244 455 299 719] le aoa 30,190) .0160| 1,059) 3,594) C 25.9 .0169| 87 
Paulding. ......... 15.1| .0103 4.6 9,862) .0076 2,558 269 173 Se Sieccuss 14,590) .0077, 966) 3,172) B 49.3 -0082) 80 
Ere 28.5) .0194 8.4 17,494) .0134 5,812 860 311 - ineonaian 27,939) .0148| 980) 3,326) E 19.0 0153) 79 
Pickaway.......... 30.1) .0208 9.2 16,532) .0126 4,368 1,147 296 Eee 23,032) .0122| 765) 2,503) B 42.7 -0140) 68 
orcas saue’ 14.4) .0098 3.7 6,119} .0047 2,109 269 62 ik, “SMR 9,004) .0048) 625) 2,434) E 47.1 .0058| 59 
Sete: 1 57.0) .0389 16.2 37,120) .0285 10,695 2,192 606) 1,645].......... 47,931) .0254) 9841) 2,959) B 23.0 .0290) 75 
@Kent.......... 10.6} .0072 - 13,067} .0100 3,902 868 432 eicaakaas 11,687} .0061| 1,103) 3,770)......]...... -0075| 104 
@Ravenna...... 10.6} .0073 3.2 14,662) .0112 3,984 1,104 ° Geskesernen 11,703) .0062| 1,104) 3,657)......]...... .0079| 108 
ey 26.1) .0178 8.2 18,031} .0138 4,435 421 234 Sr 26,497, .0140) 1,015) 3,231) B 42.3 .0147| 83 
IS ven earasoiis 23.8) .0163 6.7 16,713) .0128 3,371 432 a” ee 27,202) .0144| 1,143) 4,060) B 51.3 .0143| 88 
Richland. ......... 83.7) .0571 24.6 82,147) .0629 18,942 10,390; 1,796) 6,183}.......... 125,048) .0662) 1,494) 5,083) B 11.1 0634) 111 
Mansfield. ...... 46.1) .0314 14.1 64,979) .0498 14,308 10,022 1,533 4,454 G 77,817| .0412) 1,688) 5,519)......]...... .0418) 133 
Dns acceuweens 55.0) .0375 15.8 38,578) .0296 9,859 3,606) 1,103] 2,400].......... 61,545) .0326) 1,119) 3,895) B 22.8 -0327| 87 
Chillicothe....... 27.6) .0189 8.4 31,325) .0240 7,739 3,421 981 2,412 H 40,820} .0216) 1,479) 4,860)......]...... 0218) 115 
Sandusky......... 46.7) .0319 14.1 39,390) .0301 9,520 3,531 a?) ere 63,921) .0338) 1,369) 4,533) B 22.5 0323} 101 
Fremont. ....... 17.6! .0120 5.61 25,130! .0192 5,551 3,332 568 1,328 H 28,706) .0152! 1,631! 5,126)......1...... .0158| 132 
@ See end of state ‘Multiple Cities.’ *Withheld to avoid disclosure. Before using these figures, see nen, A a 


Mr. W. J. Staab, Manager, Media Department, FULLER SMITH & ROSS, __| 


says about the Survey of Buying Power: ‘The data contained in this book is 


very helpful in laying out sales and advertising programs; in fact the book is 


an invaluable aid.” 


SALES MANAGEMENT 


\f 


PROOF of « 
GREAT NEWSPAPER 


Since July 1936, when the Vindicator became 


Youngstown’s only newspaper, the Vindicator's 
circulation 


HAS INCREASED 


100% 180% 


DAILY SUNDAY 


A single newspaper, a single campaign, at a 
single low cost, will do the job you need in this 
Ohio market, where sales at retail in 1948 ex- 


ceeded $500,000,000. 


87,000 127,000 


DAILY SUNDAY 


Poungstown Vindicator 


KELLY-SMITH CO. National Representatives 
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SERVING TWO WELL-BALANCED MARKETS 


Where industry, agriculture and commerce provide year ‘round buying power 


PLUS 


Lawrence 


Adams 
Pike 


Jackson 
Lewis (Ky.) 
Greenup (Ky.) 


For The 

PORTSMOUT 
MARKET 

Look Below To 


SCIOTO COUNTY 


FOR THE PORTSMOUTH MARKET 


LOOK To WPA y 


BOTH DELIVERING CONSISTENTLY THE MAJOR SHARE OF AUDIENCE! 
NEW YORK-CHICAGO-DALLAS-ATLANTA Represented by TAYLOR-BORROFF & CO., INC. LOS ANGELES-SAN FRANCISCO - PORTLAND, ORE. 


1400 K.C. CBS 
250 WATTS 


PLUS 


CANTON oe 
MARKET Nate 
Look Below To cate. 
STARK COUNTY pt cone 
umbiana 


FOR THE CANTON MARKET 


LOOK TO WH C 1480 K.C. ABC 
5,000 WATTS 


OH | O — (Continued) 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES — 
ARM 
FOUR STORE GROUPS : 
CITIES (in thousands of dollars) CyD Net Gross 
Total Families} Dollars Dollars Income % wy ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- U.S. A. 
thou- | of thou- of General House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A| Food Mdse. | Drug | Radio | Code sands) |U.S.A.| ita | ily | Code | Force} tial | Index 
Bi ccccccscenss 89.2) .0609 23.4 65,094) .0499 17,061 9,544) 1,453) 3,645].......... 93,749) .0496) 1,051) 4,006} D | 10.0 -0520) 85 
Portsmouth...... 47.2) .0322 13.5 54,614) .0419 12,815 9,330} 1,308 ° G 64,758) .0343| 1,372) 4,797)......]...... -0362| 112 
re? 49.5) .0338 14.6] 43,197) .0331 10,770 4,646 916; 2,007].......... 69,003) .0366) 1,394) 4,726) B | 22.5 0350} 104 
ee 19.9) .0136 6.2 21,511) .0164 4,886 2,321 475 993 H 31,940) .0169] 1,605) 5,152)......]...... -0161| 118 
1Fostoria........ 16.8} .0115 5.2 17,581] .0135 4,777 ° 347 985 H 26,023) .0138) 1,549) 5,004/......)...... 0133) 116 
ee, 27.2| .0186 20,488) .0157 5,612 2,031 410 er 28,083, .0148) 1,032) 3,510) B 32.5 -0158| 85 
Sa 13.3) .0090 4.1 15,428) .0118 3,936 ° 370 601 H 14,604) .0077| 1,098) 3,562)......)...... 0092) 102 
Rc cccccevces 18} 284.9) .1944 81.4) 276,070) .2107| 69,995 37,961; 6,162) 19,553].......... 412,535) .2184) 1,448) 5,068) B 5.0 -2113) 109 
AtCanton....... 131.3) .0897 37.5) 171,369) .1313 36,984 25,139) 3,830) 13,3 E 204,697) .1084| 1,559) 5,459)......)...... 1115} 124 
Massillon........ 35.0) .0238 10 36,860) .0282 6,951 4,436 726 e H 51,975] .0275| 1,485] 5,198)......)...... -0270} 113 
Pe cccccces 31.6) .0216 9.3 31,633) .0242 5,472 5,239 786} 2,625 H 39,089] .0207) 1,237) 4,203)....../...... -0219) 101 
Bs oc ccasces 1) 420.6) .2872) 120.2] 420,278) .3219| 110,963 77,847; 10,863) 20,961).......... 689,132) .3648) 1,638) 5,733} D 2.0 -3364) 117 
AAkron......... 310.0) .2116 88.6] 349,671) .2679 91,974 75,579) 9,207) 18,419 D 522,930) .2768) 1,687) 5,902)......]...... -2611| 123 
Barberton....... 31.1) .0213 8.4 25,218) .0193 6,267 1,604 543; 2,010) H 49,107) .0260) 1,579) 5,846)......]...... -0231| 108 
Cuyahoga Falls 29.4) .0200 8.5 18,912) .0145 5,424 625 575 335 H 53,916] .0286| 1,834) 6,343)......]...... 0227) 114 
Trumbull....... 139] +=156.4) .1067) 42.1] 116,682) .0694 34,683 11,953} 2,603) 6,512].......... 208,950) .1106) 1,336) 4,963) B 7.4 1035) 97 
A2Youngstown (See! 

Mahoning Co.) * 
ee 65.0) .0444 18.1 69,426) .0532 13,585 10,575, 2,115) 3,687 H 107,380) .0568) 1,652) 5,933)......]...... 0532 
Dinbikeaneens 21.3) .0145 5.6 15,401) .0117 4,500 1,082 356 758| H 28,308! .0150| 1,329! 5,055!......1...... 01391 96 

1 Fostoria is in Hancock and Seneca Counties, A See end of state ‘Metropolitan County Areas.” Before using these figures, see explanation. page 12 
2 Youngstown is in Mahoning and Trumbull Counties. “Withheld to avoid disclosure. © SM, , 


t Reliable later estimates place Canton population at 
00. 


An Index to all Sections and States is on page 5. 
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SALES MANAGEMENT 


make your TEST 
in CANTON, Ohio 


A balanced 


industrial -agricultural 
market with everything 
you want in a 
TEST CITY. 


° 
e 
= 
& 
a 
* 
* 
Ay 


and complete coverage with one medium 


The Canton Repository has an ABC circulation 
of 60,000 concentrated in the compact Canton 
Trading Area. Local loyalty to this one news- 
paper does the rest—makes your sales message 
* a SELLING message. For 134 years, The 
MODERATE SIZE—144,600 population in the city zone, 340,000 Repository has been read, its advertisements 
a trading area. Distribution problems are acted upon, in Canton and trading area. 


INDUSTRIAL DIVERSIFICATION—Over 200 different industries 
stabilize Canton’s payrolls. Everything from steel, printing 
presses and roller bearings to household sweepers and S.° 
cleaning compounds. grt 


. 
AGRICULTURAL IMPORTANCE—Canton is a trading center for 
one of Ohio’s richest farming areas, for Stark County is 
first in Ohio in rural population. 


DESIRABILITY AS A MARKEF—Retail sales in Canton for 1948 
reached $171,369,000,* in Stark County as a whole $275,- 
070,000.* Effective buying income per family in Canton is 
$5,459,* in Stark County $5,068.* The rest of the Canton 
Trading Area is equally fertile. 


. 99.3% 


*1949 Sales Management Survey of Buying Power 


A BRUSH-MOORE NEWSPAPER 


THE CANTON REPOSITORY anton, ono 


REPRESENTED NATIONALLY BY STORY, BROOKS AND FINLEY 
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gl 000 Salesmen 
) Overt Every Day 


VA AV] es 
THE WARREN TRIBUNE CHRONICLE CARRIES MORE LOCAL FOOD 3% REI 
LINEAGE THAN ANY OTHER NEWSPAPER IN THE STATE OF OHIO’ ae 


KAT SS ae 
It Pays To Advertise FOOD In The ‘Valaaes 


ie) H 1o— (Continued) } SSM” symbols, mark orignal ee 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE 6yD ADVERTISING 
1/1/49 ESTIMATES mente ESTIMATES CONTROLS 
COUNTIES Ve aad ian l 
| FOUR STORE GROUPS | fam) | « 
CITIES (in thousands of dollars) CYD Net | Gross | 
Total Families} Dollars oe Dollars ‘Income % “|i 
(n | % | Gin (in % Furn.- (in % | Per | Per | Vole | o 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam- | ume | Labor — 
sands) | U.S.A.) sands) sands) |U.S.A.! Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force] tial nen 
Tuscarawas........ 71.3 0487) 20.9 60 ,277| .0461 16 ,707 5 ,A44| a =e 79,544) .0422) 1,116 3,806: Cc 13.6 .0447| 92 
New Philadelphia. 14,2 -0097) 4.4 17,721) .0136 5,430) 2,225) 383 889 = 19,329; .0102) 1,361 4,393| saad irises -O111) 114 
a 11.2 -0077| 3.5 15,792) -0121 3, 454) 936 =) 226 H 12,886) -0060) 1,151) 3,682)......]...... -0086) 112 
I , 21.4 -0146) 6.7 17,445, .0134 3,389) 506 | 225) RR orc wick 23,902) .0126) 1,117) 3,567, B 44.2 -0132; 90 
Van. Wert 24.5) 0167 7.6 21 514) -0165 5,314) 2,242) 383 re ; 34, 485 -0183) 1,408) 4,538) B 33.2 0174) 104 
Van Wert....... 11.5) 0078 3.9 15,619; .0120 1 2,176 -_ 541 H 17,243} .0091) 1,499) 4,421)......]...... silt 124 
| | 
eee 9.5) .0066| 2.6 3,629; .0028 1,212 | am. 5,538 0029) 583| 2,130} F | 33.0 -0036) 55 
i as canines 36.4) 0248 10. 21,969) .0168 6,146) 1,398) 420) 439) ical 30,543) .0162 839) 2,854) B | 28.0 0181 73 
Washington........ 44.2) -0302 13.5 28,829) .0220 _ 6,768) = 639 47,913 0253 1,084 3,549) D | 30.4 -0253, 84 
Marietta........ 19.6) .0134 6.3 22,227 ae “ errr ee 535) ad H 27,518 .0145) 1,404 ihe eaten = et 112 
54.8) .0374 15.6 48 593) -0372) 9,815 5,084) 1017 Bi va veewn 64,248) .0340| 1,172, 4,118} B | 29.1 0356; 95 
Wooster....... 14.0) 0096 4 | 25,317) -0194 4,766) 3,894! aa 904 H 18,953) .0101) 1,354) 4,308)...... oxen’ 0128) 133 
Williams. ......... 27.0| .0185 8.8 24,312) -0186| 5,430) 1,070) Par 29,574) .0157| 1,095) 3,361; B 33.7 0171) 92 
ree 53.2, .0363 15.7 37,413) -0287) 11,277) 3,296) 044) ey 57,108} .0302| 1,073} 3,637, A | 26.8 -0310) 85 
Bowling Green... 8.5) .0058 2.9 13,805; .0106 3,040) 2,622! 197 313 H 12,678; .0067| 1,492) 4,372)...... Sc eeaiers 0077) 133 
| | al a | | 
Wyandot........ ee 19. 1| 0130 5.8 16, S41) -0130 aes 532 eS 23,391) .0124) 1, = ened B 40.8 -0127| 98 
——e Cl Ch Ol Seon O- - —- | —- - —- —- —] — — = | ‘exw 
Total Above Cities. .| 4,715. . 2188) 1,411.2 5,894,679 4.4691 61 1,349, ™ 947, a9 154 a 328, ra). 7,678, ness naan 1, 628) 6,441)|...... | nahn 4.0175) 125 
eee | | cacti | iy intemal 
State Total. seerees 7,852.8'5.3604! 2,311.31 7,372,726 5. ea7t| 1,865,115 peo 186 ,056' 380,803 svete 11, 133, mm 8939! 1, a8 a 11.0 5. 7132 107 _ 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


FOR THE BENEFIT OF ALL we've tried to give you the information needed to under- 


stand the figures in the Survey of Buying Power. So if you are confused or in doubt as to 
the sources of our figures, please run through the introduction beginning on page 19, again. 


——— 
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ONE and ONLY ONE 


Newspaper 
INFLUENCES BUYING 

in this RICH ™ 
| OHIO MARKET 


QNORTHFIELD 
° 


PENINGULA 
° ° 
HUDSON 


x 
On 
z 
a 


° 
CUYAHOGA RAVENNA 
FALLS 


° 
WADSWORTH 


G ORRVILLE | 


In the compact Akron Market of over a half million population, you'll 
find the second highest effective family buying income in the state 
of Ohio. You will also find only ONE daily and Sunday newspaper, 


but that newspaper offers complete coverage of this rich area. 


It stands to reason that buyers must see and read your advertising 
before they know what you have tosell. A look at the records shows 
there is but one way to reach this wealth of spendable income. The 


Beacon Journal is a must on every thinking advertiser’s list. 


AKRON BEACON JOURNAL 


JOHN S. KNIGHT, PUBLISHER 


REPRESENTED NATIONALLY BY: STORY, BROOKS & FINLEY 
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' Columbus-ideal test city 


Columbus, Ohio, and WBNS offer you all of the 4. The most consistently listened to station in the Columbus 
elements for a successful test of your advertising. area is WBNS with its 163,550 families who have the money 

to buy and BUY WBNS ENDORSED PRODUCTS. (During 
1. Columbus and the rich surrounding area, both 1948 WBNS was successfully used by four advertisers for 
effectively covered by WBNS, have an above av- 


test campaigns. ) 
erage buying power that quickly rings cash reg- 


isters when a new product is introduced. 


2. Columbus is the capital of Ohio with diversi- 
fied industry plus a prosperous agriculture in the 
trading zone. This assures a consistent, predict- 
able economy. 


ASK JOHN BLAIR 


MN 


\ AA 
» 


3. Columbus, in the center of Ohio with a net- 
work of railroads and highways to all parts of 
the state and nation. The city is the distributive 
outlet for 32 counties. 


LA POWER 50,000 e 10,000 e CBS 
e The “SM”? symbols mark original, extlu- 
OH | O— Metropolitan County Areas sive estimates by SALES MANAGEMENT. 
ror aren RETAIL SALES—1948 a EFFECTIVE BUYING INCOME—1948 pn 
ESTIMATES SAL! 
SM eae BY) estimates od GYD estimates CONTROLS 
_ S, 
seeeees FOUR STORE GROUPS = 
(in thousands of dollars) Net Gross a Qual- 
Total Families} Dollars —_— Dollars Income} % % of 
(in % (in (in % Furn.- (in % Per | Per | Vol- S. A. | Mar 
thoue | of | thou- thou- General House-| Volume thou- Cap- | Fam-| ume | Labor] Poten- .. 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Code | Force} tial 
SE 1 477.6| .3261 136.4] 457,398) .3504| 121,658 80,039; 11,559) 22,606].......... 373,063) .3902) 1,543) 5,404)......)...... 3654) 112 
Canton.......... 18} 284.9) .1944 81.4) 275,070) .2107 69 ,995 37,961 cs 2° le 412,535| .2184| 1,448) 5,068)......|...... 2113) 109 
Cincinnati....... 25] 935.7) .6388) 290.5] 960,590) .7356) 256,774) 128,636) 27,694) 51,136].......... 1,518,442) .8037) 1,623) 5,227)......)...... 7501) 117 
Cleveland... ....26) 1,490.1|1.0172| 438.3] 1,603,646/1.2283| 405,397) 295,587) 46,135) 84,155].......... 2,584 ,656|1.3682| 1,735) 5,897)......|...... 1.2559) 123 
Columbus. ...... 29] 468.2) .3196) 137.9] 642,792) .4157| 123,572 81,585) 15,516) 33,716].......... 729,756| .3864) 1,559) 5,292/....../...... .3818) 119 
| ae 33] 372.0) .2539| 109.6] 385,595) .2953 92,593 63,540) 10,753) 23,493).......... 665,112) .2001| 1,619) 5,156)......]...... 2889) 114 
Hamilton- 

Middletown. . .51 145.8; .0995 41.7] 125,095) .0958 35,169 14,011 i Te > iene 193,974] .1027|; 1,330) 4,652)......|...... 1000} 101 
Springfield, Ohiol18} 122.8) .0838 36.2} 104,050) .0797 29,254 14,434, 2,711 a 176,586 .0935) 1,438) 4,878)......)...... .0874| 104 
_ an ..125] 380.2) .2595| 115.6] 423,960) .3248| 101,881 76,652} 12,897; 21,118].......... 612,215; .3241| 1,610) 6,296)....../...... 3114) 120 
Youngstown....139] 625.1) .3584) 137.7] 465,382 —_ 122,377 64,157} 9,695) 23,063).......... 729 ,367| .3862| 1,389) 5,297)......|...... 3718) 104 
OH! O— New Metropolitan County Areas 
aa 189 92.9) .0634 27.4 86,443) .0662 17,154 15,041 x a ! ee 120,584| .0638| 1,298) 4,401/......)...... 0644; 102 
Ea 1 130.6) .0891 37,3] 114,551) .0877 32,954 11,695; 2,619) 6,101].......... 191,516| .1014) 1,466) 5,134)......)...... 0948) 106 

| 
OH!IO— Multiple Cities 
Martins Ferry— | | 

SE a csiawanis 30.5) .0208 8.7 27,423 — 9,218 ° ° 29,941) .0158; 982) 3,441)......|...... .0184| 88 
Ravenna—Kent.... 21.2) .0145 6.3 Kae _ 7,886 1,972 ° 5 ee wee -0123 — ein dccusladansa 0154) 106 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The exclu- 
sive estimates of population, Effective Buying Income, retail sales and sales-advertising controls must not be 
reproduced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 
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Sovw f 


To Fohedule Ut Adwetiing 


And Sales Campaigns 
Most Effectively 


® Goods and services are in greatest demand when 
money is in greatest supply. An obvious fact, per- 
haps, yet the reason why it is important to know 
when workers get paid. Armed with this informa- 
tion, you can schedule your advertising and sales 
campaigns so that they can be acted on during the 
24-hour period when people have the greatest 
amount of money to spend. 


e Just as important as “when” is “how much.” 
Since the Times-Star’s Payroll Poll is based on 
manufacturers’ own payrolls, it tells, quickly and 
accurately, the total volume of wages and salaries 
due to be paid out on any given day of the week 
or month. This day-to-day estimate of purchasing 
power in Cincinnati is available only through the 
Times-Star’s Payroll Poll. 


The 12th Annual Payroll Poll is ready now. If you have not been receiving the 
Annual Reports and Monthly Supplements in the past, we'll be delighted to add 
your name to the mailing list. Please write the Times-Star office nearest you. 


CINCINNATI TIMES-STAR’S 12 ANNUAL PAYROLL POLL 


CHICAGO |, ILLINOIS NEW YORK 17, N.Y. WEST COAST REPRESENTATIVE 
333 North Michigan Ave. 60 East 42nd Street The John E. Lutz Co., Chicago II, 
Fred D. Burns, Mgr. Albert H. Parker, Mgr. 435 North Michigan Ave. 
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RETAIL SALES: 
3rd for Wisconsin cities with estimated 


POPULATION: 
4th for Wisconsin cities with estimated 


EFFECTIVE BUYING INCOME: 
4th for Wisconsin cities estimated at 


IN GREEN BAY THEY 
ALL LOOK AT THE 
PRESS-GAZETTE 


99.8% coverage of the city zones 19,253 dwelling units. 


66 % coverage of the 48,716 dwelling units in the five county trading area (Brown, Door, 
Kewaunee, Oconto and Shawano Counties). 


GREEN BAY PRESS GAZETTE 


sales of $91,347,000.00. 


population of 59,000. 


$88,736,000.00. 


WwW | S C Oo . S | N ; _ ; The ‘SM’ symbols mark original, exclu- 
che Mint snl din : ee ae 2 sive estimates by SALES MANAGEMENT. 
City County City County City County 
NS gid ahi aks eens ha se bce Langlade SEE OO TCR RCE La Crosse ee iw ina ee eae Oneida 
PE goed ¢ cae whens aeedens Outagamie I ee ts a cn pig: wih gs 6 wre Dane Sheboygan ..-....-.----++-++- Sheboygan 
CT Sats wives dolly iwelnh oxalee Ashland IE a ck nie eke wees Manitowoc EE I gg ak aia ere ecg é Re Portage 
Beaver DE cacgate eek e aan Dodge NEE ae Pen Marinette Superior ...0'+--eecescreeccces Douglas 
Beloit ate ina) a4 reels wai a aire 5 the a Rock bn ee ae oe ate see Wood I. it kin a spew okie Jefferson 
Chippewa BD. sh ccbecdgceawes Chippewa ED. piekeeedh eure ene es Winnebago Waukesha ...-scccsscccvcces Waukesha 
rer Eau Claire ES TPCT Milwaukee I: dig kb wae owed eee hee Marathon 
TO: oe. oes oe means Fond du Lac I ab oi, alk ag we bt ten tho gab Green NN oh Bisieenk xawe Milwaukee 
Green Bay Sais icier a ah wae chnig WAS Brown IN sia tier dn kar Gisie ta rele eae Winnebago ios ii aaah a. 9d oes Milwaukee 
Janesville Pe Tee Te Tee Rock ET icv ge-eedeach eas eee ee Winnebago Wisconsin Rapids ........--.+-++- Wood 
Ds Howse gighne hu Wee kee Kenosha SIE os iin ob wih a aud aalee ee eek ae Racine 
SPOPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
GD ESTIMATES SALE ADVERTISING 
1/1/49 y ESTIMATES ESTIMATES CONTROLS 
COUNTIES Bet ee ? emenermees: (hase T " a 
| FOUR STORE GROUPS | | | FARM _ | 
CITIES | (in thousands of dollars) Net Gross Qual- 
Total | Families} Dollars ee ee ek pe SM) Dollars | Income| .% | % of | ity of 
(in | % | (in (in % ] Furn.- (in % | Per | Per | Vol- | of | U.S.A.| Mar- 
thou- | of | thou- thou- | of | General House- | Volume thou- of | Fam- | ume | Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food | Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force] tial index 
Adams , 7.2 .0049 2.1 3,179 .0024 798 a Be. a 4,790 .0025, 665 2,281) E | 62.2] .0030, 61 
Ashiand.. ; 23.2| .0158 6.3 20,698 .0159 4,857) 2,174 223; 1,140]........ 25,941| .0138| 1,118| 4,118, E | 22.9 .0149| 94 
Ashland. 12.5 .0085 3.41  15,689|' .0120 3,544 2,108, * | goa) H 17,558| -0093) 1,405) 5,164]... ie 0100) 118 
Barron. ... 32.8) .0224 8.8 28,031 .0215 3,726 1,898 351 560 31,926) es ~ 3,628) A 53.4 0194) 87 
| | | | | | 
| | } | 
Bayfield....... 13.1) .0089 3.7 8,482) .0065 2,062| 132, 115 39 11,574 .0061, 884) 3,128) E | 49.0) .0068 76 
Brown..... .152] 9101.6) .0694 27.5) 119,565) .0916 23,646 14,975, 3,165) 5,003)......... 141,021) -0747| 1,388) 5,128; B | 18.4 .0787 113 
@Green Bay 59.0| .0403, 16.5] 91,347] 0700, 18,796] 14,285) 2,748| 4,704) E 88,736] .0470| 1,504| 5,378|......|......]  .0526) 131 
Buffalo... . 14.7 .0100 4.1 9,229, .0070 1,564 236 101 257 12,775 -0067| 869) 3,116 B 61.7 .0075| 75 
| re 8 
Burnett... ae 9.2, .0063 2.6 5,477, .0042) ae 54 ° 6,785, .0036, 738) 2,610, E 62.7 -0043 | 6 
Calumet....... 16.3 0111) 4.2 12,676 -0097) 1,879) a 156 Sr 17,564 0093, 1,078 4,182) B 52.9 -0098' 88 
Chippewa......... 40.4 .0276 10.7 32,665, .0250 5,739) 856, 276 | 463}... 39,511) .0209| 978 3,693; B 44.7 .0235 85 
Chippewa Falls 12.5) .0085 3.6) 15,091) .0115 2,727| 764) 142) 293] 4H 16,362| .0087| 1,309| 4,545|......!...... .G095, 112 


@ See end of state ‘‘New Metropolitan County Areas.” 
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*Withheld to avoid disclosure. 


Before using these figures, see a, pert ts. 


SALES MANAGEMENT 


— 


| | 


A 100,000-PLUS MARKET — 


142nd IN POPULATION, BUT... 


And we have the evidence! If you haven’t seen 
it, write for the 8th ANNUAL EDITION OF RETAIL 
SALES TRENDS, a 48-page market book, which sub- 
stantiates these Sales Management ratings by actual 
retail sales figures, taken from the State of Wisconsin 
Income Tax Department records, plus other support- 
ing data. Write today to.... 


Research and Promotion Department 


MADISON NEWSPAPERS, Inc. 


THE CAPITAL TIMES THE WISCONSIN STATE JOURNAL 
Madison 1, Wisconsin 


National Representatives: Jann & Kelley, Inc. 


95th 


IN TOTAL RETAIL SALES 


78th2 : 


*% 


IN DRUG SALES 


109th 
IN FOOD. SALES , 
99th : 


GENERAL MERCHANDISE 


12\st 


IN WHOLESALE SALES 


WISCONSIN — (Continued) 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES ALE ADVERTISING 
1/1/49 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIE: l 
‘ a | FOUR STORE GROUPS a4 = 
CITIES - | (in thousands of dollars) GD Net | Gross Qual- 
Total | Families} Dollars } Dollars ncome| % % of | ity of 
(a | % | Gn (in | % | Furn.- (in | % | Per | Per | Vol- | of | U.S.A. 
thou- | of | thou- thou- | of | General | | Houme Volume thou- of | Cap- | Fam-| ume |Labor]| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food | Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force] tial | Index 
wamianceaesisaniaal Sectesians | 
asiissinct 31.5, 0215 8.3] 21,866, 0168 3,576, 422| 210) et i rnsstite 30,731| .0163| 976 3,703 A | 64.6] .0175| 81 
Columbia 35.4 .0242 10.5 31,939) .0245 6,170 1,713} Gi 1,008.......... 33,125) .0175, 936) 3,155) A | 42.9 .0208| 86 
Crawford 16.1 .0110 4.3 10,225, .0078 1,912 395 102! Rieko: 12,765) .0068| on 2,969, B | 8 -0079) 72 
_ Ee .70] 153.4) .1047 44.1 197,392! -1511| 40,725) 25,678 7,269) 10,934)..........] 231,174) 1224) 1,507| 5,242 A 19.0 1274) 122 
AMadison.... 86.0) .0587| 26.3 148,636! .1139| 30, 169) 23,548, 6,541) 9,893 F 145,684) . 771) 1,604) 5,530)... ..:).....- -0845) 144 
Dodge........ 51.5| .0351/ 14.3] 40,267) .0308 8,000) 1,515) 452, 1,491]......... 44,300, 0234, 860 3,098 A | 40.6] .0280| 80 
1Watertown | | | | | 
(See Jefferson Co.) | | 
Beaver Dam..... 13.5) .0092 4.2 13,650) .0104| 2,912) 1,318 237| 696 H 13,969} .0074) 1,035) 3,326)......)...... -0087| 95 
Lens eeenennen 24.2) .0165) 6.5 17,061 0131| 2,779 593) 155) Bare 21,552) aa 891/ 3,316; B | 53.6 0129, 78 
Douglas pina 38 s1.8 -0354 15.3 — -0398 wal so 1,678) 2,325 65,419) -0347| 1,263| 4,276) E | 14.4 0364) 103 
ASuperior..... 40.2) .0275| 11.9 47,096) -0361) 13,584| 4,244) fe F 55,330) .0293] 1,376) 4,650)......|..... 0310) 113 
Dunn........ 25.6, .0175| 7.0) © 18,323| .0140| 2,743 804, 142) 300). 24,345; 0128] 951/ 3,478, B | 59.5] 0141) 81 
Eau Claire... . 59.7| .0407| 17.1 59,673 | -0457 12,132) 5,480| 1,690) 2,517 76,535) 0406 1,282) 4,476 B 17.7 -0422) 104 
Eau Claire... . 46.0) 0814) 13.6 wei -0406 ~ ° 1,588) ” G 65,090) .0344) om fk ee eee -0357| 114 
| | 
Florence... 3.6) .0025, 1.0) 1,973] .0015 632, ° ° * 2,304) .0012/ 665 2,204 F | 45.7] .0016| 64 
Fond du Lac... 65.0) .0444| 19.2 68,819) -0527 15,135) 6,175} 2,418) 3,327 88,010) .0466 1,354; 4,584 A | 28.6 -0480) 108 
Fond du Lac 30.0) .0204) 8.9 42,874) .0328 9,256 5,430} 1,894) 2,886 H 43,320| -0229| 1,444) 4,867)... eee -0254) 125 
Forest... 8.9) 0060) 2.3} 6,626) .0051 — 171 61} 171}. 8,382) .0044 = 3.004) F | 25.1] one) 82 
| | | 
Sone a 40.6 0278 11.6] 33,298) .0255) 6,421, 1,028) 351 695). 40,708] .0216| 1,003) 3,509| A | 52.0] .0240| 86 
0 28.6 0161) 7.1 25, 103) -0193) 4,108) 1,489) 351 418)... 27,139) 0144) 1,150) 3,822) A | 48.8 -0161| 100 
an a nee 7.5) .0051) 2.4 13,656) -0105) 2,344) sa | 210 311 H 8,791| Po eR, Gk eee eee -0065| 127 
ie 14.1) .0096 4.2 13,480) -0103) 2,644 486, 156) RE ire 18,359) -0097| 1,302| 4,371) B | 45.8 -0099/ 103 
a seme 18.7, .0127 5.3 12,025) 0092) 2,461) 237 128| eer 16,762) .0089) 896) 3,163) B 60.6 -0098; 77 
inh RR 8.8 .0061 2.4 7,085 .0054 2,428 290 54 278|.. 8,769) .0046 996) 3,654) F 18.8 -0051; 84 
A See end of state ‘Metropolitan County Areas.” : 


. = *Withheld to avoid discl . 
1 Watertown is in Dodge and Jefferson Counties. salient 
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SALES MANAGEMENT'S new figures on 
Kenosha, Wisconsin, speak for themselves in 
describing the Kenosha Market as a standout 
sales target in both size and quality. All we'd 
like to add right now is that Kenosha’s per fam- 
ily income of $5,223-is 15 per cent above the 
nationa] average, and that its Quality of Mar- 
ket Index of 116 means Kenosha’s share of the 
nation’s sales potential is 16 per cent greater 
than its population indicates. 


KENOSHA'S Buying Power Speaks for Itself: 


The Kenosha Market* 


Population .... 55,400 Effective Buying Income ..... $80,441,000 
Food Sales ....$18,136,000 Total Retail Sales ........... $65,874,000 
Drug Sales ....$ 2,512,000 Quality of Market Index ..... 116 


*Estimates for Corporute City from 1949 Survey of Buying Power 


KENOSHA NEWS 


Circulation, ABC City & Trading Zone, 17,639 


WISCONSI 


Nat‘! Representatives: Jann G Kelley, 


KENOSHA, 


N 


Inc. 


WISCONSIN — (Continued) 


The ‘‘SM”’ symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

GYD ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES — 

CITIES yy dane ee ry Net 5 

Totai Families} Dollars ” . son SM Dollars Income) % % ot ot 
(jn | % | Gn (in %, Furn= (in % | Per | Per | Vole | of |UCS-A.| Mare 
thou- of thou- thou- of General House-| Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.) Food Mdse. Drug Radio Code sands) /|U.S.A.| ita ily | Code | Force tial Index 
SS: 14.4) .0098 3.9) 11,106) .0085 2,295 343 115 EEA. 14,379; .0076| 999) 3,687; B 62.6 -0083) 85 
0 ere 44.3) .0302 13.1 44,596; .0342 10,380 2,635 Bet | Se acccccens 49,888) .0264) 1,126) 3,808) A 33.8 .0295| 98 
1Watertown..... 13.1} .0090 4.1] 18,195] .0139 4,193 2,030 222 770) 4H 16,762} .0089| 1,280] 4,088)......|...... .0104] 116 
ee 18.1} .0124 5.1 12,484) .0095 3,176 263 142 i i nemhedid 17,161; .0091 948) 3,365) C 51.0 -0099| 80 
Kenosha........ 94 73.4| .0501 20.5 75,892) .0582 21,351 rf ie > ie hk .. Saeeenn 100,411) .0532| 1,368) 4,898) B 10.0 -0541| 108 
AKenosha...... 55.4) .0378| 15.4] 65,874] .0505| 18,136 7,234, 2,512] 4,117] 4H 80,441] .0426] 1,452] 5,223)......]...... 0440| 116 
Kewaunee......... | 16.6} .0113 4.3 10,608; .0082 1,463 408 88 a 14,357; .0076| 865) 3,339} B 62.9 -0085| 75 
La Crosse...... 156 62.9) .0430 18.0 74,868) .0573 18,436 9,723) 1,864) 3,773).......... 84,663) .0448) 1,346) 4,704) B 14.0 -0482) 112 
@La Crosse. .... 50.5} .0345| 15. 61,841) .0474| 15,598 9,723] 1,505 . G 70,801| .0374| 1,402] 4,720)......]...... .0398| 115 
Lafayette.......... 18.4) .0125 5.0 13,059; .0100 2,810 225 88 ee 18,359) .0097| 998) 3,672) B 61.2 0104) 83 
Langlade.......... 24.0) .0164 6.4 20,545; .0157 4,891 2,055 209 RE 27,139) .0144) 1,131) 4,240) B 32.2 .0152| 93 
Antigo.......... 12.0] .0082 3.41 16,929] .0129 3,626 2,055 . 738] *H 14,767| .0079| 1,231] 4,343]......|...... .0095| 116 
IL cciconecse 20.6) .0141 5.7 17,577| .0135 3,526 1,686 263 Eee 22,350; .0118) 1,085) 3,921; D 36.6 .0128; 91 
Manitowoc........ 71.1) .0485 19.2 70,256; .0538 17,271 8,461 = i See 99,540| .0527) 1,400) 5,184) B 29.2 .0522| 108 
Manitowoc......] 30.1] .0205 8.71 40,117] .0308] 10,653 4,606 403} 2,356] H 47,889) .0253| 1,591! 5,504/......]...... 0260| 127 
Marathon......... 77.5| .0529 19.3 65,033) .0498 13,822 6,632 - a: ae 87,110) .0461| 1,124) 4,513) A 38.4 -9486| 92 
Wausau......... 31.0) .0212 8.9] 44,872] .0343 9,486 . 999} 3,069} G 40,920) .0217| 1,320| 4,598)......]...... .0254| 120 
Marinette......... 38.0) .0259 10.2 29,775) .0228 6,570 5,468 169 AE 37,515) .0199| 987) 3,678| C 33.1 .0220| 85 
Marinette. ...... 16.9) .0115 4.7] 18,609] .0143 3,394 5,297 101 7171 +4 17,960} .0095| 1,063) 3,821/......|...... .0113] 98 
Marquette......... 8.5| .0058 2.5 5,629) .0043 ve SE 41 REE 7,583} .0040| 892) 3,033) D | 61.1] .0045| 78 
Milwaukee. ..... 74 poy 5904, 248.7 1,116,013) -8548| 282,325) 179,437| 34,223) 61,119].......... 1,449,465) .7673, 1,676) 5,828) B 1.0 .7581| 128 
AMilwaukee....} 650.4) “444i| 192.8] 1,004,412) .7693| 241,261| 175,357| 28,967| 57,822] B 1,175,111| .6221| 1,807| 6,095|......|...... .6307| 142 
West Allis....... 42.2) .0288] 11.5] 36,828] .0282! 12,026 2,397] 1,506 1,716, H 74,736| .0395| 1,771| 6,499|......'...... .0340| 118 


A See end of state ‘“‘Metropolitan County Areas.’ 
1 Watertown is in Dodge and Jefferson Counties. 
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@ See end of state “New Metropolitan County Areas.” 
*Withheld to avoid disclosure. 


Bef ing th figures, see explanation page 19. 
efore using these fig e osm 1949. 


MARKET BLUEPRINT 


To sell Wisconsin you’ve got to advertise in Hometown 
Markets. The die-cut booklet shown here amplifies this 
statement. It’s a new market blueprint for Wisconsin. 

Why not learn the real facts about this rich Wisconsin 
Market? Write today for your copy of this valuable booklet. 


WISCONSIN HOMETOWN DAILIES, 212 rourtn st. - RACINE, wis. 


SALES MANAGEM 


ENT 


Coverage 


of America’s 12th retail market 


The Milwaukee Journal is read regularly in 95% 
of all homes in the ABC City Zone—based on 1949 
occupied dwelling units rather than 1940 Census 
figures, Moreover, 90% of this circulation is car- 
rier delivered to homes, reaches all the family. 
This extra-value, home delivered circulation is five 
times the volume of carrier delivered circulation 


of any other newspaper in this area, and eight times 
the total of any magazine. 


In the Retail Trading Zone (11 counties) The Mil- 
waukee Journal is read by 71% of all families 


daily and 75% on Sunday. Excluding the satura- 
tion coverage in Milwaukee County, it is still 30% 
daily and 50% Sunday in the Retail Zone. Aver- 
age coverage of all urban families in Wisconsin 
and Upper Michigan (94 cities of 2,500 or more 
population) is 51% daily and 64% on Sunday. 
Here is the most complete, most effective coverage 
available in America’s 12th retail market. Com- 
bined with a milline rate as low as $1.34, it makes 
The Milwaukee Journal one of America’s prize 
advertising buys—second in the nation in adver- 
tising volume for the six months ending March 1. 


THE MILWAUKEE JOURNAL 


MAY 10, 1949 


New Market Data Books on 
Milwaukee-Wisconsin Market 
Standard market and newspaper data folders pre- 
pared in conformity with suggestions of the Bureau 
of Advertising, A.N.P.A. and the American Asso- 


ciation of Advertising Agencies are now available 
from The Milwaukee Journal. 
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(And if you want WISCONSIN - COVERAGE heyond Milwaukee and Madison—YOU do!) 
HERE IS PART OF WHAT YOU GET — AND WHAT YOU NEED — 


|= More families (21,799) than in any other City Zone Market in the State 
(excepting only Milwaukee, Madison and Racine). 


2-— Second highest per capita retail sales in Wisconsin—the people buy! and 
. 79% of the homes are tenant-owned! 


2m Complete Merchandising Program-—guaranteeing 75 to 80% tie-in 
response—plus an annual Survey of Buying Habits of consumers in the 


area. 1949 Study ready June 15th. 


———— For further information please write David A. Lindsey, Mgr., General Advertising 


Appleton Post-Crescent 


" The ‘‘SM’’ symbols mark original, excl 
Wi Li WIsc¢ 1°) N Ss f] N— ova — (Continued) — : ~~ on ores sive e estimates ty SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE SM) ADVERTISING 
1/1/49 ESTIMATES SALES ESTIMATES CONTROLS 
COUNTIES ; — | FARM | 
ome phn So wy - = 
ITI in thousands ars, ross Qual- 
Total Families} Dollars yD Dollars Income} % % of ae 
(in % (in (in % Furn.- (in % | Per | Per | Vol-| of [U.S.A 
thou- of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume {Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) | U.S.A. Food Mdse. Drug | Radio Code sands) | U.S.A,| ita ily , Code Force 
Wauwatosa 32.0) 0218 8.9 18, 972| 0146 8,299| 132} 1,249)........ | 3 67,616) .0358) 2,113 7,597| cere. ARE -0266) 122 
Monroe....... 30.7; .0210 8.3} 22 326| 0171 4,324) 1,146 297) eee 27,139) .0144; 884) 3,270, B 52.1 0165) 79 
Oconto...... : ae -0161 6.1 14,265) .0109 3,477) 145 115) ere ace -0093 ae 2,878, B 55.3 0111; 69 
| | | ies Be 
Oneida..... : 20.0) .0136 5.7 22,863) .0175) 5,456) 2,016 284 Sere 19,156 -0101) 958) 3,361, E 12.7 -0130) 96 
Rhinelander. ca 10.3) -0071| 2 8| 15,387 .0117 3,325| 1,779 182) ° H 10,378 -0055| 1,007) 3,706)......]...... 0077) 108 
Outagamie. ..... 78.0 .0533 | 21.1 84,780) .0650 18, 599) 0.607 1,862; 4,427].......... 102, 882) -0545) 1,319 4,876, A 24.0 -0573 108 
Appleton. . ; 32.0} .0218) 9.2 53,327| .0409 11,064) 10,383) 1,382) 3,501 G 52,992) .0281 1650 a Fee -0307) 141 
Ozaukee. .... 20.0 0136) 5.4 18,516) .0142) 3,561| -“ “ a 23,835 we 1,197) — B 34.8 -0133) 98 
| | a | | | 
Pepin...... R 7.2! 0050) 1.8 6,013) aul ee 61) RS 8,382) -0045) 1,164! 4,657) D | 57.0] @.0046) 92 
ee 20.3) .0138| 5.3 16,984) -0130| 3,029| 435 156) i csciscens 21,951; .0116 1,081) 4,142! B 59.3 .0125) 91 
Sty sekek cs : 24.3) .0166 6.6 ae 7 2,095! 198 ” ney 23,957) .0127 986 ome B 61.3 .0138} 83 
Portage....... 33.9| .0231 8.4 27,190 -0208| 6,670) 2,108 a Se 33,923| -0179 1,001 4,038) B 39.9 0198) 86 
Stevens Point... 18.5} .0126 4.7 20,991) .0161) 5,041 ° 365 1,085 H 19,157) .0101| 1,036) 4,076) apne Seer 0124) +98 
i eéacenss : 15.4 .0106| 4.2 13,136) 0101 1,945 236 142 eS 16,363) .0087| 1,063) 3,896 D | 49.0 -0095; 90 
Racine..........94] 103.7) .0707 29.0) 115,009) .0881) 33,143 10,968; 3,786) 6,139}.......... 154,617) .0818) 1,491 5,332 B 9.7 -0815| 115 
ARacine........ 75.2) .0514 21.6 89, 937| - 0688) 25,794 10,115 3, 382| 5,418 G 116,485 .0617) Fk? ee ere .0618) 120 
A See end of state ‘‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation page 10: 
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$4,364,047,000 
EFFECTIVE BUYING INCOME 


Se =WISCONSIN 
RETAIL SALES HAS 
ALL THIS 


(According to Sales Management) 


Wisconsin's Effective Buying Income is up 11.2% over last year—a gain of $385 million mak- 
ing this great state a $4,364,047,000 market. ‘Here's real purchasing power! Here's a per 
family income of $4,660—better than the United States average by $129. 


Look at Total Retail Sales—up $327 million over last year—and with a per family average $558 
better than the United States average. Yes, Wisconsin families spend $3,689 in retail stores. 


Look at Food Sales—up $15 million to reach a total of $798,753,- 
000. And $853 per family—$102 better than the United States 
average! 


Yes, Wisconsin is an unusually good market—so much better than 
the average—that no manufacturer or distributor can afford to 
pass it by. 


BUT ...ONLY | 
Unusual, too, is Wisconsin's newspaper set-up. Here in this great 


ONE BIG dairy state the evening field is divided among 37 dailies—but 


there's only one BIG morning newspaper—the Milwaukee Sentinel. 


MORM iA Here is a newspaper that influences the lives and buying habits 


of 173,619* daily and 297,007* Sunday reader families. If you 


NEWSPAPER want to make a name for your product in Wisconsin, you need 


that influence! 


MILWAUKEE SENTINEY | 


The Newspaper Wisconsin Grew Up With 


*Publisher’s Statement, 
Sept. 30, 1948, 
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125,000 Consumers 

37,540 Families 
$142,625,000 Retail Sales* 
$ 34,250,000 Food Sales* 


rates a top A! 


tion, too! 


FIGURES MAKE SENSE .. . 
THESE FIGURES MAKE A GOOD MARKET! 


NOTE—In the Farm Income Column of Sales Management survey of 
buying power, the Gazette-Southern Wisconsin market of 4 counties 


* Sales Management Effective Buying Income 
This compact market can only be effectively reached through the use 
of the Janesville Gazette—today enjoying an all-time high in excess of 
21,000 paid subscriber families. 


The JANESVILLE DAILY GAZETTE 


JANESVILLE, WISCONSIN 
GEORGE W. GRESSMAN, ADVERTISING DIRECTOR 


Aorrn, 


$ 10,625,000 Gen. Mdse. Sales* 
$ 2,890,000 Drug Sales* 

$ 4,250,000 F.H.R. Sales* 
$165,625,000 E.B.1.* 


Productive merchandising coopera- 


WISCONSIN — (Continued) 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES * 
ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES SALES ESTIMATES CONTROLS 

COUNTIES 
FOUR STORE GROUPS FARM _ 

CITIES (in thousands of dollars) YD Net Gross Qual 

Total Families} Dollars Income} % % of me 

(in | % | Gin (in %, Furn.- (in % | Per | Per | Vol-| of |U.S.A 
of thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume | Labor] Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A. Food Mdse. Drug | Radio Code sands) | U.S.A.) ita lly | Code | Force Index 
Richland. ......... 20.3) .0139 5.5 12,657| .0097 2,928 962 210 EES 17,561} .0093/ 865) 3,193) B 59.0 ~0103| 74 
itctsdvenseee 90.0) .0614 26.7] 107,160) .0821 28,632 10,452; 3,187) 3,646].......... 128,610) .0681; 1,429) 4,817) A 17.4 0709) 115 
i sscbideves 32.0} .0218 9.8 43,720) .0335 12,068 4,780 1,616 1,508 H 48,096) .0254) 1,503) 4,908)......)...... -0271| 124 
Janesville........ 26.6} .0182 7.8 39,864) .0306 9,752 5,255 1,212 1,665 F 42,666) .0226) 1,604) 5,470)......]...... 0241} 132 
Sicchsesseconan 18.4| .0105 4.0 11,833} .0091 2,477 422 128 ee 14,767; .0078} 959) 3,692) C 58.1 -0087 
ee 23.5; 0161 6.3 19,320) .0148 3,345 343 237 Db téewenns 25,941) .0138) 1,104) 4,118) B 63.0 .0146) 91 
a 37.0) .0252 10.7 31,459) .0241 6,170 1,681 it ae 37,116) .0196) 1,003) 3,469) B 48.5 -0220) 87 
iisceesseas 9.5) .0065 2.6 8,311) .0063 1,647 145 129 REA 10,377; .0055) 1,092) 3,991) E 41.7 -0059) 91 
Shawano.......... 30.5! .0208 7.9 22,249| .0171 3,310 659 209 EL iat ened 27,937| .0148| 916) 3,536) B 51.4 -0167| 80 
© SM, 1949. 


Before using these figures, see explanation page 19. 
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Total Population (fT) 
Total Families (tT) 

14 years and under (f) 
15 to 19 years (fT) 

20 to 24 years ui 

Total Farm Population (Tt) 
Total Farm Families (tf) 
Total Radio Families ($) 


Total Farms with Electric Lights Ry 


SIDNEY H. BLISS, PRES. 


98% Saturation) 
(80% Saturation) 


THE No. 1 RADIO STATIONS 
IN THE HEART OF AMERICA’S DAIRYLAND 


WCLO and WCLO-FM 


AFFILIATED WITH THE MUTUAL BROADCASTING SYSTEM AND THE WISCONSIN NETWORK 


Southern Wisconsin is America’s example of balanced agriculture and industry. 
Check your sales potential with these market facts: 


Farm and 


169,469 Total Retail Sales (*) $201,839,000 
47,075 Total Food Sales (*) 53,891, 
40,672 Total Drug Sales (*) 5,931,400 
18,457 Total General Merchandise (*) 19,658,400 
13,048 Per Capita Retail Sales (*) 1,191 
31,775 Per Capita Food Sales (*) 818 

8,830 Per Capita Drug Sales (*) 35 

46,133 Per Capita General Mdse. Sales (*) 116 

+ U. S. Bureau of Census 
7,064 § Broadcast Measurement Bureau 


Represented by RAMBEAU 


* Sales Management Survey of Buying Power 


LET US PROVE OUR AUDIENCE—WRITE OR WIRE FOR CURRENT HOOPER RATING. 


WCLO-Gazette Bldg., Janesville, Wis. 


industrial production mean dollars for you. 


VERN WILLIAMS, MGR. 
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SALES MANAGEMENT 


BELOIT’S ONLY FULL-TIME 
NETWORK STATION 


Affiliate MBS & Wisconsin Network 


WGEZ— 


@ Managed and operated by 18 years of radio ex- 
perience. 


e Gets and holds listeners with superior programming. 
@ Provides new sales for local and national advertisers. 


e Will create sales for YOU in one of America’s 
wealthiest markets. 


e Proves the audience you'll get; write for Hooper 
rating. 


SIDNEY H. BLISS, PRES. 


STUDIOS IN THE HILTON HOTEL, BELOIT, WISCONSIN 


WGEZ 


DELIVERS THIS RICH MARKET OF— 


WGEZ Total Population(7) 113,653 
Families (7) 3 

14 years and under({7) 27,275 
15 years to 19 years(7) F 

20 years to 24 years(7) 8,751 
Farm Population(7) 21,310 
Farm Families(7) 5,920 
Total Radio Families(§) 30,939 
Total Farms with Electric Lights(7) (80% Saturation) 4,736 
Total Retail Sales(*) $135,360,732 
Total Food Sales(*) 36,141,654 
Total Drug Sales(*) 4,977,855 
Total General Merchandise (*) 13,183,748 
Per Capita Retail Sales(*) 1,191 
Per Capita Food Sales(*) 318 
Per Capita Drug Sales(*) 35 
Per Capita General Mdse. Sales(*) 116 


+ U. S. Bureau of Census 
§ Broadcast Measurement Bureau — 
* Sales Management Survey of Buying Power 


STAN GARDNER, MCR. 


Represented by Rambeau 
° The ‘‘SM”’ symbols mark original, exclu- 
WISCONSIN — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 antes ine 
BY/D 1/1/49 BY) ESTIMATES red ESTIMATES CONTROLS 4 
COUNTIES 
pr FOUR STORE aROUPS ™ on 
n thousands ars) e' ross ual- 
Total Families} Dollars - Dollars Income| % % of | ity of 
Gin | % | Gn (in % Furn- in % | Per | Per | Vole | of |U.S.A.| Mar- 
thou- | of thou- thou- of General House-}| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.) Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Code | Force] _ tial Index 
Sheboygan........ 80.0) .0547, 22.3]  83,578| .0640| 18,652]  14,815| 2,124) 3,765].......... 111,680] .0591| 1,396] 5,008} B | 19.1] .0597| 109 
Sheboygan.......) 45.5] .0310/ 13.1] 58,421| .0447/ 12,945 14,332| 1,758, 2,986] G 70,793| .0375| 1,556| 5,404]............ .0384| 124 
UR 17.6| .0120/ 4.5] 10,301| .0079| —- 1,830 170 88} 329).......... 14,373| .0076| 817| 3,194) B | 62.3] .0086| 72 
Trempealeau....... 24.6) .0168) 6.6]  15,911| .0121| 2,228 422} 196) 483).......... 21,951| .0117| 892| 3,326} B | 62.2] .0128| 76 
Vernon............) 27.5] .0187/ 7.5] —16,832| .0129) 3,726 725} 237| S70).......... 22,748| .0120| 827| 3,033] A | 63.8] .0136| 73 
ai 6.9| 0047) 2.0] 10,493} .0081| 2,628 197} * Wh sine 12,372| .0065| 1,793] 6,186] G | 16.1] 0066) 140 
Walworth......... 34.7| .0237, 10.6]  42,871| .0328| 9,681 1,778} 412} 9aii.......... 49,489| .0262| 1,426| 4,669] A | 36.4] .0277| 117 
Washburn......... 10.1| 0069} 2.9)  8,654| 0066} 2,211 422; 185) Ss * «(dd 11,175| .0060| 1,106] 3,853} E | 45.8] .0064| 93 
Washington........ 30.1| .0206) 8.1]  24,011| .0184, 4,824) + 1,001, += 230/ = 710)... 40,304| .0213| 1,339| 4,976 B | 39.6] .0203| 99 
Waukesha....... 74) 74.5} .0508] 21.4) 66,765| .0511| 17,121| 4,107, «-1,813/ 1, 910).......... 74,232| .0393, 996| 3,469] A | 22.7] .0451| 89 
Waukesha....... 24.2} .0165| 6.8]  29,911| .0220/  9,051/ 3,458] 1,283 1,122] 4H 29,135] .0154| 1,204] 4,285]......]...... 0179 108 
Waupaca.......... 36.0| .0246| 10.0]  29,028| .0223| 5,573, 1,462) 331| 803).......... 39,512} .0209| 1,098] 3,951] B | 47.6] .0221| 90 
Waushara......... 12.7| .0087/ 3.6]  8,541| .0065| 1,114 . 129] -230).......... 11,175| .0059} 880| 3,104] C | 63.8] .0066| 76 
Winnebago........ 90.0) .0614| 25.9] 97,925] .0750| 25,408] 7,846] 2,752| 6,021).......... 124,290] .0658| 1,381/ 4,799, B | 14.0] .0677| 110 
Oshkosh 47.5| .0325] 14.5]  60,811| .0466| 15,821, 6,303) 1,834] 4,478 4H 63,460] .0336| 1,336 4,377]......|...... .0373| 115 
Neenah......... 12.5| .0085| 3.6} 14,101| .0108| 3,723 1301 564] 993) 4H 21,700] .0115| 1,736] 6,028]......|...... .0107| 126 
Menasha........ 12.5| .0085] 3.21 10,086] .0077 —«-3,977 165 234,  4361.......... 19,338} .0102| 1,547] 6,043)......|...... .0091| 107 
a 48.0] .0328] 13.0]  43,312| .0332} 9,148] 4,492} += 757|«*1,180).......... 46,296| .0245| 965| 3,561, B | 27.5] .0288| 98 
Wisconsin Rapids.|  15.1| .0103} 4.3] —-19,187| .0147| 3,826 : 466} * H 15,166} .0081| 1,004 3,527|......|...... .0105} 102 
Marshfield... 12.4] .0085] 3.4) 17,022| .0131] 3,276) + ~—«1,830 + = 210] Satz] ss 13,969} .0074| 1,127| 4,109|......|...... 0093] 109 
Total Above Cities. .| 1,605.1|1.0957| 469.0] 2,240,443/1.7161| 539,542} 319,148] 66,968) 114,594].......... 2,585, 176|1.3686| 1,611| 5,512)......|...... 1.4186| 129 
State Total........ 3,339.7/2.2797/ 936.41 3,454,81612.6462/ 798,753! 377,390 83,816! 151.8381.......... 4,364,04712.3102! 1,307] 4,660|...... 25.8 | 2.4049] 105 
W1ISCONSIN—Metropolitan County Areas 
Madison........ 70] 153.4) 1047} 44.1] 197,392| .1511| 40,725) 25,678| 7,269| 10,934].......... 231,174] .1224| 1,607| 6,242)......|...... 1274| 122 
Milwaukee... 74] 939.4) .6412| 270.1] 1,182,778] .9059| 299,446) 183,544| 36,036] 63,029].......... 1,523,697} .8066| 1,622) 5,641|......|...... .8032| 125 
Racine-Kenosha..94] 177.1) .1208| 49.5] 190,901| .1463| 54,494 18,202|  6,385| 10,256].......... 255,028| .1350| 1,440] 5,182|......|...... .1386| 112 
Superior, Wisc.- 
Duluth, Minn..38] 261.7 .1786| 77.5] 289,648] .2219| 74,999]  30,700| 7,222| 13,792].......... 312,471| .1654 1104 SN ee .1850| 104 
WISCONSIN — New Metropolitan County Areas 
Green Bay......152] 101.6] 0694) 27.5] 119,565] 0916] 23,646] 14,975| 3,165/ 5,003].......... 141,021 .0747| 1,388] 5,128]......]...... .0787| 113 
La Crosse...... 156} 62.9] .0430} 18.0] 74,868] .0573/ 18,436] 9,723 1,584| 3,7731.......... 84,663} .0448| 1,346 4,704)....../...... .0482| 112 
— 
© SM, 1949, *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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FIGURES MAKE SENSE... 
THESE FIGURES MAKE A GOOD MARKET! 


125,000 Consumers $ 10,625,000 Gen. Mdse. Sales* 
37,540 Families $ 2,890,000. Sales* 
$142,625,000 Retail Sales* $ 4,250,000 F.H.R. Sales* 
$ 34,250,000 Food Sales* $165,625,000 E.B.1.* 


NOTE—In the Farm Income Column of Sales Management survey of 
buying power, the Gazette-Southern Wisconsin market of 4 counties 
rates a top A! 

* Sales Management Effective Buying Income 
This compact market can only be effectively reached through the use 
of the Janesville Gazette—today enjoying an all-time high in excess of 


21,000 paid subscriber families. Productive merchandising coopera- 
tion, too! 


The JANESVILLE DAILY GAZETTE 


JANESVILLE, WISCONSIN 
GEORGE W. GRESSMAN, ADVERTISING DIRECTOR 


e The “SM” symbols mark ori inal, exclu. 
WISCONSIN — (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES * 
ESTIMATES 6yD SALE ADVERTISING 
1/1/49 ESTIMATES sa.es ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS =. 
CITIES (in thousands of dollars) SM) Net Gross Qual 
Total Families} Dollars Income} % % of ae 
(in | % (in %, Furn.- (in % | Per | Per | Vole | of [U.S.A 
thou- thou- thou- of General House- | Volume thou- Cap- | Fam-| ume | Labor] Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita lly | Code | Force} tial | Index 
Richland. ......... 20.3) .0139 5.5 12,657) .0097 2,928 962 210 a 17,561} .0093) 865) 3,193) B 59.0 -0103) 74 
RE 90.0) .0614 26.7] 107,160) .0821 28,632 10,462; 3,187; 3,646].......... 128,610) .0681| 1,429) 4,817) A 17.4 0709) 115 
ee 32.0) .0218 9.8 43,720) .0335 12,068 4,780 1,616 1,508 H 48,096) .0254) 1,503) 4,908])......]...... -0271) 124 
Janesville........ 26.6} .0182 7.8 39,864) .0306 9,752 5,255; 1,212) 1,665 F 42,666) .0226) 1,604) 5,470)......]...... -0241) 132 
RES ee 15.4) .0105 4.0 11,833) .0091 2,477 422 128 — a 14,767; .0078; 959) 3,692) C 58.1 -0087| 83 
7 aaereer 23.5) 0161 6.3 19,320) .0148 3,345 343 237 Se 25,941; .0138) 1,104) 4,118) B 63.0 -0146| 91 
a 37.0) .0252 10.7 31,459) .0241 6,170 1,681 FF - as 37,116) .0196) 1,003) 3,469} B 48.5 -0220) 87 
EE 9.5) .0065 2.6 8,311) .0063 1,547 145 129 Se 10,377} .0055| 1,092) 3,991) E 41.7 -0059) 91 
Shawano.......... 30.5! .0208 7.9 22,249; .0171 3,310 659 209 eae 27,937| .0148| 916) 3,636 B 51.4 .0167| 80 
© SM, 1949. 
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| THE No. 1 RADIO STATIONS 
IN THE HEART OF AMERICA’S DAIRYLAND 


WCLO and WCLO-FM 


AFFILIATED WITH THE MUTUAL BROADCASTING SYSTEM AND THE WISCONSIN NETWORK 


Southern Wisconsin is America’s example of balanced agriculture and industry. Farm and industrial production mean dollars for you. 
Check your sales potential with these market facts: 


: Total Population (tT) 169,469 Total Retail Sales (*) $201,829,000 
: Total Families (t+) 47,075 Total Food Sales (*) 891, 

q 14 years and under (fT) 40,672 Total Drug Sales (*) 5,931,400 
/ 15 to 19 years (t¢ 13,457 Total General Merchandise (*) 19,658,400 
h 20 to 24 years (t 13,048 Per Capita Retail Sales (*) 1,191 
. Total Farm Population (t) 31,775 Per Capita Food Sales (*) 318 

Total Farm Families (t) 8,830 Per Capita Drug Sales (*) 35 

: Total Radio Families (§) 46,133 Per Capita General Mdse. Sales (*) 116 
, {98% Saturation) tT U. S. Bureau of Census 

4 Total Farms with Electric Lights ( 7,064 § Broadcast Measurement Bureau 

: (80% Saturation) * Sales Management Survey of Buying Power 

LET US PROVE OUR AUDIENCE—WRITE OR WIRE FOR CURRENT HOOPER RATING. 
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WCLO-Gazette Bldg., Janesville, Wis. 


SIDNEY H. BLISS, PRES. VERN WILLIAMS, MGR. 
Represented by RAMBEAU 


SALES MANAGEMENT 


\| <= | 


wee 8 Kae 


+] 
BELOIT’S ONLY FULL-TIME Aw G E Z 
Affiliate MBS & Wisconsin Network DELIVERS THIS RICH MARKET OF— 
WGEZ Total Population(7) 113,653 
W G E i Families (7) 31,570 
14 years and under(7) 27,275 
@ Managed and operated by 18 years of radio ex- > toun to 2 cael 8751 
perience, tom earn ge 
i i i i Total ed Fath Electric Lights(+) (80% Saturation) 30936 
e Gets and holds listeners with superior programming. Total Forms with Ele ghts (j — 
° ° e Total Food Sales(*) > Anal ‘654 
@ Provides new sales for local and national advertisers. Total Drug Sales (*) 7:855 
Total General Merchandise (*) 13 1es 748 
e Will create sales for YOU in one of America’s lh Soc el le me 1,191 
wealthiest markets. Per Capita General Mdse. Sales(*) ii 
. Proves the audience you'll get; write for Hooper 1 U.S. Bureau of Census | 
rating. * Sales Management Survey of Buying Power 
STUDIOS IN THE HILTON HOTEL, BELOIT, WISCONSIN 
SIDNEY H. BLISS, PRES. STAN GARDNER, MCR. 
Represented by Rambeau 


° The “‘SM’’ symbols mark original, exclu- 
W | S * 6) N S | N — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
iy ESTIMATES SM SALE JM ADVERTISING 
M 1/1/49 ESTIMATES ens ESTIMATES CONTROLS 4 
COUNTIES 
jr run store ongurs . on 
n thousands ars et ross ual- 
Total Families} Dollars ——— Dollars Income} % % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A.| Mar- 
thou- | of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume |Labor} Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.) Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Code | Force] tial Index 
Sheboygan. ....... 80.0) .0547 22.3 83,578) .0640 18,652 TE, BB iiaeccccexe 111,680) .0591/ 1,396) 5,008) B 19.1 -0597) 109 
Sheboygan....... 45.5) .0310 13.1 58,421) .0447 12,945 14,332 1,758} 2,986 G 70,793) .0375| 1,556) 5,404)......]...... -0384| 124 
Taylor..... vouewer 17.6) .0120 4.5 10,301} .0079 1,830 170 88 Re 14,373) .0076} 817) 3,194) B 62.3 -0086) 72 
Trempealeau...... . 24.6) .0168 6.6 15,911) .0121 2,228 422 196 ee 21,951) .0117| 892) 3,326) B 62.2 0128) 76 
ae 27.5| .0187 7.5 16,832) .0129 3,726 725 237 ae 22,748) .0120) 827) 3,033) A 63.8 -0136) 73 
a 6.9| .0047 2.0 10,493) .0081 2,628 197 sa WEE wcscaasns . 12,372) .0065) 1,793) 6,186) G 16.1 -0066) 140 , 
Walworth......... 34.7| .0237 10.6 42,871| .0328 9,681 1,778 412 ERO 49,489) .0262| 1,426) 4,669) A 36.4 .0277| 117 
Washburn......... 10.1) .0069 2.9 8,654) .0066 2,211 422 155 © Bcadcmsans 11,175) .0060) 1,106) 3,853) E | 45.8 -0064| 93 
Washington........ 30.1) .0206 8.1 24,011} .0184 4,824 1,001 230 Pic cannes 40,304) .0213) 1,339) 4,976) B 39.6 -0203) 99 
Waukesha....... 74 74.5| .0508 21.4 66,765) .0511 17,121 Se!) ek 74,232) .0393) 996) 3,469] A 22.7 -0451| 89 
Waukesha....... 24.2) .0165 6.8 29,911) .0229 9,051 3,458 1,283 1,122 H 29,135} .0154) 1,204) 4,285)......]...... -0179} 108 
Waupaca.......... 36.0/ .0246 10.0 29,028) .0223 5,573 1,462 331 ae 39,512) .0209| 1,098) 3,951) B 47.6 -0221} 90 
Waushara......... 12.7) .0087 3.6 8,541) .0065 1,114 ° 129 Ree 11,175) .0059| 880) 3,104) C 63.8 -0066) 76 
Winnebago... ..... 90.0) .0614 25.9 97,925) .0750 25,408 7,846) 2,752) 6,021].......... 124,290) .0658) 1,381) 4,799) B 14.0 -0677| 110 
Oshkosh......... 47.5) .0325 14.5 60,811) .0466 15,821 6,393 1,834) 4,478 H 63,460) .0336) 1,336) 4,377|......]...... -0373| 115 
_. — 12.5) .0085 3.6 14,101} .0108 3,723 130 564 99 H 21,700} .0115) 1,736) 6,028)......]...... -0107| 126 
Menasha........ 12.5) .0085 3.2 10,086} .0077 3,977 165 234 Genweevsees 19,338) .0102| 1,547] 6,043)......]...... -0091) 107 
ae 48.0) .0328 13.0 43,312} .0332 9,148 4,492 aa = Oe 46,296) .0245) 965) 3,561) B 27.5 -0288) 88 
Wisconsin Rapids. 15.1} .0103 4.3 19,187] .0147 3,826 ° 466 ° H 15,166) .0081) 1,004] 3,527)......].. —— -0105} 102 
Marshfield... ... 12.4 -0085 3.4 17,022) .0131 3,276 1,830 210 417 H 13,969) .0074| 1,127) 4,109)......]...... -0093) 109 
Totai Above Cities. .| 1,605.1|1.0957| 469.0] 2,240,443/1.7161| 539,542| 319,148] 66,968| 114,594].......... 2,585,176/1.3686) 1,611) 5,512)......)...... 1.4186) 129 
State Total........ 3,339.7!2.2797 936.41 3,454,816'2.6462! 798,753! 377,390! 83,816 151.8381 Sica sled 4,364,047/2.3102! 1,307! 4,660)...... 25.8 | 2.4049) 105 
WISCONSIN —Metropolitan County Areas 
Madison........ 70} 153.4) .1047 44.1} 197,392) .1511 40,725 25,678} 7,269) 10,934].......... 231,174) .1224| 1,507) 5,242)......]...... +1274) 122 
Milwaukee biecaieadl 74) 939.4) .6412) 270.1] 1,182,778] .9059| 299,446) 183,544) 36,036] 63,029].......... 1,523,697| .8066) 1,622) 5,641)....../...... 28032) 125 
Racine-Kenosha..94] 177.1] .1208 49.5} 190,901) .1463 54,494 18,202) 6,385) 10,256].......... 255,028) .1350) 1,440) 5,152/......]...... -1356| 112 
Superior, Wisc.- | 
Duluth, Minn..38} 261.7) .1786 77.5] 289,648) .2219 74,999 30,700} 7,222) 13,792].......... 312,471) .1654 7 Biisestssivcnese -1850) 104 
WISCONSIN—New Metropolitan County Areas 
Green Bay...... 152] 101.6) .0694 27.5] 119,565) .0916 23,646 14,975) 3,165] 5,003].......... 141,021) .0747) 1,388) 5,128]......]...... -0787| 113 
La Crosse. ..... 156 62.9} .0430 18.0 74,868) .0573 18,436 9,723} 1,664] 3,773).......... 84,663) .0448) 1,346) 4,704/......]...... 0482) 112 
© SM, 1949, *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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DOUGLAS 


BURNETT 


WASHBURN 


SAWYER 


VILAS 


PRICE 


“ST BARRON = 


sg RUSK 


TAYLOR 


FOREST 


| MARATHON 


~| PEPIN 


“SJ EAU CLAIRE 


BUFFALO 


CRAWFORD 


we 1946 Retail Sales in Excess of $100 Million 

1946 Retail Sales $50.0 Million to $99.9 Million 
A 1946 Retail Sales $25.0 Million to $49.9 Million 
1946 Retail Sales $10.0 Million to $24.9 Million 


WISCONSIN 


FLORENCE 


| WOOD 


JUNEAU ADAMS 


WAUSHARA 


MARQUETTE |GREEN 


FOND DU LAC 


° 
Fond 


Dy Loc 


€:.GRANT.| (OWA 


LAFAYETTE 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


JEFFERSON 


WALWORTH 


WAUKESHA® 


° 
Woukesho 


West Al 


= KENOSHA 
Kenosha ° 


Copyright by 
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SALES MANAGEMENT 


1] amp | 


it ee ei in i, Bie, 


i 


If you want expert advice on non-metropolitan markets 


in INDIANA and MICHIGAN, get in touch with 
SCHEERER & COMPANY 


INDIANA LEAGUE OF HOME DAILIES 


Alexandria Times-Tribune 

Bicknell News 

Bloomfield World 

Bloomington World-Telephone 

Columbia City Post & 
Commercial Mail 

Decatur Democrot 

Elwood Call-Leader 

Frankfort Times 

Greensburg News 

Huntington Herald-Press 

Jasper Herald 

Linton Citizen 

Martinsville Reporter 

Mt. Vernon Democrat 


MICHIGAN LEAGUE OF HOME DAILIES 


“Lower Peninsula Group” 
Albion Recorder 

Big Rapids Pioneer 
Cadillac News 
Cheboygan Tribune 
Coldwater Reporter 
Dowagiac News 

Grand Haven Tribune 
Greenville News 

Holland Sentinel 

lonia Sentinel-Standard 
Ludington News 
Manistee News-Advocate 
Marshall Chronicle 
Midland News 


New Castle Courier-Times 

Plymouth Pilot G News 

Portland Commercial-Review 
G Sun 

Rochester News-Sentinel 

Rushville Republican & 
Telegram 

Shelbyville News 

Spencer World 

Union City Times-Gazette 

Valparaiso Vidette-Messenger 

Vincennes Sun-Commercial 

Washington Democrat 

Winchester News & 
Journal-Herald 


Mount Pleasant Times-News 
Niles Star 

Petoskey News 

Sturgis Journal 

Three Rivers Commercial 
Traverse City Record Eagle 
Ypsilanti Press 


“Michigan’s Upper Peninsula 


Markets” 


Escanaba Press 

Houghton Mining Gazette 
Iron Mountain News 
Marquette Mining Journal 
Sault Ste. Marie News 


Represented Nationally by 


SCHEERER & COMPANY 


New York 17 
441 Lexington Avenue 
Phone: Murray Hill 2-2423 


Chicago 1 
35 E. Wacker Drive 
Phone: State 2-7942 


MICHIGAN 


Detroit 2 
3049 .E. Grand Blvd. 
Phone: Trinity 2-3914 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


City County City County City County 
ed i 6 adie ees Lenawee ee ee Wayne i I 6 6 ood a os ds 0c Isabella 
SE Mae hase 6. wrus'ol'g hs elas xiutre ack we Gratiot SS EE a Ee Wayne Muskegon ...-.-.-s-esesceess Muskegon 
I le are saresaae: ace es a oe tedek anit Alpena cS eee eee Tete Wayne EG Skea e a vibe nan us ween eee Berrien 
NS FEO er ee Washtenaw a aaa Caer cie ou ae ae Ottawa NN ile s-iveintss aid acer 310s oa Shiawassee 
Battle Creek Din tikb alates Waanraeibaree Calhoun Iron Mountain .........-.0e-; Dickinson Petoskey RO Oe Ee Pre ra re Emmet 
Bay BMD ie rink ci seakesne keke a tenelee Bay SRE a5. 5 4d, euinee sgn caren Gogebic WARNE <6) ..02 . skates aah cee Oakland 
oe ee bb Pade ne ore oee Berrien Tohpemming «205.0 cccesees ..-++Marquette i NG nos Sav nied eae oo ae St. Clair 
Cadilles BM 22 ee eccesscccccces en FRAO 5 6.606 os costeciscsevicenes Jackson River Rouge --..---csscccscccess Wayne 
— obs, ES A Sree, = 0 Kalamessse ....<.-::..+:. .. Kalamazoo Mawel Gale os 6s eccccscccesescen Oakland 
Beashern . ; . ; . BGA Wavne Ee TL Ingham SAGINAW 00 ccccccccvccccseunns Saginaw 
Detroit missions atertucecsinay ae RE UE 5 tcisnn cas ssvinnen Wayne , 8, Joep 200s seccccccccecceses Berrien 
a a Delta Marquette ...-...----++++eee Marquette Sault Ste. Marie .........+-++- Chippewa 
I SCA ae eee Oakland Midland «.....-ccccsccccssccces Midland Traverse City ........-- Grand Traverse 
| See eee ee . .Gennessee I 35d sah tus aca iit te lo, na ee Monroe Wyandotte Phan: Eoeiect ann are oe Wayne 
EES 9. dasrgaicansonciew es one Kent Mount Clemens «<...s.ccccscens Macomb Ypsilanti .....cccscccccccecs Washtenaw 

| POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES ae | ‘2 : FARM 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) GD Net Gross Qual- 
Total Families} Dollars es Dollars Income} % J of | ity of 
(in % (in (in V/s Furn.- (in % Per | Per | Vole | of | U.S.A. jar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
a sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A. ita ily | Code | Force} tial Index 
ee tei _ } seat | 
Alcona..........., 4.9) 0033) 1.4) 2,584! .0020| 823 et ee a Cee 4,732) .0025, 966, 3,380, F | 55.8] .0024) 73 
Se 10.0) pone 2.6 7,023; .0053 2,636 186) 126| . Seer 11,830; .0063| 1,183 4,550) F | 17.2 -0060; 88 
eR 41.5) .0283! 12.2) 28,091! ~_ 9,001 1,553 700) | ee 44,166| .0233) 1,064) 3,620) B | 41.3 0237; 84 
| 
Ns el 22.5) .0154) 5 20,430) 0156 | 5,273 2,173| 648) ee 31,028) .0165| 1,379) 5,259) E 25.1 0159; 103 
Alpena 15.1 0103) 4.1 19,153) .0147) 4,718 2,173] 648 WM aioe 21,216} .0112| 1,405] 5,175|......|...... -0121| 117 
Antrim 10.0, - 0068 | 3.0 6,384) .0049 1,998) 206 178 PRR 2 8,676; .0046; 868) 2,892) E 49.7 -0050| 74 
Ee 8.7) -0060 2.5 7,661, -0059) 17 any a a eT 9,467; .0050) 1,088) 3,787) E 58.6 -0054| 90 
| | | 
Baraga..........., 6.8 .0046 1.8 [5,107] 0039, 2,334) ae? Be. Oe 9,062) .0048| 1,333| 5,034] F | 28.2] .0045| 98 
Barry .. ee Nn 23.5; .0161 7.5 15,961; .0122| 4,197) 719 439 643| err 21,295; .0112| 906) 2,839) C 42.7 -0125| 78 
“Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
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MICHIGAN 


NEWAYGO |MECOSTA 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


Ee 1946 Retail Sales in Excess of $100 Million 


33: 


Him! 1946 Retail Sales $50.0 Million to $99.9 Million 


1946 Retail Sales $25.0 Million to $49.9 Million ] Ropocaaanne sat 


1946 Retail Sales $10.0 Million to $24.9 Million 


ind Pork 


pi npn ee te tte! eet 


imtramck 
OlT 
River Rouge 
yondotte 
Copyright by as es “ Monce ERS pn 
Salet MANAGEMENT 5 ee oe ee Gee ( Ff te 
IIE og FS 
ar 
pects TES 

: The “SM” symbols mark original, exclu- 
MICHIGAN— (Continued) she estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES e 

ESTIMATES SALE ADVERTISIN 

YD 1/1/49 ESTIMATES ones GYD ESTIMATES CONTROLS 

COUNTIES 

FOUR STORE GROUPS __FARM _ am 
CITIES (in thousands of dollars) GD Net Gross Q . 
Total Families} Dollars Dollars Income % % of ~ he 

(in % (in (in % Furn.- (in % | Per | Per | Vol- U.S. A. _ 

thou- | of | thou- thou- of General House-} Volume thou- of | Cap- | Fam-| ume | Labor} Poten- ing 
sands) | U.S.A.) sands) | sands) (U.S.A) Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial ex 

Pca saseases 101 87.4) 0596 23.5 86,788) .0664 12,681 10,210; 2,905) 6,873}.......... 120,699; .0639) 1,381) 5,136) B | 16.8 -0638| 107 
ABay City........ 55.8 -0380 15.5 77,212) .0591 11,248 10,113} 2,787 5.783 F 77,953) .0413) 1,397] 5,029)......|.....- 0460) 121 
ic ccchknned 6.8) 0047; 2.0 5,746) .0044 1,949 186 240 2 Serer 9,461) .0051| 1,391) 4,731) E | 34.8 0048) 102 
NS 6 a rnweiuon 112.5) .0768) 34.2) 115,675) .0886 27,928 10,065) 4,177) 4,104].......... 151,988} .0804| 1,351) 4,444, A | 20.9 .0821| 107 
@Benton Harbor. — -0147| 6.6 39,660) .0304 8,848 4,473} 1,743) 2,186 H 20,692! .0157| 1,381) 4,499]......|...... 0199) 135 
EE 14.0| .0096 4.3 21,152; .0162 4,911 2,285 681 922 H 20,300) .0108| 1,450) 4,721!......'...... .0122! 127 
See end of state ‘‘Multiple Cities.” A See end of state ‘‘Metropolitan County Areas.” Before using these figures, see explanation pone 3% 
*Withheld to avoid disclosure. © SM, 1949. 
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tAmong the Nations 5 Largest 
Cities, DETROIT... The DETROIT NEWS cc... 


in retail sales per family! in trading area circulation weekdays and 


in factory weekly earnings! 
in home-delivered circulation . . . greatest 
| FIRST | of any paper in America! 
in factory wage rates! | FIRST | 


| FIRST | in total advertising lineage! 
in drug store sales per family! | FIRST | 


in practically every mojor classification of 
retail and national advertising! 


in home ownership! 


in classified advertising — more lineage than 


in effective buying income per family! both other papers combined! 
in food sales per family! in effective circulation—reaching 65% of 


Detroit's auto owners, 64% of the home 


| SECOND | owners, 63% of the total income! 


in car ownership! 432,112 total weekday circulation — again the 
highest weekday circulation ever attained by 


any Michigan newspaper. 
| THIRD | 543,643—total Sunday circulation. 


in factory employment! 


FIFTH 


in population! 
NATIONAL REPRESENTATIVES: DAN A CARROLL. 110 E 42ND ST. NEW YORK 17—-THE JOHN E LUTZ CO., TRIBUNE TOWER. CHICAGO 11 


Owners and Operators of Radio Stations WWJ, WWJ-FM, WWJ-TV 


MAY 10, 1949 


 _ 


sh ni 


GET THE FACTS NOW ON THIS $250,000,000 
MARKET FOR YOUR PRODUCTS! 


Income in WHFB’s Primary Area comes from three important sources: (1) Agricul- 
ture, (2) Industry, (3) Tourists. These combine to support a prosperous, steady retail 
trade ($164,000,000 in 1947—67% of Effective Buying Income! ). 


WHFEB’s programming caters to local needs and interests of this progressive area. 
Result: a loyal listenership that buys with confidence from WHFB sponsors. 


Want more facts? Write direct, or contact Hal Holman, 


AM 
FM 


THE 
BENTON 


360 N. Michigan Ave., Chicago 1, for a copy of our fact-filled brochure. 


our National Representative, 


HOME STATION 
HARBOR, MICHIGAN 


MICHIGAN — (Continued) 


The “‘SM’’ symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1943 SALES 

ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

; a Naa F = _ Se as. es ee ee 

COUNTIES | | 
| | a FOUR STORE GROUPS os 

CITIES (in thousands of dollars) Net Gross | Qual- 

Total Families} Dollars SM Dollars Income} % % of | ity of 

(fn | % | (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A. Mar 

thou- | of thou- thou- of Genera’ House- | Volume of | Cap- | Fam-| ume | Labor Poten- | ket 

sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force] tial Index 

@St. Joseph. . 11.6) .0079 3.7 15,865| -0121 4,149 2,721 ° 517 H 17,992} .0095) 1,551) 4,863)......)...... 0100; 127 
Branch....... 29.0) .0197 9.4 21,069) 0161 5,676 1,219 543 Ee 34,626) .0183) 1,194) 3,684) B 37.3 -0179; 91 
Coldwater 9.6) .0066 3.1 12,130) .0093 3,224 1,032 324 617 H 13,152} .0069) 1,370) 4,243)....../...... -0076) 115 

| 

Caihoun...... 145] 112.2) -0766 34.0] 121,967) .0935 27,984 12,764; 4,311 7,059) cediaes 162,241) .0859) 1,446) 4,772) B 11.2 -0863) 113 
@ Battle Creek... 51.9) .0354 16.3 87,484) .0670 17,859 11,342 3,016) 5,580 F 93,559) .0496| 1,803) 5,740)......!..... 0520) 147 
Ee 24.8) .0170 8.1 17,237| .0132 4,297 521 302) SECT 22,872) .0121; 922) 2,824) C _ 40.0 -0134) 79 
Charlevoix 12.4) .0084 3.6 10,216) .0079 3,308 266 281 FRR 14,985} .0080) 1,208) 4,163) E | 39.0 .0081 96 
Cheboygan........ 12.4| .0085 3.5 10,854; .0083 3,408 747 366 Ee 16,562) .0087| 1,336 4,732| F 39.2 -0085, 100 
Chippewa... F 30.9) .0211 8.3 24,899; .0190 8,177 2,910 439 RE 44,342| .0235| 1,435| 5,342) E 17.8 -0217| 103 
Sault Ste. Marie. 17.3) .0118 4.6 21,069) .0162 6,700 ° © ° H 30,811} .0163| 1,781] 6,698|....../...... 0154 131 
Clare...... 8.7| .0059 2.6 8,938) .0069 2,637 600 146 it, epee: 11,830) .0063| 1,360 4,850) E | 44.0 .0064| 108 

| | | 

Clinton..... 31.0) .0212 9.0 15,323) .0117 4,197 788 542 Si scuuccend 26,027| .0138| 840| 2,892) B | 46.5 .0147| 69 
Crawford.......... 3.1} .0021 9 3,023) .0023 1,477 97 146 are 3,155) .0016) 1,018) 3,506, G 9.7 .0019| 90 
I oo ahcaed aricit 36.7} .0251 10.2 28,729) .0220 7,875 3,707 596 _ ae 42,976 | 0228 | 1,171) 4,213) E | 18.2 -0230| 92 
Escanaba........ 16.6} .0113 4.8 19,792) .0151 5,439 3,442 418| Rvihedetbbereseas 26,328) -0139| 1,586) 5,485)......)...... .0137) 121 
Dickinson. ....... 32.8 8.8 21,070; .0162 6,364 3,303 ol Ss caeeaed 37,359) .0197| 1,139) 4,245) F 7.7 0192| 86 
@lron Mountain. 13.5| .0092 3.8 14,684 -0113) 3,493) 2,782 wf 602 H 20,236) .0107| 1,499 5,325| aon laccweein 0106) 115 
RC studenheas 37.8| .0258 11.9 25,537) .0195) 7,455) 914 742 ff, 36,280) .0193| 960) 3,049, B 34.3 .0207' 80 
ES 15.2) .0104 4.6 18,514) .0142! 5,055 ° 439 RE 20,118) .0106| 1,324 4,471, F | 27.2 0116) 112 
Petoskey........ 7.6) .0052 2.2 15,323) .0117 3,392 1,426 324 876 H 9,880 -0053 | 1,300) IR ee -0072) 138 
Gennessec....... 44] 262,9) .1795 72.8] 287,914) .2205| 69,320 28,329} 9,820) 19,558].......... 373,581) .1978) 1,421) 5,132, B 4.9 .2010| 112 
_ AFlint cette 167.8) .1146 46.6 242,454 .1857| 55,792 27,344 8,565) 19,341 D 268,580) .1421) 1,601) 5,764)......)...... 1497) 131 

@ See end of state “New Metropolitan County Areas.”’ @ See end of state “Multiple Cities.”’ Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM 9. end of state ‘‘Metropolitan County Areas. 
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FIRST STATION IN FLINT (See Our Birth Certificate) 


FIRST CHOICE OF FLINT LISTENERS (See Hooper) 


FIRST CHOICE OF LOCAL RETAILERS (See Any 


FIRST CHOICE FOR YOU IN FLINT’S $200,000,000 


RETAIL MARKET (See for Yourself) 
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REPRESENTED 


Associated with: 


AMERICAN BROADCASTING COMPANY 


FLINT, MICHIGAN 


BY THE KATZ AGENCY 


WOOD Grand Rapids —WFBM Indianapolis —WEOA Evansville 


of Them) 


@ How about merchandising? . - - 
WFDF leads with bus cards, tax! 
posters, juke box inserts, station 
announcements, newspaper ads, 
movie trailers, mailing pieces—and 
personal calls. If you're looking for 
sales, look to WFDF. 


910 Kilocycles ————— 
SALES MANAGEMENT 


Peake ae 


( ; 4 
T. uM. REG. V.S. Par. Os. 


sgt 


Advertising Agency: 
Campbell-Mithun, Inc. 


lf 

" “GLASS WAX” ~ 
— makes its MICHIGAN PICTURE BRIGHTER 
v by using the Booth Michigan NEWSPAPERS 


“PFE EE YAS 


MAY 10, 


Gold Seal really shines on promoting, 
advertising and merchandising that famous 
“Glass Wax!” And, in going to town on the 
campaign, Gold Seal didn’t overlook going 
to some mighty important towns in Michi- 
gan, either! So-o-o, “Glass Wax” pages were 
used in all eight Booth Michigan News- 
papers. Today, Michiganders know “Glass 
Wax” because they read those Booth Michi- 


gan Newspapers . . . thoroughly. 


If you’ve got a sales message about your 


BOOTH 


GRAND RAPIDS PRESS - 


FLINT JOURNAL - 


product, your best move in Michigan is 
into space in all eight Booth Michigan 
Newspapers! It’s your most effective way to 
reach the 386,630 Booth Michigan families. 


For specific data on Booth Michigan Markets, 
call or write: 


The John E. Lutz Co., 435 N. Michigan Ave., 
Chicago 11 


Dan A. Carroll, 110 E. 42nd Street, 
New York City 17 


NEWSPAPERS 


KALAMAZOO GAZETTE - SAGINAW NEWS 


JACKSON CITIZEN PATRIOT - MUSKEGON CHRONICLE - BAY CITY TIMES - ANN ARBOR NEWS 


1949 


301 


4 


“At 


Se ae 


aS Fee 


a 


= 


Be yt 


nn ieee 


YOU MIGHT CLEAR 14 344 *- 


BUT... : 


YOU CAN’T VAULT 
INTO WESTERN MICHIGAN 
WITHOUT WKZO-WIJEF! 


The peculiar “wall of fading” that surrounds 
Western Michigan makes it imperative for radio 
advertisers to use stations within our region . . . 
Outside stations simply don’t get through con- 
sistently; hence Western Michigan folks seldom 
even try to get faraway stations. 


Within the area, WKZO, Kalamazoo, and WJEF, 
Grand Rapids, combine to give time-buyers every- 
thing they want, and at a price they can afford to 
pay. Project our Hooper ratings and you'll find 
that WKZO-WJEF have about 23% more city lis- 
teners than the next-best two-station combination. 
Study our BMB figures and you'll see even more 
evidence of our rural superiority. Finally, look at 


Nee Saas aa 


wil 


our combination rate and you'll discover a 30% 
saving over the next-best two-station combination! 


Don’t be fooled about Western Michigan. Ask 


us or Avery-Knodel, Inc., for all the really inter- 
esting facts. 


*Earl Meadows of the U. S. did it at the 1936 Olympics. 


WKZ0 


feat in KALAMAZOO 


Avery-Knodel, Inc., 
Exclusive 


National and GREATER WESTERN MICHIGAN 


? (CBS) 
Representatives 


WJ E F 


Both Owned 
frat in GRAND RAPIDS and Operated 
AND KENT COUNTY by Fetzer 


(CBs) 
Broadcasting Co. 


MICHIGAN — (Continued) 


The “SM” symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE ADVERTISING 

1/1/49 SM | ESTIMATES ara ESTIMATES CONTROLS 

COUNTIES ie 2S Oey er 
FOUR STORE GROUPS Fa 

CITIES (in thousands of dollars) GYD Net Gross Qual- 

Total Families} Dollars Dollars \Income| % % of | ity of 

(in | % | Gin (in | % Furn.- (in | % | Per | Per | Vole | of |U.S.A.| Mar- 

thou- of thou- thou- of General House-| Volume thou- Cap- | Fam-| ume |Labor| Poten- | ket 

sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
Gladwin........... 8.7| .0059 2.3 6,746) .0044 1,612 217 198 es ees 7,098} 0037} 816| 3,086) E | 55.5] .0044) 75 
Gogebic........... 30.0) .0205 8.2] 23,623) .0181 8,531 2,449 564 1,643).......... 34,500) .0183; 1,150| 4,207) F 4.9} .0187| 91 
Tronwood........ 13.9} .0095 3.8 15,323) .0118 4,852 2,075 366} 1,303 H 18,153) .0097| 1,306) 4,777)......|.....- 0103} 108 
Grand Traverse 29.0) .0198 8.6] 33,554) .0257 6,675 4,485 i 35,278| .0187| 1,216| 4,102) D | 25.5}  .0210| 106 
Traverse City 19.8] .0135 6.0} 31,365) .0240 6,029 ° ° 1,331 H 21,938] .0116| 1,108) 3,656|......|...... .0157| 116 
ER 34.0} .0232} 10.0} 30,007) .0230 6,431 1,347 843} 1,471].......... 37,672) .0199| 1,108| 3,767| B | 44.1 0215; 93 
Alma 8.5] .0058 2.5] 28,091) .0215 2,738 1,013 * Te 12,622) .0067| 1,485] 5,049]......|...... .0110} 190 
Hilledale.......... 32.2 10.1} 21,707) .0166 4,886 1,386 344 30,759) .0163| 955) 3,045) B | 44.7] 0175) 8 
Houghton. ........ 41.6) .0284) 11.6] 33,199) .0255! 14,643 2,733 Se 68,363| .0309| 1,403| 5,031, D | 12.2}  .0288) 101 
ON os tcaaaias 32.9} .0224 8.6]  24,261| .0185 5,021 1,200 601 RRS 37,068| .0196| 1,127) 4,310) B | 56.7] .0198) 88 
Ingham......... 64) 157.8) .1078} 46.5) 205,456| .1574) 41,839; 27,331] 6,622) 12,261].......... 263,368) .1394| 1,669] 5,664) B 7.4] .1388) 128 

ALansing......... 90.3' .0616' 27.5} 174,206! .1334' 32,835) 26,925] 65,6221 11,504) E 163,962' .0868' 1,816' 5,962'......1...... 0957! 155 _ 


A See end of state ‘“‘Metropolitan County Areas.” 
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i i ti e 19. 
Before using these figures, see explana © SM, 1949. 


SALES MANAGEMENT 


IN OUTSTATE 
° MICHIGAN 


MICHIGAN — (Continued) 


The ‘“‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES eam ESTIMATES CONTROLS 
COUNTIES —= 
CITIES Fin th ol Prey N G a ual- 
n thousands jars) et ross 
Total Families} Dollars YD Dollars Income| % % of M of 
(in | % | Gin (in % Furn.- (in % | Per | Per | Vole | of |U.S.A. 
thou- | of thou- thou- of General House- | Volume thou- of Cap- | Fam- | ume | Labor ‘en- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A. ita ily | Code | Force} tial Index 
| | 
Re 38.4| .0262 12.0 27,453) .0211 6,885 1,219 See 34,702) .0184| 904) 2,892) B | 35.4 -0208) 79 
Ee 8.1) .0055 2.5 8,938) .0068 2,133) 186 272 F Rcanpwaagen 10,248) .0054| 1,265) 4,099) F 34.1 -0058; 105 
RE Rp rey 18.6) 0127 5.2 14,046; .0108 5,691) 974 323 Wk isesees 22,875| .0121| 1,230) 4,399) F | 10.2 -0118| 93 
eae Pad | 
Isabella........... 27.9) -0190, 7.7 pene -0151 4,685) 983 418) ere 32,643] -0173| 1,170) 4,239} B | 43.7 -0170) 89 
Mount Pleasant 11.5) -0079) 3.5 15,323) .0118 3,493] ° 365) 584 H 16, 480| .0087| Fe Fk eee eer -0095) 120 
Jackson........ 154) 111.2) .0759) 33.8] 118,483) -0907| 25,358 14,224, 3,439) 7,226].......... 166,244) .0880| 1,495) 4,918] B 11.6 -0864) 114 
@Jackson......... 58.6} .0400 18.4 98,136) .0751 19,760} 13,881 2,887 6,753 F 99,214| -0525) 1,693) 5,392)......]...... -0568) 142 
Kalamazoo. ..... 60} 117.0) .0799 35.6 141,876 | -1087 29,698 16,785; 6,270) 10,342].......... 177,957; .0942| 1,521, 4,999) B 8.6 -0957| 120 
AKalamazoo. ..... 58.9) .0402 18.5 124,394) 7 24,626) 16,473} 4,547 9,886 F 103,714] .0549| 1,761) 5,606)......|...... .0641| 159 
| | | 
Kalkaska.......... 3.7) .0025 1.1 1,916) .0015) 756 ° | » ty Pee: 3,153) .0017| 852) 2,866) F | 66.8 -0018| 72 
_ _ 49) 267.8) .1828 78.9] 342,639 2624) 75,570) 45,747) 12,595) 2.00 Spa wwenid 345,035; .1827 1,288) 4,373, B 6.9 -2066) 113 
AGrand Rapids... . 180.3} .1230 54.8 295, 401| -2263) 63,295) 41,782) 11,057} 20,993 D 243,717 1290 1,352} | a hee we .1570} 128 
Keweenaw........ 3.1) .0022 8 1,277, sn, -_ ° oy ah Cn — -0012| 763) 2,958) G 6.1 -0013| 59 
| | | 
____ eer: 4.3) .0029 1.5 2,553 -0019) 823) . | ? ) Dicanevecas 3,155) -0017| 734) 2,103) F 60.4 -0020| 69 
ee 34.7| .0237 9.9 21,069) .0162| 5,305| 767| 470) Ge osaxkscuse 31,547) .0167, 909) 3,187) B 46.8 -0180| 76 
Leelanau.......... 7.5, .0051 2.1 3,193) _ 1,713) 49) 105) © Rassstees 5,621| .0029| 736| 2,629} D | 56.2 -0032| 63 
| | 
Lenawee eisenat 62.2) .0431 19.1 57,134) .0438 12,861) 6,221; 1,008) 2,146].......... 74,576) .0395| 1,180) 3.905) B | 29.0 -0415) 96 
Adrian......... 20.6) .0141 6.4 29,231 +0224) 5,619 4,381| 424 1,682 H 30,673} .0163) 1,489) 4,793)......].....- 0177) 126 
Livingston ........ 22.9 0157) 6.9 17,876 -0137| 4,953 668 365) GS 6 heewvne's 27,603) .0146| 1,205) 4,000} C 40.0 -0146| 93 
a 7.5 .0051 2.0 5,108, .0039 1,813 a 282) © Qavebadaen 8,676; .0046) 1,157; 4,338) G 8.3 .0045) 88 
| | 
| ee | 
Mackinac......... 7.5, .0051 2.0 6,384 0049) 2,637 167 126 ae See 11,041) .0058| 1,472) 5,521; G | 19.8 -0054| 106 
Macomb........37] 162.4) .1109 43.7] 120,027 -0920) 26 ,078 oe OE ee 194,230; .1028| 1,196) 4,445) B 12.9 1012; 91 
Mount Clemens. . 18.2) .0124 5.2 37,668) .0288) 7,053 1,986) 815) 1,478 H 26,790) .0141) 1,472) 5,152)......]...... -0182| 147 
Manistee.......... 18.0) .0122 5.5 14,684; .0112 4,231) 1,632 = re 23,663) .0126) 1,315) 4,302) E | 24.1 0121; 99 
Marquette......... 46.7) .0319 12.9 38,306, .0293 14,677 2,803) 783| on 59,029) .0312| 1,264) 4,576) F 4.9 -0308) 97 
Marquette balvnwed 17.0 -0116) 4.8 18,514) .0142 5,911 1,868) 460 1,348 H 27,043) .0144 1,591) OS Bee eer -0138) 119 
— baweeaa 11.3) .0077 3.2 10,853} .0083 4,651) 688} *| 744 H 13,458} .0071| 1,191) 4,206)......]...... -0076| 99 
i sinteiiaewel 19.2) .0131 5.7 16,600 -0128| 4,953] 1,062) 396 a -24,,450| 0130 1,273) 4,289, D 37.7 -0130) 99 
ecosta 16.8; .0115 4.9 12,130 -0092| 2,771) 816) 366) Ree 18,141; .0096 _ 3,702) D 48.9 -0099) 86 
| 
ve veeeeees 24.1) .0165 6.6] 12,769) .0098/ 3,963) 746) 178) SBA... 18,136) .0096) 753) 2,748) CG | 31.6] .0110) 67 
~ Svianecaaeeenind 36.0 .0245 9.7 26,177; .0201 6,884) 1,140) 616 Deh tas0seces 38,880! .0206/ 1,080) 4,008} D 22.4 -0212| 87 
as idland......... 17.8| .0122 4.7] 21,069) .0162 4,785 a | * H 27,786| .0147| 1,561| 5,912)......]...... .0147| 120 
issaukee........ 7.5) .0051 2.0 3,192 -0024, 756 Pol *| Y De ctetenre 6,309) .0033} 841) 3,155) E 64.0 -0034| 67 
— bceeeducleus 69.0 .0471 18.6 53,092, -0406 12,555 4,280) 1,099] 2,784].......... 81,282| .0430/ 1,178 4,370) B | 25.2 -0431) 92 
one PERE. 22.7 0155) 6.1] 32,118 -0246| 7,494 4,136) 911) 1,890) «=H 34,890| -0185| 1,537| 5,720|......]...... 0197} 127 
i ee 2.3) -0200) = 22,346 -0171) 6.207) 954 | 636 | Ere 32,332) .0171 1,107| 3,514; B 44.3 -0177|; 89 
jontmorency...... 3.0! .0020 8 3,193) .0025 655) ° | 126! ee 3,943) .0021/ 1,314/ 4,929) F | 67.6 0022) 110 
Suen cnt g - Ftc County Areas.”’ A See end of state ‘Metropolitan County Areas.” Before using these figures, see explanation page 29. 
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Detroit 


POPULATION 


236,891 


1947 Special Federal Census 


PONTIAC CITY and RETAIL TRADING ZONE 


CITY AND RETAIL TRADING ZONE 
1947 Census 1940 Census jecresce 
90,517 78,228 12,289 
146,374 98,256 48.118 
236,891 176,484 «0 407 


CITY ZONE 
RETAIL 
TOTAL 


The city and retail trading zone includes the major 
portion of Oakland County where annual retail sales 
exceed $358,144,000—food sales $93,324,000—and 
drug sales $10,275,000.* The area is within a 25 
mile radius of Pontiac—in the center of automobile 
production of Michigan with its high industrial em- 
ployment and wages and increasing population. The 
Press gives you adequate and highly exclusive cov- 
erage in this top income market for 7 out of 10 Press 
homes take no other daily newspaper. 


*Sales Management 1949 Survey of Buying Power 


PONTIAC Daily PRESS 


PONTIAC é MICHIGAN 
7 out of 10 Press Homes Take No Other Daily Newspaper 


MICHIGAN— (Continued) 


The ‘SM’? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES = aie i - — me 

| | FOUR STORE GROUPS = 
CITIES (in thousands of dollars) Net Gross 

Total Families} Dollars 6yD Dollars Income| % | % of | ity of 

(in % (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A. - 

thou- of thou- thou- of General House- | Volume ou- of | Cap- | Fam-| ume |Labor]| Poten- | ket 

sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdss. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial | Index 

Muskegon....... 78 126.0) -0860 36.0} 124,027) .0950 34,143) 15,022) 3,935) 6,942].......... 179,046) .0948| 1,421 4,974) D 5.7 0931) 108 
AMuskegon..... 78.8) .0538 23.3] 109,864) .0841 26, 807 | 14,941; 3,211) 6,705 G 119,461) .0632) 1,516) 5,127)......)...... .0676| 126 
Newaygo.......... 19.8 0136) 6.0 13,407) .0103 3,309 266 251 ES 15,774; .0084; 797) 2,629) C | 52.8 -0100, 74 
Oakland......... 37] 347.2) .2370 93.4] 358,144) .2744 93,324 34,882) 10,275) 15,243].......... 481,914) .2551| 1,388 5,160) B 5.0 .2573| 109 
PUBERS... cccece. 80.2) .0547 22.9] 134,584! .1031 32,416 22,332; 3,051) 9,567 F 110,195} .0583) 1,374) 4,812)......|...... .0710) 130 
Ferndale........ 31.5 0215) 8.3 26,170) .0200 6,073 975 792 327 G 54,842) .0201/ 1,741) 6,607|......|...... 0249) 116 
Royal Oak.... 36.5) .0249 9.8 51,590) .0396 12,370) 7,939; 1,480! 2,805 H 67,817) .0359) 1,858) 6,920)...... ae .0348| 140 
Birmingham. .... 14.4) .0099 3.8 24,675) .0189| ~- 7 1,021; 1,442) 1,457 H * 32,072) .0169) 2,227] 8,440)......|...... 0161) 163 
SN, vw cccecsees 15.5) .0105, 4.6 10,215; .0078) 3,055 186 178 ae 13,407; .0071; 865) 2,915 53.6 -0080 76 
Ogemaw.......... 7.5| .0052) 2.1 8,299) .0063 1,713) 247 126) i einicans 11,042) .0058) 1,472) 5,258} E | 49.5 .0058; 112 
Ontonagon........ 10.5 ak 2.8 7,023) .0054 2,703) = bad a Sree 10,253) .0054) 976) 3,662) F 29.2 -0057| 80 
Rvecevcteves 14.3) .0098) 4.1 9,577; .0073 2,099 186. 219| a 12,619; .0067; 882| 3,078) D | 54.3 0075; 7 
ere 2.5 yond od 1,916; .0015 453 ° 6 | ay Pee 2,366) .0013} 946) 3,380) G | 41.3 -0014) 82 
OO en 5.6! .0038| 1.5 5,107| .0039 1,444 187) S ME satoucdded 7,887| .0041) 1,408! 5,258! F | 44.6 0040) 105 

A See end of state ‘Metropolitan County Areas.” *Withheld to avoid disclosure. 
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COPYRIGHT: 


. . . the contents of this Survey of Buying Power are fully protected by copyright. The exclusive esti- 
mates of population, Effective Buying Income, retail sales and sales-advertising controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


1) 


For over 100 years (1837) we have been growing, 
but the Bureau of Census while reporting our size 
split us up into three cities, Muskegon, Muskegon 
Heights and North Muskegon, none of which in- 
dividually made the Metropolitan Market rating 
of 50,000 population. Combined physically as 
they are, this multiple city market is larger by 
thirty to forty thousand than many that had their 
Long Pants, (Census Recognition). 


At last Official Recognition through a Special 
Census in 1944 has been given to the GREATER 


1000 watts 
Full Time 


The Girls Are Looking at Us— 
WE HAVE OUR LONG PANTS NOW! 


“Your ABC Station” 
MUSKEGON— MICHIGAN 


“Audience Rating 45.6% average Morning, Afternoon and Night” 


National Representatives—Burn-Smith, Inc. 


MUSKEGON, Metropolitan Market. SALEs 
MANAGEMENT, the Magazine of Marketing, 


1949 “Survey of Buying Power” shows us in 
LONG PANTS, officially accepted as a Metro- 
politan Market. 


While not in the First Hundred Markets, 
GREATER MUSKEGON is mighty close to it. 
CHECK THE FIGURES in Sates MANAGE- 
MENT, 1949 Survey of Buying Power and then act. 
As the Pioneer Station of Western Michigan (since 
1926) let us tell this market about you. 


850 K.C. 
Full Time 
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Cs Si os+escese badbeweed 3,343,000 


lS RR Ree teariee 835,800 ee ae Sie 400 Hee 
Radio Homes .................. 819,950 Represented nationally by 
Potential Audience .......... . . «3,279,800 The Friedenberg Agency, lac. 


WEXL 


PRIMARY COVERAGE 
819,950 MICHIGAN HOMES 


MORE THAN HALF 
THE TOTAL 
RADIO HOMES IN THE STATE 


% 


SS 


Your most effective Detroit selling force 
operating twenty-four hours daily. 


MEMBER N.A.B. — M.A.B. 


WEXL 


1340 KC. 250 WATTS 


WEXL-FM 


104.3 MC. 18,000 WATTS 


PHONE 


JORDAN 4-6523 
DETROIT { JORDAN 4.6524 
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Listen folks... 
Let’s go to Holland, Mich. 
and buy this TEST MARKET 


Urban and rural—industrial and farm—this diversified population can accu- 
rately test the nation’s response to your new sales and advertising campaign. 


The Holland, Michigan, Market (Ottawa and Allegan Counties) includes: 
More than 18,000 industrial workers in lumber and 
wood products, food production, trucking, ware- 
housing, building and construction contracting. 

More than 9,000 farm families on highly produc- 
tive fruit, truck, dairy and poultry farms. 


FOR TEST MARKET DATA 


. .. on this market write 
The Holland Evening Sentinel 


Progressive, prosperous Holland is famous for its Tulip Time festival and is the 
home of the Holland Furnace, world’s largest installers of warm air heating units. 


The Holland Evening Sentinel sells the 22 major townships of Ottawa and 
Allegan Counties—a trading area of more than 50,000 productive industrial 
workers and prosperous farmers. Check the “Survey of Buying Power” figures 


- —_ two counties for details on the stable and balanced Holland, Michigan, 
arket. 


The Holland Evening Sentinel 


W. A. Butler, Business Manager 
Representatives: Scheerer & Co., Chicago, Detroit, New York 


ee 
M!ICHIGAN — (Continued) 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES a 
FOUR STORE GROUPS ae 
CITIES (in thousands of dollars) Net Gross ual- 
Total Families} Dollars GYD Dollars Income] % | %_of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- U.S. A. 
thou- of thou- thou- of General House- | Volume thou- Cap- | Fam- | ume |Labor} Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio Code sands) |U.S.A.| Ita | ily | Code| Force} tial | Index 
I cc cnocsces 69.4| .0474; 19.3] 656,183) .0431| 13,720 2,782; 1,483} 3,126).......... 94,592} .0501| 1,363] 4,901} B | 22.2] .0475| 100 
Holland......... 17.0) .0116 4.9] 24,899] .0190 5,643 2,036 762 2°19 H 24,123] .0128] 1,419] 4,923]......|...... 0144) 124 
Presque Isle, ...... 11.8| .0080 2.8 7,661| .0058 2,485 186 178 ee 10,258} .0055| 869) 3,664) E | 43.7] .0061| 76 
Roscommon. ...... 3.8] .0026 2.3 4,320) .0033 1,612 79 ° © TR ccscancd 4,732) .0025| 1,245) 3,640) G | 18.5 0028, 108 
Saginaw........ 101} 155.0) .1068) 43.0] 156,824) .1201; 34,077/ 16,229) 5,287| 7,264].......... 211,575) .1120| 1,365) 4,920 B | 14.8] .1132) 107 
ASaginaw....... 99.6} .0680} 28.4] 93,032) .0713} 20,786 8,628} 4,614) 5,838} E 146,113] .0774| 1,467] 5,145]......|...... 0737) 108 
@t. Clair........... 92.4| .0631| 26.4 ,327| .0730} 13,408) 11,169) 2,591) 6,176].......... 121,196) .0641| 1,312) 4,591 B | 19.8 0666) 106 ° 
Port Huron...... 40.2) .0274 11.9] 66,375) .0508 8,704, 10,069) 1,859) 4,575] 4H 65,295} .0345] 1,624] 5,487|......|...... 0380) 139 
St. Joseph......... 33.4) .0228} 10.7] 32,661) .0250 8,177 2,449 Bae: 41,805! .0222) 1,252) 3,907, © | 24.0}  .0232| 102 
Sanilac............ 30.4) .0208 8.7] 21,707) .0166 5,055 717 501 | RE 33,913| .0179| 1,116] 3,898) A | 65.1 .0181) 87 
Schoolcraft........ 8.7| .0059 2.3 7,023] .0054 2,569 619 220  RESCR 12,619 .0067| 1,450) 5,487) G | 13.3}  .0062| 105 
Shiawassee........ 44.5| .0304; 13.1) 32,560) .0249) 10,126 3,707 782| 2,676].......... 56,738) .0300| 1,275| 4,331 B | 28.9} .0286 94 
Owoaso.......... 17.9) .0122 5.3] 21,069] .0162 6,095 3,471 469} 2,526 H 26,832) .0142| 1,499] 5,063|......|...... .0144| 118 
IIR, ccccacescs 38.4) .0262} 10.9] 25,637) .0196 6,431 816 637 oe 41,801| .0221| 1,089| 3,835, B | 52.8} .0222) 85 
Van Buren... 36.5) .0249 11.8] 29,368) .0225 9,219 954 We GE. nc cdnsces 47,321) .0251| 1,296| 4,010) B | 42.4} .0243) 98 
Washtenaw........ 110.1) .0752| 34.6] 140,311) .1075} 15,451; 11,140} 6,291) 65,617].......... 165,811) .0878| 1,506) 4,792) B | 13.0]  .0912/ 121 
Ann Arbor....... 38.8} .0265) 12.9] 86,169) .0660 8,352 9,123} 3,454) 4,469) H 74,457| .0394| 1,919| 5,772|......|...... 0448) 169 
Ypsilanti........ 18.4) .0126 5.9] 24,402) .0187 3,045 1,074 981 730) 4H 24,674| .0131| 1,341| 4,182]......]...... .0147| 117 
Wayne.......... 37) 2,535.0\1.7304) 702.2] 2,948,128/2.2581| 697,566) 450,261| 102,207| 163,185].......... 3,940,230/2.0857/ 1,554) 5,611| B 0.5 | 2.0664) 119 
ADetroit........ 1,921.0}1.3114) 532.1] 2,532,625/1.9398] 497,958] 392,213] 88,561| 140,640] A 3,067,837/1.6241| 1,597| 5,766]......|...... 1.6563| 126 
Dearborn........ 85.6) .0584 22.4] 109,225) .0837 16,897 14,231] 2,673) 4,824 G 155,193] .0821| 1,813) 6,928]......|...... .0778) 133 
Highland Park. . . 58.4) .0300| 17.2] 85,592) .0655| 18,616} 19,969} 1,506) 3,774) H 102,677) .0544| 1,758] 5,970|......|...... .0548) 137 
Hamtramck... .. 54.0) .0368} 12.6) 58,764) .0450) 12,951 5,328} 1,570} 6,286) F 61,884] .0327| 1,146) 4,911|......]...... .0372| 101 
Wyandotte. ..... 40.2) .0275} 10.3] 41,519] .0318) 10,216 1,963} 1,894 501] «~sO=# 55,999) .0297| 1,393] 5,437|......|...... .0299| 109 
Lincoln Park..... 23.8) .0162 6.0} 14,701) .0113 6,779 1,218 571 " SERARE: 33,582| .0177| 1,411| 5,597|......|...... .0155| 96 
River Rouge..... 24.9] .0170 6.5] 26,189] .0201 4,535 1,371 674 731, +G 32,868] .0174| 1,320] 5,057|......|...... 0181) 106 
Grosse Pointe... 7.3! .0050 1.81 14,680! .0112 5,502 * 1,246 3 19,608! .0104! 2,686'10,893!......|...... 0096! 192 
A See end of state ‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see ootenation 10) Jo. 
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102 LA GRAVE AVE., S.E. 2711 N. SAGINAW ST. 
GRAND RAPIDS 2 WALKER dc Co.| FLINT 5 


73% OF 
MICHIGAN'S 


RETAIL SALES 
FoR °121 PER DAY 


$3,625 buys a 50% showing of poster advertising space in each of the 38 
markets . . . a total of 89 towns... in the 16 Michigan counties where Walker 
& Co. operations are located. , 


141 poster panels . . . delivering a daily average of 1% million Effective 
Advertising Circulation, according to formulae of Traffic Audit Bureau, Inc. 
. are yours for 30 days—at an average cost of 86c per panel per day. 


You can reach and sell the millions in those 16 of Michigan’s 83 counties . . . 
which accounted for 73% of the $6,520,257 retail sales made in the entire 
state in 1948*. . . with forceful, effective and economical poster advertising. 


*BASED ON FIGURES COPR. 1949, SALES MANAGEMENT SURVEY OF BUYING POWER: FURTHER REPRODUCTION NOT LICENSED 


SINCE 1885 


88 CUSTER AVENUE DETROIT 2 


OUTDOOR ADVERTISING THROUGHOUT MICHIGAN’S LARGEST TRADING AREAS 
MAY 10, 1949 


Each dot represents 
10 families—based 
on ABC statements. 


** 


A PICTURE OF MICHIGAN'S 


FEDERATED 


Bu Y/N Ora MILIES 


We couldn't assemble 140,000 Federated reader- 
families for a group portrait—so we locate them 
on a dotted map. Advertisers who consult Sales 
Management's Buying Guide realize that these 
are essential families to reach in order to build 
sales in the profitable Michigan market. Sell them 
effectively and economically with Federated Pub- 
lications—three alert newspapers with proven sales 
impact throughout central and western Michigan. 


\ 


1 


GENERAL ADVERTISING REPRESENTATIVES 
SAWYER FERGUSON WALKER CO. 


New York Chicago Detroit 
Atlanta los Angeles San Francisco 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


MICHIGAN — (Continued) 


POPULATION RETAIL SALES—1948 — EFFECTIVE BUYING INCOME—1948 a 
ESTIMATES 
BYP 1/1/49 BYP ESTIMATES BY) ESTIMATES CONTROLS 
7 hae : SALES = ) Sole 
COUNTIES | | FARM 
| _— a ee net a ; Qual 
ITIE (in thousands ars e ross | “a Qual- 
a Total | Families} Dollars Teorey, oa: : — Dollars \income| % | % of | ity of 
(in % (in (in % | Furn.- (in % Per | Per | Vol- | of | U.S.A.| Mar- 
thou- of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
SN 2. Lnceseans Cea 
ES 19.2! .0131 5.7] 18,516) -0142 4,097 1,700 542! nice caso 24,005 0128, 1,250) 4,211, F 23.1 .0133) 102 
Cadillac......... aan .0085 3.7 ae oon meant 1,700 468) "EOE H 16,388 —_ 1,311| 4,429)...... ers sant 113 
| | | . , | | } _- ae 
Total Above Cities. . 9,062.7)2.4004 1,031.0 8,070, 117/3.0003| 1,036 ,536 703 ,943) 167,238) 296,200] ie aanes wien ehenenes whens 1.697) RR ERE 3.1914) 128 
| | | | | | pe re Ke 
State Total........| 6,283.814.2755) 1,774.81 6,520,25714.9942| 1,449,513! 785,207! 207,961! 338,0551......... 8,772,105 4.6437! 1,401) 4,943... 11.7 1 4.6752) 109 
M!1CHIGAN— Metropolitan County Areas rr as 
ie Te Gh ES wi | | 
Detroit.......... 37 3,044.6)2.0783, 839.3 3,426, 2002.6248 ; 716, 968| 488,780) 114,748| 180,229].......... 4,616,374 2.4436) 1,516) 5,500 .. 2.4249) 117 
Ts csqsedeoed 44] 262.9| .1795| 72.8] + 287,914| .2205| 69,320| 28,329| 9,820, 19,558)... <a -1978| 1,421| 5,132... 2010) 112 
Grand Rapids....49} 267.8) .1828) 78.9] 342,639] .2624 75,570 45,747; 12,595) 22,550). . 345,035) -1827) 1,288) | REE PSs - 2066) 113 
Kalamazoo..... 60} 117.0) .0799 35.6] 141,876) .1087 29 ,698 16,785; 5,270) 10,342).. 177 ,957| .0942) 1,821) ee -0957) 120 
Lansing......... 64 157.8; .1078) 46.5 205,456 -1574| 41,839) 27,331 Ff) eee 263 ,368) 1394) 1,669) ERE ae 1385) 128 
Muskegon .78 126.0) .0860) 36.0} 124,027) .0950) — 15,022) 3,935) 6,942).......... 179,046) ORGS) 1,480) 4,074)......)...... -0931| 108 
Bay City.....101] 242.4! .1654| 66.51 243,612! .1865| 46,758 26,439 8,192 13, 1371... 332,274) .1759\ 1,371) 4,997.............U.170! 1 
M!1CHIGAN— New Metropolitan County Areas ee 
— —— —_ ee ——— —————— ~ — : — — ee 
| | | 
Battie Creek....145} 112.2) a 34.0} 121 967| onl - an 4,311) arr 162,241) -0859| 1 a cf -0863 7 
Jackson........154 111.2) .0759 33.8] 118,483) .0907 25,358 14,224) 3,438; 7,226'.......... 166,244; .0880' 1,495 4,918 ........... | -0864) ad 
MICHIGAN— Multiple Cities ES ee 
‘ wee mi nn 
Benton Harbor— } 00 
St. Joseph....... 33.1) .0226 10.3 55,525) .0425) 12,997 7,194) * | 2,703}.......... — —_ 1,441) | A Se .0299 
Iron Mountain— | | | | | | asl on 
Kingsford a 19.8 +0135) 5.5 16,019 -0123 4,247| 3,088) = a CT eee 26,800) .0142! 1,354| 4,873'......'...... d 00 
c SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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dune » & bari. 
Wedding» 1922 — 


Ti 


was 
soyh yn 
st ave ountry 


FIRST IN MICHIGAN... Owned and Operated by THE DETROIT NEWS 
National Representatives: THE GEORGE P. HOLLINGBERY COMPANY 
= ASSOCIATE AM-FM STATION WWJ 


MAY 10, 1949 309 


. oe 1946 Retail Sales in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million 


1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 


Rock Islan 
retail sales of $15.0 million or eee 
more in 1946 AND 

MERCER 


HENDERSON % 
LFANCOCK:- Jeo 


WINNEBAGO 


i Rockford 


F WHITESIDE 


9 
Sterling 


HENRY 


Kewanee 
SH © 


Copyright by 


JERSEY 
@léd MANAGEMENT 


MONROE 


seoeteees 


ILLINOIS 


CLINTON 


ASHINGTON TTEFFERSONT 1 


=EMARION 


gcentralia a ae 


1 
CRAWFORD. 


| LAWRENCE... 


EDWARDS! 
WHITE 
—— GALLATIN 
Sa aan Fn Ered os 
ASSAC 


WABASH 


Ky 


310 


SALES MANAGEMENT 


e 


= 
> 


MAY 10, 1949 


SURVEY 


THE BUYING-POWER 


OF THE SUN-TIMES READERSHIP! 


Are you looking for a class market, a mass market, or something between? 
Depending on the consumer-bracket you’re shooting for, you can reach from more 
than one-third to almost half of all your Chicago prospects through The Chicago 
SUN-TIMES! Here’s how The Chicago SUN-TIMES penetrates every economic level 


in Chicago: 


IT COVERS 


. . COVERS 


. . COVERS 


. . COVERS 


... COVERS 


Cc 


SUN 


OF ALL CHICAGO FAMILIES 


OF ALL FAMILIES IN CHICAGO'S 
UPPER 4/5 COMMUNITY AREAS 


OF ALL FAMILIES IN CHICAGO’S 
UPPER 3/5 COMMUNITY AREAS 


OF ALL FAMILIES IN CHICAGO'S 
UPPER 2/5 COMMUNITY AREAS 


OF ALL FAMILIES IN CHICAGO’S 
UPPER 1/5 COMMUNITY AREAS 


(Breakdown of community areas is based on 
median rental.) 


For selling selectively or across the board in Chicago, 
schedule The SUN-TIMES with a total circulation of 


3,99 


average net paid daily 


(FROM ABC PUBLISHER’S STATEMENT, 9-30-48) 


Hhc AGO 


TIMES 


THE PICTURE NEWSPAPER 


THE SUN=TIMES MOVES THE GOODS! 
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1.029.762.240 


No, this is not the national debt. This astronomical figure is merely the number of 
minutes that were listened to WGN in an average week. 


That’s a mighty lot of listening— it’s over 17 million hours and more 
than 715 thousand days and better than 100 thousand weeks of listening. 


But it’s all just an average week of listening for WGN. If this leads you to believe 
that a lot of people like WGN, listen to it long and regularly—you’re right. If this 
further makes you wonder how one station among all the rest can have such data 
available — it’s because this station believes in factual selling, program research, 
and keeping radio away from the “blue sky”’ days. 


Data based on Nielsen Radio Index, 1948 Coverage Report. 


Chicago 11 
, Illinois 
4 Clear Channel Station... onan tune 
Serving the Middle West 720 
On Your Dial 
M B S Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y. 
West Coast Representatives: Keenan and Eickelberg 
2978 Wilshire Bivd., Los Angeles 5 « 235 Montgomery St., San Francisco 4 
710 Lewis Bidg., 333 SW Oak St., Portiand 4 
“SM” | iginal, exclu- 
ILLINOIS sive estimates by SALES MANAGEMENT. 
City County City County City County 
Ait. ced 4a tae ik bae bad Oke Madison ENE EE Du Page NR no eww cue eae ae Cook 
0 SEE ERE EE Kane I ah t a. hs ae Oe athe Cook QEREG cccsccccscvewcsccceseses Richland 
Pr. vcseee cha cbkeasave ene St. Clair Forest Er aE TR ET Cook ESA err rere La Salle 
ES ee er Boone PONE wicesrcticvacocesane Stephenson Et ile hha ater ot pres. hohe oe ee Edgar 
BOPWYD cccccccccccccccccccescvene Cook CINE aii cnc op cence cnmde dame Knox PaGk BiG <0 bic ccecsccceveessess Cook 
Bloomington .-.....-++++e+eeeee McLean Granite City faa Pen bi aie i Shade solid Madison ers a aig aid ie ol cl Tazewell 
CCE £5 o's d¢bbcaWce beeen ba Cook BEASTIGVUEE 00 coc cc cccscceeeescces Saline DEN ca adh ca weaeeeconsaneneel Peoria 
Pe cievteeceheheseecdes ene Alexander _ ,. SCCEERT ET CERT eee eee Cook Oe ae oe Livingston 
NN oo thas gia sled oewrnae eae Fulton | er Lake CENT cca scvsccsccccccsevsccens Adams 
ES en ETE ear Marion pO | errr errr ee ce Morgan I I a sn bg fo ee oe Cook 
Champaign ...--.ccccccccess Champaign PEE As Gut sod baat KRkeT Re ReeDeuee Will I a ee 5 hin Wile, Winnebago 
Chicago .ccccccccccccccesceccscces Cook ET RE EOL EO ET Kankakee I 6.6 6 wire ie ae Rock Island 
Chicago Heights .....cccccccccodes Cook EN aka caine 2 uly ada eatin ace Henry I le oan oe po aeid Bd de ee Marion 
Cicero Coe eee reereeeeceeeeeseeeere Cook ee ER SC cauanknesawenecoe wats Cook Springfield ........---++++0+: Sangamon 
Danville ..-----+++++ee++eey: bic:  ansnalle > ee aane Serer ree eS sere Whiteside 
Hea LESSEE CePA C eS RSS ee Ree ae EOE EO Ae ee Logan SOLES EEE CTT ERC CL La Salle 
Des ed yay te AwlaRaKec: yer DEE veceneedvcessen _.»»»-McDonough Taylorville ........-+-+++eeee- Christian 
ie a aa lil lll aie om EEO PEOPLE fe er re, Coles Urbana ere 
OEE One ee Du Page Maywood ....-.--ssescecceccscees Cook Waukegan ......--------eseeeeeeee Lake 
SR Be EP Rock Island Ee etre tee Rock Island NS pc vicctwe te cevegeeeweerees Cook 
i en eee - St. Clair ES 6 kav ne es ewew sen ea ewan Warren WHIMMEEER oc ccc ccc cece vcccccces Cook 
NN iho a os, alg dalai elm eal Madison Be I, iS araiccshoraaecene .-+++-+Jefferson 
i Choképaheus nade carerauies ..-Kane Murphysboro ......--- iVoenoweess Jackson 
PULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES NG 
ESTIMATES SALE ADVERTISI 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
SALES 
COUNTIES FARM 
CITIES phn. vy Qual 
Total Families] Dollars GD | votars Income] % | 7%, of | ity of 
(in % (in (in Furn.- % Per | Per | Vol- of [U.S.A ort 
thou- | of | thou- | thou of General House-} Volume | thou- of | Cap- | Fam-| ume | Labor} Poten- index 
sands) | U.S.A.) sands) | sands) | U.S.A.) Food Mdse. | Drug | Radio | Code sands) |U.S.A.| ita | ily | Code| Force} tial | index 
ES, 66.8] .0455} 21.2] 56,684] 0434 13,160} 8,128} 1,600; * |.......... 87,909| .0465| 1,316| 4,147] B | 21.6]  .0453| 100 
Quiney.......... 45.5| 0310, 14.3) 51,754] .0397| 10,852} 8,105] 1,558] 2,867} G 67,886| .0359| 1,492| 4,747]......]...... 0360] 116 
Alexander......... 23.0! .0157/ 7.31 +=«17,840| .0137/ «3,807! «=«s«1,973! «= 19! ‘1,307).......... 27,245| .0144| 1,185| 3,732 F | 14.61 0145) 9% 
*Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
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“DOODY" 12 COUNTY COINCIDENTAL 
IN 1948 — AND CONTINUING STUDY IN 
1949 — PROVES ONLY WTAD GIVES 
DOMINANT COVERAGE IN THE RICH 


QUINCY MARKET AREA ... 


For twenty-three years WTAD has been giving 
advertisers top coverage of the rich Quincy and Tri- 
State market (Illinois, lowa and Missouri). 

Ratings from the latest Doody Continuing Survey 
prove WTAD continues way out in front in listener 
dominance of this wealthy market. Highly rated 
local programs plus strong CBS network shows 

offer a perfect vehicle for your advertising dollar. For 
details and availabilities write, wire or call Walter 

J. Rothschild, Sales Manager, Lee Stations, 


Quincy, Illinois 
@ NW 


‘hee cTATIONS = 


> 
= 


tu 


@e@eeeeceeeeenoeeseseeeoee 


J 


EO Ee Sr OOS eel 


Mason City, ae) 

t kg lowa VAY) TA f Quincy, 

a 1300 K. C., 5,000 Watts — . WAY UES Iinois 

ig CBS Affiliate ipw 2 a 930 K. C., 1,000 Watts--- 

heat | 1) COVERAGE — 29 rich counties in ; CBS Affiliate 
Iowa and Minnesota. Urban com- Ee COVERAGE — 34 Mississippi Valley 
rr oe ag cng Mason ——. =e amas in — —— oe and 
arles City, Iowa; Austin and Al- - ; owa almost equa ivision 
| bert Lea, Minnesota. Audience pro- I a ~ between urban and farm_ listeners. 
1 ak, Sam cae on, a a ‘eA is Sok Wleont aad Rakel ines 
farm income than any other area of > ~ core of productive Illinois-Missouri- 
f equal dimensions in the United States. — 4 s lowa agricultural region. 
KGLO-FM : WTAD-FM 
ae 101.1 MC ERP_-16,000 Watts Lyi 99.5 MC —_ ERP 53,000 Watts 


WEED & COMPANY: 
Atlanta * Hollywood 


Represented 


New York * Chicago 


San Francisco 


By 
Boston x 


ILLINOIS — (Continued) 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE RUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES . ESTIMATES CONTROLS 
COUNTIES a _ 
sath py te fe . a 
= in thousands of dollars et Gro: - 
Total _ | Families! Dollars =a —— CVD Dollars sacomel % %_of iy of 
(in % (in (in % Furn.- (in 7% | Per | Per | Vol- of . S. ar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) | U.S.A Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force tial Index 
— iene 17.4} .0119 5.9 15,169) .0116 3,327 1,973 ° ig RS 19,589) .0104| 1,126] 3,320)......]...... -0110} 92 
oo Taare 15.3) .0105 4.9 8,919) .0068 2 ,460 1,018 132 = 13 ,989} .0074 914) 2,855) C 42.3 -0078) 74 
oe 16.9) .0115 5.1 16 ,055| .0123 4,158 1,184 193 Disc cineie cis 22,384] .0118) 1,324] 4,389] B 32.8 -0119) 103 
— 10.6} .0072 3.3 14,271) .0109 3,824 1,184 . 361 H 12,590} .0067| 1,188] 3,815]......]...... -0080) 111 
: ae 8.5) .0058 2.6 5,352) .0041 1,113 ° 103 ° | Sastntea din ies 6,981) .0037| 821) 2,685) D 54.3 -0042| 72 
ureau.. . 39.2) .0268 12.1 29 ,436| .0225 6 ,237 1,875 Oe - CM vcciesss 47 ,564| .0252| 1,213) 3,931) A 37.8 -0246| 92 
Calhoun... .. 8.5) .0058 2.3 3,568) .0027 697 ° ° Pastas 5,351) .0029} 630) 2,327) D | 62.8 -0034| 59 
— 18.7} .0128 5.9 16 ,055} .0123 4,024 1,002 237 “See 23 ,781| .0125| 1,272) 4,031) B 38.2 -0125| 98 
tee 17.0) .0116 5.2 12 ,486| .0096 3 ,891 2,270 326 aan 22 ,378| .0119) 1,316) 4,303) B 33.7 -0112| 97 
Champaign SERN 77.7) .0530 23.9 91,205) .0699 18 ,912 11,020} 2,976) 4,476).......... 131 ,546| .0697| 1,693) 5,504) A 17.7 -0664| 125 
raga Keetien 33.0) .0225 10.8 61,371} .0470 9,398 8,041 2,205 3,767 G 64,225) .0340) 1,946) 5,947]......]...... -0356| 158 
@Urbana......... 18.5] .0127 5.9 15,337] .0117 5,885 2,682 639 449 H 34,077| .0181] 1,842] 5,776)......'...... -0115| 91 
*Withheld to avoid disclosure i i i 
@ See end of state “Multiple Cities.” ee ee ee eae tg 
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Gary METROPOLIS OF INDIANA INDUSTRY 


fees largest city in the State and principal retail 
shopping center for Lake and Porter Counties.* 


Gary has led all cities in Indiana, and in the midwest for retail sales oppor- 

* Effective buying income | tunities on a per capita basis in January, February, March and April. 1949, 

for 1948 (Latest SALES MANAGEMENT figures available on closing date for this 
advertisement. ) 


(Sales Management Survey 
of Buying Power) 


The GARY POST-TRIBUNE 


gr County $496,865,000 Gary’s ONLY Newspaper 
is home delivered daily to more than 95% of the families in the city zone, 
Porter County _ 35,577,000 and to an average of better than 80% of all families in the entire Gary 
Total $532,442,000 Trading Area. 


No Other Medium Even Approaches This Family Circulation 
Average per family income for Penetration In This Area. 
the city of Gary in 1948 in- 
creased $200. to an all time 
high of $5,721. 


National Advertising Representatives 
BURKE, KUIPERS & MAHONEY, INC. 
New York Chicago Atlanta Dallas Oklahoma City Los Angeles San Francisco 


For best results ADVERTISE ADEQUATELY in newspapers 


. “SM” ininal tn. 
ILLINOIS — (Continued) sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME-—1°48 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 GYD ESTIMATES ona ESTIMATES CONTROLS 
COUNTIES l 
| FOUR STORE GROUPS m2 
CITIES (in thousands of dollars) Net Gross | Qual- 
Total Families} Dollars 6yD Dollars Income) ° % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of |U.S.A.| Mar- 
thou- of thou- thou- of | General House- | Volume thou- of | Cap- | Far-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force] tial | Index 
Christian.......... 39.3) .0268 12.0 33 ,004| .0253| 8 ,347| 4,474 889 1496] Lekveenune 47 558; .0252) 1,210) 3,963) A 30.0 -0256) 96 
Taylorville. ..... 11.4| .0078 3.6 16,949) .0130) 3,590) 3,255 458) 851 H 15,394; .0081) 1,350) 4,276)......)...... 0095} 122 
NESE 19.6} .0134 6.1 11,595) .0089) 2,510 461 237, eae 16,793) .0089, 857| 2,753, B 43.6 - 0088) 73 
ERs 17.8| .0122 5.3 14 ,271| .0109 2 544 1,118 282) a a 16 ,775| .0088, 942) 3,165) D | 33.3 -0101} 83 
RSE 21.3) .0145 6.0 12 489) .0096 2 ,627 658 132 ee 18,185) .0097) 854) 3,031; B 37.6 -0106| 73 
1Centralia | | 
(See Marion Co.) 
| ae 42.4) .0289 13.5 41,031) .0314| 8 016) 8 ,025) OC . CI isececs: 64,347) .0340) 1,518) 4,766 B 21.5 0322) 111 
Mattoon........ 21.5) .0146 6.7 26,760) .0205| “ 4,773 6,609 608 1,105 H 7 -0156) 1,366) ne Seer .0169) 116 
RE 24 4,00n.7/8.0n0 1,338.5 © £00 200/8.0008 980 804, 991,643) 157,160) 251 ,651).......... 8 ,176 ,791|4.3286) 1,808 6,109, A 0.5 | 3.9310 127 
AChicago....... 3,715.0/2.5359| 1,099.3] 4,365,228/3.3437| 806,272 919,719 38,294) 229 ,961 A 6,690, 715|3.5419| 1,801; 6,086)...... Jeoeee 3.2812) 129 
Evanston........ 72.6 0496 21.5] 120,332] .0922} 28,791]  27,370/ 3,467) 6,167) H 141,788] .0750| 1,953) 6,595|......|...... 0751) 151 
Oak Park........ 72.1) .0492) 22.0 104,970} .0804 27,095 20,081 3,049) 4,522 H 139,081} .0737) 1,929) 6,322)......|..... 0708, 144 
TNs suceseses 70.2) .0479 19.6 50,352) .0385 11,897 4,867, 1,976) 2,146] H 125,096} .0662) 1,782) 6,382)......|..... 0542) 113 
GED. ocancees 55.7| .0380 is 34,990) .0268 8,983 2,504 1,478 811 H 102,878) .0545) 1,847) 6,430)...... aos 0429) 113 
2Elgin 
(See Kane Co.) | 
Maywood....... 29.6) .0203 8.3 19,629) .0151 6,320 673 720, 1,334 H 54,612) .0289) 1,845) 6,580)...... aa. 0230) 113 
Chicago Heights.. 25.2) .0172 6.9 24,749) .0189 5,962 6,801 641 1,023 H 34,322! -0181| 1,362) 4,974)......|...... -0182) 106 
Ee 21.0 -0143) 5.9 15,316) .0117 4,358 1,507 484 569 H 34,251) -0182} 1,631) 5,805)......|...... -0155) 108 
Wilmette........ 19.8} -0135) 4.9 19,432) .0149 6,172 610 1,047 re 39,778) .0210| 2,009) 8,118)...... eS oe -0177) 131 
Blue Island...... 19.7; .0135) 5.4 21,216) .0163 6,275) 2,341 458 373 H 34,869| .0185 BeOE is cc easdrcceos 0168) 124 
Forest Park...... 16.4 oun “ 19,037| .0146 8,522 367 484 1,061 H 29,963) .0158) 1,827) 6,242)...... ar .0145| 131 
La Grange....... 14.6) .0100 3.8 21,745) .0166 5,992 2,443 1,138 465 H 28,631} .0152) 1,961) 7,534)...... ae .0146| 146 
Park Ridge...... 16.9| .0116 4.4 13,248) .0102 3,257 510 575 a 33,192) .0176| 1,964) 7,544)...... pee -0142) 122 
Winnetka. .... 13.2) .0090 3.1 15,705) .0120) 4,803 754| 746 SRE 27,271 .0144| 2,066 6.707)...... papeer -0126| 140 
Des Plaines...... 15.4) .0105| 4.2 14,145] .0108 3,301) e | 418 * H 26,630) .0141| 1,729) 6,340)......|...... 0124) 118 | 
_River Forest... 10.9| 0074]. 2.6] 15,484] .0119| 2,796 . | 90 _ See 22,852! .0121| 2,097| 8,789|...... hil 0111) 150 
1 Centralia is in Clinton and Marion Counties. A See end of state ‘‘Metropolitan County Areas.” Before using these figures, see explanation page 19. 
2 Elgin is in Cook and Kane Counties. *Withheld to avoid disclosure. © SM, 1949. 
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TO KEEP GOOD HOMES Ty 


65 QUESTIONS FOR EXECUTIVES 


x WHO HAVE CHICAGO SALES 


ON THEIR MINDS 


Are.you getting into the HOMES of Chicago's most IMPORTANT million? 
Are you doing a good solid job of making these folks feel friendly to your products? 


Are they reading about your products under the most favorable circumstances? 


Through the medium of only one newspaper— 

Chicago Daily News—you can reach Chicago’s 

most IMPORTANT million. And, mind you, in their 

HOMES. In their HOMES where they can read about you 
thoughtfully and thoroughly in the most pleasant surroundings. 


How can you expect to get into these HOMES with what you have to sell if you don't get in with ° 
what you have to say? 


How can you expect maximum sales success in Chicago without the steady patronage of Chicago's 
most IMPORTANT million? 


It takes a lot o’ buyin’ to keep good HOMES 
a-goin’. Particularly those HOMES whose substantial 
character demand a family newspaper 

edited on their own character level. In Chicago 

it’s the Chicago Daily News. 


CHICAGO DAILY NEWS 


For 73 Years Chicago’s HOME Newspaper 
JOHN S. KNIGHT, Publisher 
DAILY NEWS PLAZA:. 400 West Madison Street, CHICAGO 


NEW YORK OFFICE: 9 Rockefeller Plaza DETROIT OFFICE: Free Press Building 
LOS ANGELES OFFICE: Story, Brooks & Finley, Inc. MIAMI OFFICE: Herald Building. Miami. Florida 
624 Guaranty Building 
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SALES MANAGEMENT 


To squeeze greater profit out of the Chicago Market, get 
a close-up of the big part of Chicago that’s yours in the 
Herald- American. 


For example, if you sell a product for family consumption, 
whether. it be tooth-paste or tid bits—Food, Drugs or 
Detergents—notice how perfectly you can put direct 
pressure where you want it through the Herald-American’s 
family coverage. 


So that you can see exactly who your advertising reaches and 
sells, the Herald-American offers a complete break-down of 
its readership showing age, sex, family status and employment. 


*872,783 FAMILY HEADS 


HERE IS A CLOSE-UP OF THE CHICAGO HERALD-AMERICAN’S BIG FAMILY MARKET 


EVENING SUNDAY 


*872,783 Family heads in Metropolitan Chicago read ~ *1,073,772 Family heads in Metropolitan Chicago read the 


the Herald-American — 369,637 husbands Sunday Herald-American—448,522 are husbands 
and 503,146 wives. 625,250 are wives. 


of ALL family heads in Metropolitan of ALL family heads in Metropolitan Chicago 
Chicago read the Herald-American. read the Sunday Herald-American. 


4.1 is the average number of persons per Herald- 4.07 is the average number of persons per Sunday 
American household—17.1% more than the Herald-American Household—16.3% larger than 
average for Metropolitan Chicago (3.5). the average for Metropolitan Chicago (3.5). 
These figures are from a recent survey by Alfred Politz Research Inc., which shows that Chicago Herald-American readers are younger, 
buy for larger households, and live in homes having an 18.4% higher median rental value than the median for Metropolitan Chicago. 
For a close-up of the big part of Chicago that can be yours, write for a copy of “Characteristics of Chicago Herald-American Readers.” 


FIRST AWARD 


“Because of the reliability and validit 


T 
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L1NO1S— (Continued) 


The ‘‘SM’”’ symbols mark original, exe. 
sive estimates by SALES MANAGEMENT 


POPULATION. RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 apt 
1/1/49 ESTIMATES ine ESTIMATES ONTO 
COUNTIES i 
ot | | FOUR STORE GROUPS ‘ — 
Total | Families} Dollars ee, waco - — ial Dollars income % 1% oo 
(in | % | (in (in % Furn.- (in % | Per | Per | Vol- | of (U.S.A. Men 
thou- | of | thou- thou- of | | General House- | Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 
sands) U.S.A. sands) | sands) |U.S.A| Food | Madse. Drug | Radio Code sands) /U.S.A.| ita ily | Code | Ferce} tial | Inde 
Crawford... 22.1) 0151; 6.9] 15,164 0116, 3,489 «1,448 «= 267,739)... 23,790| .0126| 1,076| 3,448) D | 30.1| 0128 95 
Cumberland. . 12.0, .0082 3.7 4,459) 0034 1,347 * 118 i 6,750) .0036| 563} 1,824) C | 49.5] 0045) 5 
De Kalb 38.9! .0265 12.0) 44,599) .0342 9 ,378 6 ,247 a. Ree 61,550) .0326/ 1,582| 5,129 A | 30.3] .0319| 129 
De Kalb 12.5) .0085 4.0} 21,408) .0164 4,722 5,294 473) 1,139] 4H 18,181} .0096| 1,454) 4,545)...... aa O114) 134 
De Witt 17.8} .0122 5.4] 16,055) .0123 4,323 2,534 399 Escapes 22,382| .0118) 1,257) 4,145] B | 36.9 0120| 9 
Douglas....... 18.7) .0127 5.7] 14,271, .0109 3 ,608 1,348, 237, ee 19 ,582 ~ 1,047| 3,435) B | 38.6 ” 87 
Du Page........24] 128.2) .0875| 34.9] 99,112 .0759 32,882, 3,095 3,459, 2,862).......... wen .1053| 1,552/ 5,701, B | 6.6 0929 106 
Elmhurst 18.1) .0124 4.9] 19,271) .0147 6,022 787, 725| 1,236] 4H 31,349 “0166 $700) 6:9081.....<|....-. .0152| 123 
Downers Grove 11.0) .0075 3.1] 14,683) .0113 4,165 775 502| 316 H 18,335] .0097| 1,667| 5,915|......|...... 0097) 129 
Edgar.............] 24.7) .0169 7.8] 20,515) .0157 4,706 2,632) 547) SE 26 583) .0141| 1,076) 3,408] A iow .0151| 89 
ee 10.6) .0072 3.6] 16,055) .0123 3,558| . 445| * H 13,984] .0074| 1,319] 3,884]......]...... .0088| 122 
Edwards.......... 9.4) .0084 3.0 4,460) .0034) 948 + | 59 | 6,985, .0037| 743| 2,328! E | 42.7 "I 66 
Effingham......... 20.3) .0139 5.9] 19,624! .0150) 3,458 | 26 ,574| .0140 1,309) 4,504) C | 34.8] .0143) 103 
Fayette...........] 26.4) .0180 7.8 16 ,055| 0123) 4,640 32,174) .0171| 1,219| 4,125) B | 37.6] .0158| 88 
- BR here 15.3) .0104 4.7] 15,165) .0116) 3,176 19,596! .0103| 1,281| 4,169| B | 43.9 0107} 103 
| | | 
Franklin... 50.2, .0343, 15.5} 35,679) .0273/ 10,658 54,556 .0289| 1,087, 3,520) E | 9.8] .0295| 86 
Fulton. .... 48.7, .0332) 15.5] 36,572, .0280 8 812 53,156) .0282) 1,091) 3,429) A | 29.2] .0291| 88 
Canton... 13.9] .0095 4.5] 18,730) .0143 3,941 23,787| .0126| 1,711| 5,286)......|...... .0125| 132 
Gallatin........... 10.1) .0069 3.0 5 ,352| .0041 931) 6,995, .0037, 693 2,332} D 53.1 | .0045| 65 
Greene............ 21.4) .0147 6.5] — 12,487| .0096 3,740, 18,185) .0096) 850| 2,798} B | 45.3} .0106) 72 
Grundy........... 19.5) .0133 5.7] 18,732) .0143 3 958) 20,983) .0111 1,078 3,681} B | 30.2] .0125| 9% 
Hamilton... 13.6) .0092 4.2 6,244) .0048) 898. oe .0037}  513/ 1,662) E | 52.5] .0051) 55 
| | 
Hancock........ 27.2, .0186 9.1 16,948, .0130 sam 25,180) .0133 aia 2,767) A | 48.2] .0143) 7 
Hardin 7.6 .0052 2.1 3,567) .0027) 898) 4,196) .0022) 552) 1,998) F 29.6 |  .0030| 58 
Henderson. 9.4) .0064 2.7 4,460 .0034 " 4,831; .0026} 514| 1,789 B | 58.6]  .0036) 56 
Henry........ 43.0) .0294, 13.2) 41,892) .0319) 9,706) 55,298| .0293| 1,286 ee A | 29.7] .0301) 102 
Kewanee 19.9) .0136 6.2] 21,663] .0166) 5,305) 28,297| .0150| 1,422] 4,564)......|...... .0152} 112 
Iroquois......... 33.9) 0231 10.1) 25,867) .0198) 5 ,902| 39,168| .0207| 1,155| 3,878} A | 48.7] .0209) 90 
Jackson........... 37.5) .0256 11.1] 28,544 ra 7,051 44,764) .0237| 1,194) 4,033} D | 23.9} .0235) 92 
@Murphysboro. 12.2) .0083 3.9] 12,487] .0096| 2,844 15,379| .0081| 1,261| 3,943|......|....-- .0086) 104 
} 
Jasper... 13.6} .0093) | 5,352) .0041) 1,196 8,393} .0045| 617| 1,998} C | 63.1] 0053) 57 
Jefferson. ..... 36.0) .0246) 11.0]  28,544| .0219) 5,155) 40,567) .0214| 1,127) 3,688) D | 25.5] .0222| 90 
Mt. Vernon 19.8} .0136! 6.1] 24,977] .0191) 4,422 16,791} .0089] 848] 2,753/......]...... .0129} 95 
Sereey..... 14.4 0098! 4.4) 9,817 ld 2,327 12,590| .0067/ 874| 2,861; C | 41.2| .0076| 78 
| 
Jo Daviess 20.4) 0139 6.21  16,055| .0123 3,625 19,587) .0104, 960) 3,159) B | 46.0] 0117, 84 
Johnson 11.0) .0075) 3.1 4,460} .0034 681 6,751| .0036 614| 2,178} E | 56.7] 0043) 57 
Kane...... 143 147.8) 1009 44.0] 161 916| .1241| 42,198 242,983) .1286| 1,644) 5,522} A 8.2} .1217) 121 
2Eigin. 45.0) 0307| 13.5] 53,398) .0409] 12,838 78,795| .0417| 1,751] 5,837|......|....-- .0393| 128 
@ Aurora 54 ' 0369) 17.0) 69,762} .0534) 19,890 95,757| .0507] 1,770| 5,633|......|....-- .0488| 132 
Kankakee 69.5 0475) 20.7} 63,546) .0487, 13,415) 101 ,123| .0535| 1,455| 4,885) A | 16.9]  .0509) 107 
Kankakee... 27.4) 0187| 8.4] 49,424) .0379 9,197) 42,497| .0225| 1,551] 5,059|......]...-+- 0264) 141 
Kendall. . 11.9} .0081 3.4 7,135) .0055 1,863) 8,392| .0044| 705| 2,468, B | 43.5] 0055) 68 
Knox... 54.9} .0375| 17.3] ; 53,920) .0413} 11,943) 78,068) .0414| 1,422| 4,513) A | 19.7] 0406) 108 
Galesburg 33.9) -m 10.5] 42,793] .0328 8,675 50,816] .0269] 1,499| 4,840|......|....-- .0279| 120 
| 
Lake..... .24 ad 0955) 39.2) 148,159) .1135) 41 ,004| 225 680) .1194| 1,612) 5,757) B 5.8 1129) 118 
Waukegan 40.4) .0275) 11.5) 60,692 “0464| 14,138) 66,296] .0351| 1,641| 5,765|......|...--- 0370) 135 
Highland Park 17.6) .0120 4.5 21,421) .0164) 6,920! 35,534] .0188| 2,019] 7,896)......|...... .0167| 139 
La Salle. 112.5| .0768| 32.5] 101,056, .0774| 25,073 164,138} .0869| 1,459| 5,050} A | 18.0 -0820, 107 
Ottawa... 18.1) o124| 5.4] 24,254 0186! 5,830 26,679| .0141| 1,474] 4,941]......|...--- 0151) 122 
Streator... 18.4| 0126) 5.4] 22,638 0174) 5, 582| 26,882! .0142| 1,461| 4,978|......|..-. 0148} 117 
@La Salle 14.1| 0096 3.9] 20,212] .0154, 3,759 20,671| .0110| 1,466] 5,300)......|..---- 0120) 125 
Lawrence. ~ ose 6.6] 13,380 ~_ 3 825 23 ,789| .0126| 1,072| 3,604 D | 27.6 0124) 82 
ere 39.4| .0269| 11.7] 29,436) .0225) 7 433 50,359) .0266| 1,278) 4,304) A | 33.3 0254) 94 
Dixon 129 .0088) 4.1] 20,517| .0157 4,987 22,381|. .0119] 1,735! 5,459|......]...--. 0124 . 
Livingston. . 39.7) 0271 | 11.8) 32,112) .0246 7,151 47 ,561| .0252| 1,198. 4,031) A | 42.1] .0254 ; 
Pontiac. . . 11.6] .0079 3.6] 13,379] .0102 2,744 16,779| .0088| 1,446] 4,661|......]...... .0090) 11 
Logan....... 30.7|. .0209| 9.3] 25,868) .0198 5 ,005 37,770| .0200| 1,230 4,061 B | 38.0} .0201| % 
Lincoln... .. 14.6 0100) 4.6]  18,731| .0143) 3,274 16,793| .0089| 1,150) 3,651|......|...... .0107| = 
McDonough. . 29.1| 0199) 9.5) 26,760 0205, 5,371 39,168} .0208| 1,346) 4,123} A | 36.5 .0205 = 
Macomb........ 9.9| .0067| 3.4) 16,948) .0130) 2,844 18,185} .0097| 1,837| 5,349)......|....-- .0101 
McHenry 20.1 0267, 11.2] 45,491| .0348, 10,908 72,741| .0385| 1,860| 6,495 A | 30.2) .0350 jo 
MeLean........... 76.0} .0519, 23.3] 78,119] .0898| 18,069 117 ,084| .0620| 1,541) 5,025) A | 24.5] .0593. peo 
Bloomington.....| 34.7| .0237| 11.0) 60,288! .0462' 11,866 66.561! .0352| 1,918) 6,051|......'..... 0362) 153 _ 
@ See end of state ‘New Metropolitan County Areas.” @ See end of state ‘Multiple Cities.” Before using these figures, see explanation. pags 10" 
2 Elgin is in Cook and Kane Counties. *Withheld to avoid disclosure. © SM, 
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-saaceiawee 


No other paper or group of papers begin to cover this pros- 
perous, progressive market of eager buyers like The Panta- 
graph does. Nine out of every 10 families in McLean County 


read and react to Pantagraph advertising. 


B!oomington— 

Annual retail sales $60,- 
288,000; per capita sales 
$1,737.40.* 


McLean County— 

Total annual  spendable 
income $117,084,000; per 
capita income $1,541.00.* 


Bloomington 

Total annual  spendable 
income $66,561,000; per 
capita income $1,918.00.* 


McLean County— 
Annual sales: Food $18,- 
069,000; General Mer- 
chandise $7,165,000; 
Drugs $1,948,000; 
Furniture, Household and 
Radio $4,034,000.* 


Bloomington * 

Per capita sales: Food 
$341.95; General Mer- 
chandise $199.02; 

Drugs $44.00; 
Furniture, Household and 
Radio $103.51.* 


Pantagraph circulation 35,393 (ABC 9-30-48). Two and a 
half times the trading zone circulation of newspapers of 
comparable size in seven North Central states. 


*Copr. 1949. Sales Management Survey of Buying Power; 


further reproduction not licensed. 


CENTRAL ILLINOIS’ HOME NEWSPAPER SINCE 1846 


Bloomington 


McLean 
County 


THE PANTAGRAPH 


BLOOMINGTON, ILL IW O'Is 


REPRESENTED NATIONALLY 


BLOOMINGTON. ILL. 
18 Oth Market in the Vlation. ” 


(Excluding Suburban Cities in Metropolitan Areas) 


2nd in Illinois 


in per capita net effective Buying Income (outside Chicago) 


Reached By Radio Exclusively With 


| 


CHICAGO 


4 
RZ 
Ss? 
A 7 


> aa wv, 


4 


nN 


* 


BLOOMINGTON 
NORMAL 


AM 
and 
FM 


WIBC 


the only station serving shable, wealthy 
“NORMAL, ILLINOIS . . . A Contiguous Bonus City 


A B ¢ in C steal Vb nois HALE BONDURANT, Manager 


OWNED BY THE DAILY PANTAGRAPH JOHN E. PEARSON CO., Representative 


4 


on Cuil fy 
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Yur HAST Warhet 


IN ILLINOIS (Except Chicago Met. Dist.) 


ne ce ee cers i @ 2. |! 4 Ree ee 2 fe fF ue ee ce ee ee ee oe ee ee a 


We ae Bw eg a ig a Rg 


BUYING INCOME PER FAMILY 


Rae 2 : Effective (Net) City 
EB, ated PEORIA . ci $20,151,000 WEOMA $6,063 
field. eee Pg nie eg 71, Wi baco_... 1 B * ee - a 
A eee 73,925 Rene. 3 $161,916,000 edie $5,947 
azette) in-Aurora) : 


“PEORIA NEWSPAPERS 


sea pith BEST in U. S. for TEST"... . S 
Sie -$258,799,00 Batch “Ugedl 
Cae eS SEM, 001,000: “Aisa ugucy catamaran encctne 


‘ JOURNAL: STAR 


" % * g : 4 PEORIA NEWSPAPERS. INC.. Agent. 


National Representatives » WARD-GRIFFITH CO.. INC. Ottices in Principal Cities —/ 
, - tect tocar 8 Spe ate A NRE 
Figures are from Sales Management's Survey of Buying $< —— 


Power, Copr. 1949; further reproduction not licensed. 


i : The “SM” symbols ‘mark original, exclu- 
IL LINOIS (Continued ) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
—_ ir :m T-.ChUTS:CdE SALES — 
| FOUR STORE GROUPS | =.» 
CITIES x (in thousands of dollars) VD Net Gross Qual- 
ey oa Families  ~ - 2 Ferns Dollars . . 2 I - % mY ae 
n in in urn.- (in er er - 1 o .S. . 
thou- | of thou- thou- of | General House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) U.S.A.) Food Mdse. Drug | Radio Code sands) | U.S.A. ita ily | Code | Force} tial | Index 
Macon.......... 34] 96.4) .0658 — 101,759} 0779] 21,516, 17,156 2,409] ntsomes 144,600) .0766| 1,500 4,885) B | 10.0] 0748) 114 
ADecatur....... 66.1| .0451) 20.9} 94,801| .0726| 19,435] 17,030] 2,350) = * F 107,413] .0569| 1,625| 5,139,...... .0593| 131 
Macoupin......... 45.1) -0307| 14.3 29 ,436 .0225| 9 ,644 1,742 i?) ae 43 364 .0229| 962) 3 ,032| B 29.4 0243) 79 
Madison. ...... 103} +182 5 1246) 54.5 148 ,851) -1140) 41 ,041 8,728} 3,520) 9,426].......... 230 680) .1221| 1,264) 4,233, B 8.6 -1202| 96 
RE 38.1) .0260/ 11.6] 51,965] .0398] 13,234 4,679} 1,246, 4,796, H 51,930| .0275| 1,363| 4,477)... see. 0809) 119 
Granite City.....] 32.0) .0219] 9.1] 26,424) .0203| 7,241| 1,773 676, 1,639) 4H 36,416} .0193| 1,138| 4,002|......|..... .0201| 92 
Edwardsville... .. 9.9| .0067 3.0 14,092 en 3,259) 801 523 1,018 H 15,622) .0082| 1,578) 5,207|......]...... .0087| 130 
| | 
ee 45.9 0314) 14.1 46 ,382 -0355, 11 ,756) 8 ,321 1a BE + vcccwans 73 ,050) .0387| 1,592 5 ,181| D 15.6 0363) 116 
1Centralia...... 23.0) .0157 7.1 25,868) .0198 6,035) 6,675 1,111) 2,640 H 30,775| .0162) 1,338) 4,335)......)...... 0172) 110 
ee 8.9] .0061| 2.9 12,487) .0096) 3,343 1,448 399) 937 H 13,983] .0074) 1,571) 4,822)......}...... .0078| 128 
Marshall....... 13.6} .0092) 4.2 wen -0082) 2 ,527) 1,152 193 eee 13 ,992) .0074| 1,029, 3,331) B 40.9 -0080) 87 
Se csacs 16.1) .0110) 5.0 13 ,380 eh 2,910 920 311 Ay 16 ,787 — 1,043) 3,357, B 40.1 0097, 88 
| ie 2 ae | 
Massac 15.4) .0105 4.7 7,135) .0055) 1 ,879) 823 282!) ae 9,797) .0052| 636) 2,084! E 30.9 0064; 61 
Menard......... 11.0) .0075, 3.4) 7,136) .0055) 1,680) 428} 162} S482)... 11,198) .0059) 1,018) 3,293) B | 42.3) — .0061| 81 
Re 18.7| .0128) 5.8 1 5965 | ee 822 178 eicdssiares 18 ,185 - mis 3,135) B 49.1 0100) 78 
| 
ee 12.8) .0087| 3.8 om -0061 1,995) 330 132 Serer 15 ,387| .0082) 1,202) 4,049) D | 48.3 -0077) 89 
Montgomery... . . 32.3) .0221 10.2 27 651) .0212 6 452) 2 ,337 697 Si exevonnas 44 ,764 0237 1,386) 4,389) B 35.1 -0226| 102 
Morgan...... ..-[ 35.6) .0243' 10.9] © 31,917| .0244 6,175) 3,789 816 SA 44 862} .0237| 1 ,260| 4,116) B | 26.9] 0240) 99 
Jacksonville... . 22.9) .0157 7.2 27,604; .0211 eet 3,697 ° 1,182 H 31,442) .0167) 1,373) 4,367) errr Tire 0178) 113 
| | } | 
| | | 
Moultrie.......... 13.6) .0093 4.3] 9,812) .0075 1,961) 494 132 ee 11,190| .0059| 823] 2,602) B | 42.4) .0071) 76 
| NIRS: 31.5) .0215 9.9] 25,868) .0198 6,567) 1,579 696 "SEA 40 ,576| .0215| 1,283| 4,099} A | 36.8} .0210| 9% 
Se 86] 165.0) .1126 62.2} 201 7151) 1842) 45 ,617 29,766} 5,304) 15,888).......... 293 065) -1556) 1,781) 5, B 5.3 1466, 130 
APeoria........ 119.8) .0817/ 37.81 182,636! .1399! 39,432) 29,454] 5,009| 15.3444 E 229,177! .1213' 1,913! 6,063'......|...... 1190) 146 
A See end of state ‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
1 Centralia is in Clinton and Marion Counties. © SM, . 
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| WM ED 


PEORIA, 


ILLINOIS 


See Free & Peters 


LEADS WITH 


More local and national spot business. 
a 


More listeners than the next two nearest 
Peoria stations combined. 


More sponsor promotion and merchandising. 


Greater concentrated coverage of the rich 


CBS Affiliate 
AM 5,000 watts 
FM 20,000 watts 


Peoriarea market. 


ILLINOIS — (Continued) 


The “‘SM’’ symbols mark original,..exclu- 


sive estimates by SALES MANAGEMENT. ~ 


COUNTIES 
CITIES 


*Withheld to avoid disclosure. 


POPULATION 
ESTIMATES 
1/1/49 
Total Families 
(in GN (in 
thou- of thou- 
sands) | U.S.A.) sands) 
| 
22.9! .0156 6.8 
15.4) .0106 4.6 
23.7) .0161 7.4 
7.7| .0053 2.3 
14.4; .0098) 4.1 
5.1] .0035| 1.6 
33.2) .0227 9.8 
19.2 -0131 6.1 
10.4) .0071 3.5 


RETAIL SALES—1948 
ESTIMATES 


~ acl ae 
WHOLE-/| ; EFFECTIVE BUYING INCOME—1948 


FOUR STORE GROUPS 
(in thousands of dollars) 


General 
Food Mdse. Drug 


4 ,356 1,183 488 
2,610 590 : 


4,008 1,546 296 
781 . s 
1,412 625 133 
764 . a7 


SALES 
SALE ADVERTISING 
a GrD ESTIMATES «CONTROLS 
__| SALES 
FARM 
Net Gross Qual- 
aoa GYD Dollars Income} % % of | ity of 
Furn.- (in % Per | Per | Vole | of |U.S.A.| Mar- 
House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
Radio Code sands) | U.S.A. ita ily | Code | Force} tial Index 
RRR 23 ,781| .0126) 1,038; 3,497; E | 24.0 -0131| 84 
i cecnccd 13,985) .0074; 908) 3,040} B | 45.5 -0081) 76 
id eaakous 22,381) .0118; 944) 3,024) B 50.4 -0126) 78 
at) Seer ee 4,197) .0022) 645) 1,875) F 59.7 .0028 
RR 8,149) .0043} 566) 1,988) E | 35.0 .0056| 57 
hj Seer 3,375) .0018! 662) 2,109} D | 50.4 -0022) 63 
Gc nocccein 27,971; .0148;| 843) 2,854) B 27.3 -0164) 72 
Re 19 ,594| .0104/ 1,021) 3,212) E | 29.5] .0109) 83 
670] 4H 11,191] .0060| 1,076] 3,197]......1...... .0071| 100 


Before using these figures, see explanation page 19. 


Mr. Ray C. Jenkins, Executive Vice President, Erwin, Wasey & Company of 
Minnesota, writes about SALES MANAGEMENT'S Survey of Buying Power: 


“The Per Capita figure for Effective Buying Income is a fine addition to the 
figures that have been shown and in all 1 think that the revisions you are mak- 


ing will help us serve our advertisers with even a greater de gree of efficiency...” 
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The FACT is 
You can't cover ROCKFORD, ILLINOIS with an outside station 


WROK 


Rockford’s ONLY Station 


LEADS* : MORNING 40.7% 
IN AFTERNOON 35.8% 
LISTENING EVENING 31.3% 


*Conlan Survey—November 14-20, 1948 
An ABC Affiliate—Represented Nationally by Headley-Reed Co. 


NOL 4 ) The “SM” symbols mark original, exclu- 
1LLINOIS— (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES GyD ESTIMATES CONTROLS 
COUNTIES a> Wo See eee mie Rr Re Nore: essdl quae ont Ge Oe = 
CITIES | | ‘Qteumveaen N | | Pas Qual 
(in thousands of dollars) et ual- 
Total | Families} Dollars ee ‘ Dollars | \Income| % % of | ity of 
(in % (in (in % | | Furn.- (in | % | Per | Per | Vole | of | U.S.A.) Mar- 
thou- | of | thou- thou- of General House- | Volume thou- | of | Cap- | Fam-| ume |Labor| Poten- ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force} tial —§ Index 
Rock Island.....32] 134.4) .0917| “4 126,714) .0971, 30,089} 19,109] 3,154 6.518] eg a 223,238. .1182) 1,661 5,392 B | 5.2] .1066 116 
A @Rock Island 55.0) .0376) 17.2)  52,647| .0403] 11,898 5,958} 1,445] 2,508} F 95,425; .0505) 1,735) 5,548)...... a aied 0449 119 
A@Moline......] 42.9) .0293) 13.1) 58,287) .0447| 11,096 12,212 1,400) 3,667] H 75,375| .0399| 1,757| 5,754)...... Be 0392 134 
@East Moline. 14.2| 0097, 4.1) ~—-10,771| .0082 3,742 334 267, * H 21,059) .0112) 1,483) 5,136)... Ssh .0100 103 
} . | | | | 
St. Clair........103] 187.4 ‘om 150,320) 1152} 39,106) 12,211| 4,111) 14,246).......... 258,799 .1370| 1,381, 4,493, B | 7.8] 1286 101 
East St. Louis 85.2] 0581) 86,391) .0662) 21,833 7,981! 2,679} 11,122) F 118,257; .0626| 1,388} 4,693)......|...... .0628 108 
Belleville... 35.0) .0239 38,875| .0298 8,404 4,060 964 2,416 H 50,645| .0268| 1,447| 4.604)......)...... 0271 113 
Saline... | 35.0) .0239 25 ,868| .0198 6 ,203 3,321 ae 40,558, .0215, 1,159, 3,863} D | 17.4] .0215 90 
Harrisburg. . . 12.5} .0085 16,055) .0123| 3,691 2,797 547; 2,068} H 13,993) .0074) 1,119) 3,682)...... Beta 0091 107 
Sangamon 116] 125.0) .0854 -5] 135,250| .1036) 29,576) 13,575, 4,453, 13,361).......... 196 ,375| .1039) 1,871) 5,101, A | 10.3] .1001) 117 
ASpringfield.....] 89.5) .0611/ 28.3] 9 121,883) 0033)  25,241/ 13,507| 4,331; 13,246) F 148,212} .0784| 1,656) 5,237)...... ie. 0794 130 
| } | 
| | 
Schuyler... .... 11.9] .0081 7,136} .0055 1,812 725 103 SEG 8,393} 0044) 705 2,331 B | 56.0} .0055 68 
ee 8.5) .0058 4,459) .0034) 1,330 550} * i Re 6,994 .0037) 823| 2,690, C | 52.6] .0040, 69 
Shelby. 27.2) .0185 14,271| .0109 3,442 428 252 RS 19,875) .0104| 720) 2,276} B | 49.8] .0122 66 
ee m 0065 6,244) .0048 1,597 130 162 Se 9 ,788| an 1,041, 3,496} B | 50.2 0053 82 
Stephenson... ... 45.1) .0308 43 ,707| 0335] 10,824) 11,087 1,214) 2,265).......... 67,145| .0355| 1,489| 4,866) A | 24.8 0340, 110 
Freeport... .... 26.8| .0183 36,571) .0280 9,378} 10,788} 1,141; 2,162) H 41,966| .0222| 1,566) 5,181|......|...... 0232) 127 
Tazewell. ...... 26} 64.6) .0440 46 ,206| .0354 14,617 2,371} 1,321) 2,260].......... 85,853, .0454| 1,329 4,472) B | 16.8] .0421 96 
Pekin.......... 22.5) .0154 24,277) .0186 7,384 2,004 902} 1,842) 4H 33,368) .0176| 1,483) 4,836)...... | Salas 0175, 114 
| | 
ee | 22.1) .0161) 11,595) .0089 2,978 1,117 325 re 16,790 .0089 “a 2,752} D | 38.9] .0101 67 
Vermillion......... 86.8! -0583| 83,824) .0642| 21,727 9,626] 2,736) 4,252).......... 117,285| .0621| 1,351) 4,219| A | 15.2] .0622) 105 
Danville....... 43.9) .0299) 62,247) .0477|" 14,425 8,960} 1,722} 3,707] G 70,284| .0372 1,601 6707).....2- Presa .0389) 130 
Wabash........... 14.4) .0098) 12,488} .0096 3,060 1 ,645 208) 679} SSEP 15 ,394| .0082) 1,069) 3,499 | 24.5] .0089 91 
| 
Warren. .......... 22.8| .0156, 21 ,408| .0164 4 556 2 ,698 S47| 1,082].......... 27 ,983| .0148| 1,227) 3,833) A | 37.7] .0154 99 
Monmouth......] 10.0! 0069) 16,055) .0123 3,624 2,565 444) 1,006) H 16,833} .0089| 1,683) 5,260)...... | sid .0095, 138 
Washington........] 16.2) .0110) 8 ,028| .0061 1,630 758 118 RE: 11,191] 0089) 691) 2,284 B | 55.1} 0070 64 
Wayne............) 22.1] - 12,487| 0096] 1,961 623} 237} 308)... 15,380] 0081] 696 2,366) D 46.4] .0100 66 
White.............] 20.4) .0139) 14,132) .0108 2,959 691 148 16,783) 0089} 823 2,707) C | 38.1} .0105 76 
Whiteside......... 46.5) .0318| 42 ,815| .0328| 10,275 3,716) 1,228) 2,312).......... 61 ,550| .0326| 1,324) 4,460) A | 26.2) 0325 102 
Sterling.........] 12.4) .0084] 22,300] .0171 5,155 2,762 726, 1,341) 4H 18,188} .0096) 1,467) 4,786)......|...... 0116 . 
Will... .........155} 135.0) .0921) 109,111) .0836) 286,845) 16,605) 3,124) 5,687]).......... 179,415) .0950| 1,328 4,612) A | 12.4) .0910 . 
@Joliet......... 55.0| .0376) 80,439| .0616, 18,700, 16,237) 2,607) 5,418] G 82,060 .0435| 1,492) 5,194)......|...... .0478 : 
Williamson... | 50.1) .0342| 33,003! .0253) 8,895 6,930| 785 *1,470|.......... 51,758} .0274) 1,033 3,339] E | 13.9] 0261 82 _ 
See end of state ‘‘Metropolitan County Areas.” @ See end of state ‘New Metropolitan County Areas.” Before using these figures, see explanation pane Io. 
ithheld to avoid disclosure. @ See end of state ‘‘Multiple Cities.’ © SM, ; 
adv. 


For market data of major Metropolitan Areas, see page 133. 
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WOW! Im getting 


# tet its «, 
TRS Se eT 
yA ER mero 


a» time Ill 


QUAD-CITIES 


. Rock Island, Moline and East 
Moline, Illinois, and Davenport, lowa 


bigger all the 


i, 


e@ Four unified cities located as closely together 
as the boroughs of New York, recognized as 
one metropolitan market. 


e@ Farm machinery manufacturing center of the 
world. 


@ Over 10,000 population increase in 12 
months. (Sales Mgt.) 


Metropolitan population now exceeds 231,000 
—nearly 60% living on the Illinois side. 
(Sales Mgt.) 


Total retail sales surpassed $252 million in 
1948, over half credited to the ILLINOIS por- 
tion of the Quad-City market. (Sales Mgt. 
county data.) 


Retail Food Group sales topped $55 million 
in 1948, of which 54% was sold in the 
ILLINOIS area of the Quad-Cities. (Sales 
Mgt. county data.) 


Argus-Dispatch are the only daily newspapers pub- 
lished on the Illinois side, where nearly 60% of the 
Quad-City population live. 


WHBF delivers more daytime listeners in the Quad- 
Cities than any other station—a close second at night. 
(Hooper) Basic ABC outlet. 


These market facts offered for your convenience by — 


ROCK ISLAND ARGUS and MOLINE DISPATCH 
RADIO STATION WHBF, ROCK ISLAND 3000 WATTS 


es 
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“423 


MANUFACTURING ESTABLISHMENTS 


m ROCKFORD 


With 423 diversified manufacturers, and located in the heart 


of a rich, 13-county agricultural and industrial section, 
Rockford is recognized as high in sales potential... ideal 


for testing products. Yes, this IS a great market! 


At the Top In Illinois 


OF 


BEST TEST 
CITY IN THE 
MID-WEST 


MORNING STAR... REGISTER-REPUBLIC 


The ‘‘SM”’ symbols mark original, exclu 
TLL L N fe ! Ss — (Continued) — eae x sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 _ | WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES SM ESTIMATES CONTROLS 
COUNTIES hh nik eee cial | farm | |. 
| FOUR STORE GROUPS =. 
CITIES (in thousands of dollars) 6D Net Gross Qual- 
Total Families} Dollars gabe — Dollars |Income| % | %_ of | ity of 
(in yi, (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A. 
thou- thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume |Labor] Poten- | ket 
sands) USA. sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Code | Force} tiai | Index 
Winnebago... 99} 135.4) .0925) 41.6] 166,321] .1275| 37,958) 19 576) 4,212) 10,109].......... 215 ,963| .1144| 1,595) 5,191 B | 6.1] 1140) 128 
ARockford....... 98.6) .0673} 30.1] 150,279) .1151 32,601 19,383} 4,064) 9,915] F 176,395] .0934| 1,789| 5,860)....../...... .0947| 141 
Woodford . 19.6! .0133 5.71  16,055| .0123 3,591) 627, 282 Sy 23,781) .0126| 1,213, 4,172) B | 42.0} .0127| 95 
ciieuinesibes . nacats (TOE | 
Total Above Cities. .| 5,751.5|3.9260| 1,714.9] 6,945 ,469|5.3199 1 406 ,262| 1 ,284,726| 113,154) 383 425) peal 10 ,049 ,805/5.3201| 1,747) 5,854)...... Re 5.0376| 128 
State Total... 8 635. 5.815. so40| 2 2,584.71 8 ,585,778/6.5763| 1,852,110) 1,389,960 250,513) 441 al ee 13 611 ,266|7.2055 1,576 5,266..... 9.9 | 6.7546) 115 

IL L l N O 1S— Metropolitan County Areas a 
Chicago......... 24] 8.148.7/3.5133 1,507.5) 5,594,130/4.2849| 1,142,533| 1,067,769| 173,859] 277,855]..........| 9,098,302|4.8163| 1,768| 6,035)...... = “| 4.3963| 125 
Davenport, lowa- 

Rock Island- 

Moline, Wl.....32] 231.9) .1582} 71.9] 252,403) .1934) 55,613} 39,577) 6,208] 15,575).......... 409,301) .2167| 1,765) 5,693|...... ae .1980| 125 
Decatur....... 34) 96.4) .0858, 29.6] 101,759, 0779} 21,516] 17,156} 2,409) 4,917).......... 144,600| .0766| 1,500| 4,885)...... eee .0748| 114 
Peoria..........86} 229.6 1586) 71.4] 247,357} .1896) 60,234) 32,137] 6,625] 18,157].......... 379,718] .2010) 1,654] 5,318|......|......) 1887) 120 
Rockford........99] 135.4|}.0925) 41.6] 166, 321| 1275) 37,958| 19,576 4,212) 10,109).......... 215,963) .1144| 1,595 5,191)...... i 1140) 123 
Springfield......116] 125.0 ‘0854! 38.5) 135.250) .1036 29,576' 13, 575! 4,453) 13,361).......... 196,375) .1039! 1,571) 5,101)......|.... --} 1001) 117 
ILLI NOI 1s — New Metropolitan County Areas 
Aurora........ | "147.8 .1009) 44.0) 161,91 916| .1241| 42,198) 20,665] 4,170 a Cosaausead | 242,983| .1286| 1,644| 5,522|......|...... | 1217) 121 
Joliet..........155) 135.0 0921) ~— 38.9) 109, 111| 0836, 28,845 16,605) 3,124) 5,687]........ 179,415) .0950, 1,329 4,612)...... ns .0910| 99 
ILLINOI S_ Multiple Cities 7 
Shanes | : a ei aorenn Ia Ty l : | | | 

Urbana 51.5 0362, 16.7] 76,708} .0587, 15,283) 10, -_ 2,844, 4,216).......... 98,302 .0521) 1,909) 5,886)...... _....) 0471) 134 
La Salle-Peru- _, | | | 

Oglesby ; 28.4) .0194 7.9] 28,265, .0216) 6,875] 2,283) 1.415, 3,251).......... 38,895, .0208| 1,370 4,923)...... _ .0207| 107 
Murphysboro- | | 

Carbondale- | 

Herrin...... 36.2) .0247) 11.51 36,040) .0276 8,776) * | 783) 2,397].......... 42,176) .0223| 1,165) 3,667|...... a 0244} 99 
Rock Island- | | | | | 

Moline | | 123 

_E.Moline.......] 112.1) .0766| 34.4] 121,705! .0932| 26,736) 18,504) 3, 12 | eer 191,859] .1016| 1,711) 5,577)......|...... 0941 
A See end of state ‘Metropolitan County Areas."’ © SM, 1949. Before using these figures, see explanation page 19. 


*Withheld to avoid disclosure. 
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“Effective buying income” buys your product 
only when effective advertising sells it... 


MICHIGAN 


sae 


Jual- 
y of 
lare 
cet 

dex 


INDIANA 


ILLINOIS 


‘ye Toad 


“| 


i ee etd 


* WG advertising is effective 
because of the confidence 
millions of people have in WLS. 


890 KILOCYCLES - 50,000 WATTS - ABC AFFILIATE - REPRESENTED BY JOHN BLAIR & CO. 
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The 


PRAIRIE 
FARMER 


- oe 


The 
GOLDEN 


ZONE 


The Golden Zone of Buying Power in Indiana 


Home coverage: 99% in City Zone plus 43% 
in its entire ABC Trading Area 


Fort Wayne leads all cities in Indiana in 
buying power per family and per capita. 


Its metropolitan area, Allen County, leads 
all counties in Indiana in purchasing power per 
family and per capita. 


100% merchandising 
co-operation. An 
ideal test market 


The News-Sentinel 


Fort Wayne, Indiana 
Allen-Klapp Co... . New York . 


. » Chicago . . . Detroit 


r N D | A N A The “‘SM"’ symbols mark original, exclu- 
‘ ‘ ~ So! fee sive estimates by SALES MANAGEMENT. 
City County City County City County 
ok cwkbcwaeeeeeawnelena Madison SSPE EEE Pe ee eee Elkhart New Albany ivialeswna tance’ ecaaene Floyd 
I Dea ak di onan hel wlnccas Wak, a Lawrence ETL. << 5 oss casinos Oebaaaeeee Lake I MN nig 3 oc la rari eh ei wgeretn Henry 
Bloomington ..----.-+++eeeeeees Monroe MEET EELT ETT Huntington NE ere er eee Miami 
MED 6.500 6060 Cc kcesereesecdevenen Clay EE, Sinks se hecvnceseues Marion Ee rere Jay 
Columbus .-+---++-+++++0- Bartholomew PE sasnesesintdindpisouen Howard EN BRO erent ere Wayne 
ro, Sec eeeeoronen Mi . - Fayette ee ERECT EEE eee eT TT Tippecanoe NE Races na en k cued Aaa oe Jackson 
‘rawfordsville ----+-+++++: ontgomery EN a bskia'k xvid ah ee awaae one La Porte IEE bine okeb sir s cc coed waes Shelby 
ee ee ETT rir ree Lake L 
. SE ere Se oer a Boone Rs pee St. Joseph 
Elkhart COoeeersesesesseseseoees Elkhart - 
; : NL ii n's'nwen ata nd ehnnel cane Cass EE I So sox caen ss ccs ueeeee Vigo 
I ach) x: de sh tach ahit lel okS Kalai Madison 7 a . 
Bwamaville ..... ccc csccece Vanderburgh EER Sa ieee gee ere Grant 0 EE reer errr Porter 
NY av cures s¥ndessaeeenen Allen NE CI vcr eces sues conus La Porte agit 5 ew 6 ara os sus Knox 
SE SIFT COR TT ETE. Clinton EL. Fb cdnwieawatahaee St. Joseph PA Niciadila pices whe ee ola Wabash 
GREY esc eccareesedeenetenenceebes Lake RE fo Cee oe eo ce Delaware Co EE ee ee Daviess 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES SALES = 
1 ’ 
| FOUR STORE GROUPS | | — Fan 
CITIES (in thousands of dollars) yD Net | Gross | Qual- 
Total | Families} Dollars ; y | Dollars | Income| % | % of | ityot 
(in % | (in (in % | Furn.- (in % Per | Per | Vol- | of [U.S.A. Mar- 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) U.S.A.) sands) sands) U.S.A.. Food | Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial | Index 
Adams 23.0 .0157 6.1 15,812) .0121 3 ,092) 1,316. 345) 7a} fab ghey 19 ,357 .0102| 842) 3,173) B 36.7 0119) 76 
Allen....... 45) 172.4 .1176 50.3} 189,840 .1454 37 ,075 36,788 6,050) 9,049)........ 312,146) .1652, 1,811) 6,206 B 7.9 1496) 127 
AFort Wayne. . 132.9, .0907 39.9 181,690) .1392 36,918 36,316 5,994| 8,870 E 270,970) .1435) 2,039) 6,791)......]...... 1316) 145 
Bartholomew . 35.3 .0241 10.6 27 ,210) 0208) 6 ,816 2 ,924 595 5 ES: 32 437, .0172 919) 3,060, B 23.9 0196 | 81 
Columbus. . 18.5. .0126 6.0] 23,366] .0179/ «5, 071 * i, H 21,973, .0116| 1,188 3,662|......|...... 0136| 108 
| | | | 
Benton........ 12.2, .0084 - 9,561; .0073) 2 ,247, 249) 265 ae 14,125 .0075 188 3,924, B 51.3 wre 90 
Blackford. 14.5, 0099 = 4.4] 9,193) 0070] 3,003, 1,884) 437,580}... 20,404 .0108| 1,407} 4,637; D | 21.9] .0095) 9% 
Boone.... 25.7 .0175 8.2 17 650) .0135 4,245 1,974) 543 Se 25 636 0135) poe 3,126) B 40.0 owe 81 
Lebanon 8.5) .0058 2.8 12,835) .0098 2,645) 1,827) 331) 464 H 13 , 602) 0072} 1,600) 4,858) ance pe, .0077| 133 
Brown...... 6.1} .0042 1.9 1,471; .0011 737) ni . | il, SRN, 4,186) .0022, 686) Sam) F 48.3 .0023) 55 
Carroll...... 16.2, .0110 5.0 10 ,294) .0079 2 ,285 366 252 eee 15,172) -0081; 937; 3,034 B 46.1 .0086| 78 
Cass 43.3, 0296, 13.5) 36,199) .0277, 7 ,387 6,400, 1,301| 84 Pes 5 Sega 55 ,467| 0294) 1,281 4,109' B | 19.2] .0288, 97 
Logansport 24.8 .0169 8.0} 31,318 .0240 6,152 6,400 990) * H 35,018) .0185| 1,412| 4,377|...... RR: 0198) 117 
A See end of state ‘‘Metropolitan County Areas.” *Withheld to avoid disclosure. © SM, 1949. 
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SALES MANAGEMENT 


Great Hoosier Market 


Hams or hassocks . . . makes no differ- 
ence .. . Indianapolis and the central 
area is a potential "bonanza" for the 
sales-minded sponsor who purchases 
WIRE radio time and utilizes our con- 


sistent promotional, research and mer- 
chandising facilities. . 


WIRE's coverage of the central area is 
complete . . . covering 20 out of the 
25 of the retail-trading-area counties. 
These 20 counties represent the bulk of 
the central area population. 


The central area boasts a family popu- 
lation of 607,051 (1,337,705 individ- 


uals) . .. with a buying power of over 
one billion dollars. 


These thousands of purchasers with the 
"1430" habit are your best customers 
in the great Hoosier market. 


RADIO ARE ON WIRE 


MAY 10, 1949 


Ihe Muncie arkeT ¢ 
: , Muncie, In : iona 
2 
BE 
FIRST in Eastern Indiana! § SM 
Retail Sales ee Ss 
5 High pot City 
a ie ys ak ie el 167,770,000 t 
RR te . 150,867,000 Up 11 % Every Month — 
16,903,000" , rar 
. . 3 ee : re * : 
Effective Buying Income lades 1 09. 7 
PRR i ke Pe 257,754,000 eo ‘City Index 
‘ 
re eS: 219,954,000 Up 17% , City Nat’l Index 104.5 
37,800,000* ¢ (First: in Indiana) oe 
MUNCIE CITY ZONE *These figures for the , 
no ong ogi Coccccccccecocece yer S$ County Trading { It You Are TESTING 
EFFECTIVE BUYING INCOME...... aaa | (toe Se Don’t Overlook MUNCIE! | 
- = = WEELe cee ee ’ ’ Sales Managements 
PER CAPITA INCOME............+. 1585 1900 warvey of bus- on’t Overloo 
PER FAMILY INCOME...ccccccccccce 4,942 ing power. © 
* The ‘‘SM”’ symbols mark original, lu- 
l N D l A N Nn oe (Continued) sive estimates by SALES MANAGEMENT, 
A gy sy RETAIL SALES—1948 — EFFECTIVE BUYING INCOME- -1948 a 
1/1/49 6yD ESTIMATES mes SM | ESTIMATES CONTROLS 
COUNTIES [-— o Rw ee 
FOUR STORE GROUPS _. ms 
CITIES _— — _ (in thousands of dollars) SYD ant Gross - — hg 
0! amities} ars —s ars Income (y Yo O 
(jin | % | (in (in % Furn.- (in % | per | Per | Voln| of |U.S-A.| Mar 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) | U.S.A.) Food Mdse. Drug | Radio Code sands) |U.S.A,| ita ily | Code | Force} tial | Index 
eee 68}  44.0| .0300 ee 23 ,535| .0180 5 ,036 717 410 o Sas 28,775) .0152} 654 2,231; D | 23.3] .0190) 63 
SERS 22.4) .0153 6.8] 13,605] .0104 4 837 1,374 543 BR xeinsasd 25,113| .0133| 1,121| 3,693; D | 25.0] .0127| 83 
Brasil........... 9.3] .0064 2.9 9,544| .0073 3,382 1,185 372 618} 4H 15,696} .0083| 1,688] 5,412|......)...... .0076| 119 
Sh acudabdwaed 31.2} .0213 9.7 24 636) .0189 6 ,582 1,608 i 43 ,947| .0233| 1,409/ 4,531) B 28.6 -0215; 101 
Frankfort....... 16.2) .0110 5.0] 17,771) .0137 5,162 * 622} 1,067] 4H 31,390] .0167| 1,938] 6,278]......|...... .0147| 134 
Crawford.......... 10.1| .0069 2.8 2,575| .0020 774 88 106 re 7,324) 0038) 725) 2,616) F | 55.2 | 0039) 57 
Daviess........... 27.8| .0190 8.1] 16,915] .0130 4,838 1,388 411 SEES 23,543) .0125 847 2,907 B | 38.1} .0140) 74 
Washington...... 12.3) .0084 3. 13,823) .0105 3,308 ° * EE: 11,510} .0061} 936; 3,029)......]...... 0079} 94 
Dearborn........25] 24.6) .0168 7.1] 15,076] .0115 4,281 586 450 «ae: 25,646) .0136| 1,043/ 3,612; D | 26.5] .0136| 81 
Decatur........... 19.5) .0133 6.0} 12,134) .0093 3,274 1,272 319 os cies 19,881) .0105| 1,020) 3,314 B | 41.1] .0107| 80 
a 26.7; .0182 8.4 18 ,754| .0144 5 ,342 1,374 et  Waesesesecs 31,390; .0166) 1,176) 3,737, B 30.2 -0163| 90 
Delaware....... 164 91.7) .0626 28.6 84,215) .0645 19 ,739 9,975) 2,714) 6,086].......... 120 ,402| .0637| 1,313) 4,210| B 9.6 .0637| 102 
@Muncie......... 60.2) .0411/ 18.7] 76,815] .0588|. 16,736 9,967] 2,498} 5,7444 G 92,407) .0489| 1,535| 4,942)......|...... .0503| 122 
NE ee asaag 24.2) .0165 6.2 12 869; .0099 2 824 366 265 _ ae 19 358; .0103| 800) 3,122) C 31.8 .0114) 69 
NS 6 cnn alone 86.7) .0592 26.1 80,787) .0619 18 478 8,394, 2,530) 4,957].......... 115 138; .0610) 1,328; 4,411; B 11.9 .0609) 103 
Elkhart......... 40.1) .0274) 12.0' 46,012) .0352) 11,221 5,400) 1,530) 2,167] H 57,102) .0303! 1,424) 4,759]......!...... .0312) 114 
© SM, 1949. ’ @ See end of state “‘New Metropolitan County Areas.” *Withheld to avoid disclosure. 


$47 59 E.B.1.* Per Family, Elkhart City 


$238 Above U.S.A. Average — $405 Above Indiana State Average! 


$ 57,102,000 E.B.1.* Elkhart City 
$115,138,000 E.B.1.* Elkhart County 


Circulation Coverage: 98% City, 76% County S | kx h 
No Northern Indiana Schedule is Complete Without The a 


INDIANA- 


*Sales Management Effective Buying Income 


SALES MANAGEMENT 


@ 
FT. WAYNE 


BENTON 


<2] GRANT 


HOWARD 
° 


Marion 


WARREN 


Kokomo 


>} HENDRICKS: 


“| FRANKLIN 


“EDECATUR™ 


MONROE 


BROWN 


“JENNINGS 


ASHINGTON 


U 
Vincennes 


“CRAWFORD 


INDIANA 


Copyright by 
Sales MANAGEMENT 


Hee 1946 Retail Sales in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having 
1946 Retail Sales $25.0 Million to $49.9 Million retail sales of $1 5.0 million or 
more in 1946 
1946 Retail Sales $10.0 Million to $24.9 Million 


a a a 
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MAY 10, 1949 


_ THE KOKOMO TRADING AREA IS RICH 


GEE Kokomo Primary 
a Trading Area 
WIOU's Primary 
Night—2 mv/v 
ee, WIOU's Primary 
Day—0.5 mv/m 


WIOU 


John Carl Jeffrey, Vice-Pres., and Gen. Mgr. 


WITHIN THE WIOU .5m/v LINE ARE SEVENTEEN PROSPEROUS 
COUNTIES IN NORTHERN INDIANA WITH 


627,000 PEOPLE — 186,000 RADIO HOMES 


For complete information about WIOU and the Kokomo market call 
WEED & COMPANY New York- Chicago - Hollywood - Detroit - San Francisco - Atlanta - Boston 


- « « And important to any advertiser's plans! 


Cover it thoroughly and economically with 


1000 WATTS 
1350 KC 
CBS 


INDIA NA— (Continued) 


A gy RETAIL SALES—1948 
IM 
SM ] 1/1/49 GYD ESTIMATES 
COUNTIES 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) 
Total Families} Dollars 
(in : pf | (in (in | % | Furn.- 
thou- thou- thou- | of General House- 
sands) | U. $. A. | sands) sands) (U.S.A. Food Mase. Drug Radio 
= _ - _ Sa MRNA ——— a — 
Goshen 14.4] .0008} 4.5] 18,623] 0143] 3,759 + | 386) 1,446 
Fayette 25.2; .0172 7.4 17,650) .0135 4 622 1 ,667 543 865 
Connersville 17.9} .0122 5.4 17,114) .0131 4,281 1,667) 543 865 
Floyd 68 44.3) .0302 13.4 30,189, .0231 8 ,447 4,151) 651; 2,200) 
New Albany 32.4} .0222 10.1 28 ,687| .0220 8,242 4,151) ° | 2,200 
Fountain os 19.0) .0130 5.9 12,501; .0096 4,047 527) 371) 557 
Franklin 15.4) .0105 4.4 6 ,619| .0051 1,924 131) 146 131 
Fulton 16.2) .0111 5.0 11,399) .0087 2 626 906 | 238 176}. . 
Gibson 32.7| .0223 9.4 16,914 .0130 4 461 1 433, 319 7511 
Grant 65.5) .0447 20.4 55 601; .0426 13 ,339 6,705} 1,957 aia 
Marion 33.1) .0226 10.6 43,205; .0331 9 333 6,440 1,424 3,070 
Greene 31.1 0212 = 9.3] 16,913, .0130 5,737 1,273 542| 917 
Hamilton 27.8 .0190 9.0 19,121; .0146 4 498 1,214 569) 599 vite nlnnatae 
Hancock 20.3 .0139 6.5 12 ,869| .0099 3 ,382 731 306) 1,247 
Harrison 17.7, .0121 4.8 6,251) .0048 1,529 380) 132 ° 
Hendricks 22.7, .0155 7.1 11,766) .0090 3 ,021 278 437) 269 
Henry 49.4 .0337 14.8] 35,383, .0271 9 ,084 2 676 1,00, 0 808.......... 
New Castle 22.2) .0151 6.8 24,715) .0189 7,307 2,306 970) 1,725 
Howard 56.4 .0385 17.0 52 ,682) .0404 11 ,973 7 ,852 1,662, 4,302 
Kokomo 41.0 .0280 12.3 47,151) .0361 9,918 7,786 1,398 a 
Huntington 31.2, .0213 9.5 26,107 .0200 6 ,403 2 ,266 874 1,097 
Huntington 2 15.7 -0107 4.6 5 18,430 .0142 4,586 2,032 557 928 
‘Withheld to avoid disclosure. © SM, 1949. 


OvER 70.000 | HAMMOND, IND 


INDUSTRIAL The Busy Sales Hub of 
EMPLOYEES 


Earning and spending well 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
SALE ADVERTISING 
ESTIMATES CONTROLS 
SALES 
FARM 
Net Gross Qual- 
6YD Dollars Income, “; “~ of — ity of 
(in g, Per | Per | Vol- | of | U.S.A.! Mar- 
Volume thou- of Cap- | Fam-| ume |Labor]| Poten- | ket 
Code sands) U.S.A. ita ily | Code | Force tial Index 
H 20,160) .0106) 1,400, 4,480,......)...... -0116) 118 
Eealduciad 25 635) .0135) 1,017) 3,464 D | 18.3 -0142, 83 
H ieee 0119) 2 ‘s 4,166) sada ere -0123, 101 
eer 46,382) .0245| 1,047) 3 E | 10.5] 0252) 83 
H 35,219) .0187) 1,087) 3,487) er Saenen -0204) 92 
seb canna 20,927) .0111| 1,101) 3 ,547| B | 37.3 -0110| 85 
bapiccaiaes | 0058) ma 2,497, C | 55.7 -0065) 62 
ee 19 881) -0106| 1,227 3,976) B | 42.6 0101; 91 
Di aineia eras 28 ,252 -0149) 864; 3,006) B | 30.5 -0158) 71 
aun 76 439) .0405) 1,167; 3,747, B | 15.2 0429) 94 
H 47,134) .0249) 1,424) 4,447)...... ae .0269) 119 
eee 29 ,297| “al « 942| 3,150, C | 28.97 .0159 75 
29,291) .0155) 1,054) 3,255) B | 34.6] .0159 84 
wena 22 ,497) -0119, 1,108 3,461) B 33.6 .0117, 84 
| | 
sccceeeeef 12,034) 0064) 680) 2,507) B | 54.5] 0071 59 
Wii ac esate 19,357) .0103) 853) 2,726) B 38.9 .0110, 71 
59,922) .0317, 1,213; 4,049 B 18.8 -0307, 91 
H 30,703; .0163 seems a Aare .0168) 111 
; neh 65,198 .0345| 1,156 3,835 8B 12.6 .0371, 96 
G §2,767| .0279| 1,287) 4,200)......)...... .0304, 109 
oii 39,761, .0210 1,274 4,185 B 26.6 -0208, 98 
H 24, 588 -0130: 1, 566 a ere -0129 121 


Before using these figures, see explanation page 19. 


THE HAMMOND TIMES 


The Great Calumet Region's Home Newspaper 


IANA 


the 


Great Calumet Region Industrial Area 


THE HAMMOND TIMES 


above both State4 National is the ONLY DAILY NEWSPAPER in 


Effective this rich compact, 
Buying Income 


National Representat 


thriving, key market 


ive 


Burke, Kuipers & Mahoney, Inc. 


NEW YORK CH.|CAGO DALLAS ATLANTA 
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SAN FRANCISCO 


All these Cities and Towns 
are within a six mile fra- 
dius of Hammond's business 
district. 


Al 


EAST CHICAGO, WHITING 
Hi GHLAND—MUNSTER 
in INDIANA 
CALUMET CITY—LANSING 
in ILLINOIS 


1 within ABC City Zone 


SALES MANAGEMENT 


FORT WAYNE’S ABC AFFILIATE 


1ND1ANA— (Continued) 


In WOWO’s 50%-100% daytime counties 
alone, there now are 307,200 families*. . 
20% more than there were just three 
years ago! 


This tri-state area is a heavy-buying 
market, too. Net effective income: more 
than $1% billion. Retail sales: 
$1 billion. 


Moreover, these figures do not include 
the families or the dollars represented by 
the 31 counties in the under-50% BMB 


almost 


group. 


For real results in this 59-county Mid- 
western market, get in touch with WOWO 


Sales or with Free & Peters. 


* SALES MANAGEMENT 


@ WESTINGHOUSE RADIO STATIONS INC 


The ‘“‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION. RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 a 
1/1/49 ESTIMATES pend ESTIMATES CONTROLS 
COUNTIE 
, | FOUR STORE GROUPS Aen 

CITIES | (in thousands of dollars) Net Gross | - Qual- 

Total Families} Dollars | —_—" GYD Dollars Income] *% % of | ity of 

(in | % | (in (in % | Furn.- (in % | Per | Per | Vole | of |U.S.A.| Mar- 

thou- of thou- thou- of | General House- | Volume thou- of Cap- | Fam-| ume |Labor} Poten- | ket 

sands) | U.S.A.) sands) sands) Us.A| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force tial Index 
Jackson........... 30.2} .0206 8.7] 27,947) 0214 4,641 1,549 398 ee 29,308} .0155| 970) 3,369} C | 29.6] .0183| 89 
Seymour 11.0) .0075 3.4 19,417) .0148| 3,183) 1,271| 291 697} =H 16,742} .0088| 1,522] 4,924]......]...... 0103) 137 

| | | | 
__ eee 15.4) .0105, 4.3] 11,399 0087; 2,590) 819) a ail 0078} 951) 3,407) B | 50.9} .0086/ 82 
"RRS 26.2) .0179 8.3] 16,916] .0130) 3 ,831| 1,360) 345, 1,074].......... 23,543| .0124| 899| 2,837) B | 29.7] .0137| 77 
Portland...... 8.0 .0055 2.7) 11,190} .0086| 2,248) 994| 186 449] 4H 9,417) .0050| 1,177| 3,488]......|...... .0062| 113 
Jefferson. . 22.6, .0154 7.1) 13,973) .0107| 2 ,932| 1,126) 397 ~~ eee 20,404! .0108} 903 2,874 C | 42.1 .0117| 76 
Jennings.......... 14.6 .0100 4.3 5 ,883| 00s 1,655] 117| 146) eee 10 ,464| .0056) 717| 2,433} E | 45.6] .0062| 62 
Johnson... 27.1) .0185 8.4 20 ,592 0188) 4 ,658| 891) 584) ea ae 25,112) .0133) 927| 2,990 B | 32.4] 0151 82 
Knox. . .. 46.4 .0316| 13.5] 36,962) .0283 9 ,868 6,299) 1,047 ee 48 ,040| ,0255| 1,035 3,559} B | 24.1 0276} 87 
Vincennes. . . 22.0 .0150 6.7] 28,101! 0215) sa 5,788| 765, 1,915) 4H 29,800) .0158 et co eee Pati 0174) 116 
| | | | 
Kosciusko. . 31.5 .0215 9.8 ~~ 0200) 4,748) 891 703| ee 32,437) .0171| 1,030) 3,310 B | 37.8] .0189) 88 
Lagrange. ... 15.3) .0105 4.5 8 ,457| .0065 2,230! 361| 172| RS 13,079 0070 855| 2,906) B | 54.0] .0076| 72 
Lake............24] 355.8) .2429! 94.9] 345,590) 2647, 87,843) 62,835 8,703) 17,011].......... 496 ,865| .2630| 1,396 5,236) B | 2.1 .2595| 107 
Gary 138.2) .0943, 39.1] 155,448] 1191] 35,797, 33,393] 3,852| 8,146) G 223,696| .1184| 1,619] 5,721|......|...... 1138) 121 
Hammond 84.8) .0579, 23.2] 103,743] .0795| 23,198, 26,800) 201 3,975 ; 130,026] .0689| 1,533| 5,605)... ae .0699| 121 
East Chicago. . . 68.7} .0469, 17.3] 39,030) .0299) i 1,597} 1,211] 2,665) G 85,852 0454 mr ss mea a ee .0411) 88 
| | | 

La Porte. . 77.6, .0529' 22.7] 73,119 .0560| 20,124) 9,555) — 2 SR 106 356) .0563| 1,371| 4,685) B | 12.6] .0555, 105 
Michigan City. . 30.9) .0211 8.7] 35,663) .0273] 11,606) 5,278 * | 1,495) H 44,929| .0238| 1,454] 5,164)...... | Le salah 0243) 115 
La Porte. ..... 21.3) .0146 6.4]  28,046| .0215) 6,865) 4,275| 775, 1,350) 4H 31,993, .0169) 1,502| 4,999)...... a 0178) 122 
Lawrence........ 35.3) .0241/ 10.0] 22,063 .0169 6 ,638 1,974] 808) 119 eae? 35,577; .0188| 1,008 3,558 E | 18.2 0193| 80 
Bedford. .. 14.4) .0098 4.41 16,455) .0126 4,118 1,711) 595) 891 H 24,066| .0128| 1,671| 5,470)...... ae .0121) 123 
Madison. ...... 142] 106.8) .0729} 33.2] 94,676) .0725| 22,751 14,914 3,143) 6,639).......... 140,384) .0743 1,314 4,228, B | 9.4] .0735| 101 
@ Anderson... 54.5) .0372, 17.6] 64,007) .0490/ 15,207; 10,225] 2,429) 5,423) H 80,333| .0425| 1,474) 4,564|...... A ose 0434) 117 
Elwood....... 12.3) .0084 3.7] 13,819! .0106 2,612 4,110 191 — H 16,076! .0086! 1,307! 4,345|......|...... .0092| 110 


@ See end of state ‘‘New Metropolitan County Areas.” 
*Withheld to avoid disclosure. 


MAY 10, 


1949 


Before using these figures, see a page 19. 
C y 
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lepeeres 


Bz 


Kokomo Primary 
Trading Area 
WIOU's Primary 
Night—2 mv/v 
WIOU's Primary 
Day—0.5 mv/m 


oO 
mosusvaLt 


THE KOKOMO TRADING AREA IS RICH 


- « + And important to any advertiser's plans! 


| ND! ANA— (Continued) 


POPULATION 
yD ESTIMATES 
1/1/49 
COUNTIES 
CITIES 
Total Families 
(in 4 (in 
thou- | thou- 
sands) | U. $. A. sands) 
Goshen 14.4] .0098| 4.5 
Fayette 25.2) .0172 7.4 
Connersville 17.9; .0122 5.4 
Floyd 68 44.3) .0302 13.4 
New Albany $2.4| .0222 10.1 
Fountain 19.0) .0130 5.9 
Franklin 15.4) .0105 4.4 
Fuiton 16.2) .O111 5.0 
Gibson 32.7| .0223 9.4 
Grant 65.5) .0447 20.4 
Marion 33.1) .0226 10.6 
Greene 31.1) .0212 9.3 
Hamilton 27.8, .0190 9.0 
Hancock 20.3 .0139 6.5 
Harrison 17.7, .0121 4.8 
Hendricks 22.7, .0155 7.1 
Henry 49.4 .0337 14.8 
New Castle 22.2) .0151 6.8 
Howard 56.4) .0385 17.0 
Kokomo 41.0, .0280 12.3 
Huntington 31.2, .0213 9.5 
Huntington 15.7! .0107 4.6 
Withheld to avoid disclosure, 
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Dollars 
(in 


thou- 
sands) 


18, 623) 
17 ,650) 
17,114 


30 ,189 


28 , 687) 


12 ,501 
6 ,619 


11 ,399 
16 ,914 
55 ,601 
43 ,205 


16 ,913 
19,121 
12 ,869 


6 ,251 
11 ,766 
35 ,383 
24,715 


52 ,682 
47,151 


26,107, . 


18,430 


Cover it thoroughly and economically with 


WIOU 


John Carl Jeffrey, Vice-Pres., and Gen. Mgr. 


WITHIN THE WIOU .5m/v LINE ARE SEVENTEEN PROSPEROUS 
COUNTIES IN NORTHERN INDIANA WITH 


627,000 PEOPLE — 186,000 RADIO HOMES 


For complete information about WIOU and the Kokomo market call 
WEED & COMPANY New York- Chicago - Hollywood - Detroit - San Francisco - Atlanta - Boston 


RETAIL SALES—1948 
ESTIMATES 


FOUR STORE GROUPS 
(in thousands of dollars) 


% | 
| of 
|U.S.A.| Food 
-0143) 3,759 
-0135 4 ,622 
0131 4,281 
-0231 8 447 
.0220 8,242 
.0096 4,047 
-0051 1,924 
.0087 2 ,626 
-0130 4 A461 
-0426 13 ,339 
0331 9 ,333 
0130 5 ,737 
-0146 4 498 
-0099 3 ,382 
-0048 1,529 
-0090 3 ,021 
-0271 9 ,084 
0189 7,307 
-0404 11 ,973 
.0361 9,918 
0200 6 ,403 
-0142 4,586 


General 

Mase. Drug 
| 386| 
1,667) 543 
1,667| 543 
4,151| 651| 

4,151] * 
527) 371 
131, 146 
906 238 
1,433 319 
6,705) 1,957 
6,440} 1,424 
| 
| 
1,273 542! 
1,214 569. 
731 306 
380| 132 
278 437 
2,676, 1,169, 
2,306 970 
7,852) 1,662 
7,786} 1,398 
2,266 874 
2,032 557 
© SM, 1949. 


1000 WATTS 
1350 KC 
CBS 


“SM” symbols mark original, exclu- 


SALES 
ADVERTISING 
CONTROLS 


.0071 
.0110 ‘(71 
-0307 
.0168 


0371 
0304 
0208 


The 
: sive estimates by SALES MANAGEMENT. 
bar EFFECTIVE BUYING INCOME—1948 
ESTIMATES 
SALES 
__ FARM 
Net Gross 
6yD Dollars Income) °; 
Furn.- (in % Per | Per  Vol- of 
House- | Volume thou- of Cap- | Fam-| ume | Labor 
Radio Code sands) | U.S.A.’ ita ily | Code | Force 
1,446 H 20,160) .0106) 1,400) 4,480)......)...... 
indsonsans 25 635.0135) 1,017; 3 464) D | 18.3 
865 H 22,497| 0119) 1,257 4, 166]...... SE ienieg 
es aaa 46 382, .0245) 1,047) 3 461) E 10.5 
2,200) H 85,219) 0187) 1,087| 3,487]... BOON 
Sneecdesd 20,927) .0111| 1,101) 3 ‘AT, B. | 37.3 
Sh dascusees 10,987, .0058) "a 2, yids C | 55.7 
| | 
eee 19,881) .0106) 1,227) 3,976) B | 42.6 
757|..........] 28,252) 0149, 864) 3,006) B | 30.5 
° 76 439.0405) 1,167 3,747, B | 15.2 
3,070 H 47,134) .0249| 1,424) 4,447)......].. 
| 
a 29 ,297) .0155| 942 3,150, C | 28.9 
599}... 29 ,291) -0155| 1,054) 3,255 B | 34.6 
ES 22 ,497 0119) 1,108) 3,461) B | 33.6 
| | | | 
er 12,034, .0064, 680| 2,507/ B | 54.5 
269)... 19,357, .0103, 853) 2,726 B 38.9 
a 59,922) .0317, 1,213; 4,049 B 18.8 
1,725 H 30,703) .0163 1 om SS eR 
4 ,302 Sate 65,198 .0345| 1,156 3,835 B 12.6 
° G 52,767) .0279| 1,287; 4,290'......]...... 
ct a 39,761 .0210 1,274 4,185 B 26.6 
928 H 24, 588 -0130: 1,566 5,345 


-0129 121 


Before using these figures, see explanation page 19. 


THE HAMMOND TIMES 


The Great Calumet Region's Home Newspaper 


HAMMOND, INDIANA 


OVER 70,000 
INDUSTRIAL 
EMPLOYEES 


Effective 


Buying Income 


NEW 


YORK 


Earning and spending well 
above both State4& National 


CHI 


The Busy Sales Hub of the 
Great Calumet Region Industrial Area 


THE HAMMOND TIMES 


is the ONLY DAILY NEWSPAPER 


this rich compact, 
thriving, key market 
National Representative 


Burke, 
CAGO 


DALLAS 


Kuipers & Mahoney, 
ATLANTA 


in 


Inc. 


SAN FRANCISCO 


Al 


are within a six mile 


dius of Hammond 


di 


Al 


LO 


1] these Cities and Towns 


strict. 


ra= 


*s business 


EAST CHICAGO, WHITING 
H | GHLAND—MUNSTER 


in 


INDIANA 


CALUMET CI TY—LANSING 


in 


ILLINOIS 


1] within ABC City Zone 


S ANGELES 


SALES MANAGEMENT 


FORT WAYNE’S ABC AFFILIATE 


1ND1ANA— (Continued) 


In WOWO’s 50%-100% daytime counties 
alone, there now are 307,200 families*. . 
20% more than there were just three 
years ago! 


This tri-state area is a heavy-buying 
market, too. Net effective income: more 
than $1% billion. Retail sales: 
$1 billion. 


Moreover, these figures do not include 
the families or the dollars represented by 
the 31 counties in the under-50% BMB 


almost 


group. 

For real results in this 59-county Mid- 
western market, get in touch with WOWO 
Sales or with Free & Peters. 


* SALES MANAGEMENT 


The ‘“‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES cies ] — 
FOUR STORE GROUPS _—. = 

CITIES (in thousands of dollars) GYD Net Gross Qual- 
Total Families} Dollars —_ Dollars Income| % % of | ity of 

(in % (in (in % | | Furn.- (in % | Per | Per | Vol-| of | U.S.A.) Mar- 

thou- of thou- thou- | of | General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 

sands) | U.S.A.) sands) sands) U.S.A, Food Mdse. Drug Radio ode sands) | U.S.A.) ita ily | Code | Force tial Index 
ERS 30.2) .0206 8.7 27 ,947) 0214) 4,641 1,549) 398 Sess need 29 308) .0155) 970) 3,369) C 29.6 0183) 89 
Seymour... ne -0075) 3.4 — -0148) 3,183 1,271 291 697 H 16,742} .0088) 1,522) 4,924)....../...... 0103) 137 

} | | 
Jasper... 15.4) .0105, 4.3 11,399] .0087 2,590) 819 225, A79}.......... 14,649) .0078| 951) 3,407) B | 50.9} .0086) 82 
Jay.. 26.2) .0179 8.3 16,916) .0130) 3 831) 1,360) Oe, WEisissscces 23 ,543) .0124 899| 2,837| B 29.7 .0137| 77 
Portland. ...... 8.0 .0055 2.7 11,190) -0086) 2,248) 994| 186 449 H 9,417 . Feet 2h eo eee -0062, 113 
Jefferson. . 22.6 .0154 7.1 13 ,973, -0107| 2 ,932) 1,126 397 eee 20,404) .0108| 903) 2,874) C 42.1 0117; 76 
Jennings.......... 14.6 .0100 4.3 5 ,883| 0088 ~— 117| 146) Cae 10,464) 0056] 717) 2,433} E | 45.6] .0062) 62 
Johnson... 27.1) .0185 8.4 20 ,592| -0158) 4 ,658| 891| 584 er 25 ,112| .0133 927/ 2,990} B 32.4 0151 82 
Knox... 46.4 .0316 13.5) 36 ,962) -0283| 9 ,868) 6,299} 1,047; 2,355].......... 48,040 ,0255| 1,035) 3,559] B 24.1 .0276| 87 
Vincennes 22.0 .0150 6.7 28,101! .0215} 6,211 5,788} - 1,915 H 29,800) .0158 1,355) a a .0174| 116 
Kosciusko. . 31.5 .0215 9.8 26 106) 0200) 4,748) 501 703 | Ree 32,437), .0171 sam 3,310, B | 37.8 -0189) 88 
Lagrange... . 15.3, .0105 4.5 8 ,457) -0065) 2 ,230) 351) 172) re 13,079| -0070 855) 2 ,906| B 54.0 -0076| 72 
Lake............24] 355.8) .2429 94.9 345 ,590 -2647) 87 ,843) 62 ,835| 8 ,703| is vesec0nc 496 ,865| .2630) 1,396 5 ,236| B | 2.1 2595| 107 
Gary........ 138.2} .0943/ 39.1] 155,448] .1191 35,797, 33,393, 3,852) 8,146) G 223,696) .1184) 1,619] 5,721|......|...... -1138| 121 
Hammond 84.8) .0579 23.2 103 ,743) -0795) 23,198} 26,800) 2,091 3,975 ei 130,026] -0689| 1,533 5,605) ee Simin -0699| 121 
East Chicago. . . 68.7) .0469 17.3 30,000) -0299) 9,884 1,597) _ 2,665 G 85,852) .0454 cao 4,963) ree Eee -0411; 88 
| | 

La Porte. . 77.6| .0529 22.7 73,119 0560) 20 ,124) 9 ,555| - i: ieee 106 ,356) .0563) 1,371| 4,685! B | 12.6 -0555) 105 
Michigan City. . 30.9) .0211 8.7 35,663 .0273| 11,606) 5,278) - 1,495 H 44,929 .0238) 1,454! Nts vueete conse -0243) 115 
La Porte. ..... 21.3) .0146 6.4 28,046) .0215) 6,865| 4,275| 775; 1,350 H 31,993) .0169| 1,502) 4,999)...... | siete -0178; 122 
Lawrence......... 35.3) .0241 10.0 22 063) .0169 6 ,638 1,974) 808 ek 35,577, .0188| 1,008 3,558 E | 18.2 0193 80 
Bedford 14.4; .0098 4.4 16,455, .0126 4,118 1,711) 595) 891 H 24,066) .0128) 1,671) 5,470)...... Ee pace -0121; 123 
Madison... .... 142} 106.8 .0729) 33.2 94 676) .0725 22 ,751 14,914, 3,143) 6,639}.......... 140 384 .0743| 1,314) 4,228, B 9.4 .0735| 101 
@Anderson...... 54.5, .0372 17.6 64,007) .0490) 15,207 10,225} 2, 429| 5,423 H 80,333) .0425) 1,474) 4,564)......)...... .0434| 117 
Elwood........ 12.3! .0084 3.7 13,819' .0106 2,612 4,110 191 396 H 16,076! .0086 1,307) ee “0092! 110 


@ See end of state ‘New Metropolitan County Areas.” 


*Withheld to avoid disclosure, 
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*Based on Sales 
Management figures 


In WSUA ann 


WE CATER TO THE LADIES! 


BECAUSE WE KNOW THAT THE LADIES SPEND 92 CENTS OUT 
OF EVERY DOLLAR EARNED. AND 92% OF THE 
$173,888,000.00* SPENT IN OUR AREA IS A MIGHTY BIG CHUNK. 


WSUA 


Bloomington, Indiana WARREN G. DAVIS 
1000 Watts President & General Manager 


INDIANA— (Continued) 


The “SM” symbols mark original, exclu 
Sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES SALES ESTIMATES CONTROLS 

COUNTIES 7 a 
¥ FOUR STORE GROUPS - a 
CITIES (in thousands ars C) 

Total Families pe itn. ree = SYD Dollars Income] % | % of | ity of 

(in % (in Furn.- (in % Per | Per | Vol- U.S. A.| Mare 

thou- of thou- General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 

sands) | U.S.A.) sands) Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 

Marion.......... 66] 647.3) .3736) 170.2 139 ,961 129 ,688| 32,160) 38,504].......... 1,008 ,127| .5337| 1,842) 5,923) B 1.7 -4923) 132 
Alndianapolis. .. 448.0) .3058 139.4 126, 236 128,264; 30,959) 38,128 B 883,008) .4674) 1,971| 6,334|......]...... -4394) 144 
Marshall.......... 29.1) .0199 8 4,748 1,565 424 Ccasecuens 35,052) .0186) 1,205) 4,029) B 37.0 -0180) 90 
ere 10.9 0074) 2.9 1,205 278 132 © eseseveed 7,325) .0038; 672) 2,526) F 40.8 .0047| 64 
SEE: 32.3 0221| 10.0 5 ,539 2,909 631;  1,041].......... 37 ,668| .0200) 1,166) 3,767) B | 26.0 -0202} 91 
i sekskok 15.3} .0104| 4.7 4,082 2,822 371 936) 4H 23,543| .0124) 1,539) 5,009)......]...... 0125) 120 
i, eee 41.3 0282| 11.6 8,710 2,004; 1,158) 1,521).......... 41,630) .0220) 1,008) 3,589) E 12.6 0246; 87 
Bloomington. .... 25.3) .0173 7.6 7,582 ° . 1,521 H 29,044) .0154/ 1,148) 3,822)......]...... 0186} 108 
Montgomery....... 30.2) .0206 9.8 6 ,258 2,690 ee eee 43 ,947| .0232| 1,455) 4,484, B | 30.3 .0214| 104 
Crawfordsville 12.9 — 4.1 4,425 2,602 490 910 H 23,020) .0122| 1,784) 5,615|......]...... 0119) 135 
Morgan........... 23.1 01858 6.9 4,028} 1,008} 397) 281}... 21,973, .0117| 951| 3,184] © | 35.91 .0125| 79 
Ps sctccnnees 10.9) .0074 3.3 1,797 161 319 12,037; .0063) 1,104) 3,648, B 42.8 -0066; 89 
ae 24.3 0166| 7 4 ,335 951 490 Uo 30,344) .0161| 1,249) 4,046) B 36.0 -0154) 93 
aaa 4.1 a 1 a ere ah rere 3,139) .0017| 766) 2,415) F 49.4 -0019) 68 
tie wicanad 16.6) .0113 4 3 ,543 424 a —_ Seer 14,650; .0077; 883) 3,052) E 37.7 -0084) 74 
A 11.7| .0080 3 1,923 292 ee 9,940) .0053) 9850) 2,840) E 44.0 -0056| 70 
i tcstvacended 17.4) .0119 5 3,076 380 eee 14,125) .0075| 812) 2,568) B 41.7 -0081| 68 
See 17.8) .0121 4.8 2 ,607 249 i = 11,510) .0061; 647) 2,398) E 28.9 -0072| 60 
ee 17.0) .0116 4 2,788 439 . a — Be 13,091; .0069| 770) 2,672) E 30.9 .0074| 64 
I b cdbadeuess 35.2) .0241 10 6 ,331 2,894 762; ( BBI}.......... 35 ,577| .0188) 1,011| 3,558} C | 20.2 -0202| 84 
Valparaiso....... 11.0} .0075| 3.3 3,831 2,690 490 H 16,218) .0086) 1,474) 4,915]......|...... .0096] 128 
Pn ceasneede 21.8) .0148 6.6 2 ,861 453 a | ee 16 ,741| .0089| 768) 2,537) C 38.9 -0099| 67 
Ph neccteeved 12.9) .0088 3 1,421 205 ee asasscece 12,030) .0064) 933) 3,251) B | 66.7 -0067| 76 
Te sacseesese 21.8) .0149 7.0 3,435 1,081 305, S09]....... we 23 543) .0124) 1,080) 3,363) B 38.3 -0116| 78 
Randolph.......... 27.9| .0191 8 5 ,450 1,595 660}. 1,348].......... 33 483) .0177| 1,200) 3,762} B | 31.8 .0177| 93 
19.0) .0129 5 2 878 161 i EEE 19,358) .0103) 1,019) 3,457) C 48.2 -0101) 78 
Tn tssevesatae 20.2! .0138 6 3 ,382 965 238! 430j.......... 23 ,026' .0122! 1,140! 3,642 B 42.0 .0119| +86 
A See end of state ‘‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see coleman IS 


LOOK BEFORE YOU WRITE 


Most of the questions readers will ask about the Survey of Buying Power have been 
answered in the introduction beginning on page 19. So before you write, wire or call 
the editors, re-read this section. Chances are that we will refer you to these pages anyway. 
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SALES MANAGEMENT 


i 


Sh «0. FOR YOUR SHORT HAUL OR LONG PULL 


IN AMERICA’S BIGGEST INLAND MARKET 


@ Here in Indiana, where people live as well as any in the world, 
The Indianapolis Star and The Indianapolis News plow a double 
deep furrow in a rich, productive land. 


j You may forget The Star’s 186,280 daily circulation, The News’s 171,646... 
their combined daily and Sunday total of 46,403,968 advertising lines in 1948— 
) and that Indianapolis is a $2 billion-plus market. j 


Just don’t forget that in Indiana lies a large, vigorous and still growing 
part of America, important to you. In it, The Star and The News are 
the dominant morning and afternoon newspapers. 


KELLY-SMITH COMPANY ¢ NATIONAL REPRESENTATIVES 


» THE INDIANAPOLIS STAR 
/THE INDIANAPOLIS NEWS 
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SALES AND INCOME 
CONTINUE TO CLIMB! 


The South Bend market has an outstanding record of consistency. This 
market does not blow hot one year, cold the next. It stays high in sales 
and income — year after year after year. It is this consistent excellence 
of performance which ranks “Test Town, U.S. A.” among the nation’s 
blue chip markets. One newspaper — and only one —covers the South 
Bend market to saturation. Want the whole story? Write for free copy 
of market data book entitled “Test Town, U.S. A.” 


The South Bend Market 1948* 1947 
Total Retail Sales $523,845,000 $483,621,000 
(Net) 735,965,000 648,120,000 


M_ Effective Buying Income 
An 


— 
< SOUTH BEND, 


* Figures from Sales 
Management's 1949 ““Sur- 
vey of Buying Power.” 


Che 
Soulh Mend 
Cribune 


} 
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story, 


An ee oP INC. ° 


NATIONAL 


REPRESENTATIVES 


IN DIANA— (Continued) 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


= RETAIL SALES—1948 at EFFECTIVE BUYING INCOME—1948 a 

yD 1/1/49 ESTIMATES ones ESTIMATES CONTROLS 

COUNTIES | pt ty es wi en 7 FARM re me 

FOUR STORE GROUPS =... 

CITIES : (in thousands of dollars) CyD Net | | Gross Qual- 

Total Families} Dollars | . Ee eee 5 “8 on |e Income! %% aan 7 

(in % (in (in % | | urn.- in % er er | Vol- | of . S. jar- 

thou- of thou- thou- | of | | General | House-| Volume thou- | of | Cap- | Fam-| ume |Labor| Poten- ket 

sands) |U.S.A.| sands) | sands) |U.S.A.| Food | Mdse. Drug | Radio Code sands) | U.S.A. ita | ily | Code | Force] tial Index 

EE ss 7 |] |] | ——_ | —___]--_]—_ —, —— —__|—_ —_|__ -'-—-- 
St. Joseph 114 195.5) - 1335) 55.3} 205,036 - 1570) 50 ,249) 29 ,870 6,120) | Se 291 ,491 1544) 1,491, 5,271, B | 4.4 1510 113 
ASouth Bend 123.5) .0843 36.0 165,204) .1265) 36,129 27 ,239 5,133) 12,102 E 198 ,588| -1051) 1,608) eee 1074) 127 
Mishawaka 34.0) .0232) 9.8] 30,365 0233) 9 , 256) 1,943 862! 1,011 H 45,084 -0239| 1,326 4,600 .... t Pe 0236 102 
Scott : ? ~~ 0075) 3.2 6 251; .0048 1,350) 249 120) A 8 ,371 0044 761| 2,616 €E | 31.3 0051 68 
Shelby. . —, 29.2 0199) 9.4 20 ,591) .0158 5 ,647 - We ceatececs 38,192) -0202) 1,308 4,063, B | 32.6 0188 94 
Shelbyville. .... 13.4) 0092) 4.5 17,114) .0132) 4,334 2,237) + | ° H 18,834) 0100) 1,406) > ee ee 0108) 117 
Spencer | 16.6) on14) 4.8] 5,883| 0045, 1,565 117; 133,120 12,556, .0067, 756, 2.816 c | 48.8] 0070) 61 
Starke pin 16.8) -0107) 4.7 11 ,400 -0087| 2,554 “ 120 ee leeias 13 ,068; .0069| 827) 2,780' C | 47.2 .0082) 77 

| 
Steuben nen 14.1) 0097) oa 10 ,663 -0082| 3,183 834) 318 «| slnaacienel 19 881) .0105) 1,410 4,418, C | 46.7 0097; 100 
Sullivan... - 25.0; .0170) 7.8 11 ,766| .0090) 5 ,000 979 437) So ckenanad 22,490) .0119| 900) 2 883, Cc | 28.9 0121) ‘71 
Switzerland ane 8.1 “sk 2.7 2,575 -0020) 755 RS ee 6 ,278| .0033 775| 2,325; D 69.5 0034 61 
| | 
Tippecanoe . 64.5) -0440) 19.4 74,036) .0567) 16 ,629) 11,612) 3,263) 3,624]........ 92 ,429| .0489| 1,433 4,764, B 14.2 .0593) 114 
Lafayette 37.5) .0256) 11.3 61,194 0468) 13,089) ° 2,601 3,624 H 58,425) .0309) 1,558) 5,170)......|...... .0346| 135 
Tipton... 16.3) .0111) 4.8 10 296; .0079) 2 ,878 687 278) ee. 16 ,741| .0089 1,027) 3,488) B 40.1 0090; 81 
Union 6.4) .0044) 2.0 3,310, -0025 971 131 159) ° 7,325; .0039 sa 3,863 D 45.2 0036) 82 
| 
Vanderburgh 42 aol -1108 47.3 165 582) .1268) 37 ,894 21 a ff SF ae 258 ,219 .1367, 1,591, 5,459, D 3.7 .1286| 116 
| | 
AEvansville 129 7 .0883 38.9 159,037) .1219) 35 ,520) 21,494) 6,947) 12,369 E 225,839; .1196) 1,745) 5,806)......]...... 1146 129 
Vermillion. . 21.0| .0143 6.5] 15,443) .0118) 4,802) 862) 358 _ epee. 21,973, .0116| 1,046| 3,380, D | 22.8 0122, 85 
Vigo 124) 104.8) 0715) 33.8] 107,370) .0822| 27,882] 21,364, 3,599, 6,354].......... 134,550) .0712! 1,284) 3,981) c 6.2 0746 104 
ATerre Haute 74.4) .0508 24.8) 97,137) .0744 22,205 — 3,486 6,294 F 109 ,878 .0581/ 1,477) an Lheweskaweawd 0615) 121 
| 

Wabash 28.5) .0195 8.5 19,121; .0146 5 ,556 ° i: saa 35,576) .0188) 1,248) 4,185) B 27.2 .0177, 91 
Wabash 12.4) .0085| 3.6 10,532; .0080) 3,166 1,589 490 745 H 19,211) .0101) eo gs ae, ere -0092| 108 
Warren......... 9.3) 0063 2.8} = 2,942| .0023) 1,133 7 94 _ aes 7,325| .0039 788) 2,616) B | 56.6] .0039 62 

Warrick... 21.4' .0147' = 6.2) ~=— «9,193! .0070' =. 2,842 862 146 14,649 ‘007e| 688 2,363 D | 33.3] .0089 61 


A See end of state ‘Metropolitan County Areas.” 
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SALES MANAGEMENT 


| * | 
| | 
| I 
| | 
| | 
| 
| | 
| | 
| | 
| | 
| | 
| BIT Sure, people can hear other stations in South 
—and only WS Bend — but they listen to WSBT. This station | 
« 
| has won its audience through more than 27 | 
| years of personalized service to this market. 
. . tives lis s what the t when the 
com mands the | It gives li toners what they wan y 
l want it. This is why the ever-growing WSBT | 
| | audience remains loyal year after year, Hooper | 
| after Hooper. No other station even comes | 
| South Bend audience! close in Shave of Andianes. | 
| | 
| | 
| | 
| | 
| { | 
| | 
| 
| | 
! 
; NATIONAL REPRESENTATIVE | 
: 
| 
: : 
| 
| 5000 WATTS + 960 KC «+ CBS | 
a en as 
INT ' . _ ‘The “SM” symbols mark original, exclu- 
INDI A NA— (Continued ) a sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 | SALES 
GYD ESTIMATES GYD SALE ADVERTISING 
1/1/49 ESTIMATES SALES ESTIMATES CONTROLS 
COUNTIES ———__—_—_—. ————__}_____ 
fe: FOUR STORE GROUPS _ |_ am | 
CITIES (in thousands of dollars) SM | Net | | | Gross | Qual- 
Total _ | Families} Dollars p Mk ; Dollars : | Income| % | % of | ity of 
(in | % | (in (in o | | Furn.- (in % Per | Per | Vol- | of | U.S. A.| Mar- 
thou- | of | thou- thou- of | General | | House- | Volume thou- | of | Cap- | Fam-| ume |Labor| Poten- | ket 
—_ sands) — sands) | sands) |U.S.A.| Food | Mdse. Drug | Radio Code sands) | U.S.A. ita ily | Code | Force tial Index 
Washington........| 17.4) .0118| 5.0] 6,987, .0054) 1,350 42a} 172] 2.......... 10,987) .0058, 631 2,197) C | 52.3] .0069) 58 
Wayne Reins wart p 67.5| .0461) 20.3 64 ,904| .0497 14 ,492| 8 ,571 2,072| ee 94 ,163) 0499) 1,395/ 4,639} B | 12.4 -0491| 107 
Richmond... 46.5] .0817| 14.5] 58,152) .0407/ 11,186] 8,070) 1,683 4,301] G 68,495| .0363| 1,473| 4,724)......|......] .0867| 116 
Wells.......... = 20.7 0141) 6.2 20 ,960! -0161 3,472! 731 319! 551 PPro ae 18,311! .0097) 885) 2,953 B 42.7 -0125) 89 
© SM, 1949. 


Before using these figures, see explanation page 19. 


eo There Is No Substitute For 


25 
° | 
yg 
3 
Y 
= 


oa RESULTS... 


a ; cal THE QUICK, SURE WAY TO RESULTS 
IN THE CENTRAL WESTERN 

INDIANA AND EASTERN ILLINOIS 
TERRITORY IS WITH YOUR 


MARSIALL 


@ - 
Fico co | 


SUCLIVAN a ADVERTISING IN THE TERRE HAUTE 


Circulation: Daily, Over 60,000 . . Sunday, Over 46,000. 


Small, Brewer and Kent, Inc., Representatives. 
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WG 


e Established 1923 
e NBC Affiliate 


HOOPER Station Audience Index 
December 1948 - January 1949 


8 AM - 12 Noon—Mon.-Fri. 44.2% 
12 Noon - 6 PM—Mon.-Fri. 47.7% 
6 PM - 10:30 PM—Sun.-Sat. 47.7% 


i EVANSVILLE -7s 


BF 


EVANSVILLE, INDIANA 


INDIANA 


TERRE HAUTE, 


e Established 1927 
e NBC Affiliate 


CONLAN Survey—% of Listening 
Homes—November 14-20, 1948 
8 AM - 12 Noon—Mon.-Sat. 47.2% 
12 Noon - 6 PM—Mon.-Fri. 47.7% 
6 PM - 10:30 PM—Sun:-Sat. 52.5% 


WBOW 


iN TERRE HAUTE ‘7s 


1280 KC 5 KW(D) 1 KW(N) 1230 KC 250 Watts 
; M4 Ta The “‘SM’’ symbols mark original, exclu- 
INDIAN A— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE EFFECTIVE BUYING INCOME—1948 SALES 
CyD ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES sal ESTIMATES CONTROLS 
SALE: 
COUNTIES l <<< Saas 
FOUR STORE GROUPS oe 
CITIES (in thousands of dollars) @D Net Gross Qual- 
Total | Families} Dollars : ait eit tt Dollars % % of | ity of 
(in | % | (in (in % Furn- (in % | Per | Per | Vole | of |U.S.A.| Mar 
thou- of | thou- thou- of General House-| Volume thou- of Cap- | Fam-| ume |Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio | Code sands) |U.S.A.) ita | ily | Code| Force} tial | Index 
SERS. 17.2| .0118 —5.2)~—-12,501| .0096|. 3,286 453} 463} 277/.......... 19,357| .0102| 1,125| 3,723] B | 42.3] .0103| 87 
ees 18.6 0127) 5.9] 12,869) .0099 3,273 716 371 438) ae 21,450] .0114| 1,153] 3,636} B | 37.9 0112| 88 
Total Above Cities. . 1 ,949.2/1.3905) 589.1] 2,433,814|1.8642| 539,991| 399,763) 83,513 130,776] Ba 3,194 ,853|1.6913| 1,639) 5,412/......]...... 1.6710} 128 
State Total........ 3 ,921.3/2.6767| 1,170.21 3,406 ,659'2.6093| 816,168 469,181) 114,327) 182,702 Sacto 5 ,095 ,223/2.6973! 1,299] 4,354]...... 17.8 | 2.6668! 100 
1ND1tANA— Metropolitan County Areas 
l 
Evaneville....... 42 194.8) .1330 56.7] 184,603) .1414 «2a 22,854 701 RS: 282,691) .1496) 1,451) 4,986)......)...... 1439; 108 
Fort Wayne...... 45} 172.4) .1176| 50.3] 189,840) .1454| 37,075, 36,788] 6,050) 9,049].......... 312,146] .1652) 1,811) 6,208|......|...... 1496| 127 
Indianapolis. .... 56] 547.3) .3736| 170.2] 655,978) .5023) 139,961 129,688) 32,160) 58,504).......... 1,008,127; .5337) 1,842) 5,923)......|...... 4923) 132 
South Bend... ..114 wee 1335) 55.3} 205,036 -1870) 50,249 29,870} 6,120) 13,573].......... 291,491) .1544) 1,491) 5,271)......)...... 1510) 113 
Terre Haute....124] 104.8! .0715 na 107,370) .0822) 27,882) 21,364) 3,599) 6,354).......... a .0712| 1,284| 3,981|......|...... 0746) 104 
| 
1ND1!ANA— New Metropolitan County Areas 
Anderson....... 142 106.8) .0729 33.2 94,676, .0725) 22,751) 14,914 3,143 i Sarre “aie -0743| 1,314) 4,228)...... Jecsees or 101 
Muncie........ 164] 91.7) .0626 28.6) + 84,215, .0645, 19,739) 9,975 2,714 6,986].......... 120,402} .0637| 1,313] 4,210|...... | anal _ 102 
= 
© SM, 1949, *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
The section on Canada will be found on page 590. 
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SALES MANAGEMENT 


West North Central States 


| S S O U R | The ‘“‘SM”’ symbols mark original, exclu- 
M sive estimates by SALES MANAGEMENT. 
City County City County City County 
Cape Girardeau ....---- Cape Girardeau Kansas City .-----+.-s+eeeeeees Jackson Be TED ove os 00s ccciciavecceeas St. Louis 
Carthage .--0--ccseccseccecceees Jasper NE Moots ace a Geis crane seloiahee eae Adair I Ss cera 5-4 Sw bahia Rie wee aE Pettis 
Clayton --++eee eee cece eee eeees St. Louis Maplewood ......-..+-+++++++- St. Louis SR ec ctcktaees aeenbeenteene Scott 
Columbia ...0s-ccccccccccsccccces Boone ED nie GS 668-00 Nhike Sew eweea Audrain Springfield elie dene a aw el een ateeaate Greene 
EE ccvenccdb bere etseene me Marion Moberly .....-.-.-seeeeeeeees Randolph University City .....-.---+see+- St. Louis 
Independence «---------+++0+++ Jackson North Kansas City ..---+++-+eeeees Clay Webster Groves .....-----++e-- St. Louis 
Jefferson City .--.--+--eeeeeeeeeees Cole Poplar Bluff .........cesecesecees Butler 
Joplin ciara ee eae ee side Alas ert Jasper St. Joseph be danas as alin ater grea al Buchanan 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
GD ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES — 
FOUR STORE GROUPS — 
CITIES (in thousands of dollars) CyD Net Gross 
Total Families} Dollars Dollars \Income| % % of | ity of 
Gn | % | (in (in % Furn.- (in % | Per | Per | Vole | of |U.S.A. 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio le sands) | U.S.A.) ita ily | Code | Force] tial Index 
18.5) .0126 6.0 15,359) .0118 4,071 2,025 | ee 19,425; .0103) 1,050) 3,238) C 37.0 .0112| 89 
Kirkeville....... 13.4) .0091 4.9 13,869) .0106 3,407 ° ° H 16,125} .0085) 1,203) 3,291]......]...... -0092) 101 
I wis cix'x orate 10.7| .0073 3.5 4,508; .0035 1,464 127 196 © Risavenveee 5,581| .0029| 522) 1,595) B 60.1 -0040| 55 
Atchison.......... 11.0) .0075 3.2 7,662) .0059 1,462 266 235 ie ok koeen 10,228) .0055| 930) 3,196) B 57.4 -0060) 80 
er 24.1| .0164 7.8 15,637) .0120 4,663 1,493 af) ee 26,148) .0138) 1,085) 3,352) B 29.3 -0138| 84 
Mexico.......... 10.5) .0072 3.6 11,275) .0086 3,423 - 431 ° H 15,396} .0082) 1,466) 4,277|......]...... -0081) 113 
| ES 22.6; .0155 6.4 9,441) .0972 2,020 633 406 eee 12,543) .0066) 655) 1,960 65.0 -0086; 65 
Barton. . 11.8; .0080 3.8 6,991; .0046 1,740 367 287 ee 7,903) .0042) 670) 2,080) C 53.3 .0051| 64 
Seo 17.3| .0118 5.7 9,090; .0070 2,536 582 289 ee 13,023) .0069) 753) 2,285) B 56.3 -0079| 67 
RSE. 9.9) .0068 3.0 4,358) .0033 654 101 196 Rickave nen 6,046) .0032} 611) 2,015) D 65.9 -0040|) 59 
oy cnwpnatd 10.7| .0073 2.7 2,431; .0019 371 ° - Saree 3,719} .0020} 348) 1,377; D 73.9 -0030| 41 
Boone... 38.5| .0263 12.6 42,892) .0329 8,754 4,173; 2,078) 2,230).......... 44,544) .0236| 1,157) 3,535) B 24.6 -0269) 102 
Columbia........ 25.0) .0170 8.5 36,459] .0279 6,990 4,026 1,890} 2,006 H 34,675] .0183| 1,387] 4,079]......]...... .0209) 123 
Buchanan. ..... 102} 107.2) .0732 35.0} 112,364) .0861 23,575 14,312} 65,852) 9,373].......... 140,540) .0744) 1,311| 4,015) B 8.7 .0777| 106 
ASt. Joseph....... 84.6) .0578 27.6 106,746} .0818 22,093 14,256 5,770 9,373) E 120,748] .0639| 1,427) 4,375]......]...... .0681; 118 
ET Re 35.5; .0242 9.4 16,713) .0128 4,071 1,569 548 er 26,341) .0139| 742) 2,802) C 45.7 -0156|; 64 
Poplar Bluff. .... mt .0120 5.3 14,138} .0108 2,981 1,569 510 844 . 17,371; .0092 if sk ae Se 0102) 85 
Caldwell.......... 10.3 0070 3.5 6,252| .0049 1,536 329 170 ENR 8,833) .0047| 858 2,524) C 58.2 .0052| 74 
Callaway.......... 22.2) -0152 6.9 10,369} .0079 2,628 696 235 ee 13,010) .0069) 586) 1,886) B 40.6 .0089} 59 
Camden........... 7.1) .0048 2.0 2,300) .0018 462 ° 105 + Misdaamandd 2,789) .0014; 393) 1,395) E 51.3 -0022| 46 
Cape Girardeau... . 38.4) -0262 10.8 38,674) .0296 7,026 3,006; 1,378] 2,367].......... 44,160; .0234| 1,150) 4,089) B 26.0 .0258) 98 
Cape Girardeau. . 23.0) .0157 6.5 30,243) .0232 5,442 3,574 1,228 1,918 H 32,509} .0172| 1,413) 5,001]......]...... -0187| 119 
es 13.0; .0089 4.1 9,052) .0069 2,518 683 301 SR 13,482) .0072) 1,037) 3,288} B 57.0 .0075| 84 
Carter . 5.1| .0035 1.4 1,688; .0013 574 ° ° a re 2,324) .0012) 456) 1,660) G 48.2 .0017) 49 
| OES 20.1) .0137 6.6 10,740; .0082 2,832 569 609 et esinkte a 15,348) .0081 764| 2,325) B 54.0 -0092 
Cedar... 9.9} .0068 3.2 3,932) .0030 980 291 235 a Ee 6,041) .0032 610) 1,888; D 64.0 -0039| 57 
Chariton 15.0} .0102 4.6 7,586) .0058| 2,094 329 222 Se 9,762| .0052| 651! 2,122) B 63.0 -0064 
Christian.......... 11.0) .0075) 3.2 3,728) .0029 646 215 131 a eee 5,575| .0029} 607) 1,742) C 66.8 -0038) 61 
A 9.1} .0062 3.1 4,488) .0034 1,148 127 105 ae 6,039; .0032) 664) 1,948) C 59.0 -0039; 63 
eee 38.7| .0264 12.7 29,308) .0224 6,128 1,266; 1,423 As chem 37,191) .0197| 961 pon B 20.2 -0218| 83 
North Kansas City 3.5} .0024 iz 12,018} .0092 1,741 ° . ° sa 6,043} .0032| 1,727) 5,036)......]...... -0048} 200 
ee 11.4) .0078 3.8 8,960) .0069 2,258 633 235 ces ceca 12,561) .0067) 1,102) 3,306; B 47.8 .0070| 90 
Sea 35.4) .0242 10-3 37,040} .0283 7,658 4,259 1,629 Eee 50,472| .0267| 1,426) 4,900 17.6 .0267| 110 
Jefferson City... . 26.0) .0177 7.7 34,558) .0265 7,292! ” - 2,006) H 42,226) .0224) 1,624) 5,484/......]...... .0227) 128 
Deas 16.9) .0115 5.1 10,740} .0082 2,536 734 471 697)... 15,337; .0081 908; 3,007| B 46.7 .0088| 77 
Crawford.......... 10.3) .0071 3.0 5,231} .0040 980 162 222) a Veeer 6,514) .0035| 632) 2,171, E 51.6 .0044| 62 
Ps 9.5) .0064 2.9 3,412) .0026 852 266 158| at PUR 5,114) .0027| 638) 1,763) D 65.9 .0034|) 53 
IE ax éicweccas 10.3 oert 2.9 2,783) .0021 462 240 4 Y as aoae 3,719} .0019| 361) 1,282) D 70.9 -0030; 42 
_ rs 10.7; .0073 3.6 4,822) .0037 1,462 291) 220 ee 6,509) .0035| 608) 1,808) B 64.3 .0043| 59 
aa 7.9) .0054 2.6 3,727| .0029 1,068 190 106 a | leesaewaall 6,043) .0032) 765) 2,324) B 66.0 -0036| 67 
_ _ SRR ee 10.7| .0073 3.1 5,713; .0044 1,080 456 194 Was ste sary 8,829| .0046| 825) 2,848) E 47.4 0051; 70 
Douglas........... 12.2) .0083 3.0 3,579) .0027 646 127 ? See 4,649) .0025) 381) 1,550) D 71.8 -0037| 45 
Dunklin........... 44.7| .0305 11.7 23,520) .0180 5,312 1,999 902) ere 33,006] .0175| 738| 2,821) A 65.8 -0202) 66 
Franklin........... 35.2) .0240 10.3 21,146; .0162 4,348 873 509 Dekesciaes 29,288) .0155| 832) 2,843) B 35.7 .0174| 72 
Gasconade........ 12.2! .0084 3.6 6,456! .0049 1,740 418 106 ere 8,837! .0047' 724! 2,455| D 42.2 -0055' 65 
A See end of state “Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see ee, Lo 
Looking For Something? The Table of Contents is on Pages 1, 3 and 5. 
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KHMO covers this prosperous Tri-State Area like no other medium. With KHMO 
you can reach a 42-county plus market in Missouri, Illinois and lowa that boasts 
255,140 Radio Families (BMB) and Retail Sales in 1948 of $617,263,000 (Sales 
Management). 


of Hannibal, Mo., offers 
National Advertisers 


5000 Watts—1000 Watts at Nite 
Mutual Network 1070 KC 


National Representative—John E. Pearson Company 


KHMO is the only station in Hannibal . 
in definitely an independent area, 
nibal, Mo. and Quincy, IIl., 
happy to give you full details. 


W. W. Cribb, General Manager 


sales-wise. 


. . 120 miles northwest of St. I 
KHMO completely blankets Han- 
day and night. The John Pearson Company will be 
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M I SSOURI— — (Continued) 


The “SM”? symbols mark original, exclu- 


sive estimates s by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES "_ .: -—  -F seed) weneres Dama | i a we 
CITIES | | “ith ssa so dolar) | | | er | 
in thousands ars Net } ual- 
Total Families} Dollars Poe ae ie me CyD Dollars | necoms| % % of oe 
(in | % (in (in % | | Furn.- (in % Per | Per Vol- | of . $. A. | Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- t-4 ume |Labor| Poten- | ket 
sands) | U.S.A. pooe sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) U.S.A. ita | ily | Code Force] tial Index 
———$—_—$$ ———__—_—_—— —_|—|—_——_—— — —— | ——- | — |_| — 2 ———————— 
Gentry 10.7, .0073) 3.3] 6,158, 0047, 1,777, «= 392,287, 7B... 7,909, .0041| 739] 2,397, B | 55.9] .0049, 67 
Greene.. 117] 96.0, 0655, 30.7] 106,613) .0817 20,765, 13,428, 4,858 5,960).......... 121,360) 0843 1,264 3,953 B | 14.7] .0698 197 
ASpringfield 70.8| 0484, 23.8] 96,805) .0742 19, 193| 13,165] 4,670 . F 107,580) .0569| 1,519) 4,520)......]...... .0604) 125 
Grundy... 13.8) .0094 4.7 9,312) .0071 2,295 1,215) 485 713 13,017} .0069) 943) 2,770, C | 43.6} .0075 80 
Harrison 15.0) .0103 4.8 8,700| .0067| 1,941 658 366) 260 11,616) .0061/ 774 2,420 B | 58.9] 0071 69 
Henry....... 20.1) .0137 6.5 — 0099) 3,033) 633) 574) “Seren 19,525 0104) 971; 3,004 B | 44.9 0109 80 
| | | 
Hickory....... 4.6, .0031 1.5 1,280 0010) 462 . 26| A ee 3,254) .0017 ™ 2,169) E | 71.9} .0018 58 
Holt 9.5) .0065 3.0 5,657| .0043) 1,407) 63) 263| aS: 7,438, .0039) 783) 2,479) B | 56.2] .0045, 69 
Howard 11.5, .0079 3.6 6,029 “. pie m 457| 329 7,898} .0042 m ia Cc | 51.3 0051; 65 
| 
Howell 21.3) .0145 6.1] 10,740) .0082 1,444) 899, 431 389 14,408) .0076, 676) 2,362, D | 46.5} .0092, 63 
RE ce kias : 9.4) .0064 2.6 3,414) .0026 554, ° ° | a) ere 4,647| .0025 494 1,787 F | 35.4] .0033, 52 
Jackson. . . 61) 547.1) .3735| 183.9] 808,854) 6195) 128,788, 176,213) 28,935, 45,209].......... 949,038) .5024| 1,735, 5,161| B 2.3} .5118) 137 
AXKansas City. . 453.0) .3092| 152.9] 774,073] .5929| 117,393} 172,420) 36,603) 43,359] B 861,493} .4561| 1,902) 5,634)....../...... 4678) 151 
Independence 25.0) .0170 8.1 30,736) .0235) 5,213 2,342) 1,429] 1,149 H 36,025) .0191) 1,441) miki See eae 200) 118 
} : | | 
Jasper. 83.3 .0568| 27.0] 92,449] .0708| 18,940) 12,028} 3,200| 5,509).......... 92,964) .0492) 1,116| 3,443) B | 11.2] .0572 101 
1Joplin 46.8) .0320| 15.7] 64,530) .0494 10,611| 9,747; 2,014, 4,428) F 59,670] .0316| 1,275] 3,801|......|...... 0370) 116 
Carthage........ 15.2| -0104| 4.8] 16,178] .0124 3,943 1,445 687 | 676) H 19,426] .0102| 1,278 4,047) ee ee 0109) 105 
Jefferson........ 32.1) .0219) 9.4] 17,752) .0136 6,494 392 536) OE acaces 23,244) .0123| 724) 2,473) D | 24.3} .0147| 67 
Johnson....... 20.9) .0143 6.7] 11,520) .0088 3,054) 456 535  SRSRe. 13,482) .0072) 645 _ B | 53.3} .0091) 64 
Knox 7.5| .0051 2.6 3,321) .0025 1.284 ° 132 Saas 5,114) .0027} 682| 1,967, C | 67.6} .0031 61 
 , 20.1) .0137 5.8 8,626| .0066 2,146) 899 194 296]..... Hass 11,629 .0061) 579) 2,005) D | 48.1 .0078| 57 
Lafayette...... 26.8| .0183 8.4] . 16,305) .0125 7“ 1,455 706 ee 23,709} .0126, 885) 2,823} B | 40.8 0137, 75 
| | j | 
Lawrence... 24.5 0168) 7.5]  10,368| .0079 2,610) 519, 497, eae: 14,415| .0076, 588| 1,922) B | 46.0] .0095 57 
Lewis 10.3) .0070) 3.6 5,214) .0040 1,499) 127 169 . = 7,438| .0039| 722| 2,066) B | 51.7] .0046 66 
Lincoln 13.5) .0092) 4.6 7,457| .0057 1,258 240 132 RPE 9,762} .0052} 723) 2,122) B | 53.1 .0062| 67 
| | 
Linn 18.9 .0128) 6.0 13,471) .0103 3,240 1,050 679 Re 19,060 .0101| 1,008) 3,177, B | 37.3] .0107, 83 
Livingston 16.2} .0111) 5.1]  12,206| .0093 2,666 1,658 366 Re 15,806, .0084/ 976, 3,099 B | 44.2] .0092 83 
McDonald. . “8 0099 41 5,899| .0045| 923| 329 222 | ee 6,973| .0037; 478| 1,701, D | 59.0 0052) 53 
Macon 16.6, .0114 5.5] 13,557) .0104) 3,148 835| 392 EE 18,131} .0096| 1,092) 3,297, B | 52.1 .0102, 89 
Madison... ..... 10.3) -0070 2.8 4,470) .0034| 1,074 ° 169 BE conics 6,508} 0034) 632| 2,324) F | 36.6] .0041, 59 
Maries........ we -0044) 1.7 1,094) .0008 130 ° 39 i See 2,790| .0015| 436, 1,641, E | 72.7} .0019) 43 
| | | 
Marion............ 32.1| co) 10.2) 31,544) .0242 7,721 2,992; 1,070} 1,872].......... 34,861| .0184| 1,086) 3,418} B | 17.6] .0208 9% 
Hannibal...... 22.0) 0150) 7.2] 25,803) .0197 6,401) ° 963} 1,777] H 24,882| .0132| 1,131] 3,456]......|.....- .0155) 103 
Mercer... . 7.1) .0048) 2.4 3,487| .0027 831 202 156 aS 4,651| .0025| 655| 1,938, E | 69.4} .0030 62 
Miller 13.9) .0095 4.0 6,456) .0049 1,462| 405 ° ly a 9,294| .0049| 669 2,324) D | 55.3] .0058 61 
| | | 
Mississippi. ...... . 28.4 ois0] 7.2] 10,462) .0080 ea 734) 263 OE so s0ucen 15,806) .0084| 599| 2,195) B | 61.0 -0102) ~ 
Moniteau 10.7) .0073 3.4 6,066} .0046 1,146 127| 169) ee 8,383 .0044| 782) 2,460} D | 46.7} .0050) 2 
Monroe.......... 11.8) 0081} 4.0} 6,939) .0053, 2, 021 392 - BNE 9,301| .0049| 788| 2,325 B | 58.2] .0057 
Montgomery 11.0} .0075 3.7 5,547, .0042| 1,556 342 170 a ee nil .0045| 761| 2,263) D | 52.0 -0050| . 
Morgan........... 10.7| .0073 3.2 5,211} .0040 980 152 a 7,434) .0039| 695) 2,323] D baw 0046, a 
New Madrid....... 44.3' .0302' 11.01 14,692' .0113 3,646! 1,620 404' ees 20,454 .0108' 462' 1,859 A | 67.61 .0148' 


A See end of state ‘‘Metropolitan County Areas.” 
1 Joplin is in Jasper and Newton Counties. 
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SALES MANAGEMENT 


Listeners In Kansas City’s Primary Trade Area 


VOTE 


Tee KMBC-KERM “fan 


The first Area Radio Study of The Kansas City Primary 
Trade Area shows The KMBC-KFRM Team far in the lead 
of all broadcasters heard in the area. Made in the fall of 
1948 by Conlan & Associates, this study is believed to be 
the Jargest coincidental survey of its kind ever conducted. 
Factual data from this survey of more than 100,000 calls 
is published in three books—The KMBC-KFRM Team 
Area Study (Kansas City Primary Trade Area), the KMBC 
Area Study, and the KFRM Area Study. 

These Area studies which cover 8 a.m. to 6:30 p.m. 
throughout one week, (KFRM is a daytime station) ending 
in early October, exclude the larger cities: both Kansas 
City’s (Missouri and Kansas) St. Joseph, Topeka, Salina, 


KMBC Area Survey 


17.1 
KFRM Area Survey 


9.5 


7.1 


6.7 


6.5 fe 2 


5.2 


2.5 


Hutchinson and Wichita, surveys for all of which have 
been made by Conlan. 


The KMBC Area Study proves KMBC is the 
most listened to station (daytime) within an aver- 
age radius of slightly over 100 miles from Kan- 
sas City! 

The KFRM Area Study proves KFRM is the 
most listened to (daytime) station in Kansas within 
KFRM’s half-millivolt contour! (KFRM is a day- 
time station.) 


KMBC-KFRM Team 
Area Survey 


(Kansas City Primary 
Trade Area) 


19 


6.7 


4.6 


Station K A B C D E F Station K A BC DE F_ StainK ADCKODE 


F M 
R B 
M Cc 


These graphs illustrate the percentage of total audience of KMBC and KFRM, as de- 
termined by the Conlan survey, im comparison to the other leading stations of the area. 


There were 73 Kansas, 5 Oklahoma and 4 Nebraska 
counties included in the KFRM Area Survey, (Wichita, 
Salina, Hutchinson excluded) with a population of 1,011,- 
750; all within KFRM’s half-millivolt contour. 

In the KMBC Area Survey there were 61 counties, (Kan- 
sas City, Mo., Kansas City, Kansas, St. Joseph, Topeka ex- 
cluded) ; all within KMBC’s half-millivolt daytime contour. 

In the KMBC-KFRM Area Survey for the Kansas City 
Primary Trade area, as defined by Dr. W. D. Bryant, now 


7th Oldest CBS Affiliate 


M F 
B R 
Cc M 


research director for the 10th Federal Reserve District, 
there were 135 counties, with a total population of 2,099,- 
531; all counties being within the half-millivolt daytime 
contours of KMBC-KFRM. (Metropolitan areas named 
were excluded.) 


Only The KMBC-KFRM Team delivers complete cover- 
age of the great Kansas City Trade area! The KMBC- 
KFRM Team provides the most economical circulation an 
advertiser can buy to cover this huge, important trade area. 


Programmed from Kansas City 


KMBC 


OF KANSAS CITY Represented Nationally by For Kansas Farm Coverage 
FREE & PETERS, INC. 


OWNED AND OPERATED BY MIDLAND BROADCASTING COMPANY 
MAY 10, 1949 
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ATCHISON 


HOLT 


trees: 


‘TGENTRY 


DEKALB 


BATES 


VERNON 


BARTON 


McDONALD 


“WORTH oa —_— PUTNAM ; SCOTLAND IcLaRK 
SULLIVAN 
A 
& KNOX 
GRUNDY LEWIS 
DAVIESS x 
LINN MACON 
LIVINGSTON SHELBY 
CALDWELL 
CHARITON [MONROE 


WEBSTER | WRIGHT 
GREEN SHANNON 
oe: 
é Fi 
CHRISTIAN 
DOUGLAS HOWELL 
[STONE 
BARRY 
OREGON 
TANEY OZARK 2 


CARTER 


RIPLEY 


ea 1946 Retail Sales in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 
Pj 1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


Copyright by 
MANAGEMENT 


& 


MIS SOURI— ( Continued) | 


The ‘‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES ee ae OEP —j 
} FOUR STORE GROUPS = 
CITIES (in thousands of dollars) 67D Net Gross Qual- 
Total Families} Dollars | _ pineal Dollars Income! % | % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A. 
thou- of thou- thou- of General House- | Volume thou- of Fam- | ume |Labor]| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force} tial | Index 
Ee 32.7 0224, 9.6) 12,261} .0094 3,330 456 327 re 14,877| .0079| 455) 1,550) B 41.5 .0113) 50 
lJoplin 
(See Jasper Co.) 
Nodaway.......... 24.1) .0164 7.6 15,934) .0122 3,405 1,481 602 SR 20,920) .0111; 868) 2,753) A | 52.8 .0125| 76 
Se 11.4| .0078 2.9 3,951| .0030 795 127 132 © ecenannne 6,043) .0032) 5630) 2,084) E 60.2 0041) 53 
| Ee 11.4) .0078 2.9 3,006} .0023 703 63 65 J ER REe Re 4,644) .0024) 407/ 1,601; D | 65.2 -0035) 45 
eee 9.1) .0062 2.3 1,603/ .0012 92 202 ° gh aera 3,719} .0020} 409) 1,617) E | 77.9 0026} 42 
a 49.5) .0338 13.1 20,998; .0161 5,089 1,228 810 RE ick bedincas 24,639) .0130| 498) 1,881) A 60.2 .0181| 54 
ees 14.5) .0099 3.8 7,419! .0057 1,166 “ 170 _. Seer 9,759! .0052! 673! 2,568' C 46.9 0063! 64 


1 Joplin is in Jasper and Newton Counties. 
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radio listeners in the booming Magic Circle land 


live in KCMO’s listening area...* 


IOWA 
NEB. 
_— ‘ KAN. 
Talk about a bonus in listenership. .. LU ros CTs _~ Sean MO. 
A 
. , 9 2 Zu} Mason City O e 
you just can’t beat KCMO’s 50,000 watt PN <q siden 0 
P ; 7 a . A . 
coverage of Mid-America and Roger ba Fa 
, —_ — | 
Babson’s famous Magic Circle land! Be bees: bs aL : TEXAS 
bi . “ “ island ws oo Ca 
Three out of four... yes, three out of coos call aap IOWA tad NS pee a 
, ‘i aia cap — wet teed |e | ' 
every four persons in the Magic Circle a =a = te i bl te aS 
lostngs x A E. stemmed Me Le 
live in KCMO’s listening area... based ae tt s a he ett 
° » . Pos e bd i 
on mail response. That’s a population c is oe ere Mil Gi 
of over 11,560,000 persons! Almost - crrY | i ar vs s 
" forexa| ih : oe age Soe 
half this audience—5,435,000—is inside Ee ES cae ge 
Otte ee 5 as t ontgun 
KCMO’s measured /4-millivolt area ode, og : ms) ote 
5} af ssounl A ee 
(213 Mid-America counties). There’s tate Ay Se 
apr ae oe we 
nothing small about that! Poven ere ’ fen Ls ; 
> ay oe lh ineen of 
aah ait : ot - i OM eae r 
To sell the Magic Circle’s farm-and- Se iD wang ’ = 
ae ot : iE | = 5 
factory-rich millions, center your selling “€ ms | -ont . 
oy ae SESS a " 
on KCMO—Kansas City’s most j es — 
Z, 4 ‘ ey 
powerful station for Mid-America f 


in the Magic Circle! 


50,000 WATTS DAYTIME—Non-Directional 
10,000 WATTS NIGHT—810 ke. 


Grtem rena, 


and KCFM...94.9 Megacycles 
KANSAS CITY, MISSOURI 

: Basic ABC for Mid-America 
MAY 10, 1949 


ONE station 

ONE set of call letters 
ONE spot on the dial 
ONE rate card 


National Representative: 


JOHN £E. PEARSON COMPANY 


*KCMO Listening Area. Shaded area indicates KCMO 
mail response :ounties (476 counties in 6 states). 


341 


keys to extra sales in big St. Louis 


KXOK HOOPER TREND... UP 
KXOK’s Hoopers are healthy. Ratings reflect am 2 


steadily increasing audiences tuned to KXOK. 


A sound investment for all advertisers now, 
KXOK is an increasingly better buy. 

ST. LOUIS’ ABC AFFILIATE 

CHestnut 3700 


630 KC, 5000 WATTS, FULL TIME 


KXOK’s PLUS COVERAGE -Hi 
KXOK's BMB coverage is 115 counties daytime... 


98 counties nighttime. A coincidental survey* in 
30 populous counties immediately surrounding St. Louis 
shows KXOK delivers 22.1% of the listening 
audience day and night! . 


KXOK “LOW-IN-ST. LOUIS” RATES ===" 
It's simple arithmetic! Advertisers get more 


coverage and more Hooper per dollar in the 
St. Lovis market with KXOK. 


* Conducted by - Represented by John Blair & Ca. 
nom C Peary & On, Owned and operated by the St. Lovis Star-Times 
109,000 completed calls “e te ae i : : 


8 ES AEE LEE A LEE AEBS 


ws w ° , ‘ ; wi ; The ‘‘SM’’ symbols mark oris‘nal, exclu- 
MISSOURI— (Continued) Sse AOS ate Ur Bae De ____sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME --1948 SALES 
ESTIMATES Ay SALE YD ADVERTISING 
1/1/49 M ESTIMATES Ts 4 ESTIMATES CONTROLS 
COUNTIES l , re ais AO ; , = 
| | | FOUR STORE GROUPS FARM | 
CITIES (in thousands of dollars) CyD Net Gross Qual- 
Tota! Families} Dollars | Dollars Income °; “; of _ ity of 
(in | % (in (in v/ Furn.- (in % Per | Per | Vol- of | U.S.A. Mar- 
thou- of thou- thou- of General House- | Volume thou- ef Cap- Fam- ume Labor] Poten- ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mase. Drug Radio Code sands) U.S.A. ita | ily Cede Force] tial — Index 
POE cscecescens 32.6) .0222 10.3 28,103) .0215 6,192 2,996 oo Eee ce 30,188 .0160 926 2,931 B 28.9 -0189 85 
Sedalia........ 23.9) .0163 8.2 25,467) .0195) 5,207 ¥ ° | ° H 23,255) .0123| 973) 2,836)......|...... 015394 
PO csceseves 22.6) .0155 7.1 10,665) .0082| 2,667 582 471 ere 16,271 .0086) 720 2,292 E 36.8 0098 63 
Se 16.2) .0110 5.6 10,389 0080 3,090 658 287 ae 13,482 .0071, 832 2,408 | B 47.2 0082 75 
ar es 13.4) .0092 4.2 6,528) .0050| 1,590 63 196 gh Serer re 8,833 .0047, 659 2,103 | B 52.4 -0057 62 
ae os 15.8) .0108 4.9 7,271, .0056 1,464 342 223, _ eee 9,766 .0052, 618' 1,993 B 64.8 -0064, 59 
| | | 
iw | 
Ese véveeress 11.9, .0081 3.4 4,712) .0036) 831 51 156! " eer 7,442, .0039, 625 2,189, E 53.5 0047 58 
ere 9.9| .0067) 3.0] 3,524, .0027) 1,019) 202 158) 1 Soe 4,654 .0025, 470 1,551 D $63.3 0034 51 
scsasniicnes 8.6, .0059) 2.9 2,652) .0020) 759) 25) 131) © ivcesatens 4,185, .0022, 487,1,443 D 58.5 -0029, 49 
| | | | | | | 
| | | 
Randolph.......... 23.2; .0158) 7.8 16,732) .0128 4,860] 1,987 550 ae 25,104 0133) 1,082 3,218, C 25.9 0137 87 
Moberly........ 15.0 0102) 4.8 13,653) .0105) 3,923 1,898) 510 916 H 20,455; .0108) 1,364| 4,261)......|.... ; 0106, 104 
PPeccccsvtncecees 16.2) .O111 5.1 7,755) .0059) 2,536) 595 327 ey 10,692 poet 660; 2,096 B 51.2 -0068 61 
Reynolds.......... 7.6| .0052 1.8 1,723) .0013| 185 - | ° | OO ecxveccus 2,324 -0012) 306, 1,291) F | 56.8 0020 38 
} | | * 
Pc cervicecees 11.8) .0080 3.0 3,673, .0028 1,018 ° 156) a ee 5,118 .0027| 434) 1,708) E 64.1 -0038 48 
St. Charles. .. ..103 28.9 .0198) 8.4 17,065) .0131) 4,073 962) 261| a: 26,498 .0140} 917| 3,155, B § 33.4 -0149 75 
eee 10.7; .0073 3.4 3,691 .0028 “ 127 158) Mbaeckeress 5,110 .0027; 478) 1,503) D 63.8 0037 51 
| | | | 
St. Francois....... 35.5) .0242| 9.9 23,244) .0178) 8,737 848 705; 1,644]......... 26,964; .0143) 760) 2,724, E 12.9 0173, 71 
2St. Louis...... 103] 1,278.4 .8728| 363.9] 1,385,426/1.0612) 299,577) 213,871) 42,816) 88,239].......... 1,931,974 1.0227) 1,511| 5,309 B 1.3 1.0041 pons 
ASt. Louis....... 920.4) .6284| 292.5] 1,165,144) -8924| 235 ,612| 209,883) 33,925) 83,227 A 1,508,510} .7986| 1,639] 5,157|......|...... 7927 126 
University City. . 40.8) -0279) 10.9 22,167] -0170) 9,929 30a 1,812 512 H 78,958) .0418) 1,935) 7,244)......|...... 0316 on 
Webster Groves. . 22.5) .0153| 7.8 20,781| .0159 7,111} 394) 1,039) 1,648 7 45,070| .0239) 2,003) 5,778)......|.... 0198 = 
| eee 16.0) .0109 3.2 26,938) .0191) 11,986) 287; 1,220 629 . 31,344, .0166| 1,959 9,795)...... oe -0167 = 
Maplewood...... 15.2) .0104 3.6 27,708) .0212 8,361) 1,236; 1,013 909 H 23,998 .0127) 1,579) 6,666)......|.... -0148, 142 
Ste. Genevieve... .. 11.0) .0075' 2.8 4,934) .0038) 1,351) ° | 65 eee 6.973 .0037 634 2,490 E | 45.1 0045 69 
See end of state ‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation _ 
2 St. Louis County combined with independent City of St. Louis. © SM, ° 
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it pays 


to use 


| Both Hands 


Big St. Louis 


MAY 10, 1949 


No matter how you show it. . . 


Do you want more sales at lower cost? 
One way to get them is to advertise 
ADEQUATELY in better markets where 
distribution is easiest and selling expense 
lowest. 


Among these “better'’ markets is St. Louis 

. . big, ranking 8th in America with over 

1,600,000 people in the retail trading zone* .. compact... and 
wealthy, as shown in the figures in this issue of Sales Management. 


To make sales in the BIG St. Louis market to its real potential requires 
a combination of daily newspapers. And in such a combination 
The Star-Times provides essential, low-cost pulling power. 


In 1948 The Star-Times carried over 12,000,000 lines of daily display 
advertising—more than many other famous newspapers such as The 
New York World-Telegram daily, New York Herald-Tribune daily or 
Chicago Herald-American daily. Last year also 34.7% of total 
daily display advertising in St. Louis appeared in The Star-Times. 


Experience of successful advertisers shows that it pays to make 
The Star-Times a major part of your St. Louis selling plans. 


THE ST. LOUIS STAR-TIMES 


Represented Nationally by The Geo. A. McDevitt Co, 


*Jan. 1949 est. of Met. St. Louls Census Committee 
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THIS MAY TAKE THE WIND ouT oly 


YOUR 


SALES! 


Chances are your sales have been 
doing better-than-ever in every one 


of your markets. Good! 


But have they tripled in mid-America? 


They should have. 


Because the more than three 

million people in the 70-county 

mid-America market served 

by 50,000-watt KMOX are now 

buying three times as much merchan- 
» dise as they bought a decade ago! 

More than two and a half billion 

dollars worth of all kinds of 


retail products !* 


If your sales aren't as big as 

they ought to be in this big market, 
don’t feel deflated. Just use KMOX... 
‘The Voice of St. Louis.” For through- 
out the entire week, KMOX is 

the 6 to 1 favorite of listeners 
throughout the 70 mid-America 


counties it serves...and sells.™ 


* Sales Management, May 1949; Census of Business, May 1939 
** CBS-KMOX Listener Diary, 1948 


For detailed information about the two-and-a-half 
billion dollar KMOX market, write or call Radio Sales for 


your copy of the new brochure, It's A Small World!” 


50,000 watts KMOoOx 


Represented by RADIO SALES 
Columbia Owned 


For 
BUYING POWER 


that pays off in 


SALES 


look to Greater 
Be / Kansas City 


For 


RADIO 


ADVERTISING 
that pays off in 


RESULTS, Heze... 


BEN LUDY, General Manager, KCKN and KCKN-FM, Kansos City, WIBW and WIBW-FM, Topeka— 


The Voice of 


Greater Kansas City | 


% 


CELN® 


and KCKN-FM 


i ELLIS ATTEBERRY, Manager, KCKN and KCKN-FM, Kansas City , 
} i cs The “SM” symbols mark original, exclu- 
MISSOURI — (Continued) Sa ree ae ee Pa sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES 67D SALE ADVERTISING 
1/1/49 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS — 
CITIES (in thousands of dollars) GxD Net Gross 
Total Families} Dollars Dollars Income} % | % of | ity of 
(in % (in (in ¥/; Furn.- (in % Per | Per | Vol- U.S. - 
thou- of thou- thou- P General House-| Volume thou- of Cap- | Fam-| ume | Labor] Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A) ita ily | Code | Force} tial | Index 
ere 27.6; .0188 8.7 16,435) .0126 4,422 1,316) 810) Datiecerks 22,314) .0118; 808) 2,565, B 46.2 -0134) 
er 5.5) .0038 1.8 3,190) .0024 1,166 63 67 RES 4,181) .0023) 760) 2,323) D 63.0 -0026 68 
ee 7.2) .0049 2.4 4,100; .0031 1,166 291 131) EL veaebckas 5,674; .0029} 774) 2,323} C 65.5 .0034 69 
| | | | 
Scott 30.6 -0208) 8.3 16,454) .0126 4,756 1,152 705 | ES AE 23,244) .0123| 760 2,800) B 32.2 0141) 67 
Bikeston....... 10.0} .0068 3 11,157} .0085 2,610) 1,076, 431 834 . 11,623) .0062) 1,162) 3,874)......)...... -0070| 103 
Shannon......... 8.6, 0058, 2 2,697) .0020 613) 51 91) ) Seem 3,725| .0020 433| 1,693, F | 52.9] 0028 48 
Ee 9.5| .0065| 3.3 6,252) .0048 1,684 329 131) SE 8,368 .0044) 881) 2,536) B 54.8 -0049 75 
| 
Stoddard...... 34.0 ‘all 8.7 10,112) .0078 3,221 443 327 = eeirreperenes 13,947, .0074) 410) 1,603) B | 66.5 -0106, 46 
Rs 10.7| .0073 3 2,896; .0024 312 114 91 || SERRE 3,713) .0020) 347/ 1,238} D | 68.9 0032) 42 
Sullivan........... 11.4) .0078 3.4 4,025; .0032 1,464 202 14) Rae 6,043) .0032) 630) 1,777| B 68.2 = 53 
Taney neues 8.7| .0059 2.6 3,324) .0025 943| a 158 dy Sere 4,653) .0024) 635) 1,790} E | 52.6 .0031, 53 
er 20.5) .0140 5.6 7,474) .0057 925 418) 222 " adie eena 10,228) -0054) 499) 1,826) C | 63.2 .0072, 51 
tas comands 23.6) .0162 7.7 13,005; .0099 3,405 1,050) 156 PE i vnicaad 17,666, .0094) 749) 2,294 B | 46.4 — 67 
| 
ee 7.2) .0049 2.3 3,338) .0027 759 ° 65 ee 4,644) .0025) 645) 2,019) E | 83.1 -0030 61 
Washington........ 15.4} .0105 3.9 4,693) .0036 1,462 202 91 SOIR SE? 5,583) .0029} 363) 1,432) E | 34.6 -0046 44 
Misanhetesces 10.7| .0073 2.8 3,981; .0030 553 215 105 WO ke edd 4,188; .0022) 391) 1,496) E | 50.6 0035, 48 
} | 
IN icekackies 14.9) .0102 4.2 7,328| .0056 1,536 569) 156 ESE 10,224) .0054 686, 2,434, B | 65.7 .0064 
Ss cnarcgie uaa 5.1) .0034 1.5 2,930; .0022 706) 177 105| . | a iss wale ieee 3,254) .0018| 638) 2,169, D 67.2 -0022 65 
) aa 18.4) .0105 ‘al 7,569) .0058 759 367 237 See: 10,232; .0054) 664) 2,325) D 63.6 .0065 62 
Total Above Cities. .j 1,900.2/1.2971 an. mennintes inane 500,762 437,620 96,145 os suse aod ebendenes ihanans 1,651 6,18 saad’ | cabana 1.6823 130 
State Total........ 3,967.7/2.7084 1,194.21 3,528,304!2. 7025 737 ,297 502, 468! 131,990) Ff 4,603, 10412.4368 1,160 3,855! Se | 23.6 | 2.5708) 95 
M!ISSOURI— Metropolitan County Areas 
a . © eat , y 
Kansas City, Mo.— | 
Kansas City,Kan.61} 824.3) .6627| 268.5] 1,025,679) .7856| 183,486) 191,250 47,477| J ee 1,296,776 .6865| 1,573 4,830). ee me 6915 [123 
St. Joseph...... 102} +=107.2 oghe 35.0 112,364) 0861 23,575 14,312) 6,852) 9,373].......... 140,540) .0744| 1,311) 4,015)............ .0777 oe 
St. Louls....... 103 1,677.2/1.1451) 484.4) 1,701,6621.3035| 383,797, 235,772) 650,708) 112,544).......... 2,447 ,951|1.2058 _f 7. an Pere 1.2678 _ 
Springfield, Mo..117 nate 0655 30.7 106 ,613) 0817) 20,765 13,428) 4,858) 6,960).......... etaes — 1.08 ST ion onl evens - 0698) 107 


*Withheld to avoid disclosure, © SM, 1949. 


Before using these figures, see explanation page 19. 


IT MAY SOUND REPETITIOUS, BUT... 


Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 
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KANSAS 
TH in the nation 


MISSOURTL. 


in 1948 cash TH in the 


arm income » nation in 1948 
cash farm” 
income 


‘ B % (Bureau of Agricultural Economics) 


Here's the dollar judgement of advertisers in 
several random categories in 1948. 


PROOF of WEEKLY STAR Leadership! 


77 end Farm Paper 2nd-Farm Paper 
BR weeny STAR Ci Kansas in Missouri 
693,577 112.415 
51,153 
351,360 
Wy, 42,137 
284,107 T) 41,915 
6,518 
2 sil 
Total Advertising Poultry Advertising Womens’ Advertising 


(Foods, Fashions and Home Appliances) 
60,557 


19,928 
11,788 


6,349 13,153 


| | 12,349 


Feed Advertising 


Agricultural Chemicals 
(Agricultural and Spray Equipment) 


p 4 
Survey Shows Weres Why. 


Automotive Advertising 


The Weekly Star’s firstness in technical agricultural information and 
Dealer Preference its unique speed of publication provide a loyal audience responsive to 
Recent Implement and Tractor Survey advertising. 


reveals that The Weekly Star is first 
choice of 30% more Kansas and Mis- 
souri farm equipment dealers. 


Advertisers know The Weekly Star provides a greater degree of pene- 
tration in its area, not equaled in any other farm paper. 
Advertisers know that dealers overwhelmingly prefer The Weekly 


Star in its area for selling effectiveness. 


Two thousand dealers were asked this 
question: "To be most helpful to you, 


in which one of the following farm a “The Weekly Star Sells Goods” 


pers would you prefer to see the fac- 


try atertingt te nervous” OThe Weekly KRausas City Star. 


Second Kansas Farm Paper 


Second Missouri Farm Paper..... 114 OVER 440,000 PAID-IN-ADVANCE CIRCULATION 


The largest farm weekly in America 
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K ANS AS—Counties and Cities 


The “SM” symbols mark original, exely. 


sive estimates by SALES MANAGEMENT. 


City 


County City County City County 
Arkansas City .---..-.sccccccess Cowley NN POPE SE TCE re Barton NE OE Ne: Franklin 
PE Cet eC cewdvccecswssans Atchison ED, siirainwedd eevee sdnea®as - Reno ER hii eed nis snain'y seach diated pia Labette 
Se eee oe ee Neosho Independence Lace arb ewaewe Montgomery Pittsburg a ak bs cy We gna hW w alm w a SN Crawford 
Coffeyville EE ee ee Montgomery Kansas City bina tuedl inte asta aoa eee Wyandotte DE PODS saben ehgencvnen Clues Saline 
Dede Clty 2... cccccccccccccsccces Ford NE ail wie., ok inigaignie ce wae Douglas EN Saw Geee ne dba nein cmbnd Shawnee 
A, bo ¢idie abn ehia ekaeeeeed Butler ee Leavenworth I gc wire ele titi aie lad ce Sedgwick 
EE Eb G be bee decssaccedsantaunt Lyon ng ee eee McPherson WUE Ho csnceccesvevecevenscc Cowley 
EP Re ee Bourbon I i's ina ows cake ws cw ee oa Riley 
Garden City acieeie se Grete wise «a0 aie Finney SEE Sila esis «Gla io: oS aes tae Harvey 
PULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS oe 
CITIES (in thousands of dollars) SM | Net Gross Q 
Total Families} Dollars Dollars Income! % % of | ity of 
(in | % | (in (in % Furn.- (in % | Per | Per | Vole | of | U.S.A. Mon 
thou- of thou- thou- of General House- | Volume thou- Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force] _ tial Index 
Ae adkavases ..19.2) 0131 6.2 16 ,524) .0127 3,778 1,592 385 Sccuerted 20,950) .0111) 1,091; 3,379) D 34.6 -0119) 91 
Anderson 10.9) .0074 oe 8,356) .0064 1,620 407 282 Se kamen 11,524; .0061| 1,057) 3,492) C 51.8 -0065) 88 
Atohioen.......... 21.7| .0148 6.5 20,135) .0154 5,414 1 ,837 801 Ciecvetesas 25,405) .0134) 1,171) 3,908} B 29.2 -0142) 96 
Atchison........ 13.4] .0091 4.1 18,141} .0139 4,960 ° 710 996) H 21,215) .0112| 1,583) 5,174/......]...... -0115) 126 
eee 8.8) .0060 2.6 10 049; .0077 2 ,396 358 369 a 11,000) .0059) 1,250! 4,231) B 42.9 -0065) 108 
Barton........ 29.1) .0199 8.2 32,966) .0253 7 ,253 3,934) 1,096) 1,424].......... 36,144) .0191) 1,242) 4,408 B 25.0 -0210) 106 
Great Bend. 11.4) .0078 3.5 19,417) .0149 3,862) 3,528 608; 1,009 H 20,691) .0109) 1,815) 5,912)......]...... -0115) 147 
Bourbon...... 21.1; .0144 6.8 19,370) .0148 4 ,621 1 ,626 651 Ge tka nen 24 ,882) .0132| 1,179) 3,659} C 37.7 -0138) 96 
Fort Scott....... 10.7| .0073 3.5 17,084| .0131 3,996 1,545 608 1,291 H 18,857} .0100) 1,762) 5,388/....../...... 0104; 142 
NS i ines 16.5) .0112 5.2 14,942) .0114 3 ,289 2,114 549 a Ee 20 956) .0111) 1,270) 4,030| B 48.3 -0112) 100 
Butler........ 34.5) .0236 10.4 36.069) .0276 8,569 2,552 621 bathinsoad 42 ,167| .0223) 1,222) 4,055) B 30.4 -0242) 103 
El Dorado 12.9) .0088 3.9 20,306) .0155 4,385 2,309 163 848 H 18,073) .0096] 1,401) 4,634)......]...... -0112) 127 
Chase....... 5.5) .0038 1.6 4,093) .0031 ss ? 134 eietenexets 6 ,287| .0033| 1,143) 3,929) B §2.2 -0033) 87 
Chautauqua 7.9) .0053 2.3 7,182; .0055 1,366 309 281 a 7,595) .0040} 961) 3,302) E 54.0 .0047; 89 
Cherokee..... 29.2) .0200 8.9 18 255; .0140 6 ,122) 829 681 EEE 23 ,834| .0126| 816) 2,678} D 28.0 -0145; 73 
Cheyenne. .... 5.6) .0038 1.5 5,340) .0041 843, 308 193 i Te 7,072) .0038| 1,263) 4,715) B 63.2 -0033) 103 
Clark... 4.0) .0027 1.2 4 ,447| .0034 " 164 193 Se 5,238) .0028) 1,310) 4,365) C 50.8 -0030) 111 
) a 12.2) .0084 3.6 14 030) .0107 3,189) 1,105 385 REE, 17,548) .0092) 1,438) 4,874 B 48.6 -0095) 113 
Cloud.. 16.1} .0109 4.9 17 ,529) .0134 3,746 2 ,390 608 iévsadeed 23 572) .0125| 1,464/ 4,811, B 41.6 0125) 115 
Coffey........ 11.5) .0079 3.6 9 825, .0075 2 ,884 439 193 12 834) .0068) 1,116) 3,565) B 57.9 -0072) 91 
Comanche 4.1) .0028 1.1 4,137; .0032 1,029) 309 163 he Serene 4,718) .0025) 1,151) 4,289) C 52.4 -0028; 100 
Cowley...... 37.2) .0254 11.6 42 662) .0327) 9 ,866| 6,324, 1,185) 1,621].......... 53 ,692| .0284) 1,443) 4,629) B 26.4 -0291) 115 
Arkansas City 13.3) .0091 4.4 21,117; .0162 5,128) 4,260 637 747 H 24,881) .0132) 1,871) 5,655)......|...... 0133) 146 
Winfield... 10.0} .0068 3.5 18,687} .0143 7 a 475 724 H 19,120) .0101) 1,912) 5,463)......]...... 0107} 157 
Crawford... 52.5) .0358 17.0 49 ,772| .0381 13 ,164) 5,176} 1,670} 2,006).......... 58 ,850| .0312|) 1,121| 3,462) D 19.1 -0342| 96 
Pittsburg 25.4) .0173 8.9 34,492) .0264 7,946) 4,550 1,198 1,642 G 32,369} .0171| 1,274) 3,637/......)...... -0199) 115 
Decatur . 6.5) .0045 1.9 4,709) .0036) 1,097) 439 147 iwesveteus 8,114) .0043) 1,248) 4,271) C 57.1 -0041) 91 
Dickinson. ........ 22.9) .0156 6.8 22 050; .0169 ~ 1,902 622 a 29 596) .0157| 2,292) 4,352) B 37.3 0160) 103 
Doniphan. . 12.0) .0082 3.7 6 028; .0046 1,905 ° 193 i, ee 10,215) .0054; 851) 2,761| B 59.2 -0057| 70 
en 29.3) .0200 9.5 38 590 .0296 7 185 3,659) 1,155 SE nsn esas 44,001) .0233) 1,502) 4,632) B 25.7 0245) 123 
Lawrence..... 18.0) .0123 6.2 83,111) .0254 6,088 a 1,066 ° H 30,018} .0159| 1,668] 4,842)....../...... -0180| 146 
Edwards......... 6.3) .0043 1.8 5,229) .0040 1 ,602 406 222 Werinkceed 8,125) .0043) 1,290) 4,514) B 47.3 -0042|; 98 
ES eee 7.1) .0048 2.3 5,045) .0039 _ 1,248 244 163 RE 6,809) .0036; 959) 2,960) D §3.1 -0039| 81 
i cishbesimened 17.7| .0121 4.3 16 ,748| .0128 3 ,879 2,277 445 éeconsade 21,215) .0112) 1,199) 4,934) B 33.9 -0119) 98 
Elisworth.......... 9.9| .0068| 2.9 7,555; .0058 2 ,530 472 385 be tiescand 11 ,262| .0060| 1,138 3,883) B 45.8 -0061; 90 
a 12.5) .0085 3.6 21 634) .0166 3 ,926 1,785 a ee 23,250) .0123) 1,860| 6,458) B 35.6 0128) 151 
Garden City..... 9.1) .0062 2.7 20,985) .0161 3,817 1,771 cena H 18,415} .0098; 2,024) 6,820)....../...... 0110) 177 
ee 20.8) .0142 6.1 24,154) .0185 4,976 4,812 771 Fe 33 001) .0175) 1,587| 5,410) A 24.9 -0171| 120 
Dodge City...... 11.8) .0081 3.6 20,362) .0156 4,285 4,731 622; 1,336 H 18,992} .0100) 1,609) 5,276)......]...... .0113| 140 
Franklin........... 20.9) .0143 6.7 19 ,986) .0153 4 976 1,692 741 ee 30,382) .0161| 1,454) 4,535) B 36.1 0155) 108 
ee 10.7| .0073 3.5 16,089} .0123 3,878 ° 651 987 H 20,167} .0107| 1,885) 5,762|......]...... 0105; 144 
2 15.3) .0104 4.8 14 ,068| .0108 3,525 1,659 370 ee 18 ,857| .0099) 1,232) 3,929) E 16.6 .0103; 99 
ee 4.4) .0030 1.1 2,755) .0021 589) ° | 59 itwsinaceude 3,929; .0021 893) 3,572) D 64.1 .0023) 77 
Graham........... 5.5 0038, 1.6]  2,865| .0022 692 Te eee 4,453| .0024| 810| 2,783) D | 63.3| 0026) 68 
} 
ee 3.1, .0021 8 1,545) .0012 372 + | ol © Rivcextoend 2,877; .0015| 928) 3,596; D 51.1 -0015) 71 
Se ere 4.8) .0033 1.3 2,979) .0023 793 ° 118) © VM aveudewes 4,712) .0025| 982) 3,625) B 57.3 -0026) 79 
er 2.0) .0013 5 875) .0007 220 ° sa > Bicssabases 1,309) .0007} 655] 2,618) E 52.6 -0008; 62 
| 
Greenwood........ 14.3; .0098 4.4 14 607; .0112 3 ,525 667) 386 ere 18 ,595) .0098| 1,300) 4,226) B 42.1 -0102) 104 
Hamilton.......... 2.8) .0020 8 2,257) .0017 658 ° ° te b waketeuel 2,620| .0014; 903) 3,275, D 45.9 -0016| 801 
0 a 11.1! .0075 3.3 11,892! .0091 3 ,086 910 and as 15,715| .0083| 1,416| 4,762) B 45.9 -0084| 12 
*Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
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KANSAS — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
5977 ESTIMATES SALE ‘ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
OUNTIES — 
C 
FOUR STORE GROUPS Fane 
CITIES (in thousands of dollars) yD Net Gross Qual- 
Total Families} Dollars Dollars Income} % % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- of | U.S. A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) |} sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} _ tial Index 
eer 22.1) .0151 6.5 23 ,670| .0181 5 ,684 2,943 x? Seer 30 906) .0164| 1,398) 4,755) B 26.6 0167) 111 
Newton......... 11.6| .0079 3.5 18,558| .0142 4,488 2,861 311| 1,082 H 19,120} .0101| 1,648] 5,463)......]...... .0109) 138 
Haskell........... 2.3| .0016 6 1,396) .0011 371 * 119 a Pee 1,833) .0010| 797) 3,055) C | 68.1 .0012| 75 
Hodgeman........ 3.5| .0024 9 1,508} .0012 Or coksiecus CD 2,886] .0015| 825) 3,207) B | 65.0 0016] 67 
SS ee 11.8; .0080 3.7 8 ,094| .0062 2 ,396 633 193 ee 11,786) .0062| 999) 3,185) C 59.8 -0066| 83 
Jefferson.......... 11.7| .0080 3.6 5 ,676| .0043 1,754 131 222 ey 9,167) .0049| 784| 2,546] B | 60.6 0053) 66 
cian 10.7| .0073 3.3 6 ,327| .0048 1,788 406 222 ee 9,428} .0050} 881/ 2,857) B | 63.5 0054) 74 
| 
Johnson......... 61 53.3) .0364 16.1 22 ,349| .0171 5,802 309 622 RE oc caus 37,192] .0197) 698) 2,310] B | 23.1 0223) 61 
Kearny............ 2.7| .0019 E 1,470) .0011 337 ° * aj, SSE 2,358] .0012) 873] 3,369) D | 60.1 .0013| 68 
Kingman.......... 10.9) .0074 3.1 9,750| .0075 2,396 358 282 ft Saree 13,095] .0069] 1,201) 4,224) B | 53.5 .0072| 97 
} 
Re acta se 4.8) .0033 1.5 3 ,647| .0028 624 244 163 ee 4,191] .0023] 873) 2,794) B_ | 52.0 .0027| 82 
SN  icas woe 33.6} .0229 10.8 27 ,987; .0214 7 ,000 3 ,285 en, Rees ocseces 40 334) .0213| 1,200) 3,735) C 31.1 .0217) 95 
Parsons......... 16.0| .0109 5.4 20,094) .0154 4,621 3,008 681] 1,373 H 27,763| .0147| 1,735| 5,141|......]...... 0142) 130 
ARIE? 2.8) .0019 8 2,364) .0018 506 ° ° a Teen 2,879| .0015| 1,028] 3,599 D | 55.8 .0017} 89 
| 
Leavenworth....... 33.0) 0226} 10.3] 27,024) .0207 6,071 3,147 51,810} .0274| 1,570) 6,030) C | 22.4 .0244| 108 
Leavenworth... 20.7| .0142 6.7 23,511] .0180 5,448 * 35,480] .0188] 1,714] 5,296]......]...... .0176| 124 
Lincoln............ 7.7| .0052| 2.1 4,708| .0036 927 ° 6,024) .0932} 782) 2,869) B | 59.5 0037} 71 
ERE is 12.2} .0083! 4.0 7,295) .0056 1,720 276 11,262) .0060} 923] 2,816) C | 58.0 .0063| 76 
| 
eee 3.9) .0027) 1.0 2,940) .0023| 809 309 5,500} .0029] 1,410) 5,500) D | 47.6 .0027| 100 
ie 25.9| .0177) 7.8] 29,420) .0225 6 ,932 4,456 41,643| .0220) 1,608) 5,339} B | 33.2 .0213) 120 
Emporia........ 14.6) 0099) 4.5 25,508] .0195 5,787 * 24,726| .0131] 1,694] 5,495|......]...... 0144) 145 
McPherson........ 24.5) .0167 7.1 24,228] .0186 5,717 1,755 35 ,883/ .0190| 1,465) 5,054) B | 39.0 0184) 110 
McPherson...... 8.0) 0055 2.5 15,506] .0119 3,593 1,626 13,096] .0070| 1,637] 5,238]......]...... .0082) 149 
Marion............ 18.21 0124 14,981) .0115 2,969 633 20,953) .0111) 1,151) 4,029} B | 53.2 .0115| 93 
Marshall.......... 20.4) .0140) 1 16 ,636| .0127 4,150 2,000 23 048) .0122) 1,130) 3,778) B | 49.7 .0127| 91 
Meade............ 5.4) .0036 5 ,378| .0041 1,131 359 7,334) .0039| 1,358) 4,584) B | 61.5 0039} 108 
| 
ae 18.5 0127) 5.9] 13,994) .0107 3 ,558 1,137 16,762} .0089)' 906] 2,841) C | 41.7 .0102| 80 
Mitchell........... 10.9| .0074) 3.3 11,593] .0089 2,818 959 15,190) .0080| 1,394) 4,603} B | 46.0 0082) 111 
Montgomery....... 50.5| .0345 15.7] 54,408] .0417/ 13,965 6 ,525 66 ,892| .0354| 1,325] 4,261] D | 18.3 .0371| 108 
Coffeeville....... 17.8} .0121| 5.5] 25,244] .0193 6,493 3,945 30,616] .0162] 1,720) 5,567|......]...... .0163) 135 
Independence. ... 12.3} -_ 3.9 20,294) .0156 5,118 2,432 18,926] .0100) 1,539] 4,853]......|...... 0114} 136 
| 
oh 9.7) .0066) 3.0 7,407| .0057 2,058 585 11,259} .0060| 1,161) 3,753} C | 61.8 0060) 91 
Morton........... 2.3! .0016! 6 1,953/ .0015 624 ° 2,885| .0015| 1,254) 4,808) E | 46.1 0015} 94 
Nemaha........... 15.5 .0106 4.6 10,569) .0081 2,715 879 16,239] .0086| 1,048 3,530) B | 55.6 0089) 84 
| 
Neosho........... 23.5) .0160) 7.6] 20,171) .0154 5,414 2,114) 30,120) .0160) 1,282) 3,963) D | 37.3 .0158| 99 
Chanute......... 11.5! .0079| 3.8] 15,915] .0122 3,963 . 17,548} .0092] 1,526] 4,618]......]...... .0098} 124 
_ 7.0 .0048 1.9 4,206} .0032 1,029 ° 6,548) .0034 935) 3,446) B | 59.7 0036) 75 
ae 9.1) .0062 2.7 6,996} .0054 2,058 682 10,215) .0054| 1,123) 3,783) C | 45.5 .0056} 90 
SE 13.8) .0094 4.4 9,564) .0073 2,681 406 | 11,779| .0063) 854/ 2,677) B | 52.8 .0072| 77 
Osborne........... 9.0 .0061 2.7 7,368) .0056 2,058 586 9 ,433| .0050| 1,048) 3,494 B | 51.8 .0054| 89 
ae 8.6! .0059 2.6 5,937) .0045 1,654 487 9,425) .0050| 1,096) 3,625) B | 58.7 0050) 85 
' 
Pawnee Raahecsewes 9.1! .0062 2.6 10,160) .0078 2,260 1 ,659 11,793} .0062| 1,296] 4,536) B | 43.3 .0067| 108 
Phillips........... 11.1) .0076 3.4 7,760) .0059 2,124 519 11,000} .0058} 991) 3,235] C | 55.2 .0062| 82 
Pottawatomie...... 13.2 .0090 3.8 10 942) .0084 2,529 164 14 667) .0078| 1,111| 3,860) B | 55.1 0082} 91 
| 
Pratt. aaa Te 13.0| .0089 3.7] 15,500) .0119 3 ,323 1,869 23 ,049| .0122| 1,773| 6,228] B | 33.3 .0115| 129 
Rawlins........... 5.9| .0040 1.6] 4,094] .0031 994 163 5,500) .0029/ 932) 3,438} B | 61.8 0032} 80 
Reno... CORAL. 53.4| .0365) 16.1 70 ,665| .0541 13,932! 10,373 80 907) .0428) 1,515| 5,025) A | 22.6 .0449| 123 
Hutchinson... ... 31.1) .0212 10.0} 61,480) .0471 11,353 10,329 53,119] .0281]) 1,708] 5,312]......]...... .0324| 153 
’ 
Republic... .. ae 12.2) .0083 3.7 9,247! .0071 2,092 682 11,265) .0060! 923] 3,045} B | 69.0 .0068| 82 
© SM, 1949, 


ee 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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THE WICHITA MARKET IS ONE OF THE MOST PROFITABLE 
AND PRODUCTIVE MARKETS IN THE UNITED STATES 


wz 
ZW 
LZ 
Ce IN MARKET COVERAGE 
oT? MERCHANDISING — RESULTS 


RADIO STATION 


g 
KFBI... 


THAT’S WHY KFBI IS USED BY MAN Y OF THE LARGEST ADVERTISERS IN THE NATION 


10,000 WATTS REPRESENTED 
AT 1070 F NATIONALLY BY 


WICHITA, KANSAS AVERY-KNODEL, INC. 


- MOST MERCHANDISING MINDED RADIO STATION IN A_ GREAT ad 
er 


— -(Continued) Helles, pT 


a ALES 
POPULATION RETAIL SALES—19438 WHOLE- EFFECTIVE BUYING INCOME—1948 
CDi 6yD SALE CID ADVERTISING 
1/1/49 ESTIMATES onse ESTIMATES =~ | CONTROLS 
COUNT! ES 7 M 
enes | ya orees, Seen ‘ 
thousa' dallars Net Gross Qual- 
otal Families} Dollars | ss GYD Dollars Income! % | % of we 
(in % (in % | - in % Per | Per of JUS.A 
thou- of thou- u- | of | eneral se- | Volume ou- of | Cap- | Fam-| ume |Labor]| Poten- | ket 
sands) | U.S.A.| sands) ds) | U.S.A.) ood | dse. | Drug | io Code sands) | U.S.A.) ita ily | Code |:Force} tial Index 
Rice... beac 16.1) .0110 4.9 8 79 .0142/ ,689 829 504 See 23 ,310| .0123) 1,448) 4,757 30.1 0126) 115 
Riley. . 23.1) .0158 q. 30 ,016 0230 6 ,089 1739) 1,053 - 38,763) .0205|) 1,678) 5,384 5.6 0203) 128 
Manhattan gic -0093 . 23,833) .0182) 5,281 ° 933) " 24,882) .0132| 1,830) 5,787|......|...... 0139) 149 
Rooks... 8.6) .0058 6,141) ni 1,619| ol 163! a, ,173) .0049) 1,067) 3,669 -0050) 86 
a r 0054 5 ,677| .0043 1 467) ° 222 aa ,119} .0043| 1,041) 3,690 53 0045} 83 
Ruseell........... 2} .0090 3,436} .0103 _ ee a. ,548| .0093] 1,329| 4,618 0095] 106 
| 
Saline..... 35.8) 0244 7 634, -0365 163) 648. 1,662} 2,048].......... 7,791) .0306| 1,614) 5,351) B | 18.9] .031), .. 
Salina... -0182 1,679) 03 0,206) e ,620) . 7,077| .0249| 1,763) 5,885|......|...... .0257| 141 
Scott...... 4) .0030) 870) .0030 776) . A: 5,967) .0031) 1,356) 4,973 46 -0031) 103 
Sedgwick. 34) 225.1) 1837) 72 204,704 -2162| 63,738} 30,033, 9,512) 16,494)... 1,224) .2071| 1,738) 5,381 1998) 130 
AWichita .1169 5 : 9,347 29,789) 9,404 357 2,128! .1759| 1,940! 6,017]......1...... 1725| 148 
A See e olitan reas. *Withheld to avoid disclosure. Before using these figur on A 19 


Now 5000 Watts 
KANS 2 MV/V Day- 
time cover - represents 
32.21 per cent ae ate 
population of ay 


KANS=: 


= WICHITA, KANSAS seni” Meats teighg 


income per family: over 
$6,000 for Wichita; 


° ° 

. $4,000 average for entire coverage area. 

3 NBC Population — 705,000. Radio families — 

3 1480 KC © 5,000 Watts Day, 1,000 Watts Night 177,936. 

ae 

. Represented by Taylor-Barrett & Co., Inc. = 

: : 
SCOOOOSOSOOSSOSOOSSOSSSOSSOSSSHOHSSSSSSSSSSSSOHSOSSSSSSSSSHSSOHHSSHOHSHSHHSOSHHSOSSOS®S 
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SALES MANAGEMENT 


KFH IS TOPS 


IN THE TOP KANSAS MARKET 


~~ 


go Wei these Yardsticks 


TOP POWER 


Ge 
J y 5,000 WATTS DAYTIME 
5,000 WATTS NIGHTTIME 


The most powerful full time station in Kansas. 


SASS 


mF | 


TOP HOOPERATING 


KFH has the TOP rating on listening audience. 


TOP NETWORK—CBS 


The only full time CBS station in Kansas. For 
20 years KFH has broadcast CBS programs a 


large portion of every broadcast day. 


KFH is TOPS in history too! Established in 1922, the @ 5000 WATTS — ALL THE TIME... 
first radio station in Kansas, KFH has consistently 
increased its power, its program quality and its audi- 
ence to maintain leadership in its area through the 
years. KFH is backed by the Wichita Eagle, a leading 
Kansas newspaper, established in 1872. 


the voice of the Wichita Eagle 


CBS 
SDANay cohinanite Or SUN ta ke Os aoe WICHITA, KANSAS 
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Mr. Advertiser— 


Every Station Can Draw 
A Nice Big Circle _ 


but... 


Only One Station in Every Market 
Draws the Audience 


In TOPEKA, It’s WREN 


[Neckells | 


4 HRS. 6 HRS. 4 HRS. — te <— ~ 
CONLAN—NOV. 14-20, 1948 8:00 AM TO012™M. 12M. T0 6:00 PM 6:00 PM TO 10:00 PM " | ; 
a ay Poitawatowieljoraive ara 
WREN 346 | 29.5 | 224 | |__| * 
—— ~ — — — - _ ——- _— — | | 
STATION A 30.5 | 27.0 | 32.3 
STATION B 19.8 | 21.5 15.2 
STATION C 12.3 | 16.2 | 21.5 | she : 
TOTAL FAMILIES 581,780* — - 
RADIO FAMILIES 555,170* T Oo b E K A 
TELEPHONE FAMILIES | - 316,670* re 
RETAIL SALES $1,986,343,000 
© U. S. DEPT. OF COMMERCE — K A rr] ~ A q 
BMB-1949 SALES MANAGEMENT 
pone 4 The “SM” symbols mark original, exclu- 
KANSAS (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES = a SALES = 
an roug stone onours . ~ on 
n thousands ars. et ual- 
Total Families} Dollars yD Dollars Income| % | % of | ity of 
(in } (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A.) Mar- 
thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.) Food Mase. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial | Index 
Seward........... 10.9} .0074 3.2] 11,369] .0087 2,530 1,431 282 CREASES, 12,833) .0068) 1,177} 4,010 C | 25.4] .0075) 101 
Shawnee....... “| 115.6) .0789| 37.4] 150,801) .1155!  33,921/ 17,641| 65,555) 9,845].......... 210,161) .1113| 1,818) 5,619) B 8.0} .1061| 134 
ATopeka......... 87.5| .0507} 28.2] 144,617, .1107; 31,885! 17,331] 5,435 * 7 182,438] .0965| 2,085) 6,469]......|...... .0934| 156 
Sheridan.......... 4.8| .0033 1.2 2,568| .0020 472 . * SESE 4,191] .0022) 873; 3,493) D | 68.1] .0024) 73 
Sherman.......... 6.8] .0046 1a 7,368) .0056 1,570 eee res 9,953) .0053| 1,464) 5,238) B | 40.4} .0053/ 115 
ee 9.7] .0066 3.0 6,290) .0048) 2,091 406 281 ae 9,161} .0049| 944) 3,054) B | 60.2] .0052) 79 
Stafford........... 9.7| .0067 2.7 9 ,489| .0073| 2,463 520 341 ae 11,786) .0062| 1,215| 4,365} B | 48.4] .0066) 99 
Stanton........... 1.5| .0010 4 1,359! .0010 REE ° 2, Sane 2,096} .0011| 1,397) 5,240) C | 57.5] .0011) 110 
Stevens........... 3.7) .0025 1. 2,269 .0018 692 * * Ree 3,667, .0019| 991 3,667) © | 51.5] .0020) 80 
Sumner........... 25.6) .0175 Ri 22 ,088| .0169| 5,786 1,659 711 RBI 28,810) .0153| 1,125) 3,742) B | 43.0 .0162| 93 
Thomas........... 7.0) .0048 2. 7,798) .0060 1,570 554 341 ER 9,429) .0050) 1,347| 4,715) B | 46.5]  .0053/ 110 
“ae 5.6| .0038 te 3,945| .0030) 927 486 133 ee 4,975| .0026} 888) 3,317) C | 60.3}  .0030) 79 
Wabaunsee........ 8.6| .0059 2.7 5,304) .0041 1,282 82 134 (RR 7,334) .0039| 853| 2,716) B | 63.1} .0044) 75 
Wallace........... 2.3| .0015 J 1,432) .0011 405 * * i ROE: 3,142] .0017| 1,366| 5,237) E | 57.5] .0015| 100 
Washington........ 14.0) .0096 4.2 9,098| .0070 1,788 439 281 es 16,501) .0087| 1,179] 3,929} B | 62.1 .0084! 88 
Wichita........... 2.4| .0016 2,215| .0017 589 * * a 2,620) .0014| 1,092) 3,743) D | 57.2 0015, 94 
Wilson............ 17.4) .0119 5. 12 ,448| .0095 3,121 * 415 Rs cers 16 ,239| .0086| 933] 2,953) D | 40.4 0095, 80 
Woodson.......... 7.4| .0051 2.3 4,893| .0037 1,535 309 134 _ sae 5,762| .0030| 779| 2,505) E | 49.9] .0036 71 
Wyandotte. ..... 61} 185.2) .1264) 65.8] 165,168| .1266) 42,768, 13,462) 6,497| 12,043].......... 273 ,355| .1447| 1,476) 4,899) E 2.4 .1356| 107 
AXKansas City..... 148.2) .1012) 44. 161,701) .1239} 39,981 13,281) 6,343) 11,943 E 236,939) .1255) 1,599) 5,301|......]....-- .1202} 119 
Total Above Cities 737.5| .6034| 234.0] 1,103,900) .8455 ,733| 107,296] 38,242; 49,992].......... 1,306 ,656| .6917| 1,772) 5,579|......|...... -7002| 139 
State Total........ 1 ,966.9!1.3426 600.5! 1,926 ,605'1.4757! 446,192! 186,820! 63,634! 90,766I.......... 2,631 .655'1.3931! 1,338! 4,382)...... 31.4 | 1.4078! 105 | 
A See end of state “Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see coplanation. ets. io. 


352 


SALES MANAGEMENT 


1. °F | 


| WEB W Fences In This Rich 


Within this half millivolt line live the 
First Families of Agriculture—those 
loyal WIBW listeners who have been 
hitting the jackpot of bumper crops 
and high prices for eight consecu- 
tive years. 


Farm Market 


Already one of America’s most im- 
portant markets, we sincerely believe 
that the next twelve months will see 
more dollars-per-person spent here 
than anywhere else in the coun- 
try. 


LOOK at the BUYING POWER of WIBWS audence! 


Modern, mechanized 
farming is Big Business. 
= In 1948 our listeners 
ear= harvested the biggest 
() corn crop on record 
and topped it off with 
the third largest wheat crop. Income 
from these alone would put WIBW 
listeners on Easy Street, but it’s only 
the beginning. 


There are dozens of 
other diversified 
sources of year-round 
income — cattle, hogs, 
sheep, poultry, milk 
and eggs. Kansas farm- 
ers alone will market about a million 
and a half bushels of premium potatoes, 
tons of grapes, apples, peaches and 
pears. Add to this potential two and 
a half million bushels of high priced 
soy beans as well as flax, 
barley, rye and sorghum. 
The dollar value of this 
year’s crops will un- 
doubtedly go down in 
history as the greatest 
= ever produced. 


MAY 10, 1949 


IMPORTANT TO YOU is the fact that wealth like 
this has been piling up for eight years. The “by 
heck” farmer of the comic strip has. been replaced 
by a scientific minded agriculturist. Modernization 
ae is everywhere .. . in machinery, equipment, homes and 
furnishings. The magic of modern communication ee, 

has made the wants of farm families and small town 
dwellers the same as those of your next door city 
— . . . and they all have plenty of money 
to ° 


fil, 
HAL 


= 


EQUALLY IMPORTANT is their overwhelming prefer- 
‘| ence for WIBW for service, entertainment and buy- 


y | 
ing guidance . . . a fact that is demonstrated year 
after year by independent surveys and by sales records 
of WIBW advertisers. 


w it 


SERVING AND SELLING 


“THE MAGIC CIRCLE” 
WIBW + TOPEKA, KANSAS - WIBW-FM 


es ww 


Rep: CAPPER PUBLICATIONS, Inc. @ BEN LUDY, Gen. Mgr. @ WIBW e@ KCKN-FM 
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KANSAS 


SMITH sEWELL REPUBLIC 


SHERMAN THOMAS 


STANTON GRANT e 
WICHITA 
[MORTON STEVENS 
BE 1946 Retail soles in Excess of $100 Million Cities shown are those having 


retail sales of $15.0 million or 


Ea 1946 Retail Sales $50.0 Million to $99.9 Million moss ta 1046 


pg 1946 Retail Sales $25.0 Million to $49.9 Million 
1946 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 
MANAGEMENT 


K ANS AS— Metropolitan County Areas 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


PULATION RETAIL SALES—1942 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
METROPOLITAN 1/1/48 CLD estimates alee ESTIMATES CONTROLS 
COUNTY 
FOUR STORE GROUPS =. oe 
AREAS (in thousands of dollars) 67D | ole: Gross Qual- 
Total Families} Dollars Dollars \income| % | % of | ity of 
(in /; (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A.| Mar- 
thou- thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) (U.S.A) Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
Kansas City, Kan.,- : 
Kansas City, Mo..61| 824.3| .8627| 268.5] 1,025,679| .7856| 183,486| 191,250| 47,477, 58,943).......... 1,296,776} .6865| 1,673| 4,830)......|...... 6915) 123 
Topeka......... 126] 115.6} .0789| 37.4) 150,801| .1155| 33,921| 17,641, 5,555|  9,845).......... 210,161| .1113| 1,818| 6,619|......|...... 1061) 134 
Wichita........ 134] 225.1] .1537| 72.7] 284,794| .2182| 53,738 30,033, 9,512| 16,494).......... 391,224) .2071| 1,738| 6,381|......|...... .1998| 130 
© SM, 1949. Before using these figures, see explanation page 19. 
LOOK BEFORE YOU WRITE 
Most of the questions readers will ask about the Survey of Buying Power have been 
answered in the introduction beginning on page 19. So before you write, wire or call 
the editors, re-read this section. Chances are that we will refer you to these pages anyway. 
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SALES MANAGEMENT 


oe 


‘WEBSTER 


fe) i 
— , Fort Dodge. 


AUDUBON GUTHRIE 


re TEFFERSON 
ie O iii eZ 
= Ottumwo © 
ance = DECATUR | WAY VAN BUREN 
Copyright by 
MANAGEMENT 
FEB 1946 rerait sates in Excess of $100 Million 7 
1946 Retail Soles $50.0 Million to $99.9 Mion tea ae ig 
ease] 1946 Retail Sales $25.0 Million to $49.9 Million more in 1946 
1946 Retail Sales $10.0 Million to $24.9 Million ‘is 
| '@) W A a ‘ ey i” The “SM” symbols mark original, exciu- 
a ae a sive estimates by SALES MANAGEMENT. 
City County City County City County 
Ames Serene eee eee eee n eee c eens Story Davenport «...+--sscrcccccccsccees Scott NES cic cond Keeed aba ones Jasper 
SSeutie ee rr Cass I MN 55 ass orcpstw acura aaa Polk ET ee ere ms Fayette 
Burlia le Re i ee ht tee Boone Dubuque ce sscccccccccecces - -Dubuque I, isin avon cc omawirw sensual Mahaska 
—e RERE AST ae Tome S Des omar Fort Dodge ----------+--seeee - Webster Ns i co tinaimeinna acess Wapello 
Cedar Rapids pene: "aie Do vcvcéeesdavcebees .--Lee GE. a ci ad apiece -Page 
GCINEEED wesesciccccesesees Appanoose Towa City «-.---++seeeeeeeeeee Johnson Sioux City ....---eeeeeeeeees Woodbury 
Charles ON cna ists a aie ee Floyd OREO ET OE Lee Spencer .20.--s-esscescscccccoces -Clay 
Sp ie a et Cherokee Marshalltown ........--.+..++- Marshall Storm Lake .....--+-+seeeee Buena Vista 
NN ay Ciena acanasibaweudeneas Clinton Mason City .....--..---se0- Cerro Gordo Waterloo ...-..---ss-eeeeee Black Hawk 
Council Bluffs ............ Pottawattamie Muscatine .....-scscscccccves Muscatine Webster City ...-----sseeeee -Hamilton 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
CID ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES ee 
FOUR STORE GROUPS ha 
CITIES (in thousands of dollars) yD Net Gross Qual- 
Total Families} Dollars = Dollars Income} % | % of ze 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of [U.S.A 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio le sands) |U.S.A.| ita ily | Code | Force tial Index 
Sa 12.9) .0088 3.7 9,988) .0077 2,021 284 259 ee 14,046) .0074| 1,089) 3,796) B 62.7 -0078} 89 
Adams............ 9.5) .0064 2.8) 6 ,665| .0051 1,219 ° 167 ~ 9,353) .0050} 985| 3,340) B | 60.4] .0053| 83 
Allamakee......... 16.6) .0114 4.7 14 635) .0112 2,239 779 243 fe 16,183) .0085; 975) 3,443) B 67.4 -0099| 87 
Appanoose......... 24.5) .0167 7.4 17,734) .0136 4 678 1,647 564 Bt cian 25 ,161| .0134) 1,027) 3,400) C 32.6 -0041| 84 
Centerville... ... 9.5! .0064 3.0] 13,868! .0106 3,185 ss 443 =a 13,185} .0070! 1,388! 4,395)......1...... -0080' 125 
*Withheld to avoid disclosure. © SM, 1949. Before using these figures, see explanation page 19. 
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To tap this 
THE AVERAGE FAMILY INCOME Ww ealthy market 
IN MASON CITY, IOWA use the 
MARKET INDEX 
143 Globe-Gaysette 
REPRESENTED BY MEMBER 
Jann & Kelley, Inc Northwest Daily Press Ass'n. 
New York, Chicago, Detroit, ) : Prog oes 
L Angeles, $ F i , ow i ress ss'n., 
spas ee tee =< IN MASON Cire. IOWA ° wg Moines 
in > aie ° » et ee eae, The “SM” symbols mark original, exclu- 
1OWA— (Continued)  —s_ ; sive estimates by SALES MANAGEMENT. 
A agg RETAIL SALES—1948 at EFFECTIVE BUYING INCOME—1948 _ 
1/1/49 ESTIMATES one CD ESTIMATES CONTROLS 
COUNTIES ; 2 a 
FOUR STORE GROUPS =. » 
CITIES (in thousands of dollars) yD Net Gross Qual- 
Total Families} Dollars Dollars Income} % % of | ity of 
(in % (in (in % Furn.- in % | Per | Per | Vol- | of | U.S.A.) Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) (U.S.A) Food Mdse. Drug | Radio Coce sands) |U.S.A.| ita ily | Code | Force} tial Index 
— en ee os premene | —— 
Audubon.......... 11.4) .0078) 3.1 10 049; .0077 2,130) 266 168 a 12,798) .0087| 1,123) 4,128) B 60.8 -0072, 92 
; Benton.......... 22.7| .0155 6.6 21,158; .0162 4,788 956 380 RR 25,013) .0133| 1,102) 3,790) A 51.5 0145 94 
Black Hawk... .132 96.4) .0658 29.2] 130,772) .1002 26 ,309 19,083; 3,628) 7,736].......... 151,155) .0800) 1,568) 5,177) A 11.6 -0831| 126 
AWaterloo... 76.7| .0524 23.3 108,279) .0829 20,629 18,450} 3,075 6,969 F 123 ,024 0651) 1,604) 5,280)......]...... -0678) 129 
Cedar Falls. . 14.8; .0101 4.6 15,823) .0121 3,773 ° | ee SS send 23,698; .0126) 1,601) 5,152]....../...... -0120) 119 
Boone......... 32.9 -0224 9.7 28 ,313| .0217 5 ,935 1,912 608; 1,015]........ ; 32 ,621 0173) 992, 3,363) A 36.3 -0195; 87 
Boone...... 16.4) .0112 5.1 20,498; .0157 4,297 1,842 426 729 H 19,344 -0102) = > & ie eee -0121| 108 
Bremer... ™= -0125) 5.2 19 ,833) .0152 2 ,857| 1,098 335 Se waseceaes 22,213) .0117| 1,214) 4,272) B 50.6 —_ 102 
| 
Buchanan 21.4) .0146 6.3 16 ,102| .0123) 2 ,985 584 289 Sat naceekd 18,215) .0097| 851) 2.891, B 51.4 .0115| 79 
Buena Vista 22.4) .0153 6.3 23,991; .0184 4,442 1,222 =). a 25,012) .0132| 1,117| 3,970) A 45.2 .0152, 99 
Storm Lake 7.6) .0052 2.3 13,962) .0107 2,421 1,098 259 A 11,705) .0062) 1,540) 5,089)......|...... 0074; 142 
Butter. . 17.1) .0117 5.0 14 ,350| .0110 2,750 142 305 eee 17,414) .0092| 1,018) 3,483) A 57.3 -0102, 87 
Calhoun. 17.2) .0117 4.9 17 ,224| .0132| 3 ,222 496 473 ER 21,107; .0112) 1,227) 4,308) A 51.3 Ot8) 102 
Carroll. . 23.7; .0162 6.4 25 ,154 .0193) 4 ,206 1,682 380 Pe isckecned 26 ,237| .0139| 1,107) 4,100) A 44.5 .0160)| 99 
Carroll... 6.7 -0045) 1.9 13,432} .0103 1,802 1,257 183 504 H 8,160) .0043) 1,218) 4,295)......)...... .0061) 136 
Cass....... 19.6} .0134) 5.9 22,789) .0175 4,132 1,418 443 REE 25,198) .0133) 1,286) 4,271) B 45.5 .0146) 109 
Atlantic 6.4) .0044 2.1 14,676} .0113 2,604 1,257 290 737 H 11,188) .0060) 1,748) 5,328)......)...... .0073) 166 
7 Cedar..... ; 16.3 0111) 4.9 16 ,550| .0127 2,912) 319 305 lle SREP 19,215; .0102) 1,179, 3,921; A 58.9 .0111) 100 
Cerro Gordo. . 46.8 0320) 13.3 64 ,192| .0492 11 147 8,990; 1,806) 3,309)........ ‘ 71 838) .0380| 1,535 5 401) B 20.2 -0402 126 
Mason City 30.7 -0210) 8.7 53,986) .0414 9,244 8,916 1,580 3,003 G 50,962) .0270| 1,660 5,858) ssasieiahineaciad -0301| 143 
Cherokee 22.4 +0153) 6.2 18 ,712| .0143 3 677 1 ,363 426 SES 23 910) .0126| 1,067 3 ,856| A 48.1 - 0137) 90 
Cherokee 8.6 ae 2.6 13'249| .0101 2,785 e 289 43) H 10,458} .0055| 1,216) 4,022)......]...... -0069) 119 
Chickasaw 14.8) 01) 4.2 12 ,759| .0098) 2,458 550 213 ae 16,105) .0086) 1,088 nad B 57.9 -0093| 92 
Clarke. ... 9.8 -0067) 3.1 7,196 -0055, r 1,657 743 138| i kiswieee 9 ,431| .0050| 962) 3,042; C 58.1 .0055| 82 
18.1! -0123) 5.2 25,295) .0194 3,495) 1 ,807 624 SS 24 821) .0131| 1,371 4,773| A 46.2 0148) 120 
Spencer 9.2) 0068) 2.9 19,477 0149) 2,622 ° 517 ° H 12,584) .0067| 1,368) 4,339)......]...... = 144 
ny | | 
Clayton... 24.0) .0164 6.9 17 ,285| .0132 3 ,239 177 442 st Oe 28 628) .0152) 1,193) 4,149, A 57.1 0148; 90 
Clinton. . 50.5) .0345| 14.9 51,224) .0392 11 ,743 5,418) 7, ae? eee 80 ,844) .0428) 1,601 “on A | 25.8 .0401| 116 
Clinton 32.2 .0220| 9.7] 39,238) .0301) 9,411) 5,260) 929} 2,687] H 59,663] .0315| 1,853) 6,151|......|...... .0292} 133 
Crawford 20.1) .0137) 5.4 17,123) .0131 3,476, 1,063 350 ee 2 21,705) .0114 1 ,080| 4,019, A 58.6 .0124| 91 
Dalias.... 24.6) 0168) 7.5 23 930; .0183) 6,771) 1 ,807 624 ee 32,812) .0174| 1,334, 4,375) A 39.9 .0176| 105 
Davis. . 10.6) -0072) 3.2 6 ,359 .0049/ 1,384 230 182 Se aetsacers 10 ,338| .0055 e75 3,231) C 63.3 .0057| 79 
Decatur. . P 13.2 -0090, 3.9 9,396) .0072 2,512) 585 244 iatsiebied 13 ,244| .0070 1,003) 3,396) C 54.9 .0075| 83 
Delaware... 17.5 .0120) 4.8 14 ,187| .0109) 2,513) 389 350 TREE. 18 ,875| .0100 1.079 3,932) B 56.7 .0107| 89 
Des Moines. . : 46.6; .0318 14.7 48 ,031 .0368) 11 ,455) 6,226; 1,606) 2,467].......... 67 ,698| .0359| 1,453) 4,605) B 18.3 0354) 111 
Burlington 36.8 .0251 11.9 43,612) .0334| 10,441) 6,225 1,538) 2,361 G 55,974) .0296) 1,521) 4,704)......|...... .0298) 119 
Dickinson. . 11.3 ats 3.2 13 ,106) -0100 2,731) me " San ateaten 14,799) .0078| 1,310) 4,625) B | 45.1 7 109 
} | | | 
Dubuque.......147} 68.1) .0465, 18.8] 82,326) .0631| 15,630} 15,927) 1,845) 4,406].......... 108 ,935| .0577| 1,600 5,794) B | 17.2 -0571) 123 
: @Dubuque...... 52.9! .0361 15.0 68,824' .0527 13,695: 15,326! 1,752! 4,251 F 89,592! .0474 1,694| er ere .0467| 129 
@ See end of state “New Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure, 


A See end of state ‘‘Metropolitan County Areas.” 
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NEW Doody AREA 


COINCIDENTAL 

PROVES ONLY kglo cives 

DOMINANT COVERAGE IN 
THIS RICH MARKET S 


Y. et 
“Sa “en te 
me 
_ aaa ) 
+ z 4 e & =. ~ = 
< G 7 >is 


kglo AREA sTuDY -+- EDW. G. DOODY Co. 


To determine the depth of ture of KGLO dominance 
listening in the heart of its in the important rural 


29 county BMB §area, market of Northern Iowa 
KGLO commissioned Edw. and Southern Minnesota. 


G. Doody & Co., St. Louis, Get your copy of this 
to conduct a‘ COINCIDENTAL Doody COINCIDENTAL sur- 
survey. This survey is the vey to verify your radio 
first of its kind, covering coverage in this important 
the core of this prosperous, aiiwet motet Cunsees 
balanced urban-farm mar- Wal Roth hil d. Nat'l 

ket which has more wealth, alter J. Rothschild, Nat'l. 

per capita, than any other Sales Mgr., Lee Stations, | 
area of equal dimensions in Quincy, Illinois, or call 
the U. S. Adequate samp- your WEED & CO. repre- 
ling gives an accurate pice sentative, 


STATIONS 


MT QUINCY 
WTAD ILLINOIS 
930 K.C., 1,000 Watts 
CBS Affiliate 


COVERAGE — 34 Mississippi 
Valley counties in Iilinois, Miss- 


k g ] 2 MASON cur 


1300 K.C., 5,000 Watts } a 


CBS Affiliate 


COVERAGE — 29 rich counties 
in Iowa and Minnesota. Urban 


= 
= 
> 


communities include Mason City 
and Charles City, Iowa; Austin 
and Albert Lea, Minnesota. 


Audience produces more corn, 
hogs, gtain-fed cattle, oats, eggs, 
poultry, and cash farm income 
than any other area of equal 
dimensions in United States. 


KGLO — FM 
101.1 MC ERP 16,000 Watts 


ouri, and Iowa... almost equal 
division between urban and farm 
listeners. Cities include Quincy, 
Illinois; Hannibal, Missouri; and 
Keokuk, Iowa—core of pro- 
ductive Illinois-Missouri-lowa ag- 
ricultural region. Continuing 
Doody Surveys prove WTAD’s 
consistent dominance. 


WTAD — FM 
99.5 MC ERP 53,000 Watts 


REPRESENTED BY WEED & COMPANY: NEW YORK « CHICAGO © DETROIT * BOSTON © ATLANTA * HOLLYWOOD «¢ SAN FRANCISCO 
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CEDAR RAPIDS, 


CEDAR RAPIDS MARKET FACTS 


Population: *78,000 


Manufacturing: 1948 volume $200,000,000 for principal 
manufactured goods . . . cereals, corn products, meat 
packing, milk processing machinery, radio transmitters and 
receivers, earth moving and road building equipment, phar- 
maceuticals, etc. 


Retail Sales: *Retail sales $117,594,000. Food sales $20,- 
314,000. General merchandise sales $17,913,000. Drugs 
$5,017,000. Furniture, household, radio $8,629,000. 


Income: *Net effective buying income, $138,114,000. Per 
capita income, $1,874. Per family income, $6,005 


Cedar Rapids, Iowa, is a test market for 
Burgoyne Grocery and Drug Index 


IOWA 


16-COUNTY AREA MARKET FACTS 


Population: 
Retail Sales: *Retail sales $436,297,000. Food sales $79,- 


*422,800 


Test Your Product... Improve The Sale of Your Product 


in one of America’s most diversified industrial and productive agricultural markets 


894,000. General merchandise sales $38,905,000. 
$11,930,000. Furniture, household, radio $19,565,000 


Income: *Net Effective Buying Income $543,511,000. 


Gazette Circulation: 


Over 54,000 daily and Sunday in 
16 eastern Iowa counties. Carrier delivery service in 125 


eastern Iowa towns. 100% coverage Cedar Rapids . 
Linn County. 


*Sales Management's 1949 Survey of Buying Power 


Che Gedur Rupids Guzette 


CEDAR RAPIDS, IOWA 
Gazette Radio Stations KCRG and KCRK(FM) 


Drugs 


- 9% 


10 W A— (Continued) 


The 


““SM”’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES ADVERTISING 
1/1/49 ESTIMATES tia ESTIMATES CONTROLS 
COUNTIES 
a ‘mbetaodeeh eons | egory| ne a sit 
2. in 
Total F Dollars income] % | % of Wy of 
(in | % | Gin %, Furn.- (in 7% | Per | Per | Vole | of |US.A 
thou- of thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) U.S.A.| Food Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Code|Force| tial | Index 
ee 13.0} .0088 3.6 0124 3,184 ° ° | 18 ,305| .0097| 1,408 5,085 B | 42.5] .0103| 117 
Fayette........... 30.1} .0206 8.6 -0209 4,970 2,053 664) 1,2441.......... 32,266) .0171| 1,072) 3,752; A | 47.0 .0189| 92 
Oclwein......... 8.9} .0061 2.6 .0107 2,494 .1576 259 572) 4H 12,777| .0068|' 1,436] 4,914)....../...... .0078| 128 
ae 20.8) .0142 6 -0151 3,896 1,275 ee SEE 22,983) .0122| 1,105) 3,768} B | 38.6 .0135| 95 
Charles City..... 11.1} .0076 3 .0105 2,877 1,221 335 osc akins 12,089] .0064) 1,089] 3,358)......]...... .0079| 104 
Franklin........... 15.5| .0106 4 0119 2,731 585 243 a 16 676) .0083| 1,011) 3,484) A | 60.4 .0098| 92 
Fremont........... 13.2} .0090 3 0063 2,202 193 305 BES 12,415) .0065| 941) 3,183) B | 58.6 .0069| 77 
PEP 14.8) .0101 4.4 0112 2,695 814 334 ERE 17,152} .0091) 1,159) 3,898) A | 54.2 .0099| 98 
Grundy........... 13.5| .0092 3.9 0096 1,875 354 320 ae 15 ,891| .0084/ 1,177, 4,075) A | 60.5] .0089) 97 
Bi cncccssacs 16.7| .0114 5.0 .0091 3,277 461 305 Re 15,997) .0085| 958) 3,199) B | 57.1 .0093| 82 
Hamilton.......... 20.1) .0137 5.5 0151 4,024 1,683 427 ee 22,798) .0121| 1,134) 4,145} A | 48.2] .0133) 97 
Webster City 8.1] .0055 2.5 .0103 2,822 ° 306 894 HH 12,403} .0066| 1,531) 4,961]......|...... .0075| 136 
Hancock.......... 15.6) .0107 4. 0103 2,203 177 305 Ms uasunes 15,722) .0083] 1,008) 3,743! A | 60.6 0094] 88 
ERASERS! 23.5| .0160 7.0 -0207 5,152 1,221 564 a 23 ,756| .0126| 1,011, 3,304, A | 42.7] .0157) 98 
Harrison.......... 21.9) .0150 6.3 0125 2,967 613 473 21,567} .0114) 985) 3,423} B | 63.2] .0126) 83 
eee 20.1| .0137 6.2 0097 2 658 1,045 305 20,280) .0107| 1,009| 3,271} B | 46.7} .0110) 80 
Pe 13.5) .0092 3.6 0083), 2,167 548 243 13,321] .0071| 987| 3,700} B | 57.0]  .0079| 86 
Humboldt......... 12.9) .0088 3.6 0092 2,166 177 259 14,014) .0074| 1,086) 3,893) B | 50.9 0082) 93 
aT 10.1} .0069 2.8 0079 1,965 744 ° 13,705] .0072| 1,357| 4,895} B | 55.6]  .0074) 107 
WO. si casicesste 16.9) .0115 4.7 0126 2,750 319 335 19 ,676| .0105| 1,164) 4,186) B | 57.5 0113) 98 
Jackeon........... 19.6} .0134 5.8 0139 3 ,805 867 473 23,213) .0122] 1,184) 4,002} B | 53.9] 0130) 97 
occu ade 33.9] .0232 9.9 0200 5,188 2,586 745 40 ,068| .0213| 1,182| 4,047) A | 39.7] .0213) 92 
Newton......... 16.3) .O111 4.8 -0130 3,477 ° 517 21,676] .0114] 1,330] 4,516)......|...... .0118| 106 
Jefferson.......... 15.6} .0106 4.8 0108 2,985 1,187 380 18,107} .0095| 1,161) 3,772) B | 41.4 .0101| +95 
Johngon........... 36.8} .0251 11.1 0357 8 ,921 6,807) 1,305 51,122) .0270| 1,383) 4,606} A | 30.8 .0292| 116 
lowa City....... 20.4| .0140 6.8 0322 7,663 ° 1,175 31,744] .0168| 1,556] 4,668)......|...... .0209| 149 
BR idvnssesars 20.4) .0139 6.0 -0127 2,750 550 289 18 613) .0099} 912) 3,102} A | 53.3 .0115| 83 
Keokuk........... 17.5| .0120 5.7 0119 3,039 407 381 28 ,767| .0152| 1,644) 5,047) B | 56.9 .0136| 113 
Kossuth........... 26.7| .0182 6.8 0191 4,224 743 563 31,698] .0168| 1,187] 4,661, A | 56.8] .0178) 98 
ARERR Es 47.6) .0325} 15.0 .0300 8 ,965 4,232) 1,202 64 ,736| .0343| 1,360) 4,316) B | 19.4 .0327| 101 
Keokuk......... 19.9] .0136 6.5 0111 3,329 1,544 455 26,208) .0139] 1,317] 4,082)......|...... .0130} 96 
Fort Madison.... 16.9] .0115 5.3 .0161 4,904 2,688 698 25,305] .0134] 1,497] 4,775|......|...-.. .0138| 120 
RE acisees 19} 101.2) .0691 31.7] 137,536) .1053| 24,461 21,606) 6,387 173 ,254| .0917| 1,712] 5,465) A | 14.4 .0913) 132 
AtCedar Rapids... 73.7| .0503 23.0] 117,594| .0900| 20,314 17,913] 5,017 138,114) .0731| 1,874] 6,005]......|....-- .0736| 146 
7 Reliable later estimates place Cedar Rapids population *Withheld to avoid disclosure. Before using these figures, see explanation ft 9. 
at 78,000. : A Set end of state ‘‘Metropolitan County Areas.”’ © SM 
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SALES MANAGEMENT 


GENE EMERALD 
AN AFTERNOON FAVORITE 
Music (Live and Wax) and Visitin’ 

3:15-4:45 P.M. 


DON BELL 
MUSIC & FUN DISC EMCEE 
6:00-8:00 A.M & 12:45-1:30 P.M. 


BILL RILEY H ' AL "I " COUPPEE 
QUIZ-WHIZ The Station With age Ee SPORTS 
AUD PART EMCEE TWICE DAILY 
The Fabulous 
PERSONALITIES 


and Astronomical 


AL ROCKWELL 
LATE-EVENING PRINCE 
OF PLATTERS 


BETTY WELLS 
“First Lady In lowa Radio” 
11:30 A.M. COMMENTATOR 


Consistently Among the 
Nation’s TOP 20 
Rated Stations 


” 


CHARLES McCUEN 
NEWS ACE 
7:15 & 8:00 A.M. - 12:15 P.M. 


RIES TUTTLE 
OUTDOORS EXPERT 
FOR KRNT & TRIBUNE 


ASK A KATZ MAN ABOUT | 


DES MOINES . 
and KRNT — The - 
Register and Tribune Station 


“A Leader In The Nation... 
The Leader In Des Moines!” 


RUSS VAN DYKE } 
NIGHT NEWS KING 
10:00 & 11:00 P.M, 


GORDON GAMMACK 
6:00 P.M. NEWS-MASTER 
(TRIBUNE COLUMNIST) 


Terrific Salesmen in a Market Rich, Ripe, and Ready. Look! . . . lowa Ranks Ist in Net Farm Dollars, 7th in Per Family Income . . . Polk 
County (Des Moines) ranks 2nd in Net Effective Buying Income Per Family Among the Nation’s 200 Counties Leading in Population, 3rd in 
Quality of Market Index Among Metropolitan Counties. (These figures shown in 1948 issue of Sales Management Survey of Buying Power) 
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THE MOST AMAZING FACT ABOUT AMERICA'S MOST AMAZING NEWSPAPERS 


25,112,290 LINES 


OF ADVERTISING IN 1948 IN THE DAVENPORT NEWSPAPERS! 


America's largest advertisers can't be wrong. That's proof enough 
that the Davenport newspapers should be included on every schedule. 


THE DAVENPORT: 
NEWSPAPERS : THE DEMOCRAT & LEADER: 


Davenport, lowa 


THE DAILY TIMES 


REPRESENTED BY: JANN & KELLEY, INC. 


: DAVENPORT, IOWA 


10 W A— (Continued) 


The ‘‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES * 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS § 
COUNTIES SALES oe 
aa. rove stone ongurs ms — = 
n L. 
Total Families} Dollars CD Dollars \Income| % % of | ity of 
(in | % | (in (in % Furn.- (in % | Per | Per | Vole | of |U.S.A.| Mar 
thou- | of | thou- | thou | of General House- | Volume | thou- | of | Cap-|Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food idse. Drug | Radio sands) | U.S.A.) ita ily | Code | Force] tial Index 
ee 11.4) .0078} 3.4] 9,824] .0075| 2,021 231 183} 240).......... 12,229] .0065| 1,073| 3,597; B | 64.9] 0071) 91 
emanate 12.7| 0086] 3.9] 11,639) 0089] 2,967) 1,417) 288) 22)... 15 ,322| .0081| 1,206] 3,929, c | 50.4] .0084| 98 
Lyon 14.8| .0101 3.7] 10,681] .0082} 1,931 674) 244) 8A}... 17,222| .0001| 1,164] 4,655) A | 60.9] .0090| 89 
Madison. . 13.7| 0094 4.2] 11,436] .0088) 2,731 i ewan 14,399| .0076| 1,051| 3,428, B | 57.9] -.0083| 98 
Mahaska. 25.8| 0176] 8.1) 25,071| .0192} 4,296, 3,542} 701) 1,300).......... 29,430) .0156| 1,141| 3,633) B | 42.4] .0171| 97 
Oskaloosa 12.6} .0086) 4.5) 21,086] .0161 3,350 . 624 1,317] H 15,500] .0083| 1,231) 3,446|......|...... 0107| 124 
Marion... 26.0) .0178} 7.9] 22,829] .0175| 5,426} 1,063} 380| agal.......... 29,491| .0156| 1,134] 3,733 B | 39.8] .0166| 93 
Marshall... 39.6, .0270} 11.5] 45,571) .0349| 9,374] 6,724, 616, 2,184).......... 54 ,806| .0290| 1,384| 4,766, A | 28.4] 0304! 113 
Marshalltown 25.2| .0172} 7.8] 39,602] .0304| 7,856 . 518} 1,980) G 37,154| .0197| 1,474] 4,763|......]...... .0224| 130 
Mille... .. 14.5| .0099} 4.2] 10,395] .0080/ 2,329 a | nn ae 11,876| .0063} 819| 2,828, B | 51.7] .0075| 76 
Mitchell... 13.7| .0093} 3.8] 12,536] .0006, 2,548 620} 212) 63a).......... 16,138] .0085| 1,178| 4,247, B | 55.4] .0090| 97 
Monona... 16.3| .0112} 4.6] 13,902] .0106| 2,658 319} 250) 129).......... 16 ,938| .0090| 1,039] 3,682 B | 53.8] .0090| 88 
Monroe........... 12.9| .0088} 3.7] 9,069) .0069| 2,513 744) 182)  376).......... 11,845] .0062) 903| 3,147 © | 48.4] .0069| 78 
| Montgomery 15.4| .0105 4.7] +—-16,694| .0128| 3,095 991 380} 686).......... 20 ,675| .0109| 1,343| 4,399, B | 42.8] .0114/ 109 
Muscatine......... 35.7 0244] 11.2] 35,359! .0271 8 448 . 716} 1,799).......... 46 ,339| .0245| 1,298, 4,137) B | 25.6 |  .0253| 104 
Muscatine....... 25.8| .0176| 8.4]  28,075| .0215| 6,535) 3,542} + 497| «1,666 «=H 34,314] .0181| 1,330] 4,085)......|...... 0190| 108 
O’Brien........... 17.9| .0122} 4.8] 21,605) .0165) 3,805} 1,630} 350, 7I7).......... 25 ,368| .0135| 1,417, 5,285] A | 46.7] .0141| 116 
Osceola........... 10.6| .0072, 2.7] 9,886] .0076| 1,929 620; 168) 210).......... 12,307) .0065| 1,161| 4,558) B | 58.1} .0070| 97 
call 25.9| .0177} 7.9]  34,937| 0268} 5,079} 3,259) 837 7I7).......... 28 ,720| .0152| 1,109| 3,635, B | 41.3]  .0192| 108 
! Shenandoah... .. 8.8} .0060/ 2.7] 19,635] .0151|  2,750/ 2,301/ 564 435) 4H 11,834] .0062| 1,345] 4,383|......|...... 0088) 147 
Palo Alto.......... 15.9| .0108 4.2] = 15,084| .0116| 2,858 726) 305) 419).......... 17,446| .0092| 1,097] 4,154 A | 55.1] 0102) 94 
Plymouth.......... 22.6] .0155} 6.0] 19,608] .0150/ 3,567; 1,221) 426] 636).......... 23 ,106| .0122| 1,022| 3,851] A | 57.1] .0137| 88 
Pocahontas........ 15.6| .0106| 4.2]  13,901| .0106| 2,459 2e4} 427| Ss... 18,275| .0097| 1,171| 4,351 A | 56.2] .0102| 9% 
ean 36] 218.9] .1495| 68.4) 309,096| .2368| 58,476] 54,793) 10,327| 23,689].......... 389 ,404| .2063| 1,779} 5,693, B | 5.3] .2041| 137 
ADes Moines 185.4] .1267| 57.9] 204,176] .2254|  53,257| 54,758] 9,972) 23,6301) D 349,484] .1851| 1,885] 6,036|......|...... 1855| 146 
} Pottawattamie...85] 68.9] .0471| 20.3] 63,214| .0484| 15,621 5,870| 2,229] 2,173].......... 94 ,671| .0501| 1,374| 4,664 A | 25.9 |  .0490/ 104 
; Council Bluffs..| 46.4) 0316) 14.1] 51,140] 0301] 12,858] 5,652| 1,865) | 1,066, G 66,867| .0354| 1,441| 4,742|......|...... 0358) 113 
; | 
Poweshiek......... 19.0, 0129 5.6] 18,162) .0139/ 4,223 «1,045, 442} Ss)... 26 ,353| .0140| 1,387| 4,706 B | 49.0]  .0138/ 107 
Ringgold.......... 10.1| .0069 3.2}  6,012| .0046| = 1,292 231 168} 129)... 9,045| .0048| 896] 2,827, B | 63.7} .0052| 75 
RIE ie. 17.8 .0120/ 4.8] 16,755| .0128) 2,695 407; 350} Ss a9}... 21,445| .0113| 1,225| 4,468 A | 61.9] .0119| 99 
0 32 97.5 .0665 30.5] 125,689) 0963, 25,524 20,468) 3,054) 9,057).......... 186 ,063| .0985| 1,908| 6,100; B | 10.6] 0914) 137 
ADavenport....| 80.6) .0551| 25.1] 116,766} .0805| 22,698]  20,460| 2,932) ° E 159,871| .0847| 1,984) 6,369|......|...... .0802| 146 
Shelby............ va) 0110, 4.3] = 14,512) .0111 2,385 300; 334 290).......... 20,059| .0106| 1,246| 4,665 A | 60.2| .0108| 98 
ies tecescas 27.3) .0187/ 7.01 20,261! .0155| 3,404 901; 472} 499).......... 24 ,429| .0130! 995| 3,490 A | 57.7| .0149| 80 
A See end of state ‘Metropolitan County Areas.” Withheld te one fieteeme. Before using these figures, see explanation page 29. 
© SM, ; 
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BY EVERY MEASUREMENT, 


lIOWA’S 


OUTSTANDING LEADER 


Covera e 
7 


© 


BROADCAST AUDIENCE 


WHO .-1I16 COUNTY AREA 
Winter 1948 


C. E. HOOPER, INC. 


MEASUREMENTS 


To GET a true picture of radio in Iowa, 
you need only to read one, two, or “all 
three” of the three greatest audience- 
study projects ever carried on in this 
State... 


The Winter 1948 Listening Area 
Coverage Index by C. E. Hooper gives 
station-preferences for 116 counties in 
Iowa, Minnesota and Missouri — credits 
WHO with 3 times as many first-prefer- 
ence votes (Morning, Afternoon and 
Evening) as the next Iowa station. 


The 1948 lowa Radio Audience Sur- 
vey gives the same overwhelming evi- 
dence of WHO's leadership throughout 
Iowa. In the 98 (of 99) Iowa counties 
surveyed, WHO is “heard regularly” by 
76.7% of daytime listeners, as against 
30.1% for the next station. 


MAY 10, 1949 


The 1946 BMB Station Audience 
Report credits WHO with a daytime 
audience in 229 counties, representing 


764,400 families. WHO has a 50% 
or better penetration in 114 of these 
counties. 


By any standard, WHO is Iowa’s first 
station, and one of the top stations in 
America. Write us or ask Free & Peters 
for all the evidence. 


WhO 


+ for lowa PLUS # 


50,000 Watts 


Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 


Des Moines ... . 


FREE & PETERS, INC. 
National Representatives 
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Pardon the superlative - - but it's the only 
word that really fits the four-state, fifty- 
five county, 


According to estimates published in this 
issue of Sales Management there are 
only 37 counties in the United States 
whose farm income for 1948 reached or 
exceeded 25 million dollars. Out of the 
37 productive counties which can claim 
this distinction, 16 of them are concen- 
trated in Siouxland, the A. B. C. trading 
and market territory of Sioux City, lowa 
This concentration of wealth undoubtedly 
makes Siouxland the RICHEST farm 


‘region of its area in the world 


SIOUX CITY JOURNAL-TRIBUNE 


REACH A TOP MARKET Se a oe nel & NELLEY, BEC. | 
WITH THE MONEY TO | 


mc) Y |. wih... 


MORNING EVENING SUNDAY 


| a i The ‘“‘SM’’ symbols mark original, exclu- 
10 WA (Continued) , sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE . ADVERTISING 
1/1/49 ESTIMATES CxD ESTIMATES CONTROLS 
COUNTIES SALES 
FARM 
CITIES pate te my Gross Qual 
in Net jual- 
Total Families} Dollars , ae CyD Dollars Income} % | % of | ity of 
ce | 2 | oe | oe | 2 ie Fur | ain | % | Per | Per | Vole | of |u.8. A.) Mar 
en: ouse- ume ou- ‘am- | ume en- 8 
. sands) U.S.A. sands) | sands) |U.S.A.| Food Mdse. Drug | Radio e sands) | U.S.A. 4 ily | Code | Force Index 
iccecsccisees 38.9) .0265} 11.4) 43,804) .0336 9,412 3,719 960} 1,744].......... 46 ,804| .0247| 1,203 4,106] A | 29.5 0277) 105 
Ames........... 15.6| .0106 4.9] 26,545] .0203 5,570 2,869 623} 1,204 4H 21,482| .0114| 1,377] 4,384]....../...... .0139| 131 
oat e 21.7] .0148 6.3} 18,874) .0145 3 ,604 514 396 RE 22,705) .0121| 1,046) 3,604] A | 54.6 0134| 91 
i ae 13.5) .0092 4.3 8,132] .0062 1,930 284 289 SRS 12,969] .0068| 961) 3,016} B | 57.7 0071} 77 
Union 15.4] .0106 4.8] 16,165) .0124 3,039 1,452 487 4 Neer. 20,137) .0107| 1,308] 4,195} B | 37.7] .0112) 106 
Van Buren 12.2) .0083 4.0 6 685) .0051 1,639 176 90 Ra 16 ,586| .0088| 1,360| 4,147) C | 58.5} .0076) 92 
Wapello........... 49.4) .0337| 15.5) 465,196) .0346) 10,739 4,960) 1,535} 2,968).......... 66 552) .0352| 1,347| 4,294 B | 15.6} .0347| 103 
i Ottumwa........ 41.7) .0285) 13 42,122) .0822 9,700 ° 1,458 ° G 57,834) .0306| 1,387] 4,449)......|...... .0307| 108 
Warren........... 17.1) .0117 5.2] 12,046) .0092 2,822 461 228 _ een 24,164) .0127] 1,413] 4,647) B | 55.0} .0115) 98 
Washington 19.3] .0131 5.8] 21,076) .0161 3,223 2,037 487 ee 23,244) .0124| 1,204) 4,008} A | 47.3} .0137| 105 
Wayne............4 12.7] .0087 4.1 8,011] .0061 2,021 407 228 Seen 12,906! .0068! 1,016! 3,148 C | 64.4} .0070) 80 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
| 362 


SALES MANAGEMENT 
| 


Lig Aggie Se3: 
When buying IOWA buy the WNAX s#ajor market — intensive coverage 


in IOWA, NORTH DAKOTA, MINNESOTA, SOUTH DAKOTA, NEBRASKA 
— 308 of America’s richest counties! 


*. WNAX Bee 
Katz watts 


Man SIOUX CITY — YANKTON pee f° 8 6-9 e.c 
Affiliated with American Broadcasting Co. 570 K.C. 
° The ‘“‘SM’”’ symbols mark original, exclu- 
10 W A— (Continued) aa sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES 6D SALE yD ADVERTISING 
1/1/49 ESTIMATES paneen ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS — 
CITIES (in thousands of dollars) CD Net Gross 
Total Families} Dollars aaa Dollars Income} % % of | ity of 
(in | % | (in (in | % Furn- (in | % | Per | Per | Vole | of [U.S.A 
thou- | of | thou- | thou- of General House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code |Force} tial | Index 
Webster........... 43.4) .0296/ 13.2] 58,798] .0450) 10,061 ° 1,204] 2,267].......... 66 ,105| .0350| 1,523| 5,008) A | 26.6]  .0369) 125 
Fort Dodge...... 27.8] .0190 8.5] 49,450] .0379 8,015 8,572; 1,085) 2,252] G 46,701] .0247| 1,680) 5,494]......]...... 0275) 145 
Winnebago........ 13.5| .0093 3.5] 15,185) .0116 2,512 621 305 ee 15,214) .0080] 1,127| 4,347) B | 62.9] 0093) 100 
Winneshiok........ 21.4) .0146 5.8] 18,221) .0140 3,277 1,363 335 21,382} .0114) 999/ 3,687| B | 57.9] .0128| 88 
Woodbury...... 113] 105.1) .0717) 30.8] 141,956] .1087} 27,762) 26,045) 4,382) 6,124).......... 195 ,636| .1036| 1,861) 6,352) A | 13.6]  .0888) 138 
ASioux City..... 92.4] .0630/ 27.9] 129,890) .0995| 26,705) 25,904) 4,015) 4,961] D 176,131| .0932] 1,906] 6,313]......]...... 0891) 141 
See 11.4] .0078 3.0 8 ,254| .0063 7,711 ° 183 ee 11,362] .0060| 996] 3,784) B | 58.7] .0065| 83 
See 19.1] .0130 5.5] 18,773) .0144 3,987 514 517 620].......... 25 ,844| .0136| 1,353| 4,699) A | 47.7] .0137| 105 
Total Above Cities..} 1,046.1) .7141 223.0) 1 ,510,687)1.1871 293,673] 208,721) 44,642 76,126] Sc edaee 1,747,034| .9249| 1,670] 5,399]......|...... 9524) 133 
State Total........ 2 643.211.8043 790.11 2,774,819'2.1254 546 ,226| 292,030| 72,594 126 9341 ae 3,544 ,827/1.8766! 1,3411 4,544/...... 35.8 | 1.9368! 107 
10 W A— Metropolitan County Areas 
Cedar Rapids. ...19 11.3 .0691/ 31.7] 137,536| .1053) 24,461) 21,606) 5,387) 9,047].......... 173,254) .0917| 1,712] 5,465)......]...... .0913| 132 
Council Bluffs, lowa 
“Omaha, Neb....85} 358.9) .2452) 108.2] 430,165| .3206) 99,573 56,603) 13,975| 26,785].......... 633.781| .3355| 1,766] 5,857|......|...... .3157| 129 
Davenport, lowa— ; 
Rock Island- F 
Moline, tll.....32] 231.9] .1582} 71.9] 252,403) .1934] 55,613]  39,577| 6,208) 15,576].......... 409,301) .2167| 1,765] 5,693)......|...... -1980| 125 
Des Moines.....36] 218.9] .1495| 68.4] 309,096] .2368| 58,476] 54,793] 10,327) 23,689].......... 389,404] .2063| 1,779] 5,693)....../...... .2041| 137 
Sioux City...... 113] 105.1) .0717; 30.8} 141,956) .1087| 27,762) 26,045) 4,382) 5,124].......... 195,636] .1036| 1,861| 6,352)......|...... .0988| 138 
Waterloo....... 132} 96.4) .0658 29.2) 130,772] .1002) 26,309} 19,083] 3,628) 7,736].......... 151,155| .0800| 1,568| 5,177]......]...... .0831| 128 
10 W A— New Metropolitan County Area 
Dubuque....... 147 ~ aad 18.8] 82,326] .0631} 15,630} 15,927) 1,845] 4,406].......... 108,935] .0577| 1,600] 5,794)......]...... .0571| 123 
A See end of state ‘“‘Metropclitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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IT MAY SOUND REPETITIOUS, BUT... 


Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 
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oon sume BOTTINEAU ROLETTE CAVALIER 
Wiliams 
BENSON 
McKENZIE 
WELLS 
DUNN 
eben BILLINGS L 
“Tr 
STARK 
rs METTINGER TOCAN 
BOWMAN ADAMS 
McINTOSH 
ear 1946 Retail Sales in Excess of $100 Million Copyright by 
1946 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having MANAGEMENT 
retail sales of $15.0 million or 
hescigil 1946 Retail Sales $25.0 Million to $49.9 Million poate 
1946 Retail Sales $10.0 Million to $24.9 Million if 4. 
% y 
N O RTH DAK Oo TA The “SM” symbols mark original, exclu- 
oot the tlh ah AT tba sive estimates by SALES MANAGEMENT. 
City County City County City County 
Bismarck a east ie ee Burleigh RO. sieves ccedeunscobawesaeneinn Cass ED bcs cnc arccneraecent Stutsman 
ES i cree Ramsey Grand Forks .........+.s- Grand Forks tga Shae in wd Stade loreal Ward 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
SM ESTIMATES SM SALE ADVERTISING 
1/1/49 ESTIMATES jos ESTIMATES CONTROLS 
28 ES 
COUNTIES rn 
CITIES inte tan bp ary N Gross Qual 
n thousands ars) et ual- 
Total Families} Dollars Dollars Income| % % of | ity of 
(in % (in (in % Furn.- % | Per | Per | Vol- | of |U.S.A.| Mar- 
thou- of thou- thou- of ? General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force} tial | Index 
Adams. .. 4.1| .0027 1.1 3,789; .0029 750 264 87 e 5,459) .0029) 1,331) 4,963) C 62.0 .0029| 107 
«wives acede 14.5) .0099 3.9] 17,997; .0138 3,489 2,209 377 632 23,503) .0124| 1,621) 6,026) B 62.2 0123 124 
Benson. . 9.8 .0067 2.4 6,515; .0050 1,800 as 189 Fee 9,402} .0050| 959) 3,918] B 65.6 -0053| 79 
} 
Billings... .. 1.6} .0011 4 393; .0003 a eee ° 1,365) .0007; 853) 3,413) F 79.6 peed 64 
Bottineau. 11.2) .0077 3.1 9,610| .0073 1,781 189 276 SARE ER * 13,116) .0070| 1,171) 4,231; B 66.4 poeta 94 
Bowman.......... 3.4| .0023 1.0 4,112} .0032 845 264 131 © Bs cscdeed 5,004) .0026) 1,472) 5,004) D 61.5 -0027) 117 
Burke........ 6.7| .0046 1.8 4,437| .0034 1,200 189 131 ee 8,217| .0043| 1,226) 4,565, C 60.0 .0041| 89 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
Looking For Something? The Table of Contents is on Pages 1, 3 and 5. 
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North Dakota folks did mighty well in 1948 


“Average Farm income $9,147.” 


Successful Red River Valley Dealers have been rec- 
ommending The Fargo Forum and North Dakota- 
Minnesota families have been reading The Fargo Forum 
(now over 48,000 paid circulation) since 1878. 


THE FARGO FORUM 


Published Morning, Evening and Sunday 
Fargo, North Dakota 


Affiliated with Radio Station WDAY Representatives, Kelly-Smith Co. 


. + The “‘SM”’ symbols mark original, exclu- 
NORTH DAKOTA — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 "WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE 1 ADVERTISING 
1/1/49 ESTIMATES oun 6yD ESTIMATES CONTROLS 
coUNTIEs | | | on ‘atid 
FOUR STORE GROUPS hoa 
CITIES (in thousands of dollars) CyD Net Gross Qual- 
Total Families} Dollars Dollars Income} % % of | ity of 
(in | % | (Gn (in % Furn~ (in 7% | Per | Por | Vole | of |U.S.A. 
thou- thou- thou- of General House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) U.S.A.) Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force] tial Index 
=a oa | 
Burleigh... . 24.8 .0169| 7.1 36,996) .0283) 5,737 6,098; 1,074) 2,246].......... 37,607) .0199) 1,516) 5,297) C 22.9 -0218) 129 
@Bismarck . 19.9 .0135| 5.8 35,442 0271) 5,270 5,097; 1,074) 2,246 H 33,890) .0180) 1,703) 5,843]......)...... -0198| 147 
ae 51.6 0353) 14.5 83,431| .0639, 15,250 14,518} 2,085) 3,230).......... 111,862) .0592| 2,168) 7,715) A | 23.7 -0558| 158 
Fargo. . . 38.5 a 11.6 70,917 — 12,241 ad 1,762 ° EB 90,132) .0477| 2,341) 7,770)......]...... -0455| 172 
| 
Cavalier. 11.8) .0081) 2.9 9,312| .0072 1,743) 756) 276 | 273)... 12,282) .0065| 1,041| 4,235) B 68.5 .0070| 86 
Dickey. . 8.2) .0056) 2. 7,809 .0059) 2,100 735 189 ° 10,691; .0057) 1,304| 5,346) C 57.8 -0057| 102 
Divide. "7 0039 1.7 oe -0036| 1,125 529 131 ° 6,748) .0036) 1,184) 3,969) B 67.6 -0037| 95 
| 
Dunn...... 6.6) .0045 1.5 2,956) .0023) 881| ° 58 bd 6,852) .0036) 1,038) 4,568) C 78.0 -0034| 76 
Eddy... 4.8) 0082) 1.3) 5,754) 0044, 1,013) . 131) * 7,658] .0041| 1,595) 6,891) D | 58.2] .0040) 125 
Emmons. 8.9} .0061 1.9 5,198 -0040 1,406 ° 58 ° 10,766) .0057| 1,210) 5,666) B 74.2 -0053) 87 
| 
| } | 
Foster... . 4.6 -0032, 1.1 5,868) .0045| 1,350) - ° | RE eet 7,733) .0041| 1,681) 7, D | 56.6 -0040) 125 
Golden Valley. aa 3.2) .0021) 8 3,326} .0025) 1,013 ae 58, ° ee 4,852) .0026) 1,516) 6,065, D | 57.9 -0025| 119 
Grand Forks....... 32.9 -0226| 9.0 55,728] .0426| 8,550 6,098, 1,190) 1,591]........ 69,827) .0370) 2,122) 7,759) A | 31.5 -0358| 159 
Grand Forks 26.5 .0181) 7.7 48,706 73 6,865 . | 1,096] canarias G 62,142) .0329| 2,345) 8,070)......|...... -0313) 178 
See 6.9! .0047! 1.7 2,957! .0023 751 ae + | Ao 7,156! .0038! 1,037! 4,2091 C 76.7 .0035! 74 
@ See end of state “Multiple Cities.” *Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
© SM 


, 1949. 


‘“‘LOOKIT OUR 


credited 63.8% of last May... 
crease despite the opening of 
studios here last year! 


The latest Fargo-Moorhead Hoopers 
(Dec. °48-Jan. °49) give WDAY an 
amazing 67.5% Share of Audience (Total 
Rated Periods) against 13.1% for Sta- 
tion “B”. Thus WDAY has five times as 
many Fargo-Moorhead listeners as the 
next-best station — twice as many as all 
other stations combined! And this repre- 
sents a 3.7% increase over our Conlan- 


parts of the Red River Valley is 


us, or ask Free & Peters! 


WDAY FARGO, N. D. 


..- 970 KILOCYCLES .. . 5000 WATTS 
FREE : poy INC., Exclusive National Representatives 


HOOPERS!” 


an in- 
3 new 


WDAY’s coverage of the rich rural 


just as 


impressive. BMB figures and mail-pull 
statistics prove it. Want the proof? Write 


160, 7 


949 
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NORTH DAKOTA— (Continued) 


The “SM” symbols mark original, extiy 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
JM ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES SALES ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS = 
CITIES (in thousands of dollars) GD Net Gross Qual. 
Total Families} Dollars Dollars Income} % % of we 
(Gn | % | (in (in 9%, Furn.- (in | % | Per | Per | Vole | of [U.S.A 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio e sands) | U.S.A.) ita ily | Code | Force} tial | Inde 
a at a a 4.7| .0032 1.1 4,251, .0032 750 ° 101 REE 6,293) .0033) 1,339) 5,721; D 67.5 -0033) 103 
Hettinger.......... 6.7| .0046 1.7 6,475, .0042 1,350 303 ° ae 7,658; .0040) 1,143) 4,505) B 63.6 -0042| 91 
ES a: 5.3) .0036 1.2 3,466; .0027 505 ° ° ol, FOR 4,701; .0025| 887) 3,918) D 72.4 -0028| 78 
La Moure......... 8.8) .0060 — 6,123) .0047 1,276 ° 131 7 Midsasecsuc 8,415) .0045, 956) 3,825) B 66.0 -0049| 82 
Se 6.0) .0041 1.4 3,188; .0024 301 ° ° Perak indinn 4,397; .0023) 733) 3,141) C 75.4 -0027| 6 
| 
MecHenry.......... 12.3) .0084 3.2 8,157; .0063 2,231 396 217 © conse 10,918; .0058} 9888) 3,412) B 65.2 -0065) 77 
Meintosh.......... 7.5) .0051 1.8 4,460) .0034 a 87 © Bivadiudaas 7,611} .0040| 1,015) 4,229) ¢ 70.6 -0040; 78 
McKenzie......... 6.4) .0044 1.7 3,927) .0030 1,237 114 " a ON 5,307) .0028| 829) 3,122) Cc 77.3 -0032) 73 
TRAGER... cccccece 14.1| .0096 3.7 8,547) .0065 1,968 ° 217) Dy dame’ 12,131} .0064) 860) 3,279) B 66.5 -0071| 74 
ee 7.8) .0053 1.7 6,199; .0040 432 ° 116 i eicininekel 7,127| .0038| 914/ 4,192) C 64.8 -0042| 79 
Ee 18.1) .0124 4.5 16,889) .0130 3,450 1,284 637 sehveuane 22,442) .0119| 1,240) 4,987) B 49.6 0123) 99 
Mountrall......... 9.3) .0064 2.6 7,161) .0054 1,313 114 217| cal eee. 9,780) .0051| 1,052) 3,762) B 68.1 -0055| 86 
a 7.7) .0052 1.9 6,471| .0050 919 ° 247 T Micwicenumue 8,947) .0048) 1,162) 4,709) B 66.9 -0049, 94 
Se 3.1) .0021 854) .0007 ee ° © Re ietnaidcs 2,047) .0011 660) 3,412) E 80.9 -0012, 57 
Pombina.......... 13.1) .0090 3.2 12,383; .0094 2,401 585 348 R= 17,060| .0090| 1,302) 5,331) A 60.8 0091; 101 
Sey 7.8) .0053 1.8 7,092) .0055 1,051 490 ° ° ici thadhtalidl 9,780) .0052) 1,254) 6,433) B 66.3 0053) 100 
REE 15.8} .0108 4.1 21,533) .0165 3,750 3,097 407 ae 22,366) .0118| 1,416) 5,455) B 45.5 .0129| 119 
Devils Lake 8.5) .0058 2.4 17,635} .0135 2,942 3,097 349 a H 12,510) .0066) 1,472) 5,213]......]...... .0085| 147 
Ransom........... 8.2) .0056 2.1 8,756) .0067 1,931 491 189 - bo Sia elesatted 12,587, .0067| 1,635) 5,994) B 57.6 0065) 116 
Renville........... 5.9) .0040 1.6 3,858; .0029 1,087 ° ° Pi tosueaan 7,307; .0039) 1,238) 4,567; C 70.2 0036) 90 
Richland.......... 16.7) .0114 4.2 20,746) .0159 3,319 2,096 377 REEL: 25,020; .0132| 1,498) 5,957 B 67.7 0137) 120 
ae 9.0) .0061 2.1 7,463) .0057 1,445 303 189 ai CAs 9,629) .0051| 1,070) 4,585) B 58.0 -0055| 90 
Sargent........... 7.4| .0051 1.8 4,651; .0035 87 © eh aeebends 6,217) .0033| 840) 3,454) C 69.1 .0037| 73 
Sheridan.......... 4.9} .0033 1.3 2,865; .0022 394 ° af Pn Meu aa 3,639; .0019| 743) 2,799) E 76.6 .0023) 70 
SE 3.4) .0024 7 1,965) .0015 432 ° 2,350; .0013| 691) 3,367) E 56.5 .0016) 67 
ERE SE 2.4| .0016 6 531; .0004 SRR 1,896) .0010; 790) 3,160) F 76.0 .0009) 56 
i iéhecnsinewes 13.5) .0092 3.3 14,186; .0109 2,756 2,209 19,182) .0101| 1,421) 5,813) B 47.2 0102) 111 
SS 4.2) .0029 1.0 3,188; .0024 731 ° 4,474, .0024) 1,065) 4,474) D 72.1 0025) 86 
Stuteman.......... 21.0) .0143 5.5 24,377| .0187 3,787 1,189 32,223) .0171| 1,534) 5,859) B 45.2 .0170) 119 
Jamestown...... 11.4} .0078 3.2 22,207; .0170 3,282 1,189 17,430} .0002) 1,530) 5,450)......)...... .0113| 145 
WEB ancocevcecs 6.1) .0042 1.6 6,192) .0048 1,124 395 8,643) .0045| 1,417| 5,402) B 64.9 .0045| 107 
eRe 11.8) .0078 2.9 11,989; .0091 1,819 ° 16,073) .0085| 1,398) 6,542) B 60.6 .0085| 109 
Miiiceskacsdant 18.2) .0125 4.3 19,392) .0149 2,851 1,946 24,338) .0129) 1,337) 5,660) A 60.0 -0134) 107 
ee 31.8) .0217 8.7 44,861 .0344 8,411 7,370 64,819) .0343) 2,038) 7,450) A 31.7 .0318) 147 
a 22.0) .0150 6.3 37,459} .0287 6,293 ag 48,014) .0254) 2,182) 7,621|......)...... 0243} 162 
I ees cnikaas 9.7] .0066 2.5 8,987/ .0069 1,631 395 10,917) .0058| 1,125| 4,367) B | 63.5] .0063| 9% 
Williams. ......... 14.4) .0098 4.1 18,528; .0142 3,150 2,795 23,807) .0126| 1,653| 6,807, B 48.5 -0125| 128 
Coos eny 
Total Above Cities. . 126.8) .0866 37.0) 232,366 -1780 36,893 9,383 264,127) 1398) 2,083) 7,139 weverelenes -1407) 162 
| | —EE——— EE aa nel 
| 
State Total........ 664.1 2081 148.91 598 , 487| -4584' 110,368 59,439 800,201! .4236' 1,419' 5,485'...... 53.4 4263) 111 
NORTH DAKOTA— Multiple Cities 
= | | 
Bismarck- Mandon 27.4) oer rl wm ase 7.407 6,164 1,412 xa crs inal esa cs 1,592 ss pean | ened | — 139 
| | ! 
SOUTH DAKOTA —Counties and Cities 
City County City County City County 
SEES ee RODE POG TT, © Brown Ragid Clay .cccccscncscecees Pennington Wee occecieecedssscesoceses Yankton 
EEE Eee ee ae eee Beadle SE SE cc acakeaceeeweaee Minnehaha 
Dt Ghvnges seetened ena komt Davison pr Codington 
Armstrong ~ PERE AEE yg ORR SE Re RR See i SRE PP SFR ee eS > aaa ea 
a 4.5) .0030 1.3 3,143) .0024 AE 119 RE: 4,262} .0022} 947) 3,276) D 66.1 0024 h. 
a ee 19.5) .0133 5.6 26,672) .0204 5,422 3,192 516 a 30,793} .0163| 1,579) 5,499) B 32.7 .0169 pad 
ceneeaee 13.6} .0092 3.9 23,472) .0180 4,648 ° bd 798 H 19,859} .0106) 1,460) 5,092)......)....+- 0125 
Bennett........... 3.4| .0024 8] 1,847] 0015 487 fe ye 2,435| .0013| 716| 3,044, E | 60.9 | .0016 = 
Bon Homme....... 9.2) .0062 2. 6,990) .0053 1,192 196 223 Sc odeemanaed 12,259] .0065| 1,333) 4,540) C 60.6 0061 on 
Brookings. ........ 15.5! .0106 4. 20,217) .0155 3,376 2,233 343 21,014' .0111' 1,356’ 5,254 B 51.6 -0123 
@ Armstrong and Stanley Counties combined. © SM, 1949. Before using these figures, see explanation page 19. 


** Less than 5 families, 
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*Withheld to avoid disclosure. 
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a a 
, exth. 
— SOUTH DAKOTA 
——=—= 
LES 
lh mane roe CORSON CAMPBELL McPHERSON BROWN MARSHALL — 
gu (ae EDMUNDS 
= ZIEBACH DEWEY 
Index GRANT 
pe: ore POTTER FAULK SPINK 
3) 1083 CLARK 
he EAE 
la ARMSTRONG ae, ; 
le SULLY HYDE HAND ery 
| 68 
n RY 
| 78 
73 
4 TERAULD SANBORN | MINER LAKE MOODY 
73 
” AURORA 
86 DAVISON .} HANSON | McCOOK 
94 
87 oo ttt} 
HUTCHINSON TURNER LINCOLN 
101 
100 
119 
47 BON HOMME | YANKTON im 5 
116 
90 
120 
90 
. FEE 1946 Reta Sales in Excess of $100 Million 
, . ah 
EE 1946 Retoil Sales $50.0 Million to $99.9 Million Gities shown are those having wanintid 
87 — retail sales of $15.0 million or les MANAGEMENT 
86 F 22] 1946 Retail Sales $25.0 Million to $49.9 Million 
more in 1946 4. 
in 1946 Retail Sales $10.0 Million to $24.9 Million hig 
86 - 
19 
45 
07 — . 
4 The ‘“‘SM’’ symbols mark original, exclu- 
. SOUTH DAKOTA — (Continued) sive estimates by SALES MANAGEMENT. 
07 
47 POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
62 ESTIMATES GD SALE 6YD . | ADVERTISING 
1/1/49 ESTIMATES aes ESTIMATES CONTROLS 
COUNTIES 
a FOUR STORE GROUPS Fa 
CITIES (in thousands of dollars) GYD Net Gross 
a Total Families} Dollars — Dollars Income| % % of | ity of 
82 Gn | % | (in (in % Furn- (in % | Per | Per | Vole | of |U.S.A. 
aa thou- | of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
1 sands) | U.S.A.) sands) | sands) [U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.) ita ily | Code | Force} tial Index 
—— | | 
RS 29.7) .0203| 8.3 44,704| .0343 7,693 6,154 eT ea 55,074) .0292) 1,854) 6,635) A 31.9 -0291| 143 
-_= Aberdeen... ..... 21.6) .0148 6.4 38,937) .0298 6,376 6,154 833 ° G 41,814| .0221) 1,936) 6,533]......]...... -0230) 155 
—_— es 5.7 -0039 1.6 6,507) .09050 1,192 433 257 Wentwseewe 8,173) .0043| 1,434) 5,108) D 55.5 -0044) 113 
39 Buffalo........... 2.0) .0013 6 396} .0003 DL dtissenetaacousies © ieacssaned _ 1,994) .0011 997; 3,323) F 62.1 -0009; 69 
— Ss 7.3 0050! 12,817| .0098 2,324 822 310 ” Disnupcoawe 12,043) .0063) 1,650) 5,474) C 50.6 -0071| 142 
Campbell.......... 4.5| .0031 1.1 1,847) .0014 ATE Se ee 4,786; .0026| 1,064) 4,351, C 75.4 -0023| 74 
— Charles Mix....... 12.5 0085) 6,638) .0051 875 78 223 Di Netiwieed 9,129} .0048; 730) 2,945) B 64.5 -0056| 66 
Y Clark... 8.3 -0057) 2.2 5,803) .0044 1,132 274 206 A re 8,261; .0044; 995) 3,755) B 67.0 -0047| 82 
_ a 9.7) .0066 2.9 8,663; .0067 1,709 430 309 240| Basin trae 12,085) .0064) 1,246) 4,167) B 54.3 -0065) 98 
Codington......... 17.7| .0121 4.7 30,818) .0236 4,251 4,269 430 A 31,682) .0168| 1,790) 6,741, B 31.6 -0179| 148 
Waterfown...... 13.7) .0093 3.8 28,506) .0218) 3,814 4,269 ° ad H 22,119} .O117] 1,615) 5,821)......]...... -0143) 154 
| 
— Corson.......... 6.9) .0047 1.7 3,144; .0024 Ee ° i) Ce re 4,778; .0025| 692) 2,811; C 64.5 -0029) 62 
4.3) .0029 1.4 6,002) .0046 1,490 332 ° F ‘Radesasid 7,564) .0040| 1,759) 5,403) E 33.3 -0040) 138 
0 Davison SER): 16.5) .0113 4.8) 28,185) .0216 3,973 3,075 772 [errr 25,863) .0137| 1,567) 5,388) C 23.8 -0167) 139 
; Mitchell... ... 9.9) .0068 3.1 26,100 -0200) 3,376 3,075 ° 1,188 H 20,691) .0110) 2,090) 6,675)......|...... -0129| 190 
ae 13.2} .0090 3.4 11,783; .0090 2,046 372 344 Se kdeccess 14,519} .0077| 1,100) 4,270) B 60.9 -0084; 93 
7 ee 7.9| .0054 1.8 4,617) .0035 784 ° 85 ©: Bicsdeewe 6,621} .0034; 825) 3,623) C 69.9 .0038; 70 
; Dewey... 5.4| .0037 1.3 3,120) .0024 WiGntaseess + ie Se 4,684) .0025; 869) 3,611) E 47.4 -0027; 73 
19. Douglas... 5.5) .0038 1.5 3,694 .0029 ae 86 i) ree 5,569! .0030' 1,013! 3,713) D 64.7 -0031| 82 
a © SM, 1949, *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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— SIOUX FALLS 


Vienna —_ ~ OCastledood Gear Lake 
mer Wittow HaytiO aete Brandto 
Lake loBryam take Estelline| Toronto astorig MCINCOLN Jz IL 
ro) ° 3 2 
KINGSBURY 17 lendnic Ghe, 
Cc | T y ZO NM E PO iJ U LAT i oO N O crot Erwin Badger BROOKINGS 17 pends 
Manchester De Smet Hetien OBruce OWhite 
= Pi call 3 @/Arlington eee ArcoO Olynd 
: “ye mBrookings _ Tyler Russell 
o€smond a oSinai Aurora Entone Benton Balaton Tag 
ba — wees Funda} Warae ea 
If Ramona Rutlando Hollando & 
Fedora Howard Flandreau © Woodstock [Lake 
9 |°0 0 Junius Madison " ‘OMiison 
sian Ss iss A ad ps ote” ince Pipestone Grande ® 
ad Brrov ° Chest ° OTrent J cao lona Lake 
CITY AND RETAIL TRADING ZONE RANSON 3 [We COOK To anna 35 oben Rapagheee HT [Cass ——te 
1947 1948 - Epipnany eet kee atene Cotton? ‘ : é HardwickO cre OWilmont 
° ulton pence Salem F altico Sherman: _ 
Population 191,000 211,000 tue foe |, cone omemof MINNA 
Net Buying Income _$280,295,000 $298,204,000 pans MMOUR?  oters —_ 7 oo 
. mery 
Retail Sales $198,339,000 $233,643,000 OBrdgenater | a Pa 
iON 13 layton Doiton SMonro * 
é - : : . , : lve , TURNER 13 ry “—= Olester Rock pay wt =. 
Sioux Falls is a growing city in a rich, growing market. It is the >» ae lIOWA " 
. “ Chancellor Lennox 
trading center of a ready-to-buy agricultural area of 211,000 people es a Pe Seorte | om 
° = Olweto nn Davis O bout - 
in three states — an area thoroughly covered by The Daily Argus- 2 aa oViborg Fairwew SX 27 -_ a OL: 
Leader. Try the Sioux Falls market, whose 56,900 families have a oe Be ee 
A - lren Testor ju 
spendable income of $5,240 per family — 15% above the national ville * [eURY 10" [Uwion 2 snes 
average. R folin] OWakonda Alcester y Sioux Center @ ° 
ssonhull fawarden Orange City , 
Data: Sales Management Surveys us EADE Bo Gayuile ~~ ee 
= 
, 2 
E pairy 1H DAKOTA oie 
TH is, $0 
gi0Uk FRE N 6 FA OVERA 
RUTH VES CACO - posto 
N \ \ 0 
GILMAN, SENTAT ORK - _ RANCIST RY } 
0 \A - G 
C, H The “SM” symbols mark original, exclu- 
SOUTH DAKOTA— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES ne a ea 
FOUR STORE GROUPS = 
CITIES (in thousands of dollars) Net Gross Qual- 
Total Families} Dollars = CVD Dollars Income} % | % of Ty 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A. 
thou- of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio e sands) |U.S.A.| ita | ily | Code | Force} tial | Index 
Edmunds.......... 7.4| .0050 1.7 4,331| .0033 954 ® 137 ogy) EPR. 6,005) .0031; 811) 3,532) C 67.3 -0035) 70 
Fall River......... 6.3) .0043 1.9 7,826) .0060 1,828 607 291 a gcadiee 9,618) .0051| 1,527) 5,062) E 31.7 -0052) 121 
ee AS ee 4.9) -0033 1.3 3,605) .0027 754 ° 205 Qe 5,042) .0027| 1,029) 3,878) C 60.8 -0028; 85 
i aachetuedac 10.1) 0069 2.6 8,178) .0063 1,629 433 205 ee 10,868) .0057; 1,076; 4,180) B 57.7 -0061) 88 
I hacicicves aK -0062 2.3 6,178) .0047 1,153 a 206 a Ree 10,085) .0054/ 1,121] 4,385) C poe 0054; 87 
eee 3.2 0022) 1.0 3,561| .0028 656 . 188 we eee 4,783) .0025| 1,495) 4,783) E 61.9 -0025) 114 
Hamiin........... 6.8| -0046 | 1.8) 4,947| .0037 Pee 171 DR dwndeved 6,958) .0037| 1,023) 3,864) C 63.3 0039) 85 
Hand 6.8) .0047 1.7 5,320) .0041 994 371 154 wll errr re 7,910) .0042| 1,163) 4,653) B 68.6 -0043) 91 
| 
ee al -0032 1.3 2,264| .0017 437 ° ° ae 5,739| .0030| 1, 4,415, C | 70.8 0027} 84 
Harding..... 2.6) -0018 8 1,430) .0011 __ a 120 ae: Ce 2,869; .0015| 1 3,586) E 76.3 -0014) 78 
Hughes....... 6.3) .0043 2.0) 10,729) .0083 2,105, 920 ° DUE iiecksass 10,023) .0053 5,012) E | 24.3}  .0060) 140 
| | 
Hutchinson... .... 11.2) -0077 od 8, 266 | 0063) 1,093) . 205 »  vasesees 11,563} .0062) 1,032) 4,130) B 64.4 0065) 84 
| eae 2.9| .0019 8} = 3,034) .0023| a ° Re. 3,565] .0019| 1,229) 4,456, E | 62.5]  .0020) 105 
Pee 1.6) 0011 6 1,957| 0015) 259 ° S 7) Minveczens 2,521) .0013| 1,576) 4,202) F 48.5 118 
a 4.2| .0029 1.1 3,957) 0030) 498 ° 119 Pe eacdene 6,260, .0033) 1,490) 5,691; D 58.2 0031) 197 
Jones. . 2.2) .0015 6 2,155; .0017) a ° aig, SOrreere 2,957| .0016| 1,344) 4,928) E 58.3 -0016) 107 
Kingsbury 9.9] .0067) 2.7] 8,926) .0068} 1,390 a es rererrey 12,694) .0067| 1,282) 4,701 B | 58.8 on 100 
| 
Lake..... 11.9) -0082 3.1 13,125) 0101 2,186) 625 293 , rere 17,475} .0092| 1,468) 5,637, B 51.1 -0093) 113 
Lawrence 14.0) .0095 4.1 22,277| -0171) 5,323) 1,372 0 22,171) .0118| 1,584) 5,408) E 9.9 0129) 136 
Lincoln 1 .0088 3.5 9,014) .0069) 1,826) a 463 ae 12,173) .0064; 951 — B 61.8 0070; 80 
Lyman...... 4.4| .0030 1.2 3,276, -0025 617 ® 69 ©) Ricideevass 4,956} .0026) 1,126) 4,130} D 65.4 -0027| 90 
McCook... . 8.8! 0060 2.3 6,002) .0046 1,013 ° 138 7,914) .0042;| 899 3,48 B 62.3 .0047| 78 
McPherson........ 7.9' .0054 1.8 3.890' .0029 476! ° 85 De wessaceeus 5,560' .0030' 704' 3,089' C 72.6 -0035' 65 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


yo | 


... city by city and month by month 
in SALES MANAGEMENT Magazine’s 
“High Spot Cities,” published in every 
first-of-the-month issue. 


This feature gives a forecast of 
monthly retail sales for over 200 lead- 


FOLLOW THE 1949 SALES TREND... 


ing U. S. cities. It shows how the sales 
level in each of these cities has changed 
since the previous year and how this 
change compares with the national 
trend. It’s a must for keeping abreast 
of today’s shifting picture in the na- 
tion’s markets. 


386 Fourth Ave., New York 16 


SOUTH DAKOTA— (Continued) 


The “SM” symbols mark 


original, exclu- 


sive estimates hy SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES pre ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS veo 
CITIES (in thousands of dollars) Net Qual- 
Total Families} Dollars es 6yD Dollars Income} % % of | ity of 
(in % (in (in % Furn.- (in 7%, | Per | Per | Vol- U.S. A. 
thou- | of thou- thou- of General House- | Volume thou- Cap- | Fam-| ume |Labor] Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force] _ tial Index 
Marshall.......... 8.4| .0057 2.0 7,936| .0061 1,192! 293 205 © ive vase 10,086) .0053| 1,201) 5.043) B | 63.7}  .0056) 98 
Meade........... 8.3| .0057 2.5 7,936| .0061 2,144) 608 172 a Re 12,694| .0067| 1,529| 5,078} c | 55.8] .0063| 111 
Mellette........... 3.4| .0023 8 1,340) .0010 "7 ° ° ie REE 2,783) .0015| 9819) 3.479) E | 67.9 .0015| 65 
ae 6.2) .0042 ee 4,068) .0031 695) * 171 fh eter 5,994] .0032) 967/ 3.526) D | 66.0] .0034) 81 
Minnehaha.....174] 68.5| .0469] 19.4] 110,903) .0849} 19,029) 16,629] 2,706, 5,349]}........ 136,589| .0723| 1,994) 7,041) A | 18.7] 0710) 151 
$Sioux Falls ... 50.2} .0343 14.8 99,154] .0760 17, 368| * 2,505} 5,214 E 105,679] .0559] 2,105| 7,140) oo}... 0576| 168 
Moody............ 9.3} .0063 2.8] 7,322| .0056 994 430 RE. eee, 10,433} .0055| 1,122| 4.173) B | 62.9 0057; 90 
Pennington. ....... 30.0) 6205 9.1} 80,004] .0383 9,397 3,645} 1,768} 1,9111.......... 69,440} .0315| 1,981, 6.532} B | 15.5] .0313| 153 
Rapid City. ..... 25.4] .0173 7 45,503] .0348 8.040 * 1,590) 1,911 H 51,061| .0270| 2,010} 6.631). ) -0274) 158 
Perking..... 0... 5.7| .0039 1.5 5,409| .0042 1,192) * 138 af: See 8,173| .0043| 1,434) 5.449} c | 64.3] .0042| 108 
Potter 4.5| .0031 1.2 4,463 .0034 875) " 137 it SAO: 6,435| .0034| 1,430] 5.363) D | 54.6 .0033) 106 
| 
Roberts 16.1) .0110} 4.1] ~=—-11,432} .0088) 1,887 371 223 a ae 11,738} .0062) 729) 2-863} B | 64.3] .0079) 72 
Sanborn........... 5.1| .0034 1.4 3,561| .0027 655; ° 120 Hes 5,217, .0028| 1,023) 3-726} D | 65.8] .0029| 85 
Shannon.......... 4.7| .0033 1.1 1,165] .0009 a . gf ES: 2. 435| 0013} 518) 2.214) F | 57.2] 0016) 48 
Spink... 11.5| .0078 3.3] 10,376) .0079 2,503 921 223 ee 12,433] .o066| 1,081] 3-768) B | 57.5] .0072| 92 
PStanley . . 1.8) .0012 5 1,230) .0010 "| ° oe 1,651} .0008| 917) 3-302) F | 59.9] .0009| 75 
Sully... 2.2) .0015 6 1,452) .0011 258 ° ° ak EP ee! 2,006} .0011| 912] 3-343) E | 68.4] .0012| 80 
+e 6.9} .0047 1.7 1,583| .0012 298 * ° gh em 4,521| .0024) 655) 2-659) — | 60.8] 0025) 53 
SS 8.8| .0060 2.4) 10,047) .0077 895 490 171 =e 11,961) .0063| 1,359] 4-984) B | 62.2] .0067| 112 
Turner... 12.8) .0088 3.5 8,618] .0066 1,748 ° 293 ee 14,260) .0076| 1,114] 4-974) B | 63.0] .0075| 85 
Union 10.6} .0072 2.8 8,575| .0006 1,530 * 430 ee 13,997) .0074| 1,320] 4-999} B | 60.6} .0071| 99 
Walworth... ... 7.3] .0050 1.9 7,431| .0057 1,490 . 257 ee 9,861, .0052) 1,351, 5.190 p | 40.5]  .0053) 106 
Washabaugh 1.9] .0013 4 307| .0002 iy RR re ad, a. 1,391| .0007| 732) 3.478} F | 78.4] .0007| 54 
Washington... 2.0) .0014 5 265| .0002 ie) Ae, Meteors: ag ee 869} .0005| 435, 1,738) G |...... .0006} 43 
Yankton... 0.2... 18.1) .0123 4.9] 15,257) .0117 2,682 2,956 498 -— eee 25,945) .0137| 1,433) 5.295) B | 41.5] .0128) 104 
Yankton. ...... 9.2] .0063 2.7 14,097] .0108 2,483 2,957 ° 578) 4H 12,527| .0067| 1,362] 4,640) |... 0079| 125 
Ziebach.......... 3.2| .0022 9 835| .0006 338 ° ° ik Seer 2,086} .0011| 652) 2-318) E | 68.8] .0012) 55 
Total Above Cities..| 143.6] .0980| 42.4] 275,769| .2112| 48,105) 16,455] 4,928 9,689} Pitotvcea 273;750| .1450| 1,906) 6.456) |... .1556| 159 
State Total........ 626.5| .4277| 170.71 663,370! .5081' 119,988! 85,639! 18,194 19,0281 Be 2 a 946, 203! 4479! 1,351! 4,957), 48.1 .4619| 108 
SOUTH DAKOTA—New Metropolitan County Area 
Sioux Falls.....174] 68.5] .0469 | 19.4 usiial “a 19,029' 16,629) 2,706 sn Sean 136,589) .0723] 1,994] 7,041]......|...... .0710| 151 
om, | 
2 se end of state “‘New Metropolitan County Areas.”’ *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


Armstrong and Stanley Counties combined. 


© SM, 1949. 


FOR THE BENEFIT OF ALL we've tr 
stand the figures in the Survey of Buying Po 


ied to give you the information needed to under- 
wer. So if you are confused or in doubt as to 


the sources of our figures, please run through the introduction beginning on page 19, again. 
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MANKATO, MINNESOTA 


Southern Minnesota's Buying Center 


1949 Population Estimate ’ 
Mankato 1948 Retail Sales $36,414,000 
(Blue Earth County) ...... 21,580 Per Famil 13.00 
North Mankato ncome Per Family $5,313. 
(Nicollet County). ....... 4,736 ' 
Quality of Market 138 
26,316 
M | N N E S '@) T A a ; The ‘“‘SM”’ symbols mark original, exclu- 
te E:T ae sive estimates by SALES MANAGEMENT. 
City County City County City County a 
Albert Lea ...-..- nce ceecees Freeborn iio cet arecieeed ame Blue Earth ED ei caixwuncedewans -++»Stearns 
Austin . PHCOH HHS SCO SCOR CSC OC ECO ES Mower REE rere Hennepin ETE Sat ee ene ae - -Ramsey 
—, rent eee eee eceeeeeees a eg IS dirs da sdcwahneis al ee ee Dakota 
FAINCTEO ceeecececscreccees row ing i ari cis when im ial waka SR Clay Thief River Falls .-......... Pennington 
I te aac dia ae Oa oa ae ee ete St. Louis ange de A 
ER ce ee ee Sdestio IN, ita ere cone ola bg a oan Brown Virgimia ..-..eceeeececesecce --St. Louis 
I ss Ut EES > SE EE Steele ED. aie oa a pic allg pace alae 0-3 ae Kandiyohi 
SE DUD. cocbadessseouken Otter Tail Red Wing .....--sccccscccces - Goodhue EE iia ks ms awh ein beeen ae Winona 
ML 6s a eandercacdiseniwane St. Louis Ns Gia Cease Qala a acaeiatl Olmsted Worthington ........ccccececcces Nobles 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES aes GD ESTIMATES CONTROLS 4 
COUNTIES - 
ormies ran Saas oxaere . + oui 
in thousa et 
Total Families] Dollars GYD Dollars Income) % | % of ae 
(in | % | Gn (in % Furn.- (in % | Por | Per | Vole | of | U.S.A. 
thou- | of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio | Code sands) |U.S.A.| ita | ily | Code|Force| tial | Index 
oN? 14.8) 0101} 4,1 9,051} .0069 1,503 294 120 9,927, .0053} 671| 2,421, D | 59.3] .0067) 66 
ENE 75} 27.0) .0184 7.6]  11,911| .0092 3,247 435 200 ea: 14,519} .0076| 538 1,910 C | 29.7] .0102) 55 
Becker............ 24.1| 0164; 6.3] ~—-15,014) .0115 3,020 1,612 269 PCE 17,025} .0091| 706| 2,702) B | 56.6] .0113| 69 
Beltrami.......... 25.3, .0173 6.9] 21,030) .0161 4,700 1,241 401 ERA 19,160} .0101| 757| 2,777, D | 38.7] .0133| 7 
Bemidji......... 14 3 .0007 4.3] 16,720) .0128 3,279 . . . H 11,285] .0060| 789| 2,624!......]...... .0088| 91 
Benton............ 16.4! 0112 3.8] 10,506) .0080 2,294 167 161 EES 13,189] .0070} 804) 3,471| © | 50.2] 0081) 72 
tSt. Cloud 
(See Stearns Co.) 

Big Stone......... 10.0} .0068 2.7] 10,351) .0079 1,809 435 187 SRR. 12,568| .0066| 1,257| 4,655 B | 60.8]  .0070| 103 
Blue Earth........ 37.1| .0253} 10.6] 46,036) .0362 7,556 6,378} 1,042) 2,701).......... 48,265) .0256| 1,301) 4,553) A | 39.4 -0283| 112 
@Mankato...... 21.0! .0143 6.1]: 36,414] .0279 5,737 5,346 916 . G 32,408] .0171| 1,543] 5,313)......|...... .0198| 138 
Brown............ 26.5| .0181 7.2] 24,861) .0191 4,200 1,267 ey 25,902) .0137} 977| 3,598} B | 43.5] .0162) 90 
New Ulm........ 10.4] .0071 3.1] 13,151] .0101 2,488 1,062 361 64] 4H 11,553} .0061| 1,111] 3,727|......|...... .0075| 106 
Cariton............] 24.1) .0165 6.6] 17,789] .0136 2,843 575 268 422 ESS. 19,812| .0105} 822) 3,002) D | 31.5 0126) 76 
Garver............ 18.0) .0123 4.6] 12,846) .0098 1,987 103 522 Se 15,772| .0083| 876] 3,429} B | 60.1]  .0096) 78 
SR 16.8] 0114 = 4.5 9,657, .0074 2,649 231 201 5 10,329} .0055| 615| 2,295, D | 46.8] .0073| 64 
Chippewa.......... 16.6} .0114 4.4) 17,163) .0132 2,956 1,331 269 «SBR 18,016) .0095| 1,085| 4,095, B | 49.3] .0110) 9% 
Montevideo...... 6.9} .0048 1.9 12,083} .0092 2,100 1,331 160 Pe eased 11,062) .0059| 1,603} 5,822]......]...... .0067| 140 
Chisago........... 12.9| .0088 3.7 8,374) .0064 1,938 141 187 i) eeeneee 10,387| .0055| 805| 2,807; B | 61.9] .0064) 73 
«REE 27.3) .0186 7.2] 22,054) .0169 4,782 396 361 Oe i cead 25,191) .0134| 923| 3,499 B | 41.2] .0155) 83 
Moorhead....... 14.0) .0095 4.1] 14,886] .0114 3,553 . 269 . H 13,327| .0071| 952] 3,250)......|...... .0089| 94 
Clearwater....... 10.6} .0073 2.7 5,478| .0042 1,009 64 120 2 Tes 5,790| .0030/ 546, 2,144, D | 65.8] .0042| 58 
Cook..............) 2.3) .0018 aj 2,358| .0018 743 . : See 2,572| .0014| 1,118] 4,287) G | 9.4] .0015| 100 
Cottonwood........ 15.3| .0105 3.9] 13,228) .0101 1,503 256 281 «SR 15,184] .0080| 992] 3,893} B | 69.2] .0091) 87 
Crow Wing........ 32.2| .0219 9.1]  27,704| .0212 7,479 2,367 620} 1,036].......... 27,675| .0147| 859) 3,041] E | 24.6] .0181) 83 
Brainerd........ 16.6] .0113 4.71  19,393/ .0149 4,345 . 482 9644 4H 16,024} .0084] 965] 3,409]......|...... .0109| 96 
Dakota..........75] 48.0] .0328} 12.7] 30,583 .0235 7,090 550 See 38,674| .0205| 806| 3,045) B | 26.6) .0239) 73 
South St. Paul,..} 17.6] .0121 4.8] 16,393) .0125 3,802 294 348 961) G 14,232| .0076| 809] 2,965]......|...... 0100} 83 
Dodge............ 12.6| .0086 3.4 7,698] .0059 1,488 39 188 ee 9,627| .0051| 764| 2,831| B | 65.3}  .0060) 70 
Douglas........... 20.6! .0141 5.6! 16,955! .0130 3,021 985 361 RIES: 19,131] .o101' +9291 3,416 B | 55.84 0118) 84 
@ See end of state “Multiple Cities.” *Withheld to avoid disclosure. Before using these figures, see explanation pone 2 
T St. Cloud is in Benton, Sherburne and Stearns Counties. © SM, 1949. 
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Since the last Sales Management Survey the 


revolution has come. In 1948 KSTP completed 
its ultra modern Radio City Building which lit- 
erally joins the Twin Cities. It’s the only build- 
ing in the area built exclusively for radio- 
television production. e Set sales are boom- 
ing @ Program and spot advertisers have 
recorded unprecedented sponsor identifica- 
tion. As high as 74%. ¢ KSTP-TV’s signal 
strength from its 571 foot tower offers an un- 
dreamed of radius. ¢ An impartial survey 
shows an average tune-in of 72.9%. ¢ The 
same survey showed that the average viewer 
watched television over two-thirds of the time. 
e A whopping 43% said they liked all of 
KSTP-TV’s programs. ¢ KSTP-TV boosted 
gate receipts at all sporting events. ¢ The 
greatest network shows in television are now 
on KSTP-TV offering invaluable adjacency 
franchises. The whole KSTP-TV story is terrific! 
Your nearest Edward Petry man will be glad 


to rush you details now! 


KSTP-TV is the Television Service of .... 


Pioneering spirit and ability to produce the 
best in radio first proved again why KSTP is 
the Northwest’s leading radio station. In its 
new quarters, with three floors of the ultimate 
in broadcasting facilities, KSTP is the only sta- 
tion presenting regular broadcasts from both 
Twin Cities. ¢ 50,000 watts of power send 
big-time local and NBC programs to nearly 
a half-million radio families. Constant vig- 
ilance over the wants and needs of its loyal 
listeners builds local personalities whose 
Hoopers often top the big nighttime network 
stars. Top flight production and promotion 
staffs contribute to KSTP’s giant audience de- 
livery. @ Advertisers have found that this 
year has been the greatest of the 21 in which 
KSTP has served them. ¢ Selecting the right 
radio station is important in the vital Minne- 
apolis-St. Paul market. KSTP is the shortest 
route to greater sales results. Your story will 
have greater impact when presented in a big 


time manner on the BIG station. 


“KEY STATION FOR THE NORTHWEST NETWORK 
50,000 WATTS—CLEAR CHANNEL + EXCLUSIVE NBC AFFILIATE FOR THE TWIN CITIES 
4 : REPRESENTED NATIONALLY BY EDWARD PETRY & CO. 
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KJ 


USE THESE “KEY MARKET” 


TRADE AREA DAILY NEWSPAPERS TO 


IMPROVE YOUR SALES POSITION... 


MINNESOTA 
Albert Lea Tribune 
Austin Herald 
Bemidji Pioneer 
Brainerd Dispatch 
Crookston Times 
Fairmont Sentinel 
Faribault News 
Fergus Falls Journal 
Hibbing Tribune 
International Falls Journal 
Little Falls Transcript 
New Ulm Journal 
Owatonna Peoples Press 
Red Wing 


Republican Eagle 
Rochester Post-Bulletin 
St. Cloud Times 
Stillwater Gazette 
Virginia Mesabi 
News-Range Facts 
Willmar Tribune 
Winona 
Republican Herald 
Worthington Globe 


NORTH DAKOTA 
Bismarck Tribune 
Devils Lake Journal 
Dickinson Press 
Fargo Forum 
Grand Forks Herald 
Jamestown Sun 
Mandan Pioneer 
Minot News 
Valley City Times-Record 


SOUTH DAKOTA 


Aberdeen American-News 


Huron Huronite & Plainsman 


Mitchell Republic 
Rapid City Journal 
Sioux Falls Argus Leader 
Watertown Public Opinion 


WISCONSIN 
Ashland Press 
Chippewa Falls 
Herald-Telegram 


(Sales Voluae! 


er yr is the reward for those advertisers who consistently use the most 
“merchandising-minded” advertising medium in these North Central states— 
the trade area “Key Market” daily newspapers. 


An indication of this area's economic health and wealth is its 50% 


reduction in farm real estate debt since 1940.. 


store sales... 


. increased department 


increased cash farm income... and record bank debits as 
reported by the Federal Reserve. 


The manufacturers who have the biggest share of sales in this 
“Aristocrat of Purchasing Power" market have been our best customers. 
The backbone of their selling program is the consistent use of newspaper 
advertising in these local markets where they do 70% of their business. 


Our customers have the benefit of hundreds of retail newspaper 


advertising salesmen who are constantly merchandising the factory's local 
newspaper campaign to retail outlets.. These men help increase sales by 
urging . . . proper window and store display . . . good positioning of ade- 
quate sales stock . . . tie-in retail advertising. On consistent campaigns this 
association often produces “point of purchase” display posters which en- 


dorse and recommend the product advertised in the “Key Market" daily 
Eau Claire Leader-Telegram 


IOWA 
Mason City 
Globe-Gazette 
Sioux City Journal Tribune 
Spencer Reporter 


Janesville Gazette 
La Crosse Tribune 
Merrill Herald 
Rhinelander News 
Stevens Point Journal 
Superior Telegram 
Wausau Record Herald 
Wisconsin Rapids Tribune 


newspaper. 


NORTHWEST DAILY PRESS ASSOCIATION 


435 PALACE BUILDING »« 


MINNEAPOLIS 1, MINNESOTA 


For further information contact Roy P. Palmer, Executive Secretary 


MINNESOTA — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES one ESTIMATES CONTROLS 
COUNTIES 7 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net Gross ual 
Total Families} Dollars | GYD Dollars Income} % | % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A.) Mar- 
thou- thou- thou- of General House- | Volume thou- Fam- | ume | Labor} Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force} tial | Index 
Faribault.......... 24.7| 0168) = 6.5 21 ,949| 0168 4,345) 78} 442) B28).......... 24,570) .0130} 995) 3,780) A | 54.6) 0149) 89 
Fillmore........... 25.7 0176, 7.2 17,163} .0131 2,940) 781 428} 4B7).......... 22,320| .0118) 868) 3,100) A | 58.4 0134| 76 
Freeborn....... 36.4) .0248; 9.6 30,133) .0231 6,235 2,521 482) 1,095].......... 37,610) .0199| 1,033] 3,918) A | 44.8 0218] 88 
Albert Lea... 17.1| .0116 4.9] 22,508) .0173 4,538 . . . H 21,061} .0111| 1,232/ 4,298]...... D cae 0131) 113 
| 
Goodhue......... 32.6) .0223 9.0) 29,421) .0225 5,540 1,343, e 1,044].......... 33,353) .0177| 1,023) 3,706) B | 44.3 0201) 90 
Red Wing....... 11.6) -0079) 3.5 14,858| .0114! 2,988) 908 | 308} 663 H 13,474} .0072| 1,162) 3,850)...... _ 0086) 109 
EE 8.7) .0066 2.6 7,819| .0060, 1, 212| * | 119) a) ES 9,349| .0049} 964) 3,596 B | 63.2 0056) 85 
Hennepin....... 75] 649.1) .4431| 198.6] 874,434| .6098| 193,760) 172,783| 26,556) 49,928].......... 1,145,700) .6066| 1,765) 5,769) B 2.6 5929| 134 
A Minneapolis m4 3759| 174.1] 829,188] .6351/ 181,407) 171,933) 25,133) 48,827] B 1,025,184} .5427| 1,863) 5,888|......|...... - 143 
| 
Houston.......... 14.5} .0099) 3.9 9,222) .0071| 1,615 oa 160 BER 11,567} .0062| 798 2,966) B | 60.4} .0072) 73 
Hubbard......... 9.9) 0067, 2.7] 6,657] .0051| ‘1,907 345 81 _) GER 7,258] 0038) 733| 2,680) E | 51.9 0048) 72 
SS ae 12.5) .0086 3.4 7,507) .0057, 1,696 “ 200 OR nde sndd 8,083] .0043 647| 2,377| C | 63.5 _ 65 
| | 
Itasca. . 32.9) .0224 8.9] 23,683) .0182; 6,332 1,267 269 EE videacuae 27,323| .0144| 830| 3,070} E | 27.1] 0171 76 
Jackson 16.2| .0111 4.1) 11,582) .0088 2,083 410| 228) 386}.......... 14,489| .0077| 894) 3,534, B 63.8} 0087, 78 
Kanabec........ 9.4) .0064 2.6 5,618| .0043, 1,034 103 - BS 5,973| .0032| 635| 2,297) © | 67.9} .0042| 66 
| 
Kandiyohi........ 20.7 0196 7.6]  23,127| .0178) soe] 1,868) S|. GEL.....02.. 27,317] .0144| 952| 3,594) B | 48.4] 0165) 8% 
Willmar...... 10.0] .0068 3.0] 15,196] .0116) 2,681 . 308} 7841 H 13,223] .0070| 1,322| 4,408]...... S ocimatl .0083| 122 
Kittson........... 10.6) .0072; 2.7 8,409| .0064 841 ° 108 i Saree 9,875} .0053| 932] 3,657) B | 64.4) 0060) 83 
Koochiching. ...... 15.8| 0108} 4.7] 14,494 " ee 986, = 268) 484)... 15,542) 0082} 984] 3,307, D | 23.9} .0096) (89 
Lac Qui Parle. .. 15.3} .0105 sal 10,091) .0077 1,729 ‘al “a ERE SS 12,196) .0064| 797) 3,209 B | 64.3 .0076| 72 
cian duals 7.7| 0052) 2.4 6,206| .0048 1,761) * . ak Ween 9,798} .0052| 1,272| 4,083) G | 9.8 .0051| 98 
Lake of the Woods.. 4.4) .0030} 1.2 2,491| .0019 1,018) 192 . i Es 2,709| .0015| 616| 2,258 F | 57.3} .0019 63 
| 
Le Suour.......... 19.2 a 5.41 13,143) .0101 aie 231! 280) a FEES: 16,624! .0088! 866! 3,079! B | 51.61 0101) 77 


A See end of state “Metropolitan County Areas.” 
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Each 


the 575,000 families 
who regularly read th 


Minneapolis Sunday Tribune 


ae 
» 


ue 
we \f 


rig, be! 


|" sercer eae 
Dakota | a 


ca] | North [eee NS 


ph mle “es 
Goonen ra 7 L, : a 
—_ iti q er A a; 
oe South pubes ‘ 


Only 8 cities in the United States ... 
have Sunday newspapers with 
Sn larger circulations than the 


NEW YORK 


PHILADELPHIA 
- 


x: Minneapolis Sunday Tribune 
5 75 7 rk 3 9 {mates tala Sapte 


Minneapolis Star <x¢ Tribune 


EVENING MORNING and SUNDAY 


MORE THAN 575,000 SUNDAY « 460,000 DAILY 
John Cowles, President 
MAY 10, 1949 373 
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ST. PAUL DISPATCH-PIONEER PRESS 


UNIVERSITY S 


MARSHALL A” 
~ 


The 1940 census St. Paul - Minneapolis combined corporate limit 
population ranked the Twin Cities as the 9th largest market in the 
nation. Below are figures’showing how the St. Paul “Half” of this 
market compares with the national average for major Buying 
Power Factors ... important indicators of “Market Potential”. 


Retail Sales St. Paul* U.S.* 
EP ETE ree $5,059 $3,131 
tk aia aout y wend alee woke 1,498 891 

Effective Buying Income 
di ei haiitaie es aia teat $5,300 $4,531 
EE ae er 1,570 1,289 

The St. Paul “Half” of the 9th Market: 
ETE TS Se Rp eee 347,000 
Family Population* .......... atedcalianae 102,800 
RN oe i Be, ie eal eee $520,069,000 
Effective Buying Income*............... - 544,740,000 


%1949 Sales Management Survey of Buying Power 
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T 


HOW MANY OF 
You CUslemerh 


LIVE and BUY 


in the ST. PAUL HALF of the NATION'S 


ff 
MARKET? 


‘' The St. Paul Consumer 


The 1949 St. Paul Dispatch-Pioneer 
Press Consumer Analysis will give 
you a vivid, 3-year comparison pic- 
ture of your present and potential 
customers in the St. Paul Market. 
This factual research report gives 
consumer preferences for the major 


Analysis has a double 

importance for it is now 

standardized with similar 

studies conducted by 13 

other newspapers through- 

out the country. These 

newspapers are: 

The Milwaukee Journal 

Omaha World-Herald 

Philadelphia Bulletin 

Indianapolis Star and 
News 

The Columbus Dispatch 

The Fresno Bee 

The Modesto Bee 

The Sacramento Bee 

San Jose Mercury Herald 
and News 

The Seattle Times 

Illinois Newspaper 
Markets 

The Birmingham News 
and Age-Herald 

The Salt Lake City 
Deseret News 


ws 


342 Madison Ave. 


Wrigley Building 
New York City 


Chicago, Ill. 


MAY 10, 1949 


product classifications of foods, 
soaps, toiletries, beverages, home 
appliances, and other general con- 
sumer buying habits. This book 
provides a wealth of information 
that will act as your guide to the 
St. Paul Market. 


SEND FOR 
YOUR COPY 


RIDDER-JOHNS, Incorporated 
Penobscot Building Wesley Temple Bldg. 


Detroit, Mich. Minneapolis, Minn. 


eee os 


KAUS 


1000 WATTS - FULL TIME 
MUTUAL NETWORK 


IF YOU ARE SELLING IN SOUTHERN MINNESOTA, 


K AUS sHOoULD BE ON YOUR STATION LIST. 


AUSTIN, MINN. 
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MINNESOTA— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES Lf SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
SALES 
COUNTIES | FOUR STORE GROUPS ; FARM 
in thousands 
_— Total Families} Dollars | SM | Dollars Need 7, | % of = 
(in % (in (in | % Furn.- (in % | Per | Per | Vole | of | U.S.A. Mar 
thou- of thou- thou- | of | General House- | Volume thou- of Fam- | ume | Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code|Force| tial | Index 
saeniaicivbhiiie |— 
Lincoln. 10.6} .0073| 2.6] 6,208) .0047 986 . 47| 90fl.......... 7,801} .0041| 736| 3,000| B | 67.0} .0049| 67 
Lyon 21.8) .0148] 5.8] 23,301) .0178)3,853| 1,138) 388) 708).......... 22,349| .0118| 1,025| 3,853] B | 46.3] .0142) 96 
| | 
MecLeod........... 22.1) .0151 5.8 apt 0145) 3,037) 537) 321 nee 22,427, .0119| 1,015) 3,867) B 66.1 -0133| 88 
Mahnomen........ 7.4) .0051 1.7 3,692) 0028) 824) 103) ° ay ee 3,962) .0021; 535| 2,331) E 63.2 -0029) 57 
Marshall.......... ws 0116 0 9,605) - 1,600 140 201 Ge inthis 11,717; .0062| 689| 2,929) B 68.9 — 66 
| | . 
a Seer 26.3) 0179 6.9 24,272) 0186) 3,892 1,740 495 aaa 24,840) .0131) 944) 3,600! A 49.2 .0157| 88 
Fairmont........ 9.7) .0066 2.9 15,048) poet 2,407) ° 309 691 H 10,357) .0054) 1,068) 3,571)......)...... -0075) 114 
Perro 19.4; .0133 5.0 13,921 -0108) 2,828) 499 . D Bisevcvdes 15,449; .0082) 796) 3,090) B 60.7 -0099; 74 
Mille Lacs......... 15.0) .0102 4.2 11,910, .0092) 1,566) 294 229 ie Se 12,940; .0069) 863) 3,081) C 56.3 -0083) 81 
Morrison.......... 27.1| .0185 6.6 eal 0121) 2,958 896 241 ES cme -0094) 654) 2,685) B 62.0 -0120| 65 
Mower. 43.7| .0298 11.9 41,991; .0322) 8,752 3,990} 1,204) 2,004].......... 54,144) .0286) 1,239) 4,550) B 30.2 -0299) 100 
Ps acccscwes 29.6) .0202 8.2 30, 863) 0237 6,772 3,885) 1,110) 1,656 H 38,125) .0202) 1,288) 4,649]......)...... -0213} 105 
Peers 14.7| .0101 3.6 9,275) -0071 1,308 ° 107 Sc asrnokes 11,842) .0053; 806) 3,289} B | 67.6 -0073| 72 
PE. co cccacenes 19.2) .0131 5.1 o.7es| 0075; 2,439) 371 120 Se 11,037; .0058; 575) 2,164) B 47.2 0078) 60 
Nobles........... 23.0) .0157 6.1 21,862 .0168 3,198 2,022 348 re 23,772| .0126; 1,034) 3,897) A §1.2 -0145| 92 
Worthington... 8.2) .0056 2.4] 14,691| on12| 2,019) . 241 . H 10,293] .0055| 1,255) 4,289]....../...... .0072| 129 
Norman........... 12.9| .0088, 3.2} 9,288) .0070) seas a a See $,860| .0052| 764| 3,081] B | 65.0] .0085) 74 
Olmsted........ 46.4) 0317, 13.0] 53,397) .0409 8,473, 7,068; 1,976) 2,066].......... 57,144) .0303) 1,232) 4,396; B 24.1 -0338| 107 
Rochester 35.4} .0242 10.1 47,150; .0361 6,964) 7,036 1,957 ° H 49,091) .0260| 1,387) 4,860)......|...... -0287| 119 
Se 53.3) .0363 14.1 32,160 pened 6,137) 2,803 OE Bi cesesccas 43,287; .0229} 812) 3,070} A | 61.4 -0261} 72 
Fergus Falls 13.5} .0092 3.9 16,369 0126) 2,875) 2,342 348 781 H 13,202} .0070| 978) 3,385)...... Se -0091) 99 
Pennington........ 12.9) .0089 3.4]; 13,143) .0100 2,472| 2,252 268 I 15,139} .0080) 1,174) 4,453) D | 45.3 0088} 99 
Thief River Falls 7.8} .0053 2.2 12,367) .0095 2,051 2,252 ° 332 H 9,416) .0049) 1,207] 4,280)...... jrveees -0064) 121 
ee eee 19.3| .0131 5.3 11,668) .0090) ‘oni 332 161 Pivdresiseen 12,305; .0065| 638) 2,322) B 66.2 -0086| 66 
Pipestone......... 14.5) .0099 3.8 15,170| .o116 1,680) 550 200 See 17,118; .0091| 1,181) 4,505) B 45.4 0100) 101 
Shine: <evenunss 35.9) .0245 9.2 28,849) .0221 5,960 1,062 749 ee 33,353) .0176) 929) 3,625) A 55.7 -0203| 83 
Pacscoceresead 13.2) .0090 3.4 7,991} .0061 1,679 256 161 a 9,101| .0049| 689) 2,677) B 62.0 -0061| 68 
eee 75] 371.0) .2533| 109.9} 532,312) .4077| 113,263, 142,549| 12,746] 22,397].......... 570,905| .3022| 1,539, 5,195) D 1.1 .3241| 128 
i Ps oserEne 347.0) .2369 102.8} 520,069) .3983 110, 305| 141,981| 12,546) 22,184 Cc 544,790) .2884) 1,570) 5,300)......]...... 3111) 131 
Rad Lake... cece 7.1) .0048 1.7 4,385; .0034 630 . Pa ciskacken 4,875) .0026| 687) 2,868) E 61.6 +0033 69 
| 
Redwood.......... 23.2| 0159) 5.8 18,482| .0141) 2,875 1,267 281 issawasae 24,533) .0130) 1,057| 4,230) A 59.2 0139, 87 
ar 24.7| .0168 6.1 18,742) .0144 2,795 1,215) 280 114] Kaige ied 21,407) .0113| 867) 3,509) A 63.5 0133) 79 
rere 33.5| .0229 9.4 25,850; .0198 3,795 1,817 Gt Bn <ecevecs 24,834) .0131; 741) 2,642) B 39.2 .0171| 75 
Faribault....... 16.1} .0110 4.7 16,286) .0125 1,744} 1,714 402 701 H 12,419) .0066) 771) 2,642)......|...... - 85 
} | 
ey 10.0) .0068 2.6 9,067) .0069 1,535 1,076 107 ET 10,370) .0055| 1,037) 3,988) B 60.0 0062! 91 
eee 14.4) .0099 3.7 8,443) .0065 1,454 499) 228 ae 9,303) .0050| 646) 2,514, B 68.5 -0064) 65 
St. Louis........38] 209.9) .1432 62.2] 237,723) .1821 60,473 26,458; 5,544) 11,467].......... 247,052) .1307| 1,177| 3,972) B 8.7 ee) 104 
ADuluth. 110.5| .0754 32.8] 142,872) .1094 35,366 18,372} 3,927) 7,798 D 150,833} .0799| 1,365) 4,599)...... ooo -0879| 117 
Hibbing....... 19.6) .0134 5.5 25,911) .0199 6,312 3,023 858) 1,391 H 25,147) .0133] 1,283) 4,572)...... = 0153) 114 
Ws vevcens 13.4} .0091 4.0 22,299) .0170 5,270 2,556 575; 1,365 H 16,964) .0090) 1,266) 4,241|...... ae 0114) 125 
ee 16.1' .0110 4.1 11,304' .0087 1,696 90 241 ae 12,708' .0068' 789' 3,100' B 62.4 -0082' 75 


A See end of state ‘Metropolitan County Areas.” 
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LUT. F1 wusiness IS BOOMING! 
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19|47 19/48 
$200,000,000 520 Gg, O00 - 
$190,000,000 *190.000,000 $190,000,000 
180,000,000 DULUTH $10,000,000 
+170,000000  *169,000,000 SUPERIOR $1 70,000,000 
a RETAIL SALES —— 


PES OA eaganis S 
94 2 ZAR. 
Pr . g %. 


nud LARGEST MARKET “ the N.W. 


Twin Cities (St. Paul-Minneapolis) First Market 


Retail sales were up 12% in 1948 at the 
Head of the Lakes, second largest market 
in the Northwest, 160 miles from the nearest 
major retail outlet. It's a complete market 
in itself, two cities, Duluth and Superior, 
and 20 counties, including 43 other towns 
from 1,000 to 15,000 population, and 
extending into three states, Northeastern 
Minnesota, Upper Wisconsin and Upper 
Michigan. 


The only effective way to cover this fruitful 
market is through the columns of the Duluth 
Herald and Duluth News-Tribune, the only 
metropolitan newspapers covering this 20- 
county territory, the Northwest's second 
largest market, all effectively served daily 
and Sunday by the DuluthHerald and 
Duluth News-Tribune with a circulation of 
more than 78,000 daily and 69,000 Sunday. 


DULUTH HERALD 
Duluth News-Tribune 


Morning - Evening , Sunday 
REPRESENTED BY RIDDER-JOHNS, INC. 


DETROIT 


NEW YORK 


MAY 10; 1949" 


CHICAGO 


MINNEAPOLIS 
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MINNESOTA-— (Continued) 


The “SM” symtols mark original, exeiy. 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES nes ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS vane 
CITIES (in thousands of dollars) GYD Net Gross Qual 
Total Families} Dollars Dollars Income} % % of we 
(in | % | Gin (in | % Furn.- (in | % | Per | Per | Vok | of JU.S.A. 
thou- of thou- thou- of General House- | Volume thou- Cap- | Fam- | ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio sands) /|U.S.A.) ita ily | Code | Force} tial | Index 
Sherburne......... 9.4) .0064 2.6 5,860) .0044 1,179 ° ° REE 5,341; .0028| 568) 2,054) D 68.2 -0040) 63 
t8t. Cloud 
(See Stearns Co.) 
ae 15.7| .0108 3.9 10,350; .0080 1,260 38 242 rey: 13,002; .0069 3,334) B 70.7 -0080) 74 
IN Ginki ties 67.3| .0459 16.0 62,705, .0403 10,133 7,180) 1,136) 1,829).......... 67,291| .0356/ 1,000) 4,206) A 40.5 -0391| 88 
t8t. Cloud....... 31.1) .0213 8.1 34,522) .0265 7,313 6,132 698 1,402 H 32,411) .0171) 1,042) 4,001]....../...... -0208) 98 
ESSE 21.3) .0145 5.8 19,522) .0149 3,085 807 388 ee 21,035; .0111; 988) 3,627) B 46.2 -0129) 89 
Owatonna....... 11.2} .0076 3.4 13,684} .0105 2,213 ° 308 ° H 11,738] .0062) 1,048) 3,452)......]...... -0078| 103 
Stevens. . 11.8) .0079 2.9 9,675; .0074 1,374 640 161 Dithacomnna 10,696) .0057| 930) 3,688) B 55.2 -0067) 88 
a eee 15.0} .0102 3.6 12,397; .0095 2,132 691 201 Se 14,627; .0077| 975) 4,063) B 56.1 -0087| 85 
See 25.3) .0173 6.5 14,355; .0110 2,988 832 268 a 17,444| .0093| 689) 2,684) B 63.6 -0114) 66 
Traverse.......... 8.3) .0057 2.2 6,276) .0048 954 295 108 e ceiennane 6,810) .0036 3,095; C 61.9 -0044) 77 
Wabasha.......... 17.3) .0118 4.8 12,812) .0098 2,213 434 227 See 16,113) .0085| 931) 3,357) B 53.5 -0096) 81 
RR 13.3) .0091 3.5 10,819; .0083 1,534 651 161 RE 12,491; .0066| 939) 3,569) D 62.2 -0076| 84 
er 15.0) .0102 4.1 11,962) .0092 1,776 268 308 ERT 15,432} .0082| 1,029) 3,764) B 56.8 -0089| 87 
Washington...... 75 29.5) .0201 8.4 20,753) .0159 4,813 665 442 SS 23,434 .0124| 794) 2,790) B 30.6 -0150| 78 
Watonwan......... 14.4| .0099 3.8 12,639} .0097 2,407 410 308 ae 15,757| .0083) 1,094) 4,147/ B 63.1 -0090) 91 
SC 10.6) .0072 2. 7,075; .0054 1,776 ° 162  deevecens 8,236) .0044, 777) 3,168) C 55.2 -0053) 74 
a 38.9) .0266 11.2) 38,696) .0297 9,013 4,726 907 SE iviaecnied 46,174) .0244) 1,187) 4,123) B 28.3 .0264| 98 
Winona......... 28.0) .0191 8.3 31,616] .0242 7,444 4,680 ° 711 H 35,980} .0191/ 1,285) 4,335)......|...... .0206| 108 
=e 28.2) .0192 7.7 18,152| .0139 3,021 397 360 achcaabcnnca 21,833) .0116| 774) 2,835) A 62.9 -0138| 72 
Yellow Medicine. .. 17.4) .0119 4.4 12,500) .0096 1,905 345 242 SERRE 14,458| .0076| 831) 3,286) B 62.2 -0091| 76 
Total Above Cities. .| 1,371.0) .9359 413.4] 1,954 ,537|1.4971 416,063) 374,847) 51,564 91,906] aan’ 2,143,599|1.1348) 1,664) 5,180)......)...... 1.2041) 128 
State Total........ 2,957.8/2.0190 929.34 2,988 ,948'2.2894 619,277! 423,712! 72,276 125,007! i aeeiaeiee 3,513 ,843'1.8602) 1,188! 4,237)...... 30.3 ' 2.0207! 100 
MINNESOTA— Metropolitan County Areas 
Duluth, Minn,- 
Superior, Wisc. 261.7) .1786 77.5} 289,648) .2219 74 ,999 30,700} 7,222) 13,792].......... 312,471| .1654) 1,194) 4,032)......)...... .1850) 104 
Minneapolis- 
So ee 75) 1,124.6) .7677| 337.2] 1,469,993|1.1261 322,173; 316,992) 40,627) 75,102).......... 1,793,232} .9493| 1,695) 5,318]......|...... 9661) 128 
MINNESOTA — Multiple Cities 
| 
Mankato- | 
N. Mankato. .... 25.7) .0175 7.4 38,785) .0297 me ° 973 a SE es 37,111} .0196) 1,444) 5,015)......|...... -0222| 127 
NEBRASK A—Counties and Cities 
City County City County City County 
PE on dada cet pae Gage PEOMIREE oc cc cccscwrecdnccvesscs Adams SEE OT Te eT ee ee ee ee. Madison 
SAL) 5 4. 5 crus Stele via ac a Platte PT CTETeTerT re Tir Buffalo ENTE OREO LL Lincoln 
i. ek de Wane éerse aeee ee Dodge DE 226 aiee eae kd valene dean Lancaster CS ie webs reece tees eueemeae Douglas 
I ig oo in weer edd eames Hall McCook «--+----sseeeeeeceee Redwillow EE a ce has cha oedae Scotts Bluff 
GE, cs cicccnses 31.2) .0212 9.1 28,290) .0216 6,022 3,959 CF aE 46,270) .0245| 1,483) 5,085) C 23.1 -0230} 108 
Hastings........ 22.8) .0155 6.9 24,951) .0191 5,531 3,959 699 ° H 36,640} .0194| 1,607] 5,310)......|...... .0185) 119 
Antelope. ......... 11.5} .0079 3.3 7,963) .0061 1,473 842 203 TI icethsepesieeia 10,901) .0058} 948) 3,303} B 62.1 .0063| 80 
re -8' .0005 2 244| .0002 85 bd ° ao 810 .0004| 1,013' 4,050' F 75.6 .0004' 80 


+ St. Cloud is in Benton, Sherburne and Stearns Counties. 
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Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 


IT MAY SOUND REPETITIOUS, BUT... 


and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 
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INDUSTRIAL DULUTH 


Good Business With A Background For CONTENTED LIVING 


RECREATION: Industrial hub of the Upper Lakes Area in Minnesota’s Land of Refreshing 
Lakes and Pines. Duluth’s labor would rather fish with the boss than fight with him. 


MARKETS: Center of the Northwest’s second largest market, with retail sales of 
$289,648,000 — up 13% in 1948. 


LABOR: Skilled, cooperative, high productive—a woman labor supply virtually un- 
tapped. Minnesota’s Labor Relations Act has attracted national attention. 


Bing MANUFACTURING: Home of such nationally-known industrial names as Coolerator re- 
refrigerators, Klearflax rugs, Clyde hoisting machinery, Diamond tools, Atlas cement, 
U. S. Steel wire products, Zenith washers, Patrick apparel, Halvorson trees, Univer- 
sal matches, Western Electric telephone equipment. 


SHIPPING: Duluth is America’s second largest port — topped in tonnage only by New York. 


b OPPORTUNITY PLUS: Duluth blends industrial advantage with the finest in living. 


For Complete Information Write — 


INDUSTRIAL DEPARTMENT, CHAMBER OF COMMERCE 
MEDICAL ARTS BUILDING DULUTH, MINNESOTA 


MAY 10, 1949 379 
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Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


| Retail Sales in Excess of $100 Million 
i 1946 Retail Sales $50.0 Million to $99.9 Million 


777 11946 Retail Sales $25.0 Million to $49.9 Million 
FEE 946 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 
MANAGEMENT 
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NEBRASKA 


DAKOTA 


HURSTON 


CUMING 


TANT 


BURT 


FILLMORE | SALINE 


Copyright by 
Sale MANAGEMENT 


JEFFERSON 


= pi TCROLIS | THAY 
DUNDY HITCHCOCK | REDWILLOW--] FURNAS TIARLAN [FRANKLIN [WEBSTER 


ithe 1946 Retail Sales in Excess of $100 Million 


Cities shown are those having 
1946 Retail Sales $50.0 Million to $99.9 Million 


retail sales of $15.0 million or 
1946 Retail Sales $25.0 Million to $49.9 Million more in 1946 by. 


4. 
1946 Retail Sales $10.0 Million to $24.9 Million Ki 


° The “‘SM’’ symbols mark original, exclu- 
N EBRASK A— (Continued) sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES JM SALE ADVERTISING 
6yD 1/1/49 Z ESTIMATES ones r SM ESTIMATES CONTROLS 
COUNTIES ed 
FOUR STORE GROUPS — 

CITIES (in thousands of dollars) CD Net Gross Qual- 
Total Families} Dollars a Dollars |Income| % % of | ity of 

(in | % | Cin (in % Furn.- (in | % | Per | Per | Vole | of |U.S.A.| Mar 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 

sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
ne 1.3} .0009 4 155 58 ° ° i 1,216; .0007; 935) 3,040) F 85.6 -0006) 67 
ES RRS. 1.3} .0009 5 662) .0005 113 4 ° PB ecu 986; .0005|} 758) 1,972) F 71.3 0006) 67 
Boone 10.8} .0074 2.8 7,406) .0057 1,686 388 203 De ecidsenne 10,791} .0057| 999) 3,854) B 60.1 0060) 81 
Box Butte......... 12.9) .0088 3.8 13,473} .0103 2,933 1,769 405 Gia scskaed 17,141} .0091| 1,329) 4,511) C 30.0 -0094| 107 
Boyd 5.4, .0037 1.5 4,033) 0031 681 27 68 i ee 5,606} .0029) 1,038) 3,737) E 62.3 -0031) 84 
ee 5.2) .0035 1.5 4,849) .0037 977 457 136 atl eee 6,023) .0032) 1,158) 4,015) E 52.5 .0034| 97 
Buffalo............ 26.0) .0178 7.8 24,195) .0185 3,939 2,514 0 Ce 25,935| .0138) 998) 3,325) B 39.6 -0160|; 90 
Kearney......... 12.3) .0084 2.9 17,154) .0132 2,663 ° 438 776 H 15,586] .0082) 1,267) 5,374/......)...... -0097) 115 
ce prc acee 11.6) .0079 3.3 9,196) .0071 1,983 387 248 — 12,022) .0063) 1,036) 3,643) B 57.6 -0068; 86 
ASR: 11.6} .0079 3.4 6,121) .0047 1,558 511 112 ERE aS. 9,942) .0053} 857] 2,924) B 61.1 0056) 71 
ee 16.0) .0109 4.8 8,814) .0067 2,480 207 270 ee: 14,101} .0075| 881) 2,938) B 46.1 -0079| 72 
Ee 14.1| .0097 3.6 9,144) .0070 2,041 152 224 REST 11,995) .0063) 851) 3,332) B 63.5 -0072| 74 
SRR 4.8) .0032 1.3 5,425) .0042 921 290 180 ee 5,882) .0031| 1,225) 4,525) D 58.2 .0035) 109 
cs usd 7.3) .0050 2.0 7,632) .0058 1,361 180 225 even 9,338) .0050) 1,279) 4,669) B 60.4 -0052) 104 
Cheyenne......... 10.3} .0071 2.7 10,535; .0081 2,068 954 292 * Bi caste 14,495} .0076| 1,407) 5,369) B 46.1 -0077| 108 
Mises csccad 10.4] .0071 3.3 4,937| .0038 1,007 82 135 os ce 9,329} .0050| 897| 2,827; C | 55.2] .0061) 72 
a 9.9) .0067 2.9 8,414) .0064 1,588 483 158 Wc kbccceenn 12,482) .0066) 1,261) 4,304) B 57.1 -0066| 99 
Cuming........... 12.4) .0085 3.3 10,413; .0080 1,628 1,189 247 Be 6 ecaeak 15,532| .0082| 1,253) 4,707) A J 63.5 -0082) 96 
(Ean 18.6) .0127 5.3 15,837} .0121 4,549 981 528 GE 6oxtscces 23,625) .0125) 1,270) 4,458) B 61.3 -0124| 98 
Dakota............ 9.0) .0061 2.5 5,059; .0039 1,799 ° 136 a 6,578) .0035} 731) 2,631; C 42.6 -0040| 66 
ae 10.4) .0071 3.1 10,848) .0083 2,479 639 315 ee 14,979| .0079| 1,440| 4,832) D 32.7 -0079) 111 
Dawson........... 17.0) .0116 4.8 20,454) .0157 3,825 1,561 641 ee 22,841) .0121| 1,344) 4,759) A 48.3 -0131| 113 
ey 3.4) .0023 8 3,101} .0024 481 ° 135 eR eben 3,498} .0019| 1,029) 4,373} D 53.4 -0021; 91 
aa 9.6; .0066 2.6 5,720; .0043 1,218 125 135 | Serer 9,226) .0048} 961| 3,548) B 61.9 -0050) 76 
Dodge............ 26.4) .0180 7.9 29,308) .0225 5,172 2,211 709 ere 33,886) .0180) 1,284) 4,289) B 32.8 -0194| 108 
Fremont... ..... 17.2! .0118 5.3 22,216! .0170 4,005 . 505 837 H 23,145! .0123! 1,346) 4,367]......]...... -0136| 115 

“Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
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7 
A New Outstate srs a ay S71 Mor AUDIENCE THAN 
THE SECOND STATION! 


‘ of the OUTSTATE 
Calls in Seven Areas 65 to 150 miles 
Get the FACTS...Write For New WOW Coverage Data 


audience in this areg 
< | ss 
{ {| 
¢ ic 
iy MMi atts 
Distant From Omaha in All Directions. 
Dec. 1948 **All-Rated Periods Jan.-Feb. 


SIOUX CITY 
SOO MICE 
** 
yy  S*RED-OAK 
rae qo * 
IBEATRIC Ku-kststolu-R of the 

The lead JOHN. J. GILLIN, JR., PRESIDENT 

RADIO wow, INC., OMAH for 26 Years JOHN BLAIR & CO., REPRESENTATIVES 
NEBRASKA— (Continued ) The “‘SM’’ symbols mark original, exclu- 


* Fate iowsh | 
; IOOMILES “7 
he A nets rede OMAHA AUDIENCE 


ora sree RETAIL SALES—1948 “ae EFFECTIVE BUYING INCOME—1948 — ae 
1/1/49 ESTIMATES erase GYD ESTIMATES CONTROLS 
COUNTIES FARM 
CITIES by a A ys N Gross} Qual 
(in thousands et ross 

Total Families} Dollars —_.. GYD | ot. Noone % ot | ity of 

(in | % | Gin (in % Furn.- Gin | 9% | Per | Per |vor| of |USA| Mar 

thou- | of | thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 

sands) | U.S.A.) sands) | sands) [U.S.A Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force] tial Index 

Douglas. . . 85] 290.0) .1981 87.9] 366,951) .2811 84,052 50,733} 11,746) 24,612).......... 539,110) .2854) 1,859) 6,133) B 2.7 .2667| 135 
AOmuha........ 268.8) .1834 81.4 357,231] .2736 82,077 50,405; 11,638 . B 513,139] .2716) 1,909) 6,304)......)...... .2546; 139 
ee 4.4) .0030 1.2 3,425) .0026 539 ° ° es 4,106} .0021; 933) 3,422) D 57.1 -0024) 80 
Fillmore 10.4) .0071 3.3 6,257; .0048 1,615 413 315 108] Don hinave alge 9,915) .0053) 953) 3,005) B 56.8 -0055) 77 
Franklin 6.8] .0046 4,346) .0033 1,303 ° 135 at ee 8,955) .0047| 1,317| 4,264) C | 59.5 0043} 93 
ee 5.4) .0037 1.5 3,320) .0026 652 152 90 are 5,746} .0031| 1,064) 3,831) C 66.6 -0031| 84 
Furnas 8.5) .0058 7,320) .0056 1,828 82 292 Peetitiaxes 11,441} .0060) 1,346) 4,237) B 51.2 -0058) 100 
Gage.... 29.4| .0201 8.9 24,070| .0184, 5,866 2,418 ll 34,720) .0184| 1,181) 3,901) B 40.8 -0187| 93 
Beatrice 13.4) .0092 4.3 17,331} .0133 3,797 2,293 776 799 H 18,853} .0100) 1,407) 4,384)......]...... -0108) 117 
Garden. . 3.9) .0026 1.1 2,468) .0019 780 ° 68 wie 4,741; .0025| 1,216) 4,310) C 66.6 -0023) 88 
Garfield 3.0) .0021 8 2,312) .0018 510 ° . eh 2,823) .0015) 941) 3,529) E 60.4 -0016| 76 
Gosper -0020 7 1,512) .0011 269) . ° . ptndeteen 3,134) .0017| 1,081) 4,477) E 67.8 0016) 80 
Grant........ 1.3| .0008 3 1,721) .0014 1,190 ° Oe shew snatn 1,161) .0006) 893) 3,870) F 54.9 -0009) 113 
Greeley -0039 1.5 3,459| .0026 680 ° 157 © i cceisenes 5,735| .0030| 1,024) 3,823) D | 63.2} .0031| 79 
Hall. ... 31.8) .0217| + 38,421| .0294 7,782 6,424 968} 1,724].......... 49,004) .0266| 1,541) 5,105) B | 22.1} .0262) 121 
Grand Island 25.1] .0171] 7.8] 35,424) .0271).......... 4,287 899 * G 42,275] .0224| 1,684] 5,420]......|...... .0228| 133 
Hamilton... . 8.8) .0060 2.7 5,198) .0040 1,531 414 157 acninenee 8,050} .0042; 915) 2,981) B 62.1 0045) 75 
Harlan * 6.0] .0041/ 1.7] ~— 3,633] .0028| 949 234] ot} Sst... 4,255| .0023| 709| 2,503} C | 55.5] .0028| 68 
Hayes 2.6) .0018 6 557; .0004 28 ? | e le CC 1,756} .0009} 675) 2,927) F 79.0 -0009) 50 
Hitchcock . al 5.7| .0038 1.6 3,999) .0031 83 135 a iwaevenwes 5,362} .0029} 941/ 3,351) D 55.5 -0031; 82 
Holt... ...| 14.2) 0097 10,535| .0080) 2, 124| 636} 27} 206)... 12,710} .0067| 895) 3,345) B | 60.4] 0077) 79 
Hooker........... 1.3} .0009 4 2,487| .0019 ad ° ° a, 1,086} .0006} 835] 2,715) G | 37.8] 0011) 122 
Howard , 7.4) .0051 2d 4,033) .0031 1,105) ° | 68 © ivecas ania 6,051) .0032) 818) 3,026) C 67.9 0036; 71 
Jefterson 14.0) .0095| 4.3 12,622) .0097) 2,961) a 439 ee 18,748) .0099| 1,339) 4,360| B 43.2 -0098) 103 
A See end of state ‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see eotenatian, pees oe. 
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To Omaha, all 93 counties in Nebraska, and ten counties in 
southwestern Iowa, The Omaha World-Herald is a community 
newspaper. 

In this rich market, World-Herald advertisers last year 
blanketed an area that spends more than $1,350,000,000* an- 
nually on everything from apples to washers. Their mes- 
sages were delivered to every other family in 103 counties. 


You can reach this rich market — with an effective buying 
power of better than $2,075,000,000* — with advertising in one 
newspaper — The Omaha World-Herald, the paper that reaches 
and influences more than 237,000 Nebraska and southwestern 


Iowa families. 
*Sales Management, 1948 


COVERS NEBRASKA AND 8.W. IOWA 


maha 


AVAILABLE NOW! 
5th Annual Edition 

Omaha World-Herald 

—Consumer Analysis , 


This complete study con- 
tains valuable information 
on buying habits and brand 
preferences of 90,900 great- 
er Omaha families. Shows 
what they buy .. . and 
where they buy it. 


Get your copy today. 
Piease send request on your 
business letterhead to our 
national advertising depart- 
ment. 


WORLD-HERALD 


Owners and Operators of Radio Station KOWH and Nebraska's Pioneer 


FM Station KOAD 


National ggg O’Mara and Ormsbee, Inc. 
icago, Detroit, Los Angeles, San Francisco 


New York, C 


Net Paid Circulation Average, March, 1949—Daily, 237,799—Sunday, 242,088 
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60% of the Buying Power 


Two “Hometown Stations” . . 


tire state of Nebraska at one low rute! 


. the best package 
salesman in Nebraska. Reach a billion dollar mar- 
ket...an area with the equivalent of 60% of the 


buying power, 81% of the radio homes of the en- 


81” of the Radio Homes 


~\ 


1 Low Rate 


WE’VE DISTORTED OUR MAP TO GIVE You 
A TRUE PICTURE! 


It Shows coverage by buying income’ 
not by square miles. When you sell with 
KBON and KOLN you concentrate your 


efforts 


in an area where the 


buying dollars are concentrated 


NEBRASK A— (Continued) — 
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| Poin Fl # 
ee 
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me Lancaster Douglas OMAHA me 
< Gorey 
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| Fillmore Otce i — 
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Paw ° q 


* Sales Management Survey of Buying Power, May 1949. 


KBON > KOLN «~~. 


———e 


World Insurance Building, Omaha, Nebraska. 


Paul R. Fry, V.P. and Gen’! Sales Mgr. 
National Representatives, RA-TEL, INC. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-|  EFF2CTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES oes i. - 
FOUR STORE GROUPS re 

CITIES (in thousands of dollars) SM Net Gross Qual- 

Total Families} Dollars ee Dollars income) % | % of | ity of 

(in | % (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar 

thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume | Labor} Poten- | ket 

sands) | U.S.A.) sands) sands) (U.S.A. Food Mdse. Drug Radio e sands) | U.S.A.) ita ily | Code | Force} tial Index 

a 7.6) .0052 2.3 4,729| .0036 977 318 181 © ewecsaawd 7,281; .0038; 958) 3,166) C 58.0 .0040) 77 
a 6.3| .0043 1.8 3,547) .0027 1,417 234 135 ee 5,970) .0032) 948) 3,317| C 57.6 -0032| 74 
Disbacekaabion 6.5) .0045 1.7 10,483; .0081 1,714 ° 224 6,754) .0036) 1,039) 3,973) C 37.5 .0051) 113 
Keya Paha........ 2.5) .0017 6 800) .0006 241) FD eidele y TD ccaceseay 1,944) .0010| 778) 3,240| E 75.6 -0010) 59 
a 3.8) .0026 1.1 3,895; .0030 780 135 ec eaadutel 4,456) .0024| 1,173) 4,051) D 50.0 -0026) 100 
endian ous 14.8) .0101 4.2 8,745) .0067 2,154 83 270 ees 11,252) .0059} 760) 2,679) B 64.9 .0070' 69 
Lancaster....... 65} 108.0) .0737 33.8] 138,354) .1060|. 29,153 28,037; 4,383) 5,046].......... 182,158) .0965) 1,687) 5,389) B 10.7 .0948| 129 
ALincoln....... 99.5) .0679 32.2 132,127) .1012 27,506 28,037 4,321 ° E 168,454| .0892) 1,693) 5,231/......]...... .0885) 130 
ee 27.8) .0190 7.8 30,930) .0236 5,837) 2,928 ie eae 30,381} .0160) 1,093) 3,895) B 32.7 0189 99 
North Platte..... 17.6) .0121 5.2 25,858) .0195 4,789) 2,928 799 1,097 H 21,541) .0114) 1,224) 4,143)......]...... .0141| 117 
RSE 1.4} .0009 4 973) .0008 354 ° ° i ee 1,702) .0009) 1,216) 4,255) F 68.4 .0009| 100 
EE eee 1.6) .0011 6 487) .0004 . “ ° D Bo csieskos 1,078} .0006) 674) 1,797) F 78.5 -0006) 55 
McPherson........ 1.0) .0007 3 260; .0002 ° a ° | SAeegerene 837; .0004| 837) 2,790) F 82.7 .0004| 57 
Madison.......... 23.9) .0163 7.0 25,567) .0195 4,648 3,191 §29| 1 RP 27,209; .0145| 1,138) 3,887, B 31.7 0164; 101 
SS aibéanaas 12.5} .0085 3.8 19,175) .0147 3,372 3,135 338 1,272 H 16,869} .0089|) 1,350) 4,439]......]...... .0106; 125 
a 8.7| .0059 2.6 6,466) .0050 1,558) 235 203 _ ee 9,711} .0051| 1,116) 3,735) B 53.2 0052) 88 
a 8.3) .0057 2.1 6,694) .0051 1,827 483 270 ae 8,334) .0044) 1,004) 3,969) B 58.6 -0049) 86 
Ti ccccssesens 6.5) .0044 1.7 3,999) .0031 1,191 207 112 SP 6,389) .0034) 983) 3,758) C 62.4 .0035, 80 
Neomaha........... 9.9) .0068 3.0 8,623) .0066 2,337 611 461) aa 13,169} .0070| 1,330) 4,390) B 51.7 .0068| 100 
Nuckolis.......... 9.0) .0061 2.7 6,450) .0049 1,941 414 270) eee 9,711} .0051| 1,079) 3,597) B 49.4 0052) 85 
taksemvinasens 16.6) .0114 4.9 14,934) .0116 3,642 1,713 461 iccwsedaes 19,207} .0102| 1,157) 3,920, B 46.7 .0108| 95 
Pe ssaccenees 6.9) .0047 2.0 4,537, .0034 1,134 180 247 isetecanen 6,497) .0034) 942) 3,249) C 63.8 .0037| 79 
a 4.8! .0033 1.3 4,903! .0038 949 290 135 ene 5,533! .0029' 1,153! 4,256! C 61.8 .0033) 100 

A See end of state “Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see — aes Ie, 
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KBRL Sells the heart of the prosperous 
Nebraska-Kansas Farm Empire 


__ Guaranteed 


Wheat + Corn -+ Cattle + Irrigation + Reclamation = Prosperity 


Top notch programming, promotion and community service have won KBRL 
a guaranteed audience of customers for your product in this prosperous 
farm area. KBRL, the Voice of this rich Nebraska-Kansas agricultural area, 
can serve you—and serve you effectively—morning, noon and night. 


KBRL 1450 KC — MUTUAL— KEYSTONE McCook, Neb. 


‘In the heart of the golden grain area’”’ 


s H The “SM” symbols mark original, exclu- 
NEBRASKA — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
1 ESTIMATES As ’D SALE ADVERTISING 
1/1/49 ESTIMATES nies GYD estimates CONTROLS 
COUNTIES a 
FOUR STORE GROUPS — 
CITIES (in thousands of dollars) 67D Net Gross Qual- 
Total Families} Dollars Dollars Income) % | % of 
(in | % | Gin (in % Furn.- (in % | Per | Per | Vole | of [U.S.A Mare 
thou- of | thou thou- of General House- | Volume thou- of | Cap- | Fam-| ume | Labor ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
PR cdeccceceus 7.8) .0053 2.5 8,622) .0066 1,956 a 224 Geciskckes 11,467; .0061| 1,470) 4,587, B 46.2 0061) 115 
Ph ccvseeuaves 8.9) .0061 2.3 6,362) .0049 1,007 263 187 EE 8,118] .0043) 912) 3,530) B 64.2 .0048| 79 
Se 20.3) .0138 5.2 16,655) .0127 3,669 1,685 506 Eee 20,180) .0107| 994) 3,881) B 47.4 0119) 86 
Columbus. ...... 9.5) .0065 2.7 13,256} .0101 2,991 ° 417 398 H 11,018} .0058] 1,160) 4,081)......j...... .0072) 111 
+e: 7.6} .0052 2.3 4,207) .0033 893 125 203 BEES: 6,227) .0033} 19) 2,707; B 61.3 -0037| 71 
Redwillow......... 12.1| .0083 3.5 14,986) .0114 3,018 417 ae 18,180) .0096) 1,502) 5,194) C 29.6 .0099) 119 
MecCook......... 8.7| .0059 2.6 13,023) .0100 2,309 1,976 338 ° H 13,600} .0072| 1,563) 5,231)......]...... 0078) 132 
Richardson........ 16.9) .0115) 4.8 15,751} .0121 3,556 1,906 596 Gi aveccenns 19,086) .0101| 1,129) 3,976) B 45.7 -0109| 95 
Re 3.3) .0023) 8 2,764| .0021 383 ° ° F Riawensdacs 3,864) .0021| 1,171) 4,830) E 63.9 .0021| 91 
a 13.9] .0094 4.6 10,344) .0079 2,550 388 382 pe 14,264) .0075| 1,026) 3,101) B 51.4 .0080) 85 
a 12.1| .0083 3.4 4,137) .0032 836 ° 45 + Rowieunes 7,713) .0041 637| 2,269) B 32.8 -0047| 57 
Saunders.......... 18.0) .0123 5.3 12,256; .0094 2,990 580 292 i icwineo oe 18,560} .0098| 1,031) 3,502) B 60.3 .0102| 83 
Scotts Bluff........ 37.2) .0254 10.0 46,144) .0353 7,509 4,303; 1,200) 2,276).......... 50,579| .0268) 1,360) 5,058) A 38:0 -0291| 115 
Scottsbluff....... 16.5) .0113 4.6 28,379] .0218 4,732 3,826 664 ° H 22,962) .0122| 1,392) 4,992)......]...... .0149| 132 
Seward........... 12.5) .0085 3.6 8,483; .0065 2,282 483 180 ewes sawed 13,169} .0070| 1,054) 3,658) B 57.6 .0072| 85 
Sheridan.......... 9.4) .0064 2.6 10,935) .0084 2,112 663 315 ae 10,819) .0057| 1,151) 4,161) B 54.3 .0067| 105 
Sherman.......... 6.3) .0043 1.7 3,424) .0026 921 180 113 a eee 5,362) .0028) 9851) 3,154) D 62.6 -0030} 70 
ae 3.3} .0023 8 869; .0007 241 ° i eT 2,053) .0011 622) 2,566; C 78.1 -0012| 52 
Stanton. .......... 6.1) .0042 1.5 2,764) .0021 780 ° 90 de ee 4,472) .0024| 733) 2,981) B 71.4 -0027| 64 
| ee 11.3) .0077 3.3 8,328) .0064 2,096 318 270 i cu vexenan 10,955} .0058; 969) 3,320) B 49.9 -0064| 83 
re 1.3) .0009 5 1,008) .0008 269 ” pte eee 1,378] .0007) 1,060) 2,756) F 53.8 -0008| 89 
Thurston.......... 8.4) .0057 2.1 5,198) .0039 893 ° 180 » Te censor 7,550} .0040| 9899) 3,595) B 60.5 -0043| 75 
ae 7.3| .0050 2.2 4,903| .0038 1,047 456 157 eee 6,631; .0035; 908) 3,014); C 57.6 -0039| 78 
Washington. ....... 10.4; .0071 2.9 6,571; .0050 1,502 ad 187 ©. eawecucnou 9,847| .0052| 947| 3,396) B 58.8 -0055| 77 
eects 9.0) .0061 2.5 6,919} .0053 1,531 664 113 Wl ctseeescs 9,595) .0051| 1,066) 3,838) B 61.2 -0054| 89 
Webster........... 6.9| .0047 2.1 5,355) .0041 1,360 261 135 oD ascend 7,605| .0040| 1,102) 3,621) C 58.9 -0042| 89 
Wheeler........... 1.7| .0012 4 504| .0004 156 ° - i 892) .0005| 525) 2,230) E 74.2 -0006| 50 
ES 13.7| .0093 4.2 12,464) .0096 2,635 1,133 338 © Doeecsesce 17,235| .0091| 1,258) 4,104) B 49.5 -0093) 100 
Total Above Cities. . 523.9 eee 159.7] 706,125) .5409| 143,862) 100,846 21 ,832| 5,179) SAAR 904,082| .4786) 1,726) 5,661|......)...... -4731| 132 
greens: | 
State Total. ....... 1,314.2 .8971| 384.2 1,276,204| .9775| 279,616) 136,807) 38,583) 52,5181... paeebenie 1,739,413} .9208| 1,324) 4,527]|...... 37.4 -9331| 104 
NEBRASKA—Metropolitan County Areas 
Lincoin.......... 108.0) .0737 33.8] 138,354) .1060 29,153 28,037; 4,383) 5,046].......... 182,158) .0965| 1,687) 5,389)......)...... -0948; 129 
Omaha, Neb.- 
Council Bluffs, 
lh cocnseac: 85} 358.9 —- 108.2} 430,165) .3295 99,573 66,603) 13,975) 26,785)].......... 633,781) .3365| 1,766) 5,857)......)...... -3157| 129 
*Withheld to avoid disclosure. © SM, 1949. Before using these figures, see explanation page 19. 
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In Baltimore the 


BIGGEST 


BARGAIN 


in radio is 


W-I-T- 


South | Atlantic States 


the big independent with 


the big audience 


« 


Baltimore 
Maryland 


| 
Wi. delivers more listeners- 


per-dollar than any other station in town. 


WW: | «f= hy covers 92.3% of all the 


radio homes in the Baltimore trading area. 


See your Headley-Reed man today for the full story 
about Radio Station W-I-T-H. 


Tom Tinsley, President » Represented by Headley-Reed 


M A R Y L A N D Pe - The ‘“‘SM” symbols mark original, exclu 
= eeve ¥ hadnt ee a sive estimates by SALES MANAGEMENT. 
City County City County City County 

Annapolis oweteneces ..- Anne Arundel COE is cc cckesenwecnaen Allegany Hagerstown «..---.---sescee Washington 

Baltimore is cara We ice @ ak don a a Baltimore EN a dwn wad «eee wee eee aKa Talbot Hyattsville .............. Prince Georges 

Cambridge See eee peers Dorchester OE Pree Frederick Salisbury .........-++--seeee- Wicomico 

any RETAIL SALES—1948 — EFFECTIVE BUYING INCOME—1948 pats 

JM 1/1/49 ESTIMATES on.ns ESTIMATES CONTROLS 

COUNTIES FARM 
CITIES a ae rr} Qual- 
in thousands ars Net Gross 

Total Families} Dollars aaa Dollars Income} % % of | ity of 

(n | % | (in (in % Furn- (in % | Per | Per | Vole | of |U.S.A.| Mar 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor]| Poten- | ket 

sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 

Allegany. ......... 98.5) .0672 27.3 79 836) .0612 24 ,413 8,374; 2,069) 6,418].......... 121 ,746| .0644) 1,236) 4,460) F 3.3 .0640) 95 
Cumberland. .... 46.7) .0318 13.3 61,033) .0467 16,364 7,074 1,784) 5,485 PF 71,217) .0377] 1,525] 5,355)....../...... .0393) 124 
Anne Arundel... .11 84.7| .0578 23.3 48 ,053) .0368 16 ,346 2,085; 1,349) 1,812].......... 101 ,973| .0540| 1,204| 4,377) C 12.1 0496) 88 
Annapolis one 15.0} .0103 4.4 29,552) .0226 8,641 ° 1,009 ° H 23,470} .0124] 1,565) 5,334)....../...... .0150| 146 
tBaltimore -- 11] 1,177.0) .8034) 325.1} 1,222,323) .9363) 317,127; 248,349) 36,310) 68,274].......... 1,820,120) .9635| 1,546) 5,599) B 8.7 -9232| 115 
ABaltimore 975.0) .6656) 286.2] 1,144,095) .8763) 295,348) 241,264) 33,384] 67,378 B 1,606,419) .7975) 1,545) 5,264/......]...... 7948} 119 
SET: 11.9} .0082 4 6,766) .0044 2,033 ° ° 2 eee 8,653) .0046| 727) 2,884) D 53.7 -0053} 65 
Caroline..... 18.9) .0129 5.8 11,855} .0091 3 ,506 537 339 38}. 18 579) .0098| $83) 3,203) B 42.8 .0102| 79 
Carroll. . 44.1) .0301 13.2 26 ,983| .0207 6 ,085 1,682 657 185 47 ,844| .0254/ 1,085! 3,625) B 32.8 .0249| 83 
Cecil... 29.6) .0202 8.4 17 894) .0137 6 ,059 413 270 eee 28,227) .0149| 954| 3,360) D 25.9 .0156| 77 
Charies........... 20.5) .0140 6.0 9,390) .0072 2,641 523 ° Se 12,471| .0066; 608) 2,494) D 41.6 .0083) 58 
Dorchester . 29.6) .0202 8.7 19,762) .0151 6 ,302 1 ,596 469 SR 28,270) .0150| 955) 3,249) C 25.5 .0161| 80 
Cambridge 12.6| .0086 3.9 15,099; .0116 3,697 1,403 ° 207 H 14,252} .0075| 1,131) 3,654)......)...... 0090} 105 
Frederick 61.9} .0422 17.2 48 ,532| .0372 11 ,338 4,340 Gy -S608........ 73 ,056| .0386| 1,180) 4,247) B 28.4 0388; 92 
Frederick........ 20.0) .0137 6.0 30,963; .0238 6,729 4,123 786 1,780 H 28,920} .0153| 1,446) 4,820)......)...... 0175| 128 
Garrett... 24.7| .0169 5.9 12,017; .0092 2,477 633 164 Ree 15,270; .0081 618| 2,588) E 35.4 .0102| 60 
RRS 42.1| .0287 12.1 26 ,623| .0204 6 ,848 825 737 TE 42,756| .0226| 1,016) 3,534) B 25.1 .0232| 81 
Howard........... 19.3) .0132 4.9 13 ,201| .0101 3 ,835 385 188 ee 17,560} .0093| 910) 3,684) D 31.7 -0103| 78 
iis die estan 14.5) .0099 4.6 12 ,352| .0095 3 ,507 ® 339 SB 17,306} .0092| 1,194) 3,762} D 40.4 0094) 95 
Montgomery... .131 120.6) .0823 34.5 89 ,671| .0687 20 ,261 2,037; 2,390 206)... 200 ,899| .1064| 1,666) 5,823) B 10.6 0903} 110 
Prince Georges..131 130.5) .0891 34.2 67 ,559| .0517 21 811 1,362) 1,558 ne 119 422) .0632| 915) 3,492) B 12.6 .0649| 73 
Hyattsville. ....... 14.0) .0095 3.8 14,187| .0108 2,667 510 514 83 F 13,511) .0071) 965) 3,556)......].....- .0087| 92 
Queen Annes...... 18.4) .0105 4.7 8 ,541| .0065 2 375 358 164 Ee 11,961} .0063) 777) 2,545) C 47.9 .0072| 69 
St. Marys........ 22.6) .0154 6.3 6,911! .0053 3,151 248 ? a ae 9,937! .0052| 442) 1,875| D 63.3 -0073 aT 
+ Baltimore County combined with independent city of *Withheld to avoid disclosure. Before using these figures, see explanation pose 16 
Baltimore. A See end of state ‘‘Metropolitan County Areas.”’ © SM, 1949. 
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SALES MANAGEMENT 


LOOK — at Baltimore's 343,654 City Zone families . . . 
30.4% increase since 1940, proof that Baitimore 
is the fastest growing market in the East.* 


LOOK — how the News-Post reaches 57.6% or 197,865 
of these families, more than any other daily news- 
paper. Total net paid 228,228. 


LOOK — Food Advertisers! The News-Post contains Balti- 
more’s leading Food Section — key to this 351 
million dollar food market. Because more women 
read the News-Post than any other paper, it will 
pay you to... 


LOOK TO THE 


Baltimore News-Post 


First in Circulation in the 6th Largest City 
A HEARST NEWSPAPER — REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


*ABC City Zone based upon Bureau of Census 1947 Surveys for Metropolitan Districts. Among the ten largest 
markets in the U.S., Baltimore’s rate of growth is the largest in the country. (Excluding two West Coast cities.) 
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SaALeEs ARE HIGHER IN HAGERSTOWN 


Retail sales per capita in Hagerstown were 
$1,240 for 1948 — 39% above the national 
average and 19% higher than the average for 
the nation’s metropolitan county areas. Com- 
bine this fact with Hagerstown’s Quality of 


A diversified market strategically located in central Maryland and 
completely “home reached” by these two newspapers, Hagerstown 
has outstanding qualifications for testing as well as for regular 


sales-producing campaigns. 


BURKE, KUIPERS & MAHONEY, INC. 


National Representatives 


Market Index of 119 (19% above the U. S. 
average), and you have conclusive evidence 
of a market offering superior sales results 
for every advertising dollar you invest in 
the Hagerstown Herald and Mail. 


vn Wi, 


D-AAIL 


MARYLAND— (Continued) — 


The “‘SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES Sy SALE ADVERTISING 
1/1/49 11D ESTIMATES ESTIMATES CONTROLS 
COUNTIES = amas 
cos FOUR STORE GROUPS si —~ oa 
in 
Total Families} Dollars GYD | voltae income] % | 2%. of | iyo 
(in | % | (in (in % Furn.- (in %, | Per | Per | Vole | of [USA 
of thou- thou- of General House- | Volume thou- Cap- | Fam- | ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) (U.S.A) Food Mdse. Drug | Radio e sands) |U.S.A.! ita | ily | Code | Force} tial | Index 
Somerset.......... 21.8 0148) 6.5 8 ,990| .0069 3,835 578 317 ER 15,524) .0083| 712| 2,388} B | 32.3 0092} 62 
| AE 19.5} .0134| 6.0) 19,850) .0182 4,828 1,430 1,043 ek 24 ,431| .0129| 1,253) 4,072) D | 28.6 0137) 102 
Easton. ......... 6.0| .0034) 1.7] 13,220} .0102 2,605 1,252 809 a 7,125| .0088] 1,425] 4,191|......|...... 0056) 165 
Washington...... 75.0) 0612) 21.5] 60,972 .0467| 14,76 6,778) 1,434 3,949).......... 90 ,325| .0478| 1,204, 4,201| B | 15.7 0482| 94 
Hagerstown... 39.4) .0260' 11.9] 48,839] .0874| 10,613 6,668) 1,335) 3,650) G 57,854| .0306| 1,468} 4,862)......|...... 319| 119 
Wicomico. ........ 38.8) .0264, 12.2] 36,997] .0283 7,141 4,898 996 407].......... 49,118| .0260| 1,266) 4,026, B | 28.3 0268) 102 
Salisbury........ 17.4| .0119 5.3] 31,781] .0243 5,500 * . _), eR 22,396| .0119| 1,287] 4,226)......|...... 0156) 131 
Worcester......... 22.5 0184) 7.0} 22,351) .0171 4,344 2,119 422 RR ERES 28,249) .0150| 1,256| 4,036} B | 39.9 0157| 102 
| 
Total Above Cities..| 1,145.1 7817 336.5] 1,388,769/1.0637) 352,164 262,294) 39,621) 78 623] RR 1,745,164) .9238| 1,524) 5,192|......)...... .9374| 120 
State Total........ 2.143.911.4634) 596.41 1,876,479'1.4373 494 ,739| 290,763. 52,663 85 ,0191 Se. 2 903 ,697'1.5371| 1,354| 4,869)...... 9.9 | 1.4924! 102 
MARY LAN D— Metropolitan County Area 
| | ) ee 1 Oe 
Baltimore....... 11] 1,261.7 - 348.4 ae -9731| 333,473] 250,434) 37,659, 70,086].......... nae tae —_ 6.817 PRED FRE .9728| 113 
DELAWARE— Counties and Cities 
City County 
EE EET Ce ee re Kent 
Wilmington ...............+) New Castle 
ol | | , ad r 
CEG 34.2) 0233, 10.8) 25 687 0197; 6,866 1,273, 436) 1,086).......... 34,289| .0182| 1,003| 3,175 B | 33.9] .0197 
ES 7.0; 0047) 2.31 14,392 0110) 2,255 881 a 535] oH 7,180| .0038| 1,026) 3,122)......|...... .0061| 130 
New Castle.....135] 206 5 .1410| 58.2] 193,881 .1485! 53 076, 16,888) 4,560) 12,335).......... 315,727| .1672| 1,529) 5,425) © | 4.1] .1564) 111 
AWilmington....] 127.5] .0871| 36.9] 161,072| 1234) 43, a 16,518, 4 105 12,001) C 232,263) .1229| 1,822 6.204 BIST GD, .1159} 133 
| 
A See end of state ‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see re sti ca5. 


IT MAY SOUND REPETITIOUS, BUT... 


Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 


SALES MANAGEMENT 


WCAO an WCAO-FM 


“The Vsice of Saltimore™ 
Greater penetration than ever in America’s 6th market 
p tb N N 600kc.-5000 watts * BASIC CBS * 102.7mc.-20,000 
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Delaware’s Home Owned & Operated Station 


WAMS 


1,000 WATTS - MUTUAL NETWORK 


Wilmington, Delaware 
35th LARGEST WHOLESALE MARKET IN THE U.S.A. 


DAY and NIGHT 
1380 KC 


tionally beamed southeast to radiate WANs nf 
5000 - 6000 watts over the entire 7 
20,000 Watts 
Wilmington Area, Downstate Delaware, 96.1 MCS 


PLUS Southern New Jersey and parts of 
Maryland and Pennsylvania. 301,162 RADIO 
HOMES ARE IN THIS BLANKET AREA. 


The only Dela- 


ware station with 
a directional anten- 
na pattern Designed 
to blanket the 53rd Met- 


ropolitan Area in the United 


States. 1000 watts, 6 miles 


Plus 


northwest of Wilmington is Direc- 


18,000 Homes FM 
Equipped. The only 
FM station on the air. 


WHY PAY FOR COVERAGE 
THAT IS WASTED? 


buy WAMS 


George L. Sutherland, Vice Pres. and General Mgr. 
REPRESENTED NATIONALLY BY 


WEED & COMPANY 


DELAWARE — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


_ OL EFFECTIVE BUYING INCOME—1948 SALES 

Hoe STIMATES ee WOME _ > ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

SALES 
1 
ere FOUR | STORE GROUPS wi - FARM __ wi 
CITIES ° n thousands ars. e ross 

Total Families} Doflars SN) Dollars |Income| % | % of | ity of 

(in Q% (in (in Q, Furn.- (in % Per | Per | Vol- | of | U.S.A.) Mar- 

thou- | of | thou thou- of General House- | Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A. Food Mdse. Drug | Radio Code sands) /|U.S.A.| ita ily | Code | Force] tial Index 

a 58.3} .0398 17.8 48,195) .0369) 8 ,737 1,425 a 64,081) .0286| 928) 3,038) A | 35.6 -0333| 84 
Total Above Cities. . 134.5) .0918 39.2] 175,464) .1344 45 ,579 17,399} 4,382) 12,626).......... 239 443) .1267| 1,780) 6,108)......|...... 1220) 133 
State Total........ 299.0! .2041 86.8} 267,763 2081 68 ,679 19 586! 6,760 15 ,062| beaieaaad 404 097! .2140! 1,351) 4,655 13.7 -2094| 103 
DELAW ARE— Metropolitan County Area 
Wilmington... . . 135 me. 1724 71.8] 233,236) .1787 nan 18,341 5,370) 14,017].......... 361,330) .1913| 1,431) 5,032)......|...... .1838| 107 
AWashington, * 
er 131] 873.9) .6965) 238.8] 976,790) .7482| 227,060) 166,626) 44,160) 49,743).......... 1 466 ,352) .7762) 1,678) 6,141)...... 0.2 7319) 1 
A See end of state ‘Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 
adv. 


For market data of major Metropolitan Areas, see page 133. 


SALES MANAGEMENT 


IN WASHINGTON, D. C. ONLY THE TIMES-HERALD 


Covers a Mass Market 
With Class Buying Fower! 


By “mass” we mean the 274,000 families who 
regularly read the Times-Herald—the largest 
audience of any paper in the nation’s capital. 


By “class” we mean that Times-Herald families 
in metropolitan Washington have incomes that 
exceed the average of families reached by news- 
papers of big circulation in other cities. Sales 
Management’s Survey of Buying Power, for 


FIRST IN CIRCULATION 


10, 1949 


example, ranks Washington 4th in income per 
family among America’s 12 largest cities. 


So if you want to sell the greatest number of 
worthwhile prospects in Washington through 
one newspaper .. . at the lowest advertising 
cost-per-reader . . . do as other smart adver- 
tisers are doing—place your advertising in the 
Times-Herald. 


WASHINGTON, D.C. 
National Representative: Geo. A. McDevitt Co. 


FOR 11 STRAIGHT -YEARS~ 


The 2 best buys in Washington Radio 


WWDC-AM | | WWDC-FM 


The town’s red-hot, hard-hitting 24-hour station, Transit Radio in public vehicles delivering a 
famous for producing quick, profitable results. guaranteed audience close to point of sale. 
Represented nationally by Represented nationally by 


Forjoe & Company Transit Radio, inc. 


DISTRICT OF COLUMBIA— Metropolitan County Area Give entimates by SALES MANAGEDOR 
Ce eaTES RETAIL SALES—1948 a 1 EFFECTIVE BUYING INCOME—1948 pa. 
BY) 1/1/49 BY) ESTIMATES ESTIMATES CONTROLS 
METROPOLITAN — SALES wee 
COUNTY FOUR STORE GROUPS is |___Fan _ 
in thousands ars Gross 
AREA Total Families} Dollars es Dollars |Income| % % of ae 
(jin | % | (in (in % Furn= (in % | Por | Per | Vole | of |U.S.A 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) | U.S.A. Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial | Index 
Washington. .... 131 1,386.2! 9462! 384.21 1,261,075 9659 306 420, 176,911, 52,819) Sf ee 2,144,252/1.1351 1,547! | Fe Serr 1.0467! mW 
© SM, 1949. Before using these figures, see explanation page 19. 
VIRGINIA— Counties and Cities 
City County City County City County 
Alexandria ...-..-- eucwsaw bien Arlington Harrisonburg ..------------ Rockingham Richmond ............-+----+++: Henrico 
Belated 2. cccccsccccccccgives Washington Lynchburg «..--0022scccceecees Campbell BED cc ceadccncenavponenece Roanoke 
Charlottesville ......------++. Albemarle’ Martinsville ..---.-----.----- »:+Henry Staunton ...-------- 22sec eee Augusta 
GOPMMMION 02 cc ccs cccvescccces Alleghany Newport News ..-....--2000.. Warwick ree ee - Nansemond 
EN. din nats S legis oaks waar Pittsylvania ee eee ee ee Norfolk Es io ale. d oe ue eee tem Frederick 
Fredericksburg .-....--.--- Spotsylvania Petersburg .-------eeeeeeeees Dinwiddie 
PUQUABOOR 6 noc ccc cccccccns Elizabeth City Portemouth «-.- 220s ccccccccce cco MOFIOIK 


Waee 


MARYLAND - DELAWARE 
and District of Columbia 


TTivem., 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 - 


= 1946 Retail Sales in Excess of $100 Million 
FEE] 1946 Retoil Sales $50.0 Million to $99.9 Million 


He G,| 1946 Retail Sales $25.0 Million to $49.9 Million 
“4 1946 Retail Soles $10.0 Million to $24.9 Million 


Copyright by 
MANAGEMENT 


392 SALES MANAGEMENT 


v my 


The Eyes of Washington Are On The Star 


ASHINGTONIANS read The Star for its 

advertising as well as its editorial, news, and 
feature content. Latest proof is Study No. 126, 
The Evening Star, Continuing Study of News- 
paper Reading*: “Both men’s and women’s 
scores for readership of national advertising in 
The Evening Star ranked among the highest 
recorded to date in the Continuing Study of 
Newspaper Reading.” (One full page national 
ad zoomed to top position on the all-study list of 
top ranking Household advertisements. ) 


In the local category, 12 ads in the survey issue 
(Jan. 12, 1949) attained sufficiently high reader- 
ship scores to rank among the all-study leaders 
in their respective categories; 16 local ads at- 


* Conducted by The Advertising Research Foundation, 
Inc., in cooperation with the Bureau of Advertis- 
ing of the American Newspaper Publishers 
Association. 


tained high enough Index ratings to place among 
the all-study leaders based on the Size-Equalizing 
Index. 


For readership, for coverage, for sales in Wash- 
ington, choose the ad-dominant Star and get 
results. 


The Washington Star 


Evening and Sunday Morning Editions 


Represented nationally by Dan A. Carroll, 110 E. 42nd St., 
NYC 17; The John E. Lutz Co., Tribune Tower, Chicago 11. 
Member: Bureau of Advertising ANPA, Metropolitan Group, 
American Newspaper Advertising Network, Inc. 


THE EVENING STAR BROADCASTING COMPANY OWNS AND OPERATES STATIONS WMAL, WMAL-FM, AND WMAL-TV 


MAY 


10, 1949 
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6 ARLINGTON CO. 
one P » Ad Alexandri 
Cities shown are those having . . aces 


retail sales of $15.0 million or * % 
more in 1946 . f 5 : ;: Copyright by 


Sale MANAGEMENT 
1946 Retail Sales in Excess of $100 Million 


V | R G | N 1A— (Continued) — “ The “SM” symbols mark original, exclu 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 EFFECTIVE BUYING INCOME—1948 
ESTIMATES SALE 


1/1/49 ESTIMATES GYD ESTIMATES 


COUNTIES 
CITIES 


FOUR STORE GROUPS 
(in thousands of dollars) 


Families ee 
(i Furn.- 
General House- 
Mdse. Drug Radio 
1Albemarie 8]. . 4,873 | 2,084 
Charlottesville. .. Oo]. ‘ ‘ 4,578) 31} 2,019 
2,757) | 1,844 
1,956) | -1,511 


2,639) -0020, 


£é 


| 
69,034 0528) 
61,232) .0469 
4,059) .0031 


e 1.7 0014 
21.0!) . 4.1 -0042 1,182 -0047 
@ See end of state “New Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
1 Albemarle County combined with Charlottesville (independent city). © SM, . t “% of Labor Force” figures for all Virginia Counties 
2 Alleghany County combined with Clifton Forge (independent city). apply to the County only, and do not include the 
8 Arlington County combined with Al dria (independent city). independent cities. 

4 Augusta County combined with Staunton (independent city). 

5 Campbell County combined with Lynohburg (independent city). 
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Be wee eee este 


SALES MANAGEMENT 


“s+hese have been busy 


Streibert 
Station WOR 


5 


We're now approaching the conclusion of our fou 
of operation here at Television Station WOIC. 
you will be interested in a brief resume of 0 
to date. 


AUDIENCE BUILDING 


worc...has developed a new local program every two 
weeks since going into operation. Every one 
of these shows has been sponsored within 
THIRTY days! 


has already started into a partial daytime 
program operation. 


.has introduced Fulton Lewis, i?,, se tele- 
vision with 4 daily news commentary. 


has over THIRTY local and THIRTY national 
advertisers now selling their products or 
services via Washington's Channel 9. 


In addition to the above, worc has provided coverage of 
the Presidential Inauguration, Easter Sunrise Service and 
other Washington events for the CBS Television Network. 


As you can see, these have been pusy months — but no more 
so than those ahead. 


Good luck and smooth sailing when you launch our sister 
station, WOR-TV, New York, onto television's rapidly calm— 
ing waters. 


MAY-10, 1949 


IR GIN I A— (Continued) 


RICHMOND, VIRGINIA is a steady, 
GROWING market, an area of STRONG 
BUYING POWER and ECONOMIC SE- 
CURITY, backed by firmly established man- 
ufacturing and farming activities. 


Effective buying income—the dimes 
and dollars which buy your product—show 
a gain of 12.2%. Retail sales have gone up 
9.25%. And population figures show a rise 
of 6.4%. 


MORE people with MORE MONEY to spend. 


In 39 of the 72-county WRNL cover- 
age area, the BMB study shows that 50% 


or more of the radio families listen regu- 
larly to WRNL. 


.. . saturates a Three- Quarter 


Billion Dollar Market! 


e Industrially PROGRESSIVE 
e@ Agriculturally RICH 
e Economically SOUND 


WRNL is a steady, GROWING sta- 
tion, centered in this rich Richmond Mar- 
keting Area. “Radio Center” in Richmond, 
WRNL’s new home, guarantees advertisers 
the most modern in broadcast facilities, the 
most complete in radio service including 
simultaneous broadcast on WRNL-FM, and 
an ever increasing audience. Combined 
with its key-position in a TOP market, these 
make WRNL the EFFECTIVE Radio outlet 
for your advertising dollars. 


5000 WATT AEC affiliate 
Represented by Edward Petry & Co. 


V The ‘‘SM” symbols mark original, exclu- 

ok. Alcs 7 aan sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

anne eS ey et a ee 

COUNTIES : 

CITIES in et Gross - 

Total Families} Dollars GYD Dollars Income} % | % of inet 

(in | % | (in (in % Furn.- (in % | Per | Per | Vol- U.S. A. | Mar- 

thou- thou- thou- of General House-| Volume thous of | Cap- | Fam-| ume |Labor| Poten- | ket 

sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Radio Code sands) |U.S.A.| ita | lily | Code/| Force] tial Index 

6Dinwiddie........ 63.2) .0363 12.3 49,633) .0379 11,876 ° - at ee 69,662) .0316| 1,121| 4,851) D | 64.2 0344; 95 
Petersburg....... 35.4) .0242 10.5 46,809) .0359 10, 283 4,511) 1,610) 3,928) F 47,878) .0253| 1,352) 4,560)....../...... 0283) 117 
7Elizabeth City. ..83 58.6} .0400 6,182 ° = See 68,789) .0364) 1,174) 4,119] F 2.2 -0327| 82 
Hampton........ 7.2) .0049 2,449 877 444 1,081 H 10,321) .0055; 1,433) 4,915)......]...... -0077| 157 
6.2) .0042 892 ° F Wgiekwowaa 4,552) .0024) 734) 3,035) F 49.7 -0028| 67 
Fairfax......... 131 64.3) .0439 4,251 343 117 ERP 30,382) .0161; 473) 1,808) D | 13.8 .0197| 45 
Fauquier.......... 18.6) .0127 2,767 508 269 ee 20,095; .0106| 1,080/ 4,368) B 49.2 -0105| 83 
Ee 10.4) .0071 317 ° 93 F Mearienabat 5,060) .0027; 487) 2,024) E | 71.3 -0034) 48 
Fluvanna.......... 6.2) .0042 619 ° 48 S evakecdae 3,342) .0018; 539) 2,089) F 53.8 .0022| 52 
SE 23.1| .0158 1,355 647 163 10,052) .0053) 435) 1,933) C 59.6 .0073| 46 
8Frederick......... 29.7| .0203 5,086 2,808 843 38,189) .0202| 1,286) 5,025) C 46.3 -0198| 98 
Winchester...... 14.8) .0101 4,150 2,808 843 22,494) .0119) 1,520) 5,112|......]...... .0131| 130 
Dv satecseeuns 16.5) .0112 1,109 254 234 8,834) .0047| 535) 2,454) F 31.5 -0060) 54 
Gloucester... 9.8) .0067 950 152 6,058) .0032} 618) 2,244) F 34.5 -0039; 58 
Goochland......... 7.7| .0053 260 ° ° 2,717| .0014) 353) 1,430) F 62.2 0021; 40 
SS 19.8) .0135 1,010 1,054 164 13,672| .0073} 691) 2,972) E | 41.4 .0083) 61 
ics iikeawes 5.3) .0036 114 ° 2,017; .0010; 381) 1,681) G | 73.6 .0014; 39 
Greeneville. ....... 15.1} .0103 1,758 966 163 10,341) .0055| 685) 2,955) E | 38.6 0064) 62 
RES 37.4) .0256 2,623 2,046 411 21,947) .0116| 587) 2,613) B 64.4 0144) 56 
7 15.9} .0108 2,593 ° 13,654| .0073| 859) 3,501} D | 37.8 0075) 69 
9Henrico........ 96] 282.0) .1925 81,788 73,994) 13,445 455,654) .2412| 1,616) 6,842) E 8.1 .2494| 130 
ARichmond..... 238.4| .1628 77,464 73,261| 13,127 397,915) .2106| 1,660) 5,628)......|...... .2253| 138 


6 Dinwiddie County combined with Petersburg (independent city). 
7 Elizabeth City County combined with Hampton (independent city). 


8 Frederick County combined with Winchester (independent city). 
9 Henrico County combined with Richmond (independent city). 
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© SM, 1949. 


Before using these figures, see explanation page 19. 


A See end of state ‘Metropolitan County Areas.” 
*Withheld to avoid disclosure. 


SALES MANAGEMENT 


eas en anenananan as 


QUR FIGGER'S GETTING aga 
BETTER ALL THE TIME! fies 


in the Petersburg, Virginia 
Metropolitan area (Dinwiddie, Chester- 
field and Prince George Counties) 

in the ““Heart of Historyland” 

RETAIL SALES ARE UP—NOW $66,631,000 
—a gain of $12,566,000! 


NET EFFECTIVE BUYING INCOME IS UP— 
NOW $89,943,000—a gain of $3,406,000! 


POPULATION IS UP—NOW 110,800 
—a gain of 300! 


FAMILIES ARE UP—NOW 23,800 
a gain of 3,200! 


CAMP LEE PERSONNEL IS UP—NOW 11,000 Member 
: : Southeastern 
—including 2,250 W.A.C.S. - “a 
Group 


One newspaper does it, because it is 97% 
Home Delivered. Get all the facts from 
The John Budd Company. 


—_— OOOO TO OTT 


MAY 10, 1949 


HERE’S YOUR 1949 SALES MAP 


This year’s edition of SALES MANAGEMENT’S Top counties with sales over 4 billion market with 
popular five-color County Outline Retail Sales Map @ star. 

of the U. S. provides a graphic guide to all the 472 leading U. S. cities shown with an index to their 
nation’s markets for use in sales and advertising latest population level. 

planning. Measuring 37 x 41 inches and suited Blown up projections of congested areas. 


for either wall or desk use, the 1949 County Outline 


Map is based on “Survey of Buying Power” figures Orders will be accepted now for copies of the 1949 


County Outline Retail Sales Map. The price is 
$3.50 each, or $2.50 each in quantities of two or 


and includes all the following features: 


Ali Metropolitan County Areas outlined in red. 4 . es 
All counties shown in one of five colors according to more. All maps will be mailed postpaid in heavy 
their 1948 retail sales. mailing tubes. 


386 Fourth Avenue 


LW i} Y d New York 16, N. Y. 


5 The “SM” symbols mark original, exclu- 
VIRGINIA— (Continued) sive estimates by SALES MANAGEMENT 
POPULATION. RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 a 
SALE 
BYD 1/1/49 BYP estimates GD ESTIMATES CONTROLS | 
seein sintin BPte..:. SALES ssanecitnmasaetatieamanmamen Be MeeKRe 
COUNTIES oa . 
CITIES | | inte te ~ fi rs tare) N F soa Qual- 
} n thousands of dollars) et | Gross 
Total Families} Dollars Dollars \Income| % | % of | ity of 
(in % (in (in % . Furn.- (in % Per | Per | Vol- | of |U.S.A.| Mar 
thou- | of | thou- thou- of General Ho:'se- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial | Index 
1@Henry..... 27,144) .0208 6,860 4,652) 732} 1,484) 33,096] .0175| 761 3,377 F | 20.9] .0209) 70 
Martinsville 20,195] .0154) 3,788 3,995; 612) 1,099 H 15,388] 0082} 864] 3,420)......)......] 0112) 92 
Highland.......... 817| .0007 57 e | . “3 eee 2,237) .0012} 574) 2.406 F | 56.5] .0014) 52 
isle of Wight... . 5,852} .0044 1,470 152| 70) * 9,611; .0051} 739] 2,912) D | 49.7] .0056) 64 
11James City. 8,045) .0062 1,715 737, (387 . 12,204] .0064| 1,061| 4.053, G | 25.3]  .0066| 84 
King and Queen... 1,005) .0008 403 . . - |. 2,429} 0013) 374) 1,518) F | 66.8] .0018) 41 
King George...... 1,304] .0010 547 . . | . 3,581| .0019| 551) 1,989} G | 42.9} .0022) 49 
King William. . 4,561) .0035 950 255 . 138 7,326| -0039| 1,032| 4.070} F | 32.1] .0040) 83 
Lancaster... .. 4,331) .0033 981 203 . 101 7,268} .0038} 982) 3,634; G | 27.7 -0039| 76 
Sa 9,537| .0073 1,384 4,053 184 . 17,887| .0035| 486/ 2,208} D | 39.8] .0120| 48 
Loudeun. . 10,743] .0082 3,286 229 410 354 20,037| .0106| 1,077) 4,263} B | 51.3} .0103| 81 
Loulsa...... 4,374) .0034 1,137 §98 93 . 7,508} .0040} 601) 2,346) F 50.8 -0047| 55 
Lunenburg 4,963) .0038 1,110 279 188 97 8,267| .0044) 636] 2,583} D | 61.5) .0051) 57 
Madison. . 1,863} .0014 143 . . . 3,937, .0020| 611 2,187) E | 61.0}  .0025) 48 
Mathews 2,898} .0022 547 . ° . §,224| .0028| 885| 3,265) G | 20.6} .0029) 71 
Mecklenburg 12,478) .0096 2,493 1.308 316 ca 22,217| .0118| 738| 3,174] B | 60.6} .0129| 63 
Middlesex 2,697} .0020 864 178} * | . 4,848} .0025) 898] 3,232} F | 41.9] .0026| 70 
12Montgomery 15,217| 0117; 4,698 . m2) * 24,972| .0132| 722| 2,904 E | 30.1] 0148) 63 
18Nansemond...... 25,664) .0196 4,624 ° . 2,14 31,683} .0168| 854| 3,444) C | 42.7] .0193| 76 
Suffolk......... 19,479} .0150 3,083 5,082 539} 2,145) G 19,453} .0103| 1,380) 5,119]......]...... .0116} 121 
Nelson... 4,001 .0031 835 . . . 6,951; .0037 490| 2,242) E | 48.4] .0047) 48 
New Kent. 1,964) .0015 232 . ° o-5 3,697| .0020| 1,056| 4,621) F | 35.1]  .0019| 79 
14Norfolk....... 83 335,170) .2567| 76,078, 39,976 12,439) 20,986].......... 541,062| .2864| 1,370| 5,243, D | 20.0] .2742| 102 
taNorfolk...... 226,240 .1733! 51,715 36,014] 9,651! 16,2331 D 300,857] .1593| 1,548] 5,223|......1.....- .1582| 119 
: . , A ° p ° ° . 19. 
10 Henry County combined with Martinsville (independent city). *Withheld to avoid disclosure. Before using these figures, see explanation page 
11 James City County combined with Williamsburg (independent city). SM, 1949. A See end of state “Metropolitan County Areas.” 


12 Montgomery County combined with Radford (independent city), + Population estimate does not include about 35, 
18 Nansemond County combined with Suffolk (independent city) service personnel, including their families, on duty 
14 Norfolk County combined with Norfolk, South Norfolk & Portsmouth (independent city). in the area. 
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Suh me op Che xaliond- 
MOST ACHIVE MARKKE75 


and 


VIRGINIAS LARGEST 
TRADING AREA 


Sales Management's figures show 
Norfolk’s steady growth in popula- 
tion with increased sales keeping 
pace. You can get profitable cover- 
age of this strategic market through 
these two modern newspapers— 


NORFOLK VIRGINIAN-PILOT @ NORFOLK LEDGER-DISPATCH 


Morning and Sunday Evening Except Sunday 


THE JOHN BUDD COMPANY, National Representatives 


MAY 10, 1949 


Portsmouth’s Only 
Newspaper 


PORTSMOUTH 


Is VIRGINIA’S FIRST CITY 
In Sales Management’s High Spot 


City Retail Sales Estimates 
An Ideal Test Market for Any Product! 


Take a Look At The Record 


City Index City Nat'l Index 

i ee se eeee cs BO” 108.4* 
I og on rl ae 127.0* 121.5* 
eee 158.8* 105.5* 
EE Sig ook ire vis dee 8s eae 127.5* 107.6* 
Ee et or 290.0* 164.5** 
I, onic ivicskclocesovcenexul 287.6** 176.2** 
March, 1947 . . .295.8** 124.0** 
een 348.2* 130.7** 
EE 6 shoe ig alae web aunt 407.0** 


*Ratio to previous year. **Ratio to 1939 


Per Family Buying Power, March, 1949—$4,310 


Represented 
Nationally By 
Ward-Griffith Co. 


VIR GIN1IA— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
—-_r:h:!hlUhThOCULhTht:~C~< , tt — ay 
FOUR STORE GROUPS =. 
CITIES in thousands of dollars) Net Gross Qual- 
Total Families} Dollars = yD Income} % | % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A.| Mar- 
thou- of thou- thou- ot General House-| Volume thou- of Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) /|U.S.A.| ita ily | Code | Force} tial | Index 
A Portsmouth 82.5) .0563 24.4] 67,033; .0513 17,386 4,953 2,419 4,753 H 105,170} .0556) 1,275) 4,310)......)...... .0545; 97 
Northampton... ... 16.3) .O111 4.7 10,886) .0084 3,501 648 234 Seen 16,264) .0086| 998) 3,460) C 46.0 -0090| 81 
Northumberiand. .. 9.7| .0066 2.4 3,442| .0026 721 ° ° | er 6,087) .0032 2,636) F 41.4 .0037| 56 
Nottoway.......... 14.5) .0099 3.6 9,294 .0071 2,276 673 340, ae 15,035; .0080) 1,037) 4,176) E 32.6 .0081) 82 
aici canadien 12.2) .0083 3.1 9,064) .0070 2,017 878 268, cscasevecd 13,692) .0072| 1,122) 4,417) F 39.9 .0074| 89 
ihecincechasees 14.1} .0097 3.5 5,923) .0045) 1,384) 394 211 RAS 9,812) .0052) 696) 2,803) E 33.8 -0059} 61 
Se 15.7| .0107 3.6 3,041; .0023 490, 178 ° er. 6,894) .0037| 439) 1,915) E 70.0 -0047| 44 
15Pittsyivania...... 95.4) .0651 20.8 62,842) .0482, 12,841 10,633; 2,070; 3,227].......... 88,646) .0469| 929) 4.262) B 48.6 .0509) 78 
_Danville......... 38.0) .0260 10.7 48,389) .0371 8,460 10, 158 1,667 _— E 40,660) .0216) 1,070) 3,800)......)...... .0271| 104 
Powhatan......... 5.0| .0034} 1.31 1,820! 0012 317, . : a 2,794| .0015| 559| 2,149] F | 61.9] 0018) 53 
Prince Edward... .. 13.7| .0094 3. 7,831; .0060 1,441 877 - aig s atemaiaaatad 13,787| .0073| 1,006) 3,939) E 42.5 .0073) 78 
16Prince George 22.7| .0155 5.6 9,180; .0070 2,810 546 433, © udubdicel 16,244) .0086| 716) 2,901) F 32.7 .0095| 61 
Princess Anne. . .83 26.7| .0182 6. 10,743! .0082 3,846! 254 sal 1831 sneha natn 15,756! .0083! 590! 2,283) E 35.4 -0103 57 
15 Pittsylvania County combined with Danville (independent city) © SM, 1949. Before using these figures, see explanation page 19. 


16 Prince George County combined with Hopewell (independent city). 
A See end of state “‘Metropolitan County Areas.” 


*Withheld to aveid disclosure. 


Looking For Something? The Table of Contents is on Pages 1, 3 and 5. 


SALES MANAGEMENT 


\00 MILES 


want better sales and service 


OLynchburg 
in key south atlantic markets? “eq, ORoanoke L 
yr 
locate now in ong 0 Osouth Boston 
NORTH CAROLINA shee a 
ORerdsville 


Winston- 
Greensboro Rock 

Salem 54 

0 O O DurhamO Mount 

High Point 


DANVILLE, VA. 


“The bullseye of your Virginia— 
North Carolina Sales Target ”’ 


RSeigh 


Danville’s unusually strategic location makes it ideal as a distri- 
bution center—as a convenient and economical location for new 
plants, branches or warehouses. Draw a ring around Virginia 
and North Carolina and you'll find Danville in the center... . 
Draw a circle of only one hundred miles in radius around 
Danville and you find yourself within easy reach of such im- 
portant markets as Roanoke, Lynchburg, Martinsville and South 
Boston, Virginia; Winston-Salem, Greensboro, Durham, Raleigh, Get the jump on your competitors in the South At 
High Point and Rocky Mount, North Carolina. lantic area and locate now in Danville—“The Bulls- 
eye of Your Virginia-North Carolina Sales Target.” 


Atlantic markets, but it is a growing sales center in 
its own right. Shoppers coming from miles around 
to buy in Danville boosted 1948 per capita retail 
sales to 43% above the national average and swelled 
total retail sales to a new high of $48,389,000. 


Not only does Danville give you quick access to important South 


“‘When You Look for an Industrial Site, Look First to Danville, Virginia’ 


THE DANVILLE CHAMBER OF COMMERCE - Danville, Virginia 


VIRGINIA— (Continued) _ sve estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
wee SM ESTIMATES —_— GYD ESTIMATES ‘CONTROLS 
COUNTIES Vile: Ties ies ial — FARM 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) CyD Net Gross Qual- 
Total Families} Dollars ai Dollars Income} % | % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Vol- | ‘of | U.S.A.} Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor]| Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.) ita ily | Code | Force| tial index 
Prince William... 18.1} .0123) 4.8 9,036| .0070| 2,277 229 292 — fn ee. 12,894| .0068| 712| 2,686, D | 16.6] .0080| 65 
CT 26.3} .0180 6.3} 11,532| .0088| 3,198 1,003} 387)  608).......... 15,411| .0082| 686) 2,446) F | 18.4] .0103| 57 
Rappahannock... . . 5.6) .0038 1.3 1,563) .0012 403 . . a 2,995} .0016| 535| 2,304] E | 63.9] .0019) 60 
Richmond......... 6.8| .0047/ 1.6 2,725! .0021 864 ° ° a PORE 3,284| .0017! 483] 2,053] F | 60.71 .0024| 51 
*Withheld to avoid disclosure. © SM, 1949. Before using these figures, see explanation page 19. 
. Check how economically you can buy Vir- | 
The ECONOMY buy in ginia’s No. 1 Market by using WSAP! Here | 
NORFOLK. is are the Market facts: 
* Norfolk Metropolitan Area: 
WSAP — WSAP-FM! 1948: Retail Sales ......... $449,957,000 
Serving Norfolk—Portsmouth—Newport News p wabe - a 103,495,000 
WSAP— WSAP FM | aS 54,556,000 
- eee 15,336,000 
1490 ke 99.7 mc ae eae Power seater 
Per Capita Buying Power : 
MUTUAL NETWORK Per Family Buying Power 4,926 
Portsmouth, Virginia POPULATION: 567,400 


* Sales Management 1949 Survey of Buying Power. 
Get the FULL Story from Ra-Tel Representatives, Inc.! 


MAY 10, 1949 


- 


——- 


SOLTHWEST VIRGINIA’S Pioneer Xs RADIO STATION 


IN OUR YEAR 


monet . make a mental note of these easy-to-remember Sales 

ANA Management estimates for WDBJ’s coverage area which 
ons represents approximately: 

“f e 25% of Virginia’s net Buying Power. 
e 25% of Virginia’s Retail Sales. 
e 25% of Virginia’s Food Sales. 
e 25% of Virginia's Drug Sales. 
e 25% of Virginia’s General Merchandise Sales. 


CBS WDBJ 


FREE & PETERS, Inc., National Representatives 


: 
4 The ‘“‘SM”’ symbols mark original, exclu- = 
VIRGIN1IA— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES t SALE ADVERTISING 
1/1/49 SM ESTIMATES onze 6yD ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS —_ en 
CITIES (in thousands of dollars) Net Gross Qual 
Total Families} Dollars 7 CyD Dollars |Income| % % of hy 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A. 
thou- thou- thou- of General House-}| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial | Index 
i7Roanoke...... 97} 119.5) .0815 31.2] 134,803) .1030 27,474 17,636; 4,279) 11,623].......... 174,672) .0925) 1,462) 5,598) E 10.8 0935) 118 
ARoanoke...... 92.5) .0631 25.9] 127,959) .0980 24,596 17,533} 3,970) 11, E 144,207] .0763) 1,559) 5,568)......]...... 0802) 127 
18Rockbridge...... 24.3) .0166 6.1 14,629) .0112 2,724 1,271 ° SR 22,438; .0119 3,678} E 33.4 -0126) 76 
19Rockingham..... 41.2) .0281 10.2 39,391; .0302 4,180 ° 843; 1,864].......... 50,635; .0268) 1,229) 4,964) B 44.6 -0281| 100 
Harrisonburg... . 10.0) .0068 2.8 25,486) .0195 2,391 5,057 679 1,784 H 13,875) .0073) 1,388) 4,955)......)...... .0109) 160 
Russoll............ 24.5) .0168 5.3 6,225) .0047 750 203 93 iy ory eee 10,206) .0054) 417|/ 1,926) D | 52.9 -0075| 48 
EE 24.0) .0163 5.3 5,565) .0043 749 229 93 am Seamer. 9,371) .0049| 390) 1,768} D | 64.7 -0070| 43 
Shenandoah....... 19.2) .0132 5.0 10,096) .0077 2,306 483 268 er 16,341) .0087| 9851) 3,268) B 42.1 -0093| 70 
ae 29.1| .0198 6.5 10,813) .0081 2,593 1,106 340 18,203; .0096| 626) 2,800) E 32.4 -0112| 67 
17 Roanoke County combined with Roanoke (independent city) © SM, 1949, Before using these figures, see explanation page 19. 
18 Rockbridge County combined with Buena Vista (independent city). A See end of state ‘Metropolitan County Areas.” 
19 Rockingham County combined with Harrisonburg (independent city) *Withheld to avoid disclosure. 


COPYRIGHT: 
. the contents of this Survey of Buying Power are fully protected by copyright. The exclusive esti- 
mates of population, Effective Buying Income, retail sales and sales-advertising controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 


PROJECTOR REPAIRS @® CAMERA SERVICES, INC. ©@ CAMERA REPAIRS 


Sound — Silent — Slide 51 Barclay Street Still & Motion Picture 
New York 7, N. Y. ey 
Special Service to Tel. Digby 9-3495 Specialists on All Types 
Visual Aid Departments Estimates Submitted on Request—Dept. B of Foreign Cameras 
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"SINCE 1940... 


WHOLESALE AND RETAIL 


SALES. UP 78%. 
‘es f 


2 BANK DEPOSITS UP 
fe $50 MILLION. 


Pp 


ww 


SS 


55 NEW INDUSTRIES 
AND “UTILITIES. 


$16 MILLION IN NEW 


BUILDING CONSTRUCTION @ | 


+ 


$312 MILLION MORE 
POSTAL RECEIPTS 


Write for booklet, ‘‘Test 
Markets—How to Iden- 
tify Them” to Sawyer, 
Ferguson, Walker Co., 
60 East 42nd Street, 
New York 17, N. Y. 


|AND_NOW...| 
POPULATION 


—ROANOKE E cin 


READ THE PAPERS READ BY 2 OUT OF 3 } ROANOKE agulll = 


TIMES AND WORLD-NEWS 


ROANOKE ° VIRGINIA ae ee 
SAWYER * FERGUSON * WALKER. COMPANY: National. R sirbeniaiisaiiis 


VIRGIN! A— (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

CID ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES aes 
FOUR STORE GROUPS re 

CITIES (in thousands of dollars) CD Net Gross Qual- 
Total Families} Dollars Dollars Income] % | % of | ity of 

(in % (in (in % Furn.- (in % Per | Per | Vol- | of |U.S.A.| Mar- 

thou- of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio le sands) |U.S.A.| ita ily | Code | Force} tial Index 

Southampton... ... 25.7| .0176 5.7 11,073) .0085 2,017 1,245 316 a 16,216} .0086) 631) 2,845) B 64.9 -0104) 659 
WSpotsylvania..... 20.6) .0140 5.0 25,213) .0193 5,186 2,744 a i 22,619} .0120) 1,098) 4,524) E | 44.0 -0146) 104 
Fredericksburg 11.8} .0081 3.2 22,919; .0176 4,179 2,744 784 1,933) H 15,570) .0083| 1,319) 4,866)......)...... -O111) 137 
Stafford........... 10.1} .0069 2.6 1,478) .0012 750 . . ai, Re 3,995) .0021| 396) 1,537) G | 20.2 -0028) 41 
EERE 6.3) .0035 1.4 1,807; .0014 461 ° ° © Rachie 2,967) .0016) 660) 2,119] E 64.6 -0019) 63 
EERE 11.8) .0081 2.7 4,661) .0035 981 229 117 Se 7,162| .0038} 607) 2,653} D | 51.1 -0046| 57 
Tazewell.......... 42.4) .0289 9.3 26,062) .0200 3,905 1,562 cl ae 38,189] .0202) 901 4,106) E | 20.6 -0219) 78 
ae 13.3} .0091 3.4 9,093| .0070 1,816 1,004 292 Sere 13,667| .0072| 1,020| 3,990| F 21.5 -0075| 82 
ogy County combined with Fredericksburg (independent city) Before using these figures, see explanation page 19. 
© SM, *Withheld to avoid disclosure. 


adv 


For market data of major Metropolitan Areas, see page 133. 


WSLS‘ mascot. 
Martha Ann. 
We call her Miss 


Sweet Six-Ten! 


MAY 


10, 1949 


""'WE'RE CALLING TO TELL YOU— 

Roanoke’s Market Index is 127! In sales potential, this means that 
100 people reached in Roanoke market are equal to 127 in an average 
U. S. market. Roanoke County’s Market Index is 115—and here’s 
something else . .. while the per capita income for the nation is $1,289, 
the per capita income in Roanoke is $1,559, and in Roanoke County, 
$1,462. The GREATER BUYING POWER teached by WSLS means 
GREATER SALES for you!” 


WSLS 


WSLS-FM, TOO 


ROANOKE, VIRGINIA 
610 Kilocycles and 1000 Watts 


Ask WEED AND COMPANY! 


COVERING 26,000 SQUARE MILES 
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igger — better — busier than ever 


before, 
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Newport News 


ree 


and th 


1 adio affiliat . 


/WGH, 1340 KC 
‘oe Blue Network 
‘outlet. Coveri 


the BILLIO 


Only the Daily Press and 
imes- Herald cover this profitable 


[ae SC 
ath, way 


Daily Press and Times-Herald 


THE VIRGINIA PENINSULA’S NEWSPAPERS 


National Representative 


@ NEWPORT 


Sawyer @ Ferguson @® Walker Company 


NEWS, VIRGINIA 


i The “SM” symbols mark original, exclu- 
V IRG | N | A— (Continued) ee, 25. = sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/48 ESTIMATES ESTIMATES CONTROLS 
COUNTIES _ SALES soe is 
ce roun sTone anours | ~y - 
n thousands Net Gross ual 
Total Families} Dollars ; Dollars Income} % | % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar- 
thou- of thou- thou- of General House-}| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
21Warwick...... 83} 87.1) .0595| 23.3) 75,595] .0579| 17,389) 14,326) 1,892) 5,590)... 113,797} .0602| 1,307) 4,884 G | 5.4] .0594) 100 
ANewport News 48.4) .0330) 14.0} 72,269) .0553|° 15,488) 14,326] 1,891) 5,5 G 68,598} .0363| 1,417) 4,900)......|...... 0413) 125 
22Washington. .... 49.5 0338, 11.4) 27,652) .0211 4,610 2,464 865) 1,308).......... 39,585) .0209| 800) 3.472) B | 48.2] .0235) 70 
@{Bristol....... 14.2 .0097/ 3.7] 17,670) .0136 2,276 2,045 538 93 G 14,529| .0077| 1,023) 3,927)......|...... .0099} 102 
Westmoreland. .... 9.5) .0064) 2.6 3,557) .0028 836 ° 93 oh 6,202| .0033| 653| 2,385) F | 45.1] .0038) 59 
Wise... 50.9) .0348} 11.1) 26,250) .0216 5,043 1,816 608} 1,889).......... 35,077| .0186| 689) 3,160) F 8.9} .0227| 65 
Wythe. ........... 23.1| .0158 5.3] 11,488) .0088 1,931 877 292 EE 16,994) .0090| 736 3,206) D | 33.8] .0103) 65 
| 
ecevcevie 9.8) .0066 2.6 2,482) .0019|  ~ 1,095 ° ° a, ORT 4,628} .0024| 472) 1,780 G | 13.6] .0031) 47 
Ae Fe 
Total Above Cities..| 990.0) 6758 206.0 1,312,143/1.0051} 288,953} 209,649) 45,740| 94,790).......... 1,454,114] .7698| 1,469) 5,074)......|...... .8221| 122 
ae es | 
State Total........ 3,058.1/2.0875| 770.31 2,075,573'1.6898 456,703) 254 ,766| 64, 182! 115,043] a teil 3,114,747/1.6488| 1,019| 4,044|...... 23.9 | 1.7188) 82 
V!IRGINIA— Metropolitan County Areas 
—— ———— 
Portsmouth- | 
Newport News.83] 567.4) .3875) 150.1) 449,957| .3446| 103,495) 54,556) 15,336) 27,921].......... 739,404) .3913| 1,303) 4,926)......]...... .3766| 97 
Richmond....... 96] 316.9) .2163) 87.1] 400,720) .3070} 84,986) 73,904) 13,445) 25,952).......... 469,711) .2487| 1,482) 6,393]......|...... .2597| 120 
Roanoke........ 97] 119.5) .0815) 31.21 134,503] .1030! 27,474) 17,563} 4,279) 11,6231.......... 174,672) .0925! 1,462! 5,598!....../...... .0935! 115 
V!RGIN1IA— New Metropolitan County Area = 
Lynchburg......162| 74.7| .0610| 17.2) 69,034| .0529| 13,303 11,370| 2,287| 5,0171.......... |__77,677| .0411| 1,040| 4,516|...... Bani 1.0466) 91 
VIRGIN!IA—Multiple Cities a 
| Py pp pe | eed. seed oedsaed aam.......1 20 
Bristol (Tenn.)...1 34.0) .0233 9.1] 40,281! .0309) 6,641 ° 1,142; 2,930}.......... 39,635] .0210| 1,166] 4,355/......|...... .0245| 105 


21 Warwick County combined With Newport News (independent city). 
22 Washington County combined with Bristol (independent city). 


t See also Bristol, Tenn, 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


See end 


of state “‘Metropolitan County Areas.” 
@ See 


end of state “Multiple Cities.” 
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Huntington .. West Virginia’s largest city . . the vertex of a $275,000,000 
Retail Trade Area, ranks 7lst as a Metropolitan center. Bank Debits in 
1948 . . $736,609,075.00; Average Bank Deposits in 1942 . . $67,993,- 
009.00; Department Store Sales in 1948 . . $7,939,089,00; Consumers 
Sales Tax in 11 Months . . $1,817,543.00; Building Permits in 1948. . 
$7,818,411.00. This fast growing, prosperous area with 432,590 people 
is represented by three sound newspapers with rates that compare fav- 
orably with markets of similar size and larger. 


Represented by The Katz Agency 


DAILY NEWSPAPER CIRCULATION 
INCREASE SINCE ‘39... . . 91.5% 


SUNDAY NEWSPAPER CIRCULA- 


%, 
* 

4 

é 

e 
gf” TION INCREASE SINCE ‘3997,5% 


mw HUNTINGTON 


WEST VIRGINIA 
[lll — 


THE HERALD- & 
DISPATCH * 


% 

oe 

THE ADVERTISER = 
7 


THE HERALD- 
ADVERTISER Ve, 


WEST VIRGINIA 


The “‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


City County City County City County 
Beckley ciara se altel laste anette ater wal ecw Raleigh POCO ETE ELE OO Marion Parkersburg «----secccccccccccccs Wood 
Dt . ccuedetnwkuweseewanns Mercer Huntington i eteteeebasa keane Cabell MEY Sis ak ngle 6 ddex weaeseen McDowell 
NN 5 gs ienbeweeuceeek Kanawha LOO sc cvccvcceccesseceses seeses Logan WO, cectecssicncencecsaagnen Ohio 
Clarksburg ......-sscccecceees Harrison Martinsburg ...--..+-+--se-eee Berkeley WI hsb oceeésvawsagecnes Mingo 
SE are ee ere Randolph Morgantown ......-.-+++++> Monongalia 

LO ee us RETAIL SALES—1948 bes a EFFECTIVE BUYING INCOME—1948 ww SALES 
VERTISING 
1/1/49 BYP ESTIMATES peo ESTIMATES NTROLS 
COUNTIES i eae 
sais rgun sons enous . “in 

in thousands et ross ual- 

Total Families} Dollars Dollars Income| % % ot h: of 

Gn | % | (in (in % Furn= (in | % | Per | Per | Vole} of |UCS/A.| Mare 

thou | of | thou- of General House-| Volume | thou- | of | Cap-|Fam-| ume |Labor| Poten- | ket 

sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
Barbour........... 17.2) .0117 4.5 6,074) .0047 1,760 654 116 EE 12,031; .0064) 699) 2,674) F 30.8 -0070} 60 
Berkeley.......... 30.0) .0205 8.2 18,649; .0142 4,572 2,202 ole - 31,837) .0168) 1,061) 3,883) D 19.3 -0167| 81 
Martinsburg... ... 16.5) .0112 4.7 16,858} .0129 3,779 ° 708 a G 26,425; .0140) 1,602) 5,622)......]...... -0131| 117 
_ eae 27.2) .0185 5.9 12,410) .0095 2,875 1,427 ° Picaeawned 17,900} .0095; 658) 3,034) G 6.0 -0113) 61 
Braxton........... 17.3) .0118 3.8 5,289) .0041 1,162 373 154 ES 10,871} .0057; 628) 2,861) F 67.8 -0064; 54 
Brooke......... 133) 23.3) .0160 5.9 12,099} .0093 4,295 699 309 eee 24,808; .0132| 1,065) 4,205) G 4.0 .0126| 79 
Cabell.......... 55} 106.0) .0723 29.2] 104,189) .0798 20,843 16,651; 3,118) 6,826].......... 150,360; .0796) 1,418) 5,149) F 4.6 -0782| 108 
AtHuntington... 86.5) .0591 23.9 93,354) .0715 18,206 16,490} 3,007 ° E 128,292} .0679) 1,483) 5,368]......]...... -0672| 114 
Calhoun........... 9.1| .0062 1.9 2,768} .0021 437 178 ° F eam 4,840; .0026; 532) 2,647| G 68.6 -0032| 62 
ee 13.7) .0094 2.9 3,979) .0030 856 981 ° © Bcsacsieed 8,285) .0043) 603) 2,850) G 42.6 -0049; 652 
Doddridge......... 8.4) .0057 2.2 2,963| .0023 1,001 ° aa » Oe assenad 6,537; .0035| 778) 2,971) F 46.7 -0036| 63 
Fayette... 2.0.0... 74.8) .0511 17.5 47,636) .0365 7,834 10,647 i. ae 62,605) .0331 837| 3,577) G 5.4 -0376) 74 
9.0} .0061 2.2 2,653) .0020 905 a ° i sdaneteda 4,199} .0023| 467) 1,909) F 68.2 -0030; 49 
aay 7.8' .0053 1.8 3,127' .0024 645 177 ee 5,987! .0031 768' 3,326' E 48.2 -0033' 62 

See end of state ‘‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 

Huntington is in Cabell and Wayne Counties. SM, 1949. 


Looking For Something? The Index to Advertisers is on pages 609, 610, and 611. 
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harlesto 


COVERS THE 


CHARLESTON | MARKET 


RELLTIE KE Panis. g 
LANG ttwceedr, 
IRIs Pest rere § 


Reaching 

81,297 

Families Weekdays 
84,614 on Sunday 


ABC Audit 9-30-48 


ONLY THE GAZETTE 
E REAL 


ARKET 


Giving 
You Access to 
$496,891 Million* 
Retail Sales 


*Sales Management 


The Charleston Gazette 


Represented by: SMALL, BREWER & KENT, INC. 


Charleston 30. 


West Virginia 


WEST VIRGINIA— (Continued) 


The ‘‘SM”’ symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

@D ESTIMATES SALE . ADVERTISING 

1/1/49 ESTIMATES y ESTIMATES CONTROLS 

COUNTIES 5 
FOUR STORE GROUPS rane 

CITIES (in thousands of dollars) Net Gross ual- 

Total Families} Dollars — GYD Dollars Income] % | %of | ity of 

(in | % | (in (in % Furn.- (in | % | Por | Per | Vole | of |U.S.A.| Mar 

thou- of thou- thou- of General House-}| Volume thou- of Cap- | Fam-| ume ,Labor| Poten- | ket 

sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code| Force} tial | Index 
Greenbrier........ 34.9) .0239 8.3 18,190; .0139 4,829 655 322 er 30,080) .0160| 862) 3,624) D 26.8 .0170) 71 
Hampshire........ 11.9} .0081 3.0 4,192| .0033 1,308 193 ° Ee 7,760} .0041; 652) 2,687) E 62.0 -0047| 58 
ee 31.1) .0212 7.6 18,747; .0143 7,220 1,116 400} 1,052].......... 36,110} .0191| 1,161| 4,751) G 1.9 .0181| 85 
SE 9.2) .0063 2. 3,078) .0024 452 148 63 F  Risvacccued 5,315) .0028) 578) 2,658) C 55.2 .0034| 54 
Harrison. ......... 64.5) .9577 22.1 60,815) .0466 16,282 9,425; 1,698) 4,178).......... 94,188) .0499) 1,115) 4,262) E 8.5 -0504| 87 
Clarksburg. ..... 35.2) .0240 10. 46,585) .0357 10,467 8,371 1,289} 3,961 F 54,366) .0288) 1,544) 5,437).....0]...0-- .0299) 125 
Sackeon........... 14.5} .0099 3. 5,011| .0038 807 550 116 Geacksveces 10,499] .0055| 724) 3,000) E 60.5 0059; 60 
Jofferson.......... 15.5; .0105 4. 7,237) .0056 1,907 669 219 ee 13,819} .0073| 892) 3,455) D 31.2 .0074) 70 
Kanawha........ 21} 260.0) .1780 63.3} 190,062) .1456 42,142 27,426; 4,744) 14,360].......... 303,250) .1605) 1,213) 4,791) F 3.2 1581} 93 
ACharleston..... 78.5) .0536 22.4 137,810) .1056 26,786 22,797; 3,821) 13,763 E 125,137] .0662) 1,594) 5,586)......].....- -0755) 141 
aa 19.0) .0130 4. 10,414| .0079 2,762 1,026 et  _ Onckkevcens 17,766! .0094' 935) 3,6261 F 32.5 0097; 75 

A See end of state ‘Metropolitan County Areas.” —— 7 oe ' amen Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 
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BECKLEY, West Virginia - a NEW MARKET you cannot afford to OVERLOOK 


Best Paid Industrial Workers 
in the World 


They work hard—spend freely—for all the goods pro- 
duced for the sustenance and comfort of man. In the 
Beckley Retail Trading Zone (as defined by the ABC) 
234,000 people, in 1947, spent $117,000,000 with 


retail outlets. 


Beckley Post-Herald The Raleigh Register 


Weekday Mornings Evenings and Sunday 
(For radio, our FM affiliate, WCFC) Represented by The Katz Agency 

. The “‘SM” symbols mark original, exclu- 

WEST VIRGINIA — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES. 

ESTIMATES YD SALE ADVERTISING 

1/1/49 ESTIMATES aes ESTIMATES CONTROLS 

COUNTIES pa wel =" oe 
FOUR STORE GROUPS FARM 

CITIES (in thousands of dollars) yD Net Gross Qual- 
Total Families} Dollars — Dollars Income} % % of of 

(in % (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.j Mar- 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 

sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 

ae 19.2): .0131 4.1 4,372) .0034 776 401 * hk a Sorerree. 6,984| .0037| 364) 1,703) F 41.1 -0055; 42 
a wag 67.8) .0463 14.9 42,816) .0328 5,880 5,249 ll S| 61,844) .0328| 912) 4,151) G -0355| 77 
Se 6.4) .0043 1.7 15,670) .0120 2,471 2,394 426 1,982 H 9,092) .0048) 1,421) 5,348]......)...... -0069) 160 
McDowell......... 100.0) .0682 22.3 62,214| .0476 10,449 7,137 2. sa 82,585; .0437| 826) 3,703) G 1.7 -0498) 73 
a 8.5) .0058 2.2 14,434| .0110 2,326 2,157 339 1,467 H 9,497; .0050} 1,117) 4,317]......]...... .0070) 121 
SR ites das 76.8| .0524 20.0 53,254) .0408 13,082 8,303; 1,188] 2,372].......... 81,469) .0431| 1,061) 4,073) F 6.6 -0443) 85 
Fairmont........ 33.2] .0227 9.2 36,745| .0282 8,686 5,090 964 2,134 H 47,789] .0253] 1,439] 5,194)......)...... .0256} 113 
Marshall....... 133 37.6) .0257 10.1 16,061; .0123 6,704 698 426 PERE! 28,428) .0151; 756) 2,815) E 16.5 .0164) 64 
Re 21.5| .0147 5.4 5,699| .0044 1,955 §21 ° See 12,018} .0063) 559) 2,226) E 46.4 -0074) 650 
Mlereer............ 76.0) .0519 18.3} 50,178} .0384 10,143 7,407 a re) Serr 81,688} .0433| 1,075) 4,464) F 10.9 -0435; 84 
Bluefield........ 26.8) .0183 Tou 31,010) .0237 5,432 5,954 a ° F 40,345} .0214| 1,505) 5,682)......)...... -0215| 117 
ES 20.6) .0140 5.2 10,822) .0083 3,440 892 192 ae 17,236} .0091| 837) 3,315) F . | 13.9 -0098; 70 
GR. cccaccccess 44.0) .0301 9.8] 22,823) .0175 5,846 2,706 554 a: 42,625, .0226| 969) 4,349) G 3.8 -0226| 76 
Williamson. ..... 10.0} .0068 2.7 13,694) .0105 2,762 1,933 438 1,902 H 13,085; .0069| 1,309) 4,846]......]...... 0080} 118 
Monongalia........ 58.0) .0396 15.6 41,271| .0316 11,571 6,271 1,023 So eee 66,700) .0353) 1,150) 4,276) F 8.9 0350) 88 
Morgantown... .. 22.0) .0150 6.5 32,068} .0246 7,346 5,294 . ° H 32,788] .0174| 1,490) 5,044)......)...... 0191) 127 
a 12.2) .0083 2.8 3,128) .0024 904 194 i eee 5,911; .0031; 485) 2,111) E 60.2 -0039) 47 
Morgan........... 8.0) .0054 2.1 2,717| .0020 1,453 ° . ae 5,332] .0029| 667) 2,639) F 30.7 -0031) 57 
Nicholas.......... 20.4) .0140 | 6,402) .0049 2,116 803 .  Mgidecead 11,571} .0061| 667) 2,571) F 35.6 0073); 62 
ee 133} 75.8) .0517 21.5 99,042) .0759 22,741 20,476 2 a? Ser 120,679| .0639| 1,592) 5,613) F 3.0 0651) 126 
AWheeling...... 65.0) .0444 19.0) 96.071) .0735 21,184 20,476 2,857 9,073 E 104,570} .0553) 1,609) 5,503)......]...... 0586) 132 
Pendieton......... 9.1} .0062 1.9 2,718) .0021 128 ? . © aanina ces ’ 4,706) .0025| 617) 2,477) E 66.9 0031; 60 
Pleasants.......... 5.6} .0038 1.5 3,421| .0026 1,018 371 ° ee 6,151| .0032| 1,098) 4,101; G 34.9 0031; 82 
Pocahontas........ 11.8} .0081 2.8 5,075} .0039 1,260 119 . i Sree 10,292; .0055| 872) 3,676) F 37.8 0055; 68 
icc cece 27.2| .0186 6.7 9,448) .0073 2,889 550 180 129] Saeed aioe 17,222} .0081| 633) 2,670) E 32.0 0105) 56 
Puinom........... 17.0) .0116 4.0 5,993| .0046 1,470 at ° Me ig hie 10,514) .0056} 618] 2,629) F 38.0 -0065| 66 
Raleigh........... 89.0) .0607 20.3 58,196) .0445 9,787 Ff i. 2. ae 87,342| .0462) 981) 4,303 5.5 -0486; 80 
Beckley......... 19.2) .0131 5.3 29,680) .0228 5,152 2,939 2,983 G 21,049) .0112) 1,096) 3,972)......]...... -0151) 115 
Randolph Sicctacecioatee 29.2} .0200 7.0 16,667) .0128 4,118 2,453 489 ee 27,772| .0147| 9651| 3,967) F 20.4 -0152|) 76 
Elkins.......... 10.0) .0068 2.8 13,051} .0100 3,003 * 489 408 H 14,191} .0075) 1,419) 5,068]......]...... 0081} 119 
ae 12.1} .0082 3.3 5,174) .0040 1,260 253 154 + \Riceucosasd 9,963; .0053; 823) 3,019) F 41.1 -0055| 67 
a 16.4) .0112 3.8 6,222) .0047 1,584 639 _ ae 11,407; .0060| 696) 3,002) F 45.4 -0067) 60 
Summers.......... 18.0) .0123 4.3 7,711| .0059 2,100 982 ° er 12,137| .0064| 674) 2,823) F 40.7 -0074; 60 
ae 17.4) .0119 4.7 9,136) .0070 3,085 892 373 icici 17,809) .0095| 1,024) 3,789) F | 14.3 -0082) 77 
. aa: 10.6; .0072 2.6 4,814| .0037 1,422 282 116 eo 10,199) .0054; 962) 3,923) G 21.9 -0053| 74 
aS: 9.9! .0068 2.6 5,403! .0042 1,340 298 90 a 11,199! .0069! 1,131! 4,307) G 36.0 .0066| 82 
A See end of state ‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
a ; 
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Sale MANAGEMENT 


PER 1946 retail soles in Excess of $100 milion 

[Eg 1946 Retail Soles $50.0 Million to $99.9 Million 
1946 Retoil Soles $25.0 Million to $49.9 Million 
1946 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


WEST VIRGINIA 


as a J 
° The “SM” bols mark original, exclu- 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1848 | SALES 
BYP 1/1/49 BYP ESTIMATES pa ESTIMATES CONTROLS 
COUNTIES = ex 
a roun STORE angurs ” js wi 
in jual- 
Total Families] Dollars GD Income] | 70 | ly ot 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A.| Mar- 
thou- of thou- thou- General House- | Volume thou- Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.) Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code| Force} tial | Index 
I 16.6) .0113 4} 7,089] 0054 2,132 850) 245] 284}... 11,303} .0060] 681/ 2,860| F | 36.5] 0080] 61 
| 31.3| 0214] 7.2) + 6,000| .0047) —s'1,422 178} 180) Ss ® (.......... 23,752| .0125| 789| 3,200) F | 25.9] .0119| 56 
AtHuntington 
(See Cabell Co.) 
Webster........... 15.7| 0107, 3.3] «5, 851| .0042 936 193} 118 Ree 9,634 .0081/ 614| 2,919, G@ | 13.1] 0080) 56 
ees 19.3| .0132/ 4.9] 9,462| .0073| 3,375 372, 245] 304i.......... 18,732] .0100 971| 3,823) F | 28.8) .0006| 74 
ASRS 5.1| 0034, 1.3] —«-1,262/ .0009 14 . ° Lean 2,546| 0013 499| 1,958] G | 63.1] .0016| 47 
Sa 65.5| .0447| 18.7]  53,657| .0411| 13,683) 8,263) 1,593/  3,416].......... 84,953] .0450| 1,297] 4,543, E | 9.9] .0438| 98 
Parkersburg... 34.5| 0236, 10.5] 46,359] .0355| 10,870/ 8,103] 1,436] 3,416) G 53,411] .0283] 1,548] 5,087|......|...... .0295| 125 
Wyoming.......... 31.0| 0212} 6.7] 13,966| .0107) «-2,248| += 2,720) += 193, «Ss se]... 24,749| .0131| 798| 3,694) G | 18.0] 140] 66 
Total Above Citles..| 452.3| .3087 128.0] 623,389| .4775| 128,470| 101,988 15,774 41,078) ae 680,037) .3600| 1,604] 5,313|......|...... .3851| 125 
State Total........ 1,910.111.3099! 473.31 1,197,486! .9172! 276,320| 167,908 28,434 69,2841.......... 1,896,479|1.0040} 993! 4,0071...... 15.3 | 1.0378] 80 
WEST VIRGINIA— Metropolitan County Areas 
Charleston.......21] 250.0] .1708| 63.3] 190,082] .1486| 42,142 27,425] 4,744] 14,360).......... 303,250] .1605| 1,213] 4,791)......|...... 1881 
Huntington, W. Va 
—Ashland, Ky.55] 202.8] .1383| 63.9] 167,610] .1283] 35,820] 23,646] 4,818| 10,613).......... 238,897| .1288| 1,178| 4,432|......|...... .1293| 93 
Wheeling....... 133] 230.8| .1576| 63.6] 188,829] .1447| 55,811 25,831| 4,708} 12,938].......... 255,499| .1384| 1,107] 4,017|......|...... .1427| 91 


+ Huntington is in Cabell and Wayne Counties, 


A See end of state “‘Metropolitan County Areas.” 


© SM, 1949. 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The exclu- 
sive estimates of population, Effective Buying Income, retail sales and sales-advertising controls must not be 
reproduced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


BURLINGTON, North Carolina 


“THE HOSIERY CENTER OF THE SOUTH” 


Retail Sales in 1948 .... . $37,093,000 
POPULATION in 1948 ...... 27,500 


You may reach the money spenders in one of Carolina’s most 
prosperous communities by advertising in the 


DAILY TIMES - NEWS 


National Representatives: 
The John Budd Company 


NORTH CAROLINA 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


City County City County City County 
RS dea he eae Rae DEE aca e Stanly eee eo ewe wews Guilford Raleigh ......-..++++- A eee Wake 
EN tale S ok bn Rouen aw mews Buncombe EE SEE ee Pitt slsaVs ccciccccsevcevesece Rockingham 
Burlington ....---++++-+-++e+ Alamance SESE FECOTT ECCT OC Vance Rocky Mount ...-+++s+eeseeeeeeees Nash 
ESET Ee a ee Mecklenburg Hendersonville ....-..--++-++:. Henderson Salisbury .-----sesseceesceseeees Rowan 
eS ea oikre abn ahmine Cabarrus Hickory ...----eeeeceeesccceees Catawba Shelby ...----eeeeeeeceeeevens Cleveland 
PE cceee ane cce swansea keene Durham High Point ...-.-++--+eeeeeeeees Guilford CREE oo o.nc05e 0h04anewn -o++--Lredell 
Elizabeth City aise eta ls ede Soe Pasquotank es Ga eenenteen se bekaeet Lenoir Wilmington ......-++++++. New Hanover 
Fayetteville ate ea a aan iig Mae Cumberland Lexington .--.+----+eeeeceeees Davidson CE eT re ee Wilson 
cs kis gine oaks meginedeaens Gaston I io ots. pa in wien mels Robeson Wat: i 60045 40000005004 Forsyth 
I ao ai gscealinste ne ela aetaabierd a a Wayne ED, wins ouicin da ad aibaae ss eG Craven 

Nees RETAIL SALES—1948 1 EFFECTIVE BUYING INCOME—1948 a 
BYP 1/1/49 BYD Estimates pected ESTIMATES CONTRO 
COUNTIES FARM 
FOUR STORE GROUPS |————_——_ 
CITIES (in thousands of dollars) Net Gross 

Total Famil Dollars Dollars Income 3 % of | ity of 

(in % (in (in % Furn.- (in % | Per | Per | Vol- U.S. A. | Mar- 

thou- of thou- thou- of General House- | Volume thou- of Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita | ily | Code|Force| tial Index 

Alamance......... 67.5) .0460 16.5 52,914) .0406 11,443 6,936) 1,650) 3,940].......... 83,165) .0440) 1,232) 5,040) D 14.1 -0434| 94 

Burlington....... 27.5) .0188 7.3 37,093} .0284 6,300 4,877 1,174 3,000 H 43,915) .0232| 1,597] 6,016)......]...... -0239) 127 

Alexander......... 13.1} .0090 2.9 3,727} .0029 296 ° 145 Gi ecesesins 6,517; .0035) 497) 2,247) E 60.3 -0044| 49 

Alleghany......... 7.3) .0050 1.9 1,990) .0015 100 172 *  isaeeenee 3,664} .0019} 602) 1,928) F 66.3 -0024; 48 
*Withheld to avoid disclosure. © SM, 1949, Before using these figures, see explanation page 19. 


NORTH 
CAROLINA 


| ie Retail Sales in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 


[EEE }1946 Retail Soles $10.0 Million to $24.9 Million 


11946 Retail Sales $25.0 Million to $49.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


MANAGEMENT 


MAY 10,.1949 


GET YOUR SHARE OF THE BUSINESS 


ter of South Eastern North: Carolina, sepa om in the GROWING 
FAYETTEVILLE MARKET 


of Fort Bragg with its vast Army personnel. If you 
want your share of the business in this area, you 
must use — 


ty 


The Fayetteville Observer 


North Carolina's Oldest Newspaper—Fstablished 1817 
National Representatives: WARD-GRIFFITH COMPANY, INC. 


NORTH CAROLINA-— (Continued) 


The ‘‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES i ™" —  s i oe oe 

| FOUR STORE GROUPS = 

CITIES (in thousands of dollars) Net Gross Qual- 

Total Families} Dollars . 7 Dollars Income} % Jo of | ity of 

(in % (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 

sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Code | Force] tial Index 

MS 27.3) .0186 6.1 10,314) .0079 2,654 1,346 200 REE, Pe 17,642} .0094; 646) 2,892; D | 51.0 -0108} 58 

i ciccuuskedd 20.1) .0137 4.6 4,161; .0032 362 312 ° RR 8,926; .0047; 444) 1,940) E 68.0 -0061; 45 

Se 12.3) .0084 2.6 1,881) .0014 329 ° * gia eee 3,494) .0018; 284) 1,344) F 52.5 -0030) 36 

Beaufort.......... 33.9) .0231 8.1 19,035; .0146 4,714 2,051 a) 31,842) .0169) 939) 3,931) B 51.6 -0175| 76 

i cncstacead 25.2| .0172 5.4 8,937; .0068 1,252 735 145 Se caiebage 14,919) .0079| 592) 2,763) B 68.3 -0094) 55 
Piiicowssadenl 26.6) .0182 5.8 9,609; .0074 1,698 876 172 a 13,872) .0073| 622) 2,392) C 57.1 -0095) 52 I 
Brunswick......... 18.3) .0125 4.1 3,547; .0027 1,219 ° 107 4 ee 6,005) .0032; 328) 1,465) E 51.0 0049} 39 - 
Buncombe... 6} 116.4) .0795 31.7 110,054) .0843 24,577 17,769, 3,816 7,348] Secu erbeeiai’ 164,780) .0872| 1,416) 5,198} D 11.9 -0848) 107 | 
AAsheville...... 57.0 — 16.9 95,087| .0728 20,253 17,074 3,312 7,301 F 102,657| .0544| 1,801) 6,074/......)...... .0568) 146 = 

or 37.9) .0258 8.7 18,365) .0141 4,367 a  _* See 25,822) .0136| 681) 2,968) F 16.9 -0162) 63 

Cabarrus.......... 70.4| .0481 16.7 48,504) .0371 10,695 8,167 T008 4,908.......... 60,677; .0322) 862) 3,633) E 9.7 -0369| 77 

Concord......... 18.7} .0128 4.8 23,330) .0179 5,044 4,067 597 3,308) H 20,206} .0107| 1,081) 4,210)......}...... .0133} 104 

Caldwell.......... 36.1) .0246 7.9 18,457; .0142 3,939 1,393 491 ARSE 25,992) .0137| 720) 3,290) F 16.5 -0160) 65 

re 5.1) .0035 1.4 705! .0005 462 ° ° oe isevenead 2,375) .0013| 466) 1,696) E 65.2 -0015| 43 

am 4 s state ‘‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


YOU CAN CHECK YOUR KEY MARKETS... 


... city by city and month by month 
in SALES MANAGEMENT Magazine’s 
“High Spot Cities,” published in every 
first-of-the-month issue. 


This feature gives a forecast of 
monthly retail sales for over 200 lead- 


ing U. S. cities. It shows how the sales 
level in each of these cities has changed 
since the previous year and how this 
change compares with the national 
trend. It’s a must for keeping abreast 
of today’s shifting picture in the na- 
tion’s markets. 


Gla Y AY 386 Fourth Ave., New York 16 
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SALES MANAGEMENT 


A NEEDLE IN ~~ 
may be hard 


A HAYSTACK 
to find ! | | 


\ 
\ \\ 
+t AS 


But it’s not hard to find ONE 
SURE WAY to Sales Promotion 
Success in the rich Asheville 


Market, where only the CITIZEN _ dustry, and vacation entice- 
and the TIMES with combined Nearly half a million people have a net ments, can be blanketed 
circulation of better than 52,000 effective buying income of $387,655,000.00* through only one medium — 


reach the Asheville 20-County di 47.229.000.00 on food, $32,691,- through the pages of the CITI- 
cat fed Tok ton ee CE on food, $32,691, Fen? ind TIMES * 1949 


thorough, efficient and economic 00.00 on general merchandise, and $14, SALES MANAGEMENT 
coverage. 286,000.00 on drug products. SURVEY 


This richly diversified year- 
round income market, com- 
prising agriculture, mining, in- 


THE ASHEVILLE CITIZEN 


THE KATZ AGENCY (MORNING ) ASHEVILLE, 
National Representatives T HE A Ss HEV HLL E T i M E Ss NORTH CAROLINA 


ASHEVILLE CITIZEN TIMES (Sunday) 


. The ‘‘SM”’ symbols mark original, exclu- 

NORTH CAROLINA W— (Continued) aie _ sive estimates by SALES MANAGEMENT. 

ert saree RETAIL SALES—1948 ar EFFECTIVE BUYING INCOME—1948 a 
1/1/49 SM ESTIMATES pee GD ESTIMATES CONTROLS 

COUNTIES | l any _ __ 
| | | FOUR STORE GROUPS = 

CITIES (in thousands of dollars) 6yD Net Gross Qual- 

Total Families} Dollars Peat ss Se Dollars Income} % Jo of | ity of 

(in % (in (in % Furn.- (in % | Per | Per | Vol- | of }U.S.A,| Mar- 
thou- | of thou- thou- of General House-}| Volume thou- of | Cap- | Fam-/| ume |Labor| Poten- | ket 

sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
Carteret........... 18.5) -0126 4.5] 10,096 0077) 3,544 516 373 WP ea scene 13,702} .0073| 741) 3,045) E | 19.0 -0085| 67 
aa 19.4) .0133 4.0 3,509) .0027 pec 172 si © Buseeoseres 7,539) .0040} 389) 1,885) C 72.6 -0055) 41 
Catawba.......... 55.4) .0378 13.2 36,802) .0282 7,199 5,072 877, 3,043].......... 59,001) .0312| 1,065) 4,470) E 18.0 -0316| 84 
Hickory......... 17.5} .0119 4.7 24,252) .0186 4,365 4,506 580} 2,243 H 22,033) .0116) 1,259) 4,688)......]...... 0138) 116 
Chatham.......... 23.3) .0159 5.5 9,193; .0071 saa 594 145 eres 15,874) .0084) 681) 2,886) C 45.8 -0095| 60 
Cherokee.......... 17.5] .0119 3.9 5,736) .0044 1,220) 407 199 rere 8,900} .0047; 509) 2,282) G | 42.8 -0061) 61 
eee 11.3| .0078 2.6 5,862) .0044 1,368 548 173 eer 9,476) .0051; 839) 3,645) E 49.5 0054) 69 
__ SPR 4.7 0032 1.1 579) .0005 133) 3 ” © bs cacenen 1,256) .0006; 267) 1,142) G | 68.6 -0011; 34 
Cleveland.......... 63.0) .0430 14.2 30,905; .0237) 5,868 5,070 oe} | ae 46,902) .0248| 744) 3,303) B 36.8 -0281; 65 
18.0) .0123 4.6 19,934) .0153 3,098 3,772 531} 2,346) H 16,181} .0086) 899) 3,518)......]...... -0114) 93 
Columbus. ........ 45.2) .0308 10.3] 22,164) .0169 3,542 1,909 a | ee 25,494) .0135, 564) 2,475) B | 64.2 -0180) 58 
ee 40.0} .0273 10.0] 22,486) .0172 4,759 3,062 000; 1,086].......... 34,000) .0180| 850) 3,400) D | 38.5 0196) 72 
New Bern....... 19.0} .0130 5.5 19,113} .0146 3,818 ° . ee Te 21,223] .0112| 1,117) 3,859)......]...... -0126| 97 
Cumberland....149] 73.4) .0501 17.4] 41,538) .0318 7,914 5,549| 1,050) 2,900).......... 75,978) .0403) 1,035) 4,367, B | 21.1 -0397| 78 
@Fayetteville.... 54.5] .0372 13.9 37,176} .0285 6,150 5,549 ° " H 63,438} .0336) 1,164) 4,564)......1...... -0328} 88 

@ See end of state “‘New Metropolitan County Areas.” —— to avoid disclosure. Before using these figures, see explanation page 19. 


IT MAY SOUND REPETITIOUS, BUT... 


Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 


MAY.10, 1949 ait 


To One Million People 
CBS means 


DURHAM, NORTH CAROLINA | 


5000 “sar? * 1000 Nicer * 620 KC 
OWNED & OPERATED BY HERALD-SUN NEWSPAPERS 
NATIONAL REPRESENTATIVE: PAUL H. RAYMER 


P The “SM” symbols mark original, exclu- 
NORTH CAROLINA— (Continued) sive estimates by SALES MANAGEMENT 
nag RETAIL SALES—1948 — EFFECTIVE BUYING INCOME—1948 AD nreine 
BY LD 1/1/49 BY. ESTIMATES ene ESTIMATES CONTROLS 
COUNTIES “ 
FOUR STORE GROUPS an 
CITIES (in thousands of dollars) Net Gross Qual- 
Total Families} Dollars 1D | Dollars income] % | % of | ity ol 
(in % (in (in % Furn.- (in % Per | Per | Vole | of | U.S.A.| Mar- 
thou- of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |{U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial | Index 
Currituck. 5.8) .0040 1.6 1,647; .0013 362 ° ° a) ee 2,604) .0013) 449) 1,628) E 63.0 .0018) 45 
Dare..... 4.7| .0032 1.2 2,697) .0021 858 ° ° > Tipovsvanea 3,743) .0020| 796) 3,119) G 2.4 0023) 72 
Davidson. . 69.9) .0409 14.6 27,848) .0213 7,317 3,051 a”) — ee 46,574) .0247; 778) 3,190) D 18.9 0269) 66 
Lexington — 15.2) .0104 3.9 13,951) .0107 3,015 1,831 373 I iin iyo 12,063} .0064 a see -0085| 82 
ee 13.4} .0091 3.1 | 5,447) .0042 939 876 145 » ee candene 7,971; .0042; 595) 2,571, E 4.4 -0052| 57 
LS 5, 5a internal 37.6) .0257 8.8 13,117; .0100 2,883 1,032 333 21,869) .0116| 682) 2,485) B 71.9 -0139) 54 
Durham......... 39 95.0) .0648 25.8] 101,350) .0776 18,641 15,022; 3,034) 11,144].......... 149,185; .0789) 1,570) 6,782) E 7.0 0757) 117 
ADurham nak 73.5) .0501 20.6 98,208; .0752 18,123 14,560 3,034 ° E 120,422) .0638) 1,638) 5,846)......]...... .0645| 129 
Edgecombe 47.3) .0323 10.6 30,146; .0231 6,805 5,430 491 0 Pee 61.494; .0273) 1,089) 4,858) B 48.4 .0270| 84 
tRocky Mount 
(See Nash Co.) 
f Rocky Mount is in Edgecombe and Nash Counties. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
A See end of state ‘‘Metropolitan County Areas.” © SM, 1949. 


412 SALES MANAGEMENT 


Sales Manager’s Choice: 


Sales managers need a few Durham’s on 
the list to keep their blood pressure down. 
Big enough to count—there are 311,300 
people living within its ABC Trading Area 
—spending $222 million dollars in retail 
sales says Sales Management. And so 
steady! The Durham market is practically 
depression resistant due to the type of 
consumer goods made here and fo the di- 
versification of its pay roll sources. 


DURHAM 


Au Economical Market 


To Sell The size and steadiness of the 
Durham market is made even more at- 
tractive by the low cost required to do a 
real selling job. One buy does it—The 
Durham Herald and Sun Newspapers. Con- 
centrated coverage. These papers reach 
a higher percentage of people within 
their ABC Trading Area than does any 
other paper or combination in North 
Carolina. 


DURHAM HERALD & SUN NEWSPAPERS 


REPRESENTATIVES: THE KATZ AGENCY 


urham In side-Out With WNAO-WDUK Get Raleigh-Durham 


Get Raleigh-Durham Inside-Out With WNAO-WDUK Get Raleigh-Durham Inside- 


IM 3NQ-episuy WeYyINng-Yysiajey 325 YNGM-OVNM 4M 3120 


O -Yslaje@y 395 YNGM-OVNM 4M 3NO-apisuy WeYysng-ySiajey 395 YNGM-OWNM = 


MAY 10, 1949 


WINSTON-SALEM: 
102,000 PEOPLE STRONG!" 


—and growing all the time! 


Continuously Available! 


Monthly Grocery Inventory 
Covering 48 Classifications 
For Winston-Salem and Forsyth County 


NOW! — AN IDEAL TEST MARKET! 


*Source: Sales Management, Survey of Buying Power 
May 10, 1949 


Remember! All Business Is Local! 


WINSTON-SALEM 


TWIN CITY 


JOURNAL and SENTINEL 


MORNING SUNDAY EVENING 


National Representative: KELLY-SMITH COMPANY 


$107.981,000.00 in Retail Sales!” 


The ‘“‘SM”’ symbols mark 


NORTH CAROLINA— (Continued) _ 


sive estimates by SALES MANAGEMENT. 


original, exclu- 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 
ESTIMATES JSAM SALE 
1/1/49 ESTIMATES ESTIMATES 
ee Sa ee ee f SALES a =e 
COUNTIES 
FOUR STORE GROUPS =. oe 
CITIES (in thousands of dollars) yD Net Gross 
Total Families} Dollars ic - e Dollars income} % 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of 
thou- of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume | Labor 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force 
| joxeiet waa | weer 
Pe cateane 138 138.4) .0945 36.6 120,379} .0922 22.200) 18,579) 3,461 | 10,568}.......... 209,676) .1110) 1,515|.5,729, DB. 7.8 
AWinston Salem. 102.0} .0697 28.5 107,981} .0827 17 526) 18,179] 3,385 10,314 E 157,386} .0833) 1,543) 5,522)......|...... 
RE 29.5) .0201 6.7 9,246; .0071 2,011) 548) 332, Bh éveebedau 15,403) .0082) 522) 2,299) B 67.0 
| RR Shee 104.2) .0712 24.1 63,513) .0487 18,140 7,325) 1,728 | HE 85,550) .0452) 821) 3,550' E 8.5 
Gastonia. . 24.0) .0163 6.0 35,375) .0271 7,586 5,796) 730; 4,954 F 26,160 — 1,090 4,360! A EEE 
ren 9.4) .0064 2.2 2,225) .0017 576| ~ - Faas 2,592) .0014; 276| 1,178} E 68.1 
Graham... 12.4) .0085} 2.6 1,248] .0009 66 ch Gee Ree 2s BOA 3,245| .0017| 262) 1,248) G | 43.4 
Granville 28.8 ‘0198! 6.5 12,214) .0094 ened 1,251) 425 Se suecaen 19,592) .0104; 680) 3,014| B 62.3 
| | 
Greene............] 17.1 nia 3.5] 5,067} .0039' 626 ° A 10,344| .0055) 605! 2,955) B | 85.3 


SALES 
ADVERTISING 
CONTROLS 


A See end of ‘state ‘Metropolitan County Areas.” *Withheld to avoid disclosure. 
© SM, 1949. 
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Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


NATIONAL BROADCASTING CO. 


Hooper Says:* 


WSJS STAYS ON TOP! 


Morning — Afternoon — Evening 
* Source:—City Hooper Rating, Fall and Winter, 1948-1949—Winston-Salem, N. C. 


Ne. 1 Market in the South's No. 1 State! 


Winston-Salem — Greensboro — High Point 


WSJ5, 


Affiliated with 


(Q) winston- SALEM @) 


THE JOURNAL-SENTINEL STATIONS 


' Represented by 


HEADLEY-READ COMPANY 


As an annual reference issue, SALES 
MANAGEMENT'S 1949 Survey of 
Buying Power gets a lot of wear and tear 
throughout the year. For executives who 
want one copy of the Survey in their 
office that will stand the punishment of 
year-round usage, we will soon have 


available a limited number of special 


Have you ordered your LIBRARY COPY of the 1949 Survey? 


bound editions. These copies of the 
1949 Survey are protected by stiff, cloth- 
type covers with the name and date of 
the issue attractively gold-stamped on 
the front and on the backbone. Price 


$6.50 each postpaid. Write SALES 


MANAGEMENT, 386 Fourth Avenue, 


New York 16, N. Y. 


MAY 10, 


1949 
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STUER ... First in the South Atlantic! 


North Carolina leads all 8 South Atlantic States and the 
District of Columbia . . . FIRST in population with 3,761,300* 
people . . . FIRST in total retail sales with $2,294,535,000. 


OMA AACR) UUM item. . has ONE-FIFTH of N. C. Sales! 


Located in the center of the State's industrial activity . . . 
the Greensboro 12-County ABC Retail Trading Area is in 
the heart of both industry and agriculture. Here ONE-SIXTH 
of the State's population live and work . . . spending $425,- 
849,000 or ONE-FIFTH of North Carolina's total retail sales. 
Sales are made easier in this rich and teeming area when 
your sales plans and promotion are geared to fit this market. 


@ $425,849,000, Total Retail Sales @ $12,748,000 ........ Drug Sales 
OE eeosones pune @ $616,595,000, Potential or Total 
@ $51,170,000 ...... .-... General 


Net Effective Buying Income 
Merchandise Sales 


*All figures shown taken from 1949 Sales Management. 


Reach this wide-awake, responsive audience through the NEWS and 
RECORD with daily circulation in excess of 90,000 and better than 
60% coverage of the ABC Area. 


Ve ae te 
—_— | 4 , 0 on , ticen ips: if 
Coverine 12 
a ee - County ABC 
Po r Market 
vm =| — 
: The “SM” bol k original, exclu- 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES BYP ESTIMATES CONTROLS 
COUNTIES anaes 
FOUR STORE GROUPS =. 
CITIES (in thousands of dollars) Net Gross Q 
Total Families} Dollars we GD Dollars Income} % | % of | ity of 
(in %e (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) (U.S.A. Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
Gullford......... 60] 175.2) .1196 45.0] 173,623) .1330 34,155 25,162; 6,470) 14,488].......... 240,280) .1272| 1,371| 5,340) B 9.3 .1274| 107 
AGreensboro. . 79.0) .0540 21.4 110,078) .0843 19,260 18,827 3,099 9,241 E 130,067| .0689| 1,646) 6,078)......]...... .0705| 131 
High Polat. ..... 47.5) .0324 12.8 52,434) .0402 14,895 6,335) 2,322 4,553 G 65,560) .0347| 1,380) 5,121)......]...... 0359) 111 
TE fat 54.3] .0370 12.0 27,303| .0209 7,104 2,941 et) ere 41,325) .0219} 761) 3,444; B | 42.2 0246) 66 
eee 43.7| .0299 9.7 18,709) .0143 3,808 2,723 aa 31,803) .0168| 728) 3,279| B 62.2 .0187| 63 
Haywood.......... 32.4) .0221 7.6 18,466) .0142 2,635 750 624; 1,366].......... 25,875) .0137| 799) 3,450) E 29.5 0155) 70 
Henderson........ 27.4) .0187 7.1 18,618) .0142 4,038 1,585 at ee 29,473) .0156| 1,076] 4,151) E 31.5 .0158| 84 
Hendersonville 7.2) .0049 2.2 15,676} .0120 3,246 1,595 . 1,261}. 9,402| .0050) 1,306) 4,274)......]...... 0071) 145 
Hertford. . 17.9] .0122 3.9 8,576) .0066 2,126 1,455 172 Re 11,897; .0063| 666| 3,051; C 64.0 .0076| 62 
hs wshicedtninaine 14.9} .0102 3.2 4,596) .0035 792 500 ° gh PEEPS 9,135) .0048} 613) 2,855) D | 67.5 -0055| 54 
ee 6.6) .0045 1.6 1,429} .0011 362 sl SPSS. 1,858} .0010| 282) 1,161) F 61.1 .0017| 38 


A See end of state ‘Metropolitan County Areas.” 
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*Withheld to avoid disclosure. 
© SM, 1949. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


“SERVING THE MAGIC CIRCLE... 
THE 6th CITY OF AMERICA 


Though modest in size 


W:BIG 


IN SERVICE 


HOOPER STATION AUDIENCE INDEX 


WINTER, 1949 CITY ZONE Greensboro, N. C. 


WBIG 
Monday thru Friday 
8:00 AM—12N 46.0 


Monday thru Friday 
12:00 N—6:00 PM 41.2 


Sunday thru Saturday 
6:00 PM—10:00 PM 59.8 


WBIG 


greensboro, n. c. 

5000 w. day & nite 

columbia affiliate 

gilbert m. hutchison, general manager 

represented by hollingbery 

BROADCASTING e Telecasting i 
MAY 10, 1949 “7 


IN NEWS COVERAGE 

IN CITY CIRCULATION 

IN COUNTY CIRCULATION 
IN TOTAL CIRCULATION 
IN ADVERTISING VOLUME 


CURRENT NET PAID CIRCULATION 


more THAN 135,000 pany 
more THAN 141,000 sunpay 


CANNY SPACE BUYERS 
ARE WISE TO IT! 


The facts and figures are available. Look ‘em up. You'll find 
that The Charlotte Observer is the best advertising buy in the 


richest trading area of the two Carolinas. 


With a population of more than one million (ABC Retail 


Trading Zone), the Charlotte market is the biggest between 
Washington and Atlanta. If you want to sell a lot of anything 


to anybody in Charlotte and this rich trading territory, adver- 
tise in the No. 1 newspaper of the two Carolinas. 


Che Charlotte Observer 


CHARLOTTE, NORTH CAROLINA 


The Foremost Newspaper of the Two Carolinas 


CURTIS B. JOHNSON, PUBLISHER 


NORTH CAROLINA-— (Continued) — 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES f SALE ADVERTISING 

1/1/49 CLD ESTIMATES ponene ESTIMATES CONTROLS 

COUNTIES = ee es me 
FOUR STORE GROUPS | =... 

CITIES (in thousands of dollars) Net Gross ual- 

Total Families 6D Dollars Income} % | % of | ity of 

(in | % | (in (in % | Per | Per | Vol- | of |U.S.A.| Mar 

thou- | of thou- | General House- | Volume thou- Cap- | Fam-| ume |Labor| Poten- | ket 

sands) |U.S.A.| sands) | Mdse. Drug | Radio e sands) |U.S.A.| ita | ily | Code | Force Index 

Iredell........... 59.5| .0406 4,887) 45| | 2,281).......... 56,882} .0301| 956] 3,950] C | 29.3] .0303 75 
Statesville. ..... 19.8} .0135) 3,129} 568) 1,413] H 23,800} .0126| 1,202| 4,407]......]...... .0134] 99 
Jackson.......... 16.4) 0112) 1,189) * ink nciced 10,588, .0056| 646, 2,941, G | 48.4] .0066) 59 
Johnston......... 59.5 .0406) 3,145) 664 RR 45,262} .0240| 761| 3,353} A | 64.6] .0260) 64 
UE chains 10.2) .0070) cs O80 Me 2,932| .0015| 287, 1,396 E | 78.9] .0026| 37 
Se 18.9| .0129) 1,454, 398 «Se 16,451; .0088| 870| 3,656, D | 39.8] .0099) 77 
ROR, .ccccesces 42.5| 0290) 6,749} 889 103] berenaaees 50,492) .0267| 1,188 4,950 B | 49.8) .0265) 91 
Kinston........ 20.5) .0140} — Ore «OO aus 28,700} .0152| 1,400] 5,218|......]...... .0165} 118 
Lincoln........... 24.0) .0164 1,314] 225 — = 17,223} .0091|  718| 3,189} E | 44.6] 0102) 62 
McDowell........ 22.0| .0150 876 359 OT sn nisdd 13,939| .0074| 634| 2,788) G | 19.1]  .0090) 60 
Macon........... 14.5} .0099 438 = Baer 8,390) .0044] 579| 2,468) F | 53.7! 0065) 56 

*Withheld to avoid disclosure. © SM, 1949. Before using these figures, see explanation page 29. 
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SALES MANAGEMENT 


jz\T 


A WORD TO THE WISE IS SUFFICIENT 


Put your advertising dollar to work in a market where year-in- 


LOOK AT THE year-out more consumer dollars are being spent. 

RECORD* Retail Sales—1946—$35, 144,000 ; 
Retail Sales—1947—$47,878,000 [4 3 Short Years 49% ] 
Retail Sales—1948—$52,434,000 An Increase of W/o 


You can effectively blanket — and sell —the rich, growing High Point market of busy families 
through the pages of the city’s only daily newspaper which serves a trading zone of over 100,000. 


*Sales Management—1949 Survey of Buying Power 


THE HIGH POINT ENTERPRISE Representative: The John Budd Co. 


N @) R T H . A R O L | N A _ (Continued) The ‘‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES 6yD SALE yD ADVERTISING 
1/1/49 ESTIMATES onan ESTIMATES CONTROLS 
COUNTIES . 1 _ S pedsael 
FOUR STORE GROUPS ae 
CITIES (in thousands of dollars) CY) Net | Gross Qual- 
Total Families} Dollars ee Dollars Income} % % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of {| U.S.A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
Madison......... 18.6) .0127 4.2 4,396) .0034 758 548 145 _ Ss 9,527) .0051; 512) 2,268} D | 73.7 -0061) 48 
ae 25.1) .0171 5.4 13,444) .0103 1,516 1,830 279 RR 20,927; .0110| 834) 3,875) B 60.7 -0120) 70 
Mecklenburg... .22} 175.0) .1195 46.2} 196,974) .1508 33,680 34,989} 6,186) 17,297].......... 265,750) .1407| 1,519) 5,752) D 7.0 1395) 117 
ACharlotte..... 140.0 a 36.8} 187,150) .1433 30,319 34,989 5,952| 17,297 C 251,048) .1329| 1,793) 6,822)......]...... - 1286) 135 
Mitchell... ... 14.5] .0099) 3.1 5,446; .0041 396 329 132 ee 9,180) .0049/ 633) 2,961) F 39.3 -0057| 58 
Montgomery....... 16.5 0112) 3.9 7,763) .0060 1,731 813 173 ey 13,428) .0071| 814| 3,443) E 32.5 -0076) 68 
ES 32.0} .0219) “ 15,994 —_ 4,137 1,110 545 ME wiiccwces 26,489) -0140; 828) 3,396) D 29.3 -0150) 68 
A See end of state ‘Metropolitan County Areas.”’ © SM, 1949. Before using these figures, see explanation page 19. 


FOR THE BENEFIT OF ALL we've tried to give you the information needed to under- 


stand the figures in the Survey of Buying Power. So if you are confused or in doubt as to 
the sources of our figures, please run through the introduction beginning on page 19, again. 


IN POPULATION -- IN EFFECTIVE BUYING INCOME 


CHARLOTTE, <i cciis. 


The Richest City In The Two Carolinas...And You Can Cover This Premium Market 
Neatly And Thoroughly -- Without Waste -- Through The Advertising Columns Of... 


THE CHARLOTTE NEWS 


Established 1888 


Largest Afternoon Newspaper in the Carolinas 
CHARLOTTE, NORTH CAROLINA 


National Representative: The Katz Agency 


*SM 1949 Figures 
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THE EVENING TELEGRAM 


| 


NEW YORK 


ROCKY MOUNT Covers Rocky Mount, N. C. ROCKY MOUNT 
Retails Sales* Like a Roof Effective Buying Income* 
Total 1947 You can reach the money- Per Family 1948 
4 ey spenders of Rocky Mount and eur tee a 
— the rich Nash - Edgecombe 7 oe 
$36,453,000.00 Market with one cost in... — 
For Radio Coverage 
Use WCEC 1000 Watts 


And WCEC-FM 33,000 Watts 


* Sales Management’s 1949 


THE EVENING TELEGRAM ping | me a a 


“The Daily Newspaper of Northeastern North Carolina” 


Represented Nationally by Ward-Griffith Co 


*Dat 
“= 3 Man 
CHICAGO ATLANTA DETROIT BOSTON SAN FRANCISCO by 
° The ‘‘SM” symbols mark original, exclv- — 
NORTH CAROLINA — (Continued) sive estimates by SALES MANAGEMENT ( 
pore saree RETAIL SALES—1948 1 EFFECTIVE BUYING INCOME—1948 ae 
BY LD 1/1/49 BY.D ESTIMATES porn ESTIMATES CONTROLS 
COUNTIES 
(in thousands ollars et ross jual- 
Total Families} Dollars = Dollars Income) % % of of 
(in % (in (in % Furn.- (in % | Per | Per | Vol-| of | U.S.A.| Mar 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial | Index 
ius cnents Anns 61.2| .0418 13.9 32,781) .0252 7,246 3,338; 1,300) 1,490].......... 54,775) .0290| 895) 3,941) B 64.0 -0304) 73 
tRocky Mount... 34.0) .0232 8.7 36,453) .0279 7,047 5,771 1,243 ° F 34,544) .0183) 1,016) 3,971)......]...... -0222) 96 
New Hanover. . .178 84.9) .0579 23.7 69,325) .0531 12,935 9,783; 2,883] 4,138).......... 121,238} .0642) 1,428) 5,116) E 6.3 -0596| 103 
@ Wilmington.... 50.2! .0343 14.9 59,481) .0456 11,229 . . 4,135 F 75,437) .0399} 1,503} 5,063)......)...... -0405! 118 
+ Rocky Mount is in Edgecombe and Nash Counties. 
@ See end of state “‘New Metropolitan County Areas."" 


*Withheld to avoid disclosure. 
___ © SM, 1949. 


Oo = 
ee 


SALES MANAGEMENT 


] 


a, [5~] Wilmington Morning Star ew (+ 


Pie su = aks: 4 S| M A § T E R * E Y = 
ye | 4 TOUNLOcK SALES POWER 
IN THE EIGHT COUNTY $144,957,000. MARKET OF 


WILMINGTON, N. C. 


NORTH CAROLINA’S PORT AND RESORT CITY 


THAT MEAN MORE SALES TO 
STAR — NEWS ADVERTISERS 


oo, : | | 
Retail Sales wu 9,569,000; Spendable Income up $7,402,000; 
De" ( oo Fomity tncome” .. above average for N.C. and U.S. Entire 


*Data Source: Sales 
Mana _— Survey 
f Buying Power Tor 
the year of 1948. 


market potentials constantly on the increase. 


STAR — NEWSPAPERS 


I ** 

° The “SM”? symbols mark original, exclu- 

; NORTH CAR OLIN A— (Continued) sive estimates by SALES MANAGEMENT. 
iG POPULATION RETAIL SALES—1948 ss EFFECTIVE BUYING INCOME—1948 _ 

ESTIMATES 
JM ne BY) ESTIMATES an ESTIMATES CONTROLS 
= — . -. _ 
FARM 
: pony Wm troneanee ef dehara) Net Gross| Qual- 
n thousands ars e 

‘ — Total Families} Dollars and Dollars Income| % % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A. are 

y thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor]| Poten- | ket 
_ sands) | U.S.A.| sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
Northampton. ..... 27.7| .0189 5.9 5,483) .0042 1,088 813 199 ait, Eee tot 8,599) .0045) 310) 1,457| B 65.5 -0073| 39 
Va 29.6) .0202 6.7 5,175} .0040 1,665 266 132 Oa avecees 7,774| .0042| 263) 1,160} D | 70.9 -0073| 36 
re 23.2) .0159 5.6 11,762} .0090 2,850 955 373 a 16,504) .0087} 711] 2,947) E 31.6 -0102| 64 

*Withheld to avoid disclosure. © SM, 1949. Before using these figures, see explanation page 19. 


IS YOUR SLIP SHOWING ? 


Better take another look. You may be covering only part of your Carolina market. 


In fact, if you aren’t using WBT, you’re missing a quarter-billion dollars! Because... 
Annual retail sales in WBT territory are a quarter-billion dollars greater than the 


retail sales within the area of any other Carolina station ... a whopping $1,513,295,000!* 


What’s more, W BT delivers a far bigger 
Hooper-measured share of audience than all 
other stations combined in Charlotte’. . . 
has virtually no Charlotte competition i 
in the 94 outside counties! 

For complete coverage in the Carolinas, ° 
ask us or Radio Sales about W BT’s 
right combination of the biggest market 
plus the biggest audiences. We’ll show you 


how to cover yourself with glory. 


JEFFERSON STANDARD . X B T 


BROADCASTING COMPANY 
50,000 watts « Charlotte, N.C. Represented by Radio Sales 


 ° “=e 


*®Sales Management Survey of Buying Power May 1949, WBT 50-100% BMB.doy-night crea. +C. E. Hooper, Dec. 1948—Jan. 1949, or any other Hooper ever made. 
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first 


in per capita Sales 


among Major Cities in North Carolina 


SALISBURY thirteenth in population, ranks— 


9th in TOTAL RETAIL SALES 
Ist in per capita Retail Sales 
3rd in per capita Drug Sales 
5th in per capita Food Sales 
7th in per capita General Mdse. Sales 
5th in per capita Furn.-House.-Radio Sales 


Write for BRAND PREFERENCE SURVEY 


Represented by WARD-GRIFFITH COMPANY, INC. 


This High Income Population 
Can Be Reached Through 


The 
SALISBURY 
POST 


Daily and Sunday 


NORTH CAROLINA -— (Continued) 


The ‘‘SM”’ symbols mark original, exclu- 
a sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 . ESTIMATES ESTIMATES CONTROLS 
TNS. Tae a . sg > eee 7 : 
wows FOUR STORE GROUPS | om 
CITIES (in thousands of dollars) Net Gross Qual 
Total Families} Dollars tae = SM J Dollars Income! &% | % of | ity of- 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of |U.S.A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.) Food Mdse. Drug Radio + Code sands) | U.S.A.) _ ita ily | Code | Force] _ tial Index 
ee 9.2} .0062 2.2 1,574) .0012 758 ° ° a. ee 3,062) .0016) 333) 1,392) F 57.8 -0024; 39 
Pasquotank........ 25.0) .0171 6.4 16,864) .0129 4,203 2,033 306; 1,534]........ 27,680) .0147| 1,107) 4,325) E 19.1 0146; 85 
Elizabeth City... 15.0} .0102 sa} 14,773) .0113 3,346 2,033 305 1,534 H 18,574) .0098) 1,238) 4,644/......]...... -0103} 101 
deenianees 17.5 .0119 3.9 4,505; .0035 1,187 407 e Pie sgnisatsard 7,199) .0038} 411) 1,846) E 67.9 -0053| 45 
Perquimans........ 9.8} .0067 2.4 4,018) .0031 889 234 ° ° 6,452) .0034) 658) 2,688) E 56.6 -0040) 60 
Ps onadetaees 24.1) .0165 6.3 10,294; .0078 2,060 1,189 332 EPR pres: 16,817; .0089| 698) 3,173) C 52.2 .0101) 61 
Sree 62.3) .0425 14.0 39,705) .0304 5,900 5,805 a 58,709) .0311; 942) 4,194) A 60.1 .0332| 78 
Greenville. ...... 18.0} .0123 4.7 22,433) .0172 3,675 3,755 411 1,522 E 17,143) .0091 _ 2 2 a ee .0122| 99 
i scesasereseds 10.6) .0073 2.6 3,511) .0027 890 141 172 ERS 7,564) .0040; 714) 2,909) F 41.0 0043) 59 
Randolph.......... 41.5) .0283 10.0 19,234) .0148 3,808 2,207 Xk) ee 23,401) .0124; 564) 2,340} D | 23.8 0163; 58 
Richmond......... 37.5) .0256 8.9 20,211) .0154 4,532 4,192 es Sere 34,329) .0181; 915) 3,857; D | 22.0 .0188) 73 
a 80.0) .0546 17.7 37,343) .0287 6,724 4,131 006; 1,860].......... 60,021; .0318| 750 3,391) A 63.2 -0354) 65 
Lumberton. ..... 5.8) .0040 1.5 13,361} .0104 2,308 2,206 359 950 H 7,143] .0038} 1,232) 4,762)......]...... -0058| 145 
Rockingham....... 61.5; .0420 14.5]. 35,138) .0269 7,598 3,427 ee Fae 51,165) .0271| 832) 3,529) B 28.5 -0300) 71 
Reidsville....... 13.3) .0090 3.7 a0 -0110 3,016 1,970 491) 1,580) G 12,485) .0066} 939) 3,374)......]...... -0084) 93 
TA maceeeeose 75.0) .0512 18.7 56, .0430 12,332 6,289} 1,711) 4,866).......... 75,725) .0401) 1,010) 4,049, D | 13.1 -0432| 84 
Salisbury........ 26.5) .0181 7.4 44,249) .0339 6,746 6,168} 1,322) 3,815 G 35,545) .0188) 1,341] 4,803)......]...... .0232| 128 
Rutherford........ 41.6) .0284 9.6 18,004; .0138 4,104 1,768 491 c 27,745) .0147| 667) 2,890) E 32.7 0172) 61 
Sampson.......... 45.9) .0313 9.9 17,515) .0134 1,862 398 AES: 26,489) .0140} 577| 2,676} B 72.0 -0173| 55 
Scotiand,......... 23.0) .0157 5.2 11,182) .0085 2,518 306 a hawaewnnea 15,259} .0081; 663) 2,934, D | 46.5 -0097| 62 
er 35.0) .0239 8.5 20,627; .0158 2,129 UL . WEE osexeweas 28,544) .0151; 816) 3,358) E 21.6 .0171| 72 
Albemarle....... 14.6} .0100 4.1 15,842) .0121 2,033 a?) eee 15,509] .0082) 1,062) 3,783)......]...... -0097} 97 
| eee 20.0) .0136 4.6 4,940) .0038 234 ° a ere 9,737| .0051| 487) 2,117| B 79.3 -0064| 47 
I it wentiipasars 43.0) .0294 10.0} . 24,100) .0185 4,036 717 1,374] béskicanenl 38,007) .0202} 884) 3,801) B 41.2 0215) 73 
CE enatedenann 13.2) .0090 2.7 2,660) .0020 172 . WF DE égneceen 4,254) .0022} 322) 1,576) G | 44.1 0035) 39 
Transylvania....... 13.2) .0090 3.1 6,178) .0047 407 253 ERE wee 9,357; .0050} 709) 3,018} G | 22.5 .0057| 63 
0 5.1) .0035 1.3 1,429) .0011 141 . hh, SEEPS 7 1,898) .0010| 372) 1,460) F 42.8 0015) 43 
A divanvadunas 39.0) .0266 8.8 16,609) .0128 2,377 425 ee 28,556} .0181; 732) 3,245) C 54.7 0167) 63 
PE snckeedlacs 30.5) .0208 6.9 18,565) .0142 2,723 571; 1,076].......... 28,282) .0150| 927) 4,099) B 38.1 .0159) 76 
Henderson....... 16.2) .O111 4.1 16,689) .0128 2,722 ° 1,076 G 13,660) .0073 RS Pee .0097| 87 
ae 169} 116.6) .0796 29.0} 115,169) .0882 13,634) 4,134) 8,189].......... 152,890) .0809) 1,311) 5,272) A 23.3 -0828) 104 
@ Raleigh 66.3) .0452 15.3 99,416) .0761 13,316 3,514 7,942 E 92,252) .0488| 1,391) 6,030)....../...... .0563| 125 
ee 21.9) .0150 4.7 7,743) .0059 845 199 tesacuwas 13,741| .0073) 627) 2,924) © 66.6 0084) 56 
Washington........ 12.4) .0084 2.8 4,307| .0033 407 132 Dinttcnoshe 6,883) .0036} 555) 2,458) E 37.3 0045) 54 
Watauga.......... 16.4) .0112 3.7 6,206) .0048 689 146 Re 9,606! .0051/ 586) 2,596) E 59.1 0062) 55 


@ See end of state ‘New Metropolitan County Areas.” 
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*Withheld to avoid pam. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


You Can SELL 


Th of 
North Carolina 


Without Waste .. . 
Without Duplication . . . 


AT ONE LOW COST! 


“Golden Belt 
Of The South” 


THE BALANCED 
MARKET IN THE 


SOUTH’S NO. 1 
STATE 


The only Morning and Sunday 


paper in a rich 33-county area 


ot 
r 


_The_News and Observer 


Circulation Voy MORNING and SUNDAY : 
Raleigh, North Carol 
101,222 | 103,743 | | aleigh, North Carolina 
MORNING SUNDAY Se 2 = 
A.B.C. Pub. Statement 9/48 Represented by THE BRANHAM COMPANY 


One of the MOST IMPORTANT MARKETS in the entire South! Ahead in retail and 
wholesale sales, in effective buying power, in family income. The Raleigh News and 
Observer has grown in circulation with this great market—the heart of TOBACCO- 
LAND, USA. 


AHEAD OF LAST YEAR—AND STILL GAINING 


THE RALEIGH MARKET IS 


HERE’S YOUR 1949 SALES MAP 


This year’s edition of SALES MANAGEMENT’S 
popular five-color County Outline Retail Sales Map 
of the U. S. provides a graphic guide to all the 
nation’s markets for use in sales and advertising 
planning. Measuring 37 x 41 inches and suited 
for either wall or desk use, the 1949 County Outline 
Map is based on “Survey of Buying Power” figures 
and includes all the following features: 


All Metropolitan County Areas outlined in red. 


All counties shown in one of five colors according to 
their 1948 retail sales. 


Sia np 


Top counties with sales over 1% billion marked with 
a star. 


472 leading U. S. cities shown with an index to their 
latest population level. 


Blown up projections of congested areas. 


Orders will be accepted now for copies of the 1949 
County Outline Retail Sales Map. The price is 
$3.50 each, or $2.50 each in quantities of two or 
more. All maps will be mailed postpaid in heavy 


mailing tubes. 


386 Fourth Avenue 
New York 16, N. Y. 


MAY 10, 


1949 
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The powerful King-Size voice of WGTM . . . 5000 Watts fulltime . . . enables you 
to cover this big, important market with a single advertising expenditure—economic 
mass-selling that squares with today’s urgent emphasis on making every advertising 


dollar count. 


WGTM Covers This Rich Market With a King-Size Voice! 


5000 Watts Full-Time 


Mutual Exclusive in This Area 


retail goods. 


WGITM 


Wilson, North Carolina 


In /KING TOBACCO LAND 


A KING-SIZE Voice Brings You 
A KING-SIZE Share of a 


$746,484,000 Retail Market 


The Tobacco Empire . . . Eastern North Carolina . . . 
a rich segment of the country’s population, retail sales 
and income—1,325,400 people living in 304,000 families 
and spending $746,484,000 of their $1,164,861,000 for 


590 Kilocycles 


WEED. & COMPANY, National Representatives 


KIN 


is 


NORTH CAROLINA— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-] EFFECTIVE BUYING INCOME 1948 SALES 
ADVERTISING 
BYP 1/1/49 BYP ESTIMATES bate GYD estimates CONTROLS 
TIES a> a 
gorse Four stone angurs _ 
CITIES in tho 8 Gross ual- 
Total Families| Dollars w. Dollars income! % | % of rer 
(dn | % | Gn (in | % Furn.- % | Per | Per | Vole | of |U.S.A.| Mar- 
thou- of thou- thou- of General House- | Volume of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) (U.S.A) Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
i  cewas 63.5| .0434] 14.7] 40,027] .o307/ 6,633, + +6, 202 +s 886| 2, 410).......... 60,706} .0321| 956 4,130 B | 47.0] .0339| 78 
Goldsboro 26.8| .0183| 7.0] - 32,422/ .02491 . 4,660/  5,751| —-643|«-2,203) «SG 32,229] .0171| 1,203] 4,604|......|...... .0197| 108 
Wilkes 39.7| 02711 8.7] +~—«'15,199| 0176] 2,300) += 2,377, += 388} Sosy... 22,563| .0120| 568| 2,593) D | 45.0] .0149| 58 
ERS 83.6} .0366) 12.7] .36,192| .0277) 5,788] 4,371| 1,030] 2, 758)........ 52,798 .0279/ 985| 4,157| B | 62.7] .0296| 81 
Wileos. <.:..... 24.3] .0166 6.7 29,026} .0222} . 4,260] 4,336, 883] -«2,571])~—«E 31,084] .0164| 1,279] 4,639)......)...:.. 0182} 110 
Yadkin............ 18.9} .0129/ 4.41 4,926) .0032 858 438, * ) ee 7,002} .0037} 370 1,591, C | 62.9] .0054| 42 
ee 13.9| .0005 3.1] 2,316) .0017 363 63 one: 6,734, .0031|  413| 1,850; F | 61.3] .0040| 42 
Total Above Cities..| 1,051.9] .7181 282.9) 1.321,018|1 .0118 234,358} 201,780| 35,279| 98,254].......... 1,499,866} .7940| 1,426| 5,302)......|...... .442| 118 
State Total........ 3,761 .3/2.5675 me. 2,294,535|1.7575| 452.930| 304,338] 65,339| 155,783]... .| 3,487,827|1.8464|. 927| 3.882|......| 33.6 | 1.9640| 78 
NORTH CAROLINA — Metropolitan County Areas 
Asheville. ........ 6] 116.4) .0795| 31.7] 110,054) .0843) 24,577| 17,769] 3,816] 7,348]..........| 164,780] .0872| 1,416| 5,198/......|...... 0848| 107 
Chariotte........ 22} 175.0| .1195| 46.2] 196,974) .1508|  33,680| 34,989! 6,186) 17,297),.........] 265,750| .1407| 1,519] 5,752)......|.....: 1395] 117 
Durham......... 30] 95.0] .0648| 25.8] 101,350) .0776, 18,641, 15,022 3,034) 11,144)... 149,185| .0789| 1,570) 5,782|......|...... .0757| 117 
Greensboro......60| 175.2) .1196| 45.0] 173,623) .1330, 34,155| 25,162 5,470) 14,488]... 240,280} .1272| 1,371| 5,340|......|...... 1274) 107 
Winston-Salem .136] 138.4] .0945| 36.6] 120,379 .0922/ 22,200 18,579| 3,461| 10,558]. 209,676! .1110| 1,515 6.729) Wek Bibs. .1021| 108 
NORTH CAROLINA—New Metropolitan County Areas 
Fayetteville.....149]  73.4| .0501| 17.4] 41,538| 0318, 7,914) «5, 549| 1,050| 2,900)... | 75,978) .0403| 1,035| 4,367)......|...... .0397| 79 
Raleigh........ 169] 116.6) .0796| 29.0} 115,169! .o882) 17,158} 13,534] 4,134) 8,159)..........] 152,890) .og09| 1,311| 5,272)......|...... 0828| 104 
Wilmington.....178]  84.9| .0579| 23.7] 69,325] .0531| 12,935 9,793| 2,533|  4,135]..........] 121,238] .0642| 1,428] 6,116)......|...... 0596| 103 
© SM, 1949 *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
474 SALES MANAGEMENT 


More Proof That WPTFE Is 
The No. 1 Salesman In North Carolina 
The South’s No. 1 State 


WPTF 50-100% BMB WPTF 10-50% BMB 

DAYTIME COUNTIES DAYTIME COUNTIES TOTAL 
Population oe ee 2,705,600 1,896,500 . 4,602,100 
Families i nk ee = 633,700 451,900 1,085,600 
Retail Sales... . Ct; *$1,516,145,000 $1,017,917,000 $2,534,062,000 
Food Sales .... . 298,537,000 212,118,000 510,655,000 
Gen. Mdse. Sales . . . 192,427,000 128,164,000 320,591,000 
Drug Sales . . . ‘ 42,122,000 27,315,000 69,437,000 
Furn. House Radio Sales ‘ 89,304,000 59,636,000 148,940,000 
Eff. Buying Income . . . 72,279,852,000 1,524,140,000 3,803,992,000 

7 


/ 
(VIRGINIA 


Aa "$45,000,000 Increase Over Last Year 
Fo 1. _._ba 1$75,000,000 Increase Over Last Year 


_—— NORTHAICAROLINA 


a a tee WATTS 
oe ood NBC 


x : / Rs Raleigh, North Carolina 
J a Wf FREE & PETERS, INC., wationat representatives 


MAY 10, 1949 425 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


Be 1946 Retoil Soles in Excess of $100 Million 


Gq 1946 Retail Sales $50.0 Million to $99.9 Million 

1946 Retail Sales $25.0 Million to $49.9 Million 

1946 Retail Sales $10.0 Million to $24.9 Million 
' 


‘SOUTH CAROLINA 


° 
Orangeburg 


Copyright by 
@léd MANAGEMENT 


we 


SOUTH CAROLINA 


The “Sm” symbols mark original, exclu- 
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sive estimates by SALES MANAGEMENT. 
City County City County City County 
ENS POE eT Anderson ck a a ea oan ae Florence I Soir Aiwa eiaceca dora ace See York 
Charleston ..---+-+---+++++++: Charleston CRANE. so siewxscenssivecaes Greenville Spartanburg -........-...-.- Spartanburg 
NS, ca io esque deca ce aa eee Richland ST POE ITS EEE Greenwood EE SETS eee ee yeaa |S Sumter 
COMWAY «ccc rcccscccccccccccceies Horry Orangeburg ...-..-.-scccees Orangeburg 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES Sa esl oe nn 
arn pT 1 an 
n thousa Net Gross 
Total Families} Dollars . yD Dollars Income} % | % of | ity of 
(in 2 = f % oma — . % a. ~ Vol- | of ag _ 
jou- ou- en ouse- | Volume jou- ‘am-| ume | Labor] Poten- 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force] tial Index 
Abbevillo.......... 19.2) .0131 4.8 7,947| .0061 2,172 1,059 266 eee 10,936) .0058| 570) 2,278) E 47.7 .0074| 56 
I sie Sinaia 48.8) .0333 13.1 19,884; .0152 6,852 1,085 579 ea 29,908) .0158| 613) 2,283) C 35.2 .0191| 57 
Allendale.......... 11.6) .0079 2.8 3,990) .0031 1,141 282 116 gig) | RR 5,868| .0031 506) 2,096, E 67.1 .0041; 52 
Anderson.......... 89.0) .0607 22.1 48,144) .0369 11,228 6,074; 1,521) 2,783].......... 75,294; .0399| 846) 3,407, B 32.3 .0432| 71 
Anderson........ 25.9) .0176 7.6 28,790) .0221 5,192 5,533 1,009} 2,304 H 30,407; .0161) 1,174) 4,001)......)...... .0182| 103 
Bamberg.......... 16.1) .0110 3.9 8,143) .0062 1,824 1,112 219 eee 10,980) .0058} 682) 2,815) E 64.9 .0070| 64 
Barnwell. ......... 16.5) .0113 4.2 6,622) .0051 1,755 737 220 Oe avecbus 11,659) .0062) 707| 2,776} D 72.4 .0069| 61 
Beaufort.......... 23.0) .0157 6.6 7,996; .0061 2,422 469 161 St sccidlaecnile 12,108) .0064) 626) 1,835) F 40.0 -0082| 62 
Berkeley. ......... 25.4) .0173 5.8 6,148) .0047 1,824 ° 139 Wb cinnevade 8,144| .0043| 321) 1,404) F 46.3 -0070) 40 
Calhoun........... 13.9} .0095 3.3 5,673) .0044 1,629 402 116 ee 7,849| .0042| 565) 2,378) E 71.9 -0053| 56 
Charileston....... | 177.2) .1211 51.9] 116,756) .0894 27,041 15,056) 3,988) 11,032].......... 219,019) .1159) 1,236) 4,220) E 11.9 -1089| 90 
ACharleston..... 82.9) .0567 25.5 107,416) .0822 21,268 14,533) 3,864 ° E 118,573) .0628) 1,430) 4,650)......)...... .0674) 119 
A See end of state “Metropolitan County Areas.” a te oe fate. Before using these figures, see explanation page 19. 
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LOOK HOW THIS ADDS UP 
TO BUYING POWER ... IN 
A GROWING MARKET ,, . 
READY AND ABLE TO BUY 


LOOK at the $554,904,000 net effective buying 
income of 1948 in the 18 prosperous South 
Carolina counties that compose the cream of the 
Charleston trading area—and Jook at the $365,- 
577,000 actually spent in. retail sales in this area 
during 1948! Look too at the population of 727,- 
500, which includes 9,000 new families in the 
past 12 months. — And remember that this area 
grows over 90% of South Carolina’s tobacco, a 
crop that averages $70,000,000 per year! 


LOOK at Charleston, largest city in the state 
notwithstanding that its city limits have had no 
extension in more than 100 years. Look at 
Charleston, the port which in 1948 led all South 
Atlantic ports and was the only one to show 
consistent import and export gains. Look at 
Charleston’s Naval Shipyard and the expanding 
Atlantic Fleet Naval Minecraft Base, which to- 
gether in 1948 had payrolls approximating $20,- 
000,000. Look at Charleston’s healthy industries. 
including such growing industrial plants as that 
of the West Virginia Pulp and Paper Company, 
with its $3,600,000 payroll in 1948. — And don’t 
overlook Charleston’s tourist industry which last 
year the Chamber of Commerce valued at $6,- 
000,000! 


LOOK at Charleston County, with a population 
of 177,200, which in 1948 led all the counties 
of South Carolina in Retail Food and Drug Sales! 


Figures on population, retail sales and buy- 
ing power are from SALES MANAGEMENT’S 
1949 annual SURVEY OF BUYING POWER. 


DARLINGTON 


* 
OOO. 
Se 
tet 
ey 


So. FLORENCE / 


oe t a, oad 


WILLIAMSBURG 


Beer CLARENDON 


ORANGEBURG 


GEORGETOWN 


BAMBERG 


BERKELEY 


DORCHESTER 


< 
\ 


Xx 


sree COLLETON 
> HAMPTON 


CHARLESTON 


ad 


CHARLESTON 


JASPER 
BEAUFORT 


LOOK TO THESE NEWSPAPERS TO REACH THE 
$550,000,000 EIGHTEEN COUNTY MARKET 
OF PROSPEROUS COASTAL SOUTH CAROLINA. 


Charleston and its trading area are effectively covered at a low 
milline rate by two great newspapers—THE NEWS AND COURIER 
and THE CHARLESTON EVENING POST. Net paid circulation is 
now 70,146 M. & E. and 79,377 S. & E., February 1949 average. 
Daily circulation up 83%; Sunday and Evening up 91% since 1939. 
These Two Papers in 1948 Carried 
19,817,030 Lines of Advertising. 


(Gain of 2,824,796 lines over 1947) 


(Owners of Radio Station WTMA and WTMA-FM, NBC affiliate) 


THE CHARLESTON EVENING POST 


Che News and Courter 


’ REPRESENTED NATIONALLY BY THE JOHN BUDD COMPANY 


MAY 10, 


1949 
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*Audit Bureau of Circulations, 
rating South Carolina’s three 
largest markets, gives Greenville 
first place with 455,011 people; 
the “second” has 438,216; the 
“third” has 353,776. 


The Greenville market is 
served, morning and evening, 
by The Greenville News and 
the Greenville Piedmont respec- 
tively, which, like their market, 
have consistently led in South 
Carolina in advertising linage. 


Statistics on Population, Retail 
Sales, Net Income, from Sales Man- 
agement’s 1949 Survey of Buying 
Power; Covered Employees and Tax- 
able Payrolls as of September 30, 
1948, from S. C. Employment Security 
Commission; Autos and Trucks as of 
February 28, 1949, from S. C. Motor 
Vehicle Division. 


It is South Carolina's 
Greatest with..... 


27 of S. C.’s POPULATION 
24% of S. C.’s RETAIL SALES 


35 Got s. c's COVERED EmpLovees || ® Greenuille News 


37 % of S. C.’s TAXABLE PAYROLLS |) MORNING & SUNDAY 
2.6 bo of S. C.’s NET INCOME vA GREENVILLE PIEDMONT 


27 y — | EVENING 
oof S. C.’s AUTOS & TRUCKS _.47 = Represented Nationally by WARD GRIFFITH COMPANY, INC. 


Operators of WFBC - NBC - 5000 Watts 


/ ST The “SM” symbols mark original, exciu- 
OUTH CAROLINA-— (Continued) sive estimates by SALES MANAGEMENT 

aay LS RETAIL SALES—1948 by 1 a EFFECTIVE BUYING INCOME—1948 ™ Ss 

V 
BYP 1/1/49 BY.) EsTiMATES meson ESTIMATES CONTROLS 
COUNTIES ay ee ” i cw Suen 
ws pa bn Se. ry “eee Se 

n thousands ars Net Gross jual- 

Total Families} Dollars : = Dollars Income} % % of | ity of 

(in % (in (in % Furn.- (in % Per | Per | Vol- | of |U.S.A.| Mar- 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor]| Poten- | ket 

sands) |U.S.A./ sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
Cherokes.......... 30.0) .0206 7.0 13,964) .0107 2,868 1,822 416 es 17,285) .0092} 576) 2,469) D | 39.6 .0119) 58 
Chester........... 28.2) .0192 6.9 16,057) .0123 5,042 2,010 | eee 19,979) .0105) 708) 2,896) E 38.3 .0128| 67 
Chesterfleld....... . 31.9] .0218 7.1 13,391} .0102 2,965 1,796 415 TE 18,901; .0100| 693) 2,662) C 59.8 .0124| 67 
Clarendon......... 27.0) .0184 5.8 9,336| .0072 1,853 978 185 Pee dadeade 12,196} .0065| 452) 2,103) C 72.2 -0091) 49 
I ss ca ceaaie 26.6) .0176 6.3 10,514) .0080 2,089 1,032 289 ae 13,006) .0069) 508) 2,064) E 54.4 -0094; 54 
Oarlington......... 44.2| .0302 10.7 22,779| .0175 6,320 4,128 624 ae 29,503) .0156| 667) 2,757, B 48.8 .0191| 63 
AR 27.4| .0187 6.0} 12,152) .0093) = 2,743 1,032 313 REE 14,844) .0079| 542| 2,474) B 66.6 -0105| 66 
Dorchester........ 21.8) .0146 5.1 7,684) .0059 2,117 710 266 i) See 10,094) .0053) 469) 1,979) E 47.5 0073) 50 
Edgefield.......... 16.9) .0109 3.9 6,181} .0047 1,601 623 220 W cicaveaes 8,625; .0046) 642) 2,212) E 65.4 .0059| 6&4 
Falrfield........... 21.4) .0146 5.0 8,371) .0064 2,201 804 243 —— es! 11,364) .0060| 531) 2,273) F 47.1 .0078| 53 
Florence. ......... 73.4) .0601 17.3 46 ,387| .0355 7,059 6,901; 1,064) 2,815].......... 62,440; .0330| 851| 3,609) B 51.7 .0371| 74 
Florence......... 25.0) .0171 7.3 28,806) .0221 3,787 5,026 798; 2,615 ° 19,851) .0105} 794) 2,719).:....]...... 0153) 88 
Georgetown....... 26.8| .0183 6.5 12,459; .0096 4,052 1,273 555 Re 17,263) .0092| 644) 2,656) E 34.1 0111) 6) 
Greenville... ... 163} 168.9) .1085 41.5] 130,923) .1003 26 ,924 18,461; 3,832) 13,129].......... 177,173) .0938| 1,115) 4,269) C 15.0 .0986) 91 
@Greenville..... 70.0) .0478 20.0 116,590) .0893 18,036 18,091 3,257; 12,210 E 99,209) .0525| 1,417) 4,960)......]...... .0626) 13) 
Greenwood........ 43.4) .0296 11.4 29,985) .0230 7,109 4,084 a eee 44,311| .0234| 1,021) 3,887) F 19.2 .0245| 83 
Greenwood. ..... 18.0) .0123 5.0 21,289) .0163 4,109 2,341 651; 2,189 H 22,050) .0117| 1,225) 4,410)......}...... .0132) 107 
Hampton.......... 16.1} .0110 4.1 4,662) .0035 725 805 117 ° | Sis celeinee 8,746) .0047| 643) 2,133 61.9 -0056| 51 
ae 63.2) .0363 11.3 25,916) .0198 6,601 3,645 ll EF 32,173) .0170| 605) 2,847, B 66.6 .0217| 60 
Cee 8.0) .0055 2.1 13,503} .0104 2,089 3,149 486 821 ° 6,821) .0036) 853) 3,248)......]...... .0060} 109 
Jasper 9.0) .0061 2.2 2,027; .0016 333 ° ° fe, Oe 3,218} .0017; 358) 1,463} G | 45.2 -0026| 43 
Kershaw 36.0} .0246 8.5 12,148} .0093 3,356 1,300) 381 SERS 17,034) .0090} 473) 2,004) D | 52.5 .0122| 50 
Lancaster 23.4) .0160 5.4 15,517 .0119 3,621 2,533 440) ae 17,690} .0094) 756| 3,276) E 32.2 -0115| 72 

@ See end of state “New Metropolitan County Areas.”’ wa" te. -— fm. Before using these figures, see explanation page 19. 
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itteiinineatl WIS is South Carolina’s 
leading station—the most powerful station in 
the Columbia area, with the lowest frequency 
in the State. It completely saturates the 
20-county Columbia Trading Area (BBD&O), 
which is by all odds the State’s leading 
market. (The Spartanburg-Greenville 7-county 
area is next, followed by Charleston with 6 
counties. ) 


There is no station of more than 1000 watts 
within approximately 80 miles of 5-kw WIS. 

.. WIS-fm is offered as a bonus, without 
charge, to all AM advertisers. 


In Columbia, WIS’s standing is fully illus- 
irated by the fact that in all but 3 quarter- 
hour periods daily, WIS gets the city’s highest 


10, 1949 


WIS, co_umeia, 
IS THE TOP STATION 
IN SOUTH CAROLINA! 


Sumrer 


tLeton 


BMB Daytime Audience. 
Study No. 1, 1946 
Complete BMB reprint on request. 


Hoopers. 


And although the State as a whole 
cannot be covered by any one South Carolina 
station, WIS comes closest, delivering a Day- 
time BMB Audience in 43 of the State’s 46 
counties. In addition, WIS has a Daytime 
BMB Audience in 10 Georgia and 5 North 
Carolina counties. ‘These 58 counties give 
WIS an audience of 149,729 radio families. 


WIS has been an NBC affiliate for 17 of 
its 18 years, has supplemented its network 
features with exceptional programming that 
pulls mail and mail-orders from: all over the 
State. 


For all the proof of our overall superiority 
in South Carolina, write to WIS, or ask 
Free & Peters. 


COLUMBIA, S. C 


9 . = 
5000 WATTS + 560 KC 
NBC Affiliate 


Plus WIS-fm 


G. Richard Shafto, General Manager 
J. Dudley Saumenig, Managing Director 


FREE & PETERS, INC., National Representatives 
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SOUTH 


COUNTIES 
CITIES 


eo ENTRANCE 


Wary 


mm 


* 
Represented By: 
John Blair & Company 
Harry E. Cummings, Southeastern 

Representative 
Roger A. Shaffer, wanras Disocter; 
Guy Vaughan af ales Mana 
CBS Station for the Spartanburg- reenville M 


5,000 Watts -- 950 On Your Dial 


WSPA and WSPA-FM Are Sold As A Single Service 


the S/OPEWDOUS CBS SHOWS 
with the BIGGEST AUDIENCES 


COLOSSAL! 


Hooper Rating Winter 1949 

8:00 AM - 12:00N ....... 
(Mon. thru Fri.) 

12:00 N -- 6:00 PM........ 
(Mon. thru Fri.) 

6:00 PM -- 10:00 PM. ...... 
(Sun. thru Sat.) 


* 
SENSATIONAL! 
PE ae 
Net Effective Buying 
eee 


$596,485,000* 
$425, 107,000* 
* SM 1949 Figures for the 17- 
County Spartanburg-Greenville 
Area Blanketed by WSPA. 


HC A R ° LINA A — (Continued) 


Orangeburg... 


Pickens. ... 


Richland . 
AColumbia 


Total Above Cities. . 


State Total 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE RUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 

‘ae me — SALES ae re SS See 
| 
| FOUR STORE GROUPS |_FARM 
} (in thousands of dollars) Net Gross Qual- 
Total | Families} Dollars a =—— GYD Dollars Income| % 7 Of | ity of 
(in | % | (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar 
thou- | of thou- thou- of General House-} Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
37.9) .0259 9.3 20,801) -0159) 5,292) 2,225 624, 1,488].......... 26,887; .0142; 709) 2,891| D 36.1 0171; 66 
19.2 -0131| 4.4 9,124) -0070 2,422| 710 ? {6\ eae 11,549; .0061 602) 2,625; C 73.9 0078) 60 
37.0} .0252) 9.2 12,756) .0098 3,077) 898 358 Sf 19,135; .0101 517; 2,080} D 39.8 -0130; 62 
8.3 0087 2.0 2,763) -0021 696 - . a) Seer 3,634; .0020| 438) 1,817) F 68.0 -0028; 49 
| | | 
| } | 
28.7 -0196, 6.6 16,332 0125) 3,620) 2,666) 799 __, rr 18,533) .0098| 646) 2,808) C 54.4 0126) 64 
30.2) -0206) 6.9 13,685) .0105) 3,385 1,890, 336 _ eer 19,540; .0103| 647) 2,832) B 59.7 0124; 60 
ei; -0207) 7.8 17,512) 0134) 3,537) 2,198) > 20,525) .0109) 675 2,631, E 42.4 0136; 66 
32.3) -0221) 7.6 13,555) .0104 3,203 1,742 336 ee 17,374; .0092) 538) 2,286) E 47.1 -0121; 55 
67.4) .0460 16.6 30,568) .0234 6,614 3,471 ee, ON OOR........ 52: 47,749) .0253| 708| 2,876) B 59.7 -0289| 63 
17.2) -0117) 5.2 17,699) .0135 2,938) 2,359 486 1,030 H 14,967} .0079 fk Fae, See 0103} 88 
5 -0264| 9.1 15,468) .0118 3,775 1,138 579 Ee 20,985; .0111 542) 2,306, E 40.6 0144, 55 
| | | 
132.0) .0901 36.6] 121,518) .0930 21,179 16,067; 3,730; 9,278) ....... 155,216; .0821| 1,176) 4,241) E 11.5 .0870| 97 
72.5) .0495 21.4 115,320) .0884 18, 008| 15,888 3,632| ° E 102,368] .0542| 1,412) 4,784)......]...... 0635) 128 
14.4) -0098 3.5 3,646) 0028) 1,002) 282) 92) a) ES SS 7,313) .0039 508; 2,089) E 73.5 -0048| 49 
144.5 -0987) 35.2 94,680) -0726 17,939) 14,344, 2,481 re 136,842) .0725) 947) 3,888) B 22.6 .0778| 79 
a ane 12.2 on -0604) 10,595) 11,996 2,017 7,063 F 60,832; .0322) 1,402) 4,986)......]...... .0401| 135 
56.4) -0385 13.3 34,140 .0261 7,018) 3,766 829; 1,949) ......... 46,925) .0248 sees 3,528) C 47.9 .0279| 72 
30.1 0206) 8.6 29,735] .0227 5,611) 3,634) 804 10} H 31,093; .0165 1,033) es daudelecaass 0192} 93 
25.5 -0174) 6.0 16,923) .0130) 3,510, 2,881 382 Ee: 22,551| .0119| 884, 3,759) F 32.2 0133) 76 
= 0241) 8.1 12,133) .0093 a 1,247 265 DR iescdaus 15,348) .0082 435| 1,895) B 75.5 0117; +49 
| | | | 
68.9| 0470, 16,7] 34,523| 0264 8,578 «5,239 1,007, 3,250) 50,660| .0268/ 735| 3,034, D | 30.8| .0307| 65 
24.4, .0166 6.5 19, 644) -0151 4,052} 3,686 579 2,410 H 24,329; .0128 997| 3 eS Dee 0143) 86 
417.4, .2850, 121.4 = -4425 95,685) 86,236} 17,683; 32,581].......... 530,500) .2808 1,271| ts 00t-eelexeews .3301| 116 
—_ — — isaecz —— aD 
1,961. a1. -3387, 489.4 oe 242,958; 141,815) 31,933) 73,209].......... 1,568,376) .8303 eo0 3,208) Sananii 39.4 -9361, 70 
| ' 


A See end of state “Metropolitan County Areas.” 


*Withheld to avoid petnees. 


An index to advertisers starts on page 605. 
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EVERY SUNDAY THE STATE FEATURES 
THE ONLY LOCALLY EDITED COLOR 
GRAVURE MAGAZINE IN THE TWO 

CAROLINAS 


AND THIS IS THE COLUMBIA MARKET - 
18 COUNTIES COVERED BY THE STATE 


AND THE COLUMBIA RECORD 


IN COVERAGE........... 18°* 20% Plus Counties 
IN POPULATION ...................00. 650,600" 
ns entire pare minal 161,700* 

is iM RETAML SALES .................. 480,452,000* 
IN NETINCOME ................... 501,613,000* 
iM POORSALES ........... 00.005... 75,080,000* 
IN GEN’L MDSE.SALES ............... 47,652,000* 
IN DRUG SALES ..................... 10,364,000* 

Market |) in cenereet 20,577,000* 

™ IN CIRCULATION ™QaNinc é 


EVENING, 989,372 ‘“EVENIN £ 92,326 
* The State-Record, Dec. 31, 1948 
South COLUMBIA is one of the South’s fastest growing markets. It is the natural, 


EVENING 
governmental, cultural and geographical center of the 18 counties in Central ae a “ee 
C li South Carolina. This area, with a $500 million income, is completely and ., a — yr grr 
arolina forcibly covered by THE STATE AND THE COLUMBIA RECORD. Investigate it een 
before preparing any schedule for the Southeast. Grow with COLUMBIA— 
profit by the leadership in readership of these two newspapers. 


The = State 


MORNING 


thru Feb. 15, 1949 


AND SUNDAY 


Che Columbia Rerord 


VENIN 


EPT SUNC 


MAY 10, 1949 


431 


Wiis 


Gives You GREENVILLE — 
South Carolina’s Top Metropolitan Market 


(See Page 432) 


Plus Spartanburg and Anderson—Its Two Largest Non-Metropolitan Markets 


20%, of State population 
23% of radio homes 
25% of retail sales 
35% of taxable payrolls 


NO OTHER MEDIUM CAN COVER ALL THREE! 


WESC 660 KC 


GREENVILL 
SPARTANBU 


5000 watts 


ANDERSON 


E 
RG 


WESC-FM 


SPARTANGYURG 


Greenville, S. C. 


SOUTH CAROLINA— Metropolitan County Areas sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 ap sates no 
BYP 1/1/49 GD ESTIMATES ese ESTIMATES CONTROLS 
COUNTIES 
on rue store encure ns or os 
e| 
Total Families] Dollars ernst 7 — Dollars com % | % of | itye 
(Gn | % | Gn (in % Furn= (in % | Per | Per | Vole | of |U.S.A.| Mar 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mase. Drug | Radio Code sands) |U.S.A.| ita lly | Code | Force} tial Index 
Charleston.......20) 177.2| .1211| 61.9] 116,756) .0894| 27,041 15,056) 3,985) 11,042).......... 219,019] .1159| 1,236/ 4,220|......)...... .1089| 90 
Columbia... 27] 132.0} .0901) 36.6] 121,518] .0930/ 21,179| 16,067 3,730| 9,278].......... 155,216} .0821| 1,176] 4,241)......)...... .0870| 97 
SOUTH CAROLINA—New Metropolitan County Area 
Greenville...... | 158.9] .1085] 41.5] 130,923) .1003| 26,924 wa 3.802 wt eee 177,173] .0938| 1,115 2 Sica | ihedad .0986| 91 
GEORGIA— Counties and Cities 
City County City County City County 
AMONG ooccsccesccecess ...-Dougherty SEG ECC DeKalb EES ee ee Tees Floyd 
EE OE CEE te Clarke I a ci ack via’ Be ec Fulton IE EEE OT Chatham 
SPO SEE LS EIT Fulton ND gah Sica a ale able seal Hall oko Vid awison ene vaeem Thomas 
AUBUBR oc ccccccccssccsesscos Richmond  5i4 Go eamhe bh Wad wide eee Spalding CE cc cogegen ves bens ocean Lowndes 
SS CCC PET COPE TE OTK Glynn Le GrANge «2. csccccccecccsccccs Troup Waycross ...-.------se-seeseeeees Ware 
SET COE CTR tee Muscogee PE vatebap ace whe Me ceh dew kena Bibb ES os bixcie ss Cates OK So ewe Oe Troup 
POC ree er ‘Crisp EE. «54 iS 5 date ark dad oa ee Cobb 
NR sh aah x & ade EE Oh eee Whitfield Sea ee eee oe Colquitt 
Appling a 13.1) .0089 2.9 3,785| .0029 1,114 513 230 107}... 7,887| .0042} 602| 2,720) E | 53.4] .0048| 6 
Atkinson. ......... 6.4) .0044 1.4 1,334) .0010 452 138 41 ° |. 2,443| .0013}  382| 1,745] F | 61.7] 0018) 41 
Bacon 7.0| .0047 1.6 3,384] .0026 1,066 375 135 jj REA. 5,164] .0027) 738, 3,228} F | 62.5 | .0031| 68 
Baker 6.4) .0044 1.5 835} .0006 113 . . cp SO 1,628} .0009 254) 1,085 E | 85.0] .0015| 34 
Baldwin 23.2| .0158 6.5 5,787| .0044 2,423 1,063 405 «REE 15,503) .0082/ 668| 2,385] F | 22.4] .0086| 54 
Banks 7.0} .0048 1.5 600} .0005 275 ° . <j SNS: 1,635, .0008, 234) 1,090 F | 79.1) 0015) 31 
Barrow. 12.5) .0086 3.4 5,268) .0040 1,437 638 204 ° |. 8,431| .0045 674| 2,480} F | 46.2]  .0052| 60 
Bartow 24.1| .0164 5.9 9,485) .0073 2,390 913 299 497)... 17,135} .0091, 711| 2,904) E | 34.0] .0100) 61 
Ben Hill 13.2} .0090 3.5 8,486) .0065| 2,293 1,013 339 ERS 12,239} .0065| 927\ 3,497) E | 31.0] .0070) 78 
Berrien...........] 13.1} .0090] 3.1 4,518) .0036 1 ,647 476 204 5, SERIEEAE: 10,064) 0053) 768| 3,246) D | 65.7] .0055| 61 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
COPYRIGHT: 
... the contents of this Survey of Buying Power are fully protected by copyright. The exclusive esti- 
mates of population, Effective Buying Income, retail sales and sales-advertising controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 
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SALES MANAGEMENT 


ee 


oe 


i ile a | 


RETAIL SALES 


south Caroling tas / } Metropolitan Areas 


Sales Management 1949 Survey of Buying 
Power. 


GREENVILLE 


$130,923,000 


COLUMBIA 


$121,518,000 


CHARLESTON 


$116,756,000 


TAXABLE PAYROLLS 


First three quarters 1948 — latest available fig- 
ures from S. C. Employment Security Comm. 


$81,159,013 


$38,724,080 


$39,196,825 


COVERED EMPLOYMENT 
As of Sept. 30. 1948. Latest available figures 
from S$. C. Employment Security Commission. 


47,209 


24,488 


22,425 


AUTOMOTIVE REGISTRATION 


As of Jan. 1949. Covers autos, trucks, trailers 
and motorcycles. S. C. Vehicle Bureau. 


40,690 


31,777 


27,180 


RADIO HOMES 


Broadcast Measurement Bureau, 1948 study. 


36,850 


23,960 


29,610 


Greenville’s Radio Stations or Newspapers 


MAY 10, 1949 


IN GEORGIA . .. after Atlanta... 
FIRST CHOICE is SAVANNAH 


Savannah has more people, income and retail 
sales than any other Georgia city except At- 
lanta . . . and its prosperity curve continues 
sharply upward. Retail sales gained 15.3% in 
1948, income 20.3% . . . compared with a na- 
tional gain of 11% in income and retail sales. 
Savannah's income averages a high $4,876 
per family. 


A happy diversification of strong industrial 
factors makes Savannah one of the fastest- 
growing cities in the South. Many new plants 
have been built here since the war. Besides 
being the state’s leading seaport, Savannah 
is the distributing center for 23 counties in 
Georgia, 4 in South Carolina . . . a prosperous 
farm and tobacco belt where income totals 


$436,659,000; retail sales $292,535,000. 


lt you are not already selling Georgia's second 
retail and wholesale market, it will pay you to 


start now. The Savannah newspapers will 
help you establish your product solidly . . . 
not only in the city but throughout this fast- 
growing section of the Southeast. 


The Morning News and Evening Press pro- 
vide more than 70,000 circulation . . . and 
are read by nearly every family in Savannah 
and Chatham County, dominating the city 
zone practically to the exclusion of all outside 
papers. And in the ABC trading area of 462,- 
253 people they are read in 55.6% of the 


homes. 


Savannah Morning News 
SAVANNAH EVENING PRESS 


National Representatives 


WARD-GRIFFITH COMPANY 


New York - Chicago - Detroit - Boston - Atlanta - 


San Francisco 


GEORGIA— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
TSM) 1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES es eye _ — 
’ FOUR STORE GROUPS = = 

CITIES (in thousands of dollars) CD Net Gross Qual- 

Total Families} Dollars pe —— Dollars Income} % % of | ity of 

(in % (in (in % Furn.- (in % Per | Per | Vol- | of |U.S.A.| Mar- 

thou- of thou- thou- of General House-| Volume thou- of Fam-| ume | Labor] Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.; Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code| Force} tial | Index 

eye on poeray: | 
RT A 69} 110.1) .0751 33.6] 103 ,039) .0789 23.668 14,776 so 2s ae 124 ,237) .0658| 1,128) 3,698) E 4.9 0715} 95 
AMacon 87.0) .0593 27.4 97,578) -0748) 20,281) 14,776) 2,657) . F 110,096) .0583) 1,265) 4,018)......]...... .0635) 107 
Bleckley 9.0) .0062 2.4 3 ,351) -_ 1,017) 399) = laacameied 5,171) .0027| 575) 2,155) E 61.8 .0034) 55 
Brantley... .} 6.41 .0043) 1.4 1,100! .0008 485! wy ° | oo Se 1,904! .0010) 298: 1,360! G | 44.4 -0016} 37 
A See end of state ‘‘Metropolitan County Areas.” a 3 = ' een Before using these figures, see explanation page 19. 
ne pcriciecn nae 


Toes 
s Sten 


BIBB COUNTY (MACON) 
RETAIL SALES 1948 


TRADE AREA (22 COUNTIES) 
RETAIL SALES 1948 


ESTIMATED 
BUYING INCOME . 


oo 


“ 
"ae 


1945 Races clined ee 
$209, 961,000 a 
19448 ........... 97,578,000 


BUY MACON 
and You Buy 
Middle Georgia 


MACON RETAIL SALES 


National Representatives 
BURKE, KUIPERS & MAHONEY, INC. 


SALES MANAGEMENT 


ULING* 
THE 
RADIO 
ROOST 


in SAVANNAH, GA. 


WIOC 


IN ITS 20th YEAR 
1290 KC 


THE GEORGIA TRIO 


* A AS ETT CSS 


5000 W. 


* Hooper Station Audience Index, Fall 1948 


Represented by THE KATZ AGENCY, INC. 


| eee eae Sc <A ate oS 
io The ‘‘SM” symbols mark original, exclu- 
GEORGI A- —_ - (Continued) _ sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 wous- EFFECTIVE BUYING INCOME—1948 a 
1/1/49 ESTIMATES iain ESTIMATES CONTROLS 
COUNTIES ; ca epee AIEEE AOL ‘enor pa hae i , 
| | | FOUR STORE GROUPS | FARM 
CITIES | | (in thousands of dollars) Net Gross Qual- 
Total Families} Dollars eh th bite — Dollars Income} % % of | ity of 
(in | % | (in (in| a 7 | Furn.- (in | % | Per | Per | Vole | of |U.S.A.| Mar- 
thou- | of | thou- thou- | Genera! House- | Volume thou- | of | Cap- | Fam-| ume |Labor} Poten- | ket 
sands) | U.S.A.) sands) sands) usa Food | Mdse. | Drug Radio Code sands) el ita ily | Code | Force tial Index 
reeks... 18.0, .0123 4.6] 6,352| .0049 «1,712 e00| 190) 209)... 9,791| .0052| 544| 2,128] D | 65.1 | .0068| 53 
RRS: " 0040! 1.4 1,550 0012) 482) . . | a eee — .0012| 376| 1,556} G | 37.6 0018| 45 
} | 
Bulloch... ........ 22.4) .0153' 5.4] 14,071) .0108; 2,567) 1,012! 408, pe 16 046) .0085| 716| 2,971; C | 61.1 .0105| 69 
a wa 0156) 6.6 7,802) .0060| 2,294) 476| 204| SRR 12,784) .0067| 558} 1,937, C | 71.5 0083} 53 
Butts. . . 8.2| .0056) 2.3 3,952) .0030) 903) 375 135) ak Summers 5,983] .0032| 730) 2,601) F | 51.5 0036) 64 
| | | 
Calhoun........... ll .0065| 2.6 sal 0025 710| 3001 135| _ See 5,167} .0027| 538) 1,987; E | 66.3 0034) 52 
Camden........... 67 .0046 | 1.7 2,667| .0020| 823 : | ad | | eee 3,808} .0020| 568/ 2,240} G | 19.7 0025} 54 
Candler........... -* .0049, 1.7 4,119) .0032| 791) 400| 176) 4, Seid eres 5,717| .0031| 805) 3,363] E | 67.2 0035) 71 
| | | | 
Carroll... 2... 28.5) 0194 | 7.5 12,4201 al 2,776) 1,262! 284! ee: 19,583) .0103) 687) 2,611) D | 51.2 .0118| 61 
Catoosa. . 11.6) .0079) 2.9 2,001) .0015) 889 . | . a Poet 3,264] .0018| 281/ 1,126] F | 27.9 0029} 37 
Chariton 4.5} .0031! 1.1 1,750) .0013 290! . . ab SC. 2,992| .0015| 665) 2,720) G | 25.0 0018} 58 
| 
Chatham. ...... 109} 155.2) .1060 46.0 135 ,536| .1039! 35 ua 18,392; 3,213) 11,183}.......... 206 ,136| .1091| 1,328) 4,481) E 2.1 -1068| 101 
ASavannah.... 131.3) .0897, 38.8] 130,928| .1003| 33, 007| 17,513, 3,213) * E 189,175] 1.001) 1,441] 4,876]......}...... .0981} 109 
Chattahoochee. . . 1.6} .0010 4 467) .0004) 81| - at © Bicarnete 816} .0005| 510) 2,040) F 4.9} .0006) 60 
Chattooga... ..... 18.6, .0127 4.4 8,435) .0065 1,598) 2,513, 230) we Tees 13,327] .0070| 717) 3,029) F | 28.1 0080} 63 
| 
Cherokee... ... 17.6) .0121 4.3 7,285! 0056! 1,147] 1,762) 149) yt See 11,694) .0062) 664) 2,720) ©’ | 45.9 0072) 60 
Clarke... 33.0; .0225 9.6] 36,152) .0277| 8 ,466 4,505} 1,225) 2,248)...... 39,706| .0210) 1,203) 4,136] F 9.8 .0232) 103 
Athens........ 27.6; .0188 8.2] 35,321] .0270 7,910 4,505} 1,225) 2,248) G 33,277| .0176| 1,206] 4,058]......]...... .0207| 110 
Clay. 6.5 .0044 1.7 2,301 — 613 112! 68, © he ccc 4,352| .0023| 670| 2,560} E | 71.4 0026} 59 
Clayton 11.5) .0079 3.0 2,183| .0017| 646 * | * ae eee 3,263) .0018| 284| 1,088| F | 32.6] .0030| 38 
Clinch... 5.5| .0037 1.4 2,184| .0017| 710 513 . a URE 3,533] .0018| 642) 2,524) G | 15.7 0022} 59 
Cobb... 52.0) .0355 13.2] 26,580 .0204 5,709 2,255 952) 1,440}.......... 45,708) .0242| 879 3,463) E | 27.0 .0252| 71 
Marietta... .... 24.5! .0167 7.1 16,985] .0130 2,968 1,782| 652; 1,022].......... 28,476 ats Le | A es .0148] 89 
} | 


A See end of state 


MAY 10, 


1949 


‘Metropolitan County Areas.” 


*Withheld to avoid disclosure. 
© SM, 1949. 


Before using these figures, see explanation page 19. 
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GEORGIA— (Continued) 


The “SM” symbols mark original, exely. 
sive estimates by SALES MANAGEMENT. 


POPULATION. RETAIL SALES—1948 WHOLE. EFFECTIVE BUYING INCOME—1948 att, 
ESTI NG 
BYP 1/1/49 ESTIMATES prawn ESTIMATES CONTROLS 
COUNTIES ' 
in 
Total Families} Dollars Income| % | % ot ive 
(in % (in (in % Furn.- (in % | Per | Per | Vol-| of |U.S.A. 
thou- thou- thou- of General House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | kei 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.) ita | ily | Code| Force} tial | Inde 
ere 20.2) .0138 4.7 9,935] .0078 2,260 650 474 Oe 12,504] .0066) 619] 2,660) D | 68.2] .0083] 0s 
Colquitt........... 33.1) .0228 8.1] 15,972] .0122 4,310 1,336 650 ~~ Seen 25 ,839| .0137| 781/ 3,190] B | 48.9] 0140) 6 

Moultrie. ...... 13.5] .0002 3.7] 13,192] .0101 3,068 1,275 568 87 H 11,967} .0063} 886] 3,234]......]...... .0080) 87 
Columbla.......... 8.3| .0087 2.0 1,316] .0010 488 ° ° a eee 2,174) .0012| 262) 1,087) F | 63.2] .0020) 38 
es uate 10.3} .0070 2.6 4,819] .0037 1,098 450 177 ee oa 0036} 660] 2,615} E | 63.1 .0043| 61 
DIOS in evetens 26.7) .0175 6.7] 12,354] .0095 3,068 925 284 oS SS 19,854] .0105) 773) 2,063) E | 33.0] .0115) 6 
Crawford. .... .. . 6.1] .0042 1.5 1,100} .0008 601 51 . is) NUR 2,452) .0013| 402) 1,635) F | 69.1 0017) «@ 
I cael 16.9) .0109 4.3] 13,054) .0100 2,259 1,322 338 eae 15,775| .0083} 992) 3,669} E | 43.0] .0093] 60 

Cordele... ..-... 9.2] .0063 2.8] 12,468] .0095 2,002 1,322 . “ Saree 8,975| .0048| 976] 3,205)......]...... .0065| 103 
| SR 6.1) .0041 1.3 1,051| .0008 568 ° ° A See 1,631} .0009/ 267 1,255} G@ | 44.9] .0018| 37 
Oaweon.......—.. 4.2) .0029 1.0 250| .0002 48 ° ° af) Se 713| .0004 170} 713| E | 73.9] .0008) 2 
Oecatur.......... 22.4) .0163 5.7] 10,053] .0077 2,A70 699 271 ee 14,958] .0079 668) 2,624) D | 47.0 6 
Oe Kalb.......... 7] 88.2) .0602) 24.5] 39,836) .6305| 13,495 1,356} 2,590 ee 112,896] .0598| 1,280] 4,608) E 7.0] .0810| a8 

AtAtlanta 

(See Fulton Co.) 

Decatur......... 23.4] .0160 6.5] 16,651] .0128 6,248 768 960 ° H 35,958] .0191| 1,537] 5,532]......]...... .0166| 104 
SESE 17.0} .0116 4.0 6,368] .0049 1,808 613 326 RRR. 10,336] .0055| 608) 2,684 59.8 | 0065) 6e 
ee 14.4| .0098 3.6 4,201) .0032 1,148 188 176 a) eee 7,071) .0037} 491) 1,964) D | 73.8] .0048) 4 
Oougherty......... 37.0) .0253} 10.6) 43,912) .0336 7,552 7,871} 1,202) 2,006).......... 44,926] .0238| 1,214) 4,238] E | 15.9] .0270) 107 

PEE cicnceek 82.7| .0223 9.4] | 42,374) .0324 7,392 7,871} 1,202} 2,006] G 40,722] .0215| 1,245] 4,332|......]...... .0249| 112 
Oouglas........... 9.0) .0061 2.2 3,301) .0025 904 187 150 3 ee. 5,707| .0030| 634 2,594 F | 51.4] .0035) 67 
a ad 17.3] .0118 0086 1,324 476 204 RESIS 1 8,975| .0048| 519] 2,087) B | 74.0} .0064) 5 
ee 2.2] .0015 .0002 210 ° ° Sd, | apt ren ee 643] .0003) 247] 905} G | 34.6} .0005) 3 
Effingham. .......... 8.7| .0060 .0018 420 ° 134 A pee 3,805} .0020| 437| 1,812) F | 48.3] .0027) 4 
i i a ios 16.3) .0111 0062 2,130 1,262 2m 4h See 12,517] .0066} 768| 2,911} F | 44.2] .0074) @& 
Emanuel.......... 18.9] .0129 .0069 2,389 231 ROSS. 14,415| 0076] 763| 3,134) E | 69.9]  .0085) 6 
Evane.. ae 6.4] .0044 0028 889 349 176 ~ eee 4,896] .0026] 765) 3,264) F | 51.9} .0030| 6 
se cainine 13.4) .0091 .0019 693 ° ere 3,539] .0019) 264) 1,220} G | 48.1]  .0033) 38 
Fayette... ........ 7.5) .0061 0012 488 . e. _ Ee: 2,713} .0014| 362) 1,507) F | 72.5] 0021) 41 
ON bs 5 i ites an 88.2) .0398 .0368 9,389 6,527} 1,289) 6,061]...... _....{ 88,978] .0312/ 1,013] 3,830] E | 13.9] .0344) 8 

Rome... bis 35.0) .0239 .0330 7,743 ° 1,192 ° G 39,420} .0209| 1,126] 3,942)......]...... .0251) 108 

, 
Foreyth.......— -. 9.9] .0067 .0013 276 188 ° ee 3,811) .0021) 385) 1,624) © | 84.6]  .0028) 4 
franklin........... 14.6] .0099 .0045 1,437 637 162 re 10,063] .0053| 694| 2,875] E | 64.6) 0060) 61 
UE cc ccesueee 7] 4865.0) .3311 5010} 106,750) 190,431) 19,889) 41,602).......... 685,985} .3631| 1,414| 4,777) D 2.6 |  .3981) 120 

AfAtlanta......] 354.4] .2420 4397| - 82,459] 188,034) 16,330] 40,966) B 505,289] .2675| 1,426] 4,817]......]...... 3141) 130 

East Point....... 22.4) .0153 0130 4,526 485 562 “ eee $2,837| .0173| 1,466] 5,473]......]...... .0156| 102 
Glimer........ «- 8.9] .0061 .0015 356 138 ° ih Ree: 2,726| .0014| 306] 1,298 61.8} .0024| 38 
Glascock......—-. 3.9| .0026 .0007 161 75 ° ee coe 2,184) .0012| 560] 2,730] F | 78.1 0013} 60 
Glynn... .... ee 63.3) .0364 0236 7,652 ° 1.220 2,0081.......... 60 ,582| .0268| 949) 3,328) G 3.6 0278) 78 

Brunswick... . -. 30.0) .6205 .0203 5,895 1,225} 1,009] 2,568] 4H 28,800] .0153| 960] 3,349]...... .0178| 87 
i... aswuea 15.7| .0107 .0060 1,679 826 257 og cats 11,962} .0063} 762] 3,148) E | 44.0] .0071| 6 
OR scien 17.7) .0121 .0057 1,366 ° 243 i SRS: 11,423} .0061| 645| 2,657) © | 61.7] .0072| 60 
Qreene..... — — -. 12.4] .0085 .0035 937 212 257 SR 6,530] .0034) 527| 1,979] F | 46.6] .0045) 63 
Gwinnett... — — .. 28.0) .0177 .0058 1,389 425 244 Oe os ees 13,327] .0071| 613] 2,050) E | 48.8}  .0088) 60 
Habersham. .... — - 13.8) .0094 .0050 1,388 450 230 " io: 7,621| .0040| 552| 2,241) F | 41.0} .0054) &7 
eae ~| 36.0) .0248 .0180 4,715 2,113 605] 1,024).......... 27,741| .0147|  771| 3,182} © | 29.6) .0177| 72 

Gainesville..... — 13.9] .0095 0161 3,681 2,050 ° * H 13,055] .0069} 939] 3,347]......]....-. .0102| 107 
Hancock........] 11.6] .0079 .0027 1,114 300 ° as ee 6,986] .0032} 516) 2,302) F | 69.2] .0040| 8) 
Haralson. ..... . « 12.1) .0083 0042 937 638 231 EE 7,887| .0041| 652) 2,544) F | 48.7 0050} 60 
a 10.6) .0072 .0017 323 60 ° 2) Anta 5,980] .0032} 664) 2,300} F | 64.1 .0036| 50 
a teens 13.2] .0090 -0020 776 450 ° a Serer 10,064) .0053} 762) 3,246) E | 74.3 0051) 67 
Heard........... 7.4| 0061 .0009 242 ° ° a See 2,169| .0012} 293] 1,206] F | 76.2] .0019| 37 
ES 14.1} .0006 .0028 1,000 326 134 We coke 7,610| .0040 540] 2,174] E | 64.6] .0048| 60 
Houston........... 16.4) .0112 .0033 1,114 ° ° i. he 6,800} .0036| 415| 1,581, D | 68.3}  .0050| 4° 
EI 11.8) .0081 0026 1,356 475 ° fe eer oe 5,161| .0027 437| 1,985, D | 72.4] .0038) 47 
Jackson........... 18.3) .0124 .0050 1,599 1,063 204 ss saved 11,695| .0062| 639| 2,609] E | 63.6} 0071) 8 

eb, re 7.4| .0051 .0023 580 137 96 at eee 6,174) .0028| 699) 2,723} E | 62.6} .0031) 6) 
Jeff Davis......... 7.7| .0083 .0020 889 300 ° © Pee 4,347| .0023| 565| 2,415) F | 59.9}  .0028) 53 
Ieflerson.......... 18.3) .0124 .005 1,227 475 204 ey 11,972} .0063} 654| 2,603} D | 63.4] .0072| 58 


t Atlanta is in DeKalb and Fulton Counties. 


A See end of state ‘“‘Metropolitan County Areas.” 
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2 ATLANTA RETAIL 


TRADING AREA 


_... Why your promotion in the 
Columbus, Georgia market will pay big dividends! 


me 


There’s a reason why Davison’s and Kirven’s 
Department Stores are investing $4 million in 
2 modern merchandising marts in Columbus. 

why retail sales in Columbus are 4 times the 
1939 dollar volume. 
why retail sales in Columbus, Ga. were up 17% 
for 1948 over ‘47; national average up 10%. 
why food sales in Columbus are 41% times the 
1939 dollar volume. 


The Ledger-Enquirer Newspapers fi 


S 
os 


WGBA a 


m- {fm 
The Ledger-Inquirer 
Station—1000 Watts 


Source 


of data: 


These department stores have analyzed the Columbus market. They 
know its great potential. 


Columbus Metropolitan area population is now 147,000 (mot in. 
cluding Fort Benning, est. 25,000). 


Effective buying income per family in the Columbus metropolitan 


area is $966 ABOVE the nationol average. 


The Columbus Ledger-Enquirer Newspapers were second daily in 
Georgia in general food advertising lineage for 6 mos. of ‘48 


Represented by The Branham So, 


Survey of Buying Power; 1940 U. S. Census; U. S. Dept. of Commerce; 


he ONLY medium which completely 
covers the Columbus, Georgia market. 
Advertising Linage Service. 


GEORGIA — (Continued) 


The 


““SM"’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES ie +o prs eapepenemnmitc Peni ” | sf 

FOUR STORE GROUPS — | 

CITIES (in thousands of dollars) MY Net Gross Qual- 
Total Families} Dollars sniiabeeeceaat a Dollars |Income| % | % of | ity of 
(in % (in (in % | Furn.- (in % | Per | Per | Vol- |} of | U.S.A.| Mar- 

thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume {Labor}! Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio | Code sands) |U.S.A.| ita | ily | Code|Force} tial | Index 

Jonkins........... 10.3} .0071 2.7 4,085, .0031 1,356 400 162 ak. PER RBEDS 6,525) .0035 633) 2,417; E | 66.3} .0041| 58 
Johnson........... 10.2} .0069 2. 3,767| .0029 1,194 375 149 at See 5,712| .0030| 560| 2,285, E | 71.3] 0038] 55 
MR ea ocadauns 7.1| .0049) 1.8 1,285} .0010 178 ° * aa) Sey 2,723) .0014, 384) 1,513) F | 57.8} 0020) 41 

| | 

deine 9.2| .0063| 2.4 4,201| .0032 1,534 375 177 ee ci) 6,527} .0035| 709) 2,720} F | 35.6] .0040| 63 
NS od ceoaa 5.5| .0037| 1.4 1,617) .0012 273| 212 ° a Spann. 2,184 .0011; 397| 1,560) F | 56.7] 0017) 46 
Laurens......... 28.8) 0197) = 7.2) «11,937, .0091 3,487 1,213) = 284) 238}... 20,942) .0111) 727| 2,909} C | 58.0] .0122) 62 
eee 1,417) .0011 178 ° ° i Snes 1,904 .0010) 284) 1,002) E | 78.1 .0018] 39 
NR , cesnccie 2,300) .0018 452 * * ag 3,258} .0918| 299| 1,123) G | 33.6] .0029| 39 
Lincoin...,........ 1,616} .0012 566 * 26 i Womens 2,717| .0014, 425, 11,8111 G | 74.5] .0019) 43 
ee esas So 750| .0006 242 * . a 1,360} .0007| 378| 1,700} G | 45.6 0010} 42 
Lowndes.......... 21,391| .0164 5,344 1,337 866} 1,971).......... 33,726) .0179| 992) 3,877) D | 29.9 0185} 80 
Valdosta........ 19,274) .0148 4,165 . ° 1,971] G 23,662} .0125| 1,033! 3,697|......|...... .0138| 88 
Lumpkin.......... 1,133} .0009 275 ° ° eee 2,714) .0014 476! 1,939' F | 57.9] .0018| 46 
McDuffie.......... 3,985) .0031 1,147 399 135 eee 7,071} .0038| 667) 2,525) F | 47.1 .0043| 59 
Mcintosh 2,001) .0015 774 . 68 ab SERN 3,269} .0017}  574| 1,923) G | 13.9] .0021) 55 
Macon............ 4,952) .0038 1,148 426 204 UE vceisscves 8,159) .0043} 579| 2,147) C | 63.3] 0052) 54 
Madison.......... 2,551) .0020 291 137 ° ah er 4,890} .0026} 422) 1,746) E | 71.9] 0035) 44 
Marion..... 1,968} .0015 322 112 ° | ene 2,441) .0013| 381/ 1,627) F | 69.4] .0020) 45 
Meriwether........ 5,701) .0044 1,952 450 177 i isxsiieccs 10 ,332| .0055, 527| 2,153} D | 53.4] .0067) 50 
Miller............. 2,484) .0019 774 261 95 eRe 3,535} .0018| 380| 1,607) D | 78.4] .0028) 44 
Mitchell. ’ 7,536) .0058 2,002 1,613 149 Ses 14,143] .0075, 690) 2,886) C | 65.4] .0083) 59 
Monroe........... 4,435) .0034 1,276 538 135 ip, Sep 6,255) .0033| 673) 2,502) F | 46.5]  .0039) 62 
Montgomery 2,002) .0015| . 420 ° 68 Pe 2,992) .0016| 374) 1,662) F | 63.2] .0024) 44 
Morgan........... 3,951) .0030 790 349 149 a 6,796) .0036) 591) 2,192) E | 70.8] .0043| 55 
eee 2,385) .0018 243 ° ° oe 4,079} .0022} 408) 1,854) F | 51.3} .0030) 43 
Muscogee....... 28} 100,914| .0774| 22,383) 14,316] 2,742| 7,478).......... 118 ,371| .0627) 1,082| 3,894) F 3.2] .0695) 93 
AColumbus..... 95,464) .0732} 20,568 14,316] 2,528 * F 98,213] .0520| 1,264| 4,404)......]...... .0586| 110 
Newton........... 7 ,A35| .0057 1,807 962 244 NE eg cect 13 ,327| .0070| 728| 2,897; E | 32.2] .0077) 62 
Rs cece cunt 718] .0005 371 ° ° | Se. 1,088) .0006} 162} 680) F | 70.6] .0014) 30 
Oglethorpe........ 2,284) .0017 500 ° ° gs 3,801} .0020| 369| 1,520) F | 72.8]  .0029) 41 
Paulding.......... 2,550) .0020 694 262 ° fn Re Pe 4,355| .0023 379| 1,675) F | 62.2] .0033| 42 
DUN. cvccsteoses 5,701) .0044 1,146 400 204 _ Sec 9,248| .0049 848| 3,189] E | 49.3]  .0053| 72 
Pickens........... 2,934) .0022 162 ° 135 4 ee 3,815] .0020 495| 2,119 G | 49.6] .0027| 51 
PM cvesrcsanes 4,702| .0036 1,712 450 230 rs as 6,799] .0036| 624) 2,615) E | 65.2]  .0044) 58 
| ae 2,001) .0015 613 ° 40 ee oe 3,263) .0018| 375, 1,483} E | 70.2]  .0026) 43 
Fee 13 620) .0104 3,777 1,161 330} 1,106).......... 26,110| .0138| 949) 4,017) F | 20.5] .0138) 74 
Pulaski........... 4,585) .0035 1,179 326 le 6,527) .0034| 702| 2,510} E | 58.8} .0040) 63 
IE con seauets 3,584) .0027 790 300 176 pf es 5,167) .0028} 671) 2,584) E | 50.0]  .0033| 63 
Ee: 450) .0003 113 ° bd , wee 1,089} .0005) 340| 1,556; G / 70.4 -0008|} 63 


A See end of state ‘‘Metropolitan County Areas.” 
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: % SM “Survey of Buying Power” | peppesenteo By GEORGE P. HOLLINGBERY CO. | 


GEORGIA — (Continued) | 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE S ADVERTISING 

1/1/49 BY ESTIMATES ann M ESTIMATES CONTROLS 

COUNTIES ] Ce a es rt aa i - 

| | FOUR STORE GROUPS =. 2 

CITIES (in thousands of dollars) yD Net Gross Qual- 
Total Families} Dollars wii Dollars Income} % % of | ity of 

(in % (in (in % Furn.- (in % Per | Per | Vol- | of. | U.S.A.| Mar- 

thou- of thou- thou- of General | House- | Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 

sands) | U.S.A.| sands) sands) U.S.A. Food Mdse. | Drug Radio Code sands) /|U.S.A.| ita ily | Code | Force] tial Index 
ad cas aud 6.7 .0046| 1.6 3,151| 0024 533) 237 96, Masks 4,351 -0023| 649) 2,719) G 54.5 -0028) 61 
——e 14.4| -0098 3.8 5,302) .0041| 1,631) 476 204) icicussdun — 0055 718| 2,721; D 59.8 -0059; 60 

| | | | 
Richmond........ 9 98.4) -0672) 28.1 91,312) .0699 18 ,833) 15 ,329 2,519| eee 100 466; .0531| 1,021 3 ,575| E 6.8 -0610) 91 
AAugusta....... 81.0 0552! 23.9 88,572) .0678 17,839 15,329 2,519) 6,239 F 85,374) .0452! 1,054| = en Ree -0540) 98 
Rockdale.......... 7.1) .0048} 1.7 3,084) .0024 903| 212} 176} 316).......... 4,626) 0025, 652) 2,721] F | 46.3] .0029) 60 
aE 4.6) on 1.2 1,334) .0010 291) 113 = 4 a, Serre - m 2,045) F 60.2 -0016} 50 
Screven........... “al .0118| 4.3 5,918) .0045 1,534) 326| 176| Aa SESE 10 ,063} 0053) 582| 2,340} D | 67.5 -0064) 54 
Seminole.......... 8.4) -0057) 1.9 3,335) .0026 903| 187) 175| eee 4 ,621| -0024) 550} 2,432) E 61.5 -0031; 54 
Spaulding......... 28.4| .0194 7.7 19,108) 0146) = 5,638, 9 2,037) «2 * | «=«1,882].......... 23,390| 0124) 824) 3,038) F | 15.4] .0145| 75 
Gs ie six cna 15 2 .0104| 4.3} 17,616} .0135| 4,600) | 664| 1,552] 4H 16,591| -0088| 1,092} 3,858)...... by wenn -0105} 101 
| | | } | | | | 
Stephens.......... 14 1| 0096 | 3.5 6 586; .0050) 1,421 849) * 4 , Sareea 10 ,335| -0055| 733) 2,953) G 30.1 -0062| 65 
Stewart........... 9.6) .0066) 2.5 3 ,467| .0027 1,066) 262 68 _ rer 4,903) .0026} 511) 1,961) E 57.7 -0034) 52 
Sumter............ 23.4) .0160| 6.7 11 1606 | 0089 3 ,649 a 434) sasevcans 20 ,126| -0106| 860) 3,004) D | 42.5 -0112| 70 
-— 

oe 7.4 onl 1,683 0013) 322 74) 54 © ceeeucns 2,725; .0015| 368) 1,603) F 47.3 -0021) 42 
Taliaferro... ....... 4.8 0033| 1.41 1,133 371 137) ° | O Ratesuosa 2,169) .0011) 452) 1,972) G 60.3 -0015| 45 
ee 15.1] .0103 4,669) .0036 1,679 513) 204 | ee 8,159) .0044) 6540) 2,266) E 61.2 -0053} 61 
NG vee adic os 9.3) .0063 2.4 3,351; .0026 889 138 sl ee en 5,712} .0030) 614) 2,380) E 62.1 -0035| 56 
.. Sere 13.2) .0091 3.2 5,119) .0039 1,146) 475 256 Geieestsann 9,791; .0052) 742) 3,060) F 49.3 -0056) 62 
a 15.7) .0107 4.4 5,586| .0043 1 475 204 ees 10 607} .0056) 676) 2,411; D | 68.6 -0062) 58 
Thomas........... 36.2| .0247 9.8 17 ,772| .0136 3,973 2 ,050 799; 1,008]...... invies 27,198) .0144; 751) 2,775) C 36.7 -0162| 66 
Thomasville... .. 16.2} .0111 4.9 14,502) .0111 3,036 1,762 677 ” H 13,871) .0073 856} 2,831]......]....65 -0092| 83 
a: 18.0) .0123 4.7 13,171) .0101 3 ,098 775 461 Ee 15,775| .0083) 876) 3,356) D | 44.0 -0096) 78 
Toombs. . . . decane 15.4) .0105 3.6 8,436) .0065 2,002 450 i ee 12,511] .0066) 812) 3,475) E 50.1 -0074| 70 

A See end of state “Metropolitan County Areas.” a 2 —~ disclosure. Before using these figures, see explanation page 19. 
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FOR COVERAGE 


It's 630 


—Over a million people in 79 counties of 


Georgia, South Carolina and Florida. 


—3'¥2 times more people than any other medium 


in this section. 
—A $626.277,000 retail sales area. 


.soma WOAV 


5,000 


"28 
-2¢ 
= | 


areruiave 


630 ka, 


Full Time 


7 


° The ‘‘SM”’ symbols mark original, exciv- 
GEORGI A— (Continued) sive estimates by SALES MANAGEMENT, 
FOr Oe as RETAIL SALES—1948 = EFFECTIVE BUYING INCOME—1948 a7 - 
BY D 1/1/49 BY LD ESTIMATES porena ESTIMATES CONTROLS 
COUNTIES 
in ross 
Total Families} Dollars Dollars Income| % % ot ina 
(in | % | (in (in % Furn.- (in % | Per | Per | Vol-| of |U.S.A. 
thou- of thou- thou- vy) General House- | Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) (U.S.A Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
eee 4.1) .0028 9 467; .0004 32 ° ° OY Rivccnsecus 1,359} .0008! 331) 1,510; G 73.6 -0011) 39 
a 5.7} .0039 1.3 2,366) .0018 420 376 ° ag) TOP 3,536) .0018; 620) 2,720) F 61.6 -0022) & 
SEES: 46.4) .0316 11.9 40 ,257| .0308 10 ,078 6,401 Foo) aa 42 038) .0223| 906) 3,533) F 13.6 -0267) 84 
La Grange....... 25.2) .0172 6.6 21,336) .0163 5,492 2,598 718 3,508 H 25,276) .0134/ 1,003) 3,830)......)...... -0150) 87 
West Point...... 4.2) .0028 1.3 14,049; .0108 2,960 2,563 ° a ee 4,238] .0022) 1,009) 3,260)......)...... -0049) 175 
ee 9.6] .0066 2.5 4,202) .0032 1 034 i 149 Sen 6,983) .0032| 623) 2,393) E 65.5 -0039|) 59 
TR ncscccesee 8.7| .0059 2.2 1,284) .0010 452 ad ° a ee 2,719} .0014; 313) 1,236) F 60.1 -0022) 37 
ons piaecaiiaal 7.0) .0048 1.6 717| .0005 276 ° ° O Prescsceves 1,904) .0011| 272) 1,268) G 79.0 -0017; 38 
22.8) .0156 6.7 10,720} .0082 3,681 863 601 eiscdsseeee 21,759; .0115; 954) 3,817) F 16.4 -0113) 72 
Walker. 23} 30.5} .0208 7.5 9 852) .0075 4,375 661 655 ee 19,957) .0105) 654) 2,661) F 24.1 -0117| 88 
 ndiceresesad 19.2) .0131 4.7 8 A69| .0065 1 ,922 1,125 257 SE 12,783} .0068} 666) 2,720) D 34.0 -0080) 61 
Tcvenvnceense 29.4) .0201 7.5 27 868) .0213 5 ,653 2,692 = Soe 29,665) .0157| 1,009) 3,955) F 16.5 -0183) 91 
Waycrom........ 21.6) .0148 6.0 26,699) .0205 5,320 2,676 Zs eae 23,754) .0126) 1,100) 3,959)......]...... 30154) 104 
i checceaude 9.7) .0066 2.6 2,749) .0021 647 262 162 1) Sear 5,167; .0027; 633) 2,067) E 67.3 -0033) 50 
Washington........ 21.2) .0145 5.5 7 ,637| .0058 * 1,889 674 312 SE nelevsirwed 13,056} .0070| 616) 2,374) D 58.9 -0081; 58 
WEPRO a. oo. c0000 12.5} .0085 3.0 6,535) .0042 1,276 664 176 REE 8 A431; .0044, 674) 2,810) F 39.0 -0052| 61 
ss ee 3.8} .0026 9 785; .0006 290 ° ° FR cnctacn 1,088; .0006) 286) 1,209) F 77.0 -0010| 38 
Fee vececeece 6.8) .0046 1.5 1,250) .0010 581 112 ° © Dixscacntea 2,448) .0013; 360) 1,632) F 70.8 .0019) 41 
See 6.7| .0039 1.3 834) .0006 275 a °  Bcincecaun 1,359) .0007| 238) 1,045) G 73.9 -0013} 33 
Whitfield.......... 31.0) .0212 7.5 18 489) .0142 4,568 1 ,387 lL ne 22,302) .0118| 719) 2,974) F 18.1 .0144| 68 
RR SER 18.5} .0126 5.0 16,344) .0125 3,841 1,338 ° 1,687 H 13,326) .0071| 720) 2,665)......]...... -0098) 78 
tn nséncaaxiad 10.3) .0070 2.5 2,933) .0022 824 138 135 . Miawanataca 6 439) .0029| 6528) 2,176) E 68.5 -0035| 50 
SS 13.1} .0090 3.6 5,418) .0041 1 469 700 ° et isinrcacnd 7,888) .0042) 602) 2,191) F 57.7 -0051} 57 
Wilkingon......... 9.7| .6066 2.5 2,886) .0022 1,220 162 68 ° Serer 4,351; .0023) 449) 1,740| F 45.7 .0031} 47 
aa 18.3) .0125 4.6 4,618) .0035 1 469 262 68 EF 6 804) .0036| 372) 1,479) C 73.2 -0054 43 
Total Above Cities..| 1,087.4) .7423 318.0} 1,361 ,0631.042s 254,091; 282,188 | 37,642) 67,503).......... 1 ,382 352) .7318| 1,271) 4,344)......]...... -8271| 111 
State Total........ 3 ,221.2/2.1988 me 2,104 ,951|1.6123) 461,246) 350,787) 63,908 ee Steeaeiemad 2 ,819 ,677|1.4927| 875) 3,294)...... 33.9 | 1.6698) 76 
GEORGIA —Metropolitan County Areas 
PE cteernens 7] 873.2) .3913) 168.1) 693,795) .5315| 120,245) 191,787) 22,478) 42,441].......... 798,881; .4229) 1,394) 4,752)......)...... .4491| 78 
Augueta.......... 9 98.4) .0672 28.1 91,312} .0699 18,833 15,329; 2,519) 6,230].......... 100,466; .0631) 1,021) 3,575)......)...... -0610) 91 
Columbus. ...... 28} 147.8) .1008 40.4) 112,351) .0862 25,454 14,589; 2,950) 7,687].......... 134,405; .0712) 909) 3,327)......j)...... .0816|} 81 
ee 69} 110.1) .0751 33.6} 103,039) .0789 23,669 14,776) 2,755) 8,963].......... 124,237| .0658) 1,128) 3,698)......)...... -0715| 95 
Savannah...... 109] 155.2) .1060 46.0} 135,536) .1039 35,149 18,392; 3,213) 11,183].......... 206,136) .1091| 1,328) 4,481)......)...... 1068) 101 
*Withheld to avoid disclosure. © SM, 1949. Before using these figures, see explanation page 19. 


IT MAY SOUND REPETITIOUS, BUT... 


Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 


SALES MANAGEMENT 


31 | 


1S il 
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GET RIGHT IN THE CENTER 
of the great Southeast 


You can't hope to sell and serve a major market from afar. 
For best results . . . more profits . . . move your sales 
and service right into its distribution center —then watch 


volume grow. 


From Atlanta, for example, you can easily reach out and 
tap in on the great new buying powers of the prosperous 
southeastern states .. . now many times greater than ever 


before. 


Over 3,150 national firms — big names who know how to 
go after big volume — are using Atlanta as their southeastern 
distribution center. From branch plants, warehouses, and 
sales offices, men and merchandise move swiftly and profit- 
ably for Atlanta is the regional hub of rail, air, and highway 
transportation facilities . . . just a few hours from anywhere 


in the Southeast. 


The Atlanta Industrial Bureau will be glad to gather 
facts and figures on your specific business opportunities in 


this great market without cost or obligation. 


WRITE INDUSTRIAL BUREAU 


CHAMBER OF COMMERCE 
1818 VOLUNTEER BLDG. 


Send for this 


FREE BOOKLET* 
“FACTS IN FIGURES 
ABOUT ATLANTA” 


It contains the fundamental 
facts about Atlanta — the Industrial Headquarters of the Southeast — 
Headquarters of the Southeast 


MAY 


10, 1949 
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CATOOSA oe “J MURRAY] FANNIN 


GILMER 


PICKENS 
“J 


UNION TOWNS RABUN 


=m ™ 
> CHEROKEE 


PCHATTA 
HOOCHEE 


STEWART 


FORSYTH 


PULASKI 


wiLCOx 


CRISP 


QUITMAN] RANDOLPH =| TERRELL LEE 
WORTH 
CLAY 
ra 


CALHOUN DOUGHERTY o, 
: Albony f° 
EARLY ‘ 5 


BAKER 


MILLER 


MITCHELL 


SEMINOLE J DECATUR 


GRADY 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


ee 1946 Retail Sales in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million 


ey 1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million’ 


Auguste 


UBERTY 


Copyright by 


Sales MANAGEMENT 


McINTOSH 


—_— 
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SALES 


MANAGEMENT 


1 | 


— 
NASSAU 


JEFFERSON MADISON HAMILTON COLUMBIAI 


SUWANNEE BAKER A nville 
Taycor 2 


LAFAYETTE 


i OME Ate) a 


Daytona 


FLORIDA 


PERE 1946 Retail Soles in Excess of $100 Million 
fee 1946 Retail Sales $50.0 Million to $99.9 Million 
E44 1946 Retail Sales $25.0 Million to $49.9 Million 


3 
1946 Retail Sales $10.0 Million to $24.9 Million 
o 
nN 
~ CHARLOTTE z 
Cities shown are those having . A 
retail sales of $15.0 million or Pe West Palm 
more in 1946 : 
sites STA wont 
Y 
Y 
\ 
~opyricgnt C \ - haat 7 
Svales SANNGEMENT eet! 
ao” 
%. eieF 
iy CQ 
4 | 


Mr. C. E. Livingston, Media Manager, KMG Advertising, writes about 


| SALES MANAGEMENT'S Survey of Buying Power: “. . . one of the most 


valuable marketing tools we have available... the data contained in the Sur- 
vey serves as an established common denominator for media planning and 
evaluating media coverage. ... We are particularly interested in the fur- 


niture-household-radio sales figures, because we have several accounts in this 


field.”’ 
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«FORT, LAUDERDaIE 


Ranked 5th among Florida cities in 1948 building permit 
— Residential permits accounted for 29% of state's 
total. 

$46,480,000 effective buying income. 
$37,927,000 retail sales—1948. 


— per family buying income, exceeds U. S. average, 


Fort Lauderdale’s populotion is 83% greater than the 1940 
U. S. census figure. 


Fort Lauderdale’s population is cosmopolitan, made up of 
families from every state in the Union. 


Fort Lauderdale is one of the nation’s finest ‘Test Morkets.”’ 


FT. LAUDERDALE !S NOT A SUBURB OF MIAMI 
But a Quality Markel of its own— and only ONE Newspaper REALLY covers this rich Fi. Lauderdale Markel. 


lowland and Howiona, tc. F 1» LAUDERDALE DAILY NEWS owen onc woor-rm 


F L 0 7 | D A The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


City County City County City County 
Bradenton ..----++seeseeseeees Manatee Jacksonville ........--seeeeeeeees Duval St. Augustine ----..+---.+++-. St. Johns 
Clearwater ..-+--sscesceecesees Pinellas Lakeland ......-.-.ceseeeecccceeees Polk St. Petersburg ..-..----+++---+5 Pinellas 
EE eee Te ee Dade SS ee rr Dade PS er Seminole 
Daytona Beach .....--++++++eee Volusia ee PCC Tere rte Tre. Dade NN iia db ta ih a acs clo ow AO Sarasota 
ae a ee ae Volusia i... oe aca eneaed es eew Mee Marion ER. oo Ge | kot wo ink anne Leon 
ey ee Meer erecr cere. Broward NN ts be adiakmh ean caeeewe oa Orange WE, Sa cbresceesenvces es Hillsborough 
Fort Myers «.--scccsccccccccccsoccL te Panama City «-..--sceccececcecees Bay , EU ey Palm Beach 
ey REE ee St. Lucie EE 5. a aeig Nike awe ae keel Escambia Winter Haven ...-.-ccccccccccoes Polk 
Gainesville . cule eWeek tome Alachua Plant City ...---seeceecees Silicheroush 

POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE SM | ADVERTISING 
JM 1/1/49 JM ESTIMATES enass ESTIMATES CONTROLS 
COUNTIES —s een cena orem a oe oF 

sian FOUR ‘tema " F — ail 

ITI (in thousands of dollars e | Gross uale 

Total | | Families} Dollars | : Dollars | lIncome| % % of | ity of 

(in | 2 (in (in | % | Furn.- (in % Per Per | Vol- of | U.S.A.) Mar- 

thou- | thou- thou- lus. | - | General House- | Volume thou- of | Cap- | Fan.-| ume |Labor} Poten- | ket 

sands) )U. 3. A.| sands) | sands) /U. s. A. Mdse. Drug | Radio Code sands) \U. Ss. A.| ita ily | Code Force} tial | Index 

— . tee) ii Renee Watt MaRS TE Ee Sle Reese sil —|—— | —_—_|——- euncumnvetiiiamemnnati 
Alachua.......... 40.8, .0278 11.4 28 ,397) 0218, 6 ,760 1 ,658 832 1 ,298 seaea 41 ,244 0218 1,011; 3,618 D 26.4 -0230) 83 
Gainesville. ..... 17.8) .0121 5.4 21,247 .0163 4,197 1,475 661 1,243 H 23,841; .0126; 1,339) 4,415)......]...... -0135) 112 
Baker... ai 5.8 .0040 1.4 2,141) .0016 343 30 * | ° ; 3,100 .0017 534 2,214, G | 36.4 .0021, 53 
Bay... rie 45.0, .0307 12.5 31,365 .0240 8 734 3 ,964 1,016 2 258] 42,840 .0227 952;}3,427 G | 3.2 .0247' 80 
Panama City.... 28.0 .0191 8.1 26,591, .0204 7,218 ° 936 ° 32,916 .0175 1,176) 4,064'...... er .0187, 98 
Bradford. ....... 9.8) .0067 2.5 3 987) -0031 1,192 289 115, 242). . 4,767 .0025 486 1 907) G 45.3 .0035 52 
Brevard. . ’ 18.0 .0123 6.1] ' 15,313) .0117 4,213 882 513 476 ; 20,742 .0110 1,152) 3 ,400) D | 21.6 .0115 93 
Broward......... 55.0 .0375 17.4 59 474, .0456 12 ,831 4,221 2 ,528 3,724 61.050 .0323 1,110; 3,509 B | 28.6 .0372 99 
Ft, Lauderdale. . 32.5} .0222 10.2 37,927; .0290 7,383 3,389) 1,344 2,771 H 46,480 .0246 1,430) 3 aa Sea 0254) 114 
Calhoun. ... Pe 7.6 .0052 1.9 2,762 0021 571 ° 22 ° 3,337 .0017 439 1 756) G 33.2 .0025, 48 
Charlotte.......... 3.9, .0026 1.3 2,997) .0023) 980 182 80 232]... 3,576, .0019 917| 2,751, G 12.2 .0022)' 85 
Citrus inhale 5.0 .0035 1.6 2,967; .0023 1 ,061 ° 172 e Ba meee 3,815 .0020 763, 2,384 G | 18.5 .0024 +69 
“Withheld to avoid disclosure. Vic iii = ” i SM, 1949, rr ee "Before ‘using —_ “figures, see explanation page 19. 


CAPSULE INFORMATION 


A complete summary of data for all Metropolitan County Areas will be found on page 122. 


SALES MANAGEMENT 


HERE’S THE SECRET 


OF 


Party. Soper SELLING P OWEp 


IN THE FAST GROWING FLORIDA MARKET... 


JACKSONVILLE, Duval County 


Newspaper—JACKSONVILLE JOURNAL 
Radio Stations, WJHP, WJHP-FM 


PENSACOLA, Escambia County 


Newspapers—PENSACOLA NEWS, PENSACOLA 
JOURNAL, PENSACOLA NEWS-JOURNAL 
Radio Stations—-WCOA, WCOA-FM 


» OCALA, Marion County 


Newspaper—OCALA STAR-BANNER 


Radio Station—WTMC 

PANAMA CITY, Bay County 
Newspaper—PANAMA CITY NEWS-HERALD 
Radio Station—-WDLP 


—& DELAND, Volusia County 
Newspaper—DELAND SUN NEWS 


WEST PALM BEACH, Palm Beach Co. 


Newspapers—PALM BEACH POST, PALM BEACH 
TIMES, PALM BEACH POST-TIMES 


1940 County 
Population 


1945 County 
Population 


1948 County 
Population 


1940 and 1945 population figures from Florida State Census. 
1948 figures Copyright 1949 Sales Management Survey of Buying Power. 


Perry-Sphere Population Growth, 1940-48, 44.2%! 


Run your finger across the population figures 
for each of the six counties uniformly served by 
Perry Newspapers and radio stations. Here are 
the facts which reveal the steady year-by-year 
growth of these strategically located Florida 
communities. 


/ 


These six counties also represent 28.03% 
of Florida’s total 1948 population and 28.68% 
of its total 1948 retail sales! 
one fourth of Florida’s buying power when your 
advertising list includes the rich, year-round 
markets in the Perry-Sphere! 


You reach over 


JOHN H. PERRY ’ Newspapers and Radic S tations 


Representatives, John H. Perry Associates, New York, Chicago, Detroit, Atlanta, Philadelphia. 


MAY 


10, 


1949 


a. 


POWER.......... 


POWER. 
PQ WER... aes 
WIGB 


FLORIDA’S ONLY 50,000 WATT STATION 


NOT S 
Represen ted by Katz 


H a The “sm” symbols mark original, exclu- 
F L ORI D A - (Continued 2 ee MANAGEMENT. 
POPULATION " RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

SM ESTIMATES Gy SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

es Guckidtioe SALES a nina 

COUNTIES — eee meee l 

iti | FOUR STORE GROUPS } | {fanaa oni 

| (in thousands of dollars) Net ! | Gross ‘ 

Total | | Families} Dollars a : : Dollars Need % % of | ity of 

(in | % | (in (in % | | | Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar- 

thou- | of thou- thou- | of | | General | | House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | ket 

sands) |U.S.A.! sands) | sands) |U.S.A| Food | Mdse. | Drug Radio Code sands) U.S.A.|_ ita | ily | Code | Force] tial Index 
Clay 9.4 .0064 3.0 2,186 .0017 866 76| 91 . dam 4,292 .0023 457) 1,431) G 23.9 .0029, 45 
Collier 4.5 .0030 1.7 3,336 .0026 1,012 380) 34 . a 3,814 .0020 848 2,244 G 29.0 -0024 80 
Columbia ‘ 15.9 .0109 4.5 9,037  .0069 1 ,878 912! 331 443}.. : 12,160 .0065 765 2,702! F 33.2 .0075, 69 

| | 
Dade... 73} 410.0 .2800 129.7] 517,808) .3965, 96,867 62,200 23,570 32,2441......... 511,190 .2705 1,247, 3,941 B | 4.6} .3102) 111 
AMiami 225.0, 1536, 69.0} 388,357) .2975, 66,292) 54,504) 16,622! 27,7581  D 347,900! .1841) 1,546) 5,042)......]...... 2120, 138 
Miami Beach 39.3 0268 13.8] 77,066) .0590, 11,818 6,079, 4,994, 3,436] H 72,199! .0382) 1,837) 5,232|......|......] 0422) 157 
Coral Gables 15.0 .0103 4.9] 18,161) .0139 6,320 1,601; 1,182! 682). . 20,705) .0110' 1,380, 4,226)...... Moe 0117\ 114 
De Soto 6.2 .0042 1.9 5,744) .0044 1,454 228 171 186}. . 7,629 .0040 1,230, 4,015 F | 18.9 0042, 100 
Dixie. . 4.6 .0031 1.2 3,647 .0028 735 259° ° ie 4,053 .0022 881 3,378 G | 6.1 .0026 84 
' 
A See end of state ‘‘Metropolitan County Areas.” ‘5 “Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
© SM, 1949. 
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ANOTHER took 


& 


PLUS FACTORS 


Current Sales Management 


mm a: ie : “Survey of Buying Power’ 
But you'll discover also an amazing increase in shows a sound, steady growth 


industrial production, acres and acres of new agri- for Florida in 1948 — with 
cultural development, and thousands of new busi- gains in all of the following 
nesses, large and small — all creating steady, important economic indices: 
substantial payrolls right around the calendar. 


Of course, you'll still see millions of vacationists, 
for Florida will always be the nation’s playground. 


Advertisers who have taken this second look at 
Florida have found out three important things: POPULATION 


One: Florida is one of the fastest-growing year FAMILIES 
‘round markets in the country. RETAIL SALES 
Two: Florida is one of the nation’s finest ‘’test- 
ing grounds” for nearly every type of GENERAL MDSE. SALES 
merchandise. 
Three: In Florida, you can reach more families DRUG SALES 
with more money to spend—at less cost EFFECTIVE BUYING 
—through the pages of Florida’s three INCOME 


big morning dailies. * 
Take another look at FLORIDA—now! 


*Florida’s three leading morning newspapers give you saturation circu- 
lation in the 3 major markets—Miami, Jacksonville and Tampa—and 
from 20 to 100 per cent family coverage in 45 of Florida’s 67 counties 
where 78 per cent of Florida’s effective buying income is concentrated. 


FLORIDA TIMES - UNION 


Jacksonville - National Representatives-Reynolds-Fitzgerald, Inc., 


National Representatives - Sawyer-Ferguson-Walker Co, 


MIAMI HERALD 


National Representatives: Story, Brooks & Finley, Inc., A. S. Grant, Atlanta 
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FLORIDA — (Continued) 


POPULATION 
SM ESTIMATES 
1/1/49 


COUNTIES 
CITIES 


Duval 
AJacksonvilk 

Escambia 
Pensacola 


Flagler 


Franklin 
Gadsden 
Gilchrist 


Glades 
Gulf 
Hamilton. . 


Hardee 
Hendry 
Hernando. . 


Highlands 

Hillsborough 
ATampa 
lant City 


Holmes 


Indian River 
Jackson 


Jefferson........ 


58 


123 


Total Families 
(in | % | (in 
thou- of thou- 
sands) | U.S.A.' sands) 
300.0) .2048 83.5 
236.5) .1614 72.5 
112.4 .0768 30.3 
46.9 .0320 13.1 
2.5 .0017 9 
7.6 .0051 2.2 
28.8 .0197 7.5 
3.2) .0022 9 
2.1) .0014 a 
6.5 .0045 1.8 
8.1) .0055 2.1 
8.0 .0055 2 
4.8 .0032 1.7 


5.3 .0036 1.7 


15.1 .0104 4.4 
222.0) .1515 65.8 
132.1) .0902 39.2 

9.5) .0065 2.8 
13.6 .0093 3.1 

8.3 .0056 2.6} 
31.9 .0218 8.1 
10.3 .0070 2.8 


Dollars 
(in 
thou- 


or 


of 


sands) | U.S.A. 


294 ,365 
278,196 


74 ,621| 


66,626 


1,359 


2 ,936 
14 ,602 
1 ,447 


1 ,092 
3 ,072 
3 ,073 


5 758 
3 ,942 
3 ,839 


6 ,735 
194 ,392 
160,506 

14,489 

2 ,081 


7 ,132 
12 ,403 
3,146 


A See end of state ‘‘Metropolitan County Areas.” 
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2254 
-2131 
-0572 
-0510 
-0010 


-0052 
. 1489 
. 1230 
-O111 
-0016 


-0055 
-0095 
-0024 


RETAIL SALES—1948 
ESTIMATES 


FOUR STORE GROUPS 
(in thousands of dollars) 


General 
Food Mdse. 
61 ,950 36 ,836 
54,599 36,416 
17 ,075 9 ,430 
13 ,738 8,705 
392 ° 
932 228 
2,711 1,459 
230 122 
229 ° 
735 305 
1,144 152 
1,454 ° 
735 183 
1 ,045 ° 7 
| 
1,927 152 
38 ,278 33 ,258 
28 ,729 31,563 
3,349 1,138 
441 197 
2 ,400 319 
1,502 1,535 
735 487 
Withheld 


| Furn.- 
House- 
Drug Radio 
11,320 24,322 
10,643! 24,322 
2,206 6,019)... 
1,979 5,783 
> > 
136 98 
365 499 
. > 
136 359} 
91 ° 
206 193 
91 ° 
148 179 
286 366 
6,302) 14,200 
5,313) 12,795 
328| 1,157 
114! ° 
251 143 
331 702 
73 > 


to avoid disclosure. 
SM, 1949. 


Net 
Dollars 
(in 
thou- 
sands) 
365 ,604 
328,499 
108 ,020 
62,159 


1,907 


| 


4,291 


18 ,358 
2,145 


1,907 
3,815 
4 ,530 


7 868 
5,721 
4,769 


8 ,344 
249 ,528 
188,110 

12,692 


3,576) . 


9,060 . 


19 ,073 


4,530 . 


> 


of 
U.S.A. 


- 1936 
-1739 
-0571 
-0329 
-0010 


just 0 


in be P 

Ld ger ear : 
: uick relere n ; » 

: Write for {ree * 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME-— 1948 SALES 
ADVERTISING 
ESTIMATES CONTROLS 
[| ARM | 
| Gross | Qual- 
Income % &% of | ity of 
Per | Per | Vol- | of | U.S.A.) Mar- 
Cap- | Fam-| ume | Labor} Poten- | ket 
ita | ily Code | Force tial Index 
1,219 4,378 E 1.9 2054 100 
1,389) 4,531)...... ERK .1832) 114 
961, 3,565 F 4.0 -0611 80 
1,325) 4,745)...... aie .0382 119 
763 2,119 F 27.2 .0011. 65 
565 1,950 G 1.8 .0028 55 
637, 2,448 D 52.4 .0122 62 
670 2,383 G 62.1 .0013 59 
908 2,724 G 51.0 .0010 71 
587 2,119 G 3.8 .0026 58 
559 2,157, F 46.3 .0030 55 
984 3,576 E 56.1 -0045 82 
1,192, 3,365 E | 26.5 .0030 94 
900 2,805 G 25.6 .0028 78 
553 1,896 C | 25.4] .0058 56 
1,124, 3,792) B | 12.1 .1410, 93 
1,424) 4,799|...... Seneeey .1047) 116 
7| 1,836) 4,533)......]..... .0080 123 
263° 1,154 F | 58.1 .0033 35 
| | 
1,092, 3,485) C 39.5 .0052 93 
598 2,355) D 55.5 .0123 56 
440 1,618} F | 49.7} .0033 47 


Before using these figures, see explanation page 19. 
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it’s the BIG VOICE --- 


ina BIG Florida market! 


WELA is the big radio voice in the big 
Tampa-St. Petersburg market simply because it 
is listened to by more people, more hours per 
day, more days per week, than any other station. 


And it is a voice with a double-barreled impact. 
For, from sign-on to sign-off, all programs, NBC and 
local, commercial and sustaining, are broadcast to both 
its AM and FM audience. 


And what an audience! The Tampa-St. Petersburg 
market is one of the fastest growing markets in America. 
According to current Sales Management Survey of Buying 
Power—population, retail sales, food, drug and merchandise 
sales, and effective buying income—all showed substantial 
gains again in 1948. This is a market with a balanced economy 
—with year ‘round buying power built by the steady, weekly pay- 
rolls of diversified business, industry and agriculture. 


To reach the responsive, ‘‘able-to-buy’’ audience in the heart 
of Florida's richest, most heavily populated trade area, use the most- 
listened-to-station—WFLA! 


NATIONAL REPRESENTATIVE The “Tampa aaa a aaa 
JOHN BLAIR G&G CO. Tubune Station F JACKSONVILLE, FLORIDA 


$119,139,000 in retail sales last year—an | 
crease of $14,010,000 over 1947’s figure. (). 
lando’s sales were $11,496,000 more. 


Sow your 
advertising 


ee * $ Orange county’s population jumped 8.1% dy. 


va ing the same time and Orlando’s population ip. 
dollars in a’ 


creased 5.9%, 
“fertile around”. *, ; bove Figures From 
ore g irr 3 ‘, : SALES MANAGEMENT Computations 


RICH CENTRAL FLORIDA 


YOUR DIRECT SALES HARVESTER IS- 


Reach this big-buy- 
ing market — build 
sales now and in the 
future . . . for WORZ’s 
listeners are loyal. Our 
clients know they buy! 


WOR? 


WORZ—NBC AFFILIATE 
ORLANDO, FLORIDA 

1,000 WATTS—740 K. C. 

FULL TIME—CLEAR CHANNEL 


National Representative 


WEED & CO., New York 


] + 1 —_ 7 _ F : ; The “SM” symbols. mark original, exclu- 
FLORID A— (Continued) = i? il aia sive estimates by SALES MANAGEMENT 
any ls, RETAIL SALES—1948 a EFFECTIVE BUYING INCOME—1948 am 
BYLD 1/1/49 CLD estimates wove ESTIMATES CONTROLS 
i re , : ices pa Be a 
CITIES | pn dene Fee ty Net | a Qual 
n thou e le 
Total Families} Dollars — Dollars | eel % | % of | ityof 
(in % (in (in | % Furn.- (in | % | Per | Per | Vol- | of | U.S.A.| Mar 
thou- | of thou- thou- | of | General House- | Volume thou- | of | Cap- | Fam-| ume | Labor] Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse, Drug | Radio Code sands) | U.S.A.| ita | ily | Code | Force} tial | Index 
ewe LL —— a Scat Geena aan 
Lafayette. ..... 3.7) .0026 .9} 1,091 .0008 343 153| _) RR 2,145| 0012) 580, 2,383 E | 64.0] 0014) 54 
Lake.. ? 25.9 .0177) 8.3 19,994 .0153 5 ,601 1,277) 718 I 28,848 .0152, 1,114, 3,476) B | 28.7 0157; 89 
7 eee P } 25.0) -0170 7.6 17,794 .0136 3,953 2,159 Beek © Bib seckscexe 22 410 +0119) 896, 2,949) E 14.2 0134) 79 
_Fort Myers......) 17.1! 016! 5.1, 15,480 ono) 2,eat) |e | DD 16,480! one! gee! 3,226).....!....t0102! 88 
*Withheld to avoid disclosure. © SM, 1949. Before using these figures, see explanation page 19. 


— 


FLORIDA’S GAIN SINCE 1940 .. . 22% 
ORLANDO’S GAIN SINCE 1940 . a 73%" 


* With selling getting tougher . . . you can’t afford to 
miss a Premium market . . . the rich, growing, buying, 
spending Orlando-Central Florida Market. 


ONLY DAILY NEWSPAPERS IN ORLANDO 


ORLANDO MORNING SENTINEL — ORLANDO EVENING STAR 
RADIO STATION WHOO—10,000 Watts 
National Reps.: Burke Kuipers & Mahoney, 420 Lexington Ave., N.Y.C. 


$ In Orange county, 100,000 people spam 


Jacksonville—V. J. Obenauer, Jr. 


450 SALES MANAGEMENT 


S- 


e @ Tallahassee . . . at the top of 
the state geographically . . . is com- 
ing into its own as one of Florida's 
top distribution and marketing 
centers. It is the hub of a network 
of fine roads leading north and 
west. A recent CAB survey shows 
Tallahassee produces more air pas- 
sengers than many larger industrial 
cities. The architectural restyling 
of the city . . . starting with the 
magnificent “Capitol Center”. . . 


Top Management, Sales Executives: BE SURE YOUR PLANS 
INCLUDE TALLAHASSEE... FLORIDA’S "NEW CITY” 


will make the city a focal attraction 
for tourists and business men par- 
alleling its position as the center 
of state government. 


@ @ City zone population is ap- 
proximately 40,000. U.S. Employ- 
ment Service estimates between 20M 
and 25M employed in the area. 
Estimates of people depending on 
Tallahassee for retail and wholesale 
service range from ABC’s 106,073 


(1940) to local newspaper’s current 
580,000. Retail sales, according to 
Sales Management, increased 240% 
since 1940. It will pay you to look 
into Tallahassee’s big opportunities. 
An old Indian town is now Flori- 
da’s newest fast growing City. 


Address: 


TALLAHASSEE 
CHAMBER OF COMMERCE 


The ‘‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


FLORID A— (Continued) 


ag RETAIL SALES—1948 — EFFECTIVE BUYING INCOME—1948 a 

BY LD 1/1/43 BYP ESTIMATES peed ESTIMATES CONTROLS 

COUNTIES | ia eae came alee aie ual tt es nian 
CITIES ‘aaa Net | | fq = aa Qual 

n thousands o jars) e | Gross ual- 

Total | Families} Dollars ieee eee Dollars | Income! % | % of | ity of 

(in | & (in (in | & | Furn.- (in % Per | Per | Vol- | of | U.S.A.) Mar- 
thou- | of thou- thou- of | General | House- | Volume thou- of | Cap- | Fam-| ume | Labor] Poten- | ket 

sands) | U.S.A.| sands) | sands) (U.S.A. Food Mdse. | Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force] tial Index 

— — Nesiastaes Eatin (Sa a | ae 
eee 38.5) .0263) 11.3 29,795 .0228 5 ,398 3 ,823 1,187 RG Ansawass 42 007, .0223| 1,091, 3,784. F | 17.7 0233 89 
Tallahassee... ... 24.4) .0167 7.4 28,823 .0220 4,984 3,823 fo >: ee 33,455| .0177| 1,371) 4,521)...... | demetis -0188; 113 
Levy...... 9.2 .0063 2.6 4,503 .0034 1,061 259 114 ee aacecam’ 6 ,199 .0033| 674, 2,384 F 31.2 -0039| 62 
oe ctatas 2.9 .0020 8 605 .0005 131 al ° | Ree 1,431 -0007) 493| 1,789 G 19.1 _ 45 

| 
Madison.......... 14.4, .0098 3.7 5,861 .0045 1,273 563 195) ae 8,344 0045) 579) 2,255 €E 56.6 .0056' 57 
Manatee. . . 28.2, .0192 8.5 20,185 .0155 5 ,290 2,159 718 ey 25,510’ .0135, 905) 3,001 D (| 33.2 .0152| 79 
Bradenton 12.8 .0087 4.3 12,907 .0099 2,955 1,840 605 793 H 14,543 .0077| 1,136) 3,382)...... ae -0086 99 
Marion. . 36.0) .0246 10.4 22,046 .0169 4,214, 2,296 ak 33,616; .0178 934, 3,232; D | 33.3 -0189 77 
Ocala 11.4) .0078 3.4 17,673 .0135 2,629) 2,037 490 1,148 H 15,258) .0081| 1,338) 4,488)....../...... - 0097; 124 
Martin. . 5.6 .0038 2.2 4,607 .0035 1 845 196 136 a easadls 6,436 .0034 1,149, 2,925, F 16.4 0035, 92 
Monroe. 17.7) .0121 5.3 7,870 .0060 2,351) 791 205 RR 10,967; .0058, 620' 2,069 G | 3.3 -0071, 59 
Nassau 10.0' .0068 2.7 5,109 .0039 1,273 334 114 ee 6 437, .0034, 644) 2,384 F | 16.4 0042, 62 
| | ' 
Okaloosa 15.0 .0103 3.7 4,932 .0038 1,143 259 136 le one eee 5,722) .0030 381, 1,546 G | 31.0 -0047) 46 
Okeechobee ideas 2.7) -0018 8 2,171 .0017 571 ae ° a ee 2 ,622' .0014 971| 3,278| G | 21.5 -0016 89 
Orange....... . 167 100.0) .0683 30.5 119,139 .0913 21,139) 16 ,658 3,930; 7,645)......... 121 005: -0640 1,210) 3,967, B | 13.2 -0731| 107 
Orlando 59.0 .0403 18.7 101,381 .0777 14,722 14,444) 3,323) 7,353 F 86,910) 0460) 1,473) 4,648)......).... i. aK 135 
| | ae 
Osceola... .. dens 9.8, .0067 3.6 6,114 .0047 1,585 289 195 Ee 8 583, -0045 876 2 384, F | 16.9 -0050) 75 
Palm Beach....... 123.0) .0839 41.7 143 ,764 .1101 32 ,247 10 ,289 4817| 16,223].......... 143,172) -0758 | 1,164! 3,433) B | 25.8 -0877| 105 
W. Palm Beach. . 46.8) .0319 14.9 87,795 .0672 17,734 7,625 3,376 10,250 G 80,262) .0425) 1,715) > ae er 0478) 150 
Pasco... .. 12.8, .0088 4.3 6,378 .0049 1,910 196 228  iacedaae 8 ,822' .0047) 689) 2,052) E | 25.8 -0056' 64 
| | | | 


*Withheld to eh tenes. 
© . 


@ See end of state “‘New Metropolitan County Areas.”’ Befcre using these figures, see explanation page 19. 


CHECK THES 
FACTS “A 


In the competitive field of Orlando proper—WDBO 

f HAS MORE LISTENERS THAN THE THREE 
OTHER ORLANDO NETWORK 

STATIONS COMBINED* 

*Hooper, Fall 1948 


WDBO’s radio families in 22 
counties total 93,473 in the day- 
time and 81,881 at night!* 


*Broadcast Measurement Bureau 


Established 1924 
,,Orlando, Florida 


Retail Sales in counties covered 
by WDBO in 1948 were valued..: 
at $402,679,000.* ett 


*1949 Sales Management FM—92.3 MCS—35,000 Watts 


AM—580 K.C.— 5,000 Watts 


National Representatives: Blair, Cummings. Columbia Broadcasting System 
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SALES RESULTS silina ! 


America’s New 100,000 "mister 


89% of the readers of the St. Petersburg The combined St. Petersburg-Tampa metro- 
TIMES, representing 93.8% of this market’s _politan market had retail sales last year to- 
buying power, are not more than 20 minutes _ taling $294,673,000. St. Petersburg accounted 
from any store or outlet of the national ad- for $134,167,000. Don’t miss St. Petersburg's 
vertiser.... Here is SPEED, ACTION, CON- 4512%! “SHOP BOTH SIDES OF THE 
CENTRATION! at point of purchase. STREET.” 


To reach BUYERS FIRST, at BUYING TIME, use the TIMES in 
St. Petersburg, Florida’s Fastest Growing Market. 


ST. PETERSBURG — FLORIDA 


Daily T ' M c 5 Sunday 


Represented by Theis & Simpson, Inc., New York, Detroit, Atlanta, Chiacago. 
V. J. Oberauer, Jr., in Jacksonville, Florida 


rz . _— The “SM” symbols mark original, exclu- 
F L Le) R D A aaa (Continued) — eee ; age ae ; __Sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
SS ESTIMATES Ay SALE S ADVERTISING 
UD 11/49 1D ESTIMATES Yi) ESTIMATES CONTROLS 
COUNTIES me —— aa = 
| | ARM 
FOUR STORE GROUPS | o..._ 
CITIES (in thousands of dollars) SM |} Net Gross | ; Qual- 
Total Families} Dollars | Dollars } Income) % % of _ ity of 
(in | % (in (in | % | Furn- (in % | Per | Per | Vol- | of | U.S.A. | Mar- 
thou- | of thou- thou- | of | General | House-| Volurre thou- of  Cap- | Fam-| ume | Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A| Food | Mdse. | Drug | Radio | Code sands) U.S.A. ita | ily | Code | Force} tial —§ Index 
—— = a a eee | ‘ees cee = a cee eee pee, Ds a eT 
Pinellas........123] 138.4) .0944| 50.7] 166,987 1278) 32,914, 17,082) 11,989) 9,354).......... 189,517 .1003 1,369, 3,738 C | 4.6] .1074 114 
ASt. Petersburg..| 100.5) .0686) 38.5) 134,167) .1028) 22,600, 15,079, 10,972) 7,444) H 157,635 .0835 1,569/ 4,004......).... .| 0863, 126 
Clearwater. ... 17.4) .0119| 5.7] 21,511) .0165| 4,407 934) 578| 1,596] Hi 20,349 .0107| 1,169] 3,570)......|...... 0127, 107 
ae 120.4 .0822} 34.5] 102,828 .0788 25,148 9,753, 3,282) 6,454)..........] 119,132 .0631, 989 3,453) A | 21.0] .0716, 8&7 
Lakeland i 35.5 .0242| 10.9} 41,398) .0317| 8,823 5,960 1,336, 2,805) H 49,594, .0263| 1,397| 4,550)......)...... .0275 114 
Winter Haven 9.6) .0066} 3.0] 21,143) .0162 4,151! 1,257} 593] 1,209]........ 13,526, .0072) 1,409| 4,509)...... Gee 0098 148 
Putnam. .. 16.4) .0112 5.2} 12,035) .0092 3,102! 989 Waa, 16,450 .0087' 1,003, 3,163, E | 18.5) .0094 84 
| | | | | | 
| 
St. Johns. 21.0 .0144 6.4) 17,159, .0131) 4,474 714| 582 985]"....... 23,840 .0126 1,135, 3,725 E | 13.7) .0131 91 
St. Augustine 15.4 .0105 4.81 = 14,495! .o111! =~ 3,953 654 . Ost... 19,549 0104 1,269’ 4,073)......!......1__-0106 101 _ 
A See end of state ‘‘Metropolitan County Areas.”’ *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
© SM, 1949. 


IN ST. PETERSBURG FLORIDA 
Evening Independent FAMILIES SPENT 
$81,841,870" 


DURING 1948 FOR RETAIL PURCHASES 


This was The Evening Independent fam- 
ilies’ share of $134,167,000 retail spend- 


The Evening Independent is St. Peters- 


boon’ ni — It Since 1910, the entire Home Edition of 
ing in St. Petersburg last year. Can you — © y —~ See ni The Evening Independent is given oway 
afford to neglect this free spending mar- home and is read by all the family. That's free every day the sun fails to shine 
ket? 


i he ‘Sunshine 
why for so many years The Evening In- before 3 P.M. Thus, t 
, .* . Newspaper” has popularized St. Peters- 


*Evening Independent market derived from Sales dependent has been the favorite medium burg as the ‘Sunshine City.” 


Management St. Petersburg per family figure 


multiplied by circulation, of many stores. 
Che Evening Independent 
The Sunshine Newspaper Represented nationally by DeLISSER, INC. 


New York Chicago Atlanta Philadelphia 
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i > 


Half of Florida in Your Hand 
from W S t 4 covering 


FLORIDA’S LARGEST, FASTEST GROWING MARKET 


Population UP 21% since 1940. Retail sales UP 112% since 
1944 (SM estimates). Here INDEED is fertile ground for YOUR 
SALES STORY in the 33-county WSUN share of Florida’s 67 
counties. YOUR HALF OF FLORIDA via WSUN’s CLEAR, 
INTERFERENCE-FREE signal on 620 k.c. WSUN means SALES 
SUNSHINE for your spots, programs, transcriptions. Want 
more details? Just ask... 


The PIONEER 
ABC Affiliate 
On Florida’s West Coast 


Studios and offices: 
Recreation Pier, 
St. Petersburg, Florida. 
George D. Robinson, Manager 


Represented by 


WEED & C New York Chicago Boston 
ompany Detroit San Francisco Hollywood 


FLORID A— (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 a EFFECTIVE BUYING INCOME—1948 oo SALES 
ESTIMATES VERTISING 
SM 1/1/49 ESTIMATES esse JM ESTIMATES CONTROLS 
COUNTIES ee TE i eh Mane | FAI an ia 
FOUR STORE GROUPS | | = 
CITIES (in thousands of dollars) yD Net | | Gross | Qual- 
Total Families} Dollars aaa Dollars | | |Income’ % | % of | ity of 
(in % | (in (in % } | Furn.- (in | &% Per | Per | Vol- | of | U.S.A.| Mar- 
thou- of | thou- thou- of | General House- | Volume thou- | of | Cap- | Fam-| ume | Labor Poten- | ket 
sands) | U.S.A.) sands) sands) U.S.A. Food | Mdse. Drug Radio Code sands) |U.S.A.| ita | ily Code Force tial Index 
St. Lucie 16.8, .0114 5.0 13,114 .0100 3 ,036 943 354 rer 16,450 -0087 979) 3,290) D | 28.1 .0096| 84 
Fort Pierce / 13.5) .0092 4.0 12,312 .0094 2,628 942) 354! 796 H 13,112) -0069 971) 3,278)...... ete 0081; 88 
Santa Rosa 15.9 .0109 3.9 4,134 .0032 1,062 410 MY ° Qiks 6,199 .0033 390 1,589} F | 39.9] .0048) 44 
| | | 
| | | 
Sarasota... .. 21.0) .0143 7.0] 21,721 .0166 5 600 1,794 627 ee 23 602) .0125' 1,124 3,372) E | 11.7] .0141| 99 
Sarasota... 17.1} .0117 5.7 20,056 .0154 4,817 ° an OE ccc, 17,643) .0093) 1,032) 3,095|...... are 0116) 99 
Seminole... 26.0 .0178 7.7] 14,810 .0113 4,589 1,277 365 AS 25,268 0134) 972, 3,282 B | 36.0) .0137| 77 
Sanford 13.4, .0091 4.0 12,311} .0094 3,446 1,277 342 * G 13,589 .0072) 1,014) 3,397)....../...... -0082} 90 
Sumter 9.7 .0066 2.7 3,589 .0027 1,127, 199 148 © acne 5,484, .0029 565) 2,081) E | 46.9] .0036| 55 
| | 
Suwannee........ 16.3 .0111 4.0 7,309 .0056 1,747) oF Gh - Mian, 10,013, .0053 614) 2,503 E | 56.0} .0066) 59 
Taylor......... 10.0, .0068 2.9 5,700, .0044 1,616 304 ee ee 7,630) .0040| 763 2,631) G | 12.7] .0047) 69 
Union...... 5.6) .0039 1.3 1,240! .D009 441 ° "| 7 aeiaked 2,145 .0012) 383 1,650, G | 48.8 -0017; 44 
| aa | 
Volusia........... 62.0, .0423, 21.1] 62,507) .0479| 14,700 4,873} 2,649! 3,691].......... 81,368. .0431 1,312 3,856 D | 8.9| 0444) 105 
Daytona Beach..}  30.0| .0205| 10.3] + 36,918| .0283 7,924 3,416) 1,823) 2,416] H 46,480} .0246| 1,549 4,513)....../...... .0249| 121 
De Land........ 8.3) .0057 2.7] 14,472) .0110 3,514 1,180; 684) 1,042]......... 11,877} .0063| 1,431) 4,399)...... Seale .0076| 133 
Wakulla........... 4.5) .0031 1.2 1,920, .0015 522) . | a | 5 SR 2,145 .0011, 477, 1,788} G | 14.1] 0016) 52 
a 13.0, .0088 3.1 4 ,786| .0037 1,192 + | 149 ee 6,675 .0035, 513 2,153) G | 37.2] .0046) 52 
| | 
Washington........] 11.1] .0076 2.8 2,967 .0023 670 334 114 na Saunas 4,769, 0026) 430, 1,703} F | 45.6] 0035 46 
Total Above Cities..} 1,214.8 .8292 382.4] 1,682,017 1.2883 315,771, 205,338) 69,664 120,909 eee 1,745,733) .9242) 1,437, 4,564)....../...... 1.0144) 122 
ae SS ete Barras } es | | | 
| ! | } 
State Total ai daneabal 2,420.5 1.6523 728.6! 2,191 ,922 1.6789 466 ,680 243 ,505 _ 86 948 145 1671... ee 2,575 ,618'1.3634' 1,064 3,535...... 17.1 1.5158! 92 
*Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 


INDEXES: An index to all states and sections appears on page 5, the - 
alphabetical index of states on page 608, and advertisers’ index on page 605. 


ieee 
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BUY A DOZEN 
Get 2 Halt Million 6 


In twelve counties along the southeast coast of 
Florida, 668,500* people have a net buying income of 
$778,541,000*. In the same twelve counties in 1948... 


retail sales totaled $779,623,000*! 


When you buy WIOD...you buy solid coverage 
of this twelve-county market--coverage proved by results 
..-by BMB...by mail response...by engineering data! This 


was true yesterday -- and it is tod 


*Sales Management's 1949 Survey 


National Representatives 
GEORGE P HOLLINGBERY CO. 
Southeast Representative 
HARRY E—E.. CUMMINGS 
JAMES M. LeGATE, General Manager 


5000 WATTS - 610 KC - NBC 


All WIOQOD-AM programs 
WIOD-FM without 


are duplicated on 
extra 


cost to advertisers 


FLOR1DA— Metropolitan County Areas 


The ‘“‘SM”’ symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 EFFECTIVE BUYING INCOME—1948 a 
ESTIMATES 
BYD 1/1/49 BYD estimates ESTIMATES CONTROLS 
COUNTY eee ee es cm a ek OF ean) ciaiad 
| | | FOUR STORE GROUPS | _= 
AREAS | (in thousands of dollars) Net Gross | Quol- 
Total | Families} Dollars | | Dollars | | Income} % | % of | ity of 
{in % (in (in % | l | | Furn.- (in | % | Per | Per | Vol- U. S. A. | Mar- 
thou- | of thou- thou- of | General | | House- thou- | of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) U.S.A.) sands) sands) |U.S.A.| Food Mdse. | Drug Radio sands) | U.S.A. ita ily | Code | Force} tial | Index 
Jacksonvilie.....58] 300.0 .2048 83.5} 294,365 .2254 61,950 36,836, 11,320) 24,322 365,604) .1936 1,219) 4,378|...... loses .2054, 100 
Miami. ..... ...73] 410.0) .2800, 129.7] 517,808 .3965 96 , 867) 62,200 23,570, 32,244 511,190! .2706| 1,247) 3,941)......|..... -3102) 111 
Tampa- | | 
St. Petersburg 123 360.4) .2459| 116.5] 361,379) .2768 71,192 50,350: 18,291 23,5541.... 439 ,045 -2324. 1,218 3,769'.. wocclossccct -2484) 101 o 
FLOR! DA—New Metropolitan County Area - 
"ee ss ee ee = § | | | | 
Orlando........ 167 100.0) - 0683 30.5} 119,139) .0913 21,139 16,658 3,930) 7,645 121 ,005 0640) eae oT en See -_ 107 
| 
©SM, 1949. 


Before using these figures, see explanation page 19. 


LOOK BEFORE YOU WRITE 


Most of the questions readers will ask about the Survey of Buying Power have been 
answered in the introduction beginning on page 19. So before you write, wire or call 
the editors, re-read this section. Chances are that we will refer you to these pages anyway. 


SALES MANAGEMENT 


Greater Miami ( county )* 


Retail Sales $517,808,000..UP 17% 
Population 


*Sales Mgt. Survey, 1949 
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the Miami Herald — d= 


ry 


| 


| 


| 


National Representatives 
STORY, BROOKS & FINLEY 
A. S. GRANT, Atlanta 


$511,190,000.. UP 13% 


410,000... UP 23% 


76,400 new customers...$75 
million more spent this year 
than last (a grand total of more 
than $% billion in retail sales) 
.. Yes, a// the figures are 
pointing up, Up, UP this year 
again in Greater Miami. 


“And here are the top selling media 
in this bustling year-round market 


Greater Miami and its 15 adjacent counties. 


* 
1 = The Miami Herald; 3rd in the nation in e 2- WQAM, Miami's First Station, whose 
Total Advertising Linage for 1948 -- First e non-directional transmitter is located in the 
paper in Florida to reach a Quarter-Million ° heart of Greater Miami’s population center, 
-- Offering blanket coverage of . and whose record Hooper indicates more 
politan Miami and the entire Gold » listeners at lowest cost per listener in 

* 

* 


) 


i 


Miami Herald 
Zone of Influence 


in 


A.B. C. in Miami 
OWEN F. URIDGE, General Manager 
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East South: Geitesl States 


ALABAMA 


City 


NN So eto eRe ale ae 
Bessemer ...- 
Birmingham 
I i eta oie Bs ie Lee 
Decatur ...... 


COUNTIES 


CITIES 


Bibb... 


Dc cabaeaacels 


Bullock 


Butler. .... 
Calhoun 


Anniston. ....... 
Chambers........ 


Cherokee 
Chilton. . 


Choctaw....... 


Clarke. . 
Clay.... 
Cleburne 


Coffee. . 
Colbert 
Conecuh 


Coosa.... 
Covington 


Crenshaw. . 


Cullman..... 


Cullman..... 


Dale 
Dallas...... 


De Kalb....... 


Elmore... 
Escambia 


Etowah,..... 
@ Gadsden 

Fayette. ... 

Franklin... 


Geneva... 
Greene.. 


Henry.... 
Houston. . 

Dothan. 
Jackson. . 


Jefferson. . 


ABirmingham 


Bessemer 
Lamar. . 


Lauderdale. ... 


Florence 


@ See end of state “‘New Metropolitan County Areas.” 4 See end of state ‘‘Metropolitan County Areas.” 
*Withheld to avoid disclosure. 


Total 
(in 
thou- of thou- 
sands) | U.S.A., sands) 


POPULATION 


ESTIMATES 
1/1/49 


| 
% (in 


16.4 .0112 4.2 
34.9 .0238 9.4 
27.2 .0186 6.9 


16.7 .0114 4.0 
23.6 .0161 5.7 
17.3 .0118 4.6 


26.1, .0178 6.4 
77.0 .0526 19.6 
38.9) .0265 11.1 
37.5, .0256 9.3 


15.9, .0109 3.7 
22.3, .0152 5.6 
16.6; .0113 4.0 


23.1 .0158 5.7 


10.8 .0074 2.5 


87.3 .0596 21.7 
58.6) .0400 15.3 
17.0) .0116 4.0 
23.3 .0159) 5.4 


24.8| 0169 «= 5.9 
15.5) 0106 4.3 
21.2) 0145) 5.4 


17.5) .0119 4.2 
53.5| 0365 14.1 
23.6; .0161 6.8 
35.4| .0242 7.9 


535.1, .3652 148.7 
315.0) .2151 90.: 
26.5, .0181 7.6 
15.6, .0106 3. 
50.9 .0348 12. 
21.7' .0148 6.3 


| Families 


SN PEO OM EET Lauderdale 


EE ee eee 
SE Wak asic dian Git ou we ee ee 


RETAIL SALES—1948 
ESTIMATES 


FOUR STORE GROUPS 
(in thousands of dollars) 


| General | 
U.S.A. Food Mdse. | Drug | 
0041 1,599 . 176. 
0140, 4,498 635 474 
.0086 2,435 1,102 310 
0054 838 908 104 
0066 994 609 178 
0047 1,504 726 208 


0037 1,272 220 74 
0084 2,095 909 310 
0035 Ms asesoaes * 
| 

0097) 1,892 1,388 
0039 869) 557 134 
,0039 1,070 429 . 
0079 2,296 856 340 
0143 4,616 1,415 400 
0053) 1,365 804 207) 

| 
0021 575 376 74 
0175) 3,924 1,920 798) 
0056 | 1,395 583 178 


0043| 1,630 273, (236 
0258) 6,650, 5,714, 1,094 
0224 5,434 . . 


0061 1,365) 700/ 163 
0068 1,862! 882 266 
| | | 
| | 
0075 1,536 947, 340, 
0044| 403 * | 163 
oon 900! 299, «178 
| | | 
0047) 1,194, 700| 163 
.0248 5,433| 3,570| 878 
0215 4,303 3,390, 739) 
.0094, 2,638) 792; 340! 


-0239 5 ,964 5,706 629 
-0204 4,938 5,439 571 


—_—. 


The ‘‘SM’’ symbols mark original, exely. 


_____ sive estimates by SALES MANAGEMENT 
City County 
Montgomery .......-.--+.-- Montgomery 
in iho 9a Aw Saas 'oie e Waeeces Dallas 
Tuscaloosa ...----+esceccrees Tuscaloosa 


SALES 
ADVERTISING 
ESTIMATES CONTROLS 
oh ao ee 
Net Gross | Qual- 
Dollars Income % | % of | ity of 
(in % | Per | Per | Vol- | of | U.S.A.) Mar- 
thou- | of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| ita ily | Code | Force tial | Index 
8,983| .0047, 548| 2,139, E | 65.0] 0058) 52 
25,098 .0133 719 2,670' B | 40.6 0156 66 
15,796 - 581 2,289 D | 56.8] .0105 56 
| 
9,698 0051 581/ 2,425 F 42.7] .0065' 57 
10,863, 0058 © 460' 1,906 C | 70.6] .0081 50 
8,098 043 468 “ E | 70.1 0059 50 
17,001 .0090 651 2,656' E | 57.0 0108 61 
80,542 .0426/ 1,046 4,109 E 18.5 0430, 82 
45,923) .0243! 1,181| 4,137)....../...... 0269' 102 
17,340 - 478, 1,929 E | 31.0 0125) 49 
8,057 0042; 507 2,178 C | 73.8] .0054 50 
15,307, .0081' 686 2,733 E | 60.8} .0096 63 
6,628 .0035, 399 1,657 F | 68.6] 0051) 45 
17,941 .0095| 77 3,148| F | 53.1]  .0108) 68 
7,078 .0038 520 2,145, F | 67.8] 0049 53 
6,694, .0035, 620 2,678 F | 65.9] .0044 59 
| 
15,731, .0084; 533 2,247 B | 65.8 0106 53 
28,126| .0148) 7991 3,125 D | 34.4] .0165 69 
9,672 0052 491, 2.08 E | 69.5] .0069 51 
| | | | 
3,783, .0020) 347, 1,455, F | 53.7 0031, 42 
32,586, .0172| 931| 3,746) C | 45.6| .0186 78 
10,927, 0058: 575 2,276) D | 70.2 0072) 55 
28,208 .0149, 556 2,370 B 70.1] .0192 55 
7,362) 0039) 876, 2,945]......|...... .0067, 118 
9,672 0052 421 1,697, D 60.9] .0070 45 
51,710, .0274 3,273 © | 54.4] 0292) 75 
29,971, .0159, 1,157) 3,746)......|...... 0182 103 
} ' 
18,497 0097, 511 2,126 B | 69.5| .0128 52 
17,345, .0092) 584 2,344 C | 53.8 0115, 57 
23,180 .0123, 825 3,460 E 36.7 0143 74 
84,419 .0447 967, 3,890, E | 20.0} .0497 83 
66,023, .0349) 1,127) 4,315)...... SDR 0391, 98 
12,437| .0066' 732 3,109, E | 61.1] .0075 65 
13,998 .0074 601 2,592 E | 60.2} .0089 56 
_= | | 
13,720| .0073 553 2,325 C | 64.4] .0093 55 
7,872 .0041, 508 1,831, E | 79.1] .0055 52 
8,943/ 0048 422 1,656 D | 77.5| .0066 46 
9,922) .0052, 567) 2,362) C | 78.1) 0064, 54 
48,899 .0259 914 3,468) B | 45.9] .0277| 76 
28,526 .0151| 1,209 4,,195| WEN Sones 0172) 107 
17,529. 0093) 495, 2,219 C 61.5 .0123' 51 
| | 
671,418 .3554 1,255, 4,515) D | 2.4]  .3757) 103 
453,185! .2399| 1,439) 5,024......|...... -2647| 123 
32,092 .0170| 1,211) 4,223!...... wey .0191, 106 
9,619' .0051| 617 2,600 E | 75.0] .0060 57 
58,128 0308 1,142 4,577) D | 44.0) .0295) 85 
28,975! .0154! 1,335! 4,673.......!....-- 0168, 114 


i i explanation page 19. 
Before using these figures, see exp osm. 1949 


An index to all county and city data, by states and sections, appears on page 5. 
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No. 1 Test Market of the Deep South 


ee Fo s. 
oe 1) gat wr 


Big Booming Birmingham— 


Since prewar days Birmingham increased One of the fastest growing 
63% in Gas Meters areas in the South 


43° in Employment 
40.5% in Electric Meters 
34% in Steel Production 


And Alabama increased— Che Birmingham News 
312% in Farm Income BIRMINGHAM AGE-HERALD 
83 % in Cement Production EE ig Bo gl uae 6 Sais sites wees ai KC 


NATIONAL REPRESENTATIVES KELLY-SMITH COMPANY 


79% More Factories 


YES, JOHNNIE IS BIGGER NOW! 


. so is Johnnie’s home—Birmingham (now 
with over half a million population). 


AND bigger, too, is Birmingham's favorite— 
WSGN (30.2 per cent total listening, Conlan, 
May, 1948). 


In 7 years this is how WSGN and Birmingham 
have grown: 


Population Increased . 23% 


Income Per Family 
Increased . . . . 148% 


Radio Families Increased 26% 


WSGN Average 
Hooperating Increased 33% 


WSGN Actual Listening 
Audience Increased . 67% 


WHBS, Huntsville, Ala. 
sold in optional combination with 
BIRMINGHAM, ALA. 
WSGN is affiliated with The Birmingham News and The 
Ww : 


Birmingham Age-Herald VHBS is affiliated with The 
Huntsville Times 
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GOT TO COVER THE 


to cover the CAPITAL PART. 
the state, the hub of which is MONT 
The Montgomery Advertiser- 
Newspapers, with a circula 
ers the “able@o-buy” famili 
Sales ManageMent estimates 
million dollaré. .. and accou 
drug sales ‘f sales in exces 


MOBIL 


For More Details Ask 


KELLY-SMITH COMPANY 


: @ NEW YORK @ BOSTON @ PHILADELPHIA 
excess of 12 n@flion dollars). @ CHICAGO @ ATLANTA = @_- SAN. FRANCISCO 
a CAPITAL B to help produc @ DETROIT @ SYRACUSE = LOS ANGELES 


THE ONLY EFFECTIVE COVERAGE OF THE 


CENTRAL AND SOUTHEAST ALABAMA MARKET 
COMPLETE 


Che AMlontgomern Advertiser 
“asssranet ALABAMA @ JOURNAL 


Alebome Capital 
City Newspapers MORNING—EVENING—SUNDAY 


A L A B A M A — (Continued) The ‘‘SM’’ symbols mark original, exclu- 


__ sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES xD SALE CyD ADVERTISING 
1/1/49 ESTIMATES sein ESTIMATES CONTROLS 
| 
— | | FOUR STORE GROUPS =. = 
CITIES (in thousands of dollars) Net | Gross | Qual- 
Total | Families} Dollars | ee CyD Dollars | Income! % | % of | ity of 
(in | % (in (in | % | | “) Furn.- (in % | Per | Per | Vol- | of S.A.) Mar- 
thou- | of | thou- | thou- of General House-| Volume |  thou- of | Cap- | Fam-| ume |Labor} Poten- | ket 
sands) | U.S.A. pone sands) ‘usa! Food | Mdse. Drug Radio Code sands) U.S.A.' ita ily | Code | Force tial | Index 
Lawrence..........] 24.7] .0168 5.9 5,148) .0039) 1,474) 454) 74) WOE cxecasaes 8,693 .0046| 352) 1,473) B | 77.9 0068 40 
De es as 32.8) .0224) 8.7] 15,425 .0118 4,390 935, 649, 1,218]..........] 28,459. .0151|  868/ 3,271| E | 39.5] .0156) 70 
Limestone.........] 31.5) .0215 7.5] 11,564) 0089! 2,094) 1,102 341| 80}... 16,287 .0086 517| 2,172) B | 71.9] 0113) 53 
Lowndes.......... 18.0} .0123) 4.7 4,967 .0038 807 ° | 29) it temas 9,592 .0051; 533) 2,041) E | 82.4] .0062 50 
SESS 26.7) .0182 6.7 9,732| .0075 2,963 766} 370) 437)...... 15,335 .0081, 574) 2,289) D | 65.7] .0099 54 
Madison..........) 82.6! 0564) 19.9] 48,386| .0371| 10,682! 6,769, 1,125) 2,495]..........) 70,706 .0374 856) 3,553} B 43.6] .0411 73 
Huntsville...... 18.7| 0128} 5.6] 37,789 0290| 5, 987| ° | 963} ° G 19,906 .0105| 1,064) 3,555)......)...... 0165) 129 
| | | | 
Marengo.......... 27.0 iss! 7.3 11,474, .0088 2,265 700, 281 WE sieve 16,736 .0088| 620| 2,293, D | 68.8) .0107) 58 
Marion.......... 22.3| .0152| 5.0 7,568) .0058| . 837 792' 178) es 11,682 .0062) 524 2,336) E | 62.6} .0079 52 
Marshall 38.4) 0263 9.3] 19,593 0180} 3,025, 1,647 562 411 30,337, .0161| 790| 3,262) B | 62.9) .0178 68 
| 
Mobile......... 76| 233.8] 1595, 65.0 187,425 .1435| 43,433) 23,374; 7,530) 15,614]...... 326 579 .1729 1 aa 5,024) D 5.8] .1614 101 
AMobile........ 168.3) 1149} 48 ; 158,093) .1211} 30,035) 22,640) 6,478, 15,049] E 266,689 .1412) 1,585] 5,533)......|...... -1299| 113 
Monroe......... .| 23.0) .0157 5.6] 10,385) .0080 1,272 725 ae tae 12,899 .0068/ 561/2,303 E 64.0} .0089 57 
Montgomery.....77] 133.7) .0913, 39.5] 132,852 .1018 23,567) 18,034 3,135 9,954)........ 167,521| .0887 1,253) 4,241 B | 16.4] .0932 102 
AMontgomery. 110.5| .0754) 33.6] 129.797, .0094' 20,587, 18,034. 3,093) 9,954) E 147,893, .0783 - “eee (pee 0841, 112 
| | 
Morgan.......... 47.4| 0324! 12.3] 32,879) .0252) 5 ,985 3,184 848} 2,873].......... 44,082 .0233) 930/ 3,584) C 40.0 0257, 79 
Decatur ..| 24.5) .0167, 7.31 =. 26,435! .0202 4,263 2,216 713) 2,817] 4H 29,939 .0158 1,222) 4,101)......|...... .0173, 104 
Perry. . cesses] 20.6] .0141 5.0 7,921 .0061 2,171 725 235 10,650 .0056 517) 2,130} E | 73.2] .0075 53 
Pickens. 23.7| 0161) 5.8 8,011| .0061 1,396) 700 236 RS 9,553 .0051; 403| 1,647, D | 67.2 0076 47 
| | 
Pike..... 27.5| .0188 7.3] 15,933) .0122 3 536 2,140 370 «ee 24,422 .0129 888 3,345) B | 58.3 0139 74 
Randolph. .eeef 21.6) .0148) 5.1 7 ,849| .0060 1,071 908 178 ee 11,538, .0061 534) 2,262) E | 61.7 .0078| 53 
Russell..........28] 38.4) .0262, 10.0] 11,437) .0088 3,071 273 208 REN 16,034 .0085, 418 1,603} E 39.6) = .0121 46 
| | | 
Saint Clair | 24.2 0165 5.8] 10,838 .0083 2,171 1,556 236 SO 15,335, .0081| 634) 2,644) F |, 39.8] 0098) 59 
Shelby............] 26.7 .0182 6.7 9,879 .0076! 2,638 273 280 _ See 15,399 .0082)  577| 2,298] F | 34.8) 0100) 55 
Sumter............1 22.3, .0162 5.9 7,503 .0057 900. 584 163) oo SERS 10,862 .0057 487' 1,841] E | 67.21 .0076 SO 
A See end of state ‘Metropolitan County Areas.” “Withheld to avoid disclosure. Before using these figures, see ——s ag Ory 
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(CITY) 


MOBILE 


Population 165,300 
Number Employed 69,000 


GREATER MOBILE (County) << Zp a g Lim 
a ASS (IZ 


— ———" a 
SSN = —— 
SSS SS wwyj/// ZZ — 


Buying Income .... $326,579,000.00 

Average Family Income 5,388.00 ; ; : 

Total Bank Deposits (Dec. 31, 1948) 181,196,937.75 In a five station city here are the 

Grocery Stores ... 728 WALA share of audience percentages... 

Drug Stores . 64 bee p> lag se en Fee... .s..:.. See 

: eekday Afternoon—Monday thru Friday _. eo 

Automotive Dealers 80 Evening—Sunday thru Saturday ee. 
Sunday Afternoon se 
Saturday Daytime ; 27.8 


Hooper Station Audience Index: Dec. 1948—Jan. 1949 
WhRLA PM 


A Generation’s Experience in Selling to Mobile! 
An Affiliate of the National Broadcasting Company 
W. O. PAPE, President HEADLEY-REED, National Representative 


as 
ail 


COPYRIGHT: 


... the contents of this Survey of Buying Power are fully protected by copyright. The exclusive esti- 
mates of population, Effective Buying Income, retail sales and sales-advertising controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 


A “DECLARATION OF INDEPENDENCE” 
For Advertisers in Alabama! 


Independence from Networks Brings Greater Response 


When WMGY discontinued network affiliations in July 1948, the resulting change in 
Programming brought an immediate jump in requests for music and announcements . . . 


from all over central and southern Alabama. Approximately 40% of the response came 
from Montgomery. 


Lem July gain was 140% above the same ‘47 month. while the next three months reg- 
mueed gains of 307%, 307%. 337%. Total increase for the four months was 16,327... 
268° over the corresponding 1947 period. 


waer's Programs, custom-made for Alabamans, assure you an especially attentive 
udience in Montgomery ... where income is up 10% ... and throughout the shaded 
area on the map. Cover city and farm families in Alubama at one low cost... by 
using the radio station whose independence these same families so heavily endorse. 


WMGY wontcomery, ata. + 1000 WATTS * 800 KC 
WMGY-FM 107.5 me — 3,000 w 
ae , 
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PCoUBeR 


LAWRENCE 


FRANKLIN 


MARION WINSTON 


ie 


=A 
DECAY? eBURNE 


RANDOLPH 


*. : CHAMBERS 


Bullock | 


CRENSHAW\ PIKE 


MONROE 


D ee 


CONECUH] COVINGTON 


BALDWINTESCAMBIA . 
Boe Ba Aa : : ee] GENEVA 


MOBILE Wd 


ALABAMA 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


1946 Retail Sales in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 
] 1946 Retail Sales $25.0 Million to $49.9 Million 


2] 1946 Retail Sales $10.0 Million to $24.9 Million 


- ees a 
Cees Sales MANAGEMENT te 
WEEE Shitg 
on tJ 
a ae ae a. re oe eae ee  hS The “SM” symbols mark original, exelu- 
A LA B A MA— (Continued ) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES ALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES —s —— oT a le 
| l l l l 
FOUR STORE GROUPS | | |_— 
CITIES | (in thousands of dollars) Net | | Gross | Qual- 
Total | | Families} Dollars | eels ee es Dollars | Income) % | % of | ity of 
(in % | {in (in | % | | Furn.- (in % | Per | Per | Vol- | of | U.S.A. | Mar- 
thou- | of | thou- thou- | of | General House- | Volume of | Cap- | Fam-| ume |Labor]} Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A| Food | Mdse Drug | Radio e sands) | U.S.A.) ita | ily | Code | Force} tial | Index 
Talladega........ 68.9 .0402 13.9] 24,214 .0185 6,066 1,739 958 1,347)..........] 31,396 0167, 533) aa E | 31.4] .0219, 54 
Tallapoosa 30.5! .0209 7.7] 16,584 .0127 3,257 1,672 532 RRR 20,044 .0106) 657 2,603 E | 34.1] .0133 64 
Tuscaloosa. . 76.4 .0521 20.0) 52,374 .0401; 11,300 6,025, 1,724) 4,237]...... 73,802 .0391| 966 3,690 D | 27.2 0420, 81 
Tuscaloosa 35.3) 0241, 10.3] 43,261 .0332) 8,063 6,025 * | 4,237] G 44,136, .0234| 1,250 “fe SRS 0265) 110 
Walker.......... 57.3, 0391 13.8] 26,915 .0206 5,631 3,360 695, 1,900).......... 37,454 .0198| 654, 2,714 E | 23.6] .0239 61 
Washington........) 13.4) 0092) 3.1 3,553, .0027 1,225 . ° | Oc ycnace tes 3,678 .0019| 2741 1,186) F | 44.1 .0036| 39 
Wilcox...... 22.7| .0155 5.7 6,379, .0049 838 273 163 5 10,678 .0057) 470 1,873 E | 75.4] 0074) 48 
Winston... 15.3) 0104) 3.5 5,692 .0044 900 480 a = Sey 6,786 .0036| 444 1,938) | 62.4 0052) 50 
—_——— — S| Ee EE —EE —— ee eens dame ——— oe nl 
Total Above Cities..] 875.9 .5979 252.7] 1,068,883 .8187, 185,033, 143,120 27,450 86,280]......... 1,200 ,620 6356, 1371, 4,747) aacae pote .6830 114 
Smet art | _— 
State Total...... | 2,871.21.9599' 742.51 1,794 593 1.3746! 360,626 207,588! 49,486) 111,1591.......... 2,518 604'1.3333! a7. 3,392! aur: | 39.6 | 1.4710' 75 
ALABAMA— Metropolitan County Areas —_— 
Birmingham. ....14] 535.1] .3652| 148.7] 543,888] .4165| 105,404) "72,308| 13,243) CE siscnneni 671,418| .3554| 1,255| 4,515]... aR 3757) 103 
Mobile. . .. 76} 233.8) .1595/ 65.0) 187,425, .1435| 43,433, 23,374) 7,530) 15,614].......... 326,579) 1729) 1,397| 5,024)...... |-eeee .1614| 101 
Montgomery.....77] 133.7) .0913| 39.5] 132,852, .1018} 23,587} 18,034) 3,135) 9,9541.......... 167,521) .0887| 1,253, 4,241]......|...... 0932) 102 
ALABAMA— New Metropolitm County Area — 
Gadsden.......151| 87.3] 0596] 21.7| 67,031] .0513| 13,177| 6,186] 1,930, 6,582|.......... | 84,419 .0447| 967| 3,890)...... J..ee--f 0497) 63 
*Withheld to avoid disclosure. © SM, 1949, Before using these figures, see explanation page 19. 
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MISSISSIPPI gy 


UNION 
PANOLA LAFAYETTE 
a eT 
A 
AN 
PONTOTOC 
Z YALOBUSHA CALHOUN x 
BOLIVAI my a 
: oo TALL ARATOME CHEKASAW MONROE see 
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SUN | 
~ FLOWER | 


| Clay 
| 
| 
——T OnTH 

ASHINGTON ra Taw] OBEHA LOWNDES 
| 
{ 
| HUMPHRIES | WINSTON NOXUBEE 
| 
SHARKEY 
SSA 

QUEN. 


TUAUDERDALE 
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Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


1946 Retail Soles in Excess of $100 Million 
: 1946 Retoil Soles $50.0 Million to $99.9 Million 
Fe 3] 1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


G 


7 + ry ia, han The “SM” symbols mark original, exclu- 
M | S S | S S | PP | — Counties and Cities sive estimates by SALES MANAGEMENT. 
City County City County City County 
Biloxi ne a a ee Harrison eee: ME Ee Harrison en EE ee ee ree Adams 
EN acs lg cdg ani o & Savers Coahoma ee: i eee Forrest TUDES. 0.262 or scenes vcietsvecnesccges Lee 
Columbus Phas hate wishal eco eal anne Lowndes pS eer erie eee Hinds fo, eee ers Warren 
Greenville aa o's ar Ble cn ahve W ashington LEGPOL ccc csvevvvcveesceswesese ee Jones 
EES EE eT aera Leflore EEE EE Lauderdale 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
CVD ESTIMATES 6yD SALE ADVERTISING 
1/1/49 ESTIMATES om ESTIMATES CONTROLS 
COUNTIES Eaerttins | | aes othaeae eo ~ 
bd FOUR STORE GROUPS | |__FARM 
CITIES | } (in thousands of dollars) SM Net | | | Gross Qual- 
Total | | Families} Dollars | ee ve : ’ Dollars | } Income! % Jo of | ity of 
(in | % (in (in 1 % | | Furn.- (in | % | Per | Per | Vol- | of {| U.S.A.| Mar- 
thou- | of thou- thou- of | | General House- | Volume thou- | of | Cap- | Fam-| ume |Labor| Poten- | ket 
a sands) | U.S.A.) sands) sands) |U.S.A.| Food | Mdse. , Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force] tial Index 
Adams. ... 28.5, 0194 9.0} 22,440 .0172, «5,770, 2,934 ~—781|«1,846).......... 26,398| .0140, 926 2,933, F | 31.1] .0161| 83 
Natchez 24.0 .0163 8.1 21,519) .0165 5,212 2,934 781 1,546 H 23,712} .0126| 988 2,927 ee eee .0145; 89 
Alcorn. . 24.5; .0167 6.4 16,359, .0125 3,395 2,300 400 Re 18,599) .0099) 759) 2,906) E 43.3 0121) 72 
Amite. 17.7, .0121) 4.5 4,076, .0032 1,318 320 135 7 \epeese 5,612 -0029 317, 1,247, E 73.0 -0048 40 
| 
| | | | | | K 
Attala 25.8 .0176 6.4 12,147; .0093) 2,998 2,229 342 ee 16,474) .0088 639) 2,574) D 60.3. owt 61 
Benton. . 8.1) .0056 2.0 1,222 .0009 361 . ° a Sate 2,485) -0013, 307, 1,243) E 81.7 -0020 36 
Bolivar. . 63.7 .0434 18.7 30,128) .0231 10,294 3,387 893 / 44,545 .0236) 699! 2,382) A 78.1 0274) 63 
; | | | ' 
Calhoun 18.4, 0128 §= 4.5] 5, 182.0039 632 a. ae eee 8,111 0043, 441 1,802; E | 64.8] 0058) 46 
Carroll. 16.3, .0111/ 4.0] += 3,609 .0028 ~=— ‘1,030 251 ia Se 5,801] .0080, 356, 1,450 E 83.0} 0046) 41 
Chickasaw.........1/ 19.2: .0131 4.91 6,053’ .0048 1,896 767/296 a ae 10,224) .0054| 533| 2,087) D | 68.2.) .0067 51 
“Withheld to avoid disclosure. ® SM, 1949. Before using these figures, see explanation page 19. 
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271.6% 


1939—$23,321,822.50 


MISSISSIPPI STATE SALES TAX COMMISSION FIGURES PROVE 


SALES INCREASE SINCE 1939 CENSUS 
IN BILOX!-GULFPORT, MISSISSIPPI, HARRISON COUNTY 


Total Gross Sales All Categories: 
1947—$86,670,140.10 


(1948 Estimate 10% Higher) 


The only daily paper in this 
city market of 65,000 is rep- 
resented Nationally by Missis- 
sippi Dailies: 


359% Increase in Food Sales! 


1947—$19,127,977.50 


1939—$4,165,632.00 


(1948 Estimates 10% Higher) 


THES DAILY HERALD 


THE ONLY PAPER COVERING MISSISSIPPI GULF COAST 


See 


& A.A 


your 


-A.A. 


1949 Standard 
Market Data book compiled 
in conformity of A.N.P.A, 


age “ The “SM” symbols mark original, exelu- 
MI S S I S | P F l — (Continued) FE al ea sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
: = " eee socintitangia ae &e 
COUNTIES 
| ran Sons ur | | | oe 
CITIES n thousands jars) et (| Gross | 
Total Families} Dollars sicithiieaibatadlaia ectieeiieaadi ei GD Dollars Income! % o% of we 
(in % (in (in y | | fom (in % | Per | Per | Vole | of | U.S.A.| Mar 
thou- | of | thou- thou- of | General House- | Volume thou- of | Cap- | Fam-| ume | Labor Poten- | ket 
sands) | U.S.A.) sands) sands) U.S.A. Food | Mdse. Drug Radio Code sands) /U.S.A.| ita ily | Code | Force] tial | | 
ee ae eee ee por Scr: eee EC, Rea j | — i a 
Choctaw..... 11.3 -0077| 2.6 3.047 .0024 903 ° 164) Fe cena 4,675 .0025 414) 1,798) F 67.7 -0035, 45 
Claiborne 11.5 .0079 3.4 5,141; .0039 1,065 462 ° Ss eddcbsteed 7,849 -0042| 683) 2,309' E 61.6 0049 62 
Clarke 18.4 0125) 4.6 5,976 .0046 1,391) 946 193 100} Tc marae 10,463 .0055, 569) 2,275) F 49.6 -0066) 53 
| 
| | ' | 
Clay...... 17.4 0119, 4.8 8,150 .0062 2,131 945, 194 ee 11,411 0060) id 2,377, E 61.4 0072) 61 
Coahoma.......... 49.9 .0341 15.6 27,497, .6211 6,194) 2,994) 714 ER 46,343, 0246) 929 2,971; B 67.9 .0255' 75 
Clarksdale 18.8) .0129 6.1] 21,200 .0162 3,467 2,514 580 ° F 21,534) .0114) 1, 145/ 3,530)......|...... 0131} 102 
PS pseceasue 29.5 .0201) 7.8 14,127 .0108 2,944 1,801 373 218) vikemaraeesl —— 0105, 672) 2,543) D 64.5 0125 62 
| } 
Covington. ... 15.8 0108 | 3.7 5,201 .0040 1,084) 1,194, 164 See 9,736) 0081 616| 2,631) E 75.3 -0059 55 
De Soto. . 25.0 .0171 6.6 7,024 .0054 1,283 an) via he, HR Per 11,260) 0060) 450| 1,706; B 85.4 -0080, 47 
Forrest 54.0 .0368) a 43,080 .0330 8,584 6,366} 1,192) 3,227].......... 53,632 .0284) 993) 3,575, F 12.3 -0315, 86 
Hattiesburg 38.2) .0260} 12.8) 40,625 .0311 7,276 6,355) 994 3,227] G 42,036, .0222) 1,100, 3,284)......|...... 0256 98 
| | | | _ | 
Franklin 10.1 -0069 2.7 3,222 .0024 650 i 104 i Peres 6, 299) -0033) 624) 2,333) F 60.8 .0038 55 
George 8.7; .0060 2.1 3,726 .0029 903 499, 164) ee ee 5,401) -0029) 621, 2,572) F 50.4 -0035| 58 
Greene 8.1) .0055 2,698 .0021 848 ad 164  ceeewehen tees -0028, 667, 3,000| G 46.9 -0031| 56 
| | we | | 
Grenada..........] 20.1, 0137) 5.1 9,393 .0072 1,788 694,297 RR 12,498| .0067, 22 2,451)... 50.0] .0083 61 
PE. oneae nes 10.9 .0075 2.8) 4,734 .0036 2,005 338, 237) i er 6,799) .0036| 624) 2,428; F 10.9 .0044, 59 
Harrison 70.9 .0484, 20.2 57,263 .0439 13,762 6,468) 1,924) a 70,915, 0375) 1,000, 3,511) F 4.2 0416, 86 
@Culfport. . 22.5) .0154) 6.7 31,094 .023 5,577) 3,259} 1,035) 2,242 H 29,722) .0158) 1,321| 4,436)......)...00- -0182| 118 
@Biloxi......... 36.5 .0249 10.6 24,737, .0189 4,816 3,158 et a H 33 ,908 o179) aS gS Ss ey 0196) 79 
| 
Hinds... ..57] +128.0' .0873 35.4 131,950 .1011 21,740 21,472 4.300) i asb0seee 185,128, .0979) 1.448! 5,230, C 26.2 .0967) 111 
AJackson....... 94.4 .0646 27.3 120,206 .0921 17,177 20,991; 3,993 9,352 E 160,787| 0851! 1,703| fl a Sore .0831, 129 
ee 36.3 0248 | 9.8 15,194 .0116 3,251 2,212 462 ”  Miguedemund 23 , 361) 0124) 644 2,384) B 70.7 .0146' 59 
Humphreys........ 25.0 .0171) 6.8 9,061 .0070 3,161 535 342 m ME acne 13,099 .0069) 524) 1,926; B 78.6 .0090 53 
| | | | | 
ISsaquena. .... 5.3) .0036, = 1.6] + = 1,069 .0008 287 es Sek Pree 2,170 .0011 499 1,356) E | 68.5] .0015 42 
itawamba. . 16.4) .0112 3.9 2,698 .0020 868 284 ”] » mgsantas 5,505, .0030) 336) 1,412, E 75.7 .0043, 38 
Jackson. . 39.3 .0268) 10.9 11,197 .0086 3,485, 285 403 ES 14,486 .0076) 369, 1,329! G 7.5 oe 44 
| | 
ee 17.7 -0121) 4.3 5,141 .0040 614 214 164 i chenncaat 7,237, -0039 409. 1,683) E 76.4 0056; 46 
are 12.4) .0085, 3.4 4,114 .0031 741) 695 134 i PO 5,762) .0030, 465) 1,695 F 78.4 .0041, 48 
Jeff Davis... 14.5 .0099 3.5] 94,579 .0035 705 — a ed corre 6,586 .0035 454, 1,882 E | 81.5] .0048 48 
| | | | 
Jones...... 52.5 0388] 13.4 34,288 .0262 7,102 4,813) 869 | Se 44,888) 0238! 855 3,350, D 30.2 -0269 v8 
Laurel 38.0) .0259) 10.1 32,026 .0245 5,967 ° 723) . H 37,558, .0199 968) 3,719)... .cfecvces -0225 ‘ 
Kemper......... 18.1 .0124 4.4 4,191 .0032 613) 411) 164) a Te 6,019) 0031, 333 1,368 E 72.3 .0050 40 
Lafayette 18.8 .0128 4.8} 8,713 .0067 2,204 999) 297) rer ee 12,799 -0068 681, 2,666 E 62.8 -0080 63 
Lamar ae 12.4) .0085 3.1 2,699 .0021 741 ae 164) Ee 4,156, .0022; 335) 1,341, F 58.2 0034 
Lauderdale. ... .163 66.0, .0450 18.8 52,163 .0400 11,392 8,405, 1,428; 4,091].......... 68,310! 0362) 1,035) 3,634) E 20.2 0391) 87 
@ Meridian. .. 49.5| 0338 15.7] 49,554 .0380 10, 066, * | 1,428} 4,001 G 58,064) .0307| 1,173) 3,698)......|....-. -0835| 99 
Lawrence... 13.0, .0089 3.0 4,191 .0032 13 320, 193 © Riucnsetiod 5,801) .0031! al beats F 71.7 .0043' 48 
| } | 
} | | | 
UD ccsincnunsins 20.6, 0140 «= 4.9} += 8, 150.0062, 1,030 ee ae 11,298) .0059, 548, 2,306 D | 75.0} 0076 5 
Lee 38.9) .0266, 10.5] 22,315 .0171 3,829, 3,334, 686) 1,772).......... 27,810 .0148| 715) 2, 649) C | 51.9] 0179) 67 
Tupelo, . 12.5) .0085 4.0 17,629 .0135 2,492! 2,836) 551\ . G 11, "957! 0064; 957) 2,989|......]...... .0090| 106 


@ See end of state “Multiple Cities.” 
*Withheld to avoid disclosure. 
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@ See end of state ‘‘New Metropolitan County Areas.” 
© SM 9. 


Before using these figures, see explanation page 19. 
A See end of state ‘Metropolitan County Areas.” 


SALES MANAGEMENT 


MISSISSIPPI — (Ccntinued) Ti ecihatey by SALES WARAGEMENT 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 SM) ESTIMATES snes ESTIMATES CONTROLS 
COUNTIES a a : 
| FOUR STORE GROUPS . — _ ai 
CITIES | n thousands ars et ross - 
Total Families} Dollars CyD Dollars \income, % | % of | liy of 
(in % (in (in v7 Furn.- (in % | Per | Per | Vol- | of | U.S.A.) Mar- 
thou- | of thou- thou- of | General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Peten- | ket 
sands) | U.S.A.| sands sands) U.S.A.! Food | Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
Dc cnswegened 51.4; .0351 14.6 34,852 .0267, 8.111) 3,281; 1,013) 2,042].......... 49,658) .0262 966 | 3,401| B 62.8 -0281) 80 
Greenwood. ..... 19.9, .0136 6.2 28,787 .0220 4,948) 2,959 759 of K 27 ,666) -0146) 1,390) = ee eee 0166) 122 
eae 23.7, .0162 6.1 13,720 .0105 3,268 2,264 462 ee 16,578; .0088; 699 2,718) E 56.8 -0108| 67 
Lowndes........ 37.1, .0253) 10.2 21,171, .0162 4,190 2,622) a ee 26,797) .0142 722 2,627; D 41.4 -0170| 67 
Columbus. ...... 18.0, .0123 5.8 18,441 .0141 3,288) od . ere 19,455) -0103} 1,081) 3,354)......)...... 0118) 96 
ee 34.8) .0237 9.1 12,187 .0094 2,998) 1,087 297) _ Seer 17,273, .0091; 496) 1,898) D 67.2 -0121; 51 
| i | 
ee ae 22.8, .0156 5.8 11,896: .0091 3,234 589) . © Bivtsrkaae 15,873, .0085) 696 2,737; E 51.7 -0101; 65 
Marshall. . . 24.1) .0165 6.1 6,890 .0053 1,643) 695 238) ee 10.274) -0054; 426) 1,684; C 76.8 -0076| 46 
Monroe..... 33.8 .0230 8.6 16,766 .0128 — 1,461) =" ee ~— -0116| 650) 2,555; C 61.6 0142; 62 
| | 
' | | | 
Montgomery....... 15.3) .0105) 4.0 6,228 .0048; 1,589) ow 164| tre vasa 8.763) 0047 573) 2,191; E 63.9 -0059) 56 
Neshoba........ 25.1; .0171 6.4 9,431, .0072 1,156) 999) 431| ee 15,060) -0079) 600, 2,353; D 71.9 -0085) 56 
eres 20.9 .0143 5.0 8,402 .0064 1,823) 1,213 * | Ra 12,848; .0068; 615) 2,570, E 67.4 0082) 57 
Noxubee........ 21.4) .0146 5.6 7,955 .0061 1,897| 1,159] 297) scnksden 11,586 .0062) 541) 2,069) D 76.0 007s] of 
Oktibbeha. . 20.0 .0136 4.9 9,218 .0071 2,492 1,160| 372) ess 11,962) —_ 606) 2,441, E 53.4 -0080; 59 
Panela...... 30.7 .0210 8.1 14,788 .0113) 3,667 661) 462| ee 17,060; .0090) 556) 2,106) B 70.4 -0121| 58 
| 
Pearl River. . 17.5 .0119 4.4 10,749 .0082 ail 338 | 193| I 14,349) .0076) 820) 3,261; D 32.6 -0086) 72 
_ ee 8.3, .0057 1.9 2,347 .0018 453) 72| 60! FM catueke ; 3,512) .0019; 423 1,848) F 51.2 -0026) 46 
ee 32.9 .0225 8.8 22.083, .0170 3,775] 3,494) 655| Wbsaiathean 29,260) —_ 889| 3,325, E 35.2 .0174; 77 
| | | 
Pontotoc........ 19.0! .0129 4.6 5,841 .0044 1,480) 411) 209 w Meceas 9,997; .0053 526) 2,173} D 73.0 -0066| 651 
Prentiss... .. 18.4) .0126 4.7 6,986 .0054 1,897 766 268) | Aer 11,012! .0058| 598) 2,343) D 62.3 -0070| 56 
Quitman... 24.3, 0166 «= 6.9] 8,267 0063, 2,421 750 * AES 11,698 .0062/ 481 1,695) B | 83.9] 0083) 50 
| | | 
| | | 
Rankin........ 25.2 .0172 6.4 5,977 .0046 SS rrr 164! Ae: ey: 10,087; .0053) 400 1,576) E 61.4 -0075) 44 
ee 21.6) .0147 5.2 10,905 .0083 1.788! 1,123) 268, Scania j 15,424 -0082 714; 2,966) E 61.5 -0095; 65 
Sharkey... .. ; 14.9, .0102 4.3 7,043 .0054 1,480 251 193| agi rere 9,774 ta i 2,273| C 76.9 -0063) 62 
| | | 
Simpson...... 18.6) .0127 4.5 6.385 .0049 1,084) 661 135} eee 8,937) 0047) 480} 1,986) E 78.8 -0064) 50 
Smith... 15.6 .0106 3.5 3.513 .0027 = 72) 5 a Re 4,773) .0025, 306) 1,364) E | 79.9] .0042) 40 
Stone ii 5.6, .0039 1.5 3,085 .0024 904 142 . © sseeesesn 4,813, .0026) 859 3,209| G 35.4 -0028) 72 
} | 
Sunflower......... 57.0 .0389 15.7 20,473. .0157 5,834 1,801] 611! are 33,183, .0175| 582) 2,114; A 79.7 -0212) 54 
Tallahatchie . 31.6) .0215 8.7 9,217. .0070 2,944) 1,640) 237 Rhos 14,960) 0080 473) 1,720; B 82.8 -0104; 48 
Ee 17.5 -0120 4.7 6,016 .0046 1,386) 749| 164) aaa Nee 8,286, .0043 "7 1,763) D 78.4 -0059; 49 
| | 
ee ag 17.3 .0118 4.2 5,395 .0042: 1,065) 1,284) 164) a eee 9,062| .0048 pon 2,158) D 65.9 -0060| 51 
Tishomingo... ..... 14.9) .0102, 3.7 3,376 .0026) 1,191) 284 31| i See 6,200) .0033} 416) 1,676) F 64.3 -0045) 44 
Tunica........ , 22.2 .0151 6.7 8,849 .0067 2,565) 767) = Wl cavausen 12,998; .0069/ 585) 1,940' B 86.2 -0085) 56 
| | | | | 
* | | | s | 
a : 19.2) -0131 5.0 7,414, .0057 2,022 1,248 he ere. 10,711) -0057) 558) 2,142) D 6T.8 -0072| 55 
Walthall... ; 15.6, .0107 3.6 6,889 .0053) 487) 767 134) ¥ Ee spend 0052, 634) 2,746, E 83.0 -0063) 59 
Warren. ....... i 40.8} .0278 13.3 32,345 .0247 8,975) 4,245) a, eee 50,225) .0266) 1,231) 3,776) E 23.2 0263) 95 
Vicksburg , 33.0, .0225 11.4 31,180 .0239 8,161 4,245) 560} 2,716 G 45,875) .0243| 1,390) 4,024)......]...... -0238| 106 
| 
| 
Washington... 67.6, .0462 21.2 47,129 .0361 11,260 5,438; 1,220) 2,474].......... 65,302; .0346) 966) 3,080) B 52.4 -0374) 81 
Greenville... . 33.4) .0228) 10.8 35,205 .0270 6,529] 4,187) 836) 2,176 G 36,667) .0194) 1,098) 3,395)......|...... -0224| 98 
Wayne........ : 14.9) .0101 3.5 4,891 .0037 a13| 463) 74 © aes ennee 6,486; .0034; 435) 1,853) F 60.8 -0048; 48 
Webster... 11.7) .0080) 2.8 5,956 .0046 1,264) 410) 135 e aceenahet 8,437, -0045; 721) 3,013) F 69.2 -0052; 65 
| | 
Wilkinson... ...... 17.1, .0117 4.6 7,143 .0055 1,156) 143) 402! wie, Se 10,361; .0055) 606; 2,252) F 62.6 -0067| 57 
Winston... 19.4, .0132 4.6 7,606, .0058 1,480 839) 209) | eT 11,111} 0058) 573) 2,415) E 65.5 -0073; 55 
Yalobusha....... 16.5 .0113 4.5 7,025 .0054 1,355) 1,247) 268| © fascias 9,675| .0052} 586) 2,150) E 63.8 -0065) 58 
. Pres 36.9 .0252 9.9 16,669 .0127, 2,908 1,372, 819) Gstenkscon 22,000) -0121; 622) 2,319) B 68.8 -0149) 59 
Total Above Cities. | 438.7 .2095, 135.6] 472,203 .3617, 84,976) 53,438) 13,008 ee 548,941| . 2906 1,251) OI nis chesinse' .3137| 105 
lieiehdusieininessstete Ac” eee Re: as | ! — 
State Total........ 2,122.2 1.4486 569.61 1,086,286 .8320 241, 450! 130,318 33,168! Ce nencscass 1,524,366! .8069) 718|-2,676!...... 57.7 .9428| 7 65 
MISS1SS1PP1— Metropolitan County Area 
a er ae atte. enna | ee a eo fe , . ‘ro epee i | 
Jackson.........57] 128.0) “ae wd vidal 1011} — 21,472! saa ee 185,128) .0979) 1,446) 5,230)......)...... 0967) 111 
| | } | 
MISSISS1PP1—New Metropolitan County Area 
Nem gee ee 1 ee ~ | am 
Meridian Fae cles 163 66.0 oud oil 52,163 .0400 ical ‘an saa ee | 68,310 “a 1,035’ 3,634'...... | meee aa 87 
MISSISSIPP1—Multiple Cities 
| ee RS | | | | alte Shall | | 
Biloxi tie 3 ad ol wal 35,831 0428 = 10,303] 6,417) 1,801) = * I... —_ .0337, 1,078 sata oa ey .0378| 94 


“Withheld to avoid disclosure, © SM, 1949, Before using these figures, see explanation page 19. 
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Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


| 


1946 Retail Sales in Excess of $100 Million 

| 1946 Retoil Sales $50.0 Million to $99.9 Million 
Pe] 19.46 Retoil Soles $25.0 Million to $49.9 Million 
Fed 1946 Retcil Soles $10.0 Million to $24.9 Million 


Cat eT 


LOUISVILLE “Se 


S 


yer 


Covington 


Newport 
° 


KENTUCKY 


shlond 


K t N T U C K Y The “sm” symbols mark original, exclu- 

sive estimates by SALES MANAGEMENT 
City County City County City County 

Ashland cathawe ccd ames ees »++ee++Boyd eee ERE Ee eee eee Henderson Maysville 12. -escceseccccec+ +++ Mason 

Owe GOED 6 oe sc cecvtcenes Warren Hopkinsville ...:..cseccccsves Christian NE€WPOlrt -- +e. eee reece ee eeees Campbell 

BEETLE Ee Kenton Fo ee ae Fayette ig he city acne edi oe Daviess 

Danville ceCee ner heeneeeeneneeeh nn Boyle SRC nen eek o0 b.asine eee was Jefferson ere reer eres McCracken 

Pe Sveveteneetneteseusn Franklin ee ee ee Hopkins 
ee ee ee Harlan Mayfield ih ave o SkudbraPaw aie & eae Graves 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

6yD ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES ee es eee eee Be F nee = —. + 

FOUR STORE GROUPS | a. 

CITIES | (in thousands of dollars) 67D Net | Gross | Qual- 

Total | Families} Dollars ee ee Dollars Income) % | % of | ity of 

(in | &% (in (in % | | Furn.- fin % | Per | Per | Vole | of | U.S.A.) Mare 

thou- | of | thou- thou- of | | General | House-| Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 

sands) | U.S.A.) sands) sands) U.S.A.) Food Mdse. | Drug | Radio Code sands) U.S.A. ita | ily | Code | Force] tial Index 

Adair. . 16.6 .0113 4.1 4,098 -0031) 909 514 102 TE 5,320 .0028 320 1,298 E 77.0 .0046 41 
Allen 13.7 .0093 3.6 5,573 .0043 1,191 573 . &. 7,251 .0038, 529 2,014 E | 71.1 .0051 55 
Anderson 8.3 .0057 2.4 4,305 .0033 1,301 339 ° 100}. 6,615 .0035 797, 2,756 E 61.5 .0039 68 

| | } 

Ballard 8.7 .0059 2.4 2,907 .0022 752 ° 56 86 4,565 .0025 525, 1,902 D 67.3 -0031 53 
Barren...... 26.4 .0181 7.0 13,744 -0105 2,633 2,571 441 721 21.079 .0111 798, 3,011 B 62.5 .0122 67 
Bath 10.2 .0069 2.7 2,858 .0022 1,050 59 46 as 4,856 .0026 476) 1,799 D 71.7 .0033 48 

| | 

Bell. 42.9 .0293 9.1 20,327 .0156 5,767 3,307 519 1,171 27,430 .0145 639, 3,014 G 7.1 .0177 +60 
Boone 11.5 .0079 3.4 3,637 .0028 987 ° ° ea 5,584 .0030) 486 1,642, E 50.7 -0039 49 
Bourbon 17.3 .0118 5.0 10,513 .0081 3,165 795 260 see 13,735, .0072, 794 2,747' B 49.8 .0084 71 
Boyd 55 48.9 .0333 12.1 41,038 .0313 8,259 4,806 1,288 . ae 50,457 .0267 1,032 4,170 G §.2 -0293 88 
A Ashland 32.0, .0218 8.5 39,684 .0304 7,570 4,615 ° ° G 37,540! .0199| 1,173) 4,416)......|...... .0233 107 
RRS ee 17.5} .0120 4.9 13,122 .0101 3,276 2,719 419 833 19,954 .0106 1,140 4,072 D 33.3 0107 +89 
Danville. . 9.0 .0061 2.9 13,015 .0100 3, 227 2,661) ° ° 13,908, .0073| 1,545) 4,796) TS eres: .0079, 130 
Bracken 8.9 .0061 2.6 4,065 .0031 1,081 339 78 74}. 6,180 .0033, 694 2,377, D 63.4 .0038 62 
Breathitt....... 19.5 .0133 3.8 2,858 .0022 550 191 ws ° 4,618 .0024 237, 1,215 G 70.3 .0045 34 
Breckinridge 15.5 .0106 4.1 4,621 .0035 1,316 308 124 ° 7,199 .0038 464 1,756 D | 70.6 .0051 48 
Bullitt 0064 2.6 2,671 .0020 611 . ° ° 3,611 .0019 380 1,389. F | 53.8 .0028 44 

| | 

Butler 11.9 .0082 2.9 2,207, .0017 438 ° . . 2. 3,493 .0019 294, 1,204 F | 73.7 0031 38 
Caldwell 13.9 .0095 4 6,880 .0053 1,661 925 248 342). 9,540 .0050 686 2,385 E | 43.0} .0060 63 
Calloway 17.8 .0121 5.0 8,878 .0068 2,100 794 248 327]... 12,835 .0068 721| 2,567 E | 59.8] .0079 65 

| 

Campbel! 25 75.5 .0515 22.5 65,356 .0500 23 ,264 3,311 2,534 3,140}... 95,658 .0506 1,267 4,251 F §.2 0505 ves 
Newport 23.5 .0229 10.3] 43,789, .0335, 14,765 2,508, 1,609 2,833) 4H 41,741) 0221) 1,246} 4,053)...... |.-++-. 0257, 112 
Carlisle 6.4 .0044 1.7 2,367 .0018 783 309 57 a 4 3,400 .0018 531, 2,000, F 67.2 -0023 52 

Carroll. 8.0 .0055 2.41 6,353 .0049 1,270 427, 226s 208. 9,116 .0049' 1,140 3,798 E | 52.01 0050 91 


A See end of state ‘‘Metropolitan County Areas.” 
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1949. 


SALES MANAGEMENT 


y | 


Lexington, Ky. 


Kentucky's largest educational 
p> World's largest horse-sales center. a 


center. 
World’s largest loose-leaf tobacco Richest livestock and general farm- 
market. ing region in South. 


Manufacturing center for nation- Second largest retail and whole- 
> ally distributed products. sale center in Kentucky. 


Site of government hospitals and offices 
with multi-million dollar payrolls. 


Smart Advertisers Use . . . . LEXINGTON HERALD-LEADER 


Répresented by the KATZ AGENCY 


VEAL y er nae The “SM” symbols mark original, exclu- 
K E NT U CKY mca (Continued) sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE CVD ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
Paes > — Se irene aoe _| SaLEs _ ; Sa a 
COUNTIES Nl - | | | | FARM | 
FOUR STORE GROUPS | | a 
CITIES (in thousands of dollars) Net | Gross Qual- 
Total | Families} Dollars sie ce aa ee = SM | Dollars income! % %, of | ity of 
(in | &% (in (in ‘ | Furn.- (in % | Per | Per | Vole | of |U.S.A.| Mar- 
thou- | of | thou- thou- | of General | House-} Volume thou of | Cap- | Fam-| ume | Labor] Poten- | ket 
sands) | U.S.A.! sands) | sands) (|U.S.A.| Food Mdse. | Drug | Radio Code sands) | U.S.A.) ita ily a Force} tial | Index 
— — _————— a RS — } i ‘Soon -_-_ Oc 
I is isa Gatanieat 22.0 .0150 4.7 6,542 .0050, 1,959) 1,219) 79 . See 9,568, .0050 435 2,036) F | 49.0 0070 47 
a 16.7 .0114 = 3.6) 92,811 .0022 517| 200, * | _ ee 3,851 0021) 231 1,070} E | 83.6] .0040 35 
Christian......... 40.4 .0276 11.6 17,661 .0135 4,309 3,262 474 PS cos reaee 23,791) .0126) 589; 2,051, C | 41.1 -0159 58 
Hopkinsville. .... 14.5 .0099 4.6 17,502 .0134 3,212 " 441) aS 14,893) .0079! 1,027| 3,238)......|...... -0100 101 
| | 
Clark. ° 17.8 .0121 2 13,133 .0101 3,118 1,132! 362) ee 18,670, .0098 1,049, 3,457; C | 42.0 -0104, 86 
ee 20.6 .0141 3.8 3,335 .0026 721 456) = * | 4,286, .0023| 208) 1,128 F | 72.2} .0048 34 
Clinton. ..... ; 9.1 .0062 2.1 2,127 .0016 31, 162! 56 ie eee 3.058) -0016 336, 1,456) | 81.0 -0025 40 
| | | } 
Crittenden : 10.9 .0074) 2.9 4,430 .0034 1,238) 396) 147 iy a 5,637 .6030! 517, 1,944, F | 49.9 -0040, 54 
Cumberland. ..... 9.7 .0067 2.2 2,605 .0020 250 397 ” we RSS 3,387, .0018 349 1,640 F 78.1 -0028; 42 
Daviess dates 55.2 .0376 15.5 46,365 .0354 10,364, 7,044, 1,771 fee 60,830 .0322 1,102 3,925 B 25.4 -0342, 91 
Owensboro 31.9 .0218 9.5 42,748 .0328 8,690 7,044) 1,718 ° H 39,365) .0208) 1,234, 4,144. 5 ee 0246) 113 
| | 
Edmonson ousaa 9.8 .0067 2.3}. 2,048 .0016 189) ea ° aa ee 3,175; .0017, 324) 1,380, F 72.1 -0027, 40 
aa 7.2 .0049 1.5) 1,286 .0010 141 133! 2 wae - Sere 2,395 .0013; 333 1,597, F 85.8 -0019 39 
Estill. . ae 15.3 .0105 3.4 5,622 .0043 1,489 220 203 ee 8,177) 0043) 534! 2,405 F 47.2 -0055 52 
ef 
Fayette. . 158 88.9 .0607 26.5} 125,154 .0958 22,872 17,901 5,285 8,600}...... _ 144,196 .0764; 1,622| 5,441 B 12.8 -0791 130 
@ Lexington. ... 58.6 .0400 18.0) 121,274, .0929 21,406 17,901 5,285 8,600) E 91,650! .0485) 1,564; 6,092,....../... we. .0601, 150 
Fleming eee 12.2 .0083 3.4 5,273 .0040 1,380 514 124 _ =e 7,575 .0040 621 2,228 C 69.6 -0049 59 
Floyd , 47.6 .0325 9.6 15,960 .0122 5,078 3,704 146 Es Seven 23,857, .0126 501 2,485 G 27.3 -0165 51 
Franklin 23.3 .0159 6.8 19,549 .0150 5,861 2,294 520 944)..... : 25,326 .0134 1,087 3,724 D 21.8 .0144 ‘91 
Frankfort... ... 16.2 .0110 5.0 18,063 .0138 5,218 2,293 519 944 H 16,184 .0086 SOG) Bie le wacsntoenaces -0106 96 
Fulton. . 15.1 .0103 4.2 11,958 .0092 3,213 823 us WR oo aiessa 16,182, .0086 1,072 3,853 E 37.7 -0091 88 
Gallatin . 3.9 .0027' 1.11 1,891 .0014 | Fae eS OS 2,541 0013 652 2,310 F | 60.9' .0016 59 
@ See end of state ‘New Metropolitan County Areas.’’ *Withheld to avoid disclosure. Before using these figures, see i on 
© SM, F 


tops all cities east of the Mississippi River 
for two successive years in percent of bank 
debits increase in comparison with year 1940.  * 


Daviess County, third in Effective Buying Income in Kentucky outside Cincinnati area. 


WOMI TOPS ALL IN LISTENERS! 


ha , ' A Conlan survey made in December, 1948 revealed Radio Station 
the United States showing the greatest gain over 1940 in volume WOMI’s listener supremacy had gained in 1948 over 1947. The 


[In 1948, as in 1947, Owensboro was again among the 25 cities in 


of check payments. Gains shown in Kentucky follow: leading stations compare in Owensboro as follows: 
: Evening Afternoon Night Entire 
Owensboro ........ .. 349% ee ee tteeeees $1% cone +2 =. 
4 re a a ’ é 
| ... 196% D City .. 94%  C Station ......... 678 13:86 13:26 24.7% 
Population gains since 1910 have been among largest percentwise in nation. 
The Owensboro Messenger na ag MALL THE OWENSBORO INQUIRER 


MORNING W 4s M I EVENING 
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KENTUCK Y — (Continued) 


The “SM” symbols mark original, exely. 


COUNTIES 
CITIES 


Grant 
Graves 


Hardin. 


Henderson....... 


Henry.... ee 

Hickman.......... 

Hepkine........... 
Madisonville. . 


ALouisville 
Jassamine 


Knott 


ae 
Lewis 
Lincoln... 


Livingston......... 
Logan 
Lyon 


McCracken...... F 
Paducah........ 


Marshall.......... 
Martin 
Mason.... 
Maysville... ... 
Se 
Menifee......... 
a 


Metcalfe. ... 
Monroe.......... 
Montgomery. . 


Muhlenberg. .... 
Nelson 


POPULATION 
ESTIMATES 
1/1/49 
Total | | Families Doilars 
(in % | (in (in 
thou- | of | thou- thou- | 
sands) _—— sands) | sands) 
10.8 .0073 2.8 4,875, 
9.5 .0065 2.7 5,352) 
32.0 .0219 9.2] 17,532 
10.6, .0073 3.3] 13,955 
15.9 .0108 4.2 5,065, 
10.8! .0074 2.8 2,810 
21.7 .0148' = 4.9 6,099 
5.8 .0040 1.5 2,283 
32.1) .0219 9.0} 16,977 
62.8 .0428, 13.5] 39,375 
| | 
13.4 0092; 3.9} 11,562) 
15.3) .0104 4.0 5,065 
32.5) .0222! 9.4) 19,021) 
21.6, 0147, 6.7] 18,925) 
12.2! .0083 3.6 neal 
7.3 .0050 2.0 3,097) 
38.8 .0265 10.8] 20,773 
12.0, .0082 3.8] 13,959) 
} | 
13.0 .0089! 2.7 2.300 
478.6) .3267/ 142.8] 491,434| 
370.4) .2529} 110.7] 464,405 
11.5) .0078 3.2 osm) 
ee 
21.7, .0148 4.7] 10,386 
102.6, .0701/ 30.6] 91,991 
66.5} .0454| 20.5] 74,881 
17.7 0121 3.3 2,084 
~ 
24.5, 0167, 5.1 6,686, 
9.5 .0065 2.8 3,534 
22.0 4.8 6,200 
13.6) 0093} 3.0 3,335 
8.7| .0059 1.8 2,367 
10.0 .0068) 1.8 1,715 
| 
36.2) .0247 7.2] 12,244 
13.6 .0093 3.4 2,701 
17.5, .0120, 4.1 6,146 
7.8) .0063 2.2 1,922) 
21.1) 0144, 4&7 9,846 
8.1) .0065 2.2 2,509 
| 
56.0 .0383, 16.2] . 53,497| 
41.0, .0280 12.2} 50,102! 
17.0, 0116, 3.5] 5,114 
10.0 .0068. 24 3,335, 
| 
30.0) .0205 7.9] 17,008) 
12.6| .0086 2.5 1,954) 
16.2) .0110 3.8 6,987, 
at .0096 3.8 sad 
9.2) .0063 1.6 1,270 
19.4! 0133, 5.4) 14,309) 
11.2) .0077 3.5] 13,721 
8.6) .0058 2.2 2,764 
4.4| .0030 1.0 1,032 
13.9| .0095 3.8 7,734 
9.7 .0067) 2.6 1,540 
13.9} .0094 3.4 3,027 
11.9) .0082 3.3 8,216 
13.1) 0089 = 2.8) 2, 510) 
32.0) .0219, 7.9] 15,356 
18.1) .0123 4.6 


of | 
U.S.A. 


sive estimates by SALES MANAGEMENT 
RETAIL SALES—1948 WHOLE-| — EFFECTIVE BUYING INCOME—1948 wiht. 
ESTIMATES pe ESTIMATES CONTRO 
aed FARM | 
FOUR STORE GROUPS 
(in thousands of dollars) a. aoe | wot hae 
na aA : fncome 
) Furn= (in | % | Per | Per | Vole | of |U.S.A.| Mar 
| General | | House-} Volume thou- of | Cap- | Fam- | ume | Labor} Poten- | ket 
Food | Mdse. | Drug | Radio Code sands) U.S.A.| ita | ily | Code| Force} tial | Index 
ee) cee ee 

1,300 ee a ee 7,251 .0039| 671| 2,590) © | 68.7] 0045) 62 

1,191 Ses Pee 7,436, .0039, 783| 2,754, D | 68.3] .0045 63 

3,965 1,601) 385  922).......... 24.016 ov27 751| 2,610, D | 47.1] .0148 68 

2,712) 1,528) * | 92a] 4H 12,801 0068) 1,208 a Pons SEM 081) 111 
721| Tn | 6,789 .0036) 427/ 1,616 E | 74.9] .0081| 47 
689 se) eee 4,312, .0023} 399) 1,540) E | 81.4] .0033, 45 

2,288 a a 9,396 .0050) 433 118 F | 37.6] .0069 47 
517 ee Sh | OR ua 3,361, .0018 s79 2,201 F | 64.6] 0022 55 

3,385 $25} 327,208)... 22,480, .0119, 700) 2,498) D | 28.2] 0142 65 

7,978, 5,262) 666, 1,710).......... 38, 501 - “— 2,052 G | 5.3] 0278 65 

| 

2,899 624) 282) B2BF.......... 14,806, .0079| 1,105) 3,796, C | 61.4] 0085 9% 

1,268 844260) 33}........ 7,397 .0039, 483 1,849 D | 75.6] .0052 50 

5,047 1,360 B45] S40}... 24.472, .0129| 753| 2,603) © | 35.3] 0153 69 

5,008 ° * | go] #H 18,835 .0100/ 872| 2,811/......|...... 0123, 84 

| a 

1,301 162, 1158] 108)... 8.349 0044, 684) 2,319 C | 68.0] .0051 61 
689 . 46} 108)... 4.685 .0025| 642] 2,343, & | 70.3] .0030 60 

5,046, 2,337, 9497, 768)......... 28.144 0149) | 725) 2,606) E | 27.6] .0175 66 

2,821, 1,602 282 654 12,243, .0064) 1,020) ws cecudubinaaied 0081 99 

| | | | 
188 2) ERPS: 2,846 .0015' 219] 1,054) F | 76.6] 0031, 35 
112,201, 66,311, 19,056 29,157).......... 735,285, .3893| 1,536 5,149 C | 2.6] .3729) 114 
103,702, 65,981 18,682) 28,804, C 625,232| .3310| 1,688] 5,648),.....|...... -3228| 128 

1,708) 514,124 Ne eiceastan 9,077, .0048| 789 - 67.0} .0056| 72 

| | 

1,991, 1,249)  —_— 13,377, .0071| 616) 2,846) 42.1 | .0089, 60 

29,776} 7,411| 3,079} 4,848).......... 146,718| .0776| 1,430, 4,795 F | 3.8)  .0739 105 

24,871 7,239] 2,585 4.770] H 93,765} .0496| 1,410| 4,574|......]...... 0511) 113 
360 308) * | ee: 2,726 .0014) 184, 826 G | 48.0] .0036| 30 

| | | | 

2,380) 456) 78,148)... 8.587, .0046) 350] 1,684) G | 46.3) 0072, 43 
627 338) 101/193}... 4,432) .0023| 467| 1,705, E | 65.3] 0023, 51 

1,567 -  —— |e 9,116) .0048) 414 _" F | 54.3] .0068| 45 

| 
| | } 

1,128 132! ° | “al ees 4,830, .0026, 355) 1,610, F | 65.0}  .0038) 42 
753 a oS) Sa 3.704 .0020| 426| 2,088, G | 44.9] .0027 46 
" . . hades 2,290 .0012| 229 1,272, G | 73.9] 0024 35 

| 

3,119} 2,264) 124,743)... 18.564 .0098) 513| 2,578, G | 23.0] 0127) 51 

1,081| | ea as eee 4,340 .0023, 319 1,276, E | 62.6] 0036, 39 

1,519) 646) 102, GO}... 7,927, .0042) 483) 1,933, D | 65.5 .0059' 49 

} | i 
329) - 84 “Mes 3.205, .0017} 422| 1,498) F | 69.6 | 0024) 48 

2,382, 1,991) et} fl, 12.756, .0068] 605} 2,238, D | 64.1] .0085, 58 
580 220, * eae 3,399, 0018) 420, 1,545 F | 63.1] 0026 47 

| | | 

11,706 = 7,875, 2,168 2,997)......... 59,305, .0314 me 3,661, F | 12.1] 0356) 93 

10,631, 7,575, * | 2,997] G 50,468} .0268| 1,231] 4,137|......|.----- -0305| 109 
972) 514) * ne ee 7.582, 0040, 446) 2,166, G | 25.8) .0055, 47 
783) | ee 5,055, .0027) 506 - E | 60.6 - 51 

} } | 

3,368, 1,719 «= 843, st... 23,301, .0123 rm 2,949, B | 50.0} .0142 69 
830 a fF eo 2.912) 0016, 231/ 1,165, G | 78.2} .0030' 35 

1,567 647,124,219}... 8,932 .0047/ 551, 2,351) D | 55.6) 0062 56 

| E | 

1,238 _. aa eee 6,338 .0033| 450) 1,668, F iy port - 
580 ms» <S 3 RES 2,026) .0011) 220, 1,286 G | 72.8) .0021 

3,699, 2,395, 9 305,736)... 21,303) .0113) 1,098! 3,945, B | 39.5] .0116) 87 

3,336 ° 305 gh MERLE 12, 101 -0064| vata $,457|......]--+00 0079) 103 
470 ° a Se 3.668, 001s] 426 1,666) E | 65.7) 0027 47 
328 ° ° WO a seacens 1,285) .0007| 292| 1,285) G | 71.4) .0012) 40 

1,567 573) 250,288)... 10,705, .0057| 770) 2,817, © | 52.9 ” 68 
251) 133 ° i, PaaS 2.026, 0011) 208) | 779 F | 84.5] .0023) 34 
438 647 56 «RES: 3,851, .0020) 27, 1,133] E | 77.0) 0086) 38 

1,832, 1,352) 227,316)... 10,665 - “7 3,232 49.4} .0063) 77 

| 
423) 191 ° _ Seem 3,851! .0021) 294) 1,375) F | 83.8] .0034) 38 

3,150, 1,806 180 383).......... 20,377 .0108} 637] 2,879) E | 32.2)  .0133) . 

1,630 844,181,219}... 9,660 .0081| 534) 2,100] C | 50.5] .0068 5 

| | | 


A See end of state “‘Metropolitan County Areas.” 
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sive estimates by SALES MANAGEMENT 


———__, 


Ay RETAIL SALES—1942 as EFFECTIVE BUYING INCOME--1948 ADVERT eine 
YD 1/1/49 ESTIMATES ESTIMATES CONTROLS 
ate ‘ion SALES | __ ) eee - a 
COUNTIES | | | FARM 
FOUR STORE GROUPS ors | 
CITIES (in thousands of dollars) CyD Net | Gross " Qual- 
Total | | Families Dollars Ak a Dollars | | Income} % Yo. Of ity o 
(in ye = (in | | Furn.- (in | Y | Per | Per | Vole | of | U.S.A.| Mar. 
thou- | thou- of General | | House- | Volume ou- | of | Cap- | Fam-| ume |Labor} Poton- | ket 
sands) usa p-. A sands) U.S.A. Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code| Force} tial | Index 
Ss awiciead = ee ee ee eee eed “aterm | 
Nicholas 7.5) .0051 2.1 3,494 .0027 972 397 78 ° 5,439 .0029) 725) 2,590, D 71.2 -0033 65 
Ohio.... 19.2, .0131 5.2 6.305 .0048 1,301) 455 181) Me csascehon 8,350 0044) 435 1,606, E 62.2 -0063, 48 
Oldham 11.2) .0077 3.2 3,287 .0025 987) 133 ° - 5,081) ~] 454) | E 49.0 0036) 47 
| 
Owen 8.0 .0054 2. 4,130, .0032 972 397, 101 93}. 6,100 .0032! 763) 2,542) D 78.2 -0036 67 
Owsley 6.9| .0048 1.5 1,126 .0009 142 ° ° e 1,879) -0010) 272| 1,283) G 82.5 0017; 35 
Pendleton 9.0) .0061 2.7 4,319 .0033 1,301 191) 79 . See 6,509 _ 723) a D 69.3 -0039, 64 
| | | | 
Perry.... 42.9) .0293) 8.4 24,233 0186 | 3,369 3,101 463' ° 31,387 .0166 732, 3,737, G 22.5 -0197, 67 
Pike.... 68.5) .0467) 13.5 24,422, .0187) 4,984| 3,175 282 848 27,262 0145) 398 2,019, G 37.3 -0222 48 
Powell 5.8 .0040 1.3 890 .0007 266) . ad ° 2,025 .0011) 349) 1,558; G 63.0 -0016 40 
Pulaski... 33.6, .0229 od 13,181 .0101 2,743 1,411 361) 735) 17,691, .0093 527, 2,211) D | 59.8 -0123, 54 
Robertson 3.0} .0021 8 1,270 .0010 422 eT . ° 1,906 .0010 635) 2,383) F | 77.8 -0012) 57 
Rockcastle 15.6 .0106 3.6 3,332 .0026 783 309) 57 ° 4,537, .0024 say 1,260 F | 62.6 -0041| 39 
Rowan 10.9} 0075, 2.4) += 4,783 .0037 ‘1,504 45 OC~« | 6,100 .0033 560 2,542 F | 45.3| .0043 57 
Russell. 13.0; .0088 3.0 2,583 .0020 283 192 46 ° 3,268 .0017, 251; 1,089 E | 82.5 -0032, 36 
Scott... 13.9) .0095 4.0 8,630 .0066 2,101 426 260 stg) 12,425) 7 894, 3,106 B | 56.6 -0072 76 
| 
Shelby. . 17.8 .0122, 5.1 11,021, .0084 2,461 1,191 261 Si icdacess 15,719 .0083, 883) 3,062) B | 58.4 -0091' 75 
Simpson 10.8, .0074) 3.0) 6,685, .0051 1,347 794 248 ee 8,669, .0046, 803 2,890) D | 60.5 -0053 72 
Spencer 5.5 .0037 1.4 2,039 .0016 517 514 .. 7 . 3,426 .0018 - 2,447) E | 75.4 0021, 57 
| 
Taylor. . 13.9 .0095 3.6 5,882 .0045 1,160 824 124 171 8,721 .0046 627 2,423, E 62.6 0056, 59 
Todd... 13.7, .0093 3.7 4,713 .0036 1,380 455 124) 133 6,708, .0036 490 1,813 D 65.0 -0047, 51 
Trigg. . 10.3, .0071 2.6 3,208 .0025 800 383 102 ° 5,226) -0027) 507) 2,010 E | 71.4 -0035, 49 
Trimble 5.0 .0034 1.3 936 .0007 141 . . . 2,050 .0011 410, 1,577, F | go.2| 0014 41 
Union. 18.4 .0126 5.0) 8,258 .0063 1,882 925 282) 376} 11,803 .0063 ot 2,361, D 41.6 -0076 60 
ee 36.7, .0250 10.3 27,175 .0208 5,226 4,122 955 ee 32,746 .0174 892) 3,179 B 40.4 0199 80 
Bowling Green...] 20.0! .0136 6.2] 26,523 .0203 4,731 ° | * | * H 18,520, .0098 " a Sa .0137| 101 
| | ! | 
Washington 12.3 .0084 «= 3.1] S547 .0042 ‘1,268 ee ee ee 6,854 .0036) 857; 2,211| D | 71.1] 0047 56 
Wayne.. 15.5, .0106 3.5 4,106 .0031 768) 280 =. § ° 5,227 -0028 337| 1,493, E | 72.1 -0045 42 
Webster 17.5 .0119 5.0 8,559 .0066 1,661 676 248 193 11,657 .0061 ” 2, os E | 39.1 .0074 62 
Whitley . 29.7 .0203 6.7 15,262 .0117 2,978 1,632 aa 606 19,676 .0104 662 2, oar] F 32.7 .0128, 63 
Wolfe 7.9 .0054 1.6 1,175 .0009 298 133 | ° 2,381 .0013') 301 1,488 G 75.9 .0020 37 
Woodford 11.4 .0078 3.1 6,337 .0049 1,849 220 = ee 9,249) 0049 «811, 2,984 B 50.6 .0055 71 
Total pon Cities. . 749.0, 5113) 225.7] 972,546 .7449 221,898 124,122 31,426| 62,178} ig miatedbiedeine 1,099,246 .6819) 1,468, = ee eee .6167, 121 
i i | ——EEE 
cies anual Nani | | | |—_—_|___|__ 
Stale 0 2,798.7,1.9104 734.4] 1,721,0111.3182, 406,285) 202,872) 52,583) 80, 1641 Cs aanaa ei 2,386 ,573,1.2634) 853) 3,250 rye : 36.51 1 4092 74 
KENTUCK Sams Metropolitan ee Areas oa 
| | ae eek CA Ge ee io | 
Ashland, Ky.— | | | 
Huntington, | | | | | 
ere 55}; 202.8 +1383) 53.9} 167,610 .1283 35,820 23,546, 4,818) 10,613].......... 238,897, .1265, 1,178 4,432...... ee 1293, 93 
Louisville . 68) 566.9) .3869, 169.1 545,158) — 125 ,684 71,179) 20,117) 31,767).......... 810,442; .4290 1,760 4,793)......|.....- 4171 108 
KENTUCK Y—New Metropolitan County Area . — 
— | —= = — -— =" ; _% ee ——— 7 = — ——_— ¥ i ; i -_ ———————————— — 
Lexington. .....158 88.9, .0607 26.5) 125,154 .0958 22,872 17,901) 5,265; 8,600]......... 144,196, .0764) 1,622) 2 | ee Are 0791, 130 
} | | 
TENNESSEE — Counties and Cities 2. 7 
City County City County City County 
GR aE a EA PARLE Sullivan EMCEE OIC TE CL Carter Maryville .....---.+s+++seeeeees Blount 
oe  MEREREEET ETAL Te Hamilton Greeneville .....02+esccceccssces Greene Memphis soncedsecessese 59 eeee 
RUBSMOVENG se cccccvccectces Montgomery ee POLL Murfreesboro ....------++++: Rutherford 
Cleveland Te eee eee Bradley Johnson City «.-.cccscccees Washington TE CP PCC ee Davidson 
ED “\¢ Uiacaie cw bean kev edeeant Maury NEE Scab vaNwedsestcceteeed Sullivan Oak Ridge ....--+---.seeeeees Anderson 
Dyersburg ee ee ee Dyer EE SEY a EE ee Knox 
7 2 Sees De ty ae Sh 4 a eX aoe er | | pe 
Anderson.......... 56.0 .0382 13.0 26,012 .0200 11,726 2,515 755| 1,005).. 55,768 .0295) 996 4,290 G | 24.2 0284 m4 
Oak Ridge....... 36.1] 0246, 9.8] 18,852) .0144 10,086 1,885) 550, 755) H 42,315 .0224| 1,172| 4,318)...... |... 0204| 83 
Bedford........... 24.2, 0165 = 6.9} 11,405 0087 2,701 986, 301) 407).......... 18,963, 0100 784) 2,748) C | 40.6 .0109, 66 
Benton... 12.2, .0083 3.3 3,443 .0027 1,219 269 100! iwenaee tea 5,595, .0030, 459) 1,695| F 62.3 _ 48 
Bledsoe........... 8.6 .0059' = 1.9 1,697 .0013 521 ht 2 ee 2,798 .0015| 3251 1,473 F | 60.0] 0022) 37_ 
Withheld ‘to “avoid disclosure. © SM, 1949. Before using these figures, see explanation page 19. 
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A 


SS fy 


a good market 


DESERVES A G 


YN ME 1946| 558,740 
FAMILIES | 659,470 


Namiiaiae 94?) §=©6$2,350,296,000 
ation 1948 $2,430,737,000 


a 


The only radio station serving and selling INCORPORATED @ ESTABLISHED 1922 
all of the rich Kentuckiana Market Aouille 2 


*® Figures given for Kentuckiona include oll 50,000 WATTS * 1-A CLEAR CHANNEL * 840 KILOCYCLES 
counties in which WHAS gives 50%-or- 
better BMB daytime coverage. ‘Radio Fam ’ ‘ ; 3 
ilies” from BMB 1946 and 1948 stotistics. Victor A. Sholis, Director J. Mac Wynn, Sales Director 
“Ne . 
st Effective Buying Income” from Soles REPRESENTED NATIONALLY BY EDWARD PETRY AND COMPANY 


Management Survey of Buying Power 
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HERE'S HOW YOU CAN COVER THE NASHVILLE MARKET AREA 


Nashville's retail trade area includes 51 counties. You can see that 
WSIX's daytime audience map covers 60 BMB counties with 25 


per cent or better in 48 of these. . . 


. Add to this the even more 
intense penetration shown by mail pull and field strength facts 


(we'll send them at your request), and you have proof that WSIX 
gives you the Nashville market... . 
after year for a share of the $654,888,000 
in retail stores alone. Why not see what WSIX can do for you? 


Sponsors count on WSIX year 
spent yearly here 


Figures in counties indicate the percentuge MARION aa. 
SUMMARY DATA—DAYTIME of radio families theft comprise three stotioa ( GRavson uaRut UNCON 
Tabulation by the KATZ AGENCY, INC. audience tm the county.” ~ MART TAYLOR 2 CASEY cast 
otn HOPIUMS } ume GREEN 
= f " PULASKI 
| BMB | 1946 |BMB Station mnasac i “BERG 
County | Radio | Audience a met 
| Units Families | Families eau. > e ‘YON \wtu CALFE wusseit 
ano \ «tn 
- CumeER- WAYNE 
Home City m . 
Nashville 83°, | 47,850 39,810 Ged" | caaves | aut ‘ ano RY: ' 
Home County WICK. 0 
Davidson 85° | | 67,540 | 57,610 — - SOM 
Percentage Levels | 
80% andover | 11 | 98,290, 83,520 On 
70% ” | 16 | 107,030 90,130 WEARLEY monean 
60% ” = | 20 128,750 104,010 au 
50% ” . | 29 159,060 120,030 u _ 
40% ” * | 35 | 180,260) 129,760 GIBSON : 
30% ” . 43 195,490 135,120 ROANE 
23% = 48 (216,800 140,900 e wi O 
20%" * 49 | 224,490| 142,470 T. ; E 
10% ” . 60 (252,610 146,690 LMOERSO RHEAS «, 
MADISON 0 ‘yy ' 
oa t - 
Complete BMB County and Ay cniet 
City Data available 0 MARION Y namit. a, POLI 
on request. - 
LAUDERDALE | ume. | MADISON JACKSON J |ateowy o pMUR! fA 
ofiTen messee's BMB Audience Map based on Study No.1 Daytime March, 1946 
WSIX gives you The NOS, ee ft Capital City National Representative: The Katz Agency, Inc. 
all three: MARKET, s bul } 5000 Watts @ 980 KC @ ABC 
NASHVILLE } 1; aun mt funn ny | TENNESSEE 
COVERAGE, ECONOMY Loni MMH and WSIX-FM e® 71,000 W * 97.5 MC 
anit ua 


EN N ESSEE— - (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES ns wcoul cummae: tee Ieee Gs EK Ee ee 
| FOUR STORE GROUPS a a _ | 
CITIES | (in thousands of dollars) CyD Net Gross | Qual- 
Total | Families} Dollars | nie s x Dollars Income) % | % of =e a 
(in % | (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A. 
thou- ef | thou- thou- of | General House- | Volume thou- of | Cap-| Fam-| ume | Labor] Poten- | i 
sands) a sands) | sands) U.S.A.| Food Mdse. Drug | Radio Code sands) U.S.A.) ita ily | Code | Force} tial | Index 
—_—______] -- — Sentai ‘steam ewe: 
Blount. . 50.2/ .0343 12.0] 20,904 .0160 4,960) 2.612) 502} 853]... 27,867; .0146| 551| 2,306 E | 22.6| .0190| 55 
Maryville 10.2 70 3.0 15,740 .0121 2,407 . 458) a 10,881) -0057) 1,067| 3,627)...... ree .0079 113 
Bradley. ... 34.7| .0236 8.9 13,720 .0105 3,367| 960 425 iinet’ 20,828! 0111) 600 2,340, E | 24.5 .0134 57 
Cleveland. 17.8) .0121) 4.9 12,061 .0092 2,701) 960 ? ° H 14,921! ‘aes ”" ree liana’ -0091) 75 
| 
Campbell. . 33.0; .0226 7.3 12,088 .0093 3,400 1,447; 202 a 27,206 -0144) 824 3,727, F | 19.6 .0145, 64 
Cannon. . .. 10.0) .0068/ 2.5] = '1,714 0013 341 128=CO* fh eS 4,352, 0024 435 1,741| F | 78.5] .0030 44 
Carroll... 28.0) .0191 7.7 8,565 .0065 2,407 1,012 223 ee 16,165 .0085 577 2,098 D | 62.0 0100 52 
| | | ] | 
yas 38. 9 -0266 8.9 14,324 .0110 3,205 2,048 324, Se 27,761 .0146 714) 3,119) F | 18.3 .0159 60 
Elizabethton 14. 6 -0100) 3.6 11,760 .0090 2,082 4 =a i) er 12,124) .0064 830) 3,368)......]...+-- .0079, 7 
Cheatham. ... 9. 2| 0062 | 2.3 2,577 .0020 846 ° *. 4 eo eG anes 4,974, .0027| 541) 2,163) E 66.9 -0032 52 
Chester...... 1. 4 0078 2.7 2,870 .0022 1,040 294 99 af, Srersee 5,907 .0031 523, 2,188} E | 65.8 .0038 49 
| | | } | | | 
| | | 
} | } | | 
Claiborne 25.2) .0172 5.6 4,471 .0034 683 204 45 i isisieaoe 9,015, .0048 358 1,610) D | 62.0 .0069 40 
ae 8.8) .0060 1.9 1,370 .0010 293 129 . © kena andes 2,798 .0014 318 1,473) F | 76.9 -0022 37 
Gecke....... 23.3, .0159 3 6,151 .0048 1,367 678 246 Ee es 12,434) -0066 ” 2,346) E 59.9 .0079 50 
} | | 
Coffee. . 28.3) .0193 7.4 7,472 .0057 2,212 269, 246) Se 19,274) .0102) 681| 5.008 E | 45.5 .0107, 55 
Crockett... 17.0; .0116 4.6 4,780 .0036 1,692 538 145) m Reedetite 9,637, .0051 567, 2,086) Cc | 76.5 .0060 52 
Cumberland. . 16.3, .O111 3.8 4,226 .0033 1,398 435 4 au See 7, 461) 0040) bee ie F | 47.6 .0052 47 
| 
Davidson........79] 293.5 .2004 83.3} 313,470 .2401 67,620 44,139; 10,688) 22,210).......... 400,606 .2121| 1,365) 4,809) c | 4.4 2182 109 
ANashville 179.8] .1227| . 54.3] 277,735 2127, 54,843} 41,970] 9,547) 21,248] D 247,875) — 1,379) 4,565|...... Laas 1540 126 
Decatur.... 10.1) .0069) 2.5 2,333 .0018 602 205 67 * Resse asta 5,285) . 523, 2.504) F 61.5 .0033 48 
De Kalb....... 12.9) .0088 3.2 3,280 .0025 813) 384 i Sicscavesue 5,914 .0031) 458 1,848) E | 76.6 .0041 47 
} | | 
| } 
CO ee 18.2) 0124) 4.8 7,620 -0058 1,822 628, 167 296! ore 13,368 .0071| 735! 2,785 E | 46.9 0078, 63 


A See end of state ‘“‘Metropolitan County Areas.” 
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NIGHTTIME RADIO FAMILIES—19¢ per 1,000! 


This is the lowest cost for any 50 KW station in the 
nation. The figures are obtained by applying 1946 BMB 
coverage data against WSM’s current hourly rate. 


WSM daytime coverage costs 20¢ per thousand radio 
families. That’s the nation’s fifth lowest 50 KW cost, 
bettered only by New York and Chicago stations. We'll 
be glad to send you one of our coverage maps showing 
where these families live. 


These BMB based figures are the only yardstick of 
this nature that radio has. For further evidence of what 
WSM can do with its low cost coverage and its talent 
staff of more than 200, let us build you a show for 
spot coverage of the rich mid-South market. 


50,000 WATTS e CLEAR-CHANNEL e 650 KILOCYCLES e NBC AFFILIATE 
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MORE or your Radio vi = 


Of the 3 major power stations serving the Knoxville market 
WIBK gives you the greatest morning audience per advertising 
dollar. For example, based on the 250-time minute spot rate, 
WIBK delivers 128%, station A — 109%, and station B — 74%. 
WIBK city listeners have money to spend — only 6% are colored 
and the rest, 94%, make up your mass buyers in this thriving 
metropolis. WIBK rural listeners spend plenty, too. They sent 
in 10,000 pieces of mail from 411 communities in Tennessee and 
surrounding states in 86 days last fall— a powerful indication 
of listener loyalty! (Economic breakdown based on U.S. 16th 
Housing Survey; listener survey by O’Conner — 300 calls per 15 
minutes — subscribed to by 4 out of the 5 Knoxville stations.) 
Send for the complete WIBK story before you buy Knoxville. 


WIBK cctsoevrnoweasrncc. KNOXVILLE 
INDEPENDENT BROADCASTING CO. 


-_-- 


EN NESS E E ose (Continued) : i a = . The “‘SM’’ symbols mark original, exclu- 


—r en ae _sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES 6yD SALE PM | ADVERTISING 
1/1/49 ESTIMATES ene ESTIMATES CONTROLS 
COUNTIES — — 2s ‘eer ercnane: i | an 
CITIES | | poe "(in thousands of dollars) aaa | 
ITI : n thousands jars) Net | | Qual- 
Total Families} Dollars iain i. ns YD Dollars | Knead % 1% of ‘iver 
(in % (in (in | % | | Furn.- (in | Per | Per | Vol- | of | U. S.A. | Mare 
thou- of thou- thou- of | | General House- | Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food | Mdse. | Drug | Radio} Code sands) U.S.A. ita | ily | Code| Force} tial | Index 
Dyer pace 37.8 .0258 10.1 21,284 .0163 3,954 1,370 535 WE Keceseges 29,844 .0158 790 2,955 B 50.0 0180! 70 
Dyersburg 14.4, .0098 4.3 16,027, .0123 2,992 1,217 368 764 H 19,895; .0105 1,382) 4,627)....../...... -0109, 111 
Fayette 29.6 .0202 7.1 5,564 .0043 1,219 474) ” O Biseevecacs 11,191) -0059 378 1,576 B 84.6 -0082) 41 
| | | 
Fentress 13.8) .0094 2 3,361 .0025) 212 332 ° ae ae 5,900) .0031, 428 2,107, G 47.8 0042) 45 Ki 
Franklin 25.2) 0172 6.1 8,369) .0065| 1,513 1,038) 202 eee 15,854) .0084) 629| 2,599, D 47.1 -0096 56 
Gibson 48.4| .0331, 13.2) 18,433 an 4,734) 1,536 580, 476)... 27,366) .0145| 565| 2,072) B | 58.5] 0181 55 In 
} | | | | 
ee 28.0, .0191 7.3 10,980; .0084 2,359 833| 301) ee 16,476 .0087) 58) 2,257, B 61.3 0107, 56 St 
Grainger. ..... 12.6 .0086 2.9 2,381; .0018) 422) . * a Ce 4,362, . 345, 1,501 E = 77.5 -0033 38 
Greene. . 41.8) .0285 10.0 14,782) .0113! 3,254 1,331 425 al prenee 22,383| 0119) 535) 2,238 | 63.4 -0150) 53 
Greeneville 9.6) .0066 2.6 11,633) .0089 1,903 an 7 638 7,151; .0038|  745| 2,760)...... aera 0059) 89 § 
| | | 
| | | 
Grundy... 11.7; .0080 2.7 2,202 .0017 292) 231) * ee 4,662) .0024 398) 1,727, G | 25.5 | 0033) 41 
Hamblen . 19.5) .0133 5.0 10,947, .0084) 2,228) 1,166) 245 363). vane 16,787) .0089 861) 3,357) E | 37.7 -0096, 72 
Hamilton. . 23] «201.4, .1375 55.3} 205,006 .1570 48 ,588 26,063) 5,527) 24,857]........ .| 267,661 .1417) 1,329] 4,840] F | 3.5 1455) 106 
AChattanooga 143.4) .0979| 40.6) 190,246, .1457 42,239} 25,964 5,284) 24,837] E 196,888! .1042) 1,373] 4,849]......|...... .1154| 118 - 
| 
Hancock. . 10.9 .0074 2.4) 1,174) .0009 81 128 ° | fo 4,041, .0021 371, 1,684) E | 86.2] 0028, 38 Si 
Hardeman 24.2) .0165 5.9 6,199) .0048 1,692 590 168 Sere 10,570 .0056 437, 1,792) D | 63.6 -0075, 45 il 
Hardin........ 15.1) .0104) 3.7 3,768) 0028) 1,040 332 ° | ere dba 7,461 .0040 “ 2,016) E 54.7 0049; 47 In 
| a 
Hawkins. .. 30.2) .0206 7.0 6,803, .0053| 2,229 333) 144 _ Beere 13,368, .0071 443, 1,910, D | 60.5 -0093| 45 
Haywood... 27.0, .0184 6.9 8,304) .0063 2,276 947 224 : 16,786, .0088, 622 2,433) B 76.7 0100; 54 
Henderson. ..... 17.8) .0121 4.3 5,384 a 1,302 8 123 . 10,881) .0058 611) 2,530} D | 69.4] .0066) 55 
} | 
Henry..... 26.7, .0183 7.6 11,568) .0089 2,864 1,012| 402| _ . weeree 20,517; .0109 768| 2,700| D | 49.7 -0118| 64 
Hickman........ 13.2) .0090 3.2 2,888) 0022) 683 256 | 78) CEE ckcavives 5,284; .0028' 400) 1,651, E | 59.5 -0039) 43 
Houston... 6.0, .0041} 1.5] 1,370 .0011) 260 o 6°] 2,487) .0013 415, 1,658) G | 53.7] 0018) 44 
Humphreys. .... 11.0, 0075 2.7] 3,825} .0027) 1, 040) 204 ™ eee 6,840) .0036 6221 2,533, F | 57.6] .0041| 55 
Jackson... | 13.2 0090 3.0] 2,73| 0021] 472} as, 3 ee 4,973} .0026, 377| 1,658] E | 81.0] .0037) 41 
Jefferson. .... 18.9, -0129) 4.6 4,748 .0036) 1.008) 499 167 Y  iadecutes 7,772) —_ aa 1,690) E 56.9 0057; 44 
| | | | | | | | | 
Johnson....... 12.3} 0084, 2.7 1,974) .0015) 259 . 78 7, Se 4,352) -0023 364 1,612) D | 67.1] 0033, 39 
KROK. ccccccess 62] 225.5) .1539 58.7] 217,622) .1666 49,450 34,271) 6,417) 17,737].......... 302,396 . 1600) 1,341; 5,152) D 7.3 -1608| 104 
AKonorxville..... 148.0) -1010 40.7] 203,694) .1561 40,951 33, 829) 6,256 " E 216,488 .1146) 1,463) 5,319)...... loccees 1243} 123 
BEND. ccsseveees a +0086 3.7 4,633, .0036 1,530 154 145 Wis sé ucccess 9,015 .0048) vat) 2,436) C 66.5 0052) 60 
| | | | } | | 
Lauderdale....... 25.8) -0176) 6.9 10,328 0079) 2,522 1,126) 346 errr 18,652 .0099) sa 2,703) B | 71.2 -0108| 61 
Lawrence.......... 28.4 0194) 6.7 10,458) -0080, 1,675 807| 245) WOE s0ecsse. 17,413) .0092! 613) 2,699) D | 59.0 0109) 56 
Lewis............. 5.3' .0036 1.2 1,959' .0015 4 . | LETT 3,730' .0020' 704! 3,108! G | 44.8 0022! 61 
A See end of state ‘Metropolitan County Areas.”’ “Withheld to avoid disclosure. Before using these figures, see on, Lo 
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THE BEST 
DAM 
MARKET 


The Knoxville News - Sentinel 


Represented Nationally By Scripps-Howard National Advertising Dept. 


KNOXVILLE, TENN. LEADS NATION IN GAINS 
IN RETAIL DEPARTMENT STORE SALES 


Sales Show Increase of 


22% in 1948 Over 1947 
According to Federal 
Reserve Board 


Knoxville Per Family 
Income of $5,319 Tops In 
State According To S. M. 
Survey of Buying Power 


Knoxville again shows up as one of 
the South’s leading markets in the 
1949 editicn of Sales Management’s 
Survey of Buying Power. Its per fam- 
ily income of $5,319 leads every city 
in the State of Tennessee and ranks 
among the highest in the South. 


News-Sentinel Offers 
97.4% Coverage to 
Its Advertisers 


According to S. M. Survey of Buying 
Power, the city of Knoxville has a 
population of 40,700 families. The 
Knoxville News-Sentinel has a total 
city circulation of 39,689 (ABC pub- 
lisher’s statement of September 30, 
1948), a phenomenal coverage of 97.4% 
of all the families. 


a 


Knoxville Consumer 
Panel Gives Important 
Monthly Sales Figures 


The Consumer Panel, begun in 1946 
under the co-sponsorship of the Uni- 
versity of Tennessee, School of Busi- 
ness, and The Knoxville News-Senti- 
nel, is designed to give a continuous, 
monthly picture of the likes and dis- 
likes, wants and habits of the con- 
sumer in Knoxville. 

The panel has four sections: Groc- 
eries, Drugs, Men’s Clothing, and 
Women’s Clothing. Included in the 
groceries are: Baby food, Baking 
mixes, Hot Cereals, Cold Cereals, 
Packaged and Instant Coffee. Flour, 
Frozen Foods. Canned Juices, Gelatins, 
Lard and Shortening, Macaronj and 
Spaghetti, Mayonnaise and _ Salad 
Dressing, Canned Meats and Milk, 
Oleomargarine, Peanut Butter, Pack- 
aged and Bar Soaps, Tea. Rice, Baked 
Beans. Canned Soups. and Dog Foods. 

Under Drugs are: Face Powder and 
Cream, Hand Lotions. Laxatives. Lip- 
stick, Razor Blades. Shampoo, Shaving 
Cream, Tooth Paste, Powder and 
Brushes, Nail Polish. Deodorants, Home 
Waves, and Headache Remedies. 


The News-Sentinel publishes a quar- 
terly report covering the Drug and 
Grocery sections and a yearly report 
covering the panel in its entirety. For 
more information write the General 
Advertising Department of The Knox- 
ville News-Sentinel 


Knoxville led the Nation last year 
for percentage gains over 1947 in ree 
tail department store sales. Retail 
sales here increased 22 per cent in 
1948 over the 1947 figure. 

The average increase cver the nae 
tion as a whole, including some 138 
cities, was cnly 6 per cent, according 
to the Chamber of Commerce. The 
figures were released by the Federal 
Reserve System Board of Governors 
which keeps an index of department 
store sales for 138 cities in the 12 re- 
serve system districts. 

In a comparison of districts, the At- 
lanta district, in which Knoxville is 
located, showed a sales gain of 8 per 
cent. Only two districts, Dallas and 
Philadelphia, topped Atlanta. 

The percentage standings for the top 
13 cities were Knoxville 22, Houston 
20, Orlando 18, Evansville 18, Shreve- 
port 17, Charleston, W. Va:, 17, Colum- 
bus, Ga., Des Moines and East St. 
Louis, Ill., 13, Tulsa, Canton, O., and 
Trenton, N. J.,12,and Birmingham, 11. 


Facts About Knoxville 


1. Oak Ridge, the home of the Atom Bomb, 
is only 18 miles from Knoxville. 

2. Alcoa, the largest aluminum plant in 
the world, is only ten miles away. 

3. Knoxville is the largest port on the Ten- 
nessee River with over 250,000 tons 
moved in 1948, exclusive of sand and 
gravel. 

4. Over . 2,000,000 tourists stopped over in 
Knoxville in 1948 on their way to the 
Great Smoky Mountain National Park, 
the most popular in the United States. 

5. Knoxville has been the Administrative 
Headquarters of the T.V.A. since its be- 
ginning in 1983. 

6. The largest producer of finished marble, 
for interior purposes, is located in 
Knoxville. 

7. The only steel rolling mill in Tennessee 
is located in Knoxville. 

8. The Knoxville Market Area leads the na- 
tion in the production of pyrites; is sec- 
ond in the production of aluminum, phos- 
phate rock and borite;: third in zinc and 
silica, and fourth {in manganese. 

9. The East Tennessee Burley market ue 

Tennessee in dollar volume of sales 

1948. 
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(\ WHBQ pulls over a million new listeners to your sales message 


Now 56 on the dial—5000 watts day—1000 watts 


night 
¢ WHBO brings Mutual to a vast new area 
© 4,944,900 population 
® 1,027,244 radio homes 
© $3,973,917,000 effective buying income 
W “ if WIRE, WRITE, OR PHONE THE WALKER COMPANY FOR AVAILABILITIES 
Owned and Operated by Harding College 
: er ee The “SM”? symbols mark original, exclu- 
TENNESSEE— (Continued) — sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES CD SALE : ADVERTISING 
1/1/49 ESTIMATES SALES ESTIMATES CONTROLS 4 
COUNTIES “ candela 
FOUR STORE GROUPS ha 
CITIES (in thousands of dollars) CYD Net Gross Qual 
Total Families} Dollars Dollars Income| % %_of | ity of 
(in | % | (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A. 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam- | ume | Labor] Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force Index 
Be cccceccsons 26.7) .0182 6.9 10,735) -0082 2,148) 769) 3241 Re 19,585; .0103) 734) 2,838) B 59.8 -0113; 62 
Rs nonesencea 23.9) .0163 5.7 7,962; .0061 2.208) 781) 245 | See 17,405) .0093) 728) 3,054) E 30.2 -0097; 60 
MeMinn......... 29.8) .0204 7.6 14,031; .0108 3,335) 1,421) 369) RE 23,315) .0123) 782) 3,068) E 35.4 -0135, 66 
MeNairy...... of 17.9) -0122 4.3 4,795| .0036 1,219) 295 67)  Mivisavees 9,638) .0051 538) 2,241) E 69.6 -0061; 50 
ie xewecieeds 13.5) .0092 3.6 2,758) -0022 422) 179| al RS 4,973) .0026; 368) 1,381) E 79.2 -0038) 41 
SRS neuwans 60.2 ostt) 17.0} 42,215) -0324 9,450 6,657} 1,050 2,307)........ 58,755) .0311 976) 3,456; C 32.5 -0335) 82 
Jackson . . 35.9) .0245 11.2 38 2 -0298 ™_ ce 969 2,307 H 38,700} .0205) 1,078) 3,455)......]...... 0241) 98 
Marion 20 5 0139 4 4 6,770) .0051 1,659) 230 224) 209 12,124) .0065; 594) 2,580' F 22.6 -0076) 55 
Marshall.......... 17.3, .0118 4.8 8,469 -0065) 1,952) 1,011 245 As 15,544) .0082) 898) 3,238) D 50.5 -0084) 71 
Sa 42.3, .0289 11.6 24,513 -0188) 5,564 2,138 647 See 36,060) .0191 852/ 3,109) B 34.5 -0210| 73 
Columbia........ 14.8| .0101 4.7 18,239; .0140 3,286 1,742) . 797 H 19,273) .0102) 1,302) 4,101)......|...... 0113) 112 
Pas xeackentis 5.7 0039) 1.3 587; .0005 115 ° . | fe) Ree 1,546; .0008; 271| 1,189) F 64.1 .0012| 31 
eer 24.5) .0167 5.6 6,020) .0046 1,350 359 202, re 10,881} .0058) 444) 1,943) E 54.9 .0076; 46 
Montgomery....... 36.8) -0251 9.9 16,463; .0126 3,953 2,612 557) ae 28,911; .0153; 786) 2,920) C 37.7 .0165| 66 
Clarksville & 16.6) .0113 5.1 14,223; .0109 2,701 ° ° 655 G 19,896) .0105) 1,199) 3,901|....../...... 0108; 96 
Ee 3.8) .0026 9 506) .0004) 33 78 ° | sie 1,561) .0008) 411) 1,734) F 71.2 -0010) 38 
I i end ae eee 14.4; .0098 3.3 2,692) .0020 683 ° 45 of! ES 4,663) .0025) 324 1,413) G 33.0 -0038) 39 
ENP 29.8) .0204 8.4 15,271} .0117 4,441 1,460 369) is 6 asics 26,424) .0139| 887) 3,146) B 43.6 .0144| 71 
| 
Ee 17.0) .0116 3.8 3,280) .0025 716 141 77 OS 5,907) .0032| 347) 1,554) F 69.7 .0047| 41 
eee 6.9} .0047 1.5 1,811} .0014 585 ee: vf RPE SE 3,420) .0018; 496! 2,280) F 69.0 .0023| 49 
Pickett... .. oat 5.4 0037 1.2 914| .0007 163 © BC aaeais - eaeuved 1,865) .0010) 345) 1,554) G 75.7 0015) 41 
’ 
i tdctonteweeta 15.1| -0103 3.3 6,655 -0051 846 1,460 100 Pirie ot ndias 9,637) .0051 638; 2,920) G 34.0 -0060| 58 
RES 23.9) 0163 5.8 8,877| .0068 2,033 1,012 145 Was ceetens 15,854) .0084) 663) 2,733) E 43.5 0095 58 
Re we -0105 3.7 6,705) .0051; = 1,513) 474 179, eee 11,813) .0062| 767| 3,193) F | 35.4 a 64 
or 34.3) .0234 8.0 9,969) .0077 2,245 986 401 Ee 18,342) .0097| 535) 2,293) F 26.6 0118; 50 
Robertson......... 24.9) -0170 6.5 10,522} .0080 3,253 1,037 458 PPPS 18,963) .0101 762| 2,917) B 55.2 .0109) 64 
Rutherford........ 42.0; .0287 11.6 20,144) .0155 4,100 1,600 436 ee 29,843) .0158| 711) 2,573) B 46.5 .0183| 64 
Murfreesboro . 12.7| .0087 3.9 16,376) .0125 2,537 7 436 ’ H 18,031} .0096) 1,420) 4,623)......)..... .0103) 118 
EE 16.3) .0111 3 | 4,241 0032) 716 isdetsnns Peet 7,150} .0037} 439) 2,043) G 26.2 .0049| 44 
Sequatchie........ 5.1) .0035 1.2 947| .0007 504 102 ° AE) MS 1,554) .0009} 305) 1,295) G 43.9 .0014) 40 
Ene 23.9) .0163 5.3 6,265; .0048 1,138 538 ° ceases sth 10,881) .0057| 455) 2,053) E 59.7 0076; 47 
BN osecceess 72} 420.4) .2870| 127.1] 498,972) .3822 86,155, 138,835) 16,418) 24,512].......... 603,846) .3197| 1,436) 4,751) B 8.3 -3319) 116 
AMemphis...... 347.1) .2370 104.9 485,001; .3715 81,032 138,692} 16,080 ° B 541,146] .2864) 1,559) 5,159)......]...--- 3021) 127 
a 14.1; .0096 3.7 4,992; .0039 683 410 123 _ a 8,704) .0046| 617) 2,352) D 72.1 -0054| 56 
BR ddncnceexs 10.3) .0071 2.5 2,219) .0017 ee ° ai SO 4,663) .0025| 453) 1,865) F 74.4 .0032| 45 
ee 86.2} .0588] 21.2) 63,694) .0488| 13,645) 13,920) 1,574) 4,617].......... 84,993| .0450| 986| 4,009) D | 14.7] .0489) 83 
@tBristol....... 19.8} .0136 5.4 22,611) .0173 4,365 ° 604; 2,000 H 25,106} .0133| 1,268) 4,649)......|.....- .0146| 107 
Kingsport....... 19.6} .0133 5.0 35,286) .0270 6,023 6,807 ? eae 24,382) .0129| 1,244) 4,876]......|.....- .0172| 129 
ES 32.7) .0223 8.4 9,904) .0076 2,798 781 302 BA ion cacurd 18,341} .0097) 561| 2,183) B 55.4 .0116} 52 
EE IRS ie 29.6: .0202 7.8 9,935| .0076 2,798 1,012 267! SR 17,409! .0092| 588! 2,232! B 72.6 0109! 54 
@ See end of state ‘Multiple Cities.” A See end of state ‘‘Metropolitan County Areas.” Before using these figures, see explanation pene 2% 
T See also Bristol, Va. *Withheld to avoid disclosure. © SM, 7 
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With The RIG 


'T COMBINATION! 


Agriculture and Industry Are The Right Combination 


For a Balanced Economy and Great Buying Power .. . 


The Commercial Appeal 


NS eet ae 180,929° 
Memphis Press-Scimitar 

a ee 125,115 
Daily Combination ................ 306,044 


The Commercial Appeal 
aE a eT TE: 237,868 


ABC Publishers’ Statement 9-30-48 


MEMPHIS 


PRESS-SCIMITAR 


1949 


The prosperous growth of a diversified agricul- 
tural area, plus the addition of 230 NEW manu- 
facturing firms to Memphis since the close of 
World War II, are real evidences of the right 
combination for a wealthy, balanced market. 
And, for the advertiser, the two Memphis news- 
papers are the right combination to reach the 
buying power of the billion and one-half dollar 
Memphis Market. There is a savings of 13¢ per 
line by using the optional daily combination 
rate. The Memphis newspapers offer advertis- 
ing power to REACH buying power. 


Scripps-Howard Newspapers 


COMMERCIAL APPEAL 


$89,090,000 NET BUYING POWER! — cour sommasion 


137,255 City and Tr.Z. 
The Johnson City market is a very profitable slice of Tennessee with over 
$89,000,000 buying power concentrated’ in the 3 immediate counties of the 
total area served by the Pxess-Chronicle. Washington, Carter and Unicoi 
counties alone spent $62,719,000 last year (retail sales). Buying power of 
the 25 towns—7 counties in the ABC retail trading zone is well over 
$200,000,000. It’s a rich, secluded market uninfluenced and unpenetrated 
by outside media. M. & E circulation now 17,625, Sunday—19,462. 


Population 


Te . i ape ss cn ~The “SM” symbols mark original, exelu- 
TENNESSEE—(Continued) ____sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
CD ESTIMATES CyD SALE CYD ADVERTISING 
1/1/49 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES < et ae | ee : iii ee Sek mee Game an ee 
| | Rast FOUR STORE GROUPS | |< ee | 
CITIES (in thousands of dollars) 6D Net | | Gross | | Qual- 
Total | | Families} Dollars pte Stn — Dollars | ‘Income! % | % of | ity of 
(in % (in (in % | | Furn.- (in % | Per | Per | Vole | of | U.S.A.| Mar- 
thou- of thou- thou- | of | General | House- |, Volume thou- | of Cap- | Fam. | ume | Labor} Poten- ket 
sands) | U.S.A.| sands) | sands) | U.S.A.) Food Mdse. | Drug | Radio Code sands) U.S.A.) ita | ily | Code | Force} tial | Index 
Trousdale. .... 5.9) .0040 1.5 1,811) 0014! 587) 268) ° RE 3,731) -0020| 632 2,487, E | 69.9 -0022) 55 
Unicoi........ 14.7| .0101 3.3 4,585; .0035) 878) 123) ° RE: 9,325) .0049, 634) 2,826 F 24.5 -0055, 54 
Union.... ; 8.8 .0060) 1.9 1.278! -0009' 472) a cece ica Pe ivas — i 283; 1,309} F | 74.9 -0021; 35 
| | | Er ra | | 
Van Buren 3.8) .0026 9 342) .0003 ee ra a Ce 932 0005, 245, 1,036) G | 60.8 -0009 35 
Warren es 19.1} .0130 5 | 7,554) -0058 1,757) 423 123 ee 13.088) -0069| 684 | 2,611; E | 52.8 -0078| 60 
Washington. ..... 55.1| .0376 13.5 43,810) .0335) 8,585) 8,082 Gee CE ccsevdecs 52,014) ret | 944) 3,853) © | 22.5 -0314| 84 
Johnson City. ... 31.9) .0218 8.3 39,079! -0300) 7,300) a ° . H 37,451) -0199) 1,174) 4,512)...... ecu -0233 | 107 
Ee 12.9} 0088! 3.11 ~—2,561| .0019| 553! 179 45\* |..........1 4,663] .0024) 361! 1,504) F | 64.11.0035, 40 
*Withheld to avoid disclosure. © SM, 1949. Before using these figures, see explanation page 19. 


A RICH, SECLUDED MARKET sai 
IN UPPER EAST TENNESSEE penenesho 


For low-cost Radio coverage of the Johnson City market be sure to include 
WETB in your plans. Buying power in Johnson City alone was $37,451,- 
000 last year, yet retail sales soared to $39,079,000—a good indication of 
the concentrated wealth in this rich, secluded market. Johnson City is 
located far enough away from any large city to be uninfluenced by outside 


media . . . For complete and blanket domination, use both the Press- 
Chronicle and WETB. 


ASS 
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The curtain rises... . onan alert NEW buying community 


OAK RIDGE, TENN. 


NOW, the facts on this fabulous atomic city can be told. Permanent population — 
36,100; °48 retail sales — $18,852,000; food sales — $10,086,000; EBI per family — 
$4,318; school children — 7,022; cosmopolitan type residents from all over USA with 
youngest average age of any city; $90,000,000 permanent construction being added in 
1949. Write Mid-South Dailies for complete data on this rich, profitable market .. . 
yours for only 8c per line. 


A BRAND NEW DAILY NEWSPAPER 


“i Chd Ridger 


CIRCULATION — 9,000 PAID OUT OF 9,600 HOMES 


Mr. Wm. Frietsch, Jr., Director of Research and 
Media, THE RALPH H. JONES COMPANY, says 


about the Survey of Buying Power: “‘. . . you are 


. 


moving in the right direction and, as has been true 


in the past, continually improving the excellent 
| service which SALES MANAGEMENT performs 
| for so many of us through the compilation of this 


annual buying power data.’’ 


ARDEMA! 


TENNESSEE 


SHELBY 
F iat 
CHATTANOOGA 
Copyright by 
BER 1946 etait sales in Excess of $100 Million Sled MANAGEMENT 
E= = | 1946 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having 
retail sales of $15.0 million or 

1946 Retail Sales $25.0 Million to $49.9 Million more in 1946 @ 
1946 Retail Sales $10.0 Million to $24.9 Million 
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28% OF TENNESSEE'S 
siamese | BUYING POWER 


the Tennessee Depart- is in the Nashville market area! 


Taxation reveal that Reach this prosperous market through 
two great neu'spapers. 
28% of the total for 


the year from July 1 


ment of Finance and 


he Nashville Tennessean 


1947 thru June 30, Morning » Sunday 


1948 came from those 


Newspaper Printing Corporation, Agent 


36 middle Tennessee . represented by the Branham Company 


counties which com- 


pete the Nestwitle | NPA DY Wb) bs 


The "MONEY TOWN” of the South 


T 1 . , The “SM” symbols mark original, exelu- 
TE N TENNESS SE E. — (Continued) -s ~ eee Ae eet sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ones GYD ESTIMATES CONTROLS 
COUNTIES ats l l E 
FOUR STORE GROUPS ram 
CITIES (in thousands of dollars) Net Gross Qual- 
Total Families} Dollars a ack vs oe Dollars Income} % | % of | ity of 
(in % (in (in % l Furn.- (in % | Per | Per | Vol- | of | U.S.A.| Mar- 
thou- of tho thou- of General House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) [U.S.A Food | Mdse. | Drug Radio Code sands) | U.S.A.) ita ily | Code | Force} tial | Index 
0 26.1/ .0179 7.6 10,849 -0084, 3,546) 986 346 104 Reacts Shedd 18,963) .0101 727| 2,495} C 62.8 .0112| 63 
ee 15.5) .0105 3.8 3,916, -0030 797 294 145) Re 7,771; .0041 601| 2,045) E §2.7 0061) 49 
] ; | | 
Williamson. ....... 24.5 .0168 6.3 8, 762 0067; 2,489 653 245 EE: 15,855) .0084 647; 2,517, B 55.7 -0096 57 
eee 25.5 -0174) 7.2 9,186) .0070 2,407) 679 268 SE 15,543) .0082 610) 2,159) C 50.8 ~— 56 
Total Above Cities. .| 1,072.3 .7320 312.3 142787 1.0804 275,477) 259,723 41,376) 56,619] sede edaeeaeid 1,492,523) -7901 1,382) GFeei seven | Nae 8695, 119 
irene else ee Snoein Es aoe bs — 
j | | 
State Total 3,168.1 2 1'2. 1612 830.8] 2,011,761 1.5409 439,065! 329,350 59,245 115,143] 2,881,691 1.5255 910 3,469'..... | 33.1 1.6573, 1 7 
TENNESSEE— Metropolitan County Areas i a 
| | 
Chattanooga 23 231.9, .1583 62.8 ial sa] 52,963) 26,724) 6,082) 26.310).......... _— 822 1,240! il ; pacin 99 
Knoxville. ... 62 225.5 .1539 58.7 217,622) - 1666 49 ,450 34,271 7 a fe : 302,396, -1600) 1,341) 5,152). ee 1608) 104 
Memphis ae 420.4) .2870; 127.1 498 ,972) -3822 86,155 138,835; 16,418) 24,512]........ - 008,846) .3197| 8 RP eee -3319) 116 
Nashville........79 293.5) .2004) 83.3 518.478) a 67,620 44,139, 10,688 22,210)....... 400 ,606 Stat) 1, —_ 4, 208). -2182| 109 
| | | 
T EN N ESSE E— — — Multiple Cities _ at “ 
Bristol Tenn.) al ae ar ; fe | AY | "7 | 
Bristol (Va.) 34.0) .0233 9.1 40,281) 0309 wine ° 1,142) - eee rane wc —4 2 ee eer | 105 
| | | | — 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
An Index to all Sections and States is on page 5. 
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SALES MANAGEMENT 


a 
major 
market 


PE 
S288 83 tg 
be bee ida} q 


2 $2. ‘ 
tte 


The Memphis trade area errbraces 71,236 square 
miles, covering 127 counties with a population of 
more than 4,000,000 people—the largest trade cen- 
ter in the entire Southland. 


In 1947, Memphis had over 700 manufacturing 
plants with 51 new manufacturers locating here in 
1948. They manufacture more than 200 different 
products with an industrial employment of over 
40,000 workers. 


The men and women in the Memphis trade area 
have a spendable income of more than $2,400,000,- 
000 annually. Due to its strategic position, Mem- 
phis is the hub of a major market, the great Mid- 
South. 


The entire WMC schedule is now broadcast 
simultaneously over WMCF. WMCF is one of 
America’s most powerful FM stations, transmitting 
with an effective radiated power of 260,000 watts from 


its new 750 ft. tower. 


With new equipment throughout, WMC, 
WMCF, and WMCT now offer the most 
modern, most efficient, and only complete 
broadcasting service in the Mid-South. 

Memphis and the Mid-South is a major 
market—a $2,400,000,000 market! You 


wmc 


can’t afford to overlook it in your sales planning. 
WMC, owned and operated by the Commer- 
cial Appeal, the South’s greatest newspaper, 
gives you productive coverage of both urban 
and rural areas. We suggest that you write us 
direct, or consult the nearest Branham man, 
for availabilities. 


NBC - 5000 Watts - 790 


50 KW Simultaneously Duplicating AM Schedule 
First TV Station in Memphis and the Mid-South 


National Representatives, The Branham Company ¢ Qwned and Operated by The Commercial Appeal 


1949 


LOUISIANA 


UNION MOREHOUSE WEST 
EAST 
LINCOLN CARROLL 
JACHIT 
5 : RICHLAND) 
TACKSON] = Monroe 
missin pei: . 
pet FRANKLIN 
CALDWELL 
TENSAS 
UA SALLE 
CATAHOULA 
GRANT 
CONCORDIA 
es, 
PEE « 
. Alexondria 


CALCASIEU 


loke Charles 


wn FEFFERSON 
DAVIS 


Copyright by 


Sled MANAGEMENT 


a | 1946 Retail Sales in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 
1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 


retail sales of $15.0 million or 
more in 1946 


West South Central States 


L '@) U | S | A N 7 = ‘The ““SM”’ symbols mark original, exclu- 
= caeieiainaieiaaiamiel - - os _ Sive estimates by SALES MANAGEMENT. 
City County City County City County 
Alexandria «---..+..+seseeeeees Rapides Lafayette .-.cccccececccocees Lafayette GS. kc cwekhensns soe : -Orleans 
SR ENON. ales x o.6 Wb k's E. Baton Rouge RNR i. s asi.eeekeesas Calcasieu Opelousas .........-----+-+! ». St. Landry 
Bogalusa .....+--+--e+eeeee Washington DEOBTOS 2 ovcccccccccsescccscecs Ouachita ee, Ee Caddo 
BOOUTED 6 cic cceccedcncceceene Terrebonne Ere ree Iberia 
"POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES an. 75 ees : — gt ee a SO ee oe = 
| RM 
CITIES | | | | ny te ad pw my » | re | ual 
| n thousands ars et Gross i 
Total | Families} Dollars | eae GYD Dollars \Income| % | % of | ity of 
(in 7 (in (in | % | ] l Furn.- (in % | Per | Per | Vole | of |U.S.A.| Mar- 
ou | Ou- thou- | of General House-| Volume ou- of | Cap- | Fam-| ume | Labor} Poten- . 
sands) | U.S.A.) sands) | sands) (U.S.A! Food Mase. Drug | Radio e sands) | U.S.A.) ita | ily | Code| Force} tial | In noes 
—EEEEE——— |——— | | | |——_— } _— 
A 44.4 .0303 10.9 22,365) 0171) 2,950 2,706 535 959). 35,354) .0187| 796 3,243, B 49.2 0205; 68 
| re 17.6| .0120) 4.7 5,909| .0045 1,352 238) 174| 199). 9,745; .0052 654| 2,073} E | 30.2 0064) 53 
Ascension. ....... 20.3| 0138} . 5.3] 8,901) .0068, 1, 541| 526) 198, 446). 12,465) .0066| 614) 2,352) E | 54.1] .0081) 59 
Assumption........1 1 18.4) .0126' 4.61 7,315 .0056| 1,250 526) 181! EE 9,972| .0053| 5421 2,168) D | 59.0! .0069| 55_ 
© SM, 1949. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


New Orleans Surges Above 
National Average 


Business looks to the South, and steady, year-after-year gains like these make 
New Orleans the South's Greatest Market. 

Steady, year-after-year growth makes The Times-Picayune and New Orleans 
States the most dominant selling force in this great market . . . These two 
— together reach 181,282 New: Orleans readers in a city of 181,100 
omes. 


Get the facts today! 


ge Maw Ovleaa MES: PICAYUNE and Sta 


MORNING % SUNDAY 
OWNING AND OPERATING RADIO STATIONS WTPS AND WTPS am — = JANN & KELLEY INC. 
MAY 10, 1949 
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Expansion of City Limits January 1 Places 


BATON ROUGE IN 100,000 POPULATION GROUP 


Although metropolitan Baton Rouge has had a peostaiion of over 100,000 
Population of City Zone Grows for several years, the fact has not been indicated in Census and other re- 
85% in 8 Year ports because the old corporate city included only 414 square miles of the oldest 

J 27/0 n ears section. Now this center of chemical production, oil refining, alumina process- 

(1940 Census 64,083; 1948 estimate 118,500) ing and synthetic rubber manufacture has consolidated enormous population gains 
by expanding corporate limits over an area of 30.1 square miles, including num- 
erous thickly ‘settled suburbs. The new city area corresponds to the former 


6 INDICES OF GROWTH A.B.C. city zone. 
@ Sales Management in this year’s survey estimates the popula- 
1940 1949 GAIN tion of the new city at 118,500. This estimate is borne out 
1. Newspaper Circulation 20,518 45,059 119% by actual canvass conducted by the Baton Rouge Directory 
Co. in late 1948. 
2. Telephone .... 16,296 37,027 127% gene 
3. Water Connections ... 17,132 31,300 83% THE STATE-TIMES & MORNING ADVOCATE 
, PAID CIRCULATION COMBINED DAILY 45, 
4. Gas Connections - 12,542 24,535 95% MAR. 1, 1949 COMBINED SUNDAY/EVE. 56,596 
5. Employment 30,412 52,567 73% Represented by— THE JOHN BUDD CO. 
6. Bank Deposits $28 Million $121 Million 332% @ Write for free booklet—“Baton Rouge Market Data—1948” 
. ; The “‘SM’’ symbols mark original, exelu- 
L 1) U 1S!1ANA— (Continued) ite sive estimates by SALES MANAGEMENT. 
POPULATION RETA" SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES yD SALE ADVERTISING 
1/1/49 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES = 
FOUR STORE GROUPS = 
CITIES (in thousands of dollars) SM | Net Gross 
Total Families} Dollars Dollars Income} % | % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of . S.A, 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force} tial | Index 
Avoyelles.......... 37.6) 0257} 9.4] 13,120 .0100 2,412 739} 476 357 aaa 18,584) .0098| 494) 1,977, ¢ | 63.6] .0130| 51 
Beauregard....... 15.9 .0108 4.2 | .0049) 1,381 601) " et 10,878} .0058; 684) 2,590) F 36.7 -0065; 60 
| | | 
| } 
Es cc acdeees 21.6! -0148 5.3 8,034) -0062 1,686 326 267) RR 13,145) .0069 609 2,480, F 62.2 +0083) 56 
iansakearecien 32.6) -0222 9.5) 13,299) -0102 2,979 263 349) _ aa 18, 130) -0096; 556 1,908; D 44.1 -0123; 55 
ck vadesae 112] =«168 0) .1147 49.2 186,176, -1426 34,107 21,729; 8,199) 13,961}.......... 240, 680) 1274) 1,433) 4,892) B 15.2 1293 113 
AShreveport.... von -0877) 37.9 167,372) .1282 27,906 21,276 7,358) 13,552 D 216,033} .1144) 1,680) 5,700)......]...... -1131) 129 
| | 
Calcasiou.......... 81.8] 0558, 22.4 68,332) .0523 13,297 8,803! 1,408] 4,274......... 100,696; .0533| 1,231; 4,495) D 12.2 -0535; 96 
Lake Charles... . 34.7) — 9.9 41,614) .0319 6,842 7,945 1,108 4,06¥ F 56,006) .0296] 1,614] 5,657|......|...... “0291| 123 
Caldwell.......... 11.4) 0078) 2.9 4,100) -0031 377 350 ‘174| DF es awe 6,127; .0033; 637) 2,113) F 46.1 -0041' 53 
Cameron.......... 6 V -0042 1.5 1,525) .0012 oy) 51 46 aa) ee 2,720; .0014) 446) 1,813) F 48.4 -0019, 45 
Catahoula......... 13.7 0093, 3.5 3,471 -0027) 654 350 we DT  caan-cmsite 6,221; .0033; 4654) 1,777) E 71.7 -0043 46 
Claiborne......... 27.2) .0186 6.8 11,041} .0085) 2,514 1,215) 500 Pt riientend 17,903) .0095) 658) 2,633) E 63.0 -0110, +59 
Concordia. .... 14.5 .0099 4.5 5,519) .0042 1,482 576 | 151| oD eedauad 7,933) .0042; 547| 1,763) E 57.8 -0053. 54 
De Soto........ 28.1 .0192 7.7 10,935) .0084 2,543) 1,866 349) ae 17,223) .0091; 613) 2,237) E 67.5 -0109, 57 
E.BatonRouge..144] 123.4, .0842 35.1 141,258; .1082 25,388) 19,334; 5,257) 10,526].......... 172,637; .0914) 1,399) 4,918) E 8.5 -0950 113 
@ Baton Rouge. 118.5} .0809) 34.1 139,411} .1068 24,101 19,284 5,016) 10,417 F 166,611) .0882} 1,406) 4,886)......)...... 0923) 114 
East Carroll... ... 17.3) .0118 5.3] 6,434) .0049 1,308 414 290) i sedencons 10,652) .0056) 616, 2,010) C 70.4 -0066 56 
East Feliciana...... 19.0, .0130 4.9 3,277| .0025 828 163 117, A aes 5,440; .0029, 286, 1,110) E 70.5 -0048 37 
Evangeline........ 31.8) 0217) 8.4 7,989) .0061 1,308 576 69 DS ickeacs 10,425) .0055| 328) 1,241) B 69.2 -0089' 41 
Franklin....... : = an 8.1 9,619; .0074 2,195 976 326 WY vgaxeaane 15,638) .0083; 504) 1,931) B 77.5 -0106 50 
ee 16.8| 0115) 4.4 §,072| .0039 1,279] 213 116 i aa 8,386; .0044; 499) 1,906) F 42.3 .0057, 50 
ES 41.5} .0283) 10.5 22,336) .0171 3,547 1,628 558 Se 30,821) .0164; 743) 2,935) C 33.2 0190, 67 
New Iberia...... 18.5) or2s 5.1 15,055) .0116 2,137 1,490 430 ee 17,808] .0095| 963) 3,492)......|...... .0108) 86 
Iberville......... 27.4) se 8.0 11,219) .0086 2,879 1,001 267 6 akan iva 17,904, .0094; 653) 2,238} D 43.3 .0110; 59 
ee 16.0 .0110 4.2 9,096) .0070 1,221 414 198 7 stabaain 13,824) .0073| 864) 3,291) F 35.5 -0080, 73 
Jefferson. ...... 81 68.5, .0467| 18.3 30,728) .0235 9,196 288 523 . are 32,886 0178) 480) 1,797, E 6.3 -0251) 54 
Jefferson Davis. ... 24.9) .0170 6.6 16,033) .0123 2,878 914 372) eee ~— -0099' 755) 2,850; B 42.1 .0121) 71 
Lafayette.......... 50.0, .0342 12.2 29,080 -0223) 3,080 5,895 433, ere 41,950) -0222| 839) 3,439, B 40.1 .0246, 72 
Lafayette....... 28.5 0195 7.6 24,166) -0185) 2,311 5,442 338) ° G 28,329) .0150) 994 3,728) net nr ee -0170) 87 
Lafourche........ 38.9 0265) 9.1 22,635) 0178) 3,136) 1,792) 476} 1,069]......... 30, 1822! -0163; 792) 3,387; C 39.8 .0186; 70 
La Salle.... ; 13.0) end 3.4 aaa -0048) 1,061) " 24a| il SO 9, _ a” 732| 2,800, G 26.7 0058 65 
} 
Cinesin.....05.% - .0154 5.8 11,041) 0088) 2,137| 1,215) 454) Mb cecesteas 15,411) 0081; 682| 2,657, E 48.8 0097, 63 
Livingston....... ‘ 17.0) .0116) 4.2 4,818) .0037| 1,526 ° | 92 ot eee 6,119) .0033; 360 1,487 E 59.9 -0051) 44 
Madison......... 17.1| .0117) 5.1 8,228| .0063| 2,485 814 291 | SRR 11,332 .0060| 663) 2,222) D | 55.5 0072) 62 
Morehouse........ 27.2, -0186) 7.7 11,384, .0087 2,223 1,215 326 * | Bwonsenses 17,678 .0093) 650) 2,296, D 54.7 .0110; 59 
Natchitoches....... 69.3 -0268 10.2 13,539 -0104 3,110 1,327 372) _ rere 18,357) .0097, 467 1,800) C 58.7 .0133) 50 
@ See end of state ‘New Metropolitan County Areas.” A See end of state ‘Metropolitan County Areas.” Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM, 1949. 
The section on Canada starts on page 590. 
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2. J. ARON SUGAR REFINERY, White Castle, La. 
In 1948, nearly 5'4 million tons of sugar cane 
were produced in Louisiana, which also leads the 
nation in cane sugar refining. Another reason why 
WWL-land exceeds national average in increased 
income, buying power, general prosperity. 


1. HOUMAS HOUSE , Burnside, Louisiana 
—a manor house in the grand tradition. Once 
occupied by the wealthiest planter in America, 
it is rich in romantic history. 


Sie 


NEW ORLEANS @ 


WWL PRIMARY DAY-TIME COVERAGE 
591,030 BMB STATION AUDIENCE FAMILIES 


‘4d 
3 WWL’S COVERAGE OF THE DEEP SOUTH 
50,000 watts—high-power, affording advertisers low- 
cost dominance of this new-rich market. 


Note: Coverage mapped by Broadcast Measurement Bureau. 
Some scattered counties, covered by WWL, are not shown. 


The greatest selling power 
in the South’s greatest city 


50,000 WATTS CLEAR CHANNEL CBS AFFILIATE 


Represented nationally by The Katz Agency, Inc. 
MAY 10, 1949 


NEW ORLEANS 


A DEPARTMENT OF LOYOLA UNIVERSITY 


The ITEM’S total advertising in 


1940 1948 GAIN 

1948 climbed to 13,376,627 _ RETAIL 4,794,802 8,381,892 75% — 
lines, an increase over 1940 of = 
5,907,306 lines! CEnERAL 890,464 1,680,335 89% 
The ITEM’S outstanding gain of AUTOMOTIVE 344,549 606,617 76% 
80% in total advertising was FINANCIAL 85,355 270,515 217% 
also accompanied by impressive 
increases in every other major CLASSIFIED 1,277,140 2,437,268 91% 
classification. , 

TOTAL 7,469,321 13,376,627 80% 

CIRCULATION: 92% concentrated in the New Orleans area, 


and rapidly growing! 


NEW ORLEANS...L TEM 


Largest Afternoon Newspaper in the South’s Largest City RALPH NICHOLSON, Owner & Publisher 


SAWYER-FERGUSON-WALKER CO., NATIONAL REPRESENTATIVES 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


LOUISIANA— (Continued) _ 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
SM ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES ‘ee Pic aes ue semen ‘acaed| Genome Weer men Geek OG Seen 
CITIES | | rin te oe ot dolar) | wm Qual- 
| in thousands ars Net Gross | - 
Total | Families} Dollars : —— yD Dollars (Grose % | % of | ity of 
(in | % | (in (in | % Furn.- (in | % | Per | Per | Vol- | of |U.S.A.| Mar- 
thou- | of thou- |  thou- of General House-| Volume | thou- of | Cap- | Fam-| ume | Labor Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mase. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial | Index 
- -— -—— ———--+ 7 —<— —— | ——_— —_ __-- _ — | el —_ -——— > | — —_- — — UT 
Orieans.........81] 573.8) .3018| 167.5] 884,742| .4479| 114,529] 98,489 24,994 47,358)......... 792,418} .4195| 1,381| 4,731) F | .7| .4224) 108 
ANew Orleans...] 573.8 .3918) 167.5] 584,742) .4479} 114,529 98,489] 24,904) 47,355) B 792,418) .4195] 1,381) 4,731]... .4225| 108 
| 
} | | | 
Ouachita 75.0; .0512) 21.2 74,324| .0569) 12,991) 9, 563) 2,132 5,749}. 84,450; .0447 1,126 3,983, D 15.6 0497, 97 
@Mouroe 43.5| .0207| 13.1] 65,034) .0498] 8,176, 8, 987) 1,864) 4,933] F 56,506] .0299] 1,209] 4,313|...... ee’ 0358) 121 
Plaquemines 11.9) .0081) 3. 2,872| .0022| 1,482 a eS ook Re 4,079| .0022} 343| 1,360, F | 29.2] 0034 42 
Pointe Coupee 22.2| .0151| 3.8] «8, 228 0063 1,599) aso} 128) Ss 7H)... 11, 106| = 500 2,923) © | 69.9] .0079 52 
| | | 
Rapides. . ane 98.4) .0672) 61,670) .0472| 11,657) 11,427; 1,989) 3,796). . or 82, 164| -0435, 835 3,112) C 26.6 .0494) 74 
Alexandria ees 46.2) .0315 44,588) 0341] 6, 980 11,092) 1,649] 3,698) G 54, 655| .0289| 1,183) 4,109|..... Ss aeaat -0310) 98 
Red River 14.4 .0098 4,159) .0032) 770 288 ° | OR aviveves 6,573) .0035, 456 1,730; E | 76.8 0047; 48 
Richland 27.5; .0188 9,200 0070) 2,137 601) ”" a) Pere 14,051; .0074) 511| 1,925) C | 76.0 -0096| 51 
| 
Sabine oes 22.6) 0154, 7,839) .0060) 1,322 764, 290) oY iccddeune 12,919) .0068) 572) 2,349) F | $2.5 0083; 54 
St. Bernard......81] 8.1] .0056 2,128| .0016| 916 . a ee poe 2,946 .0016) 364) 1,403, F | 32.6] .0024) 43 
St. Charlies 13.0) .0088) 4,727 Sect 1,570) - | 151 BOM sesccxer 6,345) .0034, 488 1,923) F | 25.9 0045) 51 
oe ee | | cs 3 | 
St. Helena 8.7) .0060 1,002] .0008) 160) ss 6F « 2,266) .0012 -" 1,073, E | 83.7] 0020) 33 
St. James. . ‘ 15.7] 0107) 5,102 0039) 1,598) 212| 129) eee 8,386) .0044 534) 2,097) E | 82.2 0055, 51 
St. John the Baptist 14.3} .0098) 5,221; .0040 1,395) ° | 92) isesecens 7,025, .0037, 491; 1,951, E | 38.1 0050) 51 
| | | | 
St. Landry 74.7| - 0509) 31,406) .0241) 3,954) 1,703) a ee 34,901) .0185) 467| 2,053 B 63.1 -0267; 52 
Opelousas 15.1} .0103 15,765} .0120| 2,252, ~—-1, 140 372| 579) «#H 11,558] .0061] 765] 2,964)......|...... .0087| 84 
St. Martin 25.4) spi 8,154) .0062) 1,744) 676) 152) ER ae 11,106} .0059) 437) 1,983) D | 61.4 0083} 48 
St. Mary.. 35.1) .0239) 15,243 0117) 4,490 1,867) 290) ee 19,943) .0105 oes) 2,192) C | 33.8 -0135) 56 
| | | | | 
St. Tammany 24.9| .0170 11,218] 0086) 3,227/ 380 rm B03}... 14,958) .0078} 601) 2,200) E | 20.7] .0009) 58 
Tangipahoa 45.5) 0311) 23 ,652 -0181) 4,433 2,780 802 Eee 34,221) .0182) 752) 2,805) B | 50.9 -0208 | 67 
Tensas 14.3| .0098 4.413| 0034) 1,192 313) ag) * 17,283) .0038 807) 1,612) D | 72.4) 0048) 50 
*Withheld to avoid disclosure. @ See end of state ‘Multiple Cities.” Before using these figures, see explanation page 19. 
A See end of state ‘‘Metropolitan County Areas.” © SM, 1949. 
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1948 Gain of 17% Outstrips the National Average 


A significant jump in retail sales marks 
the KMLB (Monroe, La.) Listening Area 
as a market worth increased sales and 
advertising cultivation in 1949. 

the KMLB Area 


showed a gain of more than 40 million 


Total retail sales in 


crease that is well above the average 
national gain of 11%. KMLB takes your 
message to 97,410 radio homes (BMB) 
in a 20-county area where 130,800 fami- 
lies had a total Effective Buying Income 
of $359,000,000 in 1948 and spent $273,- 


RETAIL SALES UP 40 MILLION 
IN THE KMLB MONROE AREA 


dollars for 1948 over 1947—a 17% 536,000 on retail sales. 


(Market data from SM Survey of Buying Power, 1949) 


Kwtp Max: Lois of Buying 


Radio Station KMLB (ABC), MONROE, LOUISIANA 


in- 


7 The ‘‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


LOUISIANA — (Continued) 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
GYD ESTIMATES SALE ; ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
os . rae : SALES =— SS Sey > 
UNTIES l l l 
FOUR STORE GROUPS — 
CiTIES (in thousands of dollars) GYD Net | Gross | Qual- 
Total | Families} Dollars | j|__ Me Dollars | \Income| % % of ity of 
(in % (in (in | % Nl | Furn.- (in 1% Per | Per | Vol- | of |U.S.A jar 
thou- of thou- thou- | of | General | House- | Volume thou- | of Cap- | Fam-| ume | Labor] Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.; Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force tial Index 
Cees ee Gees Wo eee IEEE GRE ee Jae i ieee ens | | | 
Terrabonne........ 41.0) .0279 10.1 24,250; .0186 4,575 2,543 721 930) odin aes 28,329) .0150) 691) 2,805) E | 31.9 -0187| 67 
Houma 12.0) .0082 3.1 17,824) .0137 2,310 1,915 . Se 12,012) .0063| 1,001) Pad socbensded .0089; 109 
Union ; 19.8 .0136 5.0 5,909, .0045 1,061 213 197 Ee 9,291) .0049) 469) 1,858) E 67.6 -0065) 48 
Vermilion......... 42.8) .0292 10.4 14,751; .0113 2,543 1,940 431 RE: 21,531) 0114) 503| 2,070) B 56.1 -0149) 51 
Vernon.......... 27.6 .0188/ = 7.3] +~—«6 880, .0053 1,918 §=— 464) * ° | es 10,652) .0057) 386) 1,459] F | 44.5] 0082) 44 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


Alexandria 


GAIN 
— Corporate mail A os 

** 1947 vs 1940 
“The John Budd Company, National Representatives 


IN 


LOUISIANA 


10, 1949 


LOUISIANA — (Continued) 


The “SM” symbols mark original, exely. 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES CyD SALE ADVERTISING 
1/1/49 ESTIMATES SALES ESTIMATES CONTROLS dj 
COUNTIES 
oan ree, sons enews . “ry 
n thousands of dollars et ale 
Total Families} Dollars GYD Dollars Income| % % of he 
(in % (in {in % Furn.- (in % | Per | Per | Vol- of | U.S.A. Mar. 
thou- of thou- thou- of General House-| Volume thou- of Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.! Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force Index 
Washington........ 38.4 .0262| 10.2 18,595 0142) 3,881 2,780 ll ee 24,475; .0129| 637) 2,400) D 39.1 -0160' 61 
Bogalusa........ 16.6) -0113) 4.9 13,537} .0104) 2,951) 2,029 454) ° H 18,584) .0099) 1,120) 3,793)......]...... -0103) 91 
Webster... 37.1) .0254) 9.9] 16,980) .0130, 3,197 1,516 604) NE oi geo asker ats 21,756; .0115) 586) 2,198) F 36.3 -0147| 658 
| | ° | 
West Baton Rouge.. 11.4 -0077 3.4 4,400) .0034) 1,541 ° ° i ee 4,533) .0024) 398) 1,333) E 58.8 -0038) 49 
West Carroll... 18.1| .0126) 4.4] 7,842) .0058| 1,381 = feos ee 7,479| .0040/ 413| 1,700) D | 75.3]  .0062| 50 
West Feliciana..... 11.2| .0076 3.0 2,095 0016! 803) ? . re re 3,625 .0019| 324) 1,208) E 65.1 -0030| 39 
ARs 15.5) .0106 4.0 eee 0049) a 789 244 et See 8,386) -0044, 541) 2,097, F 42.2 -0058| 65 
Total Above Cities. .| 1,036.0 70rd 300.4 1,129, 108! 2649! 200, 495| 179,089) 43,583) ee 1,430,520 ane 1,381 4.708) odie cne mentee 77 110 
— aoe | | —. 
State Total........ 2,590.3 1.7682! 700.4 1,719,557 1.3171! s05.40a! 223,191) 60,708 101,468{.......... 2,313,555 1.22471 893) 3,303! ae 32.2 1.36111 7 
LOUIS!ANA— Metropolitan County Areas 
- | 7 | 
New Orleans... .81 650.4) .4441 187.9 617,595) — 124,641 98,777 26,717 i a 828,250) .4386) 1,273) 4,408)......|...... -4499) 101 
Shreveport... .. 112 168.0 we 49.2 4 7 34,107 21,729 — . ee 240,680 — THE Si ccc ccchescsss - 1293) 113 
| 
LOUIS!ANA— New Metropolitan County Area 
— i ; 
Baton Rouge... .144 123.4 0342| a, 141,258) .1082! 25,388 19,334) 5,257) 10,526].......... mau -0914| 1,399 18 Pet -0950) 113 
| | | 
LOUIS!IANA— Multiple Cities 
Monroe— | | | 
West Monroe.... 57.7| .0394 17.4 et ax 11,217 9,332} 2,060} 6,650}.......... 70,769) .0375| 1,226) 4,067)....../...... ee 11 
OKLAHOMA— Counties and Cities 
City County City County City County 
eG Ria Dass fn aielaiy «wala Pontotoc NG i i do rig thee sive ak aot Logan ie TI. 600s ii cpecevcncsaavites Kay 
DP  cpbedns keene abeckeanee --Carter EE aE TN EO Comanche Sapulpa occ. s--ccccccccccccccecs Creek 
EE, iedn reipekewnans Washington EES er rrr Pittsburg EE SS iceasitescive ve i-olosn Seminole 
CERES caccecccsevcesestes ---+Grady EE Rad nuded eis «pec adeccaaren Ottawa EE le PE ee Pottawatomie 
iw d'6. 6 ose ad view awe eee Stephens Muskogee dil a eh ed eae Muskogee Re rere ee Payne 
etna we atd ach of .-Bryan MERE Cleveland ce err ere rrr rere err eee Tulsa 
 cnesa de pake eee tecr awn Canadian Oklahoma City .-cccccecccvces Oklahoma 
Enid . TAS lee ee es, Garfield Olemmualgee «oo ect cctiscccccccces Okmulgee 
pee tail 
ER See 15.0) .0102) 3.7 3,286, .0025 815 373 175 3,937) .0021; 262) 1,064) E 62.4 .0038) 37 
NS 6 a9 ghd mike 12.2) .0083) 3.7 7,923; .0061 1,740 601 410 12,848; .0068| 1,053) 3,472) B 50.9 -0069| 83 
Sinan aweetvens 17.0) 0116. 4.3 5,187} .0040 1,647 631 117 5,254) .0028; 309) 1,222) E 64.1 .0049) 42 
| 
} 
arr ‘a 0055) 2.3 3,073) .0023 941 87 ° 8,985) .0047| 1,123| 3,907) B 68.4 -0041) 75 
Beckham.......... 20.4) .0139 5.8 15,933 -0122) 3,788 2,465 433 16,644| .0088| 816) 2,870) B 44.6 .0108; 78 
ie denenceess 15.9 = 4.5 11,315) .0087 2,601 932 445 12,110| .0064| 762| 2,691) B §1.7 .0080) 73 
re 37.0} .0252) 9.7 18,652) .0143 4,851 2,694 526 18,753} .0100| 507) 1,934) D 52.0 0143! 57 
ee 13.6} .0092 4.1 15,257} .0117 3,296 2,408 445 866} .0052| 725) 2,406)......]...... 0080) 87 
ic. anescaeer 38.3) .0262 10.3 22,150} .0169 5,821 1,648 715 087; .0164; 812) 3,018) B 56.3 0185; 71 
Pvcteesees 24.9| .0170 7.1 19,397) .0149 4,481 1,704 620 534) .0120| 905) 3,174) B 39.6 .0139| 82 
a 11.4} .0078 3.6 13,190) .0101 3,572 ° 503 »811} .0047| 773] 2,448)......]...... .0069; 88 
ee 40.4) .0275 11.2 26,782) .0205 6,713 4,501; 1,086 29,815| .0157| 738) 2,662) D 27.7}, .0195) 71 
Ardmore 20.2) .0138 6.2 20,756) .0159 4,663 4,186 863 21,755} .0115] 1 077] 3,509)......]...... .0133) 96 
Cherokee 21.7) .0148 5.3 5,951) .0046) 1,355 330 223 6,166) .0033) 284) 1,163) F 61.9 0060) 41 
Choctaw. 26.9) .0177 6.9 9,236; .0070) 2,341 1,147 268 10,912) .0058} 421| 1,581) E 59.1 -0085| 48 
Cimarron. . 3.5) .0024 1.1 2,630) .0020 632 a 71 2,862) .0015| 818) 2,602) B 55.8 .0018| 75 
Cleveland......... 28.7| .0196 8.2 17,727| .0136) 4,619 1,704 902 17,110) .0091 69€) 2,087) E 32.6 0126) 64 
Norman. 22.1) .0151 7.0 15,140) .0116 3,757 1,547 819 11,276) .0060} 510) 1,611)......].....- .0095| 63 
Coal... 12.0) .0082 3.1 4,494) .0035 1,140 a 93 4,630) .0024) 386) 1,494) E 66.8 -0039| 48 
Comanche......... 65.9) .0382 15.9 36,609) .0281 7,241 4,332) 1,086 61,515| .0273| 922) 3,240) C 19.0 -0297| 78 
Lawton....... 35.3) .0241 10.7 31,081] .0238 5,660 4,258 943 38,184) .0202| 1,082) 3,569)......).....- .0221) 92 
PT sceqecseess 10.4) .0071 2.9 8,206) .0062) 1,324 2,351 163 ,847| .0047| 851) 3,051) C 58.3 0056) 79 
Bb cceccccative 19.8) .0135 5.7 11,777| .0091 1,972 1,146 199 11,050) .0058} 658) 1,939, D | 44.7 .0083) 61 
RES 43.3) .0295 12.4 28,707) .0220 7,886 2,946 987 ,034| .0180| 786) 2,745) D 27.5 0215) 73 
Sapulpa......... 18.2) .0124 5.7 11,081} .0085 2,910 1,540 395 17,963) .0095| 987) 3,151)......|...... 0098} 79 
ee 21.5) .0147 6.1 17,514) .0134) 3,850 1,806! 550 20,225| .0107| 941| 3,316) B 40.7 0123; 84 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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19483 -A YEAR OF GREAT EVENTS ADDS 
UP TO AN EVEN GREATER NEW ORLEANS 


RECREATION DEPARTMENT 
WINS NATION-WIDE ACCLAIM 


In less than two years, New Orleans 
Department of Recreation more 
than tripled number of playgrounds 
—organized 465 basketball teams, 
120 baseball teams. With practical- 
ly every form of organized recrea- 
tion, youth program is attracting 
nationwide acclaim. 


U. S. ENGINEERS APPROVE 
TIDEWATER CHANNEL TO GULF 


Proposed Tidewater Channel from 
New Orleans will shorten route to 
Gulf up to 50 miles for ocean-going 
vessels. Another forward step for 
the nation’s most efficient port. 


INTERNATIONAL HOUSE 
SERVICES IN BiG DEMAND 


Consumption of many import-ex- 
port transactions was reported by 
International House during the year. 
International House is a non-profit 
organization, operated solely to im- 
prove international trade. 


INTERNATIONAL TRADE 
MART OPENS 
International Trade Mart gives New 
Orleans another exclusive facility 
for foreign trade—market-place for 
merchandise of all nations. It is 

operated on non-profit basis. 


PORT OF NEW ORLEANS RANKS 
SECOND IN UNITED STATES 


Since 1940, when shipping totaled $278 million, the 
Port of New Orleans has picked up a billion dollars 
in annual volume. New Orleans, recently made per- 
manent Port of Embarkation, is rated Army’s No. 1 
port—handles 40% of all Army cargo. Army’s selec- 
tion of New Orleans results directly from wartime 
record of “‘lowest rate cost per ton loading cargo, 
best turn-around time.” Other factors were availa- . 
bility of supplies—efficiency in reaching world ports: 


NEW $2,000,000 SHIPSIDE 
WAREHOUSE IN NEW ORLEANS 


This addition to extensive port facil- 
ities emphasizes excellent relations 
between Dock Board and private 
enterprise. New Orleans offers a 
unique combination of steamship, 
barge, truck, rail and air facilities 
for money-saving transportation. 
New Orleans is gateway to vast Mis- 
sissippi Valley, where over 42% of 
nation’s retail sales are made— 
where more than 50 million prosper- 
ing individual buyers give you a 
$52,134,000,000 market. New Or- 
leans’ Latin tradition attracts trade 
with Central and South America— 
150,000,000 customers, able to buy 
as never before. 


WORLD'S LARGEST PRODUCER OF PLUMBING AND HEATING 
FIXTURES BUYS HUGE PLANT IN NEW ORLEANS 


Recently announced was purchase 
of the war-time Consolidated-Vultee 
plant by American Radiator & Stand- 
ard Sanitary Corporation. Site con- 


sists of 46 acres with about 900.000 
square feet under roof. Another rec- 
ognition of New Orleans’ many- 
sided industrial advantages. 


New Orleans invites you to share these great advantages. Write for specific 


facts relative to your business. Address Greater New Orleans, Inc., New Orleans, La. 


GREATER NEW ORLEANS’ °§ % 


Gives Your Plant The Three Essentials For Profit 
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: diadoclbn sive estimates by SALES MANAGEMENT. 
{ POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
$ ESTIMATES SALE ADVERTISING 
1/1/48 ESTIMATES ESTIMATES CONTROLS 
\ ome ee sais 
COUN | | 
: | FOUR STORE GROUPS | |“ | 
. CITIES (in thousands of dollars) CVD Net Gross | Qual. 
Total Families} Dollars OD SELF. + eaters aa Dollars Income! °; “7 of | ity of 
(in % (in (in Q% | Furn.- (in % Per | Per | Vol- | of | U.S.A.| Morn 
thou- of thou- thou- of General | House- | Volume thou- of | Cap- | Fam-| ume |cabor| Poten- | ket 
sands) | U.S.A.) sands) sands) (U.S.A.| Food Mdse. Drug | Radio Code sands) U.S.A.) ita ily | Code | Force} tial Index 
Delaware 17.2; .0117 0028 
0040 
0041 
Boils | -0440 10,076 see baa 1,2 
51,027) .0391 9,058) 9,919 1,889 ° F 49 ,838 1,329 “aes eins Wacken -0301| 118 
14,085) .0108 3,880) 1,647| 526)  ~ eee 16,550 575| 2,207| B 55.8 -0116) 59 
sa ’ , 24,732) .0190) 5,145) 4,247) ns i, ee 29,920) .0158) 748) 2,671, B | 47.8 0191; 70 
Chickasha...... 20.2| .0138 6.3 18,772) .0143) 3,695) 4,017| 586) ° H 18,725| .0099 927 2,972) ie teeloesed -0120) 87 
Grant... . 11.5| .0078 3.5 7,852) .0060) 2,095) 128) 293) 324 14,637; .0078 1,273) 4,182) B | 62.2 -0073, 94 
| | 
Greer... 13.5) -0092 3 8,578 o0es| 2,248) 902) 246) saa 10,583, .0056 784 2,714) Cc 51.7 -0066 72 
Harmon. 9.3) .0064 2 3,820) .0029| 786| po A pod RG EE 4,747) .0025 510) 1,826) © | 58.2] .0034| 53 
Harper. . 5.2 -0035, 1 3,287) 0025 | | 129) = sg CR 4,142) .0022| 797 2,761, c 55.1 -0026 74 
| | | | | | | 
Haskell . 16.9, 0116, 4.1 5,098} .0039, 970 oe, 0 te, # i... 5,267) 0028) 313, 1,290 E£ | 69.0] .0049) 42 
Hughes. . 26.2) .0179) 6.8 12,611; .0097 2,941) 2,508 | 487 Mo ccs 14,695) .0078 561, 2,161) Ds 51.6 0104, 58 
Jackson. . 21.0) .0143) 5.9 13,624) .0104 3,264) 1,205) 445 455 15,522) .0082) 739) 2,631) B | 42.0 0101; 71 
| | i 
Jefferson 12.8 .0087) 3, 6,483) .0050, 1,740) 559 200 ae 7,575, .0040 592 2,164 C | 55.9] .0052 60 
Johnston 14.9; .0102) 3.7 4,103; .0031) 1,202! 517 140 BE sa ianiaes 4,758) .0025 319) 1,286) E | 65.4 -0042 41 
bene. " ' 8} 45,982) 0352) 11,468) 5,620 1,960) 2,014)... 56,836) .0301) 1,139, 3,840, B | 19.4] 0324) 95 
Ponca City..... 22.3) .0152| 6.6 27,221) .0209] 5,791! 3,927| 1,170} 1,416 H 35,970) .0190] 1,613] 5,450)......|...... 0188) 124 
| | | | } | 
| | | | | | | 
Kingfisher........ 14.4, .0098 4.0 11,102) .0085 2,402) 544 340) _ See 11,940) -0063 829) 2,985) B | 56.3 .0077, 79 
Kiowa... 21.3) .0145 6.1 14,210 .0109 3,572! 1,678 | 526 Sisuus cee Lge -0080 705 | 2,463) B 46.9 -0102) 70 
Latimer. . 11.5) .0079) 2.9 3,607 -0028 | 815) 215 . ok isseced 3,974 oe 346 1,370) F | 48.0 -0035 44 
| zm m= | 
Le Flore 42.7 0291) 10.5) 14,833) 0113) 3,635 1,389 386 Se 16,507) .0087 387) 1,572) E | 48.2 -0136, 47 
Lincoln. . 25.0 0171) We 11,492) .0088 2,664 932 po eR 14,080} .0075 2,011) D | 57.1 -0098 57 
Logan... 25.8) .0176| 7.9 18,935) .0145) 4,049) 1,008) Ci 4«6(tLGH.......... 22,843) -0121 | 2,892; D | 39.0 -0139, 79 
Guthrie 13.4} .0092) 4.4 14,466 .0111| 3,064) 1,734] 456! 859 H 15,419 0082 | 1,151] 3,504/....../..... 0093 101 
| 
| 
Love.... 10.7) .0073 2.7 3,161; .0024 1,202! 373 117 ’ 4,163! -0022' 389) 1,542) E 68.2 -0033, 45 
McClain 16.4) .0112 4.0 6,501 0050! 1,816) 215) 317) 7,892) .0042, 481, 1,973) C | 62.6 -0058, 52 
McCurtain 42.1) .0267) 10.5) 10,941) .0084) 2,604 1,547) 316) 255]... 12,703) .0067 302) 1,210) E | 53.5] .0116 40 
| | } | | | 
McIntosh 21.9) 0180 5 6,304) 0049 1,679) 846, 269/131 7,809) .0041/ 357, 1,502} D | 68.9] 0065 43 
Major.... 11.0 -0075| 5,488) -0042) 1,263) 271) 152| A RPE 8,220) -0044 747 2,652) B 64.2 -0050 67 
Marshall . 12.2) .0083 3 4,903) .0038) 1,494 602 176| ° — 0025 394| 1,604, F 59.0 -0041, 49 
| | | | 
| ee PO | 
ae 22.2| .0152 6.0 _ -0070 1,600) 329) 385) 2,548 6,918} .0037; 312| 1,153) E | 50.8 0070, 46 
Murray........... 12.8} .0087 3.5 6, 786) 0052) 1,817 487 293) 302 6,294) .0033) 492/ 1,798 E | 39.7] .0050' 57 
Muskogee......... 67.0) 0458 19.2 49,246 .0377| 10,097) 7,816, 2,091 I wi okewies 65,099) .0345, 972! 3,301) Cc | 29.0 -0377; 82 
Muskogee. ..... 44.9) .0306 14.2 42,943) a 8,853) so 1,778 ° G 50,782) .0269 1.181 _ skal wees edd 0204) 96 
ERE AE mal 0092 3.9 9,894 | -0076) 2,186) 745 | 269 ST 11,824) .0062 876 | 3,032; C | 43.3 -0072, 78 
Nowata.. . 15.8) .0108 4.6 8,064) -0061) 2,757 373 199 SE 8,381) .0045| 530) 1,822) D | 39.9 -0062' 57 
Okfuskee.......... 22.8). .0155 5.9 9,183) .0071! 2,495 1,231 293 Was tcccend 11,104) .0058) 487) 1,882) C | 58.6 -0081, 52 
Oklahoma....... 84] 325.5) .2222) 102. 347,000) .2658 57,504 51,837, 15,304) 23,615]......... 460,411 .2438| 1,414 4,492) C 3.9 2461 111 
AOklahoma City. 236.5) .1615 74.5 333,814) .2556 53,868 48,086) 14,997 sd Cc 374,380) .1982) 1,583) 5,025/...... bieaws -2081) 129 
Okmulgee....:.... 45.3) .0309 12.6 32,303) .0248 8,385 4,759; 1,010; 1,800).......... 34,027| .0180; 751| 2,701; D | 26.9 0226; 73 
Okmulgee 21.5) .0146 6.5 21,004) 0162 4,225 3,785 579 1,042 H 18,972) .0100 882 2,919) Sayer eee -0128) 88 
Osage. 35.2) .0241 9.8 25,402) ~_ me 2,881 796 Ec srw nigled 31,895, .0169/ 906 3,255 B | 30.6 .0191' 79 
| | | 
* Ottawa 35.9) .0245 10.9 22,238 0171, 6,268) 2,909 773 Ee 21,847) .0115; 609) 2,004 E | 17.8 0158) 64 
ae 14.8) .0101 4.9 12,853) .0098) 2,464) 2,322 480 arr 9,569} .0051 ft a eee 0075) 74 
Pawnge........... 14.5| .0099 4.2 8,188; .0062) 2,371 688 292 bccn eneul 8,158) .0044) 563/ 1,942) D 8.6 0060) 61 
hE 37.0} .0252 1. 26 ,892) .0206/ 7,515) 3,755 a | 33,613) .0178} 908) 3,056) D | = -0201 80 
Stillwater........ 15.6) .0107 5.1 $i -0134 3,665 1,476 504 600) H 15,685) .0083) 1,005 3,075)...... er 0068) 96 
| 
Pittsburg.......... 48.3) .0330 13.1 25,347| .0194 6,134 3,998 805; 1,172]....... 31,960) .0169) 662) 2,440; D | 40.2 0209, 63 
McAlester....... 21.9) .0149 6. 18,276} .0140 358 3,519 574 ° H 21,186} .0112 967) 3,210)...... Jeeeees 0128) 86 
Pontotoc......... 33.4) .0228 9.1 27,399) .0210 5,742! 3,307 oy, 1,070.......... 28,720| .0152| 860 3,156) E | 29.8 -0185' 81 
Ptiidete sada: 19.2) .0131 5.6 23,014) .0176 4,269) ° 689 ° H 19,640} .0104| 1,023) 3,507|...... | vemos -0131, 100 
Pottawatomie...... 48.0 .0328; 13.4 37,859) .0289 7,319) 6,752; 1,480/ 1,662).......... 43,152) .0228| 899) 3,220) D | 28.4 -0266 81 
Shawnee...... 28.8) .0197) 8 ill .0253 5,521) 6,275 1,119 1,485) H 32,573) .0172| 1,131) 3,701)...... ann ews -0201; 102 
i | | 
Pushmataha 18.0) .0122 4.4 5,666; .0044 1,283] 272 223 OY as eames 5,695) .0030| 316) 1,294) F | 54.8 -0053) 43 
Roger Milis 7.9; .0054 2.2) 3,678) .0028 908 215 71 4) ees 6,386) .0034; 808) 2,903) C | 71.0 -0036, 67 
Rogers......... 20.6) 0141) 5.7) 9,841| -0075 2,664) 1,763 340  asvbarns 10,172) .0054, 494) 1,785) D | 47.8 0078) 55 
Seminole........ 45.6) 0311) 12.1 33,045) .0253 9,840) 2,723; 1,311 See: 40,979) .0217| 899| 3,387, E § 22.3 0247) 79 
Seminole. ..... 16.1} .0110 4.7 19,793| -0152 4,019| 1,547 713 1,084 H 16,391) .0087| 1,018) 3,487|...... am -O111) 101 
Sequoyah...... 23.5 .0161 5.7 4,617| .0036) 848) 402 199 aa SER EEE 5,668; .0030, 241, 994) E 63.5 -0058; 36 
Stephens.......... 32.7) 0223) 8. 19,046) -0150) 4,804) 2,694 666 ic asences 18,891) .0100| 578) 2,123) C 37.6 -0140) 63 
Duncan......... * 16.3! .O111! 5. 13,614’ .0104 2,910! 2,322 480 550 H 8,954! .0047 at * ae See 77 | 69 ; 
A See end of state ‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see ommin ee 
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SELL the Southwest Market 
from the CENTER! 


oN ema |e aye 
i : | ' ie Merchandise 
{4 . Freight Service 
auf by Rail 

| | or Truck line. 

Mi, \. @ FIRST DAY DELIVERY 
Hemtiatl 
Rail and truck lines and air freight radiate from Many Southwest-minded manufacturers are experi- 
Oklahoma to all sections of the 8-state Southwest. encing the merchandising advantages of Oklahoma 
When you “sell from the center” it's obvious that location .. . for regional sales offices, warehousing 
selling costs are cut, delivery expense is less and and branch plant manufacturing. May we tell you 
your product is delivered quicker. in detail “Why They Went to Oklahoma?” 


Let Us Help You Find The Facts 
Pertaining To Your Business 


We maintain an industrial research department 
to serve business and industry. A special con- 
fidential survey report relating to your business 
will be prepared on request. Up- 
to-the-minute information of a 
general nature is provided gra- 
Phically and concisely in the 40- 
page book “Factors Favoring 
Business Expansion in Oklaho- 
ma.” Write for your copy. 


PLANNING « 
STATE 
OKLAN 
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HERE’S BMB’S PROOF OF KVOO COVERAGE 


Blanketing Oklahoma’s Greatest Market Plus 


Bonus Coverage in Other States 


Market and Coverage Facts—The KVOO 
Broadcast Measurement Bureau’s Study No. 1 
shows: a daytime coverage of 347,450 BMB 
radio families; and a nighttime coverage of oe 
378,520 BMB radio families. KVOO ‘alone, if 
blankets Oklahoma’s Greatest Market, plus — HH | 
additional rich counties in Kansas, Missouri : su Il 
and Arkansas. With an 18.6% increase, Tulsa : “les | 1) ME 
led every major city in the Southwest in ly y) (le i i bs 2 
business gains in 1948 over 1947. ; i vee thi 
Oklahoma Industry is concentrated in the y iM il 
Tulsa area with 58% of Oklahoma’s industrial | Mit 
wage earners receiving 61% of Oklahoma’s 3 ily 
industrial payroll. Tulsa is the Oil Capital of 
the World with more oil producing, refining 
and marketing companies maintaining home DA 

offices in Tulsa than in any other city. Tulsa 

is the center of a rich agricultural region of 

diversified interests. KVOO maintains one of e& 50%-|00% 
the Southwest's oldest and most complete ad 
Farm Departments. 


STATION INFORMATION —1170 clear channel, 50,000 ie ° 
watts day and night. Owned and operated by Southwestern nm 30% 49 7o 
Sales Corporation, Philtower Building, Tulsa 3, Oklahoma. No 
newspaper affiliation. Edward Petry & Company, Inc., Na- 
tional Representatives. NBC basic network. Standard and 
Lang- Worth transcription library. U.P. News. Operating time: 
Weekdays, 5:25 A.M. to 12:05 midnight; Saturdays, 5:25 A.M. 
to 1:00 A.M.; Sundays, 7:00 A.M. to 12:05 midnight. 


Hooper Ratings, over-all latest available, give KVOO 38.3; station “B’ 23.0; 
station “‘C’ 22.1. Stations “‘D’ and “’E’’, daytime only. 


10%o-29% 


1 The “SM” symbols mark original, exclu- 
OKLAHOMA— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
GYD ESTIMATES SALE v ADVERTISING 
1/1/49 AP ESTIMATES poe 6yD ESTIMATES CONTROLS 
COUNTIES ee) ere 
| FOUR STORE GROUPS __ ae 
CITIES (in thousands of dollars) Net Gross Qual- 
Total | Families} Dollars 6yD Dollare Income) % uss ity of 
in | % | in (in % Furn- <in % | Per | Per | Vol- | of |U.S.A.| Mar 
thou- | .o thou- thou- of General House- | Volume thou- of Cap- | Fam- | ume | Labor Poten- | ket 
sands) USA sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
ere 9. 3! -0063 3.8 9,308| -0072 1,770 560 364) Se 16,310) .0086) 1,754) 4,292) B 50.0 .0077| 122 
ere 19.1) .0131 5.5 10,142; .0077 2,603 1,231 421 ERE 11,739] .0062| 615) 2,134) B 48.2 -0080; 61 
ee " 247.5) .1689 75.4] 257 062| . 1969 47 ,836 36,966; 10,197) 16,342].......... 359,022} .1901| 1,451) 4,762) B 4.9 1879) 111 
ATulsa......... 194.3) .1326 61.4 235,213! .1802 40,166 35,544 9,579! 15,756 D 317,978) .1684| 1,637] 5,1791......1...... . 1648) 124 
A See end of state ‘Metropolitan County Areas.” © SM, 1949, Before using these figures, see explanation page 19. 


EC EEE EY A Growing Market with $878,774,000 
| Buying Income. 245,580 Radio Homes, 
CHECK \— an INCREASE of 48,870 since 1946! 


x** th 


ye e Selling Power 


in Ea 
+ in 
only CBS Outletin TULSA, OKLAHOMA 
this Great Listening AVERY-KNODEL, Inc. JOHN ESAU 
National Representative V. Pres. & Gen. Mar. 


SALES MANAGEMENT 


.ITS A MIGHTY MARKET 


How's business in Tulsa? Just fine, thank you. In fact the 
best ever. For example in 1948: 


Retail Sales in Tulsa totaled $235,213,000 
Retail Sales in Tulsa County totaled $257,062,000 
Food Sales in Tulsa totaled $ 40,166,000 
Food Sales in Tulsa County totaled $ 47,836,000 
Effective Buying Income in Tulsa was $317,978,000 
Effective Buying Income in Tulsa County was $359,022,000 


This MIGHTY MARKET is growing, and growing fast. 
To sell YOUR products in this great market, ADVERTISE 
Them in the WORLD-TRIBUNE. 


Figures from Sales Management’s 1949 Survey of Buying Power 


Git CAPUT &S MEWS PAPORS 


TU) : [A WORLD e TULSA TRIBUNE 


MORNING @ EVENING e@ SUNDAY 
REPRESENTED NATIONALLY BY @ THE BRANHAM CO. 
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CRLANOMA 


CIMARRON TEXAS 


Copyright by 


Sale MANAGEMENT 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


wee 1946 Retail Soles in Excess of $100 Million 
FETT 1946 Retcil Soles $50.0 million to $99.9 Million 
1946 Retail Sales $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


ROGER MILLS 


OKLAH® 
ITY 


gO | STEPHENS - 
MUMAM cs orto 


JEFFERSON 


OTTAWA. on 


CHOCTAW 
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POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES om nae Bg a wind at x 
j 
CITIES ‘int sands of dlrs) N | | | re a | | Qual- 
ITI | (in thousands ars) et | Gross 
Total | | Families Dollars | = _ _— YD Dollars | | Income| % | % of A | ity of 
(in | 2 _— (in | & | | | Furn.- (in 2 Per | Per | Vol- | of | U.S.A. 
thou- thou- of | | General | | House-| Volume thou- Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S. S.A, pon sands) U.S.A. Food | Mdse. Drug | Radio Code sands) USA ita, | ily | Code | Force} tial | Index 
Wagoner......... 19.4) .0133) 5.0 5,862 0045, 1,633) 302| 199) SE dislocate hal 6,993) .0037) 360 | F 399 Cc | 68.1 -0059| 44 
Washington....... 31.9) .0217 9.6 30,346 .0233 7,488) 4.287) So a eee 43 ,575) 0231) 1 366 4, ,539| | 12.3 .0229, 106 
Bartlesville. . ... 21.9} .0150, 6.9] 27,068) .0207/ 6, 513 ° 905 1,625) H 34,449| .0182| 1,573| 4,993]...... lessee 0183) 122 
Washita.......... 20.7; .0142 5.6 9,716 -0075, 2,495) 1,204 269 ER 17,255) — 834 3,081) B 66.5 .0096| 68 
| | | 
a 14.0, .0095 4.3 12,522 -0095, 2,880 960 445) iiecsctases 13,795) -0073' 985) 3,208) B | 43.4 .0084, 88 
Woodward. . 15.2, .0104) 4.5 14,868 .0114) 3,187) ad ets Se 13,179 -0070) - 2,929; B | 39.7 0090 87 
Total Above Cities 866.0) .5911 271.0] 1,016,140, .7783, 185, 454) 146,116) 40,466, 28,140].......... 1,148, 266 8078 1, 326) i tiendtcecenl 6558) 111 
State ‘Total . eeseees 2, 363. -2\1. 6131| 673.3 1 681, ,429)1. 2879 362,458 218, 543. 62,720| 77,092 2,094,503 1.1088 886 3 111) eee | 33.1 z.. 2634, 78 
OKLAHOMA—Metropolitan County Areas 
wed ee | wr | mi cow 7) 
Oklahoma City. . .84 325. 5 -2222| 102.5) 347,000) .2658 57,504 51 au 15, 304) I cis nai ecainile 460,411) .2438) 1,414 4,492)......|...... .2461, 111 
128] #247. 5 ~ 75.4] 257, ‘062 oe 47 ,836 | 36, a | 10.197) 16,342].......... 359,022) -1901| 1,451] 4,762|)......|...... .1879 111 
} | | | | 
A R KAN s A s — Counties and Cities a 
City County _ City County City County 
Blytheville ......--.eeeeeeees Mississippi er ee Phillips ee EET ee ee reer Ty. Pulaski 
eT ee Union Hot Springs ....ccccccccccccces Garland GS SAR oe ee ree Jefferson 
Fayetteville sarcvene ave wenn Washington Jonesboro ....--seccceccccces Craighead ES, oi ad pnd eteeodewae ae ee Miller 
SRE ESS es ee are Sebastian EE Fe Pe Oe Pa Pulaski 
- a BA _ : ; —— : 
SL oc dik victies 23.5| .0160 6.5 16 ,643) .0127 3 ,437 1,605 522 ee 18 581; .0098 791) 2,859| B 50.9 0118) 74 
Ashley 25.6 -0175) 6.8 12 Ag?) -0096 2,750 938 594 Pciesteane 15,078; .0080 589; 2,217; D 52.6 0103) 59 
Ca veanee 10.8) -0073 2.9 3,267, .0025 639 167 131 +a 5,179; .0028) 480| 1,786) F 62.0 0036) 49 
| 
Benton 32.4) .0222) 9.8] 18,159} .0130) 3,437) 1,271, += 760 «393... 23,911| 0126, 738| 2,440 B | 56.6] .0148| 67 
Boone........ 13.7} .0093) 3.8 11 288 .0086 2 ,095 1,813 439 Gbasceviiens 13 860) .0074) 1,012; 3,647, E 49.9 -0081) 87 
Bradley 15.7) .0107 4.1 10 ,556; .0081 1 ,806 813 213 a 12,793| .0067| 815| 3,120) F 39.0 0079, 74 
Calhoun. 7.3| 0050, 1.8] 2,119) .0016 415 ° — 8 ere 3,656 .0020 501| 2,031, G | 59.6 | .0025, 50 
Serer 11.8) oa 3.5 5 ,802 0044! 1,246 668 298 , 8,224) .0043! 697) 2,350) E 62.4 -0051) 63 
Chicot..... 27.4\ .0187 7.9 11,031) .0084 3 499 1 438 321 ES 50:5 wrk-s-ouk 14,774| .0078| 539) 1,870, D 69.5 = 55 
Clark. . 23.4 0189) 6.1 12,675, .0097 2 ,606 1,396 439 Missdveneu 15,535) .0083| 664) 2,547, E 47.7 .0102| 64 
 —— 25. 2) .0172 6.4 9,328 .0071 1 ,966) 1,168 346 i cian awed 12 ,947| .0068| 514| 2,023) B 69.7 -0090) 52 
Cleburne 10.2 .0070 = 2.64 = 3,545) .0027 894 306! 130)— ts * 6,396! 0034] 627| 2,460| E | 64.41 .0039) 56 
© SM, 1949 *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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Fe 


BOONE MARION BAXTER FULTON RANDOLPH CLAY 
SHARP 
ZARD GREENE 
— LAWRENCE 
SEARCY —— 
STONE 27] MISSISSIPPI ee 
: Biytheville’* = 
INDEPENDENCE Gt pen rr ae 
JACKSON | ff 
CRAWFORD FRANKLIN] JOHNSON 
POPE VAN BUREN CLEBURNE POINSETT 
oe. ; * CONWAY CROSS 
SEBASTIAN: ‘ LOGAN FAULKNER WHITE WOODRUFF 
¢ 
age YELL 
ST. FRANCIS 
: PERRY 
ee LONOKE | PRAIRIE 
scoTT 
P monroe’) “EE 
ry R 0 
MONTGOMERY |'-- 
POLK 
ie — JEFFERSON 
HOT SPRING ; 
HOWARD PIKE See 
CLARK oo 
SEVIER Pine Blulf be 
DALLAS 
CLEVELAND LINCOLN Copyright by 
HEMPSTEAD _— Sales MANAGEMENT 
LITTLE RIVER — 
| CALHOUN DREW 
BRADLEY - , 
Cities shown are those having 
retail sales of $15.0 million or 
. CHICOT = 
LAFAYETTE COLUMBIA]: more in 1946 
ASHLEY 
UNION 
: Ou Dorado 
} 
. 1946 Retail Sales in Excess of $100 Million ARKANSAS 
1946 Retail Sales $50.0 Million to $99.9 Million 
P] 1946 Retail Sales $25.0 Million to $49.9 Million Se? 
1946 Retail Sales $10.0 Million to $24.9 Million ‘hig 
ae 


ARK ANSAS— (Continued) | 


RETAIL SALES—1948 


: The ‘“‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


EFFECTIVE BUYING INCOME—1948 


POPULATION WHOLE- SALES 
SM ) ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
Ptbst. ae SNC EE ,, BE TIAS SALES 
COUNTIES l ; FARM 
FOUR STORE GROUPS 
CITIES | | (in thousands of dollars) Net Gross Qual- 
Total | | Families} Dollars eats, se ‘ Dollars Income) % % of | ity of 
(in % (in (in % | Furn.- (in % | Per | Per | Vol- U.S. A. | Mar- 
thou- | of | thou- thou- of | General | | House- | Volume thou- Cap- | Fam- | ume | Labor] Poten- | ket 
a sands) |U.S.A.| sands) | sands) |U.S.A.| Food | Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Code| Force} tial | Index 
—- poe Ee ER ppaem i mes i * pemearen anmeene Sa cae 
Cleveland 9.7| .0066| 2.5 2 831) ae 1 ,006| > | 83 © Ga sae 5,026, 0027; 518) 2,010; F 68.4 -0033) 50 
Columbia 28.5] .0195| 7.6] 15,705| .0120/ 3,069} 1,480, 486 WS: 55 18,734) .0099| 657| 2,465] E | 57.0] .0125) 64 
Conway... 18.0) -0123) 4.5 8,793) .0067) 1 ,822 1,377 298 | ae 12,189; .0064; 677 2,708) D 65.5 etd 63 
| } | | | 
. } | | | 
Craighead ee 49.8) .0340 12.7 30 1165) 0231) 5 ,498 | 3,106 843) 1,237].......... 44,779| .0237' 899) 3,526) B 54.0 .0256| 75 
Jonesboro... ... 18.2) .0124| 5.3 22,291) .0171| 3,677| 2,606 547| 1,127 G 19,648) .0104| 1,080) 3,707|......|...... 0127| 102 
Cntr... 19.5} .0133 5.0 9,446) 0072) 2,750) 605  —— Fe 11,730/ .0062/ 602| 2,346, E | 45.9 0079) 59 
— , 4570) -0307) 13.7 21 ,678| .0166) 4 554) 1,041) 262 | / Je 23,913) .0127 531| 1,745) B 76.7 0175| 57 
wrees......... 26.4) .0180) 7.0] 10,377) .0079 2,510) 626) 238! “ 12,642! .0067| 479/ 1,806 B | 70.1 0093; 52 
© SM, 1949, «Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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Proved Leadership in South pei No. 1 Market | 
t 
a> 68 to 76 per cent of Listeners Preter KELD ; 


A Shown By Coincidental 
oN elephone and Mail Survey 


More than 80% of Current Advertising Contracts are 
RENEWALS — Most Over 5 and More Years — Some for 


Pike 
13 Significant Years. _ 
i -t_ Sad a) THERE MUST BE A REASON ' 
es Sk ! Praiti 
Pulas 
mares 111] EiDorado, Arkansas al 
Hata & 1400 Kilocycles © 250 Watts © American Broadcasting Company sm 
Rand 
= — a ne a a eS eee : —- St. Fi 
: : The **SM’’ symbols mark orininal, exelu- Salin 
ARKANSAS — (Continued) ee _ sive estimates by SALES MANAGEMENT. 
a if: sg TES ee % Scot! 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES Sear 
ESTIMATES SALE JM ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS Seb. 
COUNTIES Pa oe a oe sugueneecconeremmmen (emeed] eamenn Gane Seen Suet “i ees . 
| | 
| | FOUR STORE GROUPS | =— | 
CITIES (in thousands of dollars) Net Gross Qual- Sev 
Total | Families} Dollars nS a —— Dollars Income} % % of | ity of Sha 
(in % (in (in | % | l Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar Sto 
thou- of thou- thou- of | | General | House Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 
sands) | U.S.A.| sands) sands) |U.S.A.) Food Mase. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force] tial | Index " 
r seule Jeeta: Fes . ee Pe 7 atin ound a es nian a Ss a ee Se eee in 
Dallas. . . 11.6} .0080 2.9 8,972 .0069 2 ,030) 1,126 190 ae “10,965) .0058) 945) 3,781) F | 36.8 0086 83 
Desha. ” ox 9.0 10,970) .0084 cae 1 ,396) 298 er? 14,165) .0075) 444| 1,574 C | 62.5 0106, 49 Va 
} | } } Ww: 
Drew. . 20.5) -0140 5.6 8,892, .0068 2 ,574 771 321 93 10 ,811 0057) 527; 1,931, E 60.2 -0077, 55 
Faulkner 23.4) .0160 6.1 11,980! .0092 2,158) 1,813) 320, 313}... 15,840) .0084) 677) 2,597; D | 61.1 0102) 64 
Franklin a 11.6) .0079) 2.9 ~ .0041 639 605 155) 139| 7,158 ae 617| 2,468) E | 57.4 0047, 59 W 
‘ 
Fulton... 6.7, .0046) 1.7 1,783) .0014) 352 ° 60, . 3,656 0019) 546, 2,151) F | 72.9 0023 50 Y 
Garland 43.1) .0294) 13.4 47,750) .0366 10,358) 5,960) 2,149) 2,711 51,384) .0272) 1,192, 3,835) F | 13.4 -0305 104 - 
Hot Springs 30.7) .0210} 11.1 45,124, .0345 9,068 5,156) 2,028) 2,569 H 45,612) .0241| 1,486) 4,109)......]...... -0266, 127 T 
Grant 9.5) .0064) 2.6 3,584) .0027 1,039 187) 83 as 5,178} .0028| 545) — G | 45.8 0035 55 - 
| | | ; 
Greene.... 27.2) .0186 6.9 13,268) -0102 3 ,245 1 ,939) 404, 1,222]... a 17 ,667| .0093 650 2,560) B | 62.2 0114, 61 
Hempstead 28.5) .0195 7.4 16 ,237| .0124) 2 ,829 1,146) 486 Se 19 952) .0106) 700) 2,696) E 56.3 -0129, 66 
Hot Spring 20.5} .0140 5.4 7,783) .0060 1,743 854 298| 337]...... 9,595) .0051) 468) 1,777) F | 41.4 0072 51 
| 
Howard. . 12.9} .0088) 3.4 8,615, .0066 1,710 1,292 262 ey 10 ,658| .0056 826) 3,135) D 58.9 -0065 74 
Independence 20.3) .0138 5.1 12,238 .0094 2 ,605 1,585) 238 551). . 14 ,621 -0078) 720) 2967 E 52.6 -0095, 69 
izard.... 8.7| .0060 2.2 2,377) .0018 352 . 60 " 4,722) .0024 543) 2,148) F | 72.0 0029, 48 
| | | 
Jackson 25.8 .0176 6.5 13 ,089) -0100 2 ,893 1,230 440 393 ‘ 15,840) .0084 614 2,437| B_ | 63.3 -0107) 61 
Jefferson 83.2| .0568) 25.3 57,208; .0438 10 ,969 5 ,567 1,364) 4 ,289 84,544) .0448) 1,016 3,342) B | 45.5 0469 83 
Pine Bluff 42.4) .0289) 13.3 48,568) .0372 7,456 > we : F 50,814 -0269) CRU Do vincelisescs 0304) 105 
Johnson 12.6 .0086 3.3 7,031; .0054 1 ,503 709) 213) 154 10,509) .0056, 834 3,185 E | 49 5 0061; 71 
pe re 
Lafayette 14.5; .0099) 4.0 7,130, .0055 1,327) 438| 190) ” ; 9,285) .0049| 640) 2 ,321| E 65.5 -0061| 62 
Lawrence 22.3) .0152 5.5 8,356, .0064 1 ,902| 730! 191) 710}... 12,180) .0065) 546, 2,215) C | 64.2 0082, 54 
Lee.. By 23.2) .0159 6.6 10,200) .0078 2 ,509| “| 345) 417]. 14 ,013| .0074, 604) 2,123} B | 76.3 -0092 58 
| 
Lincoln. . 18.0) .0123 5.2 4,278 -0033 1,246) 291] 155 * es 7,158) .0038 398) 1,377; D | 82.6 -0054| 44 
Little River 13.3) .0090 3.6 6,138) .0047) 1,295 522) 213) , SE 9,297) .0049) 699 2,683) F | 58.8 0057, 63 
Logan : 22.6 .0155 5.7 10,001; .0077, " 1,775 771) 403, 243}... 11,880) .0063; 526) 2,084) E 53.0 -0086, 55 
| | 
Lonoke...... 26.5 0180) 6.8 14,396! .0110 3 ,005; 1 ,376 440 358}. 21,475) .0113) 810) 3,158} B | 73.2 0126, 70 
Madison... .. 12.4) 0085} 3.2 2,160, .0017 288) 168! 130 ao oe 4,569) .0025) 368/ 1,428) E | 81.6} .0035) 41 
Marion...... 8.9 .0061 2.3 1 ,387| .0011 383 187) . © Mweuke poo 2,894) .0015, 325) 1,258) F | 69.9 0023 38 
| | | me 
_ 35.9) .0245 10.0 29,635 .0227 5 ,481| 2,612 878| <a 35,895) .0190) 1,000, 3,590) E | 39.3 0212 a 
@Texarkana 21.0) .0143 6.3 28,480 .0218 4,987| 2,612) 578 1,610 G 24,756] .0132| 1,179) 3,930)......|....-- 0169 112 
Mississippi. . . 82.2) .0561 22.1 58,150 .0445 9 ,366 6,002) 1,486) 2,771)........ 74 ,325| .0393} 904) 3,363) A | 68.6 0442 79 
Blytheville. . 17.8; .0122 5.5 27,796 .0213 3,148) 3,835 630) 2,369 G 15,535] .0082} 873) 2,823)......|....-- .0129' 106 
Monroe....... 19.7) .0134 5.5 8,277, .0063 1,902 480) 321) 298 11,725) .0063) 595) 2,132) D | 58.8 ~ 57 
| 
Montgomery... .. 6.9} .0047) 1.7 2,218, .0017 544 ° ae ° ser er 4,264) .0022) 618) 2,508} G 69.5 -0026 | 55 
Nevada....... 18.6, .0127 4.8 8,278 .0063 1,710 959) 213) Ob iiaias 10,205) .0054 tan 2,126) F | 60.3 -0071| 56 
Newton........ 8.6) .0059 1.9 1,187, .0009 224 e 1 ° ” ieeaaks 5 ,787| .0031 “ 3,046) F 77.4 -0030) 51 
Ouachita....... 37.7| .0257 9.9 18,792, .0144 4 ,380 2,731) Pot aa 22 ,237| 0118} 590) 2,246) F | 26.3 on * 
, nee 6.8) .0047) 1.5 1,407; .0011 352 J 25 wm = 3,198; .0017 470) 2,132) F | 64.4 poe 2 
Phillips....... 44.3) .0302 13.9 26,265) .0201 5 ,946 2 ,667 701; 1,813)... 32 ,899) .0174| a 2,367; B | 55.9 -0208) ~ 
@Helena..... ; 9.6' .0066 3.5 17,151! .0131) _ 2,670! 2,167 _440 2. H 14,227! .0076! 1,482 oe = ee 0091; 1 
@ See end of state “Multiple Cities.” *Withheld to avoid disclosure. Before using these figures, see explanation page 12: 
© SM, 19 
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K A N S A S (Cc ti d) The “‘SM’’ symbols mark original, exclu- 
AR — \Continue sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
‘pm ESTIMATES ALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
- SALES 
COUNTI 
FOUR STORE GROUPS = 
CITIES (in thousands of dollars) yD Net Gross Qual- 
Total Families} Dollars a af Dollars Income} % % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of . S. A. | Mar- 
thou- | of thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume |Labor} Poten- | ket 
sands) | U.S.A. sands) sands) | U.S.A. Food Mdse. Drug Radio Code sands) /|U.S.A.| ita ily | Code | Force] tial Index 
NE 10.7| 0073) 2.8] 3,861, .0030/ 1,071 a Be eee 5,635) .0030| 527) 2,013] F | 60.1]  .0039| 53 
Poinsett.......... 36.0) .0246) 5 16 ,614| .0127 4,107 1,377 571 Sanaa eee 19 ,800) -0105| 550) 2,276) B | 65.8 -0140) 57 
ee mn 0105 4.3 8,715) .0067 1,536 396 213) eer 10 666 -0056; 693) 2,480) F | 50.5 -0069) 66 
Pope... 25.8) .0176 6.7 12 376) . -0095) 2 ,285 1 ,396 345| ee et al 620| 2,387) E | 51.2 0106) 60 
BR xian cndeor 13.9) -0095, 3.7 4 16) -0034 1 ,006 291 190 Eee 6 ,856| .0036) 493) 1,853) C | 69.2 0047) 49 
Pulaski... ... 66) 205.1| 1401 62.2] 223,101) .1708 38 ,188 37,186} 7,533) 15,612].......... 282 ,529| .1495) 1,378) 4 542) B 9.7 -1539; 110 
ALittle Rock... 101.5) .0693 31.7] 179,313) .1374 28,399 34,085) 6,313) 14,319 D 163,593| .0866) 1,612) 5,161)......|...... -0984) 142 
No. Little Rock... 40.2) .0274 11.8 31,799) sae 6,428 7 1,073 ” H a. 0288) 1,358) 4,625)......]...... 0272) “99 
| | | 
Randolph.......... 18.0) .0123) 4.6 sn -0048) 1,070) 229 191) Ps ceed sanel 7,615) .0040) 423) 1,655, D | 66.5 -0059) 48 
$t. Francis........ 36.9 0252 10.2 16 , 614) 0127) 3,901) 1,271 a eee 20,714, .0110) 561 2,031, B | 71.6 0144) 57 
Saline. 22.3) .0152 6.0 7 664) .0059 1,583) 709 108 eer oa -0051} 430) 1,599] F | 33.4 0074) 49 
| | | | 
Scott. . 11.6) .0079 3.0 5,168) .0040 639) 333| 107) pe 6 ,850| .0036} 591/ 2,283) F | 53.3 0046) 58 
| | | | | 
eee 10.3) .0070 2.6 2,258) .0017 432 291 130 a SEES 4,265) .0023} 414) 1,640} F | 75.4 0031) 44 
Sebastian......150] 65.0) .0444 18.7 69 1552) 0533) 12,686] 10,051) 2,449) 3,599).......... 87 035) .0461| 1,339) 4,654, E | 13.7 -0479) 108 
Fort Smith 55.0) 0376 16.2 64,405) .0494 10,721) 9,825) 2,337) 3,548 F 82,170) .0435) 1,494 5,072) ere erery .0441| 117 
| 
Sevier... .. 14.3) .0097 3.7 5 al sal 1,646) 480 346) gal Pree 8 ,377| .0044) 586 8.209) F | 51.9 .0055| 57 
Sharp...... 9.9) 0068 2.6 2, 7199) 0017 352 " 60) al Peres 4,416) .0023) 446) 1,698) F ' 69.7 +0030; 44 
Stone...... -0051 1.8 1 7526 0012 192 ’ * ag) epee 2,285) .0012) 305 — G | 75.2 0020) 39 
ae 55.6) .0380 15.4 83,961 | 0413 11 ,503 5,211 1,774) So See 63 662) .0337| 1,145) 4,134) F | 23.2 0368} 97 
El Dorado. . 20.4 -0139 6.4 40,362) .0309 6,344 4,031) 1,510) 4,901 G 28,827) .0153) 1,413) 4, MR hs Nakane .0197| 142 
Van Buren. ... 10.5} .0071| 2.5 1,919) .0015 320 104 60) yy, Se 3 ,960| -0021) 377| 1,584) F | 70.0 0029) 41 
Washington... .. 42.8) .0293) 12.2 32,460; .0249 4,714 5,211 939 eee 38 ,380 0204) 897, 3,146 B | 48.3 -0235| 80 
Fayetteville 13.4 = 4.1 18,924) .0145 2,861 4,066 654 581 H 14,469 0076) 1,080) 3,529) everelownsese 0100; 110 
| | | 
White....... 36.9) .0252 10.0) 15 ,960) 0122) 3,212) 2 ,502) 464| | ree 17 973) .0095 487 1,797, D | 63.2 -0135, 54 
Woodruff. 21.4) .0146 5.4 9,108) .0070 2,350) 959) 321 WR cAsnkeass 10,817; .0057, 505 2,003 B | 66.5 -0079| 54 
aaa 19.8) .0135 4.9 6,991, .0054) 1,535 v4 213 vaxeeees 9,443 .0050, 477 1,927 E 61.4 -0068, 50 
Total Above Cities. . 370.2; .2527, 115.2) 524,2 -4015 85 ,759 68 383, 16,110, 31,024)......... §14 223) .2722| 1,388) 4,462)....../...... -3071| 122 
State Total........ 1,934.0'1.3202' 531.11 1,177,688' .9020' 233,919' 135,273! 37,120 56,779'.......... 1,517,364 .8033 785) 2,857.......! 61.44.9363! 71 
A AR KANS a AS — Metropolitan County Area — 
——— — ————— — — —— j 
Little Rock. ..... el 205. i -1401 62. fy 223,101) .1708 38,1 188) 37,186) 7,533) 15, ol Seer ee | 282,529 .1495) 1,378 4,542 Torre | ; | __ +1539) 110 | 
ARKANSA \S— New Metropolitan n County Area 
Fort Smith... ..15 . 150 } 65.0) .0444) = 18.7} ~— 69,552, .0533) 12,686) = 10,051) (2,449) 3,599).......... 87,035) .0461' 1,339) 4,654|......|.... --} 0479) 108 
ARKANSAS— Multiple Cities 
~~ LL ee a a ea ee so 
b West Helena... . 15.6) .0106 5.6 19,536 .0150) 3,912) 2,467) 640 . 17,325) .0092) 1,111; 3,094)...... | ae -0112| 106 
Texarkana (Ark.)— | | 
~Texarkana(Tex.) 51.8) .0353| 16.0) 56,904 0436, __ 10,618) 7,863) 1,593 = 56,685) .0301| 1,094) 3,543)......|...... -0352) 100 
@ See end of state “New Metropolitan County Areas.” A See end of state ‘‘Metropolitan County Areas.”’ Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM, 1949. 


IT MAY SOUND REPETITIOUS, BUT 
Have you read the explanation prefacing the Survey of Buying Power? It appears on page 19 
and following pages, and really will save you lots of time. It identifies sources of all figures and con- 
tains all comment necessary to a complete understanding of the use of all County and City figures. 
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cedtding.to C. E. Hooper, 320,940 Radio 


Families in 65 South Texas Counties’ prefer 
WOAI by more than two to one over 


* The 65 Texas counties where 50-100% of the Radio 
Families listen regularly to WOAI ... both Day and 


Night. (BMB Study No. 1) 


Base V-elbvedo 


NBC © 50,000 WATTS e CLEAR CHANNEL @ TQN 


Represented by EDWARD PETRY & CO., INC.-------New York, Chicago, Los Angeles, Detroit, St. Louis, San Francisco, Atlanta, Boston 


The ‘‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


City County City County City County 
OS IE IG RE eee te 3 Taylor rr ot a area a tag Tarrant PAMPA 20 eccscccccccscccccecvccces Gray 
Pe Peer eee © Jim Wells STRESS Pe Cooke ET roe eT err Lamar 
a0. £8 Fed es oes) «eae ee Potter DER EEE EE OEE Galveston EE OPO FOE ES Hale 
4) 20 a saa alba lies 4 ines ee Travis EE SE OT Hunt ON ea ere Jefferson 
Bay City ..--ecccccecccccvess Matagorda Harlingen .....--.-ssesseseees Cameron eee Tom Green 
Baytown Piva deers Waweeee Harris EE POE OE EE TEC Rusk OE EE ee ee eee ye Bexar 
“Serr ee ere Jefferson S| POET EER TT ETO Harris NE ey ee rare Grayson 
gS ere oe Howard ee ee Gregg Sulphur Springs .......-....++ Hopkins 
DY Re étees dee weed erebane Hutchinson OE OC Pr ae ee Webb SESE Se CO Nolan 
ES SOE Er Cameron LOMEVIEW «++ - cece cccccccsccece Gregg [oer ere rrr ere errr rr a Bell 
eS POPU CITT EET eT Brown BUNGEE oo csc ccvceccctsesscceens Lubbock ION. C55 gsngs os, 0 be me eeen Bowie 
DE Sir ewe reads di debavashenes Brazos SOE UTE CCT Angelina Ci Se rr ee ee eee re Smith 
SETS CPT eT ee Johnson LTS rs. iw glans ys bbe kak wn Harrison RN a a tg SO a ae Wilbarger 
oo a ere res Nueces Ta. cscs a Gi ak cw age ec Wise Hidalgo REA PRT Oe Me Victoria 
EE NT EERE POP ES ere Navarro ee MLTR LECT Te Collin SE Pip Ra MORES Aart McLennan 
I 6 ee GS oad ed id Boe alee oe Dallas OS Fr a eee Midland NN ge rc dmnea sae eaneeed Ellis 
EE SC.4. is oly pba kale a ee aelere Grayson Nacogdoches « «sss .cscsenss Nacogdoches oo Sr Wichita 
I? pe ee Lo eee | Denton NOOR FE ay ee en Ector 
ENE re ee a ee ee poe El Paso NE EAE CP Cree re Anderson 

POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES hes eae — area Males  —_it tf . 
CITIES | | | ne an ah ps ny Net | | | — | Qual 
in n r e' - 
Total Families] Dollars | | reece soa Dollars | 7 | Income o | % of | ityof 
(in % | (in (in | &% | Furn.- (in | % | Per | Per | Vol- | of | U.S.A.| Mar- 
thou- of | thou- thou- | of | | General | | House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
Anderson 37.2 .0253 10.3 17,957, .0138 5,216 1,657 1,098 986 ‘ ; 26,021, .0138, 699) 2,526 E | 37.9 .0161) 64 
Palestine. 18.3, 0124) 5.7]. 14,330, 0110 3,704 1,458, 953, 86] SH 17,069) .0090 933] 2,995)...... Scat 0103) 83 
Andrews. . 1.3 .0009 4 928 .0007 318 ° ° ag Se 1,468) 0008; 1,129, 3,670 F 26.7 -0008 | 89 
Angelina. . 37.7 .0258 10.4 17,807 .0136 5,028 1,745 929 1,346 24,494; .0129, 650 2,355 F | 25.7 .0157; 61 
Lufkin 19.4) .0133 6.1 14,939) .0114 3,574 1,281 821 1,346 13,889) 0074) 716) 2,277)...... eS -0098! 74 
| | } ! 
Aransas 2.7, .0018 1,828 .0014 779 ° ° . 2,493 .0013| 923) 3,116 G 14.2 .0014| 78 
Archer 6.0 .0041 3,493, .0027 1,182 176 133 clit Soe 5,473) .0029 912; 3,421, D | 31.2 .0031; 76 
Armstrong 2.0 .0014 1,304 .0010 259 . ° RE Cie wend 1,747) 0010! 874! 2,912, C 62.6 .0011' 79 
| | | | 
Atascosa 16.1, .0110 6,325, .0048/ 1,700 - = Bo See 9,877, .0052) 613 2,744 B | 70.1] .0062 
Austin. . 14.7 .0100 7,675 .0059 1,845 387 194 es 11, 192| -0059) 761; 2,665. D | 70.2 .0067| 67 
Bailey 7.4. .0050 3,627) .0028 1,152 154 . Sj, SS 4,274 0073 678) 2,249) B (63.1 | .0030 
Bandera 3.4, .0024 1,544, .0012 606 22 60 © TE ssavkats 2,470) 0013, 726) 2,245 F 59.3 0015 63 
Bastrop 20.1) .0137 8,020, .0061 3,343 564 254 5 FIOM 12,346, .0065| 614) 2,129] E | 57.4] .0078 57 
Baylor. 6.7 .0046 5,411 .0042 1,239 452 205 ee 7,083) 0038, 1,059) 3,941) D | 44.7 -0041, 89 
| | 
Bee 14.8 .0101 13,026| .0099 2,839 906 506 ee F 15,327| 0081) 1,036; 4,033, D 40.2 .0090 
Bell 66.3 .0452 35,916) .0275 9,194 4,650 1,489 SE. Vaeenee 62,521) 0331 943) 3,206 B 41.9 .0338 75 
Temple 28.3) .0193 24,351) .0187 5,537 3,390 1,091 ° H 33,451) 0177| 1,182! 3,890! Peak ah ar 0183; 95 
Bexar. 105; 422.4) .2884 402,750, .3085 82,961 55,824, 11,929) 12,240]........ 607, 264) -3215| 1,438 4,897| B 5.7 3110| 108 
ASan Antonio 387.6| .2646 376,168) .2881| 73,357, 55,658 11,172 ‘ D 553,958} 2982} soo REE PEs 2860 108 
Blanco 3.3; .0022 2,458 .0019 590 ° 84 ° 3,460) 0018) 1,048) 3,460) F | 67.0 -0019) 86 
Borden....... 1.3 .0009 59) .0001 . . 37 . nee 618) .0003) 475) 1,545, E | 85.7 0004) 44 
Bosque 12.1) .0083 6,431' .0049) 1,916 122 337 96 9,562) .0051/ 790 2,732) D | 60.5] .0057| 69 
A See end of state ‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see qtuin pee 
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a OT a N EWS PAPE RS 


Readership DOING Geary THINGS 
6-STAR FEATURE 
INA Gf2tar MARKET 


IN THE 


| prestige. and leadership, 


rt The largest evening newspaper 


MAY 10, 


LONE STAR STATE_! 


. MORNING MEMBER: 
x de ia | way ae Ge These 48 
Bureau of Ady. 
The target morning, neve | * TEXAS COUNTIES 
or South Texas . . . established BEXAR 


ig. cowry ~~ CONSTITUTE THE 
| Rae SOUTH TEXAS 


* EVENING 
NEWS 


published in San Antonio. or : The MARKET 
South Texes . . . a compelling Se. fy \. ? 
sales media! _ ~_. Served by the 
S Re 
fe SUNDAY REMEMBER THIS Tete on ee 
: Dic EXPRESS 
The lorgest guage “Magic Ma rket” and 


South Texas . . . Big 12-page 
Comic Section of favorites! WHEN INVESTIGATING SAN ANTONIO 


* LOCALLY EDITED | BUYING POWER! EVENING NEWS 


ROTO MAGAZINE 


. e.g in Bexar County, is the distributing center 
ewer ghey Mag wish Ex. * S A N A N T 9 he } 0 for the great Southwest Texas Market . . 
press . . . adding the Local RETAIL SALES—$376, 168,000 DRUG SALES—$11,172,000 


COLOR bese: to leadership FOOD SALES—$73,357,000 EFFECTIVE BUYING POWER— $553,958,000 
in readership GENERAL MERCHANDISE—$55,658,000 


Bexar County is the heart of the 48 coun- 
AIR-SPEED * 4 8 C 0 Uj 4 T j a S ties comprising the great Southwest Texas 
DELIVERY ’ 


market . . . 
RETAIL SALES—$402,750,000 
Air-Speed Delivery Routes to FOOD SALES—$82,961,000 DRUG SALES—$11,929,000 
Texas’ rich Rio Grande Valley GENERAL MERCHANDISE—$55,824,000 EFFECTIVE BUYING POWER— $607,264,000 
. . eliminates aut 7 
doy news todey” 90% AIR-SPEED DELIVERY 
jome-Venvered ViCuMation: * om ~ ae Rio typ —. .. . “Strangest Main Street in the World” 
miles long. 4, square miles of America’s richest agricultural area, with more 
* RADIO STATION . than 231,000 people living in 42 communities. 
KY fm RETAIL SALES—$125,444,000 DRUG SALES—$3,912,000 
igh ay ; . FOOD SALES—$28,042,000 EFFECTIVE BUYING POWER— $192,967,000 
paige ca GENERAL MERCHANDISE—$14,21 1,000 


Data from SALES MANAGEMENT, 1949 


media perfectly . . . high local 
entertainment value! 


MEMBER: 
LOCALLY-EDITED 
GROUP 
METROPOLITAN 


San Antonio Express 
Poca SAN ANTONIO EVENING NEWS 


A.N.A.N., Inc, 


Represented Nationally by the JOHN BUDD CO. 


1949 


HERE’S WHERE PEOPLE LISTEN TO KABC, 
WHERE PEOPLE WRITE KABC aad People Buy! 


ic Wocnerr 


Tamme. 


atatetes 
me 


seiks fol amo ¢ ‘wb fegee ities ee? 
prsskgsstrrstiiGe- fees It doesn’t take a mathematical ge- 


nius to figure out that you are talk- 
ing about... and to...a lot of 
buying power in KABC’s huge cover- 
Przehiis24 age area. When 50,000 watts on 
od 680 kilocycles booms out with top 
: ABC and local programming beamed 
at Texas listeners, they listen . for 
people certainly can’t write in unless 
: they are listening in. And a look at 


: the above mail map will show both. 
Perens 3 You'll find 203,640 radio families in 
> vac veRoe eee x meaene . the 55-county primary-intense area 
: eres eile, atti rat —etecete othe alone, 63,530 more in the primary- 
pees stetatatet Rs : excellent counties, and 103,860 radio 
Seuss cn ne She families in the 27 secondary-good 
K A B Cc sr nae Letra ; me ALES * counties. All this, plus a bonus 
sore San Antonio xxxxxx tertiary omnes CA eddiionst 
. ee oe x counties wit! 480 radio homes. 
M a il M a Pp Naveen Shoee Krajcota Metrebeeds sarasonsely Your = es man - tell you lots 
. MTT more about this excellent facility in 
ae he may , sa ~~ a fast-moving market. 
} be tts om 
MAIL IN 1 MONTH ee ates: Cake apa ; 
wae “ TA 50,000 WATTS DAY, 10,000 WATTS NIGHT 
N D : AN PRT RCO 
RSy PRIMARY INTENSE _ stATio, 
eS (response per 1,000 ra- & 
dio homes 50% as great SF 
as home county.) y 3 a ) 
J] PRIMARY EXCELLENT al st ; 
(25-50%) a SAN ANTONIO 
SECONDARY GOOD 
=e (10-25%) @ AMERICAN BROADCASTING COMPANY 
fe} bpd @ TEXAS BROADCASTING SYSTEM 
“3 (0-10%) 


The “SM” symbols mark orininal, exclu- 
: sive estimates by SALES MANAGEMENT. 


TEXAS — (Continued) 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES “— 
FOUR STORE GROUPS = 
CITIES (in thousands of dollars) CD Net Gross Qual- 
Total Families} Dollars a Dollars \Income| % | % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A. 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam- | ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code |Force}] tial | Index 
Bowie... 68.8 0408) 19.6 38,830) .0297 8,848) 5,773) 1,326) 1,576]. ... 61,461 -0325| 893) 3,136) D 35.6 0345) 74 
@Texarkana 30.8) .0210) 9.7 28,424, .0218 5,631 5,251 1,015 ° H 31,929) .0169) 1,037) 3,292)......]...... 0192) 91 
Brazoria 46.8 .0320, 12.9 18,705 0143) 4,381 1,336 555 eee 26,055; .0138) 557, 2,020} B 29.9 .0176| 55 
Brazos.... 34.9) .0238 10.3 22,168) .0170) 5,245 2,110 784 SP 27,682) .0147; 793) 2,688) D 38.6 .0172| 72 
Bryan... 20,6} .0141 6.2 19,197) .0147| _ ’ ° aR 17,218] .0091) 836) 2,777]......]...... .0118) 84 
| 
Brewster. . 7.4) -0050) 2.1 5,501; .0042 1,182) 409 230 _ ee 7,117| .0037; 962) 3,389) D 27.5 -0041| 82 
Briscoe... 4.1) .0028) 1.0) 2,204 -0017, 720) 176 132 ee 3,319] .0018} 810) 3,319) D 58.6 0020) 71 
Brooks. 6.0) -0041) 1.4 3,957, .0030) 519 ° ere Serer 4,157) .0022; 693) 2,969) F 44.8 .0028) 68 
Brown...... 35.5) .0243) 10.4 29,301; .0224) 6,114 4,270; 1,362 RE 37,382) .0198| 1,053) 3,594, D 31.6 0215) 88 
Brownwood 25.1 .0171) 7.6 27,132) .0208 5,395 4,210 1,330 x H 29,995} .0159) 1,195) 3,947)......]...... 0176) 103 
Burleson 14.1| .0096) 4.0 5,981) .0046 2,277 387 229) cir ieane ean 9,178| .0048| 651) 2,295) E 71.5 -0057| 59 
Burnet... .. 8.7 0059. 2.5 5,216) .0040 - 89 157 m Biisceeoded 7,303} .0039} 839) 2,921) E 53.4 .0043| 73 
Caldwell. .... 18.1 -0124) 4.9 16,083) -0122 3,632) 950 470 PS iahee cee 19,242) .0102) 1,063) 3,927) E 48.1 .0112| 90 
Calhoun. .... 6.1 .0041 1.6 2,938; .0023 835 232 109 i Mie identbinbace 4,157; .0022) 681) 2,598) F 38.1 -0026, 63 
Callahan. . 8.7| .0060 2.6 5,471| -0042 _ 365 254 ae Sn diaeie 7,664) .0040| 9881) 2,948) D 62.1 75 
| | | 
Cameron..... 96.6 .0659 25.2 61,937) .0475 12,781) 9,107; 1,717) 3,669].......... 84,815) .0449| 878) 3,366) A 36.4 0499) 76 
@Brownsville... 33.7| .0230 8.8]  20,067| .0153 3,826; 3,088 656, 1,687) H 25,871} .0137| 768] 2,940|......|...... 0160) 70 
@Harlingen 25.0) .0171) 7.4 25, 643) .0197 3,963| 4,535 689 1,322 H 30,800) .0163) 1,232) 4,162).......]...... - 102 
Camp........ 8.7) .0060) 2.4 3,658; .0028 1,109) 497 205 a 5,858; .0031 673) 2,441) F 55.7 0036! 60 
Carson. 6.4) 0037} 1.5) 4,886) .0037; 1, 081| 254, 277 ibscie casas 6,442) .0035| 1,193| 4,295 B | 30.7 -_ 97 
| | | 
Cass....... 28.8) 0196 | 7.5 13,505) eros aiid 1,315 483 CKddtccsens 18,392) .0097| 639) 2,452) E 67.1 0119; 61 
| ae 3.3| .0023| 8] =. 2,503) .0019 692| 231 84 4 Ve 3,575| .0019| 1,083| 4,469} B | 67.6}  .0020| 87 
Chambers........ 6.7, 0045 (2.0 5,306 .0040/ 1,326 122) 169 | eee 7,362| .0039| 1,099] 3,681/ D | 30.7] .0041) 91 
Cherokee........ 34.9) 0239 9.6 19,096 .0147) 5,677| 1,999) 772 ae 25,437| .0134| 729) 2,650) C 49.4 .0158| 66 
@ See end of state “‘Multiple Cities.” © SM, 1949. Before using these figures, see explanation page 19. 


*Withheld to avoid disclosure. 
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YOU ONLY SELL THEM 


IF YOU REACH THEM! 


The Rio Grande Valley, in an isolated trade area, has an effective buying 
income of $192,967,000. 
confusing circulation claims of newspapers that claim to “cover” it with 
fringe circulations. Check your ABC reports. You'll find that only the Rio 
Grande Valley Group covers the Valley City. 


If you are after a share of it, do not be misled by 


RIO GRANDE VALLEY GROUP 


BROWNSVILLE HERALD e HARLINGEN STAR e@ McALLEN MONITOR 
REPRESENTATIVES © TEXAS DAILY PRESS LEAG'UE, INC. 


TEX AS — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
7h ESTIMATES ALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
‘= ae : Se ee SALES 
COUNTIES l 
fo FOUR STORE GROUPS em 
CITIES | (in thousands of dollars) EXD N Gross Qual- 
Total Families} Dollars Dollars Inceme| % % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
~—s 
Childress.......... 13.4 00s 3.8] 10,656) .0081 2,781| 1,127} 386 Jere 16,784| .0089| 1,253] 4,417) C | 34.9 0087) 96 
eee 9.3) ma 2.6 6.487] .0042 — 78| 205 eee 8,666] .0046| 932) 3,333) D | 57.5] .0048| 75 
Cochran... ....... 5 ‘ .0036 1.4 saul .0014 547| 121| a1| . 3,063) .0016| 567) 2,188) C | 58.7 0019) 53 
Coke. 2 7| .0019 7 1,694| -0013 577) *] 84) a CPSSE 2,470) .0013| 915| 3,529) E | 67.0 0014) 74 
Coleman. . . 16.7} .0114 4.6] 10,507) see 3,372| 773| 506 cis 16,504| .0088} 988) 3,588) B | 49.2] .0091 
| | 
Collin. 48.4) 0330) 13.7) 22,393) .0172| 7,306) 1,900, 1,013 ene 35,372| .0187| 731) 2,582) B | 54.1 .0210 
McKinney 15.6) “0108 5.0] 11,667| .0089) 2,998 = 1,315) 556) 53}.......... 11,000) .0058) 705) 2,200]......|...... 0077) 73 
Collingsworth 8.7| .0060) 2.5 6,234) .0047| 2,133) 519 290 Rs cccess 9,097) .0048| 1,046] 3,639} B | 59.6 0050} 83 
Colorado 15 ‘ 0105! 4.4] 11,482) .0088) 2,594) 409 362 _  ESetare 18,543) .0098| 1,204) 4,214) C | 60.6 .0096| 91 
| | 
Comal... . 12 1| aad 3.5}  10,267| .0079 2,248 652 253| eer 15,514) .0083) 1,282) 4,433} F | 31.7]  .0082| 100 
Comanche 14.7) .0101| 4.2 6,280| .0048 1,412) 1,226 - | ere 9,609] .0050| 654) 2,288} B | 61.9] .0060| 59 
Concho... 4.7) .0032| 1.2 3,298) .0025) 864 118) 145) a) ee 5,043) .0027| 1,073) 4,203} C | 63.1 0027} 84 
| Peak | | 
Cooke... 25.1| .0171| 7.0} 15,978] .0123) 3,918) 1,392 555 ee 24,553) .0130| 978) 3,508} C | 45.8] .0136| 80 
Gainesville 12.5} .0086] 3.7] 13,453] .0103] 2, 839) | «a  ........ 15,542] .0083| 1,243) 4,201]......]...... 0090} 105 
Coryell 20.2| .0138 5.6 7,150) .0055) 2,781) 475 168 ER 11,124] .0059} 651| 1,986] D | 63.8 .0074| 54 
Cottle... .. 7 3) - 2.0 — -0041 1,412) 486 230 Re 7,607} .0040| 1,042) 3,804) D | 57.6] .0042| 84 
| | | | 
Crane. 2.0) .0013) 5 2,458) .0018 835| . 109) a eR 1,864) .0010| 932] 3,728) G 5.3} .0013) 100 
Crockett 2.0| .0014! 5 3,223) .0025 605 155| ° | ae OPT 2,016) .0011| 1,008] 4,032) D | 47.4] - .0016| 114 
Crosby... nd - 3.2] 5,396, .0041 1,297) 408} 290 196}.......... 8,537| .0045| 749/ 2,668] B | 59.7] .0050| 64 
Culberson 1.4) .0009) 6 1,889| .0015) 289) ° ° eee 1,456] .0008) 1,040) 2,427; F | 17.9 -0010| 111 
Dallam...... 8.7/ .0080 2.4 7,150! .0055 1,758 653] 337 2t.......... __11,437| 0060! 1,315) 4,765| B | 24.3 .0059| 98 
*Withheld to avoid disclosure. © SM, 1949. 


LOOK BEFORE YOU WRITE 


Before using these figures, see explanation page 19. 


Most of the questions readers will ask about the Survey of Buying Power have been 
answered in the introduction beginning on page 19. So before you write, wire or call 
the editors, re-read this section. Chances are that we will refer you to these pages anyway. 


=. 


Simultaneous Single, 
— Economical 


Billing 


ee eee 


or 
Coverage Separate Schedule 


gttiON DOLLAR ayy, 


"Nee, 


' 
f 
bh 


K F J Z—FoRT WORTH W RR—-DALLAs 


NATIONAL REPRESENTATIVE — JOHN BLAIR & CO. i 
NEW YORK e CHICAGO e DETROIT « ST. LOUIS « LOS ANGELES « SAN FRANCISCO g 


r . Fie = a é _ ve The “SM? symbols mark original, exclu- 
TEXA S — (Continued) ion. & 4. sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES GD « SALE yD ADVERTISING 
1/1/49 ESTIMATES onain ESTIMATES CONTROLS 
SE aL ere eure aot Sesame = iaatai canoes taetirieatntis ang mi 
COUNTIES | } | Nl 
| | | FOUR STORE GROUPS | | a» he 
CITIES | | (in thousands of dollars) Net | Gross 
Total Families} Dolars | ee Dollars | | | por |tneomel o> | Tizof | iyo 
(in Q% (in n fs urn.- (in 0 | Per er ‘ol- | Oo . S.A.) . , 
thou- | of thou- thou- of General | House- | Volume thou- ot Cap- | Fam- | ume mae Poten- | ket Li 
sands) | U.S.A.| sands) sands) USA Food Mdse. Drug | Radio Code sands) |U.S.A.) ita ily — tial | Index in 
Dallas ...31} 560. 0 3822 169.7 799,204 -6121| 143,101; 180, 935, 27, 490. SS 935, 120| »,4961| t, 670 5, 510] B 4.0 .5075| 133 
AtDallas ; 471. 6| -3219) 142.9 732,870) .5613| 117,720 179,143} 24 a 38,762 B 822, 6 4356) as 745| 5 +759) baie Revcnacecn -4506) 140 h: 
| | | re 
; | | | | Pe, 
Dawson. . ; 20.7; .0142 5.6 12,065) 0092| 3,083) 1,137 507) an ikea 16,715) -0088 807) 2,985 B | 49.5 -0100) 70 be 
Deaf Smith 14.8) .0101 4.0] 7,134) .0055) 1,355 | 299 313 __ Srepeeere 7,314) .0039) 494) 1,829 A | 47.5] 0056 55 
Delta. . 10.1) .0069) 2.7 4,242) .0032| 1,585) 363) 205 ck cusaee 6,244| .0033| 618 2,313) D | 67.9 0040) 58 D 
Denton 36.9, .0252 10.8 23,216! .0178 “ial 2,331| 978) Re 33,833) .0179, 917) 3,133) B | 41.4 0192; 76 fe 
Denton ; 16.0) .0109 5.1 16,903; .0130 3,703] 2,187| 797 629 H 15,293) -0081 956) 2,999...... enlnee 0101; 93 ' 
De Witt , 22.7| .0155) 6.5 16,938) .0130 4,596 | 1,082) 591) SR 24,215) .0128| 1,967) 3,725) C | 55.1 -0134) 86 
Dickens... ; 8.7| .0059) 2.4 6,130) .0047 1,383) = 313) a xa aied cae — -0046| 992) 3,597, D | 54.7 0049) 83 
Dimmit. . ’ 7.4 0051; 1.8 2,833) 0021 1,081) 90) = 133) 104}... 4,322) 0023) 584) 2,401 D | 68.3 0028/ 55 it 
Donley eee 6.7, .0045) 1.8 4,961| .0038 1,470) 387 229 RES 6, 988) 0037, 1,043 3,882, C | 56.8 -0039 87 
Duval ; 14.7 0101) 3.6 10,178| .0078) 2,983) 431| 531 J SUE 14,127) .0074, 961) 3,924) E | 40.7 —_ 80 1 
| | | } | | 
| | | | } 
Eastland 23.5 .0160) 7.0 19,291, .0148 5,649) 2,596 772 RE ee 29,351| -0156| 1,249) 4,193) C | 29.5 -0154) 96 
Ector , 44.0, .0300 13.8 43 ,654 0335) 10,167) 3,216! 2,114) 1,496)......... 68,244) .0361) 1,551) 4,946) G | 1.5 -0340) 113 q 
Odessa am 41.2) .0281 13.0) 40,686 0312) 9,110) 2,996 | sa | 65,377; .0346| 1,587) 5,029)...... ee 0323) 115 f 
Edwards 2.0; .0014 5 1,304) .0010) 432, > e 7 ns denn sae “— -0011) 1,054) 4,214) D | 58.1 -0011, 79 
ies , 48.1; .0328 14.2 25,825, .0198 8,632 1,966 1,012 ESE 41, 523| -0220) 863| 2,924 B | 49.0 -0235) 72 é 
Waxahachie. . . . 12.3} .0084) 3.7 11,285) .0086) 2,536 1,127 398; 575]... 10,589| .0056| 861 2,862)......|.-.. -0071 85 
See end of state “Metropolitan County ‘Arees.’ © SM, 1949. Before using these figures, see explanation page 19. 
Does not include the Highland and University Park cities *Withheld to avoid disclosure. 
with populations of 12.6 and 24.1 thousand respectively, 


which, though separately incorporated, lie within the 
Dallas city limits. 7 
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1201 W. Lancaster 
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Fort Worth, Texas 


19 Stations . . . 250 Watts to 


National Representatives 
50,000 Watts... 2 Millivolt 


Weed & Company 


‘Daytime Coverage of 
90% of Texas! 


New York e Detroit e Boston e Chicago 
Atlanta e Hollywood e San Francisco 


SALES MANAGEMENT 


By JULIAN STAG 


EX BEISEL, head of a company (Chance Vought 

Aircraft) now completing a gigantic industrial 
migration from an old location in Connecticut to a new 
home in Dallas, talked recently at a luncheon. 

His subject was picked for him, and it was “Why I 
Like Dallas.” They take things like that for granted 
in Dallas. 

Beisel didn’t disappoint anybody, and many people 
have since stopped calling him by his name Rex and 
begun fondly calling him “Tex.” 

One of the things he said in his speech was: “I like 
Dallas because here we seem to have a deep-rooted 
feeling that nothing is too big too tackle if it’s really 
worthwhile doing.” 

In Dallas, the word big is well-liked. It’s said that 
it was the colored folks who began calling the city 
“Big D” long before it was really very big, but then as 
now the biggest thing about Dallas was its ideas. 

In 1912, when Wilson became president, Dallas was 
a city of 92,000. A “150,000 Club” was animatedly 
formed, named for the population figure it pursued, 
and when the 1920 census came around, the Dallas 
population had jumped to 159,000. 

Right now, greater Dallas is a city of more than a 
half million (about a 59 per cent increase in only eight 
years! ), but that tells but a small part of a population 
story that is different. The county of which Dallas 
is seat has nearer 600,000 people, and the neighbor 
county to the west has another metropolitan group of 
about 350,000 more people, so that you come up with 
a combined total of say 950,000. 

This means an urban concentration that is to large 
parts of east, north, and west Texas what, to make a 
comparison, Paris is to France. And the state of Texas, 
It may be pointed out, is larger than the country of 
France, 

Because Dallas thinks big, the story doesn’t stop 
there. It proceeds to the further disclosure that within 
an easy hundred-mile radius (remember, distances 
diminish in the big country) there are an estimated 
> ag people, and then comes a crescendo of 

imax. 


This is the introduction of a new working concept 


MAY 10, 1949 


(ADVERTISEMENT) 


Dallas 


It smiles in the sun, it grows and grows, its 


girls are beautiful... the city they call “Big D” has big ideas... 


of geographical interest. This is what is termed “The 
Dallas Southwest.” The Dallas Southwest is Dallas’ 
way of describing a great regional block of states 
including all of Texas, Oklahoma, Louisiana, New 
Mexico, Arkansas, and Mississippi, plus 26 counties of 
western Tennessee. It is based on a surprisingly con- 
vincing analysis of an immense mass of data, mixed 
with the necessary amount of imagination to bring it 
to life and demonstrate its workability. In the end, it 
plausibly places the city of Dallas in the strategic 


Beautiful Girls. Dallas is famous for them. Below is a sample, 
sweet Linda Darnell, now of the movies. 
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Dallas After Dark. Glowing neon landmarks of the city light up 
the lofty night skyline. Six new office buildings, ten to twenty-two stories 
tall, are presently going up. A massive Merchandise Mart is in prospect. 


midst of a population group of 18 million people with 
yearly spending power of more than 17 billion dollars. 

The dawning realization of what is going on accounts 
for an influx into Dallas of new enterprises of varied 
types and proportions. The decision of a nationally 
known truck trailer company (Fruehauf) to construct 
a costly new regional plant at Dallas is a current in- 
stance among many. Another is the purchase of the 
vast wartime Continental Motors plant by a worldwide 
dairy house (Kraft). 

A new Southwest edition of The Wall Street Jour- 
nal, published in a modernistic, new plant in Dallas 
housing a sizable regional staff, makes it possible now 
for business executives in some 10 states to have that 
great, money-wise sheet on their doorsteps on the day 
of issue. 


EOGRAPHICALLY, it seems that Dallas is just 

about it. The planes that wing across the country 

find the city a natural junction point of the lower 

United States; and further than that, the city shapes up 
as a genuine crossroads of the hemisphere. 

An international airline (Braniff) with headquar- 
ters in Dallas enterprisingly has agents selling tickets 
even in cities like Los Angeles and San Francisco, 
which it does not fly to directly, suggesting a week- 
end in Havana via connecting lines to Dallas, and 
thence to the Cuban gay spot. Flying time from Dallas 
is about 5% hours. 


This spring this same line (which has 11,600 miles 
of routes now certificated, employs 2,500 people, 1,500 
of them being at Dallas, serves 38 cities, and has a 
$6,000,000 yearly payroll) inaugurated a new schedule 
of flights from Texas points to Rio de Janeiro, connect- 
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ing at Lima, Peru, with its established service via 
Caribbean, Canal Zone, and Ecuador points. 

It was not so long ago that this airline, still bearing 
the name of the man who founded it in the 1920’s and 
who still heads it, moved from its original home base 
in Oklahoma to Dallas. 


Because of Dallas’ strategic position on the air routes, 
an American in Mexico City can now pick up a copy 
of a Dallas newspaper at breakfast time which is the 
same edition being read at the same time by the news- 
paper's home subscribers, and said to be the only such 
edition of a United States daily available there that way. 


The reason is that a non-stop flight (American Air- 
lines) to the Mexican metropolis leaves Dallas at 4 
a. m. and arrives there 3 hours 35 minutes later, and 
is downtown at the Hotel Reforma, or the new Del 
Prado, say, in a half hour. The Dallas newspaper 
zealously gets its bundle of copies hot off the press 
aboard that flight before daybreak each day. 

It further means that anybody in Mexico City want- 
ing to do business with Dallas, or with the United 
States via Dallas, reads the advertisements when they 
are same-day fresh. Inasmuch as Dallas is one of the 
telephone system’s eight long-distance centers in the 
country (and one of Western Union’s six division 
centers ) the Mexican operator can get Dallas as simply 
as phoning across the street, and the signal is just as 
clear. 

There is this suggestive factual story of an executive 
in the big regional setup of International Harvester in 
Dallas. He kissed his wife goodbye in the morning and 
was back home for dinner. Did he have a good day 
in Chicago, dear, she wanted to know. That’s Har- 
vester’s home office, of course. 

It wasn’t such a difficult trick at that, when it is 
realized that there is a DC-6 schedule making Dallas- 
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(ticago in 8 hours 5 minutes (again Dallas’ Braniff 
or American ). Dallas-New York non-stop by airline is 
'§-hours 50 minutes (another 15 hours and youre in 
® {ondon), and Dallas-Los Angeles 6 hours 15 minutes. 
‘You're in New Orleans before you know it — 1 hour 
* 49 minutes from Dallas — and Atlanta’s less than four 
hours away flying Delta. 

In an aviation age, getting more so all the time, the 

sition of a city in this respect becomes the considera- 
tion that its railroad position or its port position once 
was. It is said Dallas is among the top ten busiest air- 

rts in the country; in point of gross ticket sales, it 
was recently ranked eighth, and sixth from the stand- 
point of originating airmail. 

Planes land or take off on an average of every 4 min- 
utes around the clock, and 688,116 airline passengers 
deplaned or emplaned at Love Field in the one-year 
a" period most recently counted. 

At Love Field, too, there is a company which is the 
air equivalent of an auto repair shop, only its custom- 
ers come from all points of the compass, and their 
machines are executive type airplanes. 

This industry (Southwest Airmotive) employs 175 
people, did 2% million dollars in gross sales last year, 


is one of only four Pratt & Whitney Aircraft repre- 
sentatives in the country, and in one typical recent 
2a month took care of 650 planes which came from 34 
states and four Latin countries. It has three big hang- 
y ars, a warehouse, and a fourth hangar going up. 
1 
a 
, HE iron horse (as well as the Flying Red Horse of 
y the great Magnolia Petroleum Company, which 


glows in a neon gallop against the night sky) also con- 
tinues to do business in a big way in Dallas, there 
1 being nine mainline railroads serving it, including the 
home office of the Texas & Pacific. 


The chairman of the board of the Missouri-Kansas- 
Texas Railroad (“the Katy”) seems to prefer to live 
in Dallas, and has instituted a kind of renaissance in 
his corporation which has given Dallas and other Texas 
men of finance a healthy new role in the setup. The 
city’s Union Terminal recently underwent a glittering 
modernization to the tune of $1,023,000. 


The busses roll into and out of Dallas, and recently 
the new Continental Bus System was formed in a 
great merger arranged by Dallas thinking, making the 
city the home of the largest independent bus setup in 
the country with 25,000 to 27,000 miles of routes. A 
New York-to-Los Angeles service will be included, 
with Dallas the single changeover point. 

The skyline of Dallas is a restless, shimmering sil- 
houette that leaps up with almost sudden force out of 
the flatness of the land round about in America’s great 
plains country. It is a skyline that people talk about, 
remember, and seem always to be bewitched at seeing, 
whether for the first time or the nth time. 

It is a skyline, unlike so many in urban America, 
luminous and smoke-free and generally favored by the 
: almost sapphire blue and endless bell of sky that is so 
: striking in that part of the country. Nature’s lavish gift 
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of natural gas in the area, fueling its fires, accounts for 
the cleanliness of the air, for the gas burns smokelessly. 

Still echoing pleasantly in the memory of the indus- 
trial family that serves the Southwest is the phrase, 
“By the grace of God, geography and natural gas,” 
which the inspired Dallas Chamber of Commerce 
flashed before the rest of the country (ads in New 
York Times, Wall Street Journal, Washington Post, 
etc.) when the big coal strike paralyzed commerce 
elsewhere, but failed to cramp the style of gas-using 
Texas or halt the movements of its crude-oil-burning 
locomotives. Coal is something that the average Dallas 
child has never seen. 

On the streets, moving among Dallas’ white towers 
of buildings and among the new ones going up, are a 


On the Runway. Fashion shows are many in 
Dallas, model schools busy, the apparel industry 
flourishing (180 manufacturers, 7,265 workers). 
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sunlit lot of people, the Dallasites. It has been said 
that one sees happier faces in Dallas than in a great 
many places. It is probably a fact, for the spirit of the 
West and a great free wind of opportunity seem to 
wash through the air. Even the millionaires are happy 
there. 


As an exhibit bearing on the subject, an executive 
recently settled in Dallas reports that one of his daugh- 
ters, a girl named Susan, who was still going to school 
in the East, spent the holidays with the family in their 
new home in Dallas, and before she went back he asked 
her if she'd noticed any difference in the Dallas people. 


She replied immediately, “Tll tell you one thing, 
Dad, I see more people with smiles on their faces than 
in any place I’ve ever been.” 


The lovely girls of Dallas are now a legend, and they 
must be included in any sagacious inventory of the 
city’s assets. “The eternal feminine spurs us on,” said 
the German poet 150 years ago, and while he never 
knew about the Dallas variety, the idea is there. 

Said a visiting press agent the other day, and 
whether it was blarney or not, he took the trouble to 
say it, “Even the ugly girls are beautiful in Dallas.” 
Someone has said, and there appear to be no statistics 
available on it, that there is more brassiere advertising 
in the Dallas newspapers per capita than those of any 
other city. But it is probably also a town where the 
girls wear fewer girdles, and need them less. Feminine 
allure is carried to a point of civic pride in Dallas, the 
way Hollanders cultivate tulips. Dallas is the home of 
Linda Darnell, among others. 


There is a store in Dallas, technically known as a 
specialty store, that is a kind of school for fashion, a 


Time Out. At TEMCO (Texas Engineering & Manufacturing 
Company) a crew works on a C-54 transport flown to Dallas from 
Germany for overhaul after grueling airlift runs. Versatile 
TEMCO’s 3,000 employees also make Swift-model light planes, 
Coca-Cola truck bodies, popcorn machines, other items, 

in a 1,200,000-square-foot plant (formerly occupied by 

North American Aviation). 


Football Frontier. Doak Walker (above), Dallas’ 
Southern Methodist University’s all-American, wili be back for 
the 1949 season. Notre Dame will invade Dallas. 


mirror of gracious living, and a bearer of culture, 
all wrapped in one. It also is big business. Its name 
(Neiman-Marcus) is a Dallas name heard round the 
world, 


Certainly a commercial establishment, yet it is some- 
how treated as more of an institution, which by some 
alchemy of conditions it has actually become. Certainly 
a local retail store, yet it has created its own version 
of the feminine ideal, and this no longer is restricted 
to Dallas or even the Southwest. Women everywhere 
seem to pursue the enchantment of this ideal. 


Annually, in the fall, this store puts on a great 
fashion exposition, and this brings to Dallas from 
New York or Hollywood or Rome, Italy, a number of 
notables to receive an award. It is a strange, unex- 
pected spectacle. 

People who have made the Dallas pilgrimage include 
names like Christian Dior of Paris, he of the New 
Look, and Elizabeth Arden of blue horses and cosmetic 
fame, and the great Schiaparelli and Lilly Dache, the 
hat lady, and Hattie Carnegie. The store has also seen 
itself equal to giving recognition to the Metropolitan 
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Cotton Bowl. Bird’s eye view of crowd at 1949 New Year's 
Day game between Dallas’ S. M. U. team and Oregon U. Enlarged 
bowl next season will be bigger than Yankee Stadium. 


Museum of Art and The New York Times, and these 
institutions have delightedly dispatched emissaries to 
Dallas to accept the nod. 

Basically, the lesson of this store is the perennial 
one of the power of ideas, and one more illustration of 
the Dallas attitude that the big time is where you 
make it. Dallasites figure that it ought to be Dallas, the 
city they love with a passion. 

Fashion-consciousness and the rich commodity of 
native pulchritude have been an incentive to the crea- 
tion of an apparel industry in Dallas which has made 
it one of the leading and gayest of such centers. One 
Dallas manufacturer took over Madison Square Garden 
in New York to stage a fashion rodeo. 


So intimately are fashion and culture related in 
Dallas, a condition which is frequently a mark of cos- 
mopolitanism, that recently Dallas was the scene of a 
novel “Symphony of Fashion.” The city’s celebrated 
orchestra, under Antal Dorati, joined hands with its 
clothing artists for the event. The editors of Vogue 
magazine selected the locally produced fashions and a 
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(Photograph by Squire Haskins, Dallas.) 


Broadway stage director produced the extravaganza. 
Spectators paid admission ranging down from a $12 
top for seats in the handsome State Fair Auditorium. 


HANCE VOUGHT AIRCRAFT, formerly for 

many years a part of the industrial landscape of 
New England, descended enthusiastically on Dallas, 
and became, at one fell swoop, the biggest industrial 
unit in the area. It would be big anywhere. Its prod- 
ucts are the kind that make the newsreels—the famous 
Corsair naval pursuit plane and now the furiously fast 
jet models, the Cutlass and the Pirate. 

Something like 1,500 key oldtime employees are 
being voluntarily transplanted, and evidently liking it, 
from their old Yankee homes a distance of about 1,687 
miles to a new life in Texas. It is difficult to find a 
parallel to this move anywhere in the country. 

Before it is completed, the aircraft company will 
have moved an estimated 30 million pounds of mate- 
rial cross-country, using about 900 to 1,000 freight cars 
to do it. The force of original Nutmeg-Staters is gradu- 


ally being swelled by the hiring of local people (some 
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Yankee Cowboy. Schoolboy member of one of the families from 
New England which went to Dallas with Chance Vought is 11-year-old 
Robert Fischer. He lost no time in going happily Western. 


4,431 were at work 11 months after the move started), 
and an eventual peak employment of about 8,000 is 
envisaged. Then the company’s payroll will be about 
$25,000,000 yearly. 

The story is told that when the Eastern company 
(which is a division of United Aircraft) was close to 
its final decision on the move, the phone rang in the 
office of a Dallas business executive. Beisel was tele- 
phoning from Bridgeport, Conn., to say he had just 
been told by his engineers it was absolutely necessary 
that the runways of a city-owned airfield adjoining the 
plant be lengthened another 2,000 feet. The move 
depended upon it. 


Before the day was over, Beisel received a return 
call from Dallas. They told him that the City Council 
had been called into an emergency meeting in the 
meantime and a sum of $256,000 was appropriated to 
take care of the runways. Work would commence. 
Anything else they could do for him? The transaction 
is the kind of rapid-fire surprise that Dallas men spring 
every now and then. 


It may be that there is more information about the 
city of Dallas to be had for the asking today in the 
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state of Connecticut than can be found anywhere away 
from the Trinity, the meandering river that flows past 
Dallas. Before the move, Chance Vought set up a 
special room with an attendant at the old plant with all 
sorts of information about Dallas, even down to price 
lists from an A. & P. store there, or pictures of a Dallas 
house and how much it would sell for. The Dallas 
newspapers were received for reading. 


But the chief question on the minds of the people 
in going to Texas was what about the children and 
their future. They wanted to know whether there was 
more opportunity or less there. Beisel tells it: 


Well, the answer that I came u 
tive MORE! 


I want to tell you how I arrived at this answer — 


More opportunity — because Texas is a new land, a 
young and growing region. Here are a few interesting 
facts which add emphasis to this thinking: 

The population of Texas is really growing. It has in- 
creased 137 per cent since 1900. New England, with which 


we are familiar, has increased only 66 per cent in that 
same period. 


The industrial employment of Texas has increased from 
199,000 to 350,000 in the past eight and one-half years — 
an increase of 76 per cent. During the same period, the 
industrial employment in the New England states in- 
creased less than half the percentage gain in Texas. 


In making comparisons, we must not forget the all 
important consideration of room for future growth. The 
area of Texas is more than four times as great as all of 
New England. Our children are not going to be crowded, 
or lack elbow room here in Texas with 27 persons per 


square mile as compared to 147 persons per square mile 
in New England. 


In a young, new country progress and advancement are 
often delayed by lack of transportation facilities. Although 
there was a time and not more than 20 years ago that 
Texas was somewhat isolated from the rest of the coun- 
try, that is no longer a handicap. The advent of air 
transportation has, I believe, completely dispelled any 
notion in any part of the U. S. that Texas is an out-of- 
the-way place. It has also brought all parts of Texas 
closer together, an achievement which in itself is no small 
feat. Here is an interesting comparison. In New England 
a great many people do their traveling from Boston to 
New York by train. Well, it takes just as long to make 
this train trip as it does to fly from Dallas to New York. 
I don’t think we are the least bit isolated. How could our 
children fail to find opportunities and gain success in a 
new land and young region like Texas? 


p with was a very posi- 


ITIES like Dallas, like the great new frontierland 

around it, are growing the way cities grow in fast 
movies. A girl in a Dallas office the other day hearing 
the sound of a pneumatic drill being used by a street 
crew thought for a minute it was some riveting. “Are 
they starting another building?” she asked. 


Money doesn’t grow on trees in Dallas, to be sure, 
but it seems indubitably to grow in the banks. Years 
ago, when the Federal Reserve System was casting 
about for a location for its bank for the Southwest, 
rivalry was intense among Texas cities. But Dallas was 
the choice, and it’s been a financial center ever since. 
The Dallas banks are the biggest in the state, and the 
lendingest in the country (ratio of loans to deposits. ) 
The Reserve Bank’s resources in the past fifteen years 
increased nearly tenfold (about 196 million in 1933 to 
1 billion 174 million in 1948) and total resources of 
Dallas’ commercial banks jumped even more than that, 
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Progress Report. At a Chamber of Commerce banquet, 
blown-up special editions of the Dallas dailies 

headline industrial gains. Dallas’ newspapers are 

headed by writing publishers. 


going spectacularly from 181 million to 1 billion 824 
million. 

There was a time when oil men had to go East to 
finance their operations, but the change has come. An 
oil man was able to go to a Dallas bank after the war 
and there arrange a $15,000,000 loan to carry him. 
When a regional utility (Lone Star Gas, Dallas) 
decided on a $50,000,000 bond issue for its expansion 
program, the Dallas banks snapped up a large part of 
it. The city is also known as a major insurance center. 


OWER is conveniently taken as a yardstick of eco- 

nomic growth. Kilowatts in Dallas will become 
available in new abundance to meet the constant up- 
ward curve of demand. The electric company (Dallas 
Power and Light) now has under way an expansion 
to double its power plant capacity in the next five 
years, or so. Unlike so many other cities, Dallas has 
known no rationing of electricity at any time. 

The Cotton Bowl at Dallas (Dallas being a world 
cotton market and cotton machinery center) is, of 
course, celebrated for harboring football encounters of 
the caliber spotlighted in sportdom nationally. The 
city, like the whole region, is pigskin-happy from the 
time the first frost brings the chilly crickets out of 
hiding until the New Year’s Day classic. 

They had to enlarge the Bowl in 1948, building 
about 22,000 more seats plus a huge press-radio-tele- 
vision gallery to accommodate national coverage, but 
thousands were still turned away from games, so now 
they're expanding it again. It will seat 75,193 this 
season, or better than Yankee Stadium. 

Mr. Ewell Doak Walker (of Dallas’ Southern Metho- 
dist U.), the idol of the magazine covers, will be back 
in ‘49, a year which will see Notre Dame’s Celtic eleven 
travel to Dallas. 

Let's go shopping in Big D. There’s a department 
store in the city (Sanger Bros.) which, as part of its 
activity in selling approximately 18 million dollars’ 
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Hall of State. Interior of one of imposing, diverse buildings 
grouped in the 195-acre State Fair of Texas grounds on 

edge of downtown Dallas. Also there are Museum of Fine Arts, 
State Fair Auditorium, Starlight Operetta, agricultural, 
industrial, automotive exhibit halls, plus playtime Midway. 
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worth of merchandise a year, gives customers free 
Spanish lessons, pays their carfare to town to shop, 
and cashes their checks when the banks are closed. 

It also supplies nine hours of continuous music 
during the night on a frequency modulation (FM) 
station to keep wakeful citizens soothed, flies Santa 
Claus into the city every Christmas and does the same 
for Mr. and Mrs. Bunny at Easter, and in December 
distributes its own prettily-colored paper money for 
customers to shop with as thrift rewards on purchases 
made during the year. 

This store’s slogan is Forward With Texas Since 
1857, which isn’t bad, either as slogan or as fact, if 
you know Texas and what’s been going forward. 

There is another store, at the other end of the shop- 
ping spectrum, that has a hanging fountain that sprays 
perfume, and it is the custom of the women shoppers 
as they walk by to dip their fingers into it to sample 
the current fragrance. 

On the outside, this same store (Titche-Goettinger ) 
has planted a metal circle in the con- 
crete sidewalk, and its lettering, 
scuffed bright by pedestrian throngs, 
obliges the passerby with the infor- 
mation that Dallas at that point is at 
an elevation of 459 feet above sea 
level and at 96 degrees 42 minutes 
west longitude and 32 degrees 46 
minutes north latitude on the globe 
of the earth. One shouldn't get lost 
in Dallas. 


But Dallas merchants also have a 
way of being acutely conscious of 
civic affairs around them. Frequently 
full-page advertisements in the news- 
papers signed by the stores are con- 


cerned with community causes rather than selling, 
One store brightens its display advertising with a 
cheery “Good morning!” in one corner, and its own 
little weather footnote. 


Before the war, Dallas’ Arthur Kramer, head of a 
department store (A. Harris & Co.), came home from 
a trip to New York with the news that there was a 
golden chance to bring the Metropolitan Grand Opera 
Company to the city for a spring season. The com- 
pany had never performed that far west till then. But 
it was necessary to put up $175,000 cash fast as a 
guarantee. His enthusiasm plus the bigness of the idea 
won out. Ever since (except during the war) April 
has brought a fashionable “Met” season to Dallas. 


All over the wide sunny Dallas suburbs there are big 
new shopping centers, many of them multi-million-dol- 
lar affairs, each with a supermarket, a giant economy- 
size chain drug store, a deluxe picture show with a 
blazing marquee, etc., etc. And all have deep bays of 
parking space out front, often three, 
four, and even five tiers deep, to 
hold the plumage-bright flocks of 
automobiles that everybody in the 
city seems to drive everywhere. 


One such suburban center has 
come up with such incredible speed 
and on such a large scale that they 
call it, simply, “The Miracle Mile.” 


These days Dallasites are repeat- 
ing to each other the words which a 
great churchman of the city, Dr. 
George Truett, gave them as a heri- 
tage: “Hats off to the past—coats off 
to the future.” 


é . : R10 
(Map by Richard Cheshire, Dallas.) 


AUTHOR'S NOTE: The above article represents a piece of cooperative, neighborly advertising 


by several leading Dallas business institutions. 


In assigning a magazine writer to the job, they told him to treat his subject freely, if not 
ee pana 2 And they further told him to forget about trying to sell anybody’s particular 


bill of go 


In itself, it is another example of a certain Dallas spirit which, since earliest days, has 
moved Dallas men to put pride of city before narrower considerations. 


No attempt has been made to be all-inclusive; that would require a book. No mention 


has been 


Fair, to cite omissions at random. 


e of the planned $15,000,000 Dallas civic center, or of its magnificent State 


Whoever you are, wherever you are, it is hoped that you have enjoyed reading something 
about Dallas, one of America’s many fine cities —a city which invites you to visit, stay, do 
business, or play. You're always welcome in Dallas! 

The following advertisers cooperated in the presentation: 


DALLAS CHAMBER OF COMMERCE 
DALLAS CLEARING HOUSE ASSOCIATION 
COMPOSED OF THE FOLLOWING BANKS: 


First NATIONAL BANK IN DALLAS 
THE NATIONAL BANK OF COMMERCE 
DaALLas NATIONAL BANK 
MERCANTILE NATIONAL BANK 

AT DALLAS 


oF DALLAS 


REPUBLIC NATIONAL BANK 


NATIONAL Crtry BANK OF DALLAS 
Texas BANK & TRUsT Co. of DALLAS LakKEWoop STATE BANK OF DALLAS 
GRAND AVENUE STATE BANK 


Tue Hitucrest STATE BANK 
Oak CuirF BANK & TRUST COMPANY 
Crry STATE BANK OF DALLAS 


EMPIRE STATE BANK OF DALLAS 


DALLAS MANUFACTURERS’ & WHOLESALERS’ ASSOCIATION 
THE DALLAS MORNING NEWS 
THE DAILY TIMES HERALD 
DALLAS POWER & LIGHT COMPANY 
LONE STAR GAS COMPANY 
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a 
” Population, City and RTZ, 561,100; gain of 14.9% over 1948. 
ril Number of families, City and RTZ, 158,000; gain of 16.2% over 1948. 
Total Retail Sales, $483,842,000; gain of 26% over 1947. 
ig Effective Buying Income, $631,951,000; gain of 12.1% over 1947. 
|- (Above figures from “Survey of Buying Power,” copyright 
V- Sales Management 1949. Further reproduction not licensed.) 
a 
af Daily Combination Circulation low Over 7. 5,000 
: ii ination Circulation I 84,000 
“ am Sunday Combination Circulation ow Over ? 
yf ee 
e 
El Paso Herald-Post The Zl Paso Cimes 
5 A SCRIPPS-HOWARD NEWSPAPER AN INDEPENDENT NEWSPAPER 
] EVENING MORNING and SUNDAY 
y 
” Newspaper Printing Corp. Publishers’ Agents. El Paso, Texas. Represented nationally by 
Texas Daily Press League, Inc., and Scripps-Howard General Advertising Dept. 
: — ‘ 
The ‘SM’ symbols mark original, exciu- 
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ee 26.8) .0182 7.2 13,984) -0107) 4,697) 1,315) 713) . CPT ePer 22,724 -0120) 848| 3,156) B 66.3 .0129; 71 
ee 31.5 .0215 9.0 16,173) .0124) 5,836 1,,734| 953) REF 22, am -0119| 711) 2,487; B 61.9 0140) 65 
WEIR adescccas 24.1) .0165 6.7 13,040; .0100) 2,709 862 ” Posi ern snd 20,733) .0109) 860 3,094) B 70.9 -0118| 72 
| 
' | | 
eevee 10.7) .0073, 2.8 4,766 0087) 1,759} 496 229) ° eeecepend 7,140} .0038 aa 2,550) B | 63.7 -0045) 62 
SE 10.8 0074, 3.0) 7,178) .0055) 1,570) eva} 313) 888)... _ 10,458} .0056/ 968) 3,486 B | 55.2] .0059) 80 
ET 4.7| .0032 1.4 2,909 —_- 836 as 145) * Mivareatacd 4,682) .0024) 996) 3,344, D | 84.7 -0025| 78 
| | } | 
Fort Bend......... mal 0206) 8.1 19,830) .0152 4,006, 1,082) rad 7 eine erent 27,674, .0147| 916) 3,417) B 56.3 -0160) 78 
Franklin... 22... 6.0| .0041 1.7] 2,833) .0021, 778 | .. ee See OO 3,914) .0021) 652| 2,302) F | 66.8] .0025) 61 
Freestone......... 15.4 -0105 4.3 8, 169| eseed 2,161) 541| 290) a wcceckd 13,056; .0069) 848) 3,036) E 63.2 -0074; 70 
| 
ed wn bcesaee 8.1) .0055 1.9 3,657 0028 980) 199) 132) See 5,521; .0029} 682) 2,906) D | 57.6 0034; 62 
Gaines... . dale 6.7| 0046 2.1 8,588) 0066) 1,571) 353, 374) IRR S A 5,754) .0030} 859) 2,740, E | 18.6 -0044; 96 
Galveston.......48] 110.0 -0751, 33.3} 112, 595| 0862) 26,962) 11,454) 3,185) 7,226).......... 168,960) .0895| 1,536) 5,074, E 2.7 -0856) 114 
AGalveston..... 80.0! % 25.2 89,288) .0684) 20,947} 9,808; 2,781) 6,074 E 135,920) .0720) 1,699) 5,394)......]...... 0674) 123 
| | 
ee 6.7| .0046 2.0 4,452) .0034 ae 342 187 i Sarewaase 7,326) .0039; 1,093) 3,663) E 52.9 -0039) 85 
Gillespie.......... 9.3) -0063) 2.5 7,434) .0057 1,786| 232) 156) ee: 10,739; .0057| 1,155| 4,296) D | 55.8 -0058| 92 
Glasscock. ........ .7 .0005) 2 286| .0002 7 . . | © iirennad 431} .0002/ 616) 2,155) F | 57.9] .0003) 60 
| 
} | 
Goliad... 2.0.0... 6.7) 0046, 1.7 3,282) .0025) 720 4 133} eer: 5,218| .0027| 779) 3,069} E | 69.6 -0036| 65 
Gonzales.......... 20.1) .0137 5.3 10,792; .0083 2,940) 729 277 | eer 16,910} .0090| 9841| 3,191) B | 63.4 -0097| 71 
26.1| 0178 7.8 28,029) .0214 e916 3,214) 1,361) 1,169].......... 24,606) .0130} 943) 3,238) C 9.4 -0165| 93 
ae 18.3' .0125 5.7 23,515! .0180' 5,130 2,961' 1,207' 1,1 G 20,128! .0106!' 1,100! 3,531!......1...... -0132! 106 
A See end of state “Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 
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TEXAS— (Continued) __ 


COUNTIES 
CITIES 


é 


"ee 


fut 


Means More for Your AIR-DOLLAR!... 


It's Houston's RK YZ 


For Hard-Hitting Impact-Selling ...to Put Across Your 
Sales Message with a Power-Packed Punch... Utilize 
Hooper-Proved* KXYZ ... Low-Costing KXYZ . . . Strong- 
Selling KXYZ. It’s Your Most Effective Means of Winning, 
Holding, Selling the Southwest's Largest Market! 


*Write for latest Hooper figures 
More for Your Air-Dollar ... with 


HOUSTON'S 


A Glenn McCarthy 
Enterprise 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
7m ESTIMATES SALE ADVERTISING 
1/1/48 ESTIMATES ESTIMATES CONTROLS 
Seana : 8... a | 
| | 
| ren srone engurs | | | fee]. | 
n thousands Net } | Qual- 
Total |__| Families} Dollars Ee is oe. CyD Dollars | | Kennel % | % of liye 
(in % (in (mn | % | Furn.- (in % | Per | Per | Vol- | of | U.S.A.| Mar- 
thou- | of | thou- thou- of | | General | | trouse- Volume thou- of | Cap- Fam- | ume |Labor| Poten- | ket 
sands) U.S.A.| sands) sands) |U.S.A.| Food | Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
74.7, .0510, 22.6] 58,406 .0448, 14,970 «7,230, 2,082) 3,800)......... 78,440 0418, 1,050 3,471) B | 27.9] .0444| 87 
26.6) .0182 8.3 26,342) -0202) 5,628 4,076) 1,082) 1,971 H spn -0153) 1,082) 3,468)...... | Speen .0174| 96 
; _ 20.7 -O141! = 6.8 20,851) .0160 5,294 3,012 760 1,681 H 28,835) .0152) 1,393) 4,240) senhiniite Meaiena .0152' 108 


Before using these figures, see explanation page 19. 


THE HOUSTON POST 


MANAGEMENT 


oe « to swell income and 
sales in this great 
Southwest market 


The influx of industry into the Southwest is adding new millions to 
more than $2,000,000,000 spendable income and $1,200,000,000 
retail sales from the basic agriculture, livestock, timber, petroleum, 
and distributing business of the market represented by TDPL 
dailies—the single largest, most stable market of this rich area. 


Sx b4 — 


selectively... ALL or any part 
of this vast, diversified market 
with ONE ORDER - ONE CHECK 


Here is DIRECT 
. . LOCALIZED 

. . COOPERATIVE 
CONTACT 


TEXAS DAILY 


DALLAS * WEW YORK © CHICAGO * ST. LOUIS * KANSAS CITY 
DETROIT + DENVER + LOS ANGELES +* SAN FRANCISCO + MEXICO CITY, D.F. 


CALL A TDPL MAN—for complete data...any group analysis 
...or individual newspaper's data—any service is freely 
and gladly offered. Write, wire, or phone any TDPL Office. 


MAY 10, 1949 


PRESSILEAGUE pee. 


Brenham, Banner-Press 

Brownwood, Bulletin 

Bryan, Eagle 

Childress, Index 

Cisco, Press 

Cleburne, Times-Review 

Coleman, Democrat Voice 

Corsicana, Sun 

Cuero, Record 

Dalhart, Texan 

Del Rio, News-Herald 

Denton, Record-Chronicle 

Eastland, Telegram 

El Paso, Herald-Post Times 

Gladewater, Times-Tribune 

Gonzales, Inquirer 

Greenville, Banner 

Henderson, News 

Hillsboro, Mirror 

Lamesa, Reporter 

Laredo, Times 

Longview, Journal, News 

Lubbock, Avalanche, Journal 

Mexia, News 

Midland, Reporter-Telegram 

Mineral Wells, Index 

Nacogdoches, Sentinel 

Odessa, American 

Palestine, Herald & Press 

Pampa News 

Plainview, Herald 

Ranger, Times 

Rio Grande Valley Group 

(Brownsville Herald) 
(Harlingen Valley Morning Star) 
(McAllen Monitor) ° 

Sherman, Democrat 

Sulphur Springs, News-Telegram 

Sweetwater, Reporter 

Taylor, Press 

Temple, Telegram 

Texarkana, Gazette, News 

Texas City, Sun 

Vernon, Record 

Victoria, Advocate 

Waxahachie, Light 


\ | 
j 


Carlsbad, Current Argus 
Clovis, News-Journal 
Portales, News 

Raton, Range 

Roswell, Dispatch 
Tucumcari, News 


Champaign-Urbana, Ill., News 
Gazette 
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Dou't Ouerlook Phere 365,000 Prosperous East Texas People 


@ A trade area of approximately 365,000 people. 
@ 20,000 wage earners receiving over $3,500,000 in pay monthly. 


JAMES R. CURTIS, President 
Curtis Building, Longview, Texas 
Representatives: Donald Cooke, Inc. 


KFRO 
The EAST TEXAS 
“ABC STATION | 

1000 WATTS 


TEX AS— (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ones ESTIMATES CONTROLS 
COUNTIES l ‘is oc > —— ae 
ame | pt Ty i. 
n tho ars Net 
Total Families} Dollars = = CyD Dollars income! % 1 % oF ivet 
(in % (in -— | s | Furn.- (in % | Per | Per | Vol- U.S. A. | Mar- 
thou- | of thou- thou- | of | General | | House-| Volume thou- of Fam-| ume |Labor| Poten- | ket 
ag Soe sands) U.S.A.| sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio Code sands) |U.S.A.) ita ily | Code | Force} tial | Index 
——|——|—__— =A Soca stint te Bed Reine 
Gregg... | POS 62.4) .0426! 18.3) 72,094) .0552) 16,622 6,630; 2,614; 65,040].......... 74,880) .0397 1,200) 4,092) F 9.1 0449; 105 
Longview se nireawé 28.2) .0193 8.8 27,972) .0214 5,334 3,926) 1,203) 2,863 G 40,493 -0215) Fes | ee 0210) 109 
IKilgore......... 13.2| .0090) 4.4 23,430) .0179 4,491| 1,775| ee er 18,912| .0100) 1,433) 4,298|......|...... 0122) 136 
i tesaaakars 15.4| -0105) 4.3 sto -0065 2,623 652 337) SN sviveraer 13,359 0071 | 867| 3,107, E 56.7 - 72 
Guadalupe......... 22.1) .0151| 6.0 11,526) 0088, 3,947) 320 254| A 18,205) .0096 824) 3,034) C 59.0 -0105, 70 
Hale. cnatiheiaws 22.7| -0155) 6.3 20,129) .0155 4,036 1,900) 906 | il] KERIAP SESS 25,834) .0137) 1,138) 4,101, B 39.9 -0146 94 
Plainview....... 18.0) .0123 5.4 15,008) -0116| 2,997 1,513) 785} 464)° H 13,718} .0073 Bit BOR. oo solace ons -0096, 78 
cdiecshinescad 12.1| .0082) 3.4 8,259) .0063) 2,247 ma 483 ee 11,053) .0058 913) 3,251, B 46.8 -0064 78 
| re | | ee 
Hamilton......... 10.7| .0073 3.1 7,525) .0057 2,306 674) 265 i Kaseacceud 10,518. -0056| 983) 3,393) D | 60.3 -0060| 82 
Hansford.......... 2.7) .0019) 7 3,431} .0027 460 ° | 109) Ss csetnkes 2,319; .0012| 859) 3,313) B 49.6 -0018 95 
Hardeman........ 10.6) .0072 3.0 7,585, .0058 2,105 497 290) i ees. 11,646) .0062) 1,099; 3,882) C 42.5 -0063| 88 
| | } | } | | } 
| | 
Se inscnwsnse’ 16.1 .0110 4.6 8,393) .0064 2,133 320 254) jen — 13,022 oon] 809) 2,831) G | 16.0] .0076 69 
Harris..........54] 752.4) .6136) 220.9] 859,844) .6586, 178,717 92,966) 26,438) 63,486].......... 1,246,140) .6597| 1,656) 5,641, B 3.3 -6301, 123 
AtHouston.."... 624.0) .4259) 182.5 814,420) .6238; 164,241 91,014 24,354) 61,201 B 1,101,389) 5830! 1,765) 6,035)...... aie .5638) 132 
@Baytown...... 26.1) .0178) 7.6]  22,432| 0172) 4,936 1,011 792} 1,102) H 25,249| .0134| 967| 3,222)...... me 0154, 87 
Harrison.......... 52.8; .0361| 14.2 28,552) .0218) 7,362 2,971) 1,035) a ae 46,570) .0246) 882| 3,280, E | 44.6 -0261, 72 
Marshall....... gore .0177 7.6 7 -0179) 5,982 ° 1,010 5 eer 28,366) .0150) oS eee eee .0164; 93 
} | | | | 
IN, ov ureabhawe 2.0) 0013, 5 540 -0004 29 ° ° 6) 851) pe 426, 1,702; C | 87.1 -0006| 46 
IE, tininit lisa 13.4) 0082) 3.7 7,134) .0055) 2,306 453 | 483, ae 9,899 .0052| 739 2,675) B | 60.3 -0061' 66 
SS 14.7) -0100) 4.0 8,259) .0063 2,377 453 254) Se 12,961) -0069) 881 | 3,238) E | 46.5 -0073, 73 
Hemphill.......... 3.3} .0023) 1.0 4,017; .0031| ___ 864 * | o | a encaSes 3,192) .0016! 967) 3,192) C | 40.8 +0022; 96 
+ Inctudes all annexations to corporate city limits A See end of state ‘‘Metropolitan County Areas.” Before using these figures, see explanation page 19. 
as of January 1, 1949, i 


: 7 1 Kilgore is in Gregg and Rusk Counties. 
~ Formerly listed as Goosecreek; the cities of 


Goosecreek, Baytown and Pelleys were consolidated 
in 1948 into the City of Baytown. 


*Withheld to avoid disclosure. 
© SM, 1949. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The exclu- 
sive estimates of population, Effective Buying Income, retail sales and sales-advertising controls must not be 
reproduced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


wee s 


At Ysual HOUSTON 


Metropolitan Market Population* 


Retail Sales* 


LEADS THE SOUTH! 


Net Effective 


Buying Income* 


HOUSTON . 752,400 
Harris, Texas 

NEW ORLEANS 650,400 
Jefferson, St. Bernard and Orleans, La. 

ATLANTA 573,200 
Dekalb and Fulton, Ga. 

NORFOLK > elie? ee) | ee 
Elizabeth City, Norfolk, Warwick and Princess Anne, Va. 

LOUISVILLE . — 566,900 
Jefferson, Ky., and Clark and Floyd, Ind. 

DALLAS . 560,000 
Dallas, Texas 

BIRMINGHAM . 535,100 
Jefferson, Ala. 

SAN ANTONIO 422,400 
Bexar, Texas 

MEMPHIS 420,400 
Shelby, Tenn. 

a «+ + © + 410,000 
Dade, Fla. 


$859,844,000 


617,595,000 
693,795,000 
449,957,000 
545,158,000 
799,204,000 
543,888,000 
402,750,000 
498,972,000 
517,808,000 


* Population, Retail Sales, and Net Effective Buying Income include 
all counties (listed below each city) which make up its metropolitan 
area. All figures are from Sales Management's annual Survey of 
Buying Power, May 10, 1949. (Copr. 1949, Sales Management; 


further reproduction not: licensed.) 


$1,246,140,000 


828,250,000 
798,881,000 
739,404,000 
810,442,000 
935,120,000 
671,418,000 
607,264,000 
603,846,000 
511,190,000 


__ AND 44 Yaual THE CHRONICLE LEADS IN HOUSTON! 


In this rich number one market, there is one paper that stands out, one paper 
that is essential to your selling plans — The Chronicle. For 36 consecutive 
years The Chronicle has been the leader in linage and circulation. One of the 
reasons for this continuous leadership is its amazing exclusive circulation— 
in fact*over one-third of all Houston families: read The Chronicle 
exclusively.* That’s over one-and-a-half times greater exclusive circulation 
than both other Houston papers. combined. Readers and advertisers continue 
to prove their great preference for The Houston Chronicle. 


*From a Recent Study by ALFRED POLITZ RESEARCH, Inc. 


The Houston Chronicle 


LARGEST CIRCULATION IN TEXAS 


R. W. McCARTHY 
Advertising Director 


M. J. GIBBONS 
National Advertising Manager 


THE BRANHAM COMPANY 
National Representatives 


| FIRST IN HOUSTON IN CIRCULATION AND ADVERTISING FOR 36 CONSECUTIVE YEARS | 


MAY 10, 1949 
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T E X A S— (Continued) 


COUNTIES 
CITIES 


Hopkins 
Sulphur Springs. . 

Houston......... 

Howard.......... 
Big Spring....... 


Greenville... ... 
Hutchinson 


Jasper 


Jefferson 
ABeaumont..... 
APort Arthur... 


MN icsisha wines 
Johnson.......... 
Cleburne 


La Salle. . pupisenes 
A See end of state 


514 


POPULATION 
ESTIMATES 
1/1/49 

| 
Total | | Families! 
(in % | (in 


thou- of | thou- 
sands) | U.S.A.) sands) 


20.8 .0142 

112.0) .0764, 27.1 

21.6; 0148} 6.0 
| 

31.5, .0215) 9.0 


22.1; .0151 5.7; 


5.4) 0037) 1.5 
27.4) 0187; 7.6} 
11.6| .0079| 3.5 
22.1) 0181, 6.1 
30.0| .0204 8.6 
18.9 .0129 5.7 
3.3) .0023 9 
48.6) .0332, 14.3 
18.8) .0128 5.9 
26.8 0183 «= «7.9 
21.3| 0146, 6.7 

| | 

| 
1.3) .0009) 4 
8.1) 0055, 2.2 

11.4) 0078 3.2 
16.7; 0114 4.4 
2.0 .0013 5 

224.0| .1529, 63.8 
108.7; .0742| 32.0 
74.1| .0505 21.0 

| | 
4.7, 0032) 1.2 

25.1) .0172, 6.3 
18.2) .0125 5.1 
33.1| 0228 «9.8 
18.0) .0123| 5.7 
21.5 .0146} «5.9 
15.4) .0106, 3.7 
31.4 0214, 8.9 

| 
4.8| 0033, «1.5 
.6) .0004) 2 
2.7 a 7 

10.0| 0068, 3.0 
4.1| 0028, 1.2 
1.3] .0009) 4 
4.7 -0032| 1 
14.7| 0101! 4.0 
10.1| 0069) 2.7 

| | 

53.8) .0367| 14.8] 
24.6) .0167} 7.1 
20.7| .0141| 5.6 
8.7} .0060} 2.6 
6.1! .0041) 1.5 


115,847 
78 , 066 


4,107 
15,843 


12,880) . 


29,099| .0223 


24,472 


12,365; .0094 


6,310 


3,133 


ie 


|e 
| 


| 


-0099 
-0414 
0132) 


-0039 
-0045 


-0187 


—————===s 


‘The “SM” symbols mark original, exely- 


sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1948 WHOLE. EFFECTIVE BUYING INCOME—1948 
y ESTIMATES ESTIMATES 
sta SALES ee 
| FARM 
FOUR STORE GROUPS ia a 
(in thousands jars) e ross 
hs ars = 67D Dollars Income; °%% 
| Furn.- (in % | Per | Per | Vol- |_ of 
General | House- | Volume thou- of | Cap- | Fam-| ume | Labor 
Food  Mdse. | Drug | Radio | Code | sands) |U.S.A| ita | ily | Code | Force 
——— —— a Se ee —— | ——_——_ — —— 
3,862) 1,038; 676) 196).......... 15,059| .0080 724 2,738, E ‘57.1 
12,868, 4,319) 1,857) 3,161].......... 90,734) .0480| 810| 3,348) A | 45.3 
3,142) 2,088) = 628) 1,368] =H 18,601) .0099) 861) 3,100)... Conaed 
} | ! 
5,461 1,690, 676) 843}..........] 25,473) .0135) 809) 2,830] B | 55.7 
1,989) 398, 362) 443)... 10,611) .0057) 480) 1,862, B | 57.2 
1,038, 121 ae | 4,006} .0021! 742) 2,671 E | 64.9 
3,675, 1,248, 626-489). 20,604) 0109) 752| 2,711) B 63.2 
2,349 1,159 555 eee 8,715 -0046) ee See 
3,214) 1,182, 807) 371 15,666, .0083, 709| 2,568) D | 65.4 
5,836) 2,994 ° 900 30,757| .0163 1,025, 3,576, D 19.5 
4,726 2,994 1,001 900 20,516 -0108) 1,086 3,599) ae wee 
| } | | 
| | | 
317 “; 8 a Meee 2,598] .0013, 787) 2,887, E 55.1 
7,681, 3,004) 1,688, 1,579)......... 46,141 .0245 949 3,227, B | 46.7 
4,438 2,420} 1,075) 1,075 H 18,317| .0097| 974) 3,105)...... ws) 
6,857, 2,258) 1,245) 2,077).......... 35,296) .0186) 1,317) 4,468, D 3.2 
5, 882 * | 1,014) 2,077] H 30;866| .0164) 1,449) 4,607)......)...... 
| | 
288 oe 4 ae 1,258 -0007 968, 3,145, E | 57.9 
1,356 177; 290 — ee 8,385| .0044 1,035 3,811, E | 44.0 
1,729 453, (169 9,015, .0048 791 2,817 D 52.8 
| | 
| | | 
1,902! 585-290) 23). aaa 0063; 707 2,682) G | 28.5 
289 . . | | CE, 955) .0005, 478 1,910, E | 40.3 
42,307, 28,428, 6,352| 16,824). 304,720) .1613 1,360 4,776) B 3.3 
19,074, 17,178, 3,515) 8,298) FF 154, 137| .0816| 1,418! 4,817|......)...... 
17,468, 10,130, 2,044) 8,207) Hi 110,077 0582} 1,486| 5,242|......|...... 
| 
749 276, (168, OB)... 4,951| .0026, 1,053| 4,126 F 37.0 
2,680) 773} 855] 493)... 19,008! .0101, 757, 3,017, © | 39.2 
1,975 . *| ee 11,880} .0063} 653) 2,329)......|.... 
5,116) 1,337) 796) «1,000).......... 28,525 0151) 862) 2,911 B 42.5 
3,400} 1,181) 592 821) H 16,287) .0087) 905, lee ee 
| | | | 
| | | | 
4,380, 1,878) 760) 836).......... 24,133, .0127, 1,122 4,090, B 45.3 
2,161) 409 290 _ ae 14,023; .0075| 911 3,790 C 63.8 
5.246) 2,010) 700} 643}.......... nam 0139) 838 2,955 B | 54.0 
835 na 109 of Saree 5,788 | 0030) 1,206, 3,869 F 54.7 
© Wisbsiaais ee a er Bere 322) .0002) 537 1,610 F 67.8 
490 oe | a Rey = 0010, 669 2,580 E 67.2 
| | 
3,054 1,425, 362] eal. 13,207) .0070| 1,321) 4,402) D 29.9 
961 “4 109,324}... 3,902) .0020, 952| 3,252, E | 45.8 
259, 7 © [8 Peseeeeees 897| 0005 690 2,243 F 76.8 
| | | | | 
289| 88, a5 Seer 2,830| .0015, 602, 2,358, E | 24.7 
2,723} 1,016] 422) 303).......... 15,701, .0083| 1,068 3,925 D | 23.3 
1,759) a 8,771| .0047, 868 3,249 C | 56.1 
| | } | | 
7,503, 3,774) 1,291) 1,384).......... 45,300| .0239, 842| 3,061 B | 47.9 
5,258} 3,659) 1,123} * H 25,953| .0137| 1,055) 3,655|......|..... 
3,300) 972, 652 _, ean 17,320) .0082| 837, 3,083, B | 55.9 
1,873) 553 277 SR re 9,249| .0049| 1,063, 3,557, E 45.5 
| 
864 320 109) i, Sener 4,752' .0025' 779' 3,168' D | 59.3 


**Metropolitan County Areas.” 


@ See end of state ‘‘Multiple Cities.” 
*Withheld to avoid disclosure. 


COPYRIGHT: 


. . . the contents of this Survey of Buying Power are fully protected by copyright. The exclusive esti- 
mates of population, Effective Buying Income, retail sales and sales-advertising controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 
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1946 Retail Sales in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million 


1946 Retail Sales $25.0 Million to $49.9 Million : fe 
1946 Retail Sales $10.0 Million to $24.9 Million — Pty 
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The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES 5 SALE ~ ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES ai - i sas : ae | care i ae 
| FOUR STORE GROUPS =. = 
CITIES | (in thousands of dollars) r SM) Net | | Gross | Qual- 
Total | | Families} Dollars | one See = Dollars \Income | % | % of | ity of 
(in | % (in (in | & | | | Furn.- (in % | Per | Per | Vol- | of | U.S.A.| Mar- 
thou- | of | thou- thou- | of | General | | House- | Volume thou- of | Cap- Fam. | ume |Labor| Poten- | ket 
sands) USA sands) | sands) (U.S.A. Food | Mdse | Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force] _ tial Index 
es gece: ss Rare gegen Foe 
DS siionscce 21.4) .0146| 5.9 9,368) .0072, 2,134 387| = ee 13,930) .0074) 651 2,361| c 71.6 -0088; 60 
| ae 10.7; .0073 2.7 4,317 -0033) 1,138) 198| 168) ee 6,896) .0036| 644) 2,554) E 70.2 -0043) 59 
| | 
| | 
Eee 12.8) .0088 3.5] 6,100) .0046 1,643) 254 254| EERE: 9,516) .0051| 743) 2,719} E | 68.8 0057; 65 
22.1) .0151) 6.1 16,863) .0129) 5,116) 840 640 Ge rakovineiss 22,805) .0121| 1,032) 3,739} D | 27.7 0129) 85 
Limestone......... 23.4| 0159) 6.7 13,159; .0101) 4,755) 1,193 627 Serer 21,257; .0112) 908) 3,173) B 56.7 -0118) 74 
) Died | | 
Lipscomb hesoawvacdy 3.3) .0023) 8 2,833) .0022 432 176 133 © esisecees 3,937) .0021) 1,193) 4,921, D | 51.5 -0022) 96 
Live Oak.......... 7.4| 0050, 1,9] 4,062| .0031/ 1,038 100} 109 © Bis 6,149} .0032) 831| 3,236) E | 62.6] .0035| 70 
MD vekvhestonss 4.7| .0032) 1.5 4,017 eeedd | 1,008) 154 169 ree 5,473) .0029) 1,164) 3,649, E | 47.5 -0030) 94 
| | 
ee 1 -0002'........ 105! .0001! a ee ae! ee Tee 268) .0002) 1,340|...... G | 17.5] 0002) 100 


*Withheld to avoid disclosure. © SM, 1949. Before using these figures, see explanation page 19. 
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Half Were Missing 


Count a crowd fn Corpus Christi— any crowd. Back in 1940 you'd have had 
less than half as many. This market has grown 100% plus, and 1940 figures “ 
are as undependable as 1940 automobiles. 


Twice as many people need twice as many goods. And you can 
reach most of them most of the time with Corpus Christi’s No. | g 
station, KRIS. In this new BIG market, where no out-of-town 

station has more than 4% of the audience, morning, after- 
noon or night, KRIS has always been the leader. 
Ask your Free & Peters man for availabilities. 


Station KRIS 


CORPUS CHRISTI, TEXAS : 
T. FRANK SMITH, President 
NBC TON 


Represented Nationally by 
FREE & PETERS 


. _— > Day a The “SM” symbols mark original, exclu- 
T EX AS— (Continued ) ee 7 sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES CD SALE ADVERTISING 
1/1/49 ESTIMATES ous ESTIMATES CONTROLS 
COUNTIES ] eis aie ume | same i | 
are = | FouR stone, anours os ae 
n thousa' et | Gross ale 
Total Families| Dollars | annie ee Onde SM Dollars | income! % | % of | ity of 
(in | % | (in (in % | Furn.- (in % | Per | Per | Vol- | of | U.S.A.| Mar- 
thou- | of | thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.| sands) | sands) |U.S.A| Food | Mdse. | Drug | Radio | Code | sands) |U.S.A) ita | ily | Code | Force} tial | Index 
— ~ Sears - |__| ——_ |__| | |——— ata —EE 
Lubbock — 81.9 .0559 23.3 89,934, .0689 15, 368) 16,932; 4,618) 4,607].......... 97,052) 0514) 1,185, 4,165 A | 19.3 -0576| 103 
@ Lubbock 60.2) .0411| 17.8] 82,020) .0628} 13,220! 16,657) 4,335) 4,465) F 81,451| .0431| 1,353) 4,576|......)...... .0486) 118 
Lynn.. 20.8 .0142 5.6 8,678, .0066 2,248 342, 338 © ansarensd 11,822) .0062; 568) 2,111 B | 64.4 .0079) 56 
7 | 
McCulloch 12.8 .0087 3.6 10,402; .0080 2,535 928) 422) oer 14,671) 0077; 1,138| 4,048, B 5.1 0080) 92 
McLennan......130] 120.7) .0824| 35.6] 104,532} .0801, 23,967) 16,169 3,494) 4,972).......... 143,512) .0760) 1/199| 4,031, B | 21.5 | 0785 95 
AWaco 80.0) .0546 24.2 87,807; .0673 17,253 15,625} 3,224) 4,714 E 108,480) .0574| 5,208) 4,483)...... See -0598) 110 
McMullen... . 1.3) .0009 3 300) .0002 173 | lt MeN ee none a 617; .0003) 475) 2,057' F | 60.2 0004, 44 
} | | 
Madison 8.7 .0059 2.5) 6,626 .0051/ 2,306. 475, 169 ed 9,388| .0050| 1,079 3,755 F | 67.8| 0052 88 
Marion... 10.0, .0069 2.6 4,481| .0034 1,297 198) 230) Re 6,092) .0032 609 2,343, G | 52.6 0040) 58 
Martin. . 6.7| 0045 1.7] 3,028) .0023 807 = a eg “eet 4,809) .0026) 718) 2,829) D | 73.4] .0029| 64 
Mason.... 4.1) .0028 1.2 3,912) .0030 923 232) 186 | ee 4,263) .0022) 1,040) 3,553) D 8 0026) 93 
Matagorda... . 26.1; .0179 7.4 14,869, .0114 3,861 | 1,060) 374) ere 20,634 0110) 791| 2,788) B 35.6 -0125) 70 
Bay City..... 11.7) .0080 3.7] 11,197) .0086; 2,479 906 | 313 ei, Ee 11,554) .0062} 988) 3,123)...... aacee .0073) 91 
Maverick 10.7, .0073 2.5 5,741, .0044 1,471) 972 a ee 7,711) .0040, 721) 3,084 D | 45.8 -0048| 66 
| 
Medina. .. 16.8| .0114 4.4) = 6,040) .0046) 1,210) 133, 208| «See 9,433) .0050 561| 2,144, D | 62.1] .0062) 54 
Menard... . 3.3, .0023 1.0 3,747) .0029 1,008 198) 169) Yaa 4,053) .0022) 1,228 4,053) D | 52.0 0024) 104 
Midland... . 28.8) .0196 8.7] 38,354) .0294 6,719 3,639) 1,525) 1,604).......... 40,014) .0212) 1,389| 4,599) E | 14.8 -_ 119 
Midland 26.1; .0178 8.1 36,857) .0282| ° 3,639; 1,525) 1,604 H 37,178) .0196| 1,424) 4,590)......|...... .0218| 122 
| | | | 
Milan... 24.8 0170, 6.6] 12,260, 0084 © 3,762| ‘1,005 a ee 19,020| .0100| | 767| 2,882) B | 64.9} .0112| 66 
Mills. . 6.1) 0041, = 1.7] 3,808) 0029) 1, 108) 299) 133} 100)... 5,195) .0028) 852| 3,056, E | 67.5] .0031) 76 
Mitchell 11.4) .0078 3.2 8,259; .0063) 2,349) 806 . eee 11,609 0058! 968) 3,447, © we ” 82 
re m= | 
Montague Prey Tr 16.1) .0110 4.4 10,597! .0082! 3,762) re! 459° rr 15,678, .0083| 974| 3,563) E | 44.1 -0088| 80 
A See end of state ‘Metropolitan County Areas.” @ See end of state “‘New Metropolitan County Areas.” Before using these figures, see explanation page 19. 
*Withheld to avoid disclosure. © SM, 1949. 
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LUBBOCK me GOO000/ 


30° ue ; 
“2 mie wT” (ABC CITY ZONE PAR. 28) 
1948 S-M Area Retail Sales 1948 S-M Area Buying Income 
= -DAL $283,629,000.00 $344,539,000.00 


= 
Sta-.. 
slDe-. . 

e. Me 


THE HUB OF THE SOUTH PLAINS OF TEXAS 


*Circulation 
(ABC) Now 
Over 38.000 


LUBBOCK AVALANCHE? JOURNAL 
MORNING e EVENING e SUNDAY 


TEXAS DAILY PRESS LEAGUE, INC., NATIONAL REPRESENTATIVES 


,c |. . “ - 5 The ‘‘SM’’ symbols mark original, exclu- 
TEXAS—(Continued) =| ; eA 7 sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE SM) ADVERTISING 
1/1/49 ESTIMATES SALES ESTIMATES CONTROLS 
COUNTIES = eae ite i re ee ee i ES 
| | FOUR STORE GROUPS |_FARM _ 
CITIES (in thousands of dollars) ID Net | | Gross Qual- 
Total Families} Dollars eae Se et Dollars | Income} % % of Ty 
(in | % | (in (in > | l l | Furn.- (in | % | Per | Per | Vol- | of |U.S.A.| Mar- 
thou- | of | thou- thou- | of | | General | | House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) |U.S.A.. sands) | sands) |U.S.A.| Food | Mdse. | Drug | Radio Code sands) |U.S.A.) ita | ily | Code | Force] tial | Index 
Montgomery... ... 20.1) .0137 5.6 12,516, .0096 4,784) 773 374| eer ee 20,639) -0109) 1,027 3,686) F 30.1 -O0111| 81 
See 9.3) .0064 2.6 3,852, .0029 894 331 169 © Tics poms’ 6,662; .0036; 716) 2.008) B 13.4 -0040| 63 
| | | 
RE ishwacsare Se 9.4) .0064, 2.4 3,387, .0026 864 321) 229) © cwapesbed 5,441, .0029, 579 2,267| F 62.1 -0035) 55 
ea 4.7) .0032 1.4 3,178) .0024 692 198 157) © Bicadeces 4,449} .0023 947, 3,178) D | 54.6 -0025; 78 
Nacogdoches. ...... 36.0) .0246 9.5 18,346) .0141 5,216) 1,613 892 eee 25,077) .0133| 697) 2,640) E | 43.9 -0158| 64 
Nacogdoches.....] 13.4] .0092 4.0} 13,980 .0107 2,809} 1,381 7. 336] H 10,507| .0056) 784) 2,627)...... | siahiee 0079; 86 
} | } | | | } 
| | | | | | | | | | 
Navarro........... 47.8, .0326 13.6 25,915 .0198 8,401) 2,419 976; 1,009].......... 34,602 -0183) 724) 2,544 B | 49.1 0216) 66 
Corsicana... .... 19.0) .0130 6.0] 19,151] .0147 5, 433| 2,209) 736; 1,011 H 18,685] -0099| 008] 3,384)......]..004. .0120| 92 
Newton. ..... ay 10.8) .0074) 2.7 3,357) .0026 606, 475 | 60 P Bisvcccesc 5,241; .0028; 485) 1,941) F 37.8 -0037| 
Ss 19.6) .0134 5.5 16,173) .0124) 3,790) 1,856) a Sane 21,595 .0114| 1,102) 3,926 D | 23.4 -0121| 90 
Sweetwater......J 15.0) .0102| 4.5] 13,812! .0106 3,170) ° |. Ge. Wiwwaw, 12,806| .0068| 854| 2,846|...... bicuikirg 0086) 84 
| | 
| 
Nueces..........30] 161.0| .1099) 46.0] 124,254) .0952 20,106 7,965) 3,023) 5,851].......... 166,864, -0883 1,036 3,627) B 15.2 -0947; 86 
ACorpus Christi.} 124.0| .0846] 36.5) 107,230| .0821) 16,780, 7,498) 2,629) 5,794) EE 152,833| .0809| 1,233| 4,187|......|...... 0820) 97 
Ochiltree.......... 4.1) 0028) 1.2 5,396, .0041 979 276 229) er ‘on 4,274) .0023) 1,042) 3,562} A | 42.5 -0029| 104 
Oldham,........ , 1.3) .0008! 4 1,154! .0009 173! : ° | i Sere 1,700! .0009' 1,308! 4,250 C | 47.3 “0009 | 113 
A See end of state ‘‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see eee 
( ’ . 
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TEX 


COUNTIES 
CITIES 


2Kilgore 
(See Gregg Co.) 
Henderson.... . 


San Augustine. .... 
San Jacinto........ 
San Patricio. ..... 


San Seba.......... 
Schleicher......... 


(A'S — (Continued) 


The “SM”? symbols mark original, exciy- 
sive estimates by SALES MANAGEMENT. 


1 Amarillo is in Potter and Randall Counties. 
2 Kilgore is in Gregg and Rusk Counties. 
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COPYRIGHT: 
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POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
Ae a - — SALES |_ atin ee So epriaceies ccna iil areata sa 

| | Foun stone, snoues . nn 
| (in thousands et ‘08s jual- 
Total Families} Dollars | | o ; ee aa GYD Dollars Income) % | % of 2 of 
(in o% (in (in | &% | Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar- 
thou- of | thou- thou- | of | | General H Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) (U.S.A. Food | Mdse. Radio Code sands) | U.S.A.) ita ily | Code | Force] tial Index 
46.2) .0316| 13.2 9,757, .0075| 2,810) 807 * - SRRERREEE 25,229) .0134, 546, 1,911) F | 13.9 0153) 48 
19.5) .0133) 5.6 11,481) -0087) 3,142! 796 616| OE a sasees, 17,960! .0095} 921| 3,207) E | 25.1 -0100) 75 
17.3) ag 4.4 5,921) .0046) 2,046 651) 193) . rare 8,770) .0046; 507| 1,993| E 69.2 -0060| 51 
-_ | | 
18.8) .0128) 5.5 9.788| 0075, 3,112) 906 398) eines 14,769; .0078| 786| 2,685) C | 48.7 .0087| 68 
4.8| .0033| 1.3 3,866| .0029 720) ad 157 i, Fee 5,497| .0029) 1,145) 4,228 B | 62.1 -0030} 91 
8.7 om 2.3 7,704 -0059 1,975) 232 338 i ike wncba 11,100} .0059| 1,276) 4,826) C 30.8 -0059| 100 
15.4 0108 4.2 9,983 an 2,219) 884 470 , 13,500} .0072| 877| 3,214, F | 34.5 -0080; 75 
87.0, .0593 26.5} 109,092 “0835 20,237) 12,007; 5,188) 6,439].......... 122,368| .0647| 1,407) 4,618} C 2.3 -0693| 117 
75.0| 0512; 22.7] 103,202 0790) 17,556| 12,007 5, 188 6,439} E 109,900} .0582| 1,465) 4,841|...... = .0630} 123 

8.7 om 2.0 5,785) | 1,542) 276 205) SE winencens 6,930} .0037) 797 ae D | 27.4 0044) 73 

| 

4.7| .0032) 1.3 1,110 0008 | -_ 122 al Wy icdaaaiedl 2,808; .0015) 597) 2,160, F 78.5 -0016| 50 

7.3| .0050) 2.1 4,107| .0032) — 232 20) CE 6,347) .0034) 869 3,022, B 32.6 .0037| 74 

| | 

2.0 .0013 5 1,589} .0012 577 ° 133) i tswwared nae = 766| 3,062) E | 20.5 .0010| 77 

} | | | | | } } 

2.0) .0014 | 825! .0006 289) ° | 47 Teen 1,316) .0007) 658 2.108 F | 52.9 .0008| 57 

23.5! .0160) 6.1 10,476, .0081| 3,112! 1,181) 532) Se 14,768| .0078| 628| 2,421, C | 65.5 0095) 59 

9.3) .0064) 2.7] 10,147) 0077) 2,940) 884) DE voecwincs 14,083} .0074| 1,514) 5,216, E | 22.2 0073) 114 
| | 

_ | | 

8.0, 0055) 2.1] —-8,724| 0067, «2,247 ort} 382| ‘198... 9,166] .0049| 1,146) 4,368| E | 29.4] 0056) 102 

-7| .0004 2 1,214) .0009) 317 * | WR vcard 1,108) -0006| 1,711| 5,990) D | 49.5 .0007| 175 

19.5 0133) 5.3 9,368) -0072) 2,998 563 447 a daira wire 14,803| .0079, 759) 2,793; D | 62.5 -0088, 66 
| | | oe 

6.0) .0041 1.7 2,803) .0022 1,081) 198| 169) _ See 4,298) .0022 716 2, 528| E | 64.2 0026, 63 

18.2) .0125 5.1 12,876) .0098 3,833) 1,359) pd OE Ss crnuce 11,078) .0059) 609 2,172, B | 52.6 .0084| 67 
43.8 .0299| 11.8] 27,789) .0213 7,738) ee a eee 46,132) .0244) 1,053, 3,909) E | 38.1 .0246| 82 
| | | | | | 
| | | | | 

9.3) .0064 3.0 17,646| .0135 3,459 2,010 784| 768| Sc dnea wand 12,365) ones 1,330) 4,122) ees) oer .0086| 134 

| | | 

8.6 .0058 2.3 3,297) .0025 951) ° | al | Sennett 4,927, .0026 573| 2,142, G | 55.1 .0032| 55 

10.1; .0069 2.5 4,347) .0034 1,585 629) is sae 6,476, -0035| 641 2,590) F | 65.2 0042) 61 

6.0| .0041) 1.6 1,589! .0012 865 * 43\ ah See ee 3,904) .0020 = we G | 67.8 .0022| 54 

23.4| .0160 6.3] 21,344) .0163 5,518 629) 892 i 23,837) .0126| 1,019| 3,784) B 36.5 .0144) 90 
8.1) .0055 2.3 5,260 .0041 1,614 321) 169 . 7,139) 0038, 881| 3,104 C | 55.0 0042) 76 
2.0 .0014 6 1,544) .0012 547 ERASE Eee: AP RNOE 2,364 .0013 1,182' 3,940 D | 54.9 .0013| 93 
| | | 
10.7) .0073 3.0 7,525 .0057 2,161 607 338 | er 10,471, .0055| 979 3,499 C | 55.0 0059! 81 
4.8| .0033 1.4 3,762, .0029 1,110 89 230 Ss cvewces 5,941) .0032) 1,238 4,244, E | 31.0 .0031| 94 
22.7\ .0155 6.1 11,002) .0084 3,170 1,181/ + 506 ASE 17,366| .0091| 765| 2,847) E | 63.9 .0102| 66 
2.0| .0013 5 1,679; .0013 345 a OES Sa 1,864) .0010| 932) 3,728, B | 56.3 .0012| 92 
78.9| .0539' 21.8] 68,095 .0522) 13,507, 10,123) 3,155 3,838). ........ 88, 289) -0468| 1,119; 4,050, B | 32.6 -0498) 92 
43.5} .0297 13.2] 59,516) .0456| 10,235) 9,536, 2,697) 3,615) G 64,946) .0344| 1,493] 4,920)...... ....f .0368) 124 
2.7| 0018) = .7|— ‘1,065, 0008, 245 | (rm. 1,723| .0009| 638 2,461, F | 62.5 | .0011| 61 


Before using these figures, see explanation page 19. 
© SM, 1949. 
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HOW THE AMARILLO NEWS-GLOBE 
HELPS SELL YOUR PRODUCT IN THIS 
RICH, PROGRESSIVE TRI-STATE AREA TEXAS 


The City of Amarillo, fast approaching 100,000 population, with its tremendous buying income, is a 
market that merits the consideration of every sales manager . . . space buyer. . . account executive. It's 
a morket in itself, sure . . . but there’s a bonus, too! Amarillo is the trade center for an area nearly as 
large as the State of Pennsylvania with a population exceeding 500,000. A study of the figures in the 
county-city section covering this area will give you all the proof you need. But, there’s still more! Your 
schedule with the News-Globe automatically entitles you to certain News-Globe services. Naturally, the 
larger the schedule, the more the News-Globe can give you. Lever Bros., Mrs. Tucker’s Margarine, 
Camel’s, Philip Morris, General Electric, Philco and many other national advertisers can attest to the 
News-Globe services described below. 


OKLA. 


DEALER CONTACTS 


TIE-IN SERVICE Retail dealers and their wholesalers 
Any alert national advertiser knows ; are primed in advance when a big 
the value and effectiveness of campaign is scheduled to break. 
dealer tie-in advertising backing News-Globe men show grocers how 
up, on the local level, his na- to capitalize on the promotion 
tional campaign. The News-Globe . . . Show wholesalers’ salesmen 
has a proven record in obtaining what is needed to give thot “extra 
successful dealer tie-ins. Let us push.” Proof of the effectiveness 
tell you about it in detail. 3 of this approach is available, from 
the News-Globe representatives. 


RESEARCH 
Two News-Globe research men, MERCHANDISING 


graduates of the Babson School The News-Globe Merchandising 
of Business and Texas University Plead oo ne Department maintains a constant 
Business School carry on constant aS PRRare.. flow of sales letters to dealers and 
surveys to determine the stand- wholesalers advising them of na- 
ing, sales-wise, of soaps, drugs, t tional advertising campaigns and 
canned foods ard dozens of other So a how best to gain from the tre- 
products. Personal interviews and = mendous advertising impact. Ad- 
observations give an accurate - vice is freely given covering point- 
presentation of Amarillo’s buy- $2234 Fc n0eee of-sale display to dollar-building, 
ing habits. traffic-building window display. 


FACTS ABOUT THE MARKET: (1949 Sales Management) City Population, 75,000; Area Population, 518,300; City Families, 
22,700; Area Families, 147,900; City Retail Sales, $103,202,000; Area Retail Sales, $486,922,000; City Food Sales, $17,- 
556,000; Area Food Sales, $89,513,000; City Gen. Mdse. Sales, $12,007,000; Area Gen. Mdse. Sales, $45,901,000; City 
Drug Sales, $5,188,000; Area Drug Sales, $19,446,000; City Net Buying Income, $109,900,000; Area Net Buying Income, 
$588,151,000; City Buying Income per Family, $4,841: Area Buying Income (Average) $3,724. 


“AMARILLO NEWS-GLOBE 


Represented Nationally by Texas Daily Press Leaque Member American Newspaper Adv. Network 


MAY 10, 1949 


114 East Eighth 


Now is the time to investigate the 
astonishing growth of population, of 
markets, of profit opportunities in 
big, bustling, friendly Fort Worth. 
Direct inquiries to: 


ForT WORTH CHAMBER OF COMMERCE 
NEW INDUSTRIES DEPARTMENT 
Fort Worth 2, Texas 


If you are “thinking Southwest” Fort 
Worth, where the keynote is acceler- 
ated industry and commerce, will in- 
terest you. 


Fort Worth’s Blueprint 
of Industrial Might 


Cities just don’t happen. They are planned by 
men of vision . . . aggressive men . . . resourceful 


men — Fort Worth men. And today because of such 
foresight there is located at Fort Worth the largest 
manufacturing industry in the Southwest — Con- 
solidated Vultee Aircraft, makers of the Superbomber 
B-36. Convair’s 14,000 workers draw a monthly 
payroll of approximately $4,000,000. 


T E XAS— (Continued) 


COUNTIES 
CITIES 


Stephens.... 
ae 
Stonewall 
Sutton..... 
Swisher 


Tarrant . 46 
AFort Worth... 
Taylor.........140} 

@ Abilene 
Terrell 


Th ¢¢casswed es 
Tom Green... . .172 
@San Angelo... 
eds xaé de 10 

AAustin.. 
| 
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The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES . SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
: iia PE ae ei SALES iam += |—_— 
Sed |, | RaRszoREenaune ~Ree*..., ma” 
n thousands ars et ual- 
Total Families ts | LD) obiitrs Sened % | %ot hot 
(in % (in {in % | Furn.- (in % | Per | Per | Vol- | of | U.S.A.) Mar- 
thou- thou- thou- | General House- | Volume thou- of Cap- | Fam- | ume Labor] Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A| Food | Mdse. | Drug | Radio | Code | sands) [U.S.A ita | ily | Code|Force| tial | Index 
11.4, .0078) 2.3] 3,282) .0028) 577 431} 109 - eee 5,560} .0029, 488 2,417) F | 56.0} 0038 49 
8.7 0060} 2.6) 10,282) .c079 2,910 773} 338, S388]... 10,040) .0053| 1,154| 3,862) E | 25.3]  .0062 103 
1.3) .0008 4 1,454) .0011 259 oj] ¢ . | Sere: 1,246 - ad 3,115) E | 52.6] .0008 100 
| ’ | | @ | 
4.1 .0028) 1.0) 1,689) .0012 490 154 133 fp Mats 2,400 .0013) | 585) 2,400) E | 67.4] .0016 57 
2.6 .0018) 8 3,866| .0030 649 . 157 Eee 2,969) .0015) 1,142 3,711, D | 53.1} .0020, 111 
6.1 .0042 1.7] 4,961, .0038 1,139 196, 338 ‘ 7,781 0042) 1,276, 4,57, B | 54.8] 0041 98 
} | 
354.6 2420, 107.5] 430,999, .3301 73,975, 127,208. 14,704 20,574).......... 568,069 .3007| 1,602| 5,284 B | 5.3| .2977| 123 
270.0) .1843) 84.6] 401,260} .3074 66,993; 126,004! 14,211 19,300) D 453,870) .2403| 1,681| 5,365)......|......]  .2492) 135 
67.4) .0460) 19.8} 59,197) .0453 12,165, 11,296 2,462) 3,155).......... 74,005} .0392) 1,098| 3,738 C | 17.7] 0424) 92 
52.5) .0358, 16.0] 52,686, .0403 9,906, 10,848 2,358 2,950) F 63,095| .0334| 1,202) 3,943... ee. 0360) 101 
2.6. .0018 7 2,368 .0018 460 ‘ 84 ob eke 2,561) 0013) 985, 3,659 E | 43.1 0016) 89 
| | eal | 
13.4 .0092 3.4 8,694 .0067 2,306 884 398 oo, Ore, 11,717| .0062| 874) 3,446 B 54.5] .0070 76 
3.3) .0022 9 1,844 .0014 490 77 109 eS 2,760| .0015| 836 3,067, E | 57.2] .0016 73 
16.8 .0115 4.6] 10,328 .0079 3,084 829  _ ae 14,291| .0075| 851 3,107, E | 46.9] .0084 73 
| | | 
| 
60.3 .0411 17.6) 60,028 .0460 11,467, 10,263, 2,701, 3,506].......... 72,963) .0387| 1,210 4,146, B (17.2 | .0414) 101 
51.4) .0351| 15.5 7,506) .0441| 10,570 ° | ° 3,506} iF 66,778] .0353| 1,209) 4,308|......|...... .0379, 108 
151.8, .1037) 44.6] 152,330, .1167, 31,890 118,603 4,939 9,873).......... 200,091 .1059| 1,318 4,486 B | 11.2] 1087 105 
139.3) .0951| 40.9] 147,456) .1129) 30,087 18,522) 4,896 * k 190,099] .1006| 1,365| 4,648... aE .1032, 109 
10.0 .0068 2.5 6,026 .0046 1,671 321 170 RT 8,025, .0042| 803 3,210, F | 50.6] 0048 71 
| | 
9.3 .0063 2.4) 4,871, .0037 749 298° 60 is Soe 6,813| .0037| 733| 2,838) F | 38.6] .0042 67 
20.2) .0138 5.5] 8,978 .0069 2,594) 707 374 SAREE 13,885| .0073| 687\ 2,525 E | 55.0] .0085 62 
3.4) .0023 1.1 6,130, .0047 1,442 254 ay eee 4,472| .0024) 1,315) 4,065, F | 8.0] 0031) 135 
12.7| .0087' 3.51 9,936! .0076 2,075 409, 290 RB 15,211| .0080| 1,198 4,346. D | 39.1 | .0080) 92 


@ See end of state “New Metropolitan County Areas.” 
*Withheld to avoid disclosure. 


Before using these figures, see ovation oe 
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1, OWNERSHIP OF THE STAR-TELEGRAM 


_ Carter, President and Publisher 
pen Honea, Vice-Pres. and General Mgr 
jomes M. North, Jr., Vice-Pres. and Editor 
Harold V. Hough, Circulation Director. 
Amon G. Carter, Jr., Treasurer. 


2 HISTORY OF THE STAR-TELEGRAM 


The Star-Telegram combines the Fort Worth 
Star, established Feb. 1, 1906, The Fort Worth 
Telegram, purchased Jan 1, 1909, and The Fort 
Worth Record, purchased Nov. 1, 1925 

The 43-year history of The Star-Telegram has 
spanned an eventful period, including two world 
wars and a_ terrible depression It began with 
4500 subscribers, and today reports show over 
217,000 circulation daily, figures which but reflect 
the healthy growth of Fort Worth and West Texas 
Fort Worth has grown from a frontier town of 
50.000 to a city of over 339,000 people during 
this period. The Fort Worth trading area has de- 
yeloped into one of the nation’s outstanding 
agricultural and oil producing regions, while re- 
taining its leadership in the production of live- 
stock. The Star-Telegram has sought to promote 
in every way possible the development of Fort 
Worth and its natural trade territory containing 
over 1,700,000 people, and looks forward confi- 
dently to even more eventful and fruitful years 
in the era now dawning 


3. CIRCULATION of THE STAR-TELEGRAM 


Total Net Paid S 
(Publisher’s Statement, September 30, 1948 


Star-Telegram combined daily 217,015 
Star-Telegram Sunday he 172,832 
Star-Telegram Sunday and Evening 279,514 
Star-Telegram Sunday and Morning 283,165 


Largest Circulation in Texas 


4, ADVERTISING IN THE STAR-TELEGRAM 
Year 1948 Media Records Lineage 


Retail— 


Star-Telegram Morning . 2,621,759 
Star-Telegram Evening 9,147,446 
Star-Telegram Sunday ... 3,621,863 
General. (Including Automotive and Financial)- 
Star-Telegram Morning Se al oh 2,574,625 
Star-Telegram Evening . 2,746,421 
Star-Telegram Sunday 835,355 
Department Stores (‘included in Retail) — 
Star-Telegram Morning 1,192,449 
Star-Telegram Evening 4,479,928 
Star-Telegram Sunday 1,865,482 


5. RATES OF THE STAR-TELEGRAM 


See current listing SRDS, Newspaper Section. 


6. EDITORIAL DATA ON THE 
STAR-TELEGRAM 


(A) Editorial Policy 


The Star-Telegram is an independent Demo- 
cratic newspaper, supporting what it believes to 
be right and opposing what it believes to be 
wrong, regardless of party politics, publishing the 
news fairly and impartially at all times 


(B) Leased News Wires 


AP—Associated Press (five wires) 
CDN—Chicago Daily News Service 
CTPS—Chicago Tribune Press Service 
INS—International News Service 

NYT—New York Times 

NANA—North American Newspaper Alliance 


(C) Total Lines—News and Features 


Media Records show total line of news and 
features carried during year 1948 as follows: 


Star-Telegram Morning 6,428 111 
Star-Telegram Evening 6,449,27 
Star-Telegram Sunday 2,876,916 


(D) Leading Editorial Features 
Morning: 
“Gracie Allen Says’ 
Baer Facts’’ by Bugs Baer 
,About People’’ by K. C. B 
wet Neighbors” by George Clark 
eaters’ by Gita Gumpass 
l'oday’s Horoscope’ by Genevieve Kemt 


verse for Today” by Ann Campbell 
Your Health” by Dr B. Warren 
“ny owe Says’ 

oF Not” by Robert Ripley 


Annie’ by Harold Gray 


erry and the Pirates’ by George Wunder 
ie ’ by Streibel and McAvoy 
sg ’ by Ham Fisher 
vr bs” by Hess 
Henry” by Carl Anderson 
Mandrake the Magician’’ by Lee Falk and Phil 
Davis 


_plllie the Toiler’ by Russ Westover 
Barney Google’ by Fred Laswell 
Laughing Matter’ by Salo 

Rip Kirby” by Alex Raymon 


MAY 10, 1949 


“Blondie’’ by Chic Young 
“Brenda Starr’ by Dale Messick 
“Timmie’’ by Sparber 
Star-Telegram Radio Clock 
“Hedda Hopper Says” 


Evening: 

“‘Louella Parsons on Hollywood’’ 
“Listen World’ by Elsie Robinson 
“Points to Parents’’ by Walka 
“Think It Over’ by H. M. Stansifer 
‘Bobby Sox’’ by Marty Links 
“Dick Tracy’’ by Chester Gould 
“David Lawrence Says’’ 
“Your Problems and Mine’ by Jeff D. Ray 
“Poor Pa’ and ‘Cracks at the Crowd’ 

by Claude Callan. : 
Hal Coffman, exclusive editorial cartoonist for 

The Star-Telegram 
Star-Telegram Radio Clock 
“Gripes and Grins’’ by Streeter 
“Off the Record’ by Ed Reed 
“Pull Up an Easy Chair’ by Neal O’Hara 
“Just Folks’’ by Edgar A. Guest 
“Why Grow Old” by Josephine Lowman 
“A Woman’s New York’ by Alice Hughes 
“Baby Health Column’ by Myrtle Meyer Eldred 
“The Amusement World’’ by Eleanor Wilson 
“Take My Word for It’’ by Frank Colby 
Crossword Puzzle ; 
“They'll Do It Every Time’ by Jimmy Hatlo 
“Buzz Sawyer” by Roy Crane 
“Thimble Theater’ by Tom Sims 
“Tim Tyler’s Flying Luck’’ by Lyman Young 
“Gasoline Alley’ by Kin 
“The Gumps” by Gus Pason 
“Smiling Jack’’ by Zack Mosley 
“‘Moon Mullins’’ by Willard 
“Winnie Winkle’ by Branner 
“Smitty’’ by Berndt 
“Mutt and Jeff’ by Fisher 
“Aggie Mack’’ by Hal Rasmusson 
“Pitching Horseshoes’’ by Billy Rose 
Joseph Alsop’s Column 
Today’s Chuckle : 
“Rusty Riley’’ by Frank Godwin : 
"Voice of Broadway’”’ by Dorothy Kilgallen 


Sunday: 


“Fashions for Texans’’ by Nona Lou Greene 

‘Just Folks’’ by Edgar A. Guest 

Hal Coffman, exclusive editorial cartoonist for 
The Star-Telegram 

Books and Bookmen 

Stamp Column by John S. Sparks, Jr. 

Dog Column by Hugh Cowdin 

Bridge Column by Goren 

Sunday Crossword Puzzle 

“Talk from Texas Towns’’ by Wayne C. Sellers 

Music Column by E. Clyde Whitlock 

“As the Turntable Turns” by E. Clyde Whitlock 

Radio Column by Eleanor Wilson 

“Voice of Broadway”’ by Dorothy Kilgallen 

Serious Music on the Air 

Star-Telegram Radio Clock 

‘Theaters’ by Gita Gumpass 

“Chuck Wagon Gossip” by Frank Reeves 

“Gardening’’ by Mary Daggett Lake 

“Chit Chat of Society’ by Mary Sears 

“Kathleen Norris Says’’ 

Patterns by Anne Adams 

Dorothy Thompson 

“Dick Tracy’’ by Chester Gould 

“Terry and the Pirates’’ by George Wunder 

“‘Moon Mullins’’ by Frank Willard 

‘The Gumps’’ by Gus Edson 

“Gasoline Alley’’ by King 


“Right Around Home’’ by Dudley Fisher 

“Barney Google and Snuffy Smith’’ by Fred Laswell 

“Blondie” by Chic Young 

“Mutt and Jeff’ by Bud Fisher 

“Little Orphan Annie’ by Harold Gray 

“Smiling Jack’’ by Zack Mosley : 

“Popeye in Thimble Theater’ by Tom Sims and 
Bill Zaboly 

“Tillie the Toiler’’ by Russ Westover 

“Winnie Winkle’ by Branner 

“Smitty’’ by Berndt 

“Aggie Mack’ by Hal Rasmusson 

“Bobby Sox’’ by Marty Links 

“Mandrake” by Lee Falk and Phil Davis 

“Bringing Up Father’ by George McManus 

“The Katzenjammer Kids’ by Knerr 

“Little lodine’’ by Jimmy Hatlo 

“Texas Slim’’ by Hurd Johnson 

“Believe It or Not’ by Ripley 

“Buzz Sawyer” by Roy Crane 

“The Nebbs” by Hess 


Sports Staff—Evening 
Flem Hall, Larry Moore 


Sports Staff—Morning 


Lorin McMullen, Bill Van Fleet, George Kellam, 
Phil Collier, Clifford King, Jack Murphy, Gene 
Gregston 

Al Panzera (photography) 


Special Staff Writers 


Bascom Timmons from Washington 
Sam Kinch, Austin Bureau 


7. THE FORT WORTH MARKET— 
“IN THE SQUARE” 


The Fort Worth trading area known as “The 
Square’’ which is covered by The Star-Telegram 
consists of 96 counties of West Texas, one of the 
nation’s leading markets in_retail sales and buying 
income, according to the Sales Management Sur- 
vey of Buying Power. 

In this area the daily Star-Telegram has 20% 
or better coverage in 58 counties; the Sunday 
Star-Telegram has 20% or better coverage in 58 
counties. Concentration of circulation in “The 
Square” is high at present as 92.3% of the daily 
circulation and 90.7% of the Sunday circulation 
is in Fort Worth and this rich West Texas area. 


“In the Square” Business Index 


Retail Sales (1948) 24% of Texas $1,492,630,000 
(Increase from 1947, $210,532,000) 
Net Byying Income (1948) 23% 
&... reer ....... $1,951,063,000 
(Increase from 1947, $342,138,000) 
Civilian Population (1948) 23.4% 


of Texas ae ro 1,712,600 
Families (1948) 23 )% of Texas 494,200 
Food Sales (1948) 24.2% of Texas.$ 332,085,000 
Drug (1948) 27% of Texas ..... $ 59,608,000 
General Merchandise (1948) 28.4% 

eer ee 


241,799,600 
3,375 


(Above figures, copyright 1949, Sales Manage- 
ment Survey of Buying Power, further reproduction 
not licensed) 


Write direct to Bush Jones, Manager, General 
Advertising, Fort Worth Star-Telegram, for new- 
est visualization map showing coverage by coun- 
= drug and grocery route lists, or other market 
ata. 


STAR-TELEGRAM 
RANCH and FARM NEWS 
Tabloid Section 


Published Ist Sunday of each month. 

Regular general rate applies. Devoted entirely 
to livestock and agricultural enterprises in 
Fort Worth trading area 

Writers: Travis Foster, Bill Durham, Frank Reeves, 
and Roger Letz 

T. E. McWhirter, Adv. Mar. 


FORT WORTH’S 
TRADING AREA, 


“IN THE SQUARE” 


», 

Wy 

UHH HHH) ~ — 
| MD | ID i] 


A Big Market Requires a Big Newspapy 
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Wichita Falls, Riding the crest of the boom in the Fabulous Southwest, ; 
Retail Sales in the 18-county Wichita Falls trading area hit # 
T E X iy S $204,886,000 in 1948. | 


Wichita Falls itself, with a 70,000 population, did a retail 
A $200 000 000 business last year of $82,560,000. 
/ / 
BUYING POWER ABOVE TEXAS AVERAGE 
1948 Net Effective Buying Income Per Family in Wichita 


Falls was $4,847 — 19% above the Texas average of $4,074. 


IN WICHITA FALLS THE FABULOUS SOUTHWEST PAYS OFF! 


OIL: Record production at record prices in 1948. 


AGRICULTURE: Extended irrigation projects guarantee bumper harvests of 
Wheat, Cotton, rich grazing land for Cattle. 


INDUSTRY: Fiour, Meat Packing, Iron, Steel, Oil Well Machinery, 


Leather Goods. The Wichita Falls 


120 miles from the nearest larger city, Wichita T ME d RE ' R NEW 

Falls is the retail center for 232,000 people in 

North Central Texas and Southwest Oklahoma. S an 0 D 
attededous: taale ioe ae WICHITA FALLS, TEXAS 


after his famous Malabar Farm in Obio. e 
—_— FIRE SRE TBR NO EEL CNG ast Represented by 


THE KATZ AGENCY, INC. 


. ; The ““SM”’ symbols mark original, “encle- 
TEXAS — (Continued) er ___ sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ayD ADVERTISING 
1/1/49 ESTIMATES 4 ESTIMATES CONTROLS 
ee eee = icntaienedean 
COUNTIES FARM l 
FOUR STORE GROUPS ——— 
CITIES (in thousands of dollars) 6D Net Gross ; Qual- 
Total Families} Dollars cael ; Dollars Income) % % of | ity of 
in // (in (in % | Furn.- (in % Per Per | Vol- of |U.S.A.| Mar- 
thou- of thou- thou- of General House- | Volume thou- | of Cap- | Fam-| ume | Labor} Poten- | ket 
sands) | U.S.A. sands) sands) |U.S.A.| Food Mase. Drug Radio Code sands) (U.S.A. ita ily | Code | Force tial Index 
Val Verde......... 16.7 .0114 4.3 10,972, .0084 2,104 1,314 374 ee 17,576 .0093' 1,052, 4,087, B 32.2 -0095 83 
Van Zandt ‘ 22.1 .0151 6.0 12,215 .0094 3,546 906 470 ee 18,857, .0100) 853 3,143) 8B 65.3 -0108 72 
Victoria Jide 33.4 .0228 9.3 23,712 .0182 5,302 1,858 676 i sessiccan 32,293 0171, 967 3,472); D 35.2 .0186, 82 
Victoria. . ‘ 22.4) .0153 6.8] 21,459) .0165 4,539) 1,858 652) 1,622 H 26,644) .0141| 1,189) 3,918)......).* 0151) 99 
Walker.......... 16.8 .0115 4.8 9,713 .0074 2,868 829 254 ee 14,851, 0079 884 3,094 F | 46.0} .0085 74 
Waller 10.0 .0068 3.0 5,350 .0041 1,670 453 169 Re iaedisaert 8,142 .0043 814 2,714 E 61.0 .0047, 69 
Ward... “2 10.0 .0068 2.9 10,461; .0080 3,026 453 483 rer 14,139 .0075 1,414 4,876 E 15.4 -0075 110 
Washington 20.8 .0142 5.8 11,932 .0091 3,170 950 374 Sar 18,321; .0097, 881 3,159 C 66.1 .0104 73 
Webb .. 187 60.3) .0412 14.1 39,802 .0305 7,477 - 2? sk eee 53,969 .0285, 895 3,828 C 18.9 .0316 77 
@Laredo....... 56.7| .0387 13.0 36,658 .0280 6,169 ai ° ” G 49,556) .0263 . ft ae eee .0293, 76 
Wharton....... 32.2 .0220 8.9 23,412, .0180 5,707 1,314 760 ee 31,527 .0167, 979 3,542, B 51.4 .0182, 83 
Wheeler........ 10.8 .0073 2.9 9,113 .0070 2,535 795 422 ae 12,218 .0085 1,131, 4,213 D 46.4 .0068, 93 
Wichita . 176] 86.8 0593 25.5) 103,849, .0795 22,089, 13,086, 3,559, §,686]..........] 114,055 .0804 1,314/ 4,473, D | 6.0} 0659 m 
Wichita Falls 68.4) .0467 20.6 82,560) .0633 16,667 11,693) 2,620; 5,097 F 99,850 .0528) 1,460) 4,847)...... 0547) 117 
Wilbarger . 24.0 .0164 6.9 17,327, .0132 4,136 1,878 736 ESTE 21,245) .0112 885 3,079| B 34.4 .0128 78 
Vernon = 15.4 .0105 4.7 15,057, .0115 3,062 1,878 rl eee 17,166) .0091; 1,115) 3,652)..... sien .0101, 96 
Willacy. ......... 11.4 .0077 2.9 6,220 .0048 1,816 354 229 Se 11,858 .0053| 1,040, 4,089, C 56.7 -0061| 79 
Williamson . 35.5 .0243 10.1 23,786, .0182 5,577 1,679 797 — 32,298) .0171 910) 3,198} B 52.9 .0189; 78 
Wilson... sea 13.5 .0092 3.3 5,890 .0045 1,037 298 169 ae 9,411) .0050 697 2,852, C 72.2 .0057; 62 
Winkler...... : 4.7, .0032 1.4 8,214 .0083 + 2,220 232 399 as 7.652' .0040| 1,628) 5,466 G 1.9 0045) 141 
tL ddednanectnad 15.4 .0105 4.4 7,675 .0059 2,308 497 362 Si ccccecewe 12,067, .0054 784, 2.743, D 57.1 -0071, 68 
Wood.............4 29.4) 0146 6.0! 10,477; .0080 2,680 829 483 eh 16,469, .0087, 770 2,745, E | 57.3' .0097| 66 
@ See end of state “New Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation pegs 19. 
© SM, ; 
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"™ COMPLETE COVERAGE 


Holland’s is the one magazine that gives 
dominant coverage of the rich, growing 
Southern market. Designed and edited solely 
for the South, every editorial feature.. 
every department is keyed to the South’s 
specific seasonal needs. 


And, for the fifteen Southern states, in which 
its circulation is concentrated, Holland’s is a 
family standby —the magazine looked to 
since 1905 as the publication that talks the 
South’s language. That’s why Hollands is the 
South’s best read magazine. 


With its tremendous increase in industrial 
development and steady increase in popula- 
tion, the South is one of the nation’s most 


BRANCH OFFICES: 52 Vanderbilt Ave., New York ® 
REPRESENTATIVES: Simpson-Reilly, Ltd., Russ Bldg., San Francisco 


10, 1949 


333 N. Michigan Ave., Chicago @ 


4 PUTS THE FOCUS 
ON THE SGA 


ss 


OF ITS METROPOLITAN 
AND URBAN MARKET 


important markets..and one with the bright- 
est future. To the advertiser who wants 
full coverage of the metropolitan and urban 
South, with greater inquiries at lower cost, 
the logical choice is HOLLAND’S. 


DALLAS, TEXAS 


408 Forsyth Bidg., Atlanta. WEST COAST 


Halliburton Bidg., Los Angeles © 618 Second Ave., Seattle 
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The “SM” symbols mark original, exclu. 
as we ; sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE yD ADVERTISING 
1/1/49 ESTIMATES sags ESTIMATES CONTROLS 
COUNTIES l a BOR ewer wee z , = FARM a 
| | FOUR STORE GROUPS i) = 
CITIES (in thousands of dollars) SM) Net | Gross | 
Total | Families} Dollars ince = Dollars Income! % % of . ity of 
(in 2 | (in (in | % | | | Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar. 
thou- | of thou- thou- of | General House- | Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) USA) Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code Force} tial | Index 
—  ' \__— | | | ———_— —— —_— — —]|-—_— — 
Yoakum......... 2.7 .0019 .8} 2,263) .0018 864 77 ” ay BKSEt 3,262) .0018| 1,208| 4,078) F | 17.9] .0018 95 
Pann chads 15.4) .0105 4.4 17,686) .0135 4,511 1,536 713) SE eeor meena it 1,304) 4,566, D 28.3 -0115| 110 
a 3.3) .0022 8 330| 0002) 115 A ae a Coe 2,206) .0012| | 686) 2,868) G | 67.8] 0011) 8 
Se 8.7| .0060 1.9 3,537, .0028 980 232 133} 83) spiel 6,473) ent 629, 2,881 | D | 72.7 -0035, 58 
| } | | | } } 
a a me pagent a — 
Total Above Cities. .| 3,662.7,2.5001) 1,093.6] 4,314,960 3.3051 805,915) 608,881) 143,276, 216.108) Dales masta ennai: manent 1,454| 4,868)...... Seiealele 2.9010; 116 
State Total. .......| 7,314.3/4.9928, 2,083.71 6,231,784\4.7732| 1,371,178 851,171] 220,624| 306,0801.......... 8,489,037/4.4939| 1,161] 4,074)......| 20.8] 4.6775) 94 
TEX AS— Metropolitan County Areas ‘ 
a ee ed es K 2 ee y . | | - wy 94 | tom 
Amarillo..........5 87.0) .0593) 26.5} 109,092 .0835 20,237) 12,007; 5 188) eae 122,368) .0647) 1,407! 4,80)...... resea -0693, 117 
Austin. ... ..10] 151.8) .1037 44.6] 152,330) .1167) 31,890) 18,603) 4,939) 9,873].......... 200 ,091 -1059) 1,318) 4,406)......]...... 1087; 105 
Beaumont- | | | | | | 
Port Arthur....12] 224.0| .1628) 63.8] 208,733| .1598| 42,307| 28,428, 6,362| 16,824).......... 304,720) .1613) 1,360 See RS 1592) 104 
Corpus Christi. . .30 161.0) - 1099) aa 124 , 254) -0952 20,106) 7,965) 3,023; §,861).......... 166,864) .0883 1,036) ae Lenses .0947| 86 
ee 560.0 .3822) 169.7] 799,204) .6121) 143,101; 180,935) 27,490) 39,164].......... 935,120. -4951| 1,670) 5,510) caeake |oseees -5075 133 
Ei Paso.........40} 171.7) .1172 48.9 156,156) -1196) 29,394) 29,420) 6,129] 7 ee 212,362) .1124) 1,237) 4,343)......|...... .1155) 99 
Fort Worth......46] 354.6) .2420| 107.5] 430,999) .3301) 73,975) 127 ,208 14,704) Ee 568,069) .3007) 1,602) 5,284, eel Jeeves 2977, 123 
Galveston. ...... 48} 110.0| .0751 33.3] 112,595) .0862 26 ,962) 11,454; 3,185) 7,226).......... 168,960) .0895) 1,536) 5,074) “ee Deane -0856 114 
Houston......... 54] 752.4) .6136| 220.9] 859,844) .6586| 178,717) 92,966 26,438; 63,486).......... 1,246,140) .6597| 1,686) ER ee .6301| 123 
San Antonio....105] 422.4) .2884| 124.0] 402,750, .3085| 82,961 85,824! 11,929] 12,240).......... 607,264| .3215| 1,438| 4,897...... ame. 3110) 108 
Waco..........130} 120.7) .0824 35.6 104 ,532) 0801 23 ,967| 16, 169) 3,404) EE ciceslaka’ 143,512) aie 1,169 | a eee .0785| 95 
| | | 
*Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
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| ron and the 
4S _ 
To sell HOO” KPRC 
buy HING 


ONE STATION / 
in Houston <° 
leads all 


pR 


HOUSTON 


950 KILOCYCLES - 5000 WATTS 


NBC and TQN on the Gulf Coast 
Jack Harris, General Manager 


Represented Nationally by Edward Petry & Co. 


524 SALES MANAGEMENT 


THE OME STATION DELIVERING A 3-CITY 
MARKET — ORANGE, BEAUMONT, PORT ARTHUR — 
PLUS THE GULF COAST AREA-WITH A 
COMBINED NET EFFECTIVE BUYING POWER OF 


700 MILLION DOLLARS ! 


AFFILIATED WITH REPRESENTED BY 


ABC-Lone Star Chain * Free & Peters, Inc. 


gs 


The “‘SM’’ symbols mark original, exclu- 
™ T TE XX, AS— New Metropolitan | County ‘Areas — sive estimates hy SALES MANAGEMENT. 
of —— a See 7 ; nnn 4 
4 yp Estimates RETAIL SALES—1948 at EFFECTIVE BUYING INCOME—1948 = SALES e 

VERTISIN 
lex BYP i ESTIMATES ounee ESTIMATES CONTROLS 
] = east) sing “x -. aes Sea ca ae ma = ————— —— oo a Toe 
| AREAS Pe e4 FOUR ug sToRE aRours i a — | 

| (in thousands of dollars) Net Gross ual- 
Total | Families} Dollars r , a Dollars | Land % % of ks of 
(in | % | (in (in | % | | | Furn.- (in % Per | Per | Vol- of . S.A. | Mar- 
thou- | of thou- thou- of | General House-| Volume thou- | of Cap- | Fam- | ume |Labor]| Poten- ket 
= sands) | | U.S. A.| sands) | sands) |U.S.A.| Food Mdse. | Drug Radio Code sands) U. Ss. A. | ita ily | Code | Force} tial | Index 
oe oe | . se PE SR See ee He a Se ee See eee ee eee 
‘5 Abilene 140} =—-67.4| .0460 19.8 59,197) .0453) 12,165 11,206| 2,462) 3,155]......... 74,006| 0392 1,098! 3,738| Part Fiswied .0424| 92 
Laredo........ .157} 60.3) .0412, 14.1 39,802) .0305 7,477 9,358) 1,226) 2,164).......... 53,969) .0285| 895) 3,828)...... ae -0316| 77 
- Lubbock. ...... 161 81.9) .0559 23.3 89 ,934| - 0689 | 15,368) 16,932} 4,618} 4,607].......... 97,052| .0514| 1,185) 4,165)......|...... .0576| 103 
San Angelo... .. 172 60.3) .0411 17.6 60,028; .0460 11,467 10,263| = ia taper 72,963) .0387| 1 ,210) 4, 146 |. ese .0414) 101 
3 Wichita Falis...176] 86.8! .0593 25.5] 103,849) .0795! 22,089! __ 13,086! _3,559' 5, 6661.......... 114 ,055 0604! 1, 314) 4, 437! pet .0659! 111 
TE TEX A S— — Multiple Cities 
—— — —— = ag punn nee OUEROENDERS ———————— a Se ——~ —o — ——— 
| | | | 
Brownsville— | | | 
Harlingen— | 
McAllen......... 80.3) .0549 22.2 62,937, .0482) 10,931) 9,711) 1,973| ee 75,272) .0399 937| 3,391)...... eer -0454) 83 
Texarkana (Ark.) | | | 
Texarkana (Tex.) et -0353 16.0) 56,904, .0436 10,618) 7,863) 1,593) Dc intatea 56,685 -0301; 1,094 2. ae PASS: -0352| 100 
ili ka? | } | | | } } | | 
*Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 


Mr. Paul M. Cramer, Director of Media and Research, The Griswold-Eshle- 
man Co., writes about SALES MANAGEMENT'S Survey of Buying Power: 
“I consider this Survey one of the most valuable of all statistical material that 


is now available for market research and sales planning undertakings. I have 


always made very thorough use of the material that is contained in the Survey 


and have found it very reliable in making marketing decisions.” 
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* Pe 


“gives you more of the “Real Salt Lake City Market” 


te 2. 


Nts 
Ce 


KSL reaches more 50-100% BMB radio homes — at a 
lower cost per thousand — than any competing station or 
regional network in the great wholesale trading area 
surrounding Salt Lake City. (See map below.) 

as measured by 


Based on one-time % hour 
rates for January, 1949 


Throughout this area KSL is actually listened-to most fre- 
quently by far more people—morning, afternoon and evening 
—than any competing station or regional network. 


Hooper Listening Area Coverage 


as measured by Index for 69 KSL Counties — Spring, 1948 


HOOPER AREA 


In Salt Lake City, center of this great mar- 


ST 


ket, KSL is first in total share of audience. 


50,000 WATTS [ 
SALT LAKE CITY 


C. E. Hooper, Salt Lake City 


Fall-Winter Report, 1948-49 
as measured by 


rv Represented by \ 
HOOPER CITY 
ee fr RADIO SALES : 
nee chan nelllbeni Agta ‘ 


Mountain States 


at The ‘SM’? symbols mark original, exclu- 
U T A H ad : Sive estimates by SALES MANAGEMENT. 


City County City County 
6 oh 04s Race we edhe einen hme Cache a aa A Utah 
RD 60-62 Kccnscpacsbuceacsevaed Webe Salt Lake City iat dil Men tinabie ate arate Salt Lake afi 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
GD 1/1/49 yD ESTIMATES ESTIMATES CONTROLS 
— = , a aie a ool SALES : sinenieesiinealll 
ssneniciaas | | FOUR STORE GROUPS =. = | 
CITIES (in thousands of dollars) Net tend a | Qua 
Total Families} Dollars ane ns sks bs ie ; Dollars : jIncome| % > ol | Pore 
(in | % | (in (in | % | Furn.- (in % Per | Per Vol- | of | U.S.A.) Mar 
thou- | of thou- thou- of | General | House- | Volume thou- of | Cap- Fam- | ume |Labor| Poten- .# 
sands) | U.S.A.) sands) | sands) (U.S.A, Food | Mdse. | Drug | Radio | Code sands) |U.S.A.) ita | ily | Code |Force) tial | 
ee ae > wee er = co eo em eee Pe 
ccabkededed 4.9} .0033 1.3 3,377, .0026 454) 247 ° er 4,420) .0023} 902 3,400) F | 32 6 a = 
Box Elder......... 19.4) .0132/ 4.8] + 13,553) .0104, — 2,801| 1,232 295 SW 18,650} .0099) 961/ 3,885 B | 49.0} .0107| . 
Pcitacaeaeen 30.0) .0205 7.8 26,571; .0203 5,041 3,710) i.) 35,915) .0190) 1,197| 4,604 B | 35 9 0197) : 
Ric vntncsncs 16.0} .0109| 4.4 21,470) .0164 3,617 e 492} 1,262 H 22,062) .0117) 1,379] 5,014)...... nee an rs 
Se 22.5 .0154 6. 22,113) .0170) 4,073 2,341) a} Serre 24,170) .0128 ped 4,028 F | 9.9 0146) 
Daggett........... 3} 0002) 183| .0001| 61 | 3 Seater 296| .0002| 987] 2,960, G | 66.5}  .0002) 100 
a --| 25.1) 0171) 6.2) 8,332) .0064 2,361 ° | 436]  geef.---..... 11,097} .0058) 442| 1,790 ¢ | 37.7 - 49 
| ~ | | | 
Duchesne. ........ 7.8} .0053) 1.8 3,975) .0030 758 461 112 D Bisacaseas 5,649! .0029) 724) 3,138) E 60.5 -0034) . 
wv etaneanked 5.8 .0040 1.4 2,063) -0016) 152 * 74| © iccuaannan 2,220; .0012; 383) 1,586| F 54.3 -0019 > 
Garfield.......... 3.8) .0026) 1,646) 0013) 181 62| 2 | ee 1,382; .0007| 364) 1,974 F 51.7 -0013 “ 
RRSP 2.0) .0014 5 1,413) .0010 242 * 2 ie 2 eee: 1,679} .0009] 840) 3,358} G | 22.1] .0010 ° 
iy: 8.6) .0058, 2.3] 11,443) .0058, 1,196 625, 320) GAB}... 9,795) .0052) 1,139) 4,259) E | 32.0] .0064 a 
ERE 6.0) .0041| % 5,006, —_ 1,695) 554 159 _ See 7,646) .0041| 1,274) 4,498} E | 26.1 -0040) 
| | } } | } 
Kane............ 2.5) 0017) 1,548 0012) 272 . i . | ee 1,526} .0008} 610| 3,052, G | 44.8] 0011 65 
RES 17.2| 0118) 4 6,587| .0051 469 . 98 ag; BRERA 7,776| .0041| 452) 1,944) D | 52.7] 0059, 50 
Morgan........... 2.9| .0019! ‘ 1,463) .0011 152 . ee gs CS 2,068) 0011) 713| 2,954, F | 48.8) .0013) - 
IEE: 2.0) 0014) 5 1,149] .0009) 30 ° * | a ERD 957| .0005| 479| 1,914, F | 50.8] .0008| 5 
RE 1.5) .0010) 5 548| .0004) 122 ve a Gee ee 591) .0003| 394) 1,182) E | 72.0} .0005) . 
SaltLake....... 104 263.0) 1796) 74. 321,955) 2408) 63 , 207) 63,118) 9,614) 25,258).......... 426,317) .2257| 1,621) 5.7611 B | 3.3 -2228) 2 
ASalt Lake City.| 180.0) .1229| 54.0] 266,901) .2045| 51,750!  60,113| 8,674) 24,1361 D 326,160! .1727| 1,812! 6,040'...... Rik .1723| 140 
A See end of state ‘Metropolitan County Areas,” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
© SM, 1949. 
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ter ¢ 


MAY 10 


fore '® ye INTERMOUNTAIN 
“ve “MILLION MARKET” 


(The 4-State Unified Salt Lake City Wholesale Trading Area) 


1948 Population 1,567,000 


Families 312,300 
1948 Retail Sales $1,130,179,000 


1948 Net Effective 
Buying Income $1,425,745,000 


Per Family $4,565 


(All Figures Compiled from Sales Management's 
1949 Survey of Buying Power) 


In this market, The Salt Lake Tribune-Telegram enjoys “Dominance 
Through Confidence, carrying the respect of this readership - 


» 0068 


More than 9 out of 10 families 


in the Salt Lake City ABC City Zone 


Nearly 7 out of 10 families 


in the ABC Retail Trading Area 


Nearly 1 out of 2 families 


in the Entire 4-State Intermountain “Million Market” 


ONE BUY DOES THE JOB 


Represented Nationally by 
O’Mara & Ormsbee, Inc. and Metropolitan Sunday Newspapers, Inc. 


Che Salt Lake Cribune-Celegram 


527 


IN THE IMMEDIATE OGDEN AREA 


92°% IN TRADING AREA AT LARGE 

MORE THAN $1,600.00 PER CAPITA ANNUALLY IN 
RETAIL SALES, MORE THAN $400.00 PER 
CAPITA ABOVE STATE AVERAGE 


“G39 Y, COVE SAGA 


53,400 
FAMILIES 
194,300 

POPULA. 
TION 


OUR NATIONAL REPRESENTATIVES 


WARD GRIFFITH CO., INC. OGDEN, UTAH 


WEW YORK, BOSTON, DETROIT, ATLANTA, CHICAGO, SAN FRANCISCO 


° The “‘SM” symbols mark original, exclu. 
U TAH — (Continued) " sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE. EFFECTIVE BUYING INCOME—1948 oe 
1/1/49 ESTIMATES ones CyD ESTIMATES CONTROLS 
COUNTIES cares ta ; ee at : ] | F a 
| | ian FOUR STORE ¢ rises aii | | wm | ny 
CITIES | | in thousa: 67D e! | | Gross | 
| ili U | _.. Dollars Income) % % of | ity of 
‘in | % i he eo) ee | Furn.- (in % | Per | Per | Vole | of | U.S.A.| Mar. 
thou- | of thou- thou- of General | House- | Volume thou- of Fam-| ume | Labor} Poten- | ket 
sands) |U.S.A.| sands) | sands) (U.S.A) Food | M Drug | Radio | Code sands) |U.S.A.) ita | ily | Code | Force} tial | Index 
OUT ce A tte deem ns! Sheil he oe — | ee 
| | 
San Juan.......... 2.9) .0019) 6 1,365) .0010) 272) .) 2 | © Re ceisae 982) .0005, 339 apd E | 68.6 ‘a ~ 
—.060UC(<CiCCSL........« 0s ,627| .0046| 595) 2,332! | 54. d 
Sanpete........... 14.5) 0098) 3.7) 8,017| .0062) 1,332 677 233| 547 8,6 B42 pen 
BE atsmdeens 10.4) .0071 2.5) 9,696 .0074 1,332) 908 204 Ser 12,161} .0064| 1,169 4,004) c | 43.3 
| | | 
| | | | | | 
Summit 8.0, .0055) 2.1 5,057; .0039/ 1,106) . sod MO (EEE 5,708 .0030| 714 2,718) E | 25.2] 0038) 69 
ae 13.6, .0083, 3.7] + 6,820) .0052) 1,922 708 111) 368}... 11,321| .0060) 832) 3,060 F | 11.9] 0064) 69 
Uintah.......... 8.2) .0056 " 5,074) .0039) 849 ° 184 «ae 5,426] 0029) 662) 2,713, E | 56.1] .0087) 68 
| | } | 
Utah...... 78.0) .0532} 19.7] 54,986) oct 9,692, 9,212} 1,512) 3,397].......... 75,114| 0398) 963 3,813, B | 25.4] 0431) 81 
Provo. .. 28.2) 0198 7.6] 33,871) 0259) 5,086) 6, 202 816| 2,233} H 40,213} .0213| 1,426) 5,201)... Lond 0223) 116 
Wasatch. ......... 5.8) 0040) 1.5) 4,142) 0032 377 i Peer Sr 5,271| .0028) 909 3,614) E | 35.0] .0032| 80 
Washington. ..... 8.3} .0057 1.9 5,672) .0043) = 1,227) “ ° _ aa 5,763) 0030) 694 3,033) E | 38.5] 0038) 68 
Wayne........ 2.0| .0013) 4 ma 0003, 91 ° | ee 579| .0003, 290/ 1,448 G 65.0}  .0005) 38 
Weber......... 166 78.9) 0539! 22.3] 83,084 .0637} 16,740, 12,007, 2,381| 6,782).......... 117,088) .0620| 1,484) 5,251) C | 12.0] .0808) 113 
@Ogden........ 60.0| .0409) 17.3 80,176) .0614 0614) 15,844 12,087 2,381|........ E 97,160} .0514) 1,619) 5,616)... siete 0523) 128 
ae Ee queen SEEN: PASE Ee EE a? 
Total Above Cities. . 204.2} 1940) #3.3 402,418| .3082 .3082| 76,297| 78.412 12,368) eiiiecksnaied 485, 595 -2571| 1,709) 5,829)...... selina . 2599) 134 
a aon —— ae eer: eee 
State Total........ ovs.9 4477) 17.3 617,251 -_ 118,207; 98,025) 17,188) RE 810,194) .4280| 1,238| 4,624)... 19.2]  .4458| 100 
| | i | 
{ { | | : ~ aoe ee 
U T AH — Metropolitan County Area aT eee - 
Salt Lake City. .104 1s .1796} 74.0) 321,955 ee s.207 63,118 al 25,258].......... aol 2287) tal 5,761... .2228) 124 
| — 
U T Al H - a= — New Metropolitan County Area 
| es | | 
Ogden. ........ 166] 78.9} .0539) 22.3) 83,084) .0637) wy 12,007, 2,381] 6, 782).......... 17.0 0620) 1,484] 5,251)......)......] 0609) 113 
©sM,199. nM id di 


*Withheld to avoid disclosure. Before using these figures. see explanation page 19. 


COPYRIGHT: 


. the contents of this Survey of Buying Power are fully protected by copyright. The exclusive esti- 
mates of population, Effective Buying Income, retail sales and sales-advertising controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 
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SALES MANAGEMENT 


“ow The Deseret News 
Has Grown 


To Serve You Better 
in the Mountain West 


Always a highly respected newspaper, The Deseret 


News within the past year or so has made circulation 


and linage gains that are the talk of the industry! 


New Features Result in Tremendous Growth HERE ARE THE 


Here are some of the reasons for the unprecedented RESULTS 
gains made recently by The Deseret News: 


e SUNDAY EDITION W— inaugurated May 16, 1948, CIRCULATION 
the Sunday Deseret News was an instant success. It offers 
advertisers 7-days-a-week coverage of the great Deseret News 


rs gee Averages for 
family. 


First 3 Months of 


1948 and 1949 
@ MIDWEEK — started September 1, 1948, this Wednes- 7 


day section, featuring fashions and home hints, has won 
high popularity. 


UP 

¢ LOCALLY EDITED GRAVURE MAGAZINE — 72.4% 
added to the Sunday Deseret News November 28, 1948, this 
quickly became a favorite with readers. It offers advertisers 
fine monotone or color printing for their messages — with 
reader interest assured by the editorial local touch. 


e FARM AND GARDEN MAGAZINE — another Sun- LINAGE 
day feature that is a must in the thousands of farm homes 
of this area, and in the urban homes of America’s greatest 


Totals for First 


home-lovers. Three Months of = 
; 1948 and 1949 A“ 
@ OTHER FEATURES AND ACTIVITIES — include new 
Comics, daily and Sunday; sponsorship of a highly success- uP S w" 
ful Ski School; a new department on Home Economics; — °o ~N 
special articles and a two-day Forum on Home Decoration 51 % | oO 
under special guidance of Charles H. Henders, New York ty “ 
decorator and head of Interior Decoration courses at New Ri 


York University; compilation of the first comprehensive 
Consumer Analysis ever made in the Salt Lake market — 
and scores of others. 


a 

@ 
a 
o 


And Still Growing — More and More the Best Newspaper Advertising Buy in the Mountain West! 


The Deseret News 


SALT LARE CITY. UTAH 
National Representative: Cresmer & Woodward, Inc. 
MAY 10, 1949 
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—___—____ 
BOXELDER 
TOOELE 
WUAB 
SANPETE 
MILLARD 
EMERY GRAND 
SEVIER 
BEAVER a Sate a SAN JUAN 
TRON GARFIELD 
fwasmincrow Ls 
ae 
Copyright by 
Saale MANKGEMENT 
-_~ 1946 Retail Sales in Excess of $100 Million 
r 1946 Retail Soles $50.0 Million to $99.9 Million Cities shown are those having 
® retail sales of $15.0 million or 
&%,* ER | 1946 Retail Sales $25.0 Million to $49.9 Million more in 1946 
KG 1946 Retail Soles $10.0 Million to $24.9 Million : 
N EWM E xX | Cc O / a 4 The “SM” symbols mark original, exclu- 
a : =~ ee | : ice ot ive estimates by SALES MANAGEMENT. 
City County City County City County 
AIDUGUEIGUE. 2 occ cccccccescesss Bernalillo SE ere ere ee eer eee McKinley a lt a mite ao Santa Fe 
DE cvadan Ci eees dbs Wa eeC Geena Eddy N,N i be ein 2 ies a ca “arial: wear Qik Ws LE Lea 
EE |Z cola dene emia 6 ee oe Kee »Curry NE DOP EE OTE Chaves ; 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SAL 
ESTIMATES ALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES ONTR 
COUNTIES ' we eam . See ee -_ seu 
| | 
FOUR STORE GROUPS | | =.= 
CITIES (in thousands of dollars) Net | | Gross | |! 
Total | Families} Dollars pe: Line sapNtaes ate Dollars | Income! % | % of | ity of 
(mn | % | (in (in v/ l Furn.- (in | &G Per | Per | Vol- | of |U.S.A.| Mar- 
thou- | of | thou- thou- of | General | House-] Volume thou- | of | Cap- | Fam-| ume | Labor | Poten- ket 
sands) |U.S.A| sands) | sands) |U.S.A| Food | Mise. | Drug | Radio | Code | sands) |USA| ita | ily | Code | Force) tial | Inde 
Bernalillo.......141] 109.6, 0748) 30.9} 118,802) .0910, 23,881, 14,982/ 4,089, 8,536).......... 169,385) .0897| 1,545| 5,482) £ | 10.3] .0870 116 
@ Albuquerque... 69.8) .0477 21.5 108,350} .0830| 21,317 4 ° | 8,536 F 144.4161 .0765 2,069) ao aie .0727| 152 
Catron se} 4,0) .0027) 1.1 1,304) .0010 801 “| Aj ae 2,064] .0011! 516, 1,876, E | 61.0} 0014 82 
Chaves ..-[ 29.1) 0199) 8.0] = 36,952) .0276 6,067 5,591 ree 40,515 .0214| 1,392) 5,064, B | 32.6] .0230, 116 
Roswell alall 25.5) .0174 7.2 — .0239) 4,493 Reco wnden | 1,693 H 35,496) -0187| 1,292) 4,930]......|.....- 0200, 115 
Colfax | 19.0, 0129, 5.1] 17,842, 0137, 3,781, 1,172, 483, 408}... 17,047| 0090, 897, 3,343, D | 21.7] .0112, 87 
Curry . 27.7) -0189 7.6 31,255, .0239 4,917 4,475 1,374) fe ARSE 42.199) .0224| 1,523| 5,553 B | 27.3 .0222| 117 
Clovis cee] 22.6] .0154 6.6] 27,785) 0213) 3,912 4,408} 1,284] 1,492] 4H 31,117| .0165| 1,377| 4,715|......|...... 0177! 115 
De Baca ieee 8.0) .0041) 1.5 2,711; .0021) 522 . | eI Y  Rivcchncontl 4,070) -0021 678) 2,713) E | 48.4 .0025 61 
| | | | | 
Dona Ana . . 33.9 .0232 8.8 18,724 nal one 1,324) 514) _ See 22,112) .0117| 652) 2,513 B 48.7 .0148 «(64 


— 


@ See end of state “‘New Metropolitan County Areas.”’ 
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SALES MANAGEMENT 


1 


Se oes A RETAIL MARKET IN THE WEST 
| of $291,675,000 ANNUALLY 
and a Population of 401,900 


2 
cqu Covered “Vhoroughly and Effectively by 
ALBUQUERQUE ALBUQUERQUE 
INDEPENDENT MORNING—SUNOAY A SCRIPPS-HOWAROD NEWSPAPER—EVENING 
ABC RETAIL TRADING ZONE Sold in Combination 
SALES MANAGEMENT'S " “ ; : 
Oe TROPOLITAN COUNTY A MUST for Results in New Mexico 
REPRESENTED NATIONALLY BY 
REYNOLDS FITZGERALD, INC. ScCRIPPS-HOWARD NEWSPAPERS 
kh ok ag : ; The ‘‘SM”’ symbols mark original, exclu- 
N E W MEXIC 0 — (Continued) ___ sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE 67D ADVERTISING 
1/1/49 ESTIMATES on ESTIMATES CONTROLS 
COUNTIES epee tok , mY 
FOUR STORE GROUPS =. = | 
CITIES (in thousands of dollars) SM) Net | Gross | | Qual- 
Total Families} Dollars Dollars \Income| % % of | ity of 
(in vf (in (in % | Furn.- (in % Per | Per | Vol- | of | U.S.A.) Mar- 
thou- |' of thou- thou- of | General House- | Volume thou- of Cap- | Fam- | ume |Labor] Poten- | ket 
sands) U.S.A.| sands) sands) |U.S.A.. Food | Mdse. Drug Radio Code sands) |U.S.A.| ita | ily | Code | Force tial Index 
ES 40.8 .0278 10.8 29,288) .0225 5,234 2,699; 1,026 1,281)... es 30,574) .0162) 749) 2,831) C 22.8 -0204; 73 
Carlsbad........ 15.0) .0103 4.4 16,840, .0129 3,650 1,676 694 8x0 H 14,074) .0075| 938] 3,199]......]...... .0097| 94 
as 25.5, .0174 6.8 17,698) .0135 4,657 921 437 SOME na wives 22, 554) -0120; 884 3,317) E 13.1 -0135) 78 
| | | | 
Gaudalupe........ 8.8; .0060 2.1 5,320 .0041 838 . 242 . pee ona 6,845) .0036) 778) 3,260); E | 43.5 -0042| 70 
Harding........ 3.6 .0025 9 2,443) .0019 260 ss 75 . : 2,269) .0012) 630) 2,521| E | 50.5 0017; 68 
Hidalgo......... 5.3 .0036 1.6 6,105) .0046 1,620 . . 86]. . 6,588) .0035| 1,243) 4,118} E | 22.2 -0039| 108 
| | | 
ee o 27.8 .0190 8.3 30,836; .0237 5,885 2,632 801 906 : 29,628) .0157) 1,066) 3,570 D | 10.7 -0188; 99 
ES 20.4, .0139 6.6 21,709! .0166 4,116 2,262 438)... as 24,286; .0128) 1,190) 3,680)......)...... -0142| 102 
a 9.0 .0061 2.4 5,112) .0039 838 855 211 . na 5,920) .0031| 658| 2,467, E | 42.6 -0039| 64 
SS ae 11.0 .0075 3.1 8,011; .0061 1,266) 319 , 62]... 13,205! .0070) 1,200) 4,260 E | 25.9 -0068) 91 
| | 
McKinley........ 27.1 .0185 6.4 24,454 .0187 3.372) 2,162 559 367}... 34,846) .0184| 1,286) 5,445) F | 30.3 -0185) 100 
Gallup......... 10.0) .0068 2.8 19,196) .0147) 2,849 . 559 367 ; 14,996) .0080| 1,500) 5,356]..... ; -0098| 144 
_ . 9.9 .0068 2.2 2,152) .0017 428) . ° . ne. 3,998) .0071| 404| 1,817). F | 66.2 -0029| 43 
aR OES 14.3) .0098 3.9 8,321) .0064 2,384| 352 303 Roc ceces 11,312; .0060| 791; 2,901; E | 28.9 -0069) 70 
} | | | | 
} 
hae 12.6 .0086 3.3 12,646; .0096 2,738 854 588 Gt ttensades 14,740) .0078| 1,170) 4,467; C | 34.5 -0085) 99 
Rio Arriba......... 25.8 .0176 5.8 6,292) .0049 1,545 67 . . Mies 8,169, .0044, 317, 1,408} E | 58.8: -0072) 41 
Roosevelt......... 17.2 .0117 4.4 10,889) .0083 2,459 1,676 332 a 12,991; .0068| 755) 2,953) B 56.4 -0082) 70 
| 
Sandoval.......... 14.9 .0102 3.4 3,105, .0024 801 . 76 . ae Sa a 5,549; .0030) 372| 1,632! F 58.2 -0043) 42 
eee 12.8 .0087 3.0 7,473) .0057 1,807 536 196 _ aeee 6,583! .0035, 514) 2,194 E | 56.3 -0052; 60 
San Miguel........) 28.9 .0197 = 7.0! ~—- 15,607) .0120 4,060 2,564 453765 17,358) .0091| 601) 2,480| E | 33.41 0121 61 
*Withheld to avoid disclosure. © SM, 1949. Before using these figures, see explanation page 19. 


* Effective Buying Income 
$169,385,000 Sales Management Estimates, January 1, 1949 


\ aioe | x Fortevon 10060 METROPOLITAN MARKET 
LE for complete coverage » WG Qe Qe ME 9" 


And in SANTA FE, State Capitol and New Mexico’s Second Major Market It’s... 


KVSF * 1000 WATTS» 1260 KC * CBS 


National Representative, Taylor-Borroff & Co., Inc. Owned and Operated by the NEW MEXICO BROADCASTING CO. 
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SAN JUAN 


McKINLEY 


— 


VALENCIA 


4 


CATRON 


HIDALGO 


SOCORRO 


| 


[SIERRA 
| 


2s 


= TORRANCE 


jorero =L___ 


GUADALUPE 


DE BACA 


ROOSEVELT 


c 


1946 Retail Sales $50.0 Million to $99.9 Million 
1946 Retail Sales $25.0 Million to $49.9 Million 


——_—S— 


NEW 


MEXICO 


Copyright by 


Sales MANAGEMENT 


‘Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


NEW MEXICO — (Continued) 


The *‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
== eth CEI r ___]| SALES ee, RNAS 
COUNTIES j | FARM 
CITIES ‘int Deands of dohare) N | Qual- 
' n thousands ars, et 4 Gro ual 
Total | Families} Dollars ih — YD Dollars Income| % | %of | ity of 
(in | % | (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A.) Mar- 
thou- | of | thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) | U.S.A Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
Santa Fe. 41.3) 0283) 10.7] 35,645) .0273, 9,085) 2,802) 1,087) 2,130).......... 48,231) .0256| 1,168, 4,508, E£ | 12.3] .0267) 94 
Santa Fe. . 28.0] 0191) 7.6] 33,222] .0255] 8, 047 *| ©] 2130 #H 40,348| .0213| 1,441 5,309/......|...... 0221) 116 
Sierra....... 6.5| .0045| se 4,119} 0031, 1,266 251, 241 RM, Gscadsceal 4,909, 0026] 755) 2,584) F | 31.9] .0031| 69 
Socorro. 10.9} 0074, 2.7] ~~ 5,257/ .0040| 1,304 100/197, 444)... 6,361| .0033| 584| 2,356) F | 48.1]  .0043) 58 
Taos........ 18.1) .0124 4.2) += 6,252} 0048) = 1,509 604, 196 BEE saiedund 7,839 .0042| 433) 1,866 F | 49.2] .0060| 48 
Torrance 11.7| 0080, = 2.9] 4,511 .0035 708 219} 106 2 5,022} .0027, 429 1,732) D | 61.8] .0040| 50 
Union. .. 7.7| 0062) 2.1) 7,202) .0055| 1,880)" ae eee 8,410| .0044| 1,092| 4,005} D | 48.5] .0049) 94 
| | 
Valencia... 22.7| 0155) 5.1 8,548) 0065) 1,322) 1,487) 107); * |.......... 10,856} .0058) 478} 2,128, D | 50.2} 0080) 52 
| 
_ fo Pesan Bro ses |— 
Total Above Cities.} 191.3) .1306/ 56.7] 258,344) .1979/  48,384| 13,917| 2,975 15,098}.......... 304,733| .1613| 1,593| 5,374)......|...... 1662 127 
State Total...... 643.5! .4393! 168.0] 493,876| .3783| 101,499] 50,135| 15,329| 20,2121.......... 622,149| .3294| 967! 3,703|...... 32.01 3661) 83 
NEW MEXICO—New Metropolitan County Area 
| 7 | 
Albuquerque....141] 109.6} .0748, 30.9] + 118,802| .0910 —, 14,982} 4,089) 8,536).......... 169,385| .0897) 1,545| 5,482)......|...... -~ 116 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


lem | 


te "oe | 


What's the 


you an advance forecast of the sales out- 
look in 97 industries—from “Advertising” 
and “Air Conditioning” to “Vacuum Clean- 


ers” and “‘Washers.” 


This feature includes a key to the annual 
sales volume of each industry and gives 


the industry’s relative sales rating for both 


(YemaarernasiG 


386 Fourth Ave., 
New York 16, N. Y. 


1949 SALES OUTLOOK in 97 industries 


Don’t miss SALES MANAGEMENT'S Board, “Future Sales Ratings” are put 
quarterly “Future Sales Ratings” giving through the acid test by a Board of Advis- 


ory Editors numbering over 100 and in- 


cluding a wide variety of qualified experts. 


“Future Sales Ratings” appear in the Jan- 
uary Ist, April Ist, July 1st and October 
Ist issues of SALES MANAGEMENT. It 
is one more among the many valuable mar- 
the quarter and the year ahead. Compiled ket data services that sales and advertising ° 
under the direction of Peter B. B. Andrews, executives find only in SALES MANAGE- 
former Economic Advisor, War Production MENT—The Magazine of Marketing. 


C re) L O R A D O The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
City County City County City County 
EES OE OE LOE LET EEE Alamosa Durango .-.-----seeecceevecces La Plata Pueblo pa be ebow hielo eae mmaa ee eee Pueblo 
PE oc cdp chan sneree agenne kt Boulder DP OE, cies.cc hep eens caenseee Larimer Sterling he re Te eee Logan 
Colorado Springs ------------- El Paso Grand Junction ...------++++++++ Mesa Trinidad ......--...+++++-. Las Animas 
Enea ha Sals ae abe ede een Denver Greeley et ee ere eet ay eee Weld 
ports ates = RETAIL SALES—1948 wee EFFECTIVE BUYING INCOME—1948 on . 
’ ESTIMAT 
JM: 1/1/49 yD ESTIMATES oun ESTIMATES CONTROLS 
COUNTIES - or | | 
CITIES | Fin ts 9 of dollars) Net | | — 
(in thousa’ ars e Qual- 
Total | Families} Dollars CLD | votiars | ‘income| % | % of ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vole | of | U.S.A. 
thou- | of | thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume | Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. | Drug | Radio Code sands) | U.S.A.) ita | ily | Code | Force} tial | Index 
i —— — | ———-- —--—- | ] ) aa ‘eovmeu 
Sere 21.9) .0149) 6.1] 13,638] 0104) 3,662) 519, 234) 468).......... 20,593| .0109|' 940) 3,376) B | 38.0) .0116) 78 
Alamosa...........] 11.1) 0076) 2.9] -16,677| .0128 3,110) 2,636, 9451) 803}.......... 13,334) .0071) 1,201) 4,698) D | 26.2] .0089| 117 
Alamosa......... 7.5) .0051 2.2 15,592) .0119 2,768 " | 451) 803 H 10,223) -0054) eC” js eee ° 74) 145 
Arapahoe........ 35 36.8 eeedd 10.7 28 ,845 - 9,432| 959) -_ CAP consesees 29,482) sae: 801) aia Cc 14.5 .0195| 78 
Archuleta.......... 2.8) .0019 off 2,340 0018) 447| . | 4 | ©  Rsveenseen sce -0016| 1,059) 4,234) F 60.2 -0017, 89 
SERS 6.3| .0043 1.8 4,198) .0032) 1,065) 261, 204 i diicintes 7,111) 0037) 1,129) 3,951) B | 55.9} 0037) 86 
ee 7.9) .0054| 2.2 6,152) -0047) 1,703) 540 174) ees 8,296 a I 3,771) C 35.8 -0047| 87 
| | | | | 
Boulder........... 40.8, .0278 12.8 42,047; .0322) 11,370 2,897) 1,238 eer 55,410) .0294) 1,358) 4,329 B 16.4 -0298| 107 
Boulder......... 16.0) .0109 5.4 25,482) .0195) 5, 642) 1,438) 699)» 1,934 H 25,927 -0137| 1,620) 4,801) SO ROM eee Pee -0149) 137 
Chaffee........... 7.4| .0050 2.4 10,893) .0083) 2,959) 439) 233) GU sa vessews 12,890) .0068) 1,742 5,371) F 16.0 -0069) 138 
Cheyenne......... 2.8 .0019) 8 2,243| .0017| 532| ° 102 © cde cies 3,111) 0016) 1,111) 3,889) E | 56.3] .0017) 85 
Clear Creek....... 2.6! .0017) 9 3,876! .0030/ ‘1,297! . 159 a, RR. 4,015! 0021! 1,544 4,461 G | 2.71 .0023! 135 
*Withheld to avoid disclosure. © SM, 1949. Before using these figures, see explanation page 19. 
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Facts you should have on the ' To reach this No. | Farm Market, more advertising appeared 
in The Western Farm Life during 1948 than in any previous year 


Eight Mountain States Com- newteetey ite cl 
“ar o other publication covers the farm market in the E. 

- CROP A ffectivel The West F Life—Dec. 15, 

prtamng. the SURE-CROP Aree 0? fees stereo te Nesters form Lie Dos. 16 
served by The Western Faun Life greatest circulation of any farm or livestock publication owned, 


edited and printed in the 11 Western States. 


The SURE-CROP Area is the heart of the West. It covers 
In 1948 the SURE-CROP Area was a No. 1. FARM MARKET 9,600,000 irrigated acres, 46.1% of all irrigated farm land 
in the U.S.; in the SURE-CROP Area, general crop failure 
High Average Cash Income... $9006.00 per farm is unknown. 
Total Cash Farm Income....___.. $1 ,565,279,000.00 No. of W.F.L. 
First in Sugar Beets ............_.. 306,000 acres (California 2nd) Farms Circulation 
Second in Cattle .......---....-.... 6,624,000 head (Texas Ist) SEES ee ee roe 47,618 46,999 
First in Sheep and Lambs ____. 8,919,000 head (Texas 2nd) WYOMING | ......----nere-ecnenceeseeeeseeene 13,076 12,990 
First in Potatoes... 279,000 acres (Maine 2nd) GOOW BIREID q....-.cecececscecccccceosose 29,695 15,660 
| ee 7,901,000 acres (Kansas 2nd; hl 26,322 11,583 
No. and So. Dakota Ist) Southern Montana...................... 24,888 17,777** 
Second in Hay Harvested ____ 5,745,000 acres (Dakotas Ist) Southeastern Idaho.................... 21,056 20,471** 
First in Edible Bean Prod 7,746,000 100-Ib. bags (Calif 2nd) Western Nebraska...................... 11,120 15,157** 
cone ihe ; Other States and Mise............... 13,204 


*ABC Statement and by-county breakdown of crop and livestock 
production and other market data furnished on request. 173,775 153,841 ABC 


**Includes some circulation outside the SURE-CROP Area. 


Cash in on this one-and-a-half billion dollar industry through the advertising 
pages of The Western Farm Life—in the 8 Mountain States: first in Circulation, 
first in total Advertising Linage (all editions), first in Reader Service, now carry- 
ing more commercial advertising (Feb. 15, 1949) than in any previous issues. 
Lowest in rate per 1,000 readers reached: rate $1.10 per line. 


THE WESTERN FARM 
“LIFE—Circulation 153,841 
(Dec. 15, 1948). Total Farms 
in “The Sure-Crop Area” 


DENVER, COLORADO 
National Representative: THE KATZ AGENCY, Inc 


rhicago ® Detroit ¢ Atlanta ¢ Dallas ¢ Kansas City 
San Francis e Los Angeles 


rT ¥ 4 ) 7 ; The “‘SM”’ symbols mark original, exclu- 
COLORADO — (Continued) A ew ey & _____ sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ones ESTIMATES CONTROLS 

COUNTIES a cam aa = Yn 

FOUR STORE GROUPS a = _ 

CITIES | (in thousands of dollars) SM) Net | Gross | ’ Qual- 
Total | Families} Dollars = LS SE Dollars | | \Income| % | % of | ity of 

(in % | (in (in % | | | Furn.- (in 1 & Per | Per | Vol- | of | U.S.A.) Mar- 

thou- | of | thou- thou- | of | General House- | Volume thou- | of | Fam-| ume | Labor} Poten- | ket 

sands) | U.S.A.| sands) | sands) |U.S.A.| Food | Mdse. | Drug | Radio Code sands) (U.S.A ita | ily | Code| Force} tial | Index 

ie ET perk EN ER BR a neers ers Ce eee ts 
Conejos........... 9.8) .0067 2.1 5,475 .0042 1,042 599 160 ©  Peceweeenes 6,815, .0036, 695 3,245) D | 66.3 0044) 66 
Costilla........... 5.8} .0040 1.3 2,091) .0016 320 am * © Dirasranues 2,518) 0014! 434, 1,937, E | 65.0 -0020' 50 

| 
Crowley........... 4.6, .0031) 1.3 3,928) .0030 1,042 — 101 rere 5,188) .0027 1,127 3,989 D | 57.5 0029, 94 
QUEEF. oc 0c 0ccnes. 1.5) .0010 -5] =} 1,103) .0008 447 60) 44 a Fee 1,630) -0009 1,087, 3,260 F | 57.4 -0009, 90 
Wcaccccesncees 14.1) .0097 3. 14,218) .0109 3,344 1,059) 378) eee _—T -0103) ce 5,146 B | 50.8 .0103) 106 
} | | } | | | 
DOWEP.... 00000 35} 405.0) .2765) 131.3} 613,611) .4700 109,001) 132,754) 19,270, 32,986].......... 716,644) .3794, 1,769, 5,458 E | .9 -3860 140 
ADenver....... 405.0) .2765| 131.3] 613,611) .4700, 109,001) 132,754) 19,270) 32,986 Cc 716,644) -3794| 1,769) 5,458)......}.... .3860, 140 
Dolores. ... ” 2.2, .0015 6 812| .0006 an: ee |scceseeel “a Teer 1,482) .0008, 674 2,470, F | 52.3 .0009, 60 
Douglas eevee 3.0) .0020 8 2,515) .0019 617 -s ” 7 Disasencesa 4,593) .0024 1,831) 5,741 E 51.8 0022 110 
| 
DDD. oc svicsecces 4.5) .0031 1.3 4,605 .0035 1,469 120 145 an errr 5,779| .0031, 1,284, 4,445) E | 30.9 .0032 103 
BED ceiccicsces 4.3 .0029 1.2 2,399 .0018 829) int 44 @ fecccocsaes 4,889) -0026| 1,137, 4,074 © | 72.4 0024 83 
El) Paso........ 146] =65.0 .0444 21.8} 89,328) .0685 19,954 8,586, 3,181, 4,308).......... 99,665) .0528) 1,533) 4,572 B | 10.6 0558 126 
@ Colorado Springs 50.0, .0341 17.6 80,484, .0617 17,524 8,586, 2,893) 4,233 H 83,950 0445) 1,679) 4,770) ......|.0+- ‘ .0476, 140 
Fremont......... 17.7, .0121 5.4 17,381 .0133 4,534 1,298 436, eer 20,149, .0106 1,138 3,731 E 22.0 0117, 97 
Garfield.......... 9.6) .0065 2.9 11,453) .0088 2,532 779 437 erry 13,482) .0072, 1,404, 4,649 D = 45.2 0075 115 
Pn ccnsecsencs 9 .0006 4 1,180 .0009 469 “ we Seerrrey 1,482, .0008 1,647 3,705 G | 6.3 -0008) 133 
| 
a eee 3.0; .0020 1.0 4,301 .0033 1,128 80 262 9 Bocsccccces 4,888) -0026 1,629 4,888 E | 34 3 -0027 wo 
Gunnison......... 4.6, .0032 1.3 6,560 .0050 1,469 ' 204 ere 7,556| .0040) 1,643) 5,812, E | 24.3 -0041, 1 

Hinedale......... 2 .0001 1 155.0001 Bere errr © Disses cove 297 -0001) 1,485 2,970 G | 49.5 -0001, 100 
Huerfano.......... 11.4 .0078 3.0 12,690, .0097 3,172 640 174 eee 16,741, .0089| 1.469 5,580, E | 28.0 0089 114 
PIR 0c ccees 1.7, .0012 5 1,798 .0014 660 5 > Serer 2,371, .0012, 1,395 4,742, E | 46.5 .0013) 108 

Jefferson........35] 35.1 .0239 10.6) 22,211 01705, 962 ¥ 611 ee 32,593 .0173) 929 3,075 C | 19.1] 0185 77 _ 
*Withheld to avoid disclosure. @ See end of state ‘New Metropolitan County Areas.” Before using these figures, see apa page 19. 


A See end of state ‘‘Metropolitan County Areas.” SM, 1949. 
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weo”w § 


HIGHER SALES 


LOWER SALES EXPENSE 


YOU GET BOTH... 


through advertising in 
THE DENVER POST 
[st 
You veach families who buy more! 


Among all the 48 states, Colorado ranks... 


6 
of 


6 
Sor tr 


nd 
= =. 
~ .= 


o% 


Ist in General Merchandise Sales Per Family 

3rd in Total Retail Sales Per Family 

6th in Drug Sales Per Family 

8th in Furniture, Household, and Radio Sales Per Family 


euas® 
Sth 


J 
ok 


2) gud 14th in Food Sales Per Family 
You reach them lhrough one medium! 


( 
The Sunday DENVER POST'S Roto, Comic, and Magazine 

(ee Sections Give You... 

*\ j 99% Coverage of Metropolitan Denver 

93% Coverage of Retail Trading Zone 

71% Coverage of Entire State of Colorado 

378,299 Total Circulation 


Sources: 
Sales Data—Survey Of Buying 
Power, May 10, 1949 


Circulation — A.B.C. Publisher's 
Statement, September 30, 1948 


Ca oe 


DENVER POST 


EDITOR AND PUBLISHER REPRESENTED NATIONALLY BY The Voice of the Rocky Mountain Empire 
PALMER HOYT MOLONEY, REGAN & SCHMITT, INC. 
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Third in States Population poet 43 


coLORADO SPRINGS Retail Sales tax Bank Deposits 
18 


Bank Clearances Postal eceipts 


Auko Registrations Dru Sales 
d % y Food Sales Gi Paso County) ; Te/ephones 
Colora OS 2 Market Pep Capita Buying Income 
CiTY POPULATION 


NOW 49,750 ; 
PAID CIRCULATION HIGHEST IN HISTORY Quality Market Index I4O 
97 7 OF CIRCULATION CONCENTRATED IN TRADING AREA 


} 
GAZETTES@S TELEGRAPH «OMEN As HED inte 


Lvenn& and Sunday 


2 . ; Sitio The “SM” symbols mark original, exclu 
COLORADO — (Continued) _ sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE OD ADVERTISING 
1/1/49 ESTIMATES jones ESTIMATES CONTROLS 
COUNTIES | —_— <0 Gs a es ee 
| | | FOUR STORE GROUPS |" 
CITIES | (in thousands of dollars) Net | Gross | Qual 
Total | Families} Dollars | = Dollars ‘Income! % | % of | ityot 
(in | % | Gn (in | % | a (in | % | Per | Per | Vole | of |U.S.A. 
thou- of thou- thou- of | General House- | Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) U.S.A Food | Mdse. | Drug | Radio | Code | sands) | U.S.A. ita | ily | Code | Force} tial | Index 
> —_ —_ _7-—— ete Ge EERE 
Kiowa 2.8, 0017, = .7]_—‘1,760). .0013) 468, | 4 See 2,223, 0012, 889) 3,176) E | 57.2 0013 i) 
Kit Carson 6.7, 0046, 1.8] 5,980 1,171) =. a? See 8,000, .0042 1,194 4,444) B | 57.1] .0044) 9% 
| ee 8.1| .0055) 2.4 “—_ 0080} 2,385 360} 366].......... 12,445 - 1,536 5,185 G | 1.9]  .0068) 124 
| 
STE. oc sscscess 15.0} .0103 4.21 17,470, .0134) 3,747 1,618 335 OO oniscaneies 18,963, .0100 1,264 4,515) E | 33.0] 0111, 108 
Durango........ 8.4) .0057 2.5) 15,058] 0115) 2,768 * * “— Sree 10,370, -0055) 1,235) 4,148]...... RBs 0073) 128 
Larimer........... 37.2| .0254) 11.3 44,067| -0337, 10,582 3,476; 1,135) 1,963].......... 50,076) 0265) 1,346) 4,432) B | 29.3] 0284) 112 
Fort Collins... .. 20.0; .0137, 6.5) 29,122} .0223, 5,726 2,438, 524) 1,493] +H 25, 482! 0135] 1,274 3,920)......|...... -0162) 119 
Las Animas........ 32.5 .0222, 8.7] 26,483, .0203 6,899 2,897; 524)  sggl.........- 30,371) .0161/ 934 3,491) D | 19.6] 0186) 8% 
Trinidad... 18.0| 0123) 5 20,366) .0156} 5,067 . * ° H 16,594) = 923] 3,319)......]...... 0115) 93 
Lincoin............ 5.3| 0036, 1 5.824) .0045 959 . 204 a 7,408} .0039 1,398 4,039} © | 51.1]  .0040 111 
RRR 18.4) 0126, 4.8] 20,255 .0155| ° 4,003} 1,778, 422) =e | Aeeesit 25,334| 0134) 1,377 5,278, B | 43.6} .0139) 110 
Sterling. ........ 9.5} .0065 2 17,378] .0133 3,491 ° 393, 1,004 H 13,926) .0073} 1,466] 5,158]......]...... 0089) 137 
_ RN 35.0| .0239) 10 40,181) .0308, 8,644, 4,913 728) 2,554].......... 41,284) .0219| 1,180 4,128, B | 33.2]  .0250) 105 
Grand Junction 17.5| 0119} 5.2] += 33,351| .0255} «5, 707 ° 583 . H 26,483] .0140) _ ae ee _} .0170) 143 
| } 
Mineral........... .6| .0004 854) .0006 384 . °  idstdindas 889, .0004| 1,482) 4,445) G | 14.4 -0004) 100 
Moffat............ 4.3) 0030} 1 5,784) .0044 1,533) 400, * <a CARP 6,963! -0037| 1,619) 4,974) E | 44.1 | .0038) 127 
Montezuma... .. 8.2| 0056, 2 8,048) .0062) 1,450! 400} 277} 4gt}......-.-. -" .0051| 1,174) 4,377) D | 52.9]  .0055| 98 
| | 
| | 
Montrose........ 13.1) .0089 3.6] 15,766) 0121 2,874) 859 378, 479}... -.----. 18,222 0097) 1,391) 5,062} B | 46.2} .0103) 116 
Morgan........... 16.0} .0109} 4.4) 18,881| .0145) 4,130) 1,238) 451) 3t0).......... 21,483| .0113 1,343| 4,883) B | 46.1] .0122 ~- 
| RRR 24.9) .0170 7.0}: 24,253) .0186 = s«6 , 289 2,877) 698) 1,282].......... 35,854 .0190 1,440| 5,122, B | 29.6] .0185 1 
| Ped peers 
Ouray. 1.7| .0012, 1,993) .0015) 532 40) i“ | BE % 2,963, .0016 1,743 5,926, F | 33.9] 0015) 12 
I ccsaceaed 1.8 .0012) 2,953; .0023 958 *| | ny eat 3,111] .0016| 1,728 5,185) F | 35.0] 0017) 142 
Phillips. 4.4| 00301 4,954) .0038, 1,256 339 109) «SERED none -0083) 1,414) 4,767 D | 50.6} 0034 113 
| | 
PUM. .4..02 000000 od 0009 890 -0007) Ry ie Zs a 1,777| .0010| 1,367 3,554) F | 47.8]  .0009) 100 
Prowers......... 18.8) .0126, 5.1) 12,303, 0004) 2,980) 720; 422} = 26a}.......... 15,112} .0080| 817, 2,963, B | 38.7] .0093 - 
Pueblo.......... 93} 86.0 .0887} 25.1] 88,935) .0682) 19,660, 13,278| 1,802) 5, 159)...... 124,786) .0660 1,451) 4,972) © | 7.7) 0652 . 
APueblo........ 75.0) .0512) 23.5] -82,977/ .0636] 18,263) 13,278} 1,762| 5,150) G 114,375) .0605, 1: CO EE ar 0596) 11 
| | | | | | 
Rie Blanco........ 2.7| .0019 3,076 .0024) 575 3 mS ae 3,853 0020, 1,427, 4,816 E | 54.6 _ 
Rio Grande... 11.7, 0080) 3.1] 14,123] .0108, 2,767, 978} 437; 366].......... 16,296) .0086, 1,393 5,257) B | 43.7] 0091 = 
eee 8.6) .0058 2.5] 10,814) 0083 §=—-1, 895 400. - ~~ SS: pis 0068 ae 8,097, D | 30.6) .0071 
| 
Saguache.......... 0032 1 3,791| .0029 1,042 - | 102! ih RP 3,852) .0020 820 2,963, D | 56.5] 0025 78 
San Juan.......... 0007 1,625) .0012 404 140 Jt eee: SE 1,630, .0009) 1,630) 5,433, G 8] 0010 = 
San Miguel........ 0015 2,612) .0020 917 a ee re 2,963) .0016) ang 4,938) F | 17.5 -0017/ 1 
| | | | : | 
Sedgwick.......... 4.4) 00301 + 6,707; .0044, 1,468, . mee Serre 6,074| .0032| 1,380, 5,062) C | 49.3] .0035 117 
Summit........... 1.2) .0008 1,238) .0008) 403 an ee Ln Sere 1,482) .0008| 1,235) 2,964) G | 13.3]  .0008 - 
Toller... ........ 2.8 .0019 4,271| .0033 as . — 4,593 I 1,640 6.10 G | 6.7| .0026|1 
| es: J 
Washington... 7.0 .0048 = 1.81 = 4,141) .0032) = 1,171 ae " eee 6,371 .00341 9101 3,830 c | 70.6 | .0036| 75_ 
A See end of state ‘Metropolitan County Areas.” *Withheld to avoid disclosure. Before using these figures, see explanation, pats 9 
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1) om | 


— _ —- Ge 


eee, 


: Oo 
zrand Junction 


Boulder? 


EFFERSON 


Re 1946 Retail Sales in Excess of $100 Million 

s 1946 Retoil Sales $50.0 Million to $99.9 Million 
1946 Retail Sales $25.0 Million to $49.9 Million 
1946 Retail Sales $10.0 Million to $24.9 Million 


Cities shown are those having 
retail sales of $15.0 million or 


more in 1946 


Copyright by 


MANAGEMENT 


KS 


COLORADO — (Continued) 


The ‘‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES ™ 
ESTIMATES SALE ADVERTISING 
1/1/49 CYD ESTIMATES onne ESTIMATES CONTROLS 
COUNTIES FARM 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net Gross Qual- 
Total Families} Dollars yD Dollars Income} % % of | ity of 
(jn | % | Gin (in % Furn- (in % | Per | Per | Vole | of |U.S. ar 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor]| Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.) ita ily | Code | Force} tial Index 
Re 64.6} .0041 17.7 55,504) .0426 12,240 3,806) 1,260) 2,101].......... 82,882) .0439| 1,283) 4,683) A | 46.6 -0436|} 99 
Greeley. ........ 20.0} .0137 6.2 36,300) .0278 6,775 3,459) 739 1,933 H 36,020) .0191) 1,801) 5,810)......]...... -0206| 151 
Se 9.9) .0068) 2.6 9,904 .0076 2,449 580) 234 Wh vao0xseen 13,038} .0069| 1,317) 5,015) B 61.1 -0071| 104 
Total Above Cities..] 646.9) .4416| 208.1 O08. 284) -7427| 182,732} 161,953) 27,314) 50,268].......... 1,079,994) .5717| 1,669) 5,190)......]...... 5970) 135 
State Total........ 1,206.6! 8236! 363.1 1,423,668!1 0905 301,796! 197,167) 41,652 64,6741 or 1,724,414| .9129' 1,429| 4,749|...... 21.0 -9483! 115 
COLORADO—Metropolitan County Areas 
Nl 
Denver. .-35] 476.9) .3255; 152.6] 664,667) .5091) 124,395 133,713 20,608) PA ancaiaced 778,719] .4123| 1,633) 5,103)......)...... -4240| 130 
Pueblo.......... 93 86.0) .0587 25.1 88,935) .0682 19,660 aaa ae = ee 124,786) .0660) 1,451) 4,972)......]...... -0652| 111 
COLORADO—New Metropolitan County Area 
curt Song 65.0) .0444 a 89,328 on stil saad 3,181) 4,398}.......... 99,665} .0528) 1,533) 4,572/......)...... :0558| 126 
| | 
© SM, 1949, *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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NEVADA 


Copyright by 
MANAGEMENT 


Los V. 
os egos 


1946 Retail Soles in Excess of $100 Million 


Cities shown are those having 


retail sales of $15.0 million or 
1946 Retail Soles $25.0 Million to $49.9 Million more in 1946 


ry 4 
1946 Retail Sales $10.0 Million to $24.9 Million fi 


1946 Retail Sales $50.0 Million to $99.9 Million 


N E V A D A The “SM” symbols mark original, exclu- 

a. sive estimates by SALES MANAGEMENT. 
City County City County City County 

Ely cece ccceccccccccscccccens White Pine Las Vegas «-ccccccccccccccscvccs Clark ON ee Pe Oe ee Washoe 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES ! SALE ; ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES a ae nig Se 
FOUR STORE GROUPS = 
CITIES (in thousands of dollars) Net Gross Qual- 
Total Families} Dollars YD Dollars Income| % % of | ity of 
(in | % | (in (in % Furn.- (in % | Per | Per | Vol- | of [U.S.A 

of thou- thou- of General House- | Volume thou- Cap- | Fam-| ume |Labor| Poten- | ket 

sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code| Force} tial | Index 

Churchill. ......... 5.3) .0036 1.5 6,190; .0047 1,253 604 154 © Tiusssoouce 6,240) .0033) 1,177| 4,160; E 42.6 .0038| 106 
err 39.7| .0271 12. 38,200; .0294 8,977 1.870; 0,208] 1,287].......00- 75,780; .0401| 1,909, 6,211; F 5.6 0343} 127 
Las Vegas....... 21.5) .0146 7.2 31,185) .0239 7,628 e ° 1,177 H 45,633) .0242| 2,122) 6,338)......|...... .0222) 152 
a 1.8) .0012 6 1,823) .0014) 784 105 ° a, ee 1,983; .0011| 1,102) 3,305) E 47.3 0012 100 
Elko.... 9.4) .0064 2.8 11,316} .0087 3,190 1,207 389 a Ce 11,915) .0063) 1,268) 4,255) B 24.8 0070) 109 
Esmeralda 1.3) .0009 ° 1,217| .0009 342 ° ° DD camnnvans 1,328} .0007| 1,022) 2,656) G 7.2 0008) 89 
Eureka 1.2) .0008 3 808; .0006 413 ° ° a, Vorer 1,492) .0008; 1,243) 4,973) F 34.3 0007| 88 
Humboldt......... 4.1| .0028 1 5,674) .0043 1,525 1,379 ° Sintanenee 5,912) .0031| 1,442| 4,548) E 23.9 0034) 121 
| ee 1.4) .0010 6 1,888) .0014 655 ° ° OP Binscchoada 3,002} .0016| 2,144) 5,003) F 21.2 .0014| 140 
A oe en uae 3.5) .0024 1 3,096) .0024 1,083 472 177 © Bs csabons 4,511) .0024) 1,289) 4,511) G 15.3 0024) 100 
NR cone denied 3.8) .0026 1.1 2,791} .0022 699 Sica naassadl © Rixcsvnvees 3,930! .0021|; 1,034) 3,573) E 43.6 0022) 85 
ee 5.9) .0040 2. 1,924) .0014 670 . ° FR ieaipiieiel 6,530) .0034 1,107) 2,612; G 9.2 0029} 73 

ahs ints tiie 3.1! 0021! 1.21 4,961! .0038' 1,895 250} * 4 PRs 7,150! 0038! 2,306 5,958! F | 18.8] .0035) 167_ 

© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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1 | 


ARIZONA 


PHOENIX 
e 


GREENLEE 


Copyright by 


_Salét MANAGEMENT 


ae 1946 Retail Soles in Excess of $100 Million 


1946 Retail Sales $50.0 Million to $99.9 Million Cities shown are those having 
retail sales of $15.0 million or 
1946 Retail Sales $25.0 Million to $49.9 Million more in 1946 


RS 
1946 Retail Sales $10.0 Million to $24.9 Million. & 4 
EBiy 
\ 


° - _ The *‘SM”’ symbols mark original, exclu- 
NEV A DA — (Continued) ee ee sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES GYD SALE GD ADVERTISING 
1/1/49 ESTIMATES am ESTIMATES CONTROLS 
COUNTIES Soria Vantin Sa © 
FOUR STORE GROUPS | Fe _ 
CITIES (in thousands of dollars) CD Net | Gross Qual- 
Total Families} Dollars —— y 1 Dollars | | Income} % % of | ity of 
{in % (in (in % | Furn.- (in | % | Per | Per | Vol- | of | U.S.A. - 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) | U.S.A.) Food | Mdse. Drug Radio Code sands) USA, ita | ily | Code | Force} tial Index 
} el w RET BES Sipes ppm 
Ormsby........... 4.3) .0029 1.5 3,752) .0029 1,510) * | 201) fg: ee 5,130) .0027| 1,193| 3,420 G | 5.2] .0028| 97 
Pershing. ......... 2.6| 0018, 1.0)  —2,626| .0020 527) 52, ‘ es 4,330) .0023| 1.665| 4,330 F | 22.9]  .0021| 117 
eae 1.1} .0008) 4 808 .0006 442) ° bd | bd AS te 855, -0005, 777) 2,138, G 3.9 -0006; 75 
| | | | | | | | \° 
RI iii vecown 41.1) .0281) 13.4 68 532) -0525) 14,044] 10,355; 2,223) 3,288) Satie cet 85,967) -0455| 2,002| 6,415| D | 7.5 -0442| 157 
OD ti 34.0} .0234| 11.8 62,365) .0478) 12,597 10, 165 2,195| 3,122 G 75,028) -0397| . on eee -0389| 166 
White Pine........ 12.5| .0085) 3.4 15,518) .0119) 4,516 1,983 555. eae esced 13,007) -0069, 1,041) 3,826; F 8.0 .0087| 102 
| SIRO ERL 4.2) .0029 1.2 10,863) — 2,848 1,023} * | Ee 5,475 -0029) 1,206) a scesdndnee -0045| 155 
‘a a cae ve anne GeleeeeNE) 
Total Above Cities. . 59.7 0408 20.2 104,413) -0800 | 23,073; 11,188) 2,195 4,770) Fey edison 126,136 . 0668, 2,113 6,244)......|..+4-. -0656| 160 
| guprore | —-— 
State Total........ 142.1 .0970! 45.3] 171,124] 1311 43,025) 19,014, 6,034) 5,450! Se eakeee 239,062) 1266 | 1,682) 5.277|...... 15.3 ~1220| 126 
© SM, 1949, *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


FOR THE BENEFIT OF ALL we've tried to give you the information needed to under- 


stand the figures in the Survey of Buying Power. So if you are confused or in doubt as to 
the sources of our figures, please run through the introduction beginning on page 19, again. 
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Sink your pick into some real paydirt 
The Phoenix Republic and Gazette 


. « - will stake your claim to Arizona's three-quarter billion dollar market . . . 


offering a greater circulation than the total of all other Arizona dailies combined, 


One out of two Arizona dollars is spent in Phoenix's $362,000,000 home county. 


Many a manufacturer has struck it rich in this retail gold rush of ... 


444% INCREASE since 1940 


The Republic and Gazette reach Phoenix and Maricopa County completely 
. . « plus two-thirds of the families in all Arizona. 


Represented Nationally by Kelly-Smith Company 


A R | Z O N A The ‘‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 
City County City County City County 
Donate oo ccccccccccccccccces Coconino PEE ECE EET ae Yavapai NS i a ei era Yuma 
2  ¢Ccsssnchdaechvadeeneae Maricopa I Sea: ok Se ate ridin is sy gh Gh lied wink ERAT Pima 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES 67D SALE ADVERTISING 
1/1/49 ESTIMATES ‘| euss ESTIMATES CONTROLS 
COUNTIES 
FOUR STORE GROUPS FARA 
CITIES (in thousands of dollars) SM) Net Gross Qual- 
Total Families} Dollars d Dollars Income| % % of 7 
(jn | % | (in (in % Furn.- (in % | Per | Per | Vole | of [U.S.A 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force ndex 
Se 23.9) .0163 5.1 5,121} .0039 749 324 ° © Dsanneeen 10,148} .0053) 425) 1,990) E 44.5 -0071) 44 
ee 33.4) .0228 9.6 31,512) .0241 8,015 7,719 722 ES! 45,730| .0243| 1,369) 4,764) D 10.4 0238) 104 
Coconino.......... 22.8) .0156 6.1 21,927| .0168 3,157 912 481 EE 20,167) .0106) 885) 3,306) E 30.8 .0135| 87 
Flagstaff........ 9.9) .0067 2.8) 14,772} .0113 1,771 ° ° EE einihiccadabne 8,735) .0046} 882) 3,120)......]...... .0071| 106 
ee 23.9) .0163 6.8 18,711} .0143 6,824 1,616 647 eee 28,452) .0151| 1,190) 4,184) E 8.2 .0151; 93 
NE 12.3) .0084 3.0 10,175} .0078 2,026 911 240 isasceumed 10,727| .0057| 872) 3,576; C 41.2 .0069) 82 
Greenlee.......... 11.5) .0079 3.0 7,420| .0057 1,242 2,016 ° iy, 10,662) .0056) 927| 3,554) F 12.2 .0061| 77 
Maricopa........ 88} 285.1| .1946 80.0) 311,366) .2385 59,078 40,411; 11,270) 17,060).......... 343,831) .1820| 1,206) 4,298) A 22.3 .2015| 104 
APhoenix....... 97.5) .0666 30.2 237,270) .1817 29,543 37,114) 9,317) 15,7 E 180,068} .0953) 1,847) 5,963)......|...... 1155} 173 
a 10.6) .0072 3.6 10,569} .0081 3,541 3,365 256 RE: 12,717| .0067| 1,200) 3,533) F 12.2 -0072| 100 
aa 26.5' .0181 6.3] | 16,084’ .0123 2,976 1,254 661 404 cas 33,463’ .0178' 1,263' 5,312' E 39.9 .0162' 90 
A See end of state ‘‘Metropolitan County Areas.” *Withheld to avoid dis:losure. Before using these figures, see explanation pe = 
> 
Winner Of 
NEWCOMERS Ford Theatre Promotion. — 
To Billboard Public Service Award — 
Big Time Billboard Program Award © 


The figures are New, the 
facts remain the same. We're MARKETING 
now a BIG TIME Metropolitan 
County Area, KTUC has covered 
Tucson and Pima County with BIG TIME marketing 
ideas for years. Result: a list of national and local 
awards that make for listener-interest and put us Hooper- 
high on YOUR marketing list. Check the figures,—check the 
facts, then buy KTUC for Metropolitan County coverage. 


Rtue 
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in the 
NEW WEST 


ll =e | 


it’s the i] 


of market 


that determines your sales potential! 


According to Sales Management, 


Tucson, Arizona's 1948 “QUALITY OF MARKET INDEX” was 158 ... or 


58% above the average market of its size 
in the United States! 


Sell this quality market by advertising in the only newspapers that cover the area. . 


Tilil 
a | 


oil 
| 


* 


“TLILI Til 
"TT . 


The Arisona Daily Star - Tucson Dailp Citisen 


Morning & Sunday, est. 1877 
COMBINED DAILY CIRCULATION as of one day, March 1, 1949 - 43,800 
COMBINED DAILY CIRCULATION, Sunday Star, daily Citizen, as of February 27-28, 1949 - 54,642 


Evening, est. 1870 


ARIZONA — (Continued) 


The **SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


a-4 ay sy RETAIL SALES—1948 — EFFECTIVE BUYING INCOME—1948 spent me 
1/1/49 BY) ESTIMATES saa ESTIMATES CONTROLS 
COUNTIES _  . - 
sone rue Tons enews ™ ss ‘ 
n thousands ars 6 ross 
Total Families} Dollars Dollars Income} % % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Vol- of | U.S.A.) Mar- 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force] tial Index 
ee 175] +=«119.7| .0817 33.6] 128,370) .0983 31,313 14,696; 6,217) 6,661].......... 155,012| .0821| 1,295) 4,613) C 9.4 -0869) 106 
@Tucson........ 49.8] .0340 14.4 104,232) .0799 21,931 14,575} 5,042 ° G 86,951] .0461| 1,746) 6,038)......]...... -0538) 158 
Se 28.2} .0192 7.3 24,554) .0188 6,203 1,046 676 AS 29,223) .0154/ 1,036) 4,003) A 35.8 -0172| 90 
Santa Cruz........ 10.6} .0072 2.7 12,670} .0097 2,209 4,410 240  chenduatee 10,019) .0053) 945) 3,711) F 13.3 -0070| 97 
Pe Ricisinaceas 28.4) .0194 9.1 24,750) .0190 7,175 3,214 902 Mt besckatad 29,865) .0158) 1,052) 3,282) D 13.1 -0175| 90 
Prescott......... 10.4} .0070 3.7 19,040} .0146 3,214 2,777 661 514 H 11,047} .0058] 1,062] 2,986)......]...... -0087| 124 
ee 28.5) .0195 7.9} 28,821) .0221 4,583 2,587 602 ee 27,168} .0144| 983) 3,439) B 28.0 -0177| 91 
_ ee 11.8) .0081 3.5 18,185} .0139 2,136 2,415 scrtons H 13,809} .0073] 1,170) 3,945)......]...... -0094/ 116 
Total Above Cities. . 179.4) .1224 64.6) 393,499) .3014 08,808 56,881) 15,501 16,606] as elie 300,610) .1591| 1,676) 5,516)...... ona .1945| 169 
State Total. ....... 665.4! .4542 194.11 652,050! .4994 137,091 84,481| 22,126 27,846! ae 767,184) .4061! 1,153! 4,167!...... 21.5 4437| 98 
ARIZONA — Metropolitan County Area 
Phoenix......... ,] 285.1) .1946 80.0} 311,366) .2385 aa 40,411; 11,270 ra Dice ulvels 343 ,831 st 1,206 a Did coin wie .2015| 104 
ARIZONA —New Metropolitan County Area | 
Tucson......... ml 119.7] .0817 nd 128,370) .0983 31,313 14,696) 5,217 sa Sra ie danni 155,012) .0821) 1,295) 4,613)....../...... .0869/ 106 
W YO MIN G—Counties and Cities 
City County City County City County 
eee PE Ce a SR Natrona hh os eet eee Albany. i oe ene arcane Sheridan 
NY 6% 6: nie wk dees ieee eae Laramie Rock Springs .-..+-+.+-+++++- Sweetwater 
Albany............ 17.2| 0117} 5.4] 20,411] .0186| 4,735 1,778) 608] 746)... 21,287| .0113| 1,238| 3,042] E& | 15.3] .0128| 108 
Laramie......... 14.2| .0006] 4.3] 19,125] .0146] 4,288] 1,776 695] 740)... 19,326| .0102| 1,361] 4,494]......|...... 0114] 119 
Big Horn.......... 10.7} .0073 2.8 10,802} .0083 2,859 988 406 Ptakccsaee 12,464) .0066| 1,165) 4,451) B 47.8 -0073| 100 
Campbell.......... 4.7) .0032 1.5 5,132) .0039 1,412 318 ° © Bivedestess 6,230) .0033) 1,326) 4,153) D 57.0 .0035) 109 
— Seabee beaned 13.8} .0094 4.3 18,391) .0141 4,396 ° 638 ee 20,319) .0107| 1,472) 4,725) C 25.9 .0114| 121 
ee 5.4) .0037 1.6 6,957; .0054 1,786 319 210 ie 7,224) .0038| 1,338) 4,515) D 45.0 -0043) 116 
Crook... 4.6) .0031| 1.2] 2,642! .0020 769 : - * £8 4,611| .0025| 1,002| 3,843] € | 69.7] .0028| 81 
mg ere 13.5) .0093 3.8 14,384) .0110 3,341 805 459 WU caitsdenae 16,397| .0087| 1,215) 4,315) B 48.0 -0095| 102 
a AEE! 11.2) .0076 3.0 9,155; .0070 2,324 938 315 See 10,830) .0057; 967) 3,610) B 59.5 -0065; 86 
Springs....... 3.8| 0026) 1.2] 4,519] .0035] 1,250 336, 223) 301]... 5,868| .0028| 1,465] 4,640, E | 32.4]  .0030| 115 
Johngon........... 3.8) .0026 1.3 4,655) .0035 1,251 437 131 a 5,669) .0030| 1,492) 4,361, D 67.3 .0031| 119 
Laramie........... 48.0) .0314 13.5 64,312) .0416 11,011 ° cs it) ree 85,338) .0452} 1,855) 6,321) C 9.3 -0413) 132 
Cheyenne....... 35.5) .0243 10.4 50,781} .0389 9,910 5,254); 2,009) 4,270 G 70,574) .0374| 1,988) 6,786)......]...... -0352) 145 


@ See end of state “New Metropolitan County Areas.”’ 
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Before using these figures, see explanation page 19. 


541 


Pe eg 


Ga -—--~-— ~~~ ‘ 
1[ YELLOWSTONE ~~Tpapic ———— a 
NATIONAL Bak [PARK CAMPBELL CROOK 
' 
' 
' 
! 
! 
! 
t 
' 
! 
i] 
! 
l 
Teron WESTON 
NIOBRARA 
[SUBLET 
UINCOLNL 
C 
PLATTE GOSHEN 
SWEETWATER 
NTA: UARAMIE 
— % 
Copyright by 
ea 1946 Retail Sales in Excess of $100 Million i 
1946 Retail Soles $50.0 Million to $99.9 Million Cities shown are those having 
retail soles of $15.0 million or 
FF] 1946 Retoil Soles $25.0 Million to $49.9 Million enon Oe . 
1946 Retoil Soles $10.0 Million to $24.9 Million £K;, 
‘ 
° The “‘SM” symbols mark original, exclu- 
WYOMING — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE OD ADVERTISIN 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES =e Fi : — a 
cries ‘in osnnds daa, ¥ 7 
n et ross 
Total Families} Dollars ieee CVD | voitars % | % of | ityot 
(in (in (in % Furn= (in % | Per | Per | Vol- | of |U.S.A.| Mar- 
thou- thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume |Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) [U.S.A Food Mdse. | Drug | Radio Code sands) |U.S.A.| ita | ily | Code | Force} tial | Index 
— saenemnees eaeeiatntentd | — 
Lincoln............ 8.6) .0059) 2.1 8,645| .0067 1,627 452 276 266)........ 11,746] .0062| 1,366) 5,593) D | 37.0]  .0063| 107 
Natrona........... 34.0| .0232) 10.7] 46,831 0359) 8,320, . . iat 59,096] .0313| 1,738| 5,523, D | 9.9]  .0310| 134 
Casper.......... 25.0) .0170 8.1) 43,412) .0333| —7,723/ 3,601) 1,180] 3,8 G 47,700| .0252| 1,908) 5,889]......|...... .0260} 153 
Niobrara.......... 4.7| .0032) 1.4 6,463) 0049, 1,412 268, 209 jb SO 6,943| .0037| 1,477| 4,959} E | 33.8] 0040) 125 
OE 21.3 ons 6.1] 17,932) 0137) 2,323 939) "| 16,952 .0090| 796) 2,779, C | 46.4] .0115| 79 
| 
Platte 7.6 0052 2.1 7,860) .0061, 1,734! 787) 327 jf Me 9,439| .0050| 1,242) 4,495) D | 46.3 onal 104 
Sheridan 24.0) .0164 7.2] 26,715| 0204 5,593 3,384, 722 635].......... 27,486, .0145| 1,145, 3,818, B | 27.2] .0166| 101 
Sheridan........ 14.6) .0100 4.6] 23,804) .0182 4,575 3,384) DR seccea: H 20,442} .0109] 1,400) 4,444)......|...... .0129| 129 
Sublette 2.3) .0016 2,353) .0018).......... . 91 | 2,917} .0016| 1,268] 4,167; E | 55.1 |  .0017| 106 
| } 

Sweetwater........] 28.0) .0187, 6. 27,441, .0210/ 6,679, 1,424 674) 4924.......... 39,969] .0211! 1,738, 5,966] F | 8.4] .0199) 127 
Rock Springs. . . 12.0| .0082/ 3.6) 19,009] .0147) 4,320 ~—s-_1,138 471,—i«‘“* H 21,796] .0115| 1,816] 6,054|......|...... .0118| 144 
SS 2.0) -0013} 5 3,188} .0025 786 . . a 1,618] .0009| 809| 3,236) F | 42.2} .0015| 115 
Vinta.............[ 7.8! 0052) 2.1 8,014! .0061' =. 2,018 451 158 a 8,521) .0045! 1,136! 4,058! E | 30.6 | .0051' 93 
*Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
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UP: in the Boise Market » 


Retail sales go above a quarter of a billion 
dollars in the Boise Market! Get your share— 
economically — on KDSH, the only medium that 

reaches ALL of this important Pacific North- 

west area. See map at left. 

Boise and KDSH mean business for you! 


) Contact KDSH or any Free & Peters office 


Half-Milivolt Daytime Coverage Areas of ‘ — C 3 % 
Boise stations—taken from official maps e 
filed with FCC. In this low noise level F / A 


area, however, effective listening far ex- 5000 watts day and night 950 ke FO R IDAHO 
ceeds the .5 t/V x ° on ge oo 
ae ee Radio Center Building, Boise, Idaho 
A eee eee ee ee ee 


Le ee ees 


— It The “SM” ‘symbols mark original, exelu- 
W YO M ING (Continued ) a sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/48 ESTIMATES GYD ESTIMATES CONTROLS 
es — _| SALES |__ . ¥. 
COUNTIES | | FARM 
CITIES ints eee | Gross |- 
| in thousands ars Net ual 
Total _ | Families} Dollars _ , - CyD Dollars Income| % | % of ity ot 
(in % | (in (in % Furn.- (in % | Per | Per | Vol- | of | U.S.A.| Mar- 
thou- of | thou- thou- of General House-| Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) U.S.A, sands) | sands) (|U.S.A.| Food Mdse. Drug Radio Code sands) /|U.S.A.| ita ily | Code | Force} tial Index 
Washakie. ....... 4 ~ -0033, 1.3 6,940) .0053 1,501 336 209 A 6,139] .0032| 1,253) 4,722) D 48.3 -0039; 118 
sr 4.2} .0029) 1.3 4,910; .0038 1,322 268 157 OB sesssesa 6,026) .0032| 1,435) 4,635) E 34.1 -0033| 114 
YellowstoneNational } 
Park (Part)...... & eed | 1,586) .0012 ° ° ? © Ricowssnics 305) .0002| 1,525) 3,050) G 2.7 -0005)...... 
7 mee | ' | 
Total Above Cities. . 101.3) -0691 31.0) 186,221| .1197 30,816 | 16,088) 5,166 8,336] Pecateuay 179,838} .0952| 1,775) 5,801)......|...... -0973) 141 
State Total........| 279.0) .1904) 81.9] 320,238' .2453! 68,592| 24,070! 10,070 12,8521 ead 393,094! .2081| 1,409| 4,800!...... 29.4| .2157| 113 
City County City County City County 
a oo Sis i ig hte ik ses st Scale aa r -Ada Idaho I ras tyne ache poi ea Bonneville Nampa ate Ebi euhin dle ee as Oe ae Canyon 
be wel Se ae ae Spy BN | : Canyon EE Ee OR EE Nez Perce I a: ayo aonb b's » 9 sche Aa Bannock 
SN EN 6 ok HK exweseewenne Kootenai I sata sci laina ip aah oi aca a ee Latah EE, ain abe ws eee Twin Falls 
Ada | | | pens | ra | _ | | one. 
a breisemerd 65.0) 0444) 20.1 83 ,494 0639) 14,575 15,031; 2,008) 4,962].......... 101,110) .0535) 1,556/ 5,030, B 18.8 -0547| 123 
Pc avnunenuion 37.5) 0255) 12.5 70,970) .0544) 12,295 wo) ee F 68,813) .0364| 1,835) 5,505/......]...... -0396) 155 
ona hinieneuind 3.4) 0023) 1.0 1,811; .0014 224) ° eee ne 3,478) .0018| 1,023) 3,478| F 53.4 -0018| 78 
eeeenrornes a -0271) 10.5) 47,704 0365) 9,917 4,703) 1,309) eee 59,074; .0313| 1,488) 5,626) B 20.2 -0320) 118 
ocatello........ 25.0) .0171| 7.3 39,641) .0304) 7,847 — RES saacaeel H 40,800} .0216| 1,632) 5,589)......]...... 0233) 136 
| | | 
| | | 
a Laease site — a 8 6,361, .0049 1,477 461 150) _ AAS 8,653) .0046| 1,254) 4,807, E 47.3 -0047; 98 
ES 2 | 1.9 ,553| . ’ 
Bingham - | oe 4,553) .0035 1,525 289 112 ae 6,002} .0032| 968) 3,159) E 32.1 -0035; 83 
Rianinsoue 3 | 5.0 14,085) .0108 3,402) 892 350 TT 16,544) .0087| 823) 3,309) B 56.2 -0103) 75 
BI r 
ng ve bachesaanl 4.3) 0029 | 1.3 6,505) .0050 722 ° eee eres 7,085) .0038) 1,648) 5,450, E 29.2 -0040) 138 
i, brkbomaseusd “ 0010) 5 1,164; .0009 401 ° © Tage 2,250) .0012| 1,607) 4,500, G 33.5 .0011; 110 
ebiewcaedoee _ 7 4.1 9,986) .0076 2,906 893 , ee See 12,668) .0067} 967) 3,090) E 29.2 -0074| 83 
Bonnevil 
ao eesces _ 0 0212) 11.1 36,470) .0279 6,698 5,467 650} 1,815)......... 44,168) .0234| 1,425) 3,979, B 32.3 0243| 115 
eet 21.5) .0147 rp 34,319] .0263 5,580 5,467 650 1,815) G 32,702) .0173] 1,521) 5,361]......)...... 0195) 133 
— ceeerecces 5.0 -0034 1.5 4,982) .0038 1,524 404 FD iene aakesee 7,033; .0037| 1,407) 4,689) F 39.9 0037| 109 
"eeeeerrosees 1.9) .0013) 4 1,164) .0009 322 ° gt eee SR 1,524) .0008; 802) 3,810) F 64.3 0009; 69 
@ | 
yan shania ae 43 0008 4 896} .0007 288 ° i ee pee rane 1,193} .0006) 1,085) 2,983) F 64.7 -0007; 88 
~ aah oa -0331 14.0 47,035; .0360 8,438 6,717; 1,285) 2,236].......... 65,147) .0345| 1,343| 4,653) A 41.4 -0347| 105 
Osean edeninknnd 19.6 pete 6.0 23,753) .0182 4,304 4,548 657 1,273) H 28,872} .0153| 1,473] 4,812)......)...... .0158) 118 
ee trees 14.5} .0099) 4.6 18,014| .0138 2,937 1,974 | ee H 20,952} .O111) 1,445) 4,555)......]...... .0117| 118 
= =o eee 2.1! .0014! 5 2,419! .0019 369 ° i Oe: ___ 3,167! .0017! 1,508! 6,334 E | 43.2 -0017| 121 
sitihgsas > *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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We're Proud of Our Potatoes | 


The IDAHO 
1 * ! 
and Our Retail Sales*, Too! FALLS Market 
Fast-growing Idaho Falls (11% population increase in 1948) has an — can be effectively 
Effective Buying Income of $5361 per family—20% above national average. and thoroughly covered 


only by its lone daily 


Reason? The center of a rich area producing famous Idaho potatoes, newspaper — 


sugar beets, seed peas, grain and hay; the site of Idaho’s largest livestock 
sales yards. Also serving new Atomic Reactor Plant area. The POST 


Result? A STABLE economy and EXCEPTIONAL retail sales— 


*34% ABOVE national per capita average! REGISTER 
Idaho Falls, Idaho 


Represented by WARD-GRIFFITH CO. — New York — Chicago — Detroit 


4 The “‘SM”’ symbols mark original, exclu. 
1D AH O — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES iaeate ESTIMATES CONTROLS 
COUNTIES 
om FOUR STORE anoure : oo" 
n is et 
Total Famili yD Dollars Income| % % of ive 
(in | % | (in “| Furn.- (in % | Per | Per | Vol- | of [U.S.A 

thou- | of | thou General House-| Volume | thou- | of Fam-| ume |Labor| Poten- | ket 

sands) | U.S.A.) sands) Food Mdse. Drug | Radio Code sands) /|U.S.A.| ita ily | Code| Force} tial | Index 

SD  cunhensic 12.6] .0086 3 2,684 1,209 213 SE 16,330} .0087| 1,296| 5,103} B | 46.6]  .0091/ 106 
SRR: 8} .0005 é 209 * gk TPES SE 815| .0004| 1,019] 2,717) F | 53.1] .0004| 80 
Clearwater........ 7.1} .0049 2. 1,252 ° RE REIS: 8,245| .0044] 1,161) 3,748) F | 23.1] .0046| 94 
NN 2.6| .0017 a 578 ° SN: Tee. 3,854) .0020| 1,542) 5,506] F | 47.4] 0019] 112 
Elmore............ 7.0) .0048 2. 609 317 * a. 8,804] .0047| 1,258) 4,002) E | 34.3] .0045| 94 
Franklin........... 8.8| .0060 2.1 1,477 924 160} © 382).......... 9,275| .0049| 1,054] 4,417, C | 63.4] .0054| 90 
Fremont........... 8.5) .0058 2. 1,846 548 9,813] .0052| 1,154) 4,907) B | 52.0} 0054) 93 
—— SRTROINOES 7.4) .0050 2. 1,653 461 10,101} .0053| 1,365] 4,591) D | 42.4] .0056| 112 
Gooding........... 7.8| .0054 2. 1,300 778 9,384] .0050| 1,203) 4,265) © | 57.2]  .0055) 102 
CRBS cnrccccccce 9.0] .0061 2.8 2,247 893 9,974] .0053| 1,108} 3,562} B | 48.6}  .0061| 100 
Jefferson.......... 9.3] .0064 2.1 1,172 * 7,827| .0041| 842] 3,727) B | 65.0} .0046| 72 
Jerome... 19.4] .0132 5.1 1,830 692 14,053] .0074 724| 2,755, B | 60.7] .0083, 63 
Kootenal.......... 25.8] .0176 8. 5,185 1,902 33,421| .0177| 1,295! 3,979} E | 22.7] .0165| 94 
Coeur D’ Alene 13.4} .0091 4. 3,787 * 18,516] .0098| 1,382) 4,115|......]...... .0099} 109 
ED 20.2} .0138} 6. 4,078 2,018 24,285| .0129| 1,202| 3,917) B | 32.1] .0133| 96 
Moscow......... 8.5] .0058 2. 3,098 2,017 12,313] .0065| 1,449] 4,398]......]...... 0076| 131 
| RS 4.7| .0032 1. 1,749 518 7,623| .0040| 1,622} 5,082) E | 45.9 0041| 128 
1) 3.9| .0027 1. 1,140 129 ni cath cadn ded 5,228| .0028| 1,341] 4,357) © | 46.5}  .0028) 104 
Lincoin............ 3.8] .0026 a 675 ° il BSGh. Seas 4,027| .0021| 1,060) 3,661) E | 58.3}  .0023| 88 
Madison.......... 7.5| .0051 1. 1,252 820 212 RR 9,996] .0053| 1,333] 6,880} C | 63.3]  .0053| 104 
Minidoka... 8.5| .0058 2 1,605 ° 7| 3204.......... 9,512| .0050| 1,119] 4,324 C | 65.3]  .0055|) 95 
Nez Perce......... 20.4) .0139 6 5,330 4,280 573} 837).......... 27,598] .0147| 1,353] 4,246} B | 22.3] .0166| 119 
Lewiston........ 13.6] .0093 4 4,656 ° ® 837 H 22,493] .0119] 1,654] 4,786]......]...... .0140| 151 
Onelda............ 4.2| .0029 1 722 375 ° nee 5,175| .0027| 1,232] 5,175} D | 59.1}  .0026| 90 
Owyhee........... 5.2| .0035 t 802 ° a Cee. ee. 4,166| .0022} 801| 2,976} C | 70.5} .0024| 69 
Payette........... 7.9] .0054 2.4 2,006 749 _ Se eee 10,275| .0054| 1,301| 4,281] D | 45.9} 0057) 106 
TI cwnvecdeien 3.4) .0023 546 * | ES Eee 4,327| .0023| 1,273| 4,808} D | 56.3] 0024) 104 
Shoshone.......... 19.1) .0131 5.9 7,384 1,210 573 28,140} .0149| 1,473] 4,769} G | 1.8] .0160| 122 
ea 3.3) .0022 306 * 124 2,169| .0012| 657| 2,711} E | 63.1} .0014) 64 
Twin Falls......... 36.0} .0246| 10.1 8,005 6,617, 1,058 54,036] .0286| 1,501| 5,350) A | 41.0] .0298) 121 
Twin Falls....... 16.2} .0111 4.9 5,041 4,801 784 26,466, .0140| 1,634] 5,401|......|...... .0172| 155 
ee 4.4| .0030 1.3 .0035 1,155 ° ° 5,711| .0030| 1,298) 4,393} F | 32.0}  .0032| 107 
Washington........ 7.8| .0051 2. .0074 1,911 1,383 150 11,907] .0063| 1,588} 5,412) D | 49.0]  .0064) 125 
Total Above Cities..| 169.8) .1159 n3.4 .2115| 49,545} 23,271) 6,439 271,927| .1439| 1,601) 5,102|......|...... .1586| 137 
State Total........ 535.7! .3657 156.01 548,632! .4202 113,396! 61,972! 13,166 695,167) .3680! 1,298] 4,456|...... 36.6 | .3832| 105 

© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


An index to all county and city data, by states and sections, appears on page 5. 
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Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


Na 1946 Retoil Soles in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 


1946 Retail Soles $25.0 Million to $49.9 Million 


1946 Retail Sales $10.0 Million to $24.9 Million 


Copyright by 


MANAGEMENT 


M @) N T A N A The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
City County City County City County 
Anaconda Seen at eee Deer Lodge NN 56 rcs wks een dma Cascade OEE RE EE Fergus 
EE Sack Ga wd<iesuw ase sec Yellowstone Ss 6 oe Sa ats maleate en Hill Milles City ...-..ccccccccccscccce Custer 
I te od oe oe Gallatin ae eee Lewis and Clark NI, oso so 0.4 seared Gone Missoula 
BN GaSh Sosa, aaa ck eae Silver Bow Kalispell .....-sseescecrscceee Flathead 
POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES * 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
SALES 
COUNTIES FARM 
FOUR STORE GROUPS 
CITIES (in thousands of dollars) Net Gross Qual- 
Total Families} Dollars GYD Dollars Income| % % of 3 
(in | % | (in (in % Furn.- (in | % | Per} Per | Vole | of |U.S. 
thou- of thou- thou- General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
Beaverhead........ 5.5| .0037 2.0 9,268) .0071 2,322 728 153 a 11,662) .0062) 2,120) 5,831) B 47.1 -0060; 162 
Big Horn.......... 8.4) .0057 2.2 7,362} .0056 1,808 543 116 EE 9,442) .0050) 1,124) 4,292) B 59.5 -0053| 93 
RE 7.6} .0052 2.0 9,217) .0071 1,754 656 128 _  SRCRPP Re 11,728) .0062) 1,543) 5,864) B 57.5 -0063) 121 
Broadwater........ 2.1} .0015 6 2,982} .0023 620 ° ° Piva ussean 3,766} .0020) 1,793) 6,277) E 37.6 -0019) 127 
Carbon............ 9.0) .0061 2.5 6,774) .0052 1,984 313 192 . eae 9,698) .0051) 1,078) 3,879) C 55.7 -0053| 87 
a 2.5| .0017 7 1,028) .0008 373 » . ee Re 2,314; .0012; 926) 3,306) E 75.1 -0012| 71 
Cascade........... 44.5) .0304 13.9 67,789} .0519 14,158 9,994 1,555 3,200} Eee 86,569) .0459) 1,945) 6,228) B 13.3 -0446) 147 
Great Falls. ..... 41.5) .0284 13.4 62,162) .0476 12,873 ° FF eee G 81,265) .0430) 1,958) 6,065]......]...... -0415) 146 
Chouteau.......... 5.4| .0037 1.6 4,818) .0036 833 ° 89 ee 7,935) .0042) 1,469) 4,959) B 67.2 -0039)| 105 
Custer. . sdeateeraeacd 13.4) .0091 4.2 11,677; .0090 2,747 1,642 358 eee 18,281} .0096| 1,364) 4,353) D 23.1 -0093) 102 
Miles City Se a 10.4} .0071 3.2 11,490) .0088 2,641 1,642 358 518) H 16,837} .0089| 1,619] 5,262]......1...... -0085| 120 
*Withheld to avoid disclosure. © SM, 1949 Before using these figures, see explanation page 19. 
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IF YOUR TARGET IS SALES... 


Eight Counties 
$100,000,000 Retail Sales 


Seven Major Industries 


18 Years successful service 
to our advertisers 


KGVO 


Missoula, Montana 


CARRYING ALL CBS MAJOR PROGRAMS 


M AON N TAI N ow (Continued) 


The “SM” 


symbols mark original, exclu- 


sive estimates 5 by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
6YD ESTIMATES ALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
ae a SALES 2 a 
COUNTIES ] | | FARM | 
FOUR STORE GROUPS —— 
CITIES (in thousands of dollars) Net Gross Qual- 
Total _ | Families} Dollars | a ate - GYD Dollars \Income| % | % of | ity of 
(in % (in cx | % Furn.- (in % | Per | Per | Vol- | of | U.S.A.) Mar- 
thou- | of | thou- | General House- | Volume thou- of | Cap- | Fam-| ume |Labor]| Poten- | ket 
oe sands) U.S,A.| sands) sands) |U usa Food Mdse. | Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force] tial Index 
Daniels.......... 3.7| 0025, 1.11 3,421, .0026| 86, 18} * .. 5,232| .0028| 1,414) 4,756} B | 62.7] .0027) 108 
Dawson........... 7.4| .0051| 2.0 7,648) .0059) 1,505 | 629) 115} i caudsaa 10,935) .0058| 1,478) 5,468; C 39.1 -0057| 112 
Deer Lodge....... 14.6 0100, 4.5 15, 120) .0116) 4,784) 1,412) 244 ah eeneba 20,750; .0110| 1,421| 4,611; F 4.7 -0110) 110 
@Anaconda. ... 14.3) .0097| 4.5] 14,410 oni) 4,465 1,412| 244) Ra 20,362] .0108| 1,424) 4,525|......]...... 0107) 110 
| | } | | 
I dealesed 3.1) .0021 9} 2,679) .0020! 674 Dee he 3,981| .0021| 1,284| 4,423) E | 59.8} 0021) 100 
Fergus...... 12.5, .0085 3.7 13,565; .0104 3,224) 1,841 243) es sicanenda 19,524) .0103| 1,562| 5,277, B 42.8 -0100) 118 
Lewistown..... 7.5) .0052 2.3 11,476) -0087 | 2,393) 1,842) 230 147 H 12,748} .0068) 1,700) 5,543)......)...... -0071| 137 
Flathead. ...... 25.9 .0177 7.9 26,414) -0202 5,653 4,481) 651; 1,126)......... 29,687) .0157| 1,146) 3,758) E 23.4 -0175| 98 
Kalispell... .. 14.0) .0095| 4.6] 19,572] .0150 3,331 * | ” . H 19,980] .0105| 1,427) 4,343|......]...... .0117} 123 
Gallatin......... 17.9, .0122!) 5.4 24,979) .0192 neal 2,570) 449 29,046) .0154) 1,623) 5,379) B 32.5 -0159) 130 
Bozeman 10.6 73 | 3.3 19,060; .0146) 3,756) 2 269) 320 . H 23,022) .0122| 2,172) 6,976)......}...... -0119) 163 
Garfield... 2.0) .0014 6 910) -0007 248) ° | . | © Mi staan 1,790) .0010, 895) 2,983) E 74.9 -0010} 71 
Glacier..... 7.7, .0052) 2.2 10,008) —_ “a aad 231) D Pesceewenes 12,710) .0067| 1,651) 5,777) D 28.8 -0067| 129 
Golden Valley. . 1.1| .0008 | 4 523| .0004, 194| . ° SARE. 1,331| .0007| 1,210] 3,328) F | 68.2} .0005) 63 
Se 2.6) .0018) 1.0 3,303) .0026) 958 - 93 ihe vases 4,413) .0023) 1,697| 4,413) F 28.1 0023) 128 
bins hits caumeeick 14.5, .0099| 4.1 16 ,433 0125 3,880 1,913) 397| eee 20,471; .0109) 1,412/ 4,993) B 33.9 -0112) 113 
ec asksesees 10.5) .0071| 3.2 14,511} .0111) 3, 153} 1,912) ° as H 15,415] .0082| 1,468) 4,817)......]...... 0089} 125 
| | 
| | | 
Jefferson... 3.3 ant 1.0 3,135 0024) 885 an 115 rer 4,170} .0022) 1,264) 4,170| F 32.8 0023) 105 
Judith Basin 3.0| .0021 8} 2,369) .0018 479) me a Rest 3,550} .0019| 1,183| 4,438} C | 65.6] .0019) 90 
ais sadkadeees 9.7| .0066 2.8 8,457; .0065 1,877 527) 192) 10,584| .0056/ 1,091| 3,780) D 53.5 -0061} 92 
Lewis & Clark. .... 23.5) .0160 7.8 36,551} .0280 8,177 4,411 840; 1,591 —— 48,757| .0258| 2,075) 6,251, D 12.5 0245} 153 
Helena.......... 18.6) .0127 6.5] 33,408) .0256 7,466 4,411 * 1,591) 4H 39,344] .0208] 2,115|/6,053|......]...... .0206| 162 
a 1.6) .0011 6 1,618; .0013 479 ™ S ee ere 1,951} .0010) 1,219) 3,252) D 70.4 .0011| 100 
Lincoin............ 6.2) .0042 1.9 4,969| .0038 1,505 ori 115 70) ail 7,195| .0038| 1,160| 3,787; G | 19.5]  .0039) 93 
McCone........... 2.5) .0017 7 2,528; .0019 355 ° . ai Serer es 2,227; .0012) 891| 3,181; D 74.1 0015) 88 
Madison.......... 5.0) .0035 1.7 3,656 .0028 1,204 72 128 ae 6,241| .0033) 1,248) 3,671; D | 47.7 0032) 91 
Meagher.......... 1.5) .0010 6 2,189) .0017 444 ad a OE enenenan 1,989) .0010) 1,326) 3,315) E 65.1 -0012| 120 
a eee 1.5) .0010) 6 1,197; .0009 318 © . a Sees 1,883} .0010) 1,255) 3,138) G 14.7 -0010} 100 
Missoula.......... 29.8) .0204 9.3 44,883) .0344 8,803 6,636 a?) eee 59,468) .0315| 1,996) 6,394 E | 10.0 0301) 148 
Missoula. ....... 25.0| 0171) 7.7 42,415) .0325 8,112 6,636 al ee 50,050) .0265| 2,002) 6,500)......|...... 0264) 154 
Musselshell. ...... 4.5) .0030) 1.4 4,853; .0037 1,506 228 7 aaa 6,483) .0035| 1,441) 4,631) F 24.7 0035) 117 
A - 00 3.0 11,713) .0090 3,029 913 281 ee 15,523) .0082| 1,669) 5,174) D 25.7 0081) 127 
Petroleum......... r 0006) 3 573) .0004) 160 ° ” O essbedadd 820; .0004) 1 025) 2,733). F 60.7 0004) 80 
i ceseehwane 5.9 ~ 1.8 6,234) .0048 1,187 358 90 Dlikaraxeees 8,998) .0048) 1,525) 4,999, C 55.0 0046) 115 
Pscéssccoss 5.3) .0037) 1.4 6,470; .0050 1,665) ° 153 _. Saas 8,891, .0047| 1,678) 6,351) B 55.6 0046) 124 
Powder River...... 2.4) .0016 7 1,095; .0008 249) ° . ° 2,729) .0014| 1,137) 3,899) D 78.1 0013) 81 
_ eee 5.7| .0039) 2.0 5,408; .0041 1,347) 300 153 a ee 7,668) .0041) 1,345) 3,834) E 30.7 .0041| 105 
| 
| . 
a 2.0) al 5 1,602) .0013 425 . ° a + 1,994) .0010} 997) 3,988; E 55.1 0012) 86 
ar 9.9) 0067 3.0 8,979) .0068 2,198 700) 205 | 52 12,213) .0065| 1,234/ 4,071) C 51.6 .0066| 99 
Richland.......... 8.5! -0058 2.2 8,189! .0063 1,878 685! 167 1794. 11, 002! 0058 1,294! 5,001; B 57.6 .0060| 103 
@ See end of state ‘‘Multiple Cities.” *Withheld to avoid disclosure. Before using these figures, see explanation, 020% 19 
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SALES MANAGEMENT 


- MONTANA 


TOOLE UBERTY 7- HILL: 


- BLAINE PHILLIPS 


PONDERA 


[CHOUTEAU 


. ; : 
LEWIS AND < C SCADE GARFIELD one 
MINERAL CLARK ° 
Greot®) 7}, oon 
; ape ,f JUDITH R TROLEU 
MISSOULA POWELL BASIN PRAIRIE! 
MEAGHER 
. Missoula WIBAUX 
3 : f . ROSEBUD CUSTER 
RAV GRANITE Helena Ls ee 
ALU O. WHEATLAND ALDEN T MUSSEL SHELL FALLON 
TEFFER |WATER 
NEFF ATER TREASU! 
TELLOWSTONE CART 
LATIN" PARK — p SWEET P Patage ™ 
Saeed GRASS STILL ee he 
; WATER . ate 
oe ; BIG HORN 
BEAVERHEAD wen POWDER 
4 Billings: RIVER 
™ ve * 
ARBON 
Copyright by 


Salt MANAGEMENT 


| ie Retail Sales in Excess of $100 Million 
Cities shown are those having 1946 Retail Sales $50.0 Million to $99.9 Million 


retail sales of $15.0 million or 


(se Pac [oy ] 1946 Retail Sales $25.0 Million to $49.9 Million 
hi in 


Ri .i5 FEE] 1946 Retail Sales $10.0 Million to $24.9 Million 
| 
MOANTANA (lant; ! pitanieinar siete The ‘“‘SM” symbols mark original, exclu- 
MONT A N A-- (Continued) oe eer sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
S ESTIMATES Sy SALE ae ADVERTISING 
VD 1/1/49 VAD ESTIMATES lai YD ESTIMATES CONTROLS 
COUNTIES ie a a |e oe oe “i. Ne ia ines iis 
CITIES | | | ‘int aa - by hg N | Gi —_ Qual 
(in thousands of ollars) et ross ual- 
1 « . “e = ec —- : — " | ‘ . yy % ue ity Ty 
urn.- in y er er - | o . S.A. 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume |kabor] Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
Roosevelt......... 8.5 -0058| 2.2 8,509) .0065 1,772 386 244 ©. Risiecscaae 11,342) .0060| 1,334) 5,155) B 47.7 -0061) 105 
Rosebud.......... 5.5) .0038) 1.5 4,904) .0038 939 257 89 ees 6,981; .0037| 1,269) 4,654) C 50.0 .0037} 97 
Sanders........... 5.7) .0039 1.9 3,724 -0028) 834| 455 90 ” D cekpeiked 6,792| .0036) 1,192) 3,575) F 42.3 -0034) 87 
Sheridan aE eee 6.0) .0041 1.5 4,145; .0032) 833 228 128 ag ee 7,142| .0038) 1,190) 4,761) B 60.7 -0037| 90 
Silver Bow........ 52.0) .0355) 17.5 76,357) .0585 21,271 7,503) 1,459; 4,551).......... 94,952) .0503) 1,826) 5,426) G 1.4 0498) 140 
Butte henieuns 47.0) -0321| 17.1 70,248 0538) 19,093 7,503 1,431 4,551 F 90,705} .0480) 1,930) 5,304)....../...... 0466) 145 
Stillwater. ......... 5.1) -0034 1.4 3,943 0030) 797 257 90) FD ke een ape 5,258) .0028| 1,031) 3,756) D 6.9 0030) 88 
Sweet Grass....... 2.8} .0019) A 2,863) .0022 674 . . Sei aaiiasiaced 3,888; .0020| 1,389) 4,320) E 63.1 .0020) 105 
ae. 6.0 0041) 1.9 5,425} .0042 1,310 ° 166 Mbecenvenda 7,223) .0038) 1,204) 3,802} B 61.1 -0040| 98 
ee 5.4) = 1.6 7,616) .0058 1,826 = 128 193| Dt a mace 9,133) .0049) 1,691) 5,708} D 32.1 -0049) 132 
| | 
Treasure.......... 1.3| 0008) 4 960; .0008) 124) ad af +. D cuheowaes 1,600; .0008) 1,231; 4,000, F 62.2 .0008| 89 
ee 9.8 0067) 2.7 14,820) .0113 4,537) 1,384 795) ah, Tee 17,009) .0090) 1,736) 6,300) B 34.1 -0092| 137 
Wheatland........ 2.7 —_ 8 3,488 0027) 1,028 ° OO cage cats 5,031; .0027| 1,863) 6,289) E 43.4 .0025| 139 
a 1.8 0013) 5 926 0007 249 . oe a eer 1,251; .0006} 695) 2,502) E | 71.5 -0008| 62 
Yellowstone... .... 45.1 -0308 13.2 64,016) .0490 11,737 7,004; 2,000; 2,266).......... 81,000) .0429) 1,796) 6.136) B 20.2 -0423| 137 
Billings......... 31.7 0216) 9.9] 57,487) .0441 10,287 6,806] 1,813} 2,116] F 65,504) .0347; 2,066) 6,617|......]...... .0349| 162 
= | 
Total Above Cities. . 231.1 mat 75.7] 356,239) .2729 77,570 34,433 7,208 11,408 Said ae 435,232| .2304| 1,883) 5,749)......]...... .2288| 145 
State Total b aeieaan 511.0! . | 155.61 614,274) .4705| 141,189 61,680 14,446! 20,7101 SE eaeee 804, 203| .4257! 1,574| 5,168)...... 31.8 .4238| 122 
MONTANA — Multiple Cities 
| a fy 
tates. | 61.3) .0418 21.6 wl ‘a nial 8,915} 1,675) 5,361].......... ae Pe 1,812! - ee .0573| 137 
| ee 
@ See end of state “Multiple Cities.” © SM, 1949. Before using these figures, see explanation page 19. 
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KFRE CENTRAL CALIFORNIA’S MOST POWERFUL STATION 
DELIVERS A BILLION DOLLAR MARKET! 


940 kilocycles 


Mare than a million people, over a 
billion dollars in retail sales. That's the 
big, lucrative market covered like a blan- 
ket by 50,000 watt KFRE, Central Calli- 


fornia's most powerful station. 
More than a million, over a billion. 
It's a sweet story. Ask: 


Keiodabes FRESNO’S FIFTY 


RADIO STATION REPRESEMTATIVE 


Pacific States 


CALIFORNIA 


The “SM” symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT. 


City County 


I wecavaweveds oteeees -- Alameda 

Alhambra Los Angeles 

Anaheim 

Auburn 

Bakersfield 

Belvedere 

Berkeley 

Beverly Hills Los Angeles 

Brawley Imperial 

Burbank Los Angeles 

Burlingame San Mateo 

Chico 

Compton Los Angeles 

Culver City Los Angeles 

El Centro Imperial 
Los Angeles 

Humboldt 


Fullerton 

Glendale 

Grass Valley 

Hanford 

Hayward 

Huntington Park Los Angeles 
Inglewood Los Angeles 
Lodi San Joaquin 
Long Beach Los Angeles 


City County City County 


Los Angeles San Bernardino 
Madera : San Diego 
Martinez ... : San Fernando Los Angeles 
Marysville San Francisco San Francisco 
San Jose Santa Clara 
San Leandro 
Monrovia Los Angeles San Luis Obispo 
Monterey Monterey San Mateo 
San Rafael 
Santa Ana 
Santa Barbara Santa Barbara 
Oroville Santa Cruz Santa Cruz 
Oxnard Ventura Santa Maria .--Santa Barbara 
Palo Alto Santa Clara Santa Monica Los Angeles 
Pasadena Los Angeles Santa Rosa 
Petaluma South Gate Los Angeles 
Pittsburg Contra Costa Stockton San Joaquin 
Pomona Los Angeles 
ar haga 
Redding 
Redlands Lae ag 
Redondo Beach Los Angeles ane7e 
Redwood City San Mateo Ventura 
Richmond Contra Costa Visalia : 
Riverside Riverside Watsonville Santa Cruz 
Sacramento Sacramento Whittier Los Angeles 
Salinas Monterey Woodland 


An index to advertisers starts on page 605. 


County market as well. Ask: 
| KERO NBC for Kern County : hs Y kal Ged 
; sas 


KERO SELLS THE 47 / MARKET 


*477—That's the Bakersfield, California, Retail 
Sales Index for 1948 ... almost 4 
times above the national average. 


KERO—that's Bakersfield’s NBC station that 
covers this rich, lucrative market solidly 
. . . and gives you the golden Kern 


SALES MANAGEMENT 


MCCLATCHY BROADCASTING COMPANY 


MAY 10, 1949 


sy bd 


au 


54.1% 


62.9% 
13.8% « 


They add up 2 0 a E Kopping trading center. All per- 


centages are deduced from Sales Man- 


_ @gement figures in this issue. Check ‘em; 


REPS: WEST-HOLLIDAY. 


CALIFORNIA— | (Continued) 


 3€e if we're right. 


a“ 


“ 


au“ 


a a 


353% of Contra Costa County’s Population 
WITH EFFECTIVE BUYING INCOM 


TO MATCH 


” Retail Total Sales 


“ “a 


“a a“ 


Drug Sales 
Food Sales 


(Sixth in California — Ninth in the Eleven Western States) 


THE ONLY COVERAGE OF THE RICHMOND AREA 


Write to us for your copy of Stanford Uni- 
versity’s ‘Survey of Newspaper Circulations 
and Buying Behavior in Richmond, Calif.’ 


The ‘‘SM” symbols mark original, exclu- 
ail sive estin estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES SALE ADVERTISING 

1/1/49 ESTIMATES ESTIMATES CONTROLS 

COUNTIES ‘wee Gps | a ee ee, _— | | earn “a ” 

| | FOUR STORE GROUPS ) | |e | 
CITIES (in thousands of demand Net Gross 

Total Families} Dollars — — YD Dollars Income} % | % of | ity of 

(in % n (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar- 

thou- thou- thou- of General House- | Volume thou- of Fam- | ume |Labor| Poten- | ket 

sands) | U.S.A.) sands) | sands) (U.S.A; Food Mdse. Drug | Radio Code sands) |U.S.A.) ita | ily | Code | Force] tial | Index 

) a eee | =~ a 
Alameda, ...... 107} 703.8) 4804) 229.1) 875,643) .6706| 254,216) 131,541) 23,955) 60,687).......... 1 ,221 ,680 6467 1,736! 5,333) A 2.9 = 129 
AOakland 421.6) -2878) 142.4) 537,645) .4118) 172,358) 107,075) 16,697) 51,222 D 765 , 626 4053) 1,816) 5,377|...... Jreeees -3837) 133 
Berkeley 110.1) .0751 36.0) 98,071) .0751 37,115 8,944, 4,647) 6,022} G 205,667) .1089| 1,868) 5,713)...... lacwees .0920| 123 
Alameda. . 90.1) .0615 28.3 24,518) .0188 12,457) 921/ 1,317) 1,060) H 135,873) .0719| 1,508) 4,801|...... es -0538| 87 
San Leandro 26.8 0183) 7.7 10,508) .0080 4,830 789 456 276 H 35,250 0187) 1,315) eee = 0154| 84 
Hayward...... 10.3) .0070) 3.1 21,015; .0161 5,593 1,315 502; 1,476 H 15,201) .0080) 1,476) 4,904)......)...... -0102| 146 
Alpine... .. -3} .0002 1 WE Me ccccsesnclesvcccerselavecsess en Sewers ee 449, 0003) 1,497| 4,490) G | 25.8 -0002| 100 
Amador 9.1) .0063 3.0 8 ,291| .0064 ei 501 240 © Dsvetevers 9,411) .0049) 1,034) 3,137) F | 15.2 0056, 89 
Butte..... 62.9) .0429 20.6 63 ,021) .0483 18 ,389) 5,922) 1,497; 2,613].......... 75 480, .0400| 1,200| 3,664) A | 23.7 -0430| 100 
Chico. . 11.6) .0079) 3.8 34,346) .0263 7,226) 3,678 844) 1,745 H 18,780} .0100) 1,619) 4,942)......]...... .0145} 184 
Oroville 5.5) .0038 2.1 17,267) .0133 5,682 1,812 398 nee 6,364) .0033) 1,157) 3,030)......|...... .0064| 168 
Calaveras......... 10.7; .0073 3.8 8 ,291| .0064) 3,049 785 132  ereerey 9,406) .0050) 879, 2,475) F | 17.2 -0059) 81 
Colusa...... 11.5) .0078 3.7 13 ,818 a si 1,168 397 Seer 23 ,527| .0125| 2,045, 6,359) B | 47.8 0110) 141 
Contra Costa....107) 289.3) .1975) 85.1) 215,582) .1651; 91,271; 10,961) 4,985) 8,221].......... 278 ,307| .1473, 962, 3,270; B 9.7 1626) 82 
Richmond....... 102.3) - 0698) 31.0 123,098) -0942 67,358) 4,286, 3,135) 3,004 H 105,651) .0560) 1,033 3 ,408| eccccolooeses 0702) 101 
Pittsburg........ 14.5} .0099) 4.0) 27,379) .0210 9,036 2,718| 758| 2,214 H 14,051) .0074) 969) 3,513)......|...... -0120) 121 
Martines........ 10.4| .0071} 3.2] 29,534) .0226, 11,135 -2,061| +948} 1,357] «H 11,596) .0061) 1,115) 3,624)......|...... 0113} 159 
Del Norte 5.9) .0041 2.2 6 810) -0053 1,710) 449 232 Wp etecsceca 7 ,840| .0041/ 1,329) 3,564, F | 16.6 -0045| 110 
_— 17.3) .0118 6.2 17 ,964 ae 5 ,570) 812 206 BEEF. ccccccee 20 ,387 “se 1,178) 3,288} E | 17.1 0119) 101 
Fresno. . 47] 280.5) .1914, 79.8 _— -2321| 81 641) 32,504; 6,716) 17,227].......... 360,723) .1910) 1,286 am A | 28.7 sot 106 
AFresno........ 90.9) .0621| 26.7 210,31) -1611| - 42,209 24,215} 4,621| 14,491 E 151,621) .0803) 1,668) 5,679|......|...... - 1009) 162 

Pre 16.2) .0110! 4.9 19 ,348! .0148' 4 ,822 1,690 292 Ee 20 ,395' .0108' 1,259 4,162! B | 50.9 0120! 109 

A See end of state ‘‘Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 
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COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The exclu- 
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METROPOLITAN OAKLAND AREA 


"BILLION DOLLAR MARKET" | 


WITH AN UNLIMITED FUTURE 
MEASURED IN TERMS OF BRIGH T AND BRIGHT D 


10, 


sHe 


- be ee ee 


QTo 


There’s something which is of vital importance to 
you in the Metropolitan Oakland Area! Whether it’s 
about food sales, general merchandise, building materials, 
or industrial expansion, there’s an accurate and com- 
prehensive story to be told about the 3rd Largest Market 
on the Pacific Coast. You'll find this highly informative 
story in the OAKLAND TRIBUNE’S 1949 “BRIGHT 
SPOT” 

Coupled with the important factual market data on 
the Metropolitan Oakland Area, is the startling ‘story of 
complete Oakland Tribune circulation coverage and 
advertising productiveness. With 7 out of every 10 
Tribune’s being delivered to the homes, it alone covers 
this ‘Billion Dollar Market.” 


Oakland iG Tri 


S.. WIRCPHOTO... e108 WORLG UniTFO bar 


CRESMER & WOODWARD, INC. 


National Representatives Including Sunday Magaz 


ine 


) 


f 


ARE YOU POURING IT ON 


IN THE RIGHT PLACES 
ON THE PACIFIC COAST? 


In rue norrest sales territory in the country (the 

Pacific Coast), be sure you're pouring it on in the right places. Be sure your 

network is Don Lee, the only network with enough stations to get your sales 
message across in 45 important markets. 

Mountains up to 15,000 feet high surround many Pacific Coast markets and 

make long-range broadcasting unreliable. Don Lee, with 45 stations, broad- 


casts from within the buying markets, where people listen to their own local 


LEWIS ALLEN WEISS, President WILLET H. BROWN, Exec. Vice-Pres. - WARD D. INGRIM, Director of Advertising 


1313 NORTH VINE STREET, HOLLYWOOD 28, CALIFORNIA * Represented Nationally by JOHN BLAIR & COMPANY 


Of the 45 Major Pacific Coast Cities 
ONLY 10 3 i 26 


have stations have Don Lee have Don Lee have Don Lee 
of all 4 and 2 other and 1 other and NO other 
networks network stations network station network station 


AAT AAA 


SALES MANAGEMENT 


; ‘ sepityataten ee 


network station rather than to out-of-town or distant ones. 

Advertisers with complete market distribution use the network that gives 
them complete market penetration to match. One of these is Miles California 
Company, now in its 16th year on the Don Lee Network with the Alka-Seltzer 
Newspaper of the Air. Make your Pacific Coast advertising pay off with more 
sales by pouring it on in the right places: the 45 important markets delivered 
by the Don Lee Network. 


The Nations Greatest Regional Network 


10, 


base: > Sacramento 
CALII ORNIA ; m SACRAMENTO 


CEL WORTE 


lg SISKIYOU 


red 


MODOC 


SAN JOAQUIN 


Sen Rofaet ¢ 
. 
SHASTA 5 Tee NA 


TRINITY 


Eureka 


ALAMEDA 


SANTA CLARA 


| | . 


Pr 


ee NEVADA, 
PLACER 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


“TUOLUMNE 


SAN LUIS OBISPO i A le 


Sean Luis Obispo 
e 


LOS ANGELES 


Copyright by Santo Barbora 


Los Angeles 
Salt MANAGEMENT “ 


LOS ANGELES 
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WHY ? e The Examiner is number one in CIRCULATION, daily 
and Sunday, because we carry more ews in this newspaper 
The Examiner also has over 60 star features and writers. 
e The Examiner is number one in ADVERTISING—both 
in linage and dollars invested—because advertisers know we have reader 
confidence and reader response in such abundance. 
And ADD THIS, too .. 
© The Examiner is number one in SERVICE TO ADVERTISERS 
because we keep up with our expanding market through 
exclusive and up-to-the-minute market analyses— 
continuous sales control plans, continuous commodity studies, and 


monthly grocery inventory reports. 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 
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There’s a RURAL MARKET in Southern California 


Have You Been OVERLOOKING [t? 


BCA Stations alone cover this $573,850,672 Sales area— 


The towering mountains surrounding Southern 
California’s fertile inland valleys, divide them into 
an area which is separate and distinct from the Los 
Angeles-San Diego metropolitan market. Because 
of mountain and desert conditions, reception of 
metropolitan stations in this rural market is unre- 


However, California rural network stations listed 
below are each located right in the heart of the 
valley they serve and dominate the audience in 
their area. They are programmed specifically for 
the rural area listener and will deliver your sales 
message effectively at a surprisingly low cost and 


Here are facts you can’t ignore in planning a merchandising campaign 


liable and unsatisfactory. 


with one billing. 


KPRO .m..||KROP 2 


The Voice of the Valley of Paradise 


Serving the Entire Imperial Valley 


A ee a ee ee ee 336,583 - 
i nn. ksi vewnoneedevaanceubes 247,741 Primary Population (U.S. and Baja Colif.) ........ 146,653 
AEE RA TT AR FES AT eS 4 A a ag aN CIA eg se ca ram ar $96,377,000 
Ag ~ alia ae feadihiisuceeteiial $ag 352/00 U.S. and Baja Calif. Buying Income .............. $138,234,000 
ERS RE ERS Es ea OSes aan aE 619,000 a i a i re a 73,658,000 
BMB RATING: Days 80% audience; Nights, 61% 1948 BMB Survey BMB Rating: Days 84%; Nights, 82% 1948 BMB Survey 

R O a U C B si 
K. E Palm Springs K California 


The Voice of the Coachella Valley 


ie nis. oo sca eke Cesuvchaaccus 30,211 I NS oe do os wc adecweedevaus 20,316 
RS Se a Pe ie $18,642,280* ED as is 5 os blceecns aide alainkaiad oak acai $16,230,235* 
ITU, 5 os ad cal aah tala rand aasukieh $21,050,000 PY IND secnccccncecernsnsdcertvocssincennes $17,100,070 
NR re Cree enn eee ae fe $16,534,672 Retell Seles 2.0... ccececescncesccccccccccccceces $13,800,260 


BMB Rating: Days, 87%; Nights, 85% 1948 BMB Survey - 


The Voice of the Palo Verde Valley 


BMB Rating: Days, 96%; Nights 91% 1948 BMB Survey 


KPOR-FM 


*County Agricultural Commission Reports. 


KVOE, Santa Ana and KVVC, Ventura will complete the blanket 
coverage of this tremendous rural sales market. A le 
Broadcasting Corporation of America will bring an_ interesting 


Serving All of Southern California (Including the entire Los An 
area and rich inland valleys) WITH FULL TIME FM COVE 


Rating So. Calif.: 3% Day and Night 


brochure on the market or contact your nearest John E. Pearson 
office for rates and availabilities. 


les 
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CALIFORNIA— (Continued) 


The “SM” symbols mark original, exclu- 
sive,estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
SALES 
Li 
—— roun stone anours me 4 
CITIES n 
Total Families} Dollars yD Dollars Income| % % of | ity of 
in | % | Gn (in %, Furn.- (in % | Per | Per | Vole | of [U.S.A 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
Humboldt......... 65.0) .0444 21.2 65 ,534) .0502 17 ,068 6,900) 1,342) 2,743].......... 82,290) .0435| 1,266) 3,882) B 14.1 -0457| 103 
ree 21.1; .0144 7.5 39,255) .0301 10,617 5,319 950} 1,75 H 29,160) .0154) 1,382) 3,888)......|...... -0196| 136 
imperial........... 49.7| .0339 13.3 73 ,658) .0564 22 ,737 8484; 1,624) 2,052).......... 92,284) .0489| 1,857/ 6,939) A 45.0 0482) 142 
Brawley......... 13.0} .0089 3.3 19,593; .0150 5,275 2,248 421 272 H 22,682) .0120| 1,745) 6,873)......]...... .0123) 138 
El Centro....... 13.0} .0089 3.7 31,968) .0245 5,525 4,191 706 1,508 H 24,385) .0129) 1,876) 6,591)......]...... .0156) 175 
Ca ccccccccesens 10.1} .0069 3. 14 583) .0112 4,014 1,402 386 Sinnpeetene 15,642) .0083) 1,549) 4,469) F 8.8 .0089| 129 
Si cetnasssesens 213.1) .1455 60. 226 ,345| .1734 66 .875 23,313; 4,787) 9,790).......... 291 ,521| .1543| 1,368) 4,803) A 19.0 -1583} 109 
Bakersfield. ..... 32.8) .0223 10. 138,750) .1063 27 ,686 18,021 2,542 7,553 G 65,202) .0346) 1,988) 6,520)......|...... .0537| 241 
Wicd saveesseve 3.9} .0027 1.2 17,881) .0137 4,147 1,282 282 ere 5,768) .0030) 1,479) 4,807)......]...... .0062| 230 
ee 52.4) .0358 14.4 51,131; .0392 14 ,343 4,063) 1,137; 2,965).......... 64,308) .0340| 1,227| 4,466) A 37.8 0359} 100 
Hanford......... 12.0} .0082 3.5 28,685) .0220 6,468 3,357 633; 2,132 H 18,822) .0100) 1,569) 5,378)......]...... -0132| 161 
ar 13.2) .0090 4 11,818} .0090 3,640 656 258 EERE 12,548) .0067| 951| 2,670) E 35.6 .0078| 87 
NE ee 21.0) .0143 6.1 19 ,348| .0148 6 ,348 1,480 476 A 26 ,664' .0141! 1,270! 4,371) E 13.9 .0144| 101 
© SM, 1949. Before using these figures, see explanation page 19. 
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Markets Change ... Fast! 


Especially are markets changing—but FAST!— 
on the Pacific Coast . . . changing so fast in Los 
Angeles and its 13 “Associated” Areas, for instance, 
that the potentials you were scanning last week be- 
come submerged beneath the potentials of this week. 

Fantastic and fabulous as its growth continues 
to be, you can get the latest dope on the Los Angeles- 
Southern California market from your nearest 
Hearst Advertising Service representative. 

Like holders of “Sales Operating in Southern 
California,” he has the “market in his lap,” and 
he'll be glad to put it in yours. 


LOS ANGELES EXAMINER 


Sales Master of Its Market 


Represented Nationally by Hearst Advertising Service 


New York « Chicago ¢« Pittsburgh « Baltimore « Boston 
Philadelphia « Detroit « Ft. Lauderdale, Fia. 
San Francisco ¢« Seattle « Los Angeles 


Here Are Latest ~~ - cn 


Retail Sales .. .$189,530,000 $197,731,000 $8,201,000 
Food Sales.... 41,554,000 43,931,000 2,377,000 
Drug Sales.... 6,224,000 6,275,000 51,000 


Effective 
ABOUT 


Buying Income. 222,537,000 235,898,000 13,361,000 


Per Family 
Effective 


Pasadena, California [RReieeeErS 6341546 


Figures From Sales Management - 1949 Survey of Buying Power. 


. 
' 


PASADENA 


Home of the 
world famous 
ROSE BOWL. 


DAILY & SUNDAY OT AR-NEWS 


Represented Nationally by CRESMER & WOODWARD, Inc. 
NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 


. : 7 ; The “SM” symbols mark original, exclu- 
Cc AL l FO R NI A Prices (Continued) n a ee - - = sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES j — ; eee SALES j_—__ : oan “a-° "3 a whe 
| | | 
FOUR STORE GROUPS | |__FAne 
CITIES | } (in thousands of dollars) CyD Net | | | Gross | Qual- 
Total Families} Dollars pene << Dollars Income) % | % of | ity of 
(in | & (in (in % Furn.- (in % Per | Per | Vol- | of | U.S.A.) Mar- 
thou- | of | thou- thou- of General | House- | Volume thou- of | Cap- | Fam-| ume | Labor Poten- | ket 
sands) | U.S.A.| sands) | sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
————— —|——| —_—— [i SUE | 
Los Angeles. ... 67] 3,856.0 2.6323) 1,254.5] 4 836 ,534)3.7045 1,220 ,344) 521,257) 153 ,046| 336,001).......... 6 ,539 ,776|3.4620| 1,696) 5,213) A 3.1 | 3.3688) 128 
ALos Angeles....] 1,958.9/1.3370) 688.3 2,917,726/2.2348) 694 ,376) 385,730) 93,205) 221,805 A 3,853 ,156|/2.0398| 1,967) 5,598)......].....- 1.9577) 146 
Long Beach... 267.1) “1824 93.9} 424,397) .3251| 104,949) 45,350] 13,162; 24,351 E 534,200) .2828| 2,000) 5,689|......]...... -2754) 151 
Glendale. . 103.7) .0707 32.6 168,794) .1292 46,374) 16,679) 4,744) 9,533 F 201,385; .1066) 1,942) 6,177|......].....- -1062) 150 
_ Pasadena 105.5! .0721! 37.2 197.7311 .1515! 43,931) «19, 287] 6,275 16,5541 F 235,898! .1249! 2,236) 6,341......|....-. .1223} 170 
A See end of state ‘‘Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 
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SIX “GOLDEN OPPORTUNITIES” FOR EFFECTIVE PRODUCT 
PROMOTION IN THESE LOS ANGELES COUNTY “KEY’ MARKETS 


Golden Horseshoe Markets * 


Alhambra Post-Advocate Glendale News-Press San Pedro News-Pilot 
Culver City Star-News Redondo South Bay Breeze Monrovia News-Post 


“ALL BUSINESS IS LOCAL”— National Advertising Campaigns plus strong Retail “Tie-ups,” Sales- 
men’s Route Lists and tailor-made Merchandising Service will secure good distribution AND profit- 
able Sales in these “key” Southern California cities. 


Represented Nationally by WEST-HOLLIDAY CO., Inc. 


ed 
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BILLIONS 


IN A CAPSULE 


wt 
THE West's LARGEST © 


Here’s concentration of billions. In down to earth 
figures, for every $1000 in retail sales in California’s 
58 counties, $412 is spent in one single county—and it’s 
Los Angeles County. For every $1000 of net buying income, 
$423 is in Los Angeles County. 


Yes, Los Angeles County is the capsule which contains 
more than 40 per cent of California’s entire population, 
income and retail sales. It is the county which became 
the nation’s SECOND greatest retail market in 1947, and 
its 1948 retail sales of $4,836,534,000* are $214,000,000 
above the previous year. 


In this single county market of billions, the 
Herald-Express reaches more families than any other daily 
newspaper—it’s the top spot medium for every Los Angeles 
advertising schedule. «copyright, 1949, Sales Management Survey of Buying Power 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC. 


If 


it's buying power you seek — 


--reaches the top-buying 
families in the 
Pacific Coast market 


@® SUNSET families enjoy incomes well above the average 


@ They are the preferred charge account customers of 
Western department stores 


@® Four out of five own their homes 
@ Each 100 SUNSET families own 132 automobiles, 270 radios 


@ They are the outstanding prospects for any product 
which may be used to better their Western Living 


THE MAGAZINE OF WESTERN LIVING 
Circulation More Than 450,000 
Lane Publishing Co., 576 Sacramento St., San Francisco 
Offices also in Los Angeles, New York, Chicago, Detroit, Boston, Atlanta 


CALIFORNIA— (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES — =< 
FOUR STORE GROUPS = 
CITIES (in thousands of dollars) 67D Net Gross Qual- 
Total Families} Dollars Dollars Income! % % of | ity of 
(in | % | (in (in % Furn.- (in % | Per | Per | Vol- | of |U.S.A.| Mar 
thou- | of | thou- thou- of General House- | Volume thou- of Cap- | Fam- | ume | Labor} Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial | Index 
Santa Monica... . 73.1) .0499 25.7] 115,744) .0886 28 ,068 8,341; 4,438) 6,445].......... 122,589) .0649) 1,677) 4,770)......]...... -0690| 138 
Burbank........ 75.5) .0515 22.3 55,895) .0429 12,204 1,564, 1,225) 2,163 H 86,221) .0456/ 1,142) 3,866)......]...... -0460| 89 
Alhambra....... 47.5) .0824 15.0 67,566) .0517 21,072 4,691; 2,449) 4,714 H 62,985| .0333) 1,326) 4,199)......]...... 0386) 119 
South Gate...... 49.9) .0341 14.1 28,936) .0222 14,644 . 765 561 H 60,379] .0320] 1,270) 4,282)......]...... .0295) 87 
Inglewood....... 45.0) .0307 13.8 62,357! .0477 15,538 3,648; 2,449) 2,374 H 72,900} .0386) 1,620) 5,283)......]...... 0398) 130 
Belvedere... .... 45.3) .0309 10.3 24,499) .0188 9,764 1,564 458 417 H 41,541; .0220) 917) 4,033)......]...... 0228) 74 
Beverly Hills. 30.0) .0205 9.2] 120,568) .0924 26,848 1,564) 4,745) 8,023 H 96,332| .0510| 3,211|10,471|......]...... .0573| 280 
Huntington Park 30.2) .0206 10.5 70,122) .0537 13 ,423 10,425) 2,295 407 H 58,860) .0311) 1,949) 5,606)......|...... .0358| 174 
Pomona......... 32.5} .0222 10.1 50,445) .0386 12,203 4,170} 1,530) 3,923 G 56,453| .0299) 1,737) 5,589)......]...... 0310} 140 
Compton........ 39.5| 0270} 11.3] 39,933] .0306 9,764 1,042} 1,225) 1,645) H 51,469| .0273| 1,303] 4,555)......]...... .0282| 104 
Whittier. . 22.0) .0150 v3 33,759) .0258 9,763 2,607; 1,225) 2,695 H 36,102} .0191) 1,641) 5,014)......)...... .0203} 135 
Monrovia. ...... 20.2) .0138 6.6 19,291; .0148 6,101 1,564 612; 1,093 H 35,471) .0188) 1,756) 5,374)......)...... 0166) 120 
Redondo Beach 23.2) .0158 7.3 17,989) .0138 3,661 521 459 935 H 31,042) .0164| 1,338) 4,252)......]...... 0155| 98 
Culver City...... 17.5| .0119 a7 23,293) .0178 3,662 522 612 307) *~«#H 23,153] .0123| 1,323] 4,062|......|...... 0139] 117 
San Fernando 13.0} .0089 3.6 24,114) .0185 6,101 1,564 765 648 F 17,589] .0093| 1,353) 4,886)......]...... 0120} 135 
El Monte........ 7.6) .0052 2.3 14,468) .O0111 4,881 522 459 _ re 9,926) .0052| 1,306) 4,316)......|...... 0070} 135 
or 32.4) .0221 8.7 28 ,826| .0221 10 ,504 2,230 506 a 37,130; .0197) 1,146) 4,268) A 50.9 0209) 95 
Sn ecenense 11.0} .0075 3.0) 17,757| .0136 5,767 a ° . H 14,157| .0075| 1,287) 4,719)......|.....- 0093) -124 
=e 107 80.4) .0549 26.1 68 611) .0526 26 ,803 6,266) 1,799) 1,951].......... 116 ,419| .0616| 1,448) 4,460) B 6.7 .0576| 105 
San Rafael... ... 16.0} .0109 5.0 34,101) .0261 9,837 4,786 742; 1,485 H 26,832) .0142| 1,677) 5,366)......|...... 0171) 157 
Mariposa... .... 6.2) .0043 2.4 4,910) .0038 1,119 283 ° a 6,274 .0033| 1,012) 2,614) F 14.3 .0036| 84 
Mendocine........ 40.1| .0273| 13.5]  33.311| .0255, 9,925) 4,669 i Tae 34,506; .0183| 860| 2,556) B | 24.6) .0223| 82 
Merced. ...... .. 59.9) .0409 17.1 63 583; .0487 18 ,012 § 632) 1,364) 2,016].......... 81,045) .0429) 1,353) 4,739) A 48.3 .0442) 108 
Mereed........ 16.4| .0112 5.2] 35,861] .0275 8,790 4,668 733| 2,362) 4H 23,354| .0124| 1,424] 4,491|......|...... .0167| 149 
Modes. ... =... 10.5) .0072 3.3 13 ,819| .0106 3 ,050 670 223 Se 17 ,253} .0091| 1,643| 5,228) D 34.9 .0092| 128 
ss sodaceh dus 1.6! .0011 511,382 0011 558 180! * _, SANBESE 3,137! .0017/ 1,961! 6,274 G | 15.6! 0014! 127 
*Withheld to avoid disclosure, © SM, 1949. Before using these figures, see explanation page 19. 
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900,000 COPIES— TWICE WEEKLY 


Biggest Home-Delivered Circulation in 
America’s Third Largest Market 


For 27 years the buying bible of the women 
of Los Angeles has been the Down Town Shopping 
News. With new owners, this fine advertising me- 
dium has become the Los Angeles Independent. 

Under two-year contracts for every issue are the 
DOWN TOWN leading department stores whose advertisements 


have always made the Shopping News the show- 


case of Los Angeles retail advertising. 
SHOPPI NG N EWS In addition this newspaper now offers all adver- 
tisers three unique advantages: 


1) PRIME CIRCULATION With 500,000 copies 


distributed by our own boys twice weekly, the 
Independent has the biggest home-delivered cir- 
culation in Los Angeles. Through constant market 

research controls, this circulation blankets good 
LOS ANGELES buying areas, avoids slums, insures minimum 


waste of your sales messages. 


IN p EPEN p ENT 2) SPLIT-RUN EDITIONS Tailored to fit the 

sprawling, decentralized character of the city, the 
Independent is published in 10 Zone Editions. 
Each Edition (such as Hollywood, Pasadena, West- 
wood) has its own editorial and advertising content 
—a unique journalistic service to advertisers. You 


can now focus your sales messages on any or all 
sections of Greater Los Angeles. 


3) MARKET COVERAGE For those who want 


to cover the entire market, the Independent pro- 
vides the only one-paper buy which gives thorough 
home coverage in the principal buying areas of 
America’s second largest retail market. 


is now the 


LOS ANGELES Imdependvent PUBLISHING CO. 


FORMERLY DOWN TOWN SHOPPING NEWS 
417 SOUTH HILL STREET, LOS ANGELES 13 + 406 SUTTER STREET, SAN FRANCISCO 8 


Representatives: JAMES A. COVENEY CO., 501 Fifth Avenue, New York 17 
39 South State Street, Chicago 3 * 515 Olive Street, St. Louis 1 + 11 Church Street, Hudson, Massachusetts 
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ORANG 


. jvicy because it ranks 
as the richest “per-capita” 
County and is served by one e 
of Southern California’s best Santa ‘A R 9 { 

producing newspapers. nn 2 1S er 


Southern California’s Most Consistent Newspaper 


cy marvel 


IN SOUTHERN CALIFORNIA 


REPRESENTED NATIONALLY BY WEST HOLLIDAY CO. INC., IN THE WEST 
AND THE JOHN W. CULLEN CO. IN THE EAST 


' cf are 4) ¥ ; ; er 5 ae The “SM” symbols mark original, exclu- 

CALIF OR N | A — (Continued) — sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

ESTIMATES YD SALE ADVERTISING 

P 1/1/49 ESTIMATES one GYD ESTIMATES CONTROLS 

COUNTIES a ~ ~ | gearm | || 

FOUR STORE GROUPS a. 
CITIES (in thousands of dollars) Net Gross 

Total Families Dollars Income} % | % of | ity of 

(n | % | OG (in % (in % | Per | Per | Vole | of |U.S.A.| Mar- 

thou- of thou- of General Fam- | ume |Labor| Poten- | ket 

sands) |U.S.A.| sands) | sands) |U.S.A.| Food Mdse. | Drug sands) |U.S.A.| ita | ily | Code| Force} tial | Index 

Monterey......... 117.8) .0804) 35.8] 120,603) .0924) 35,592; 10,001) 3,313 170 ,705| .0904| 1,449) 4,768) A | 29.9 0890! 111 
Salinas.......... 14.7| .0100 4.4] 49,684) .0380 9,183 4,239} 1,391 30,802) .0163| 2,095| 7,000]......|...... 0216) 216 
Monterey....... 14.4) .0099 4.6] 26,532) .0204 7,297 3,105 819 21,758| .0115| 1,511] 4,730|......]...... 0139) 140 
MT vcipeeeas 48.5) .0331 16.5} 43,053) .0330} 13,729 3,938} 1,062 48 549) .0257| 1,001) 2,942) B | 21.1 0294; 89 
| RE ee 14.5) .0099 4.9] 31,686) .0242 9,020 3,674 876 23,896] .0127) 1,648) 4,877|......}...... 0156] 158 
Nevada.......... 23.9) .0163 7.8] 21,389) .0164 7,702 1,791 475 19,359] .0102} 810) 2,482) F 7.9} .0133) 82 
Grass Valley..... 7.0} .0048 2.21 15,314) 0118 3,751 1,562 262 7,322| .0038| 1,046) 3,328]......]...... .0064| 133 
Orange.......... 67} 171.8) .1172| 54.2] 199,709| .1530| 58,721 15,031; 5,846 204 ,685| .1084| 1,191| 3,776) A | 20.6] 1235) 105 
Santa Ana....... 45.5) .0311 14.8] 73,604) .0564) 16,735 7,741| 2,532 67,932] .0360] 1,493] 4,590)......|...... .0411| 132 
Anabeim........ 14.5) .0099 4.5] 18,772] .0144 5,344 1,879 391 15,863} .0084| 1,094] 3,525|.....:|...... -0105| 106 
Fullerton........ 13.2) .0090 4.0] 16,377) .0125 4,874 782 352 19,787| .0105| 1,499] 4,947|......]....-. 0108} * 120 
Placer............ 36.0) .0246} 11.3] 37,640) .0288| 11,879 3 ,535 861 44 ,280| .0234| 1,230) 3,919] B | 20.1 .0253| 103 
Auburn......... 5.0} .0034 1.8] 13,927) .0107 3,604 2,502 294 6,565| .0034| 1,313] 3,647|......|...... -0056| 165 

Plumas........... 15.9) .0108 5.51 15,201! .0116 4 ,262 1,156! 511 15 ,685| .0083) 986! 2,852! F 6.3 | .0096) 91 

*Withheld to avoid disclosure. 


© SM, 1949. Before using these figures, see explanation page 19. 


Looking For Something? The Table of Contents is on Pages 1, 3 and 5. 
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The ball, in this case, is the Monterey Peninsula, golf capital of the 
world and home of Bing Crosby’s annual pro-amateur tournament. 
Advertisers can “blast some long ones down the middle” in this 
rich territory. More than 44,000 readers in the Monterey Peninsula’s 
sister communities of Monterey, Carmel, Pacific Grove, Del Monte, 
Pebble Beach and East Monterey are served by the only daily pub- 
lished in this fertile field...... 


THE MONTEREY PENINSULA HERALD 


Monterey, California 
National Representatives: West-Holliday Co., Inc. 
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... like California's Billion Dollar Valley 
of the Bees without MODESTO 


Don’t be fooled by Modesto’s size. Because the real Modesto 
market is all of Stanislaus County. So take a good look at 
Stanislaus County: One of the nation’s wealthiest farm 
counties . . . 130,000 of the Valley's most prosperous peo- 
ple. People who earn 164 Million in buying power... 
spend 131 Million on annual retail sales . . . and do most 
of their buying in Modesto.* 


But bear one fact in mind. Outside newspapers just don’t 
get around this inland market. Modestans prefer their own 
local paper — The Modesto Bee. With that paper — and 
only that paper — do you adequately cover Modesto and its 
rich trading area. 


*Sales Management's 1949 Copyrighted Survey 
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nea a THE SACRAMENTO BEE 
National Representatives . . . O'Mara & Ormsbee, Inc. THE MODESTO BEE 
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New York * Los Angeles * Detroit * Chicago °* San Francisco THE FRESNO BEE 
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Sacramento ranks 66th nationally in 
total net effective buying income - 30th 
in per family income - 12th in per cap- 
ita income - as shown in Sales Manage- 
ment’s 1949 Survey of Buying Power. 


KCRA blankets this fast-growing cen- 
tral California market with intense, 
low-rate coverage, making KCRA-NBC 
your best Sacramento buy. 


Slee ad ale ellie eee 
; coniiga 


Representatives 
WEED & COMPANY 


Pacific Coast: 
W. S. GRANT CO., Inc. 


Dial 1320 


96.1 Megacycles 
Channel 241 


G AREA 


(California’s Capital City) and ITS TRADIN 


" ‘ we 


4 The “‘SM’’ symbols mark original, exclu- 
CALIFORNIA— (Continued) sive estimates by SALES MANAGEMENT 
PULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES — 7 
FOUR STORE GROUPS Fan _ 
CITIES (in thousands of dollars) 6D Net Gross Qual- 
Families} Dollars Dollars Income| % | % of | ity of 
% (in (in Q Furn.- (in % Per | Per | Vol- of | U.S.A.) Mar- 
of thou- thou- of General House-| Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
U.S.A.| sands) | sands) /|U.S.A.| Food Mdse. Drug | Radio Code sands) | U.S.A.) ita ily | Code | Force} tial Index 
Riverside... .. -1024 47.1 161 ,423| .1236 47 ,615 15,218; 4,640) 7,472].......... 172 ,835| .0915| 1,153) 3,670) A 25.2 . 1033) 101 
@ Riverside...... -0| .0348 16. 66,668) .0511 17,237 11,049} 2,088) 56,47 G 76,143} .0404| 1,493) 4,759)......]...... .0425) 122 
Sacramento..... .1750 80. 308 ,755| .2364 79 ,616 36,604) 8,691) 18,954].......... 391 ,266| .2071| 1,526) 4,842) A 11.7 .2095) 120 
ASacramento... -0874|* 41.6] 261,823) .2005) 64,170 36,164 8,248) 18,179] E 255,661) .1353| 1,997] 6,146]......|...... 1453) 166 
San Benito........ -1| .0096 4.1 16 ,582! .0127 4 ,699 605 352 _ a 25,095! .0133! 1,780| 6,121) B 50.8 .0124| 129 
@ See end of state ‘New Metropolitan County Areas.” A See end of state ‘‘Metropolitan County Areas.”’ Before using these figures, see aa, £3 


ey )—— WESTERN FAMILY ou wees 
“> 40% better\than national average per unit of population! 


/ 

Ps In its 49 Survey of Buying Power, SALES MANAGEMENT notes that WESTERN F ‘AMILY’S 
market in the 11 Southern Counties of California* and the 20 counties of Washington Statet 
serves 4.91% of the nation’s population while accounting for 6.86% of the total U. S. food sales. 


*Paid circulation: 385,307 
tPaid circulation: 71,919 


WESTERN FAMILY, the magazine that “Goes Home With The Homemaker,” is distributed through retail food 
stores served by these co-operative buying organizations: Certified Grocers of California, Ltd., Spartan Grocers, Inc., 
Associated Grocers Co-Op. 


ADVERTISING OFFICES: 1300 N. Wilton Pl. Hollywood 28; 551 Fifth Avenue, New York 17; 333 North Michigan 
Avenue, Chicago 1; Suite 2, Penthouse, Mills Building, San Francisco 4; 1916 Occidental Avenue, Seattle 4. 
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-. like California’s Billion Dollar Valley 
of the Bees without SACRAMENTO 


The nation’s top test market . . . shopping center for a 19- 
county trading area— that’s Sacramento, the city. 

In this whole 19-county area tributary to Sacramento live 
nearly 700,000 people—45% more than in 1940. To- 
gether, they're now “worth” nearly a billion in net Effective 
Buying Income. For food, they currently spend more than 200 
Million annually .. . for all retail purchases, 729 Million.* 

How many newspapers do you need to reach these prosper- 
ous people? One single paper does a better job than almost 
any combination you could buy. That's The Sacramento Bee. 


*Sales Management’s 1949 Copyrighted Survey 
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hk THE SACRAMENTO BEE 
National Representatives . . . O'Mara & Ormsbee, Inc. THE MODESTO BEE 


New York * Los Angeles * Detroit * Chicago °* San Francisco THE FRESNO BEE 
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Open your West Coast campaign in SJAUN DiizGo 


THE MARKET Union, Tribune-Sun Market Coverage 


=, Total Jo ‘City Zone % 
People ‘Families = Morn. & Eve. ... . 141,256 73.2 121,322 76.22 

San Diego Metro. area*. . . 495,000 . . . 159,164 Sunday ....... 115,328 59.9 98,094 61.63 

San Diego County ...... 600,000 . . . 192,926 Sunday & Eve. ... 195,813 101.5 168,221 105.69 

* includes La Mesa, Lemon Grove, La Jolla, Coronado, National City, Chula Vista, rae 48 val 

all within 15 mile radius of downtown San Diego. C. of C. figures - February 1949. 


JUST ONE ORDER AND ONE PLATE “COVERS” SAN DIEGO 


REPRESENTED NATIONALLY BY 
@ WEST-HOLLIDAY CO., Inc. NEW YORK + CHICAGO DENVER + SEATTLE » PORTLAND © SAN FRANCISCO + LOS ANGELES @ 
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sive estimates by SALES MANAGEMENT. 


Ag ola RETAIL SALES—1948 1 EFFECTIVE BUYING INCOME—1948 a 
1/1/49 GYD ESTIMATES onan CLD ESTIMATES CONTROLS 
COUNTIES ‘ ) ae) Renee: Sn ; ae Pe ae 
, 4 4 FOUR STORE GROUPS | | | a 
CITIES } (in thousands of dollars) xD Net | Gross Qual- 
Total | _ | Families Dollars | ' A Se a Dollars } \Income| % % of 7 
1 2 | ee) ee |e | General | House- | Vot au | a | Ge leee| oe eee ee 
u- | jeneral jouse- ume ou- am- | ume en- 
| sands) U.S.A, sands) sands) USA, Food | Mdse. | Drug | Radio Code sands) | U.S.A. ita ily | Code | Force] tial Index 
=: 7 “gegen! apie 2 eer ene Peet ig gee: ae 
San Bernardino . 173 266.2) +1817) 83.9 248 ,196| “1901 78,196 26,521; 6,550; 12,627].......... 275 ,517| .1459 1,035) 3,284 A 18.8 -1663|} 92 
@San Bernardino 72.5) .0495 22.8 108,462; .0831 29,166 19,361 2,804 8,372 G 93,743) .0496) 1,293) Oe th alate 0c -0596| 120 
@Ontario....... 23.0) .0157; 7.0) += :28, 543) .0218| 11, 184| 2,492; 812) 1,575) H 26,634! .0141| 1,158 3,808 TE 0167} 106 
Redlands. . . 7 19.5) -0133) 6. 23,578) .0181) 9,227) 2,228| 694 1,377 F ase .0113 1,094| ee oan .0137) 108 
| } | ° | 
| | | | | 
San Diego......106] 553.6) .3779| 187.2] 515,657) .3949| 150,239 62,081; 14,880) 30,257).......... 633 ,318| .3353| 1,144, 3,383) A | 8.0 .3617| 9% 
At8an Diego.... 350.0) .2389 123. 396 ,026 -3033) 112,530) 55,439) 11,101} 27,152 E 474,600) .2512 1,356! 3,850)...... eeu . 2644) 111 
San Francisco. . .107 794.0) -5420| 279.2] 1,277 ,860| .9787) 270 ,446| 154 969; 31,301) 95,932].......... 1,776 ,972| -9406 2 238 6,365, F 0.4 8723) 161 
ASan Francisco. 794.0) -5420) 279.2] 1,277,860) .9787| 270,446; 154,969) 31,301) 95,932}- A 1,776,972) -9406; 2,238) 6,365)...... ane .8723) 161 
San Joaquin....120} 205.8) .1405) 67.0} 227,485) .1742| 60 ,497 22,157; 4,121) 11 snl AES 295 940) .1567 1 438] 4 Al) A | 36.6 1587) 113 
AStockton...... 73 .5| -0502| 22.3 139 ,676 1070 37,447 17,304 2,979) 10,313 E 126,861} .0672 1,726) 5,689).... fH .0757| 151 
EE 15.0) -0102) 4.5 — eeeed 9,559 2,348 577 969 H 22,575) .0119) — 5,017 CaF eer 0140) 137 
| | | 
San Luis Obispo. .. 60.6; .0414) 19.9 52 ,990| .0406) 16 ,556 eee Oe 67 ,569| .0358| 1,115) 3,395) A | 32.9 -0384| 93 
San Luis Obispo. . 14.0 0095 4.4 27,025) .0207 7,169 3,970 617 425 H 23,590) .0125) 1,685) 5,361|...... jroseee -0144) 152 
San Mateo..... 107 198.0| - 1352! 60.0} 188,836) .1446 65 ,406 11,396; 4,228) 8 ,401].......... 286 ,306| .1515) 1,446) 4,772; B 6.6 1462) 108 
San Mateo...... 35.0) .0239 10.3 36,256 0277) 14,324 4,045 790} 3,181 H 67,830) .0359| 1,938) 6,585)......)...... .0310} 130 
Redwood City. . . 22.5 -0153| 6. 31,159) .0239) 9,811 3,761 664 9 H 32,940) .0174| 1,464) 4,991|......|...... 0189; 124 
_ Burlingame hanivadedd 19.4| .0133) 5.7 51,174) -0392) 16,940 2,530 1,408! 2,03 H 39,207! .0208| 2,021) 6,878)......]...... .0248! 186 
@ See end of state “New Metropolitan County Areas.” © SM, 1949. See end of state ‘‘Metropolitan County Areas.” 
+ Population estimate does not include about 46,000 service @ See end of state ‘Multiple Cities.’’ Before using these figures, see explanation page 19. 


personnel, including their families, on duty in the area. 
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| SAN FRANCISCO HAS FOUR 


GOOD DAILY NEWSPAPERS 


THE SAN FRANCISCO CALL-BULLETIN 


BOT Retail Advertisers prefer The San Francisco 
Call-Bulletin. For the past ten years The Call-Bulletin has 
topped the four San Francisco dailies in total retail linage. 


San Francisco's Crystal Palace 
Market brings together 62 inde- 
pendent merchants under one roof. 
"Since | have become manager we 
have used the advertising columns 
| of The Call-Bulletin consistently 
- ... and with consistently good re- 
, sults,” says the Crystal Palace 
Market's Sidney A. Haag. 


OTHERS who prefer The Call-Bulletin: 
GENERAL ADVERTISERS 


The Call-Bulletin is first among the dailies in General linage. 


DEPARTMENT STORE ADVERTISERS 


The Call-Bulletin again is first in this important classification. 


ALL DISPLAY ADVERTISERS 


The Call-Bulletin leads the dailies in Total Display linage. 


SAN FRANCISCANS 


The Call-Bulletin leads all the dailies in city circulation. 


MOLONEY, REGAN & SCHMITT 


Naturally! They're our national Reps. Call.’em for more data. 


SANTA BARBARA, CALIFORNIA 


5 
POPULATION] FAMILIES | Sales coop | Gwe | oe: | pean ECONOMIC FACTORS 
0746 ‘A. Santa Barbara, one of the 25,000 to 50,000 pop. 
7 markets, has higher retail sales than half of 
_ the cities in the 50,000 to 100,000 pop. group, 
Pn, | 0587 Retail Sales for 1948—$70,965,000. 
0544 
FF ca Barbara's high rank \ SANTA BARBARA KTMS 
as per cent o A. in 
A. buying paver according to \o NEWS PRESS SANTA BARBARA 
ates es Management - 
figures. . K Cc °) Y 
O86 Fre QUALITY INDEXES (U.S. EQUALS 100! “he Representatives SANTA MARIA 
“Q280 120 19% 229 210 266 147 CRESMER AND Representatives 
—— = tor. | tase | UNE w WOODWARD PAUL H RAYMER 


ONE OF THE NATION’S SUPERIOR MARKETS 


° The “SM” symbols mark original, exclu- 
CALIFORNIA— (Continued) sive estimates by SALES MANAGEMENT. 
RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 

PEST INMATES SM SALE yD ADVERTISING 

SH 1/1/49 ESTIMATES eane ESTIMATES CONTROLS 

COUNTIES 
FOUR STORE GROUPS = 
CITIES (in thousands of dollars) Net Gross 
Total Famili Dollars Dollars Income} % % of | ity of 
(in % (in (in % (in % Per | Per | Vol- | of | U.S.A. 

thou- General thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.| sands) | sands) (U.S.A) Food Mdse. Drug sands) /|U.S.A.| ita ily | Code | Force] tial | Index 

Santa Barbara. .... 86.4) .0589 27.3] 115,767| .0887 30 ,860 7,153; 3,341 131 501) .0697) 1,522) 4,817) A | 20.8 0732) 124 

Santa Barbara 41.0) .0280 14 70,965) .0544 20,121 5,250) 2,174 72,816) .0386) 1,776) 5,201)......)...... 0412) 147 

Santa Maria..... 12.5| .0086 3.5 22,806) .0174 5,555 1,716 555 22,313) .0118| 1,785) 6,375)......)...... 0128) 149 


133,020) .0704| 1,478) 4,540)......)...... 0954) 155 

Palo Alto........ 23.5) .0160 7.4] 48,191) .0369) 10,442 4,164) 1,897 42,982) .0227| 1,829) 5,808)......)...... 0256) 160 
Santa Cruz........ 66.1) .0451) 23.3) 71,574) .0548) 20,727 7,568; 2,062 77 ,866| .0412| 1,178) 3,342) B | 22.6 0461) 102 
Santa Crus...... 23.6) .0161 9 36,359) .0279 10,033 . 1,187 32,612) .0173) 1,382) 3,624)......)...... 0202) 125 
Watsonville...... 13.0} .0089 4.1] 25,266) .0193 6,197 3,822 730 16,250) .0086) 1,250) 3,963)......|...... 0119} 134 
SMABA . 5 one ore ore os 35.0) .0239) 11.4) 37,715) .0289 9 B52 3,828 851 41,930) .0222| 1,198) 3,678} E | 12.5 0246) 103 
Redding... 10.2) .0070 3.2] 28,965) .0222 6,581 3,570 766 12,801) .0068) 1,255) 4,000)......)...... 0115) 164 
GNETT. . «20 ore os ons os 3.0) .0020 1.2 1,383) .0011 77 od Ee 3,137) .0016) 1,046) 2,614) G 8.5] .0015) 75 
Siskiyou........... 31.7) .0217 9.9} 37,311) .0286 9 ,302 2,429 960 47 ,053| .0249) 1,484) 4,753) B | 17.0] .0254) 117 
Solano......... 107} += 120.5) .0822) 37.9) | 95,998) .0735| 37,266 7,220) 1,673 132,309) .0700| 1,098) 3,491) A | 18.4} .0735) 89 
Vallejo 42.0) .0287 13.7 55,487) .0425 22,844 6,448 997 61,404) .0325) 1,462) 4,482)......)...... -0347) 121 
Sonoma. ... . 89.0) .0607; 30.2) 103,102) .0790) 29,201 8,988; 2,881 110,303) .0584) 1,239) 3,652) A | 34.9 0650) 107 
Santa Rosa...... 17.8) .0122 6 37,838) .0290 9,841 6,103) 1,259 26,006) .0138) 1,461) 4,334)......|...... 0180) 148 
Petaluma........ 10.5} .0071 3 30,106) .0230 5,898 1,608 689 13,472) .0071| 1,283] 3,742)......|...... 0119) 168 
Stanisiaus......... 130.7) .0893) 37.1} 131,278) .1008) 37,849} 15,463) 3,027 163 898) .0868) 1,254) 4,418} A | 38.1 0914) 102 
Modesto........ 22.0) .0150 6.9 75,091) .0576 19 ,907 11,613) 1,813 35,442) .0187) 1,611) 5,137)......)...... -0296} 197 
Turlock......... 7.0) .0048 2.2 19,429) .0148 5,639 2,273 405 12,184) .0065) 1,741) 5,538)......]...... -0087| 181 
Mr snkecevecees 27.7| .0189 8.4 17,964) .0138 6 ,845 554 168 45,486) .0241| 1,642) 5,415) A | 49.7 -0200| 106 
eee 18.0) .0123| = =5.7] 18,730) .0143 5,226 2 ,069 364 20 ,391/ .0108) 1,133| 3,577; B | 40.9] .0122) 98 
A See end of state ‘Metropolitan County Areas.” © SM, 1949. Before using these figures, see explanation page 19. 


*Withheld to avoid disclosure. 
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STUDY THE STATISTICS . . 


‘ for California’s Sonoma, Sasteiiee and Lake Counties. You’ll agree that here’s a rich and 
growing market—a $148,231, 000* market for YOUR products. 


And here’s how the Santa Rosa Newspapers blanket this market: 

® 98% HOME COVERAGE OF THE SANTA ROSA CITY ZONE with Retail Sales of $37,838,000* 
© 70% HOME COVERAGE OF SONOMA COUNTY One of the nation’s richest farm counties. 

¢ A RAPIDLY GROWING CIRCULATION IN MENDOCINO AND LAKE COUNTIES 


THE SANTA ROSA MARKET 


. is covered intensively and economically ONLY through the SANTA ROSA NEWSPAPERS! 


THE PREsGgagiffDEMOCRAT THE EVENING PRESS 


$2nd Year of Continuous Publication and Santa Rosa Republican . 
(Mornings, except Monday) (Evenings, except Saturday) 
WEST-HOLLIDAY, CO., INC., National Advertising Representatives 
*1949 Sales Management Survey of Buying Power 
a nee 
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Food for Chought 
about food 


San Franciscans in higher income brackets spend more than 
twice as much money on food as those in the lower brackets, 
according to a recent survey conducted by the Bureau of Home 


Nutrition and Home Economics of the Department of Agriculture. 


The survey reports: 


The weekly food outlay for those in the under $2000 group 
is $17.41. Families in the over $6000 group spend $44.57 
per week for food. 


Families in the $2000-$3000 wage bracket buy 9.7 pounds 
of meat a week; those in the $6000 bracket buy 17.4 
pounds. Those in the higher bracket buy nearly twice as 
much fresh fruit and more than three times as much frozen 
fruits and vegetables. 


People in the higher brackets use 50 per cent more pre- 
pared or partially prepared dishes and soups than do 
people in the lower brackets. 


The one medium which most effectively reaches these middle and 
upper income bracket housewives is The San Francisco Chronicle. 
A 1948 National Analysts’ survey disclosed that San Francisco area 
housewives prefer The Chronicle over any other San Francisco 
newspaper. Do as San Francisco department stores and women’s 


apparel shops do: 


Major in The Chronicle to reach the preferred customers 


who buy more merchandise. 


Ask a Sawyer, Ferguson, Walker man for further details NOW! 


San Francisco Chronicle 


SAWYER, FERGUSON, WALKER CO., National Representatives ... New York, Chicago, Detroit, Atlanta, San Francisco, Los Angeles 
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The ‘‘SM”’ symbols mark original, exclu. 
__Sive estimates by SALES MANAGEMENT, 


ares RETAIL SALES—1948 a EFFECTIVE BUYING INCOME—1948 pm 
RTISING 
BYP 1/1/49 BY) ESTIMATES pane BYP ESTIMATES CONTROLS 
COUNTIES : 7 . ar Rm Tee el) te eo — ae) 

omen | | Seem eeaee we —% , 
} in thousa: jars, 6 ross ual- 
Total Families} Dollars | ea Ss Dollars Income! % | % of | ity of 
(in % (in (in | % | | Furn.- (in % | Per | Per | Vole | of | U.S.A.) Mar. 
thou- | of | thou- thou- | of | General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.. Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force tial | Index 

, ae 5.0} .0034 ap 4,145) -0032 1 ,369 ee ° 4,703) .0025, 941) 2,613, G | 21.8 -0029, 85 
MENT: ticscccous 162.1| .1106 44.6) 134,889; .1033, 46,818 14,404) 2,641) 6,953].......... 184 470) .0976| 1,138) 4,136, A 44.4 -1019) 92 
sb eceswexa 11.5} .0079 3.6 31,834) .0244 9,504 4,263 7i1 2,011 H 16,123) .0085| 1,402) 4,479]......'...... -0132| 167 
ee 12.0} .0082 3.4 25,899) .0199 6,462 4,322 573 1,076 H 15,192} .0081| 1,266) 4,468)......]...... -O117| 143 
Porterville....... 8.5| .0058 2.7 24,145) .0184 6,133 3,745 573 966 H 10,064) .0053) 1,184) 3,727)......]...... -0093) 160 
Tuolumne......... 11.3] -0077 4.0 13,201) .0101 4 ,076 1,543 386 icidnatess 14 958) .0079| 1,324) 3,740) E 9.8 -0085) 110 
Ventura... 95.9) .0654 28.2 93 ,166| .0714 29 ,825 7,A70| 2,455) 3,968].......... 119 ,971| .0636) 1,251) 4,254) A 30.4 -0663) 101 
Ventura. . 22 5 0154) 7.0 39,130} .0300 12,675 4,243) 1,011) 1,593 H 40,163] .0213| 1,785) 5,738)......|...... 0227) 147 
Oxnard 24.5) .0167 7.0 20,218) .0155 6,622 2,204 383 940 H 27,955) .0148) 1,141] 3,994)......)...... -0154) 92 
Yolo.... 37.6, .0257) 11.6 36 ,580| .0280) 11 ,472 2,659) 1,231 ERE 57 ,641| .0305| 1,533) 4,969) A 43.3 -0288) 112 
Woodland....... 9.0 " 2.8 20,777| .0159 5,759 2,457 712 ° H 17,955) .0095) 1,995) 6,413)......]...... -0107) 175 
en 26.7, .0183 36 ,886| .0283 10 ,243 3 ,665 oa SR a 40 511) .0214) 1,517) 4,823) C 20.8 0229) 125 
Marysville 10.0 - 0068) 3.1 33,160) .0254 8,696 ° =) 14,811} .0078| 1,481) 4,778)......]...... -0129) 190 
Total Above Cities. . 6 ,197.8/4.2307, 2,081.1 edetetetes dented 2 439 ,295| 1,147 ,486| 277 ,466 08 200 Sere 11 ,239 ,272|5.9497) 1,813 5 400) piicuuawadine 6.0152) 142 
a | ae 
State Total... {10 ,041.8/6.8546) 3,222.6]11,724 38818. 9803 3,169,598; 1,261,766) 324,765 719,893| Luaheacuad 115,425 ,701|8. 1660) 1,536 4,787/ | 10.5 8.1480) 119 
@ SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


This year’s edition of SALES MANAGEMENT’S 
popular five-color County Outline Retail Sales Map 
of the U. S. provides a graphic guide to all the 
nation’s markets for use in sales and advertising 
planning. Measuring 37 x 41 inches and suited 
for either wall or desk use, the 1949 County Outline 


Map is based on “Survey of Buying Power” figures 


and includes all the following features: 


All Metropolitan County Areas outlined in red. 


All counties shown in one of five colors according to 
their 1948 retail sales. 


A 1949 MAP OF U. S. MARKETS 


Top counties with sales over 4 billion marked with 
a star. 


472 leading U. S. cities shewn with an index to their 
latest population level. 


Blown up projections of congested areas. 


Orders will be accepted now for copies of the 1949 
County Outline Retail Sales Map. The price is 
$3.50 each, or $2.50 each in quantities of two or 
more. 


All maps will be mailed postpaid in heavy 


mailing tubes. 


386 Fourth Avenue 
. New York 16, N. Y. 
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ae TOP FT 


Nighttime 
p Radio Fam. % 
& Level #1 
50-100% 3,512,750 95.2 


Level #2 
25 - 49% 125,100 3.4 


Level #3 
10 - 24% 43,750 1.2 


Toto] © 3,681,600 99.8 


NYONE can see from this map how ABC covers 
the Coast. Darkest areas indicate counties or sub-county 
areas where impartial, published BMB figures show that 
50% or better of all radio families listen regularly to ABC. 
(That lonely white spotis the one county out of 144.where 
less than 10% of the radio families have the ABC habit.) 


Kvos 


BELLINGHAM 


WENATCHEE 


KIT 


YAKIMA 


KEX 


PORTLAND 


KUGN 


EUGENE 


KFLW 


KLAMATH FALLS 


KCOY saxtesritio 
SANTA MARIA KIMS 


SAN BERNARDINO 


KFMB 


SAN DIEGO 


OVERAGE of all the Coast audience worth having 
is assured by the strategic location of ABC stations. And 
of the two networks currently offering worthwhile avail- 
abilities, ABC is the one that leads in average Hooperat- 
ings, audience promotion and number of high-ranking 
shows. It’s smart to talk to ABC before you buy. 


AB 
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© OLYMPIA © WENATCHEE 


© LONGVIEW «vaxima* 
© VANCOUVER 


© (HCO 


© MARYSVILLE * additional cities and towns in 
aa which ABC Pacific now has an . 
sumone? estimated 50% (or more) BMB 
OAD crt penetration due to new sta- 
. ii . . Bees 
geen tions and improved facilities. 
warsoumde » saunas 
. (© monterey = 
© TULARE 
© BAKERSFIELD 
© SANTA BARBARA 


VENTURA ® © GLENDALE SAN BERNA 
No SANTA MONICA ng — 
LOS ANGELES © © PASADENA © ONTARIO 
© LONG BEACH » giveRsing 
© SANTA ANA 


2 SAN DIEGO 


UT THAT ISN’T ALL! See how ABC delivers the 
trade centers—big and little, outside and inside. Here 
we show 42 towns listed by BMB where 50% or more of 
all radio families listen regularly, day or night to ABC 
... plus 8 towns where ABC station improvement has 
raised listening levels to an estimated 50% or better. 


On the coast you cant get away from 


ABC 


FOR COVERAGE... ABC’s booming Pacific network 
delivers 227,500 watts of power—53,500 more than the 
second-place network. This power spells coverage — 
ABC reaches 95.4% of all Pacific Coast radio families in 
counties where BMB penetration is 50% or better. And 
ABC’s Coast Hooper for 1948's first 11 months is up 
10% or more both day and night. 


FOR COST...a half hour on ABC’s full 21-station Pacific 
network costs only $1,275. Yet you can buy as few as 5 
stations for testing or concentration. And ABC is fa- 
mous for the kind of audience-building promotion that 
helps slice the cost-per-listener. 


FOR HOT AVAILABILITIES...“Surprise Package” for 
instance—with a rating twice as good as any other net- 
work participating show on a comparable Hooper period. 
But participating time on this standout show won’t be 
open long; better call ABC today! 


Whether you’re on a coast network 
or intend to be—talk to ABC 


PACIFIC NETWORK 


New Yorx: 30 Rockefeller Plaza - CIrcle 7-5700—Detroir: 1700 Stroh Bldg. - CHerry 8321—Cuicaco: 20 N. Wacker Da. 
DElaware 1900—Los ANGELES: 6363 Sunset Blvd. - HUdson 2-3141—San Francisco: 155 Montgomery St. - EXbrook 2-6544 
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—_ eee - a Bo 2 
Check this Market 
$165 


are spent in a food outlet in Los Angeles County for every 


$100 | 


spent in the average food outlet in the 14 most 
populous counties in America“ 


V Double Cheek this Medium 


The Los Angeles Daily News. No other Los Angeles newspaper gives 


you a distribution of circulation so nearly matching the distribution of 
outlets. 


LOS ANGELES 


Daily 


REPRESENTED NATIONALLY BY JANN AND KELLEY, INC. 


MANCHESTER BODDY 
President and Publisher 


SBGSERT & SRET A 
Exec. Vice-Pres. and Assoc. Pub. 


*For more details write for a copy of “A Study of the 14 Millionareas.” 


The ‘SM’ symbols mark original, exclu 
CALIFORNIA— Metropolitan County Areas — a ae estimates by SALES (MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
METROPOLITAN = ” ~_ ' a enesiuiane SALES eiettaisene = —_ — 
| ; | 
COUNTY | FOUR STORE GROUPS | — 
n thousands ars, Net 
AREAS Total Families} Dollars Dollars toned % %, of ha 
(in % (in (in | % | Furn.- (in % Per | Per | Vol- | of |U.S.A.| Mar- 
thou- | of thou- thou- | of | | General | | House- | Volume thou- of | Cap- | Fam-| ume | Labor Poten- ket 
sands) | U.S.A.) sands) sands) U.S.A.| Food | Mase. Drug Radio Code sands) | U.S.A.) ita ily | Code | Force} tial = Index 
2 omennbal SE ee NS ES ee es eee - -|——— 
Fresno 47] 280.5, .1914 79.8] 303, o42 .2321,.  81,641| 32,604) 6,716) 17,227]. 360,723) .1910| 1,286| 4,520... an -2034) 106 
Los Angeles 67) 4,027.8 2.7495 1,308.7) 5,036, 243 3.8575) 1,279, 065 536,288) 158, 882) 346 ,858].......... 6,744 ,461\3.5704| 1,674 5,154... ‘arr 3.4923) 127 
Sacramento 100] 256.4) .1750 80.8] 308,755) .2364) 79 616 36,604, 8, 691) er 391, 266) -2071| 1,526 4,842)...... Seas -2095) 120 4 
San Diego 106; 553.6 .3779 187.2 515,657 2049 150, - 62,081; 14,880) 30,257].......... 633, 318) .3353| 1, 144) 3,363)...... Se .3617| 96 
| » 
® SM, 1949, ‘= . ae isin xples 


Before’ using oy figures, see ‘explanation page 19. 


Air-ea TOPS Southern California 


More than double the national average in Retail Sales 


KIS 


More Retail Sales per capita were made in Santa 
Barbara County 1948 than in any other of the 
10 Southern California counties. 


With U.S.A. 100, Santa Barbara County was 194. 
Furniture-Household-Radio sales reached a spectacular 
high, on the national average index scale, of 266. 
Food sales soared to 229, and Drug sales to 210. 


SANTA BARBARA COUNTY 


VENTURA 


Represented by George P. Hollingbery Co. Califernia's KIST -Air-ea 
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("Tos ANGELES MARKET 


O— - 


mr 


‘‘How does the Los Angeles market stand these days, Bill?’’ 


If you're digging for facts about America’s third largest market, Bill Bowden, 
Los Angeles Times Research Director, will be glad to hear from you. 

Valuable studies are available including the Home Audit of buying habits, 
population figures, sales analyses, lots more. Drop Bill a note. After getting the 
market story, maybe you can coax him into revealing that the Los Angeles 
Times has the largest home-delivered circulation in the West. 


LOS ANGELES TIMES 


REPRESENTED BY CRESMER AND WOODWARD, NEW YORK, CHICAGO, DETROIT AND SAN FRANCISCO 
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BAY AREA BUSINESS IS BOOMING! 


WITH THE TREMENDOUS INFLUX OF NEW RESIDENTS INTO THIS MARKET 
A SALES MESSAGE ON THIS STATION CAN FORM BUYING HABITS. 


KSAN SPECIALIZED PROGRAMS CAN SELL FOR YOU. 


| MUSIC ‘ | SPORTS and NEWS i 


PROGRAMMED POPULAR MUSIC “SPORTS REPORTS” 


ON THE HOUR 11 AM TO 6 PM 
“CREEK on PORTUGUESE ALL DAY ae DAY NEWS AT THIRTY” 
— NO JIVE — 


Ss 
CHINESE — FRENCH ON THE HALF HOUR 9:30—5:30 PM 


KSAN IS THE SPORTS — NEWS — MUSIC STATION FOR SAN FRANCISCO 


KSAN 


on your dial 


1400 §=61450 = 1500 


| FOREIGN LANGUAGE j 


nee IN “se FRANCISCO! 
ANISH — ITALIAN 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


CALI FORNIA— Metropolitan ‘County Areas — (Continued) 


LATION RETAIL SALES—1948 — EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES ADVERTISING 
SH ig b~ JM ESTIMATES aaah JM ESTIMATES CONTROLS 
Kitt a Se hee a = —— 
AREAS FOUR STORE GROUPS - ol = 
n thousands ars e ross val- 
Total eee eee. Be Dollars |Income} %7 % of | ity of 
(in % (in ‘in %, Furn.- (in % Per | Per | Vol- | of |U.S.A.| Mar- 
thou- of thou thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) |U.S.A.| ita ily | Code | Force} tial Index 
San Francisco- 

Oakland......107] 2,186.01.4922' 717.4] 2,722,530\2.0851 745 ,408 322,343) 67,941, 179,662; .|.. 3,811,993/2.0177) 1,744 5,313 SEA Eee 1.9327, 130 
San Jose.......108 263.5, .1798) 82.8] 293,847) .2251 80,940 32,278) 7,645) 16,853)  ... 353,090) .1869) 1,340) 4,264........... -1969, 110 
Stockton... .120 — ey 67.0] 227,485) .1742 60,497 22,157; 4,121; 11,979)  ...... 295 940) -1567| 1, a 4, a7} a Pear -1587 113 
Cc A L J F ORNIA— New Metropolitan County Areas 

= — ————~ — EEE ———— = i ——— 
Riverside....... 170} 149.9) .1024 47.1 161,423] .1236 47,615 15,218} 4,640) 7,472).......... 172,835} .0915|) 1,153 sal err | eee 1033) 101 
San Bernardino .173] 266.2) .1817 83.9} 248,196] .1901 78,196 26 ,521 2 2s oa 275,517| .1459) 1,035 3,284) paecieas Pewee .1663, 92 
CALIFORNIA — Multiple Cities - 
= — — Ss ——————— ———— — — — 
Ontario—Upland.. . 31.6) .0216 sl | ss on wa 2,898 re ra AERTS 2 2 me ne! 1,197) 3,676]..... | ne -0221 102 
WwW WASt ASI H 1 N GTON— Counties and Cities = 
City County City County City County 
ES SE OOOO ER ee Grays Harbor NN a aint 'n al dg: wiinicmia'o Wide ace S yh oie ace Cowlitz Spokane .....cccceccerccccoce Spokane 
NI ad secih wok Mbie despa eerste Whatcom LONQVieW «---ceccsceccccescces Cowlitz ESTEE TTR EEE TCT TS Pierce 
NN San Tew bieiy Ge acrares s cae irae Kitsap Se eer Skagit Co LP er eee Clark 
SR ce ee eee CIEEE oo edvccivccsscacccntet Thurston es Walla Walla 
NN Pee Lewis Port Angeles «2.020.004. a intnaeg Clallam NE iene ccanevayowseseen Chelan 
I tsvivenwscess accuse teen Kittitas SS GS ne aera Benton RE I a eg area Yakima 
EEE Ae re tere Snohomish DE -i<aé ec Weew OeRs Chee athe ound King P 
- "6 ; oe. oa 
Pee 7.0) .0047 1.9 7,238) .0055 1,139 863 184 ee 8,281) .0044| 1,183) 4,368) B 48.6 .0048| 102 
I as 9.7| .0066 2.7 3,671) .0029 1,409 ° - wil ees 5,619) .0030 579) 2,081, E 24.7 .0037| 56 
a 46.7 0319) 12.6 42,014 penne 18,003 4,031 Deis dipiet enenkes 60,249 .0319 1,290, 4,782; B 56.5 .0320) 100 
@Richland...... 22.0) -0150) 7.1 29,820 0228) 12,062 3,668} 1,053 1,481 H 31,905) .0167; 1,450 4,494| are Mere ie 12 
| | | | 


e ‘See end of state “Multiple Cities.”’ 


© SM, 1949. 
*Withheld to avoid disclosure. 


adv. 


Before using these figures, see explanation page 19. 


: For market data of major Metropolitan Areas, see page 133. 


574 


SALES MANAGEMENT 


... lke California’s Billion Dollar Valley 
of the Bees without FRESNO 


Pistol-packing is a thing of the past in California's Billion 
Dollar Valley. But smart advertisers do arm themselves with 
facts. Facts about all parts of the Valley. They know, for 
instance, that Fresno is the shopping center for a 4-county 
trading area in the richest part of Central California. 

They know, too, that if they miss the Fresno market, they 
miss two of the nation’s wealthiest farm counties. And that 
buying power in the Fresno market nets 650 Million . . 
supports an annual retail trade of 2 Billion.* 

And, above all, they know that the rich Fresno market lies 
well inland from the coast ... that it is covered by one 


newspaper — and only one. That is The Fresno Bee. Is it 
on your schedule? 


* Sales Management's 1949 Copyrighted Survey 


e{(latehy euspapers 


THE MODESTO BEE 
THE FRESNO BEE 


National Representatives . . . O'Mara & Ormsbee, Inc. 
New York * Los Angeles * Detroit * Chicago °* San Francisco 
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2. 


ne 


5000 WATTS AT 950 k «. 
for more “beautiful” facts, talk with AVERY KNODEL, Inc. 


SEATTLE 


Ww ASH NGTO N — (Continued) 


*Withheld to avoid disclosure. 
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POPULATION RETAIL SALES— 1948 WHOLE- 
ESTIMATES SALE 
1/1/49 ESTIMATES 
ci alia ante) as i SALES 
COUNTIES l 
cities |. ieee ede 
Total Families} Dollars _ GYD 
(in % (in > (in % | Furn.- |. 
thou- of thou- thou- of General | House- | Volume 
sands) | U.S.A.) sands) sands) | U.S.A Food Mdse. | Drug | Radio Code 
Chelan..... 41.2, .0282) 11.8 47,069; .0360 9,274| 5,861| 1,268) / 5 ee 
Wenatchee 15.1] .0103 4.7] 32,855} .0252 5,233 5,272) 1,170} 1,027] F 
Clallam. . 26.6| .0181/ 8.0] 22,294) .0171 5,493 2,266 548) 1,031)......... 
Port Angeles 11.4} .0077 3.4 16,966} .0130 '3,927 2,062 427 . H 
Clark... 91} 115.0) .0785 34.3 61,953) .0475 14,256 4,559) 1,136) 2,929).......... 
Vancouver 29.6) .0202 9.5 43,243) .0331 7,628 4,049 689 2,131 G 
Columbia........ 6.5| .0044 1.9 4,605) .0035 992 284 . ae 
Cowlitz...... 54.2) .0370 15.5 48,881; .0374 10,725 * a= = . se 
Longview........ 20.0] .0137 5.8 24,295) .0186 3,727 5,517 612 642 H 
Kelso. . 9.2} .0063 2.9 14,370} .0110 4,308 757 279) 1,039 H 
Douglas 9.9) .0068 2.9 4,350) .0033 1,034 31 e m eunceues 
Ferry 4.8) .0033 1.4 2,328) .0018 794 e ° » Rcsopeesaan 
Franklin. 21.4) .0146 6.1 17,396} .0133 4,304 1,030 Ge OI co sncvecs 
Garfield 3.7| .0025 1.1 3,837) .0030 355 254 122 _ Fa 
Grant. . 15.2) -0104 4.9} 12,025} .0092 4,669 427 524 ER 
Grays Harbor 56.4) .0385 17.4 61,334) .0470 17,194 5,281; 1,349) 3,349]........ 
Aberdeen... 20.6) .0140 6.6 36,556} .0280 7,666 4,913 887 2,647 G 
Island. . 8.7) .0059 - 3,339) .0025 616 ° 85 ees 
Jefferson ; 10.6) .0073 3.4 6,766) .0052 2,287 447 182 ° 
King... 111 679.3) .4637 235.4 956,762; .7328 195,484 160,524) 24,792) 47,987]........ 
ASeattle 477.5 3261) 165.5 832,384| .6376 160,249 156,304} 21,826) 45,178} B 
Kitsap. ... 84.0) .0573 26.9 61,864) .0474 17,638 4,054 1,971 SS 
Bremerton 35.0) .0239 11.2 58,708) .0449 10,807 3,808 1,625 2,400 H 
Kittitas. . . , 24.3) .0166) 0. 22,959) .0176 5,315 995 464 Be écectsaes 
Ellensburg 7.5) .0051) 2.2 14,810) .0114 3,300 771 329 711 H 
Klickitat. . . 13.0 0089. 3.8 9,554) .0073 2,424 281 182 EERE 
Lewis... 47.6 0325 13.7 39,025) .0299 8,230 3,922 > ae 
Centralia 8.4 .0087| 2.8 14,087! .0108 2,570 1,828 341 1,362 H 
Chehalis 5.9 oe. 1.9 14,283) .0109 we 1,808 292 324 H 
Lincoin 13.0! .0088 3.7 13,992) -0107 2,475 477 353 — ESEEES: 
Mason... 16.0) .0109) 4.8 10,654) -0082 2.996. 1,929 280 ee 
Okanogan 4 -0218 8.9 20, 260) | sae 2,472 560 any ckhuned 
| | 
Pacific. 17.6 -0120) 5.4 14,685) .0113) | 4,448) 894 255 =r 
Pend Oreille 8.3' .0057' 2.5 5,371! .0041! 1,430 285 182 tiation 
A See end of state ‘‘Metropolitan County Areas.” SM, 1949. 


historic Queen Anne Hill. 


would reach. 


She Leas yf. Ui 


@ MT. RAINIER lends its magnificence like this 
to the Seattle skyline. It is seen here from 


@ KJR gives you thorough coverage of one 
of the nation’s richest-per-capita markets. 
(Check Sales Management's “Survey of Buy- 
ing Power”, May, 1949.) Its 5000 watts at 
950 kc. blankets the important area in 
Western Washington that any 50,000 watts 


And far more economically, too! 


The ‘‘SM”’ symbols mark original, exelu- 


A Marshall Field Hatin — 


__sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1948 


Net 
Dollars 

(in 
thou- 
sands) 


54,714 . 


20,702 


27,505, . 


ESTIMATES 
| eee 
Gross 
| Income} % 
Gi Per | Per | Vol- of 
of Cap- | Fam-| ume | Labor 
U.S.A.) ita ily | Code | Force 
STE PCO DEEN perme sera 
0289 1,328 4,637) A | 28.1 
0110) 1,371) 4,405)...... ee 
0146 1,034 3,438, E | 11.4 
0086] 1,427) 4,784)......)...... 
0632) 1,039 3,483) B | 18.9 
.0236 1,505} 4,691|...... ie 
| 
| | | 
-0036) 1,046 3,580) C | 44.4 
0284) 988) 3,454) E | 7.6 
.0095} 902) 3,111| ae Bie 
0055] 1,125) 3,569)...... boats 
-0031) “| 2,078' B | 55.2 
| | 
0016) 616) 2,113, F | 46.3 
0111, 980) 3,438] D | 24.6 
0022 1,119} 3,764) C | 49.8 
| | 
0069, 856, 2,656) C | 17.0 
0437, 1,463 4,742, E | 5.4 
0188| 1,723] 5,377|......|...... 
0033, 727, 2,107, E | 48.2 
| 
sel 921| 2,870) F | 10.0 
6358) 1,768| 5,102, B 3.4 
5181) 2,050) 2 Fe Sere. 
0669, 1,503) 4,693 F 8.0 
0363) 1,963| 6,135|......|...... 
| 
} 
.0144| 1,120! 4,001) B | 29.4 
.0054| 1,341] 4,570)......|...... 
0062} 910} 3,113 D | 33.7 
.0228| 907; 3,152, B | 21.9 
0069] 1,549] 4,648|......|...... 
0034) 1,103 3,425) arene, Saeeee: 
0077| 1,115) 3,916) A | 47.9 
0080) 943) 3,142) G | 11.3 
- 714| 2,559 A | 36.0 
.0107| 1,143) 3,724) F | 8.7 
0036! 820! 2,721 F | 22.7 


SALES 
ADVERTISING 
CONTROLS 
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Before using these figures, see explanation page 19. 
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MAY 


bes OAL. oF at 


SEATTLE 
TIMES SEATTLE 


Reaches 


534% SEATTLE HOMES READ 2 80% TAKE BOTH 
ONLY THE SEATTLE TIMES ‘ NEWSPAPERS 


™ SEATTLE 


TIMES 


Represented by O'MARA & ORMSBEE New York + D 


10, 1949 


BECAU SEs Tacoma is a market in itself—domi- 
nant, separate and distinct —a vital seg- 
ment of the important “Puget Sound 
Circle,” where 55% of Washington State’s 
total business is done. 


BECAU SES The Tacoma-Pierce County metro- 
politan market, second in Washington 
State—concentrated and closely knit— 
does close to a quarter of a billion in 
retail sales annually... has an effective 
buying income of more than $350,000,000. 


BECAUSES You must cover Tacoma to do an 
effective selling job on Puget Sound — 
and you do not cover Tacoma with any 

Seattle newspaper or combination of 

Seattle papers. 


SALES MANAGEMENT 


BECAUSE: Here’s the Tacoma City Picture 


a a era 141,700 
a 43,870 
a $244,898,000 
Ps « oe we eee 8 6 8 $210,882,000 


—and remember: You do not cover the Tacoma market with 
any Seattle newspaper or combination of Seattle newspapers. For 
latest, up-to-the-minute circulation and coverage data, write direct 
or see Sawyer, Ferguson, Walker Company. 


BECAUSE: Here’s the Pierce County Picture 


PD 6 bd we 6 eee we ee 227,600 
a ga eee ee ee eee 70,464 
CI so 6 6 Ww Oe eA $350,008,000 
Ps + 6 « 6 és & 6% $248,096,000 


—and remember: You do not cover the Tacoma market with 
any Seattle newspaper or combination of Seattle newspapers. For 
latest, up-to-the-minute circulation and coverage data, write direct 
or see Sawyer, Ferguson, Walker Company. 


BECAUSE: Here’s the Trading Zone Picture 


PE ane 6 eae} eee mee 335,800 
PEIN a 6 oe a ee ee a 103,963 
De «© 6 @ 6 See % 4 $460,915,000 
a a ee $339,214,000 


—and remember: You do not cover the Tacoma market with 
any Seattle newspaper or combination of Seattle newspapers. For 
latest, up-to-the-minute circulation and coverage data, write direct 
or see Sawyer, Ferguson, Walker Company. 
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CANADA 


Wesh 
Bellingham, 


ar 


@ Nout Vernon 


Srehomish County 
6 Achngten hi base 


Everett 7” & 


Paine freid ? 
. 4 Ave Base ee ny 


Seattle 


ington State, U.S A. 


Puget Sounds Third Largest Market 
EVERETT, WASHINGTON 


The Everett Daily Herald, Snohomish County's only 
daily newspaper, reaches nearly 100,000 people in its 
trading zone—one of the richest and fastest growing 
areas in the Puget Sound circle, with an ANNUAL 
PAYROLL OF 555,200,000. 


Blanket This Great Market Through 
THE EVERETT DAILY HERALD 


Onidty Excupt Sunday 
Represented Nationally By: 
SMALL, BREWER AND KENT, INC. 


(Excopt Pacific Coast) 


WEST-HOLIDAY CO., INC. 
(Pacitie Coast) 


EVERETT, WASHINGTON—home of the largest pulp 
and lumber mills on the Pacific Coast. 


WASHINGTON — (Continued) 


The “‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ) ESTIMATES CONTROLS 
SALES 
NTIES : 
sid FOUR STORE GROUPS a  _ 
CITIES (in thousands of dollars) 7D Net Gross Qual- 
Total Families} Dollars — Doilars Income! % % of | ity of 
(in % (in (in % Furn.- (in % | Per | Per | Vol- U.S.A. 
thou- thou- thou- General House- | Volume thou- Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio e sands) |U.S.A.| ita | ily | Code| Force} tial | Index 
Plerce......... 122] 227.6] .1554| 73.0] 248,096] .1901; 60,264) 32,108) 5,676| 10,738].......... 350,008) .1852| 1,538| 4,795 B 6.2 1807| 116 
ATacoma....... 141.7] .0067} 47.2] 210,882] .1615} 43,688] 31,023! 4,843) 9,938] D 244,898] .1296] 1,728] 5,189|......!...... 1326| 137 
San Juan.......... 3.8) .0026 1.3 1,944) .0015 783 * * 4, See 3,549| .0019| 934| 2,730) G | 40.2 0019| 73 
a 47.4) .0323|} 14.1]  37,835| .0289 8,417 2,451 ous} 1,2281.......... 40,518| .0215| 855| 2,874) B | 23.6 0259) 80 
Mt. Vernon...... 5.1) .0035 1.6] 16,761] .0129 2,318 2,164 280 “ROR RE 5,915] .0032| 1,160) 3,697|......]...... 0062) 177 
Skamania......... 5.3| .0036 1.6 2,379) .0019 690 * 48 © ocd 3,253] .0017} 614/ 2,033} G | 14.3 0021) 58 
Snohomish. ....... 106.7| .0729} 32.9] 95,724) .0733] 24,927) 11,194) 2,100) 2,944].......... 125,147} .0662| 1,173] 3,804) B | 13.9 0897) 96 
Everett......... 35.2) .0240| 11.3] 57,530] .0440/ 14,757} 10,298] 1,471] 2,548) G 55,618] .0294| 1,580) 4,922|......]...... 0327| 136 
Spokane........ 115} 216.2) .1475} 69.3] 260,199) .1993 51,640) 41,908) 6,848) 13,012].......... 344,513| .1824| 1,593] 4,971) A 8.8 1805| 122 
ASpokane....... 157.9| .1078| 50.5) 234,439] .1796| 46,623} 41,494) 6,482) 12,924, D 275,220] .1457] 1,743] 5,450|......]...... 1483| 138 
Stevens........... 21.2! .0145 6.0} 11,320) .0086 2,997 569 268 i cvesenond 15,970| .0085| 753| 2,662) D | 46.1 0097} 67 
Thurston.......... 44.6| .0305) 13.8] 41,439) .0318 9,190 4,561; 1,171) 1,603].......... 52,644| .0278| 1,180| 3,815} E | 12.8 0295| 97 
Olympia......... 17.5) .0119 5.8} 33,939] .0260 6,716 3,871| 1,073 * H 24,251| .0128| 1,386] 4,181]......)...... .0166} 139 
Wahkiakum. ...... 4.9| .0033 1.3 2,264| .0017 606 ° * a a ee 3,844| .0021| 784 2,957, F | 23.2} .0022| 67 
Walla Walla....... 37.9| .0259 11.4 51,967| .0398 9,429 ° F< seer 50,573| .0268| 1,334) 4,436) A | 23.6 0305| 118 
Walla Walla... 23.6) .0161 7.2] 46,510) .0356 8,001 3,826] 1,491) 3,183] G 35,194] .0187| 1,491] 4,888]......]...... 0233} 145 
Whatcom.......... 65.8) .0449| 19.7] 63,112) .0483) 14,286 7,338] 1,747) 2,860)...,...... 77,512| .0410| 1,178| 3,935, B | 22.7] .0440) 98 
Bellingham...... 34.0] .0232 10.9] ~ 30,294] .0232 10,818 6,015} 1,492) 2,509) .G 42,296] .0224| 1,244] 3,880)......].....- .0228| 98 
Whitman.......... 34.0) .0232 9.4) 31,759) .0243 6,121 2,184 877} 1,062].......... 43,771| .0232| 1,287) 4,656} A | 38.8 |  .0236) 101 
Yakima........... 126.4) .0863/ 35.3] 127,645) .0978| 30,868] 13,646] 3,157) 65,867].......... 139,925) .0740| 1,107| 3,964) A [37.2]  .0836| 97 
Yakima......... 38.2| .0261 11.8} 86,926! .0666 17,565 12,986) 2,432) 5,221 F 69, 134) .0313|} 1,548| 5,011]......]...... .0409) 157 
| 
Total Above Cities..| 1,115.4] .7614 260.0) 1,040,658) .4167 374,302} 302,434) 49,004) 95,822).......... 1,996,809)1 .0569 1,797| 5,416)......|.....- 1.1059) 146 
State Total........ 2,314.411.5798 729.91 2,479,910'1.8995' 556,648! 328,570! 62,537! 112,485'.......... 3,221,773!1.7086 1,392! 4,414]...... 13.7 | 1.7386! 110 


A See end of state ‘Metropolitan County Areas.” 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation, 2 16. 
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KITSAP 
Bremerton - 
: f 


°o 
PAY Wenatchee 


ZY 


WHITMAN 
é 


« O01 
THURSTON 


KLICKITAT 


GARFI 
ALLA 
WALLA COLUMBIA 
SKAMANIA ‘ASOTIN 
3 Walle Walla Be oe 


Copyright by 
Sale MANAGEMENT 


rs 1946 Retail Sales in Excess of $100 Million 
1946 Retail Sales $50.0 Million to $99.9 Million 
1946 Retail Sales $25.0 Million to $49.9 Million 
1946 Retail Scles $10.0 Million to $24.9 Million 


Vancouver 


Cities shown are those having 
retail sales of $15.0 million or 
more in 1946 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


WASHINGTON—Metropolitan County Areas 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
» ESTIMATES SALE : ADVERTISING 
y 1/1/49 ESTIMATES y ESTIMATES CONTROLS 
a SALES 
AREAS FOUR STORE GROUPS = 
(in thousands of dollars) 6xD Net Gross Qual- 
Total Families} Dollars Dollars Income} % % of | ity of 
(in | % | Gin (in % Furn.- (in % | Per | Per | Vole | of | U.S.A. 
thou- of thou- thou- of General House- | Volume thou- of Cap- | Fam-| ume |Labor| Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A.| Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force] tial Index 
Seattle......... 111] 679.3) .4637| 235.4] 956,762) .7328| 195,484) 160,524) 24,792) 47,987).......... 1,200,964) .6358; 1,768) 5,102)......|...... -6305) 136 
Spokane........ 115} 216.2) .1475 69.3} 260,199) .1993 51,640 41,908; 6,848) 13,012].......... 344,513) .1824) 1,693) 4,971)......]...... -1805| 122 
Tacoma........ 122] 227.6) .1554 73.0] 248,096) .1901 60,264 32,108; 65,676) 10,738].......... seeaie -1862| 1,638] 4,705|......)...... -1807| 116 
WASHINGTON— Multiple Cities 
| 
Pasco— Kennewick 
—Richland...... 37.0) .0253 12.0 50,148) .0384 20,085 4,680} 1,763) 2,400].......... wes -0274) 1,408) 4,340)......|...... -0303) 120 
OREGON— Counties and Cities 
City County City County City County 
Albany rere TT Cry ee ere ere Linn Eugene .----- eee cc cee sce ceesccovee Lane eer rs ree Umatilla 
aS ainck Grwikan deere tated Clatsop CN EE io dcdnnctwest avd Josephine Sn PP rere rr eee Multnomah 
Es ohnnty xc wwe cluck oak ceecere Baker oe |. Cr eee Klamath Roseburg «----eseeeeeecereeeee Douglas 
EE Mine hs soide och wha «eee Deschutes SE er eer Union SE 6 466000 doadexet bekokreee Marion 
Coos Bay dceesneweewels -eaasan tan Coos OS ES APS ee Jackson si bo. |. REERU SETTLE ee Wasco 
SEE ins cis aicleGis bee eco een Benton ee RTT TTT Clackamas 
© SM, 1949. Before using these figures, see explanation page 19. 
adv. 
For market data of major Metropolitan Areas, see page 133. 
MAY 10, 1949 
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© Klamath Falls: Se 


a 


a: 1946 Retail Sales in Excess of $100 Million 


Copyright by 


a 1946 Retail Sales $50.0 Million to $99.9 Million 
Cities shown are those having Spades MANAGEMENT 
“ye ciel coten ak Git aditen on 1946 Retail Sales $25.0 Million to $49.9 Million 
l Ky more in 1946 1946 Retail Sales $10.0 Million to $24.9 Million 
. The ‘‘SM’”’ symbols mark original, exela- 
OREGON — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES GD SALE ADVERTISING 
1/1/48 r ESTIMATES ESTIMATES CONTROLS 
SALES 
yan oe oe 
yD Dollars Income 
% (in Furn.- (in Per | Per | Vol- 
of thou- General thou- Cap- | Fam-| ume 
U.S.A) sands) Food Mdse. Drug sands) ita ily | Code 
0123 5.4 6,836 1,994 589 19,395 1,072) 3,582) C 
-0081 3. 4,539 e 589 16,970) . 1,414) 4,466)...... 
0185) 8.4 6,646 2,302 469 29,279 1,080) 3,486 
-0103 4.9 5,538 ° ° 19,768 1,318} 4,034/...... 
0695 26.8 11,901 1,384; 1,230 45,689 1,705 
-0065 3.1 4,445 1,165 577 8,951 942) 2,887/...... 
0261 12. 10,054 3,141 946 50,403 5} 1,316 3,969 
-0129 6.3 5,516 2,721 634 26,087 1,373) 4,141)...... 
0188) 8.2 5,499 1,128 470 19,395 705; 2,365 
0264 11.8 11,739 2,621; 1,079 41,961 1,087; 3,526 
P 2.8 4,107 1,943 490 11,376 1,338) 4,063)...... 
.0064 2.3 1,566 278 229 4,849 606) 2,108 
-0032 1.6 1,418 49 108 3,356 714) 2,088 
-0168 7.4 6,579 1,267 774 24,244 986) 3,276 
-0093 4.3 5,241 ° 611 16,784 1,243} 3,903)...... 
.0330 18.4 6,620 1,854 577 43,804 907) 2,844 
18.4! .0125 6.1 2,971 1,765 293 18,817! .0100! 1,023! 3,084/...... 
@ See end of state “Multiple Cities.” *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


© SM, 1949. 
582 SALES MANAGEMENT 


m a 
G rowing Ared Census 
LATION (v.S sah total 
in ron gas figures) po 
Berctive BUTING “ 
Er g2,219.644,.000 


...IN THE OREGON MARKET 
witH ITs F/RST NEWSPAPER 


a _ 
Che Oregonian is your 
GREATEST ADVERTISING “BUY” 


A Fin IN CIRCULATION... the Oregonian shows —_ 


daily leadership, 65,171 Sunday, over Portland’s second paper. 


’ 
a eh 


Hy Fins IN READER VALUE...the Oregonian printed 


1,500,000 more lines of news in’48 than Portland’s other paper. 


el IN READER RESPONSE ....the oregonion’s 


Factor R is the solid, built-in ingredient which builds reader 


traffic and assures positive, overwhelming results! 


watch YOUR SALES zoom To FiRrsT 
WHEN YOU ADVERTISE IN... 


The Oregonian 


PORTLAND 1 OREGON 
The Great Newspaper of the West 


SO MMRREPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC. 
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> 


@ WESTINGHOUSE RADIO STATIONS INC 


THE ABC AFFILIATE IN PORTLAND, OREGON 


lation increase? 


market. 


In 18 counties alone, KEX reaches 
393,600 families, whose net effective in- 
come exceeds $1.6 billion, and whose re 


tail purchases top $1.1 billion.** 


And, according to recent analyses of mail 
response, KEX reaches a still wider market 


in 30 additional counties. 


For further information, check with 


KEX Sales or with Free & Peters. 
*LIFE Magazine, Jan. 24, 1949 
**SALES MANAGEMENT survey 


What state is showing the greatest popu- | 

Oregon.* Which, of all 
Oregon stations, has gained the most lis- 
teners? KEX. With power upped to 50,000 
watts, KEX gives you top coverage of the 
rich, eager-to-buy Pacific Northwest 


OREGON — (Continued) 


The ‘‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 44 ESTIMATES ESTIMATES CONTROLS 
eounvias et SALES 
UNTI 
cme "er besmods dans ' = 
ITI n thousands ars, et 
Total Families} Dollars ‘oeabikdar’ <a 6yD Dollars Income! % | % of | ity of 
(in % (in (in % Furn.- (in % Per | Per | Vol- | of |U.S.A. 
thou- of thou- thou- of General House- | Volume thou- of | Cap- | Fam-| ume |Labor} Poten- | ket 
sands) | U.S.A.) sands) sands) |U.S.A.| Food Mdse. Drug Radio Code sands) | U.S.A,| ita ily | Code | Force} tial Index 
Ee 2.9) .0020 8} 4,427) .0034 770 ° 110 eRe 4,849) .0026/ 1,672) 6,061, C 46.4 .0027| 135 
De ianchuiidetas 7.3) .0049 2.3 6,431} .0049 1,229 89 152  ticnceeus 6,714| .0035| 920) 2,919) E 39.2 0042} 86 
Harney........... 5.9| .0041 1.8 5,530) .0043 1,796 ° 207 ES cinta 6,713) .0036| 1,138) 3,729) E 35.8 .0039| 95 
Hood River........ 13.8} .0094 4.2 12,572) .0096 4,014 600 338 are 15,106; .0080) 1,095) 3,597) B 35.6 0088) 94 
PR tactaceees 52.9) .0361 16.9 46,388) .0355 11,506 6,208; 1,228) 2,064].......... 55,016) .0291) 1,040) 3,255) B 24.0 0324) 90 
Medford. ....... 17.5) .0120 5.8 33,631) .0258 7,101 4,632 924 1,656 H 26,110} .0139} 1,492) 4,502]......]...... .0171| 143 
Jefferson.......... 3.3| .0023 1.0 1,843} .0014 419 ° . FR nanan 2,238| .0012) 678) 2,238) F 41.7 .0015| 65 
Josephine......... 32.1| .0219 11.6 17,662) .0135 4,567 1,106 414 i cLained 26,208} .0139; 816) 2,259) D | 31.2 .0154| 70 
Grants Pass... .. 10.3} .0070 3.7 15,314} .0117 3,728 ° ° 571 H 11,376} .0060| 1,104; 3,075)......|...... .0079} 113 
Klamath.......... 47.2) .0322 14.0 67,246) .0515 14,389 7,811; 1,848) 2,201).......... 68,858; .0364| 1,459) 4,918) B 14.9 0401) 125 
Klamath Falls 20.0) .0136 6.6 54,267) .0416 9,489 7,624 1,283 ° G 35,800) .0189) 1,790) 5,424)......)...... .0247| 182 
ae wr 7.5) .0051 2.4 8,419} .0065 1,824 808 ° Se 8,765| .0047| 1,169) 3,652) E | 33.9 0053) 104 
Dnisecedeseres 109.0) .0744 33.5 96,392) .0739 21,755 9,777; 2,369) 6,083].......... 122,407; .0648| 1,123) 3,654) B 16.0 -0695| 93 
Eugene.......... 36.0) .0246 11.9 68,342) .0523 12,018 8,474 1,823 5,757 G 60,948] .0323) 1,693) 5,122)......]...... .0368) 150 
i cceceteoas 19.1| .0131 6.3 14,106) .0108 4,525 408 284 RE 14,920) .0079} 781| 2,368) F 14.8 0098) 75 
Se 48.0| .0327 14.3 27,842} .0213 5,781 2,591 i’ aa 33,754) .0178} 703) 2,360) B 35.1 .0218| 67 
1S ES 16.2) .O111 5.3] 15,340) .0118 2,851 2,034 284, 1,315) 4H 12,868} .0068] 794) 2,428]......]...... .0092| 83 
Se anccesces 20.2) .0138 5.4 17,049) .0131 3,877 1,384 612 RS 18,462) .0098} 914) 3,419) A | 57.5 0116) 84 
Marion.........171 88.7| .0606 27.3 75,571| .0579 17,854 - ae wat . ae 93,667| .0496) 1,056) 3,431; A | 25.5 0543} 90 
@Salem......... 52.8) .0360 17.5 56,831) .0435 12,301 7,031 970 4,134 G 70,330) .0372| 1,332) 4,019)......]...... 0389| 108 
ers 6.3) .0036 1.5 4,024) .0031 865 ° 88 a 6,222) .0028| 985) 3,481; C 56.2 .0031} 86 
Multnomah...... 91] 636.0) .3662) 184.0] 679,812) .5207| 141,742) 155,928) 17,691) 30,844].......... 1,011,565) .6354) 1,892) 5,498) B 2.7 .4969| 136 
APortland...... 420.2) .2869 150.3] 652,620) .4999 133 ,408 155,152) 17,521) 30,597 B 852,223] .4512| 2,028) 5,670|......|...... -4329) 151 
a 27.6! .0188 8.2 12,297' .0094 3,986 423 218 ae 19,208! .0101! 696! 2,342' B | 35.1 0116! 62 


@ See end of state “New Metropolitan County Areas.” 
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A See end of state ‘Met 


itan County Areas.” 
*Withheld to avoid disclosure. 


Before using these figures, 


see explanation page 19. 
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In 1948 OREGON had GREATEST PAYROLL 
Total in the History of the State. 


With a total covered* pay- 
roll of more than $966 
million in 1948, the State 
of Oregon showed an in- 
crease of 12% over the all- 
time peak of $860 million 
in 1947. The:1948 Net Ef- 
fective Buying Income for 
Oregon reached nearly $2 
billion for.an increase of 13% over 1947, ac- 
cording to this issue of Sales Management. 


Oregon is the FASTEST GROWING 
State in the Nation, TODAY! 


Always an active growing 
market, in 1948 percentage- 
wise Oregon led the nation 
in population growth with 
an increase of 49.3%tT over 
1940. And this rapidly grow- 
ing population is prosper- 
ous... Portland is one of 
the top cities of the nation 
in per family income — with an average of 
$5,670 per family. 


The JOURNAL leads you straight to OREGON'S PROFIT MARKET! 


55% of OREGON’S annual Retail Sales are 
made in one compact area, Oregon's PROFIT 
Market .. the Portland Retail Trading Zone. 


Covering only 8% of the 
land area, but with 51% of 
the state’s total population 
...- here is the one metro- 
politan market in Oregon 
...a rich market wrapped 
up in one easy-to-reach par- 
cel. To sell this bigger, 
richer market first concen- 
trate your effort in The JOURNAL... the 
newspaper that has its daily circulation aimed 
first at Oregon’s PROFIT Market. 


For PROFIT, for SALES in 
Oregon... advertise in 

The JOURNAL. 

For the kind of sales facts you 
want to know about a market 
ask a Reynolds-Fitzgerald man 
.+-he can set Portland and 
Oregon’s Profit Market 

“right on your desk.” 

Call him today! 


Sell OREGON'S 
PROFIT MARKET 

. ... the rich Portland 
Retail Trading Zone 
(as defined by 
Audit Bureau of 


Circulations) 
accounts for: 


53% of Total Oregon Food Sales 

18% of Total Oregon Drug Sales 

14% of Total Oregon General Mdse. Sales 
55% of Total Oregon Retail Sales 


* All payrolls covered by tax, but do not include em- 
ployees of federal, state, county, and city governments 
or self-employed, farm workers, domestics, and small 
businesses employing less than four. 


U.S. Census estimate of July 1, 1948, 


The JOURNAL 


PORTLAND, OREGON 


EVENINGS AND SUNDAY 


MEMBER METROPOLITAN AND PACIFIC PARADE GROUPS 


Represented by REYNOLDS-FITZGERALD, Inc., New York, Philadelphia, Chicago, Detroit, San Francisco, Los Angeles, Seattle 
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Soe 2 


EUGENE, LANE COUNTY = 


OREGON'S SECOND... 


— 
& . 


LARKET... 


Pr as ad 
ie 


SRP aint 


oe 


Eugene Gains 1948 over 1940 


Bank Debits 
Telephones 


< Se 


Population 80% 
Postal Receipts 165% 


Retail Sales 324% =p, 


REPRESENTED NATIONALLY BY 
OREGON — (Continued) 


=, 

- ~ 
~ 
Ora 


™ Zz Sean 53 . ne 
Engcne Kegisicr-Guarn 


~ 
LANE COUNTY'S ONLY DAILY NEWSPAPER 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1948 WHOLE-| EFFECTIVE BUYING INCOME—1948 SALES 
ESTIMATES SALE ADVERTISING 
1/1/49 ESTIMATES ESTIMATES CONTROLS 
COUNTIES rie 
FOUR STORE GROUPS yaa 
CITIES (in thousands of dollars) GD Net Gross Qual- 
Total’ Famili Dollars Dollars \Income| % % of ae 
(n | % | Gn (in % Furn.- (in % | Per | Per | Vole | of [U.S.A 
of thou- of General House- | Volume thou- Fam-| ume | Labor] Poten- | ket 
sands) | U.S.A.) sands) | sands) |U.S.A/ Food Mdse. Drug | Radio Code sands) |U.S.A.| ita ily | Code | Force} tial | Index 
Sherman.......... 2.3) .0016 7] 2,089) .o018 515 . . _) ee * 2,984) .0016| 1,297| 4,263 c¢ | 58.7]  .0016) 100 
Tillamook......... 17.0| 0116, 5.3] 12,863] .0098| 3,430 eee} 438) aa}... 13,614) 0072} 801| 2,569 D | 24.2] .0089| 7 
Umatilla........... 38.9| 0265) 12.0]  33,011| .0283/ 6,741| 2,302, 906 o4ol.......... 35,992| 0191 925| 2,990, A | 39.3| 0224) 95 
Pendleton....... 16.1] .0110/ 5.3} 20,236] .0155} 3,663, + +—«1,933] +s 546] S15] Ss 15,665} .0083| 973| 2,956|......|...... 0110! 100 
Ss 18.3| .0125 5.4] 20,860| .0160) 5,188 2,083 +688} 1,5e8).......... 20,327) .0107| 1,111] 3,764) © | 27.0] .o127| 102 
La Grande... 9.5} .0065| 3.01 16,201| .0124] 3,511; ~—«1,973] +s 524) 1,495] 12,682} .0067| 1,325] 4,227|......|...... 0084) 129 
Wallowa.......... 7.9| 0084) 2.21 7,481; .0087| —s«:1,917 450) 185, = 319)... 8,019} .0043| 1,015| 3,645] D | 67.3] .0049| 91 
Waseo............ 16.4| .0112} 5.0] 21,888] .0165| 4,458, «1,165 824] «1,080).......... 16,784} .0089| 1,023| 3,357, C | 30.7] 0116 104 
The Dalles... 8.5} 0058, 2.9) 18,344] .0141| 3,905] «1,166, + —«-447|':«1,050):«=sH 12,122| .0064| 1,426| 4,180|......|...... 0086| 148 
Washington........] 60.6} .0413| 18.7] 30,718] .0236} 8,800] 1,615) 880] «1, 184).......... 38,604] .0204 638| 2,064, B | 33.1) .0255| 62 
Wheeler........... 3.5| 0024 1.0] 2,148] .0017 287 . . of Cael, 2,610| .0014| 746| 2,610| F | 44.8) 0017) 71 
Yamhill........... 35.9} .0245| 11.1] 27,131] .0208} 6,174, 1,963; + ~s 719] ~—Ssagazi.......... 29,466] .0156| 821| 2,655] B | 33.8| .0189| 7 
Total Above Cities..| 703.0| .4799| 243.6] 1,004,834 38 224,332| 197,613| 27,516 61.865] ie 1,228,877 506) 1,748 5,045|......|...... 6791| 143 
State Total........ 1,648.7/1.0872 497.01 1,806,575!1.1840| 346,2481 221,216 37,9281 68,681... 1,964,447/1.0309! 1,268! 3,953... 18.3 | 1.0776! 102 
OREGON — Metropolitan County Area 
Portiand........ 91] 737.0| .6032| 245.1] 785,530| .e017| 167,899 wan 20,287 2 ee 1,178,704 seal 1,597] 4,801/......]...... oo 118 
OREGON — New Metropolitan County Area 
RE im] 88.7 x a 75,571| .0679| 17,884] 7,703) «1,384 sal ae 93,667| .0496| 1,058| 3,431|......|...... 0543| 90 
OREGON—Multiple Cities 
Coos Bay— 
North Bend... 15.0) .o102} 4.9] 22,187] .0170, +~—«s«5,698} 2,478] save} * 16,823] .0089| 1,122| 3,433|......|...... 0116) 114 
*Withheld to avoid disclosure, © SM, 1949. 


Economic and Market Highlights 
Of the Territory of Hawaii 


When the next Federal Censuses are completed, they 


from servicemen and tourists, but the setup of retail stores 
will undoubtedly show far greater gains for Hawaii than 


is so far different from U. S. A. practices that exact com- 


for the mainland. Population of the islands has increased 
28% since 1940, as against an 11% increase here, retail 
sales have gained $3. there for every $2. here, and the 
military and tourist dollars today are far greater than 
they were 10 years ago. 

Hawaii is a difficult spot to pin down statistically. Not 
only does it gain markedly, but relatively unmeasurably, 
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parisons between the Hawaiian retail sales since 1939 and 
similar ones in the U. S. A. are well-nigh impossible. 
Here are some of the differences: In 1939, Hawaii had 
a population of slightly over 400,000, and the dollar vol- 
ume transacted by its “General Stores With Food” was 
$20,725,064, or $49 per capita, while the mainland, with 
a population of more than 130,000,000, had retail sales 


SALES MANAGEMENT 


Metropolitan Honolulu 
and its trading area includes 
the entire island of Oahu. 


$357,428,000 
RETAIL SALES IN 1947 


The above figure represents 
actual Honolulu retail sales, 
making it 36th in total retail 
city sales NOT 43rd. 


1947 retail sales Territory of Hawaii 
$459,139,000. KULA covers all island 
markets. 


HAWAI 


10,000 WATTS 
690 KILOCYCLES 
ABC AFFILIATE 


HAWAIIAN maneer cron =» AVERY KNODEL, Inc., National Representatives 


RATES FOR “ONE STATION 


-COVERAGE” OF HAWAII SEE NEW YORK @ CHICAGO @ SAN FRANCISCO @ LOS ANGELES @ ATLANTA 
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in that category of $810,342,000 or $6 per capita. In that 
same year of 1939, commissaries or company stores trans- 
acted nearly 7% of the Hawaiian business, while in the 
U. S. A. the volume of such stores is negligible. 


Because of these marked store differences, the problem of 
allocating such items as food, general merchandise and 
drugs is very nearly insoluble. General stores with food 
in 1939 did nearly 20% of the business in Hawaii, but 
neither the Bureau of the Census nor Hawaiian author- 
ities can throw any helpful light on what percentage of 
that volume was in food. 


Consequently, SALES MANAGEMENT wishes to state very 
emphatically that far more credence can be put on the 
total sales figures below than on the attempted breakdown 
by classes of stores. The most important thing to remem- 
ber is that on a per capita basis, Hawaii and the mainland 
are in a virtual tie in both Net Effective Buying Income 
and retail sales. In 1948 the men, women and children 
in the U. S. A. purchased $894. worth of goods in retail 
stores, on the average; while in Hawaii the per capita 
was $858. The Net Effective Buying Income per capita 
in the U. S. A. was $1289., and in Hawaii it was $1251. 
In income per family, the Hawaiian averages are far 
ahead of ours, as a result of much larger average families. 
The U.S. A. per family average last year was $4,531., 
while in Hawaii it was $5,528. 


Tax information available from Territorial Headquar- 
ters is far more precise and up to date than similar infor- 
mation about any of our states. Hawaii taxes almost every 
type of commercial activity, in addition to having a terri- 
torial income tax, plus the normal Federal tax. Retailing 
is taxed at 214% of the consumer sale price, but exact 
comparison with the definition of retail sales as outlined 
by the Bureau of the Census is complicated by the fact 
that the Census Bureau reports only sales by stores, while 
the Hawaiian sales tax figures reflect all retail transac- 
tions, whether or not made by established stores. Theoret- 


ically, an individual who sells, let’s say, an automobile to 
a friend of his, would be subject to the sales tax on the 
sale price. This Hawaiian retail tax law is a model of 
simplicity. It is ‘simply this: “Retailing is selling for use 
or consumption.’ 


A question which the Research Department of Sares 
MANAGEMENT has been bouncing around for several 
months, is this, “How much greater are retail transactions 
as shown by Hawaiian sales tax receipts than retail sales as 
defined by the U. S. A. Bureau of the Census?” The 
answer seems to be, not much more than 6%. This was 
determined by comparing 1939 Federal Census Retail 
Sales for the Territory with the figure arrived at that 
year by applying the sales tax percentage. 


Consequently, SM’s Research Department has accepted 
the Territorial retail total of $495,047,544. as being as 
nearly accurate as this figure can be, but has taken 
93.87% of that total as a figure which seems to correspond 
with retailing as defined here. This added knowledge 
about the difference between the two methods of defining 
retailing has made it necessary to revise 1947 figures down- 
ward. Additional information also makes necessary other 
revisions in the balance between all islands, Honolulu 
County and Honolulu city, and in the relationship between 
the four store categories and total retail sales. 


But, as pointed out above, more important than the 
detailed figures on sales by store types or sales in one city 
or county as compared with the whole are the facts that 
on a per capita basis there is little to choose between 
Hawaii and the mainland, and that on a per family basis, 
Hawaii has marked superiority. It is no wonder, then, 
that there is a growing trend among American sales exec- 
utives to consider Hawaii as a part of the domestic market 
instead. of as a foreign market. To many of them, Hawaii 
is now the 49th state and usually is operated from a dis- 
trict headquarters city on the Pacific Coast instead of 
being handled by the Export Department. 


POPULATION 1947 1948 
All Islands ........ 525,477 541,372 
Honolulu County (Oahu) 360,333 372,004 
Honolulu City ........ errs oe 268,913 278,016 
Families, all Islands .................. 115,100 121,500 
Families, Honolulu County (Oahu) .... 91,500 95,000 


Families, Honolulu City 


EFFECTIVE BUYING INCOME (in thousands) 


TN cuss s ws nc na deeehes $645,277 $677,258 
Honolulu County (Oahu) 530,320 556,815 
le tales ak ah bw fue 412,761 433,398 
Net per capita, eC SA ee ae 1 1,251 
Net per capita, Honolulu County (Oahu) 1,473 1,497 
Net per capita, Honolulu City ........ 1,535 1,594 
Net per family, all Islands ............ 5,606 5,574 
Net per family, Honolulu County (Oahu) 5,795 5,861 
Net per family, Honolulu City ...... 6,115 6,148 
RETAIL SALES (in thousands) 
All Islands, total ........... $430,733 $464,656 
All Islands, food . ee 133,124 144,720 
All Islands, general ee. ans ps 56,862 63,180 
4»  ‘S “ GRAS eran 12,684 14,040 
All Islands, furn.-house.-radio ......... 21,767 24,387 
Honolulu County (Oahu) total ......... 319,541 348,385 
Honolulu County (Oahu) food ........ N. A.* 115,700 
Honolulu County (Oahu) general mdse. N.A. 58,862 
Honolulu County (Oahu) drugs ........ N.A. 12,718 


Economic and Market Highlights of Hawaii 


*Figures Not Available 


1947 1948 

Honolulu Co. (Oahu) furn.-house.-radio. N.A. 21,984 

Honolulu City, total ................. 271,871 296,340 

EP Tree rer N.A. 98,396 

Honolulu City, general mdse. ......... N.A. 55,908 

ee eee N.A. 11,701 

Honolulu City, furn-house.-radio ....... N.A. 19,843 
WHOLESALE SALES (in thousands), 

SS oan citar’, de eae ios eed 260 $242,358 

i os ae Se ieee 241,688 222,916 
SERVICE BUSINESSES (in thousands) 

a sale $ 70,203 $ 72,812 

Honolulu County (Oahu) ............ N.A. 59,818 
CONTRACTING (in thousands) 

NN ie ok no My se wainew ne $71,511 $ 73,408 

Honolulu County .................... N.A. 65,536 
CANNING (in thousands) 

SN .  i8 ok y cdetcw atte + owee o's $ 61,028  $ 68,743 
AMUSEMENTS (in thousands) 

Se Orne ee oa N.A. $ 13,278 
SUGAR PROCESSING (in thousands) 

ED oe a haa sede enna es $ 82,606 $ 76,494 
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One of the Superior Markets of the United States 


” Sap ~ as 


m7 


. 
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A Good Place to SELL 
Selling Groceries—Piggly-Wiggly has stores 


Good Merchandise in all major — districts. 


In the 250,000-500,000 population group Honolulu 
ranks high in retail sales and effective buying income. 


Net E.B.1. per family - $6,662 

Net E.B.Il. per capita ........... $1,665 

Population (July 1/49 estimate) .. 371,649 
(Sales Management, Inc., 1948) 


Selling Men's Fur sae - main floor 
The EVENING STAR-BULLETIN blankets the Hono- Andrade’s, one of Honolulu’s exclusive men’s 
lulu Market, with a home-delivered coverage of 81% -— : 

and over 90% total coverage of all Honolulu homes— 
leading all other Hawaii newspapers in home-delivered, 
total city and total circulation. 


The EVENING STAR-BULLETIN is the only Hono- 
lulu newspaper with the big three: Associated Press, 
United Press and International News Service. 


Selling Drugs — an interior of one of the 
Benson, Smith & Co. modern drug stores. 


The EVENING STAR-BULLETIN leads 
all Hawaii newspapers in General, 
Retail and Classified advertising. 


Use the EVENING STAR-BULLETIN 
for full coverage of the Honolulu market. 


Gonolulu Star-Bulletin, Ltd. 


Represented nationally by 


The Liberty House department store 
O'MARA & ORMSBEE, INC. hee le atin Someeh 55 pn 
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The Canadian Market 


Population, Retail Sales, Effective Buy- 
ing Income for Provinces, Counties, Cities 


With the virtual disappearance of 
the short-lived austerity program, 
Canada enters what Finance Min- 
ister Douglas C. Abbott calls an era 
of “almost unexcelled prosperity.” 

Immediately following the an- 
nouncement of the austerity program 
in November, 1947, SaLEs MANAGE- 
MENT told its readers (page 35, De- 
cember 15, 1947), “Don’t sell Can- 
ada short ... In the long-run fu- 
ture, Canada will be even more im- 
portant as a market for American 
goods and as a source of many things 
which America needs . . . SALES 
MANAGEMENT is very bullish about 
Canada.” 

Because of this bullishness, SALES 
MANAGEMENT continued in 1948 to 
present the same basic information 
about provinces, counties and cities as 
for similar U. S. A. civil divisions, 
and in this issue (for the third con- 
secutive year) the same pattern is 
being followed. 

The Finance Minister announced, 
effective April 1, that the prevailing 
flat 30% tax on business profits 
would be reduced to 10% on profits 
of less than $10,000 and will be a 
flat 33% on profits over $10,000. 
Personal income taxes were cut an 
average of 32%. Excise taxes were 
repealed on a long list of items, and 
reduced to 10% on many others. Im- 
port controls were relaxed on a wide 
range of goods including vegetables, 
textiles, furniture, toys, sporting 
goods, and a number of other items. 

This special Canadian Section’ is 
designed for use by those of SM’s 
American subscribers now operating 
in Canada with or without a Cana- 
dian manufacturing or assembling 
plant, and by our Canadian subscrib- 
ers who wish to apply the same yard- 
sticks of market measurement which 
SALES MANAGEMENT has developed 
for the States since 1929. 

The same methods and techniques 
which have made it possible to mea- 
sure changes in U.S.A. Potential, Re- 
tail Sales, and Income with a degree 
of accuracy exceeding 95% have been 
applied to Canada by the magazine’s 
Research Department, the staffs of 
Econometric Institute, Inc., and 
International Business Machines Cor- 
poration, and with the special co- 
operation of several officials of the 
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Dominion Bureau of Statistics, par- 
ticularly Mr. Herbert Marshall, Do- 
minion Statistician; Clyde H. Mc- 
Donald, Chief, Merchandising and 
Services Statistics; and A. S. Abell, 
Director, National Income Section. 
These Canadian officials assisted the 
SALES MANAGEMENT staff in pre- 
paring over-all Dominion figures, but 
the full responsibility for the accu- 
racy of the estimates by provinces, 
divisions, counties and cities rests en- 
tirely on the Research Department of 
SALES MANAGEMENT and the Econo- 
metric Institute, Inc. 


Civil Units Included 


Detailed figures are given for the 
nine provinces, but exclude New- 
foundland, the Yukon and the North 
West Territories, whose current pop- 
ulation is estimated as follows (in 


thousands) : 
Newfoundland ........ 300.0 
:. 2) nn 8.0 


| RARE eRe OF pee Pee 325.0 

These areas account for 2.5% of 
the total population of Canada, but 
insufficient data exists for the accu- 
rate measuring of retail sales and Ef- 
fective Buying Income. 

As of April 1, Newfoundland be- 
came the 10th province in the Ca- 
nadian Federation, after an 82-year 
fight to remain independent. Future 
issues of SALES MANAGEMENT'S 
Survey of Buying Power will contain 
more detailed information about the 
new province, which in population 
size will rank ninth among the 10 
provinces. 

With one exception, the civil units 
in Canada are the same as those in 
the U.S.A., the exception being that 
in Manitoba, Saskatchewan, Alberta 
and British Columbia there are no 
county names. Instead, each province 
is divided into Divisions, which are 
synonomous with Counties, and read- 
ers who wish to prepare market maps 
of these provinces should request de- 
tailed outline maps from the Do- 
minion Bureau of Statistics, Ottawa, 
Ontario. 

The cities shown in the Survey are 
those which in the official Dominion 
Census of 1941 had retail sales vol- 


umes of $4,000,000 or more. As 
shown in a Pictograph in this issue, 
Canada, despite its vast geographic 
size, has a far more concentrated 
population than the U.S.A., and this 
cuts the cost of sales and advertising. 
In Canada’s 34 largest cities live 30% 
of the people, whereas the U.S.A.’s 
34 largest cities contain only 23% of 
the people. Sales organizations which 
want to do an intensive local adver- 
tising and promotion job can con- 
centrate in Canada’s 88 largest cities, 
which account for 69% of the retail 
sales volume; whereas in the U.S.A. 
the 502 largest cities account for only 
62% of the retail sales. 


Population Estimates 


The Government in Ottawa made 
Dominion and Provincial estimates of 
population for mid-year 1948, and 
SALES MANAGEMENT distributed this 
population (by counties, divisions and 
cities) by two methods: (1) checking 
with Chambers of Commerce, Post- 
masters and Mayors in all of the 
cities which are listed in the Survey 
and the counties of which they are a 
part; and (2) using for smaller coun- 
ties the same proportionment which 
prevailed in the official 1941 Census. 

Readers will note a considerable 
expansion in the number of families, 
1948 over 1947. This is due largely 
to the adoption for Canada of a re- 
vised family definition developed by 
the Bureau of the Census in Wash- 
ington, whereby “family” is used 
synonomously with “private house- 
hold.” It thus includes all the per- 
sons who occupy a house, an apart- 
ment, or other group of rooms, or 4 
room that constitutes “separate living 
quarters.” It includes the related 
family members, and also the unre- 
lated persons, if any, such as lodgers, 
servants or hired hands, who share 
the living quarters. A person living 
alone, or a group of unrelated persons 
sharing the same living accommoda- 
tions as partners, is counted as 4 
household. ; 

The family estimates for provinces, 
counties and cities are based upon 
persons-per-family figures developed 
by the Dominion Bureau of Statistics 
and trace back to the 1941 Census. 
SALES MANAGEMENT’s Research De- 
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Leaves From 


Since the Canadian edition of TIME was first 
published its circulation has more than doubled* 


1948—108,753 
1947—108,315 
1946—100,941 
1945— 78,928 
1944— 64,325 
1943— 46,065 


and TIME’s circulation in Canada is still growing — 
as more and more intelligent men and women in the 
Dominion discover they cannot afford to be with- 
out TIME’s help in making the news make sense. 


*Circulation figures quoted are from yeor 
end ABC statements. The figures for 1947 

' and 1948 are for Canada and Newfound- 
land only. 


TIME’s Canadian 


~~ Fact Book 


TIME in Canada is read each week 
hy intelligent members of both 
Sexes... 


by 141,000 men 
by 119,000 women 


The percentage of TIME families in Canada 
who own the principal consumer durables is 
much higher than among all families in 
general. 


98.4% of TiME families own at least one 
radio as compared to 78% of all Canadian 
families. 


65.2% of TIME families own a 


mechanical refrigerator as com- 
Px = pared with 21% of all Canadian 


Ae families. 


There are 75 automobiles to every 100 
TIME families as compared with 32 per 
100 for all Canadian families. 


65.6% of all TIME families have 
- a washing machine; 75.7% own 
a a gas or electric stove: 10.9% 

~ have air conditioning in their 

homes. 


These facts are further evidence that TIME’s 


advertising pages are seen by people who can 
afford to buy the best and do. 


The average TIME family in 
Canada enjoys an income 
more than twice that of all 
Canadian families. 


TIME families $4,160 
All Canadian families $2,000 
Ds 
, ~27 


Time’s readership is high in Provinces 
where sales are high; low where sales are 
low. 


Quebec: i 24%, 

Ontario: LG 
Prairie Provinces: ae 

British Columbia: ieee 


@ Retail Sales(1947 es- 
timate) as a percent- 


Maritime Provinces: —_ age of all Canada. 


© TIME’s circulation in 
Canada (September 
13, 1948 issue) as a 
percentage of the 
total circulation of 
this issue. 


687 of Time’s total circulation in Canada 
is in cities of 25,000 and over—where a high 
percentage of retail buying is done by... 


CANADA'S CLASS-MASS MARKET OF 108,000: 2p/-%0-O"” Fanutics 


NOTE TO MEDIA AND RESEARCH DIRECTORS: Write for complete set of surveys on TIME Canadian . .. 9 Rockefeller Plaza, New York 20. 
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WHAT CANADIAN FAMILIES BUY AT RETAIL 
Purchased total and by 4 store types on a per family basis. 


Total General Furn.- 
Province Retail Food Merchan- Drug House.- 

dise Radio 
Prince Edward Island... . . $1294 $260 $206 $36 $15 
, «coeecvane 2136 570 329 50 53 
New Brunswick. ........ 1637 422 283 55 48 
inns ino a beiahibe 2087 598 218 41 719 
sc pcecesekawaut 2507 568 321 72 95 
Nee 2198 353 613 61 35 
Saskatchewan.......... 1988 302 206 44 25 
is « chi wea ges wien 2127 353 237 53 54 
British Columbia. ....... 2213 469 329 54 81 
Dominion Average... ... 2235 512 299 57 74 


partment is well aware of the fact 
that this results in only a rough ap- 
proximation of family count by coun- 
ties and cities, but it is believed that 
the figures are sufficiently accurate 
for sound market planning. 

Counties are listed in alphabetical 
order (numerically in the Western 
Provinces) and cities are indented 
under the counties of which they are 
a part, with city figures shown in con- 
trasting light-face type. Because part 
of Canada is French speaking, a col- 
umn is provided under “Population” 
for the percentage of population (ac- 
cording to the 1941 Census) which 
speaks French only, or French and 
English, Many marketing authori- 
ties agree that the two groups should 
be added together and considered as 
the segment of the population which 
can be reached most effectively by use 
of the French language. Percentage 
figures are given only for those coun- 
ties and cities where this combination 
accounts for 10% or more of the 
population. 


Retail Sales 


In 1948 the Dominion Bureau of 
Statistics made a rather drastic revi- 
sion of their Retail Sales estimates 
for the year 1947, increasing the Do- 
minion figure to $6,565,500,000 or 
13% above the levels estimated last 
year. Readers who use last year’s 
Survey for comparative purposes 
should bear in mind that to the ex- 
tent of 13%, the high increases of 
this year represent a revision. 

Through continuing studies of the 
Dominion Bureau of Statistics on 
volume and price of merchandise 
movements, retail sales estimates are 
available on a provincial basis for 
total retail sales and also for the four 
store types, these being food stores, 
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general merchandise stores, drug 
stores and furniture-household-radio 
stores. 

SALES MANAGEMENT then breaks 
these provincial estimates down by 
counties and cities by methods which 
are based partly on projections from 
the 1941 Census and partly on spe- 
cial studies made in leading counties 
and cities. 

The groupings of the four store 
types are those used by the Dominion 
Bureau of Statistics and are precisely 
the same as those used by the Bureau 
of the Census in Washington. Food 
includes all stores selling food pri- 
marily (groceries, meat markets, deli- 
catessens, candy and dairy stores) ; 
General Merchandise stores include 
department, mail order and variety 
stores; Drugs includes sales of drug 
stores only ; the Furniture-Household- 


Radio group includes furniture, drap- 
ery, curtain and household furniture 
stores, household appliance dealers, 
radio and musical instrument stores. 


Wholesale Sales 


There have been no bench marks 
of Canada wholesale sales by cities 
since the 1941 official Census, and in 
the judgment of SALEs MAaAnace- 
MENT editors and officials of Econo- 
metric Institute, precise estimates of 
current wholesale sales are impossi- 
ble. Rather than make estimates 
which might have a wide margin of 
error, they have adopted a simple 
Code system which shows at a glance 
the relative importance of a city in 
wholesale sales, but does not attempt 
to show dollars and cents figures. 

The code letters under this classi- 
fication are the same as those used for 
the U.S.A., and are to be interpreted 
as follows: 

Volume Code 
(Million $) 

over 2,500 
1,000 - 2,500 

500 - 1,000 

250 - 500 

100 - 250 

50 - 100 

25- 50 

under 25 


Code Letter 


TOAMOOWD> 


Effective Buying Income 


The first column under this heading 
shows in thousands of dollars the 
gross effective buying income (before 
payment of income taxes) from all 
sources such as salaries, wages, divi- 
dends and entrepreneurial income, in- 
cluding farm income. 

The Dominion estimate was made 


RETAIL SALES—1948 vs. 1947 


“Canada’s almost unexcelled prosperity will continue at least another year.” 
—Finance Minister Douglas C. Abbott, March 21, 1949. 


(Retail Sales in Thousands of Dollars) 


Province 1941 1948 Gain, % 
Prince Edward Island............. $ 15,936 $ 28,071 16 
ee er eT 165,034 329,400 100 
New Brunswick. ...........00000- 101,843 185,843 84 
SE Counc salen Gelb ke ee bes 818,671 1,701,106 104 
Ee Ei ied cis eee hae chin 1,406,977 2,957,472 110 
vac ckdcntiebeoamaneds 210,833 448,431 123 
i, J Lives cdeatesedees 186,886 449,844 140 
Ns ch dient biendh cin eek 221,071 509,124 130 
See GODS cede ccc cccvces 309,573: 750,707 143 
a ee ee $3,440,902 $7,359,998 114 


SALES MANAGEMENT 


The highest 
daily circulation 
ever reached by 
a newspaper in Canada 


NOW OVER 


19,00 


Copies Daily 


(Average 6 months ending March 31, 1949) 


In Canada’s top market, Ontario (earnings 20% above 
Dominion of Canada average) the Toronto Daily Star is 
read in every third home. In Greater Toronto, the hub of 
Ontario, over 80% of the homes read the Star. You can 
tell your advertising story in the Daily Star over 375,000 
times a day. Here is your ome newspaper advertising buy. 


TORONTO DAILY STAR 


80 King St. W. Toronto @ Montreal Office, University Tower Bldg. @ InUS., Ward-Griffith Co., Inc. 
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A Big Market...A Receptive Market 


RURAL QUEBEC 


The farm families of rural Quebec 
have enjoyed all-time record in- 
come for over seven years. They 
are “in the money” .. . in the 
mood and with the means to buy 
anything which will make their 
work easier or more effective, their 
living more comfortable, conveni- 
ent, or interesting. 

But you have to present your mes- 


sage to them in French — farm 
French; and for greatest effective- 
ness, in a medium which they ac- 
cept as one of themselves. 

That's where La FERME scores for 
you! Over 85,000 French farm 
families welcome this up-and- 
coming farm magazine every 
month .. . read it, follow it, be- 
cause it discusses their problems 
in their language with a deep un- 
derstanding of their point of view. 
What's more, La FERME’s expert 


and experienced translators will 
turn your message into real farm 
French, the kind they think and 
speak, free of charge. 

It's a big market, a receptive mar- 


ket when properly approached. 
La FERME will give you the effec- 


tive approach! 
JaFERME 


ae 


822 Sherbrooke St.E. Montreal 
Telephone FA. 3639-0 


by the Dominion Bureau of Statistics, 
and the breakdown by provinces, 
counties and cities follows a formula 
first devised by SALES MANAGEMENT 
in 1929 in connection with estimating 
income for similar U.S.A. civil div- 
sions. 

The county and city figures—just 
as in the case of similar figures for 
population and retail sales—are fur- 
ther refined to show Percent of Can- 
ada. Still further refinements are 
the Per Capita and Per Family In- 
come figures, straight arithmetical 
computations derived’ by dividing 
total gross income by number of in- 
habitants and number of families. 


Sales-Advertising Controls 


The column, “% of Canada Po- 
tential,” is based upon a comparable 
column in the U.S.A. Section which 


is widely used in setting sales quotas 
and allocating advertising appropria- 
tions. Readers will find a detailed 
explanation of this weighted figure in 
the chapter that follows, called, 
“Sample Analysis of Canadian Coun- 
ty and City.” 

The last column, “Quality of Mar- 
ket Index,” is a measure of the pur- 
chasing ability of each county and 
city, as compared with the Dominion. 
It is constructed by dividing the % of 
Canada Potential by the % of Can- 
ada Population. The Dominion is 
the base, 100. This column is de- 
signed especially for sales and adver- 
tising executives who are considering 
intensive campaigns in a selected list 
of above-average counties and cities. 
Those counties and cities which have 
an index figure markedly higher than 
the Dominion (100) are likely to be 


the ones where intensified promotion- 
al campaigns should bring the great- 
est returns, provided, of course, that 
the % of Canada Potential column 
shows that they are important also 
from the standpoint of quantity. 


How to Use the Survey Figures 


In a three-part article, Mr. Richard 
D. Crisp, Director of Research, The 
Tatham-Laird Agency, Chicago, IIli- 
nois, shows in the U.S.A. section of 
the Survey how to apply the estimates 
to a wide variety of sales and adver- 
tising problems, under the heading, 
“ABC’s of Market Indexes and How 
to Apply Them to Sales Problems.” 

SALES MANAGEMENT will gladly 
supply reprints of these articles. Ad- 
dress Readers’ Service Bureau, SALES 
MANAGEMENT, 386 Fourth Avenue, 
New York 16, New York. 


Sample Analysis of Canadian County & City 


Important Things to Look for in Analyzing Any Market—Exemplified 
by the Province of British Columbia, Division 4, City of Vancouver. 


Users of the Survey of Buying 
Power usually look at a market in 
three ways: 


1. Its size 
2. Its quality 
3. Its rate of growth 


We shall analyze British Colum- 


bia, Division (synonymous with 
594 


County-) 4, and the city of Vancouver 
on these factors. 


Population 


Since the last official Census in 
June, 1941, the Dominion has gained 
roughly 1.5 million inhabitants, or 
13%. This rate of growth is al- 
most the same as for the U. S. A. 

But in Canada, as in the States, 


the trend is toward the West. The 
growth of British Columbia parallels 
the increase in Washington, Oregon, 
California. The province gained 
35%, or nearly three times as much 
as the Dominion. In 1941 British 
Columbia had 7.1076% of the Do- 
minion population; today it has 
8.4761 %. , 

Division 4 shared in the growth, 
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w 
Cities shown are those having retail sales of 


$10,000,000 or more according to official census of 1941. 


BRITISH COLUMBIA 


The “SM” symbols mark original, excly. 
sive estimates by SALES MANAGEMENT. 


POPULATION ESTIMATES 


1/1/49 


RETAIL SALES—1948 
BYP ESTIMATES 


COUNTIES 
CITIES 


FOUR STORE GROUPS 
(in thousands of dollars) 


General 
Food Mdse. Drug 


ere BG 
BYP ESTIMATES 


% Per 
of Cap- 
Canada| ita 


Division 4 
Vancouver........ 


97,550 75,876) 11,317 
68,962 73,575} 8,788 


5.5921| 1,099 
457,252) 3.7595) 1,215 


BritishColumbiaTotal 


158,739) 111,523) 18,347 


1,129,482 9.4100 1,025 


Dominion Total. .... 


1,683,617; 983,212) 185,510 


12,002,993 10.00 923 


population jumping from 449,376 to 
610,900, a gain of 36%. 

Vancouver’s gain was the same as 
the province—35%—and the present 
civilian population within the munic- 
ipal boundaries is estimated by SALEs 
MANAGEMENT (based upon figures 
supplied by three reliable local 
sources) to be 371,300. 

Families are estimated at 339,300 
in the province, an average of 3.25 
persons per family, which is consid- 
erably lower than the all-Canada 
average of 4.0 persons but almost the 
same as the U. S. A. Pacific Coast 
average. 


Retail Sales 


Since 1941 retail sales in the Do- 
minion increased 114% — from 
$3,440,902,000 to $7,359,998,000. 
This rate of gain far below the 
U. S. A. gain of 211%, is accounted 
for by three major factors, (1) an 
income tax rate during the war and 
continuing through 1948 which was 
considerably higher than in the States, 
(2) a much greater success in mak- 
ing price controls really work 
throughout the war and continuing 
into the present period, (3) the neces- 
sary austerity program due to the dol- 
lar shortage which resulted in lim- 
ited merchandise stocks in 1947-1948. 
Without these factors the sales gain 
very likely would have been similar 
to that in the U. S. A. 

British Columbia, with its greater 
degree of war and post-war prosper- 
ity, coupled with a greater than aver- 
age population increase, has enjoyed 
a sales gain since 1941 of 142%, or 
28% greater than the Dominion. 

On a per family basis retail sales 
for British Columbia work out to an 
average of $2,213, while for District 
4 the average is $2,371. 

The province has 10.1998% of Do- 


minion retail sales (remember that 
596 


the population percentage is only 
8.4761). Roughly this means, of 
course, that British Columbia should 
be good for 10% of your volume. 

Division 4 takes in 6.2721% of the 
Dominion total, or 1 dollar out of 
every 16, while the city of Vancouver 
accounts for 4.9555%, or 1 in every 
20 dollars at retail. This is a heavy 
concentration in one city. Only one 
city in the U. S. A. (New York) has 
as high a percentage of the nation’s 
sales. 

In specific types of stores, family 
expenditures were as follows m 1948: 


British 
Canada Columbia Division 4 
Food 


$511 $468 $500 
General 


Merchandise 299 329 389 
Drug 56 54 58 
Furniture-House- 


hold-Radio 74 81 93 


Effective Buying Income 


Income in British Columbia is 
roughly 11% ahead of the Dominion 
average on a per capita basis. In 
dollar total the gross income is third 
highest among the provinces, amount- 
ing to 9.4100% of the Dominion 
total. 

Vancouver’s per capita income of 
$1215 compares favorably with other 
large Canadian cities: 


Montreal 
Toronto 
Vancouver 
Winnipeg 
Hamilton 
Ottawa 


$ 938 
1,352 
1,215 
1,323 
1,352 
1,460 


Sales-Advertising Controls 


“% of Canada Potential” measures 
quantity. It is a weighted figure, de- 


veloped after many years of research 
in the U. S. A., and because of the | 
great similarity of market conditions 
in the two countries there seems to be 
good reason to believe that the” 
weighting is applicable to Canada, | 
There can be no purchases without 
income, and this factor receives the 
highest rating, 5 points out of a pos- 
sible 10. Retail sales are given 3 
points, and population 2. 

British Columbia’s potential is 
9.4602; Division 4 has 5.6171; Van- 
couver 3.9374. 

“Quality of Market Index” meas- 
ures, as the name implies, quality. 
Par is the Dominion figure, 100. The 
index is derived by dividing “% of 
Canada Potential” by “% of Canada © 
Population.” 

British Columbia’s index is 112, | 
which means that it is 12% better 
than average. Division 4 has an index © 
of 120 and Vancouver 138. 

To sum up some of the outstand- 
ing market facts that the figures 
reveal: 


1.) British Columbia is a dig 
market, representing about — 
the same proportion of Can- 
ada’s business as the state of 
New York represents in the 


U.S. A. 


More than half of the prov- 
ince’s population, and more 
than 60% of the retail sales 
and income, are concentrated 
in Division 4. 


Vancouver has 80% of Di- 


vision 4’s retail sales. 


The entire area studied is 4 
growing market; the popula- 
tion growth since 1941 1s 
nearly 3 times the Dominion 
average. 


SALES MANAGEMENT 


Sales Costs can be LOW in CANADA 


Canada, despite its vast geographic size, has a far more concentrated population than the 
U.S.A., and this cuts the cost of sales and advertising. 


In Canada’s 34 largest cities live 30% of the people. In the U.S. A’s 34 largest cities live 23% 
of the people. 


Fewer Cities, Greater Sales Concentration 


Marketing costs in Canada go sharply down because 200 Cities 
every marketing center is strongly independent, draws ¥ 
from a wide radius. You deal with fewer wholesalers, 


fewer retailers, to achieve a given volume of sales. 


In Canada the 88 largest cities do 69% of the retail sales 
volume. In the U. S.A. the 200 largest cities do only 51% 
of the retail sales volume. 


KE 
nro Source: Research Department of iS nw 
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= ty 
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Dominion of Canada 


SUMMARY OF ALL PROVINCES 


The “‘SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT, 


POPULATION ESTIMATES RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING 

a 77) SALE S 77) INCOME—1948 ADVERTISING 

1/1/49 ESTIMATES snes ESTIMATES CONTROLS 

COUNTIES 
CITIES French pop bee Gollare) Gross Qual- 
n 
Total Families} and Dollars Dollars % of ae 
(in % (in Fr.-Eng. (in % Furn.- (in % Per | Per | Canada 

thou- | of | thou thou- | of General House-| Volume | thou- | of Fam-| Poten- | ket 
sands) | Canada| sands) % sands) | Canada| Food Mdse. Drug | Radio Code sands) | Canada) ita ily tial | Index 

Prince Edward Island 93.8) .7212 21.7; 12 28,071; .3814 5,620 4,469 776 Re 48,213} .4017| 614| 2,222] .4595) 64 
Nova Scotia. ..... 641.1) 4.9292) 1654.2)........ 329,400| 4.4755 87,7985 60,736, 7,557) 8,221}.......... 504,405) 4.2023; 787| 3,271) 4.4296) 90 
New Brunswick. .. 608.2) 3.9074; 113.5) 35 185,843) 2.6251 47 ,876 32,140} 6,231; 65,400}.......... 313,518) 2.6120; 617) 2,762] 2.8450) 73 
re 3,833.7\29.4762| 815.3) 82 1,701 ,106'23.1128| 487,693) 177,255) 33,143) 64,261].......... 3,034,358'25.2800| 791| 3,722) 25.4691 86 
ES 4,347.1/33.4235| 1,179.7)........ 2,957 ,472/40.1831| 670,477| 378,796) 84,692| 112,694).......... 4,519,130|37.6501| 1,040) 3,831) 37.5646) 112 
Manitoba. .. 763.6| 6.8711; 203.7)........ 448 ,431| 6.0928 71,994, 125,007) 12,601; 7,163).......... 748 ,267| 6.2340) 980) 3,673] 6.1191) 104 
Saskatchewan..... 867.4) 6.5023; 226.2)........ 449,844) 6.1121 68,602 46,661; 9,798) 6,593].......... 840,210) 7.0000} 980) 3,714) 6.6521) 101 
Alberta........... 858.8) 6.€030, 239.4)........ 609,124) 6.9174 84,921 66,626; 12,566) 13,037].......... 865,410) 7.2099) 1,008) 3,615) 7.0008) 106 
British Columbia 1,102.4) 8.4761; 339.3)........ 750,707|/10.1998} 158,739) 111,623) 18,347) 27,489).......... 1,129,482) 9.4100) 1,025) 3,328] 9.4602) 112 
Total All umes ieee 100.000) 3,293.0)........ 7,369 ,998/100.000) 1,683,617| 983,212) 185,510) 244,078].......... 2,002,993 10.00 wa 94a. 100 
3,224) .0438 578 173 47 Oe Mitcecccues 4,862} .0405) 275) 1,216]  .0606) 45 

10,296) .1399 1,457 3,518 268 © Biccendonia 16,076} .1339; 469) 1, -1627| 60 

6,139) .0834 495 3,433 184 ° 3,473} .0289) 534) 2,171 0495) 99 

14,651; .1977 3,585 778 460 + esuravaes 27,275| .2273| 664) 2,871 -2362| 75 

11,716} .1592 2,961 778 459 ° H 11,262} .0039) 683) 2,964)  .1201) 95 

17,868) -2426 3.486 4,211 643 we ere 4.735 1228) 641 2,728) 1696) 96 

2.0 -3814 8.820 4,469 m7 niecarenes an 4017; 6514 2. .4595| 64 

4,579) .0622 161 1071; 75 

4,633; .0630) j||$ 929) +§+©.juB i #§# 70)........ .0617| 73 

65,197) .8868 1, 9080) 97 

14,409) .1958 406 2247) 104 

32,370) .4398 1,249 3310} 133 

19,340} .2627 331 .2427| 93 

15,213} .2067 331 1324) 137 

16,287; .2213 372 2680) 81 

7,670) .1042 .0826) 106 

4,371; .0694 1 1074) 69 

2,781; .0379 ° 0778} 62 

140,024) 1.9025 3,892 1.4020) 122 

15,014) .2040 314 .1549) 113 

118,597) 1.6114 3,578 1.0865) 145 

6,449) 1.0677 136 1293) 73 

S405 SR (10H 8 F |  — ®@ Teccceces 0892) 54 

13,847, .1881 244 1958} 80 

7,951} .1080 ° .0531| 153 

10,704) .1484 367, 2036) 77 

20,007; .2719 623 2860) 83 

11,428] .1553 1058) 118 

4,068) .0651 0735) 76 

eee oe eB aseeden 0482) 55 

2,810) .0361 0638) 60 

 - i ae Se Seer 0345) 53 

8,478} .1162 .1310| 69 

5,933] .0806) 0647) 97 

228 ba 3.1068 6,004] ae nahin 220,824 1.9008 1,002} 4,277| 2.2357) 130 

Province Tetal....... 641.1| 4.9292 14.2 Re! 20.40 «are wT wr 7,857 v.22 fiesta soa «2 mm 3,271] 4.4296) 90 
© SM, 1949 *Withheld to avoid disclosure. Before using these figures, see explanation page 590. 

An index to all county and city data, by states and sections, appears on page 5. 
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NEW B R U N S WwW l C K The “‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION ESTIMATES RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING SALES 
@D SALE SH INCOME—1948 =| ADVERTISING 
1/1/49 ESTIMATES pate ESTIMATES CONTROLS 
COUNTIES 
ciTiEs French “in thousands of dollars) Qn Qual- 
in 

Total Families} and Dollars Dollars % ot of 

(in % in Fr.-Eng. (in % Furn.- (in % Per | Per | Canada jar- 

thou- nol thou- General House- | Volume ot Cap- | Fam-| Poten- | ket 

sands) | Canada| sands) % sands) (Canada| Food Mdse. Drug | Radio C) sands) | Canada| ita ily tial Index 
Se 9.1} .0700 a 1,522} .0207 Oe cance et SE. OR 4,782 = 525] 2,174]  .0401| 57 
Carleton............ 23.4| .1799 Di isisos 6,762) .0919 1,365 648 a Oa icncans 10,648] .0888) 455) 1, .1080} 60 
Charlotte........... 24.8} .1907 ae 9,087} .1231 2,950 443 | a )|)|—6 eee 11,851) .0987| 478] 1,881] .1244) 65 
Gloucester.......... 54.1] .4159} 10.4) 87 8,756} .1190 1,941 1,294 ° Wis o556502: 22,237| .1852} 411) 2,1 .2115| 51 
28.0) .2183 5.5] 79 3,508] .0477 656 o> * Phe 9,739} .0812| 348| 1,771]  .0980) 46 
a 23.5) .1807 TS 5,887} .0800 1,720 937 . ee Fe 11,746] .0978} 600) 2, .1090| 60 
Madawaska........ 30.5| .2345 6.0} 95 7,354) .0999 2,254 685 210 a Seer 16,949] 1413) 556] 2, .1475| 63 
jand 41.7] .3208 8.8} 27 9,369} .1273 2,537 Wy 239 Sa 16,413| .1367] 394] 1, .1707| 53 
See 14.0) .1077 SS 2,142) .0291 765 ° eee See 6,400} .0533} 457] 1, 0569] 53 
Restigouche........ 35.9) .2760 7.2) 62 9,468} .1286 2,925 1,500 22,752| .1892} 632) 3,1 .1884| 68 
Saint John.......... 78.2) .6012}  18.6)........ 49,319] .6701| 15,294 5,527, 2,892) 2,207].......... 70,006] .5837} 896) 3, 6130} 102 
Saint John........ 57.5] .4421] 14.0)........ 46,268 .6286] 13,888 5,527, 2,567, 2,199) E 58,245) .4853] 1,013) 4,1 .5197| 118 
Sunbury............ 9.0] .0692 2.1) 17 1,871] .0254 265 99 ° ais ee dae! 3,972| .0331] 441/ 1,801]  .0380) 55 
Vietoria............ 18.0) .1384 3.7| 34 4,199} .0571 899 ° 168 at eee 7,367] .0613} 409) 1,991] 0755) 55 
Westmoreland... .. 76.2) .6859} 17.5) 42 49,706) .6754 9,301; 18,150) 1,690} 1,006].......... 68,561) .5712} 900) 3,91 .6054| 103 
Moncton......... 28.9] .2222 7.1] 34 40,549) .5510 6,268} 16,952 973 * H 32,975| .2747] 1,141] 4,644 an 156 
Pr 41.8} .3214/ 10.4)........ 16,913] .2298 4,697 1,277 561 a 30,086} .2507) 720) 2,893]  .2586) 80 
Fredericton....... 20.0} .1538 eee 12,829} .1743 3,677 1,238 527 * H 17,900} .1491| 895] 3,51 1576| 102 
Total Above Cities...] 106.4) .8181| 26.2) 13 99,646| 1.3539} 23,833] 23,717] 4,067 2,192] RE a 3 109,120] .9091| 1,026 4.168] 1.0244] 125 
Province Total...... 508.2) 3.9074] 113.5) 35 185,843] 2.5251) 47,876} 32,140) 6,231 5, 4001 ed Doe 313,518! 2.6120) 617 2,762) 2.8450! 73 
Ee 74.9) .6759| 14.3) 93 22,067| .2998 6,132 1,400 514 * Be rc .6436| 1,031 a 
Argenteull.......... 25.1) .1930 6.4) 67 7,608} .1034 1,985) 609 88 3 eee. 2062) 986 89 
Arthabaska......... 33.2] .2552 6.5) 93 8,685 .11 2,083 408 68 Wo kseca .1750} 633 8E 
are 19.6] .1507 4.2] 93 3,220} .0438 731 209 a 0621; 380 49 
Beauce........ 53.2) .4091| 10.1] 93 9,360) .1271 1,600 288 63 ae. 1485] 328 47 
Beauharnois........ 34.9] .2683 7.4) 88 15,960} .2169 5,243 2,078 308} 590).......... 2266 776 88 
Valleyfield........ 20.4] .1568' 4.5] 89 13,402) .1821 3,825 SS fe | See 1210] 712 93 
Bellechasse... 26.3} .2022 4.8| 94 2,943) .0400 689 ee a .0487| 222 38 
Berthier............ 23.5| .1807 4,9] 93 4,036) .0548 1,364 — 6 © Baiccnce. 0973} 487 56 
Bonaventure........ 43.5| .3345 8.3) 78 5,267, .0716 ee: Me a 2 hee. 1034) 285 42 
ees 13.8} .1061 3.4) 48 2,468, .0335 769 °t @e - Oi 0651; 568 60 
Chambly........... 36.0} .2768 8.3| 69 12,117] .1646 4,868 we Gb > Mi. .3667| 1,223 104 
Champlain.......... 75.3| .8789| 14.8] 93 16,448} .2235 5,860 956} 132) 405).......... .6283) 1,001 86 
Charlevoix.......... 28.4) .2184 5.1) 93 6,477| .0880 2,529  —_— — ene 0996] 421 85 
Chateauguay........ 16.0} .1230 3.5, 78 4,206) .0572 1,101 oS. 85. 28.2... 0912} 684 71 
Chicoutimi... 89.1} .6851| 15.7] 92 37,462} .5090) 11,107 4,248} 480) 2,761).......... .6755| 910 92 
Chicoutimi ape 18.5) .1423 3.4] 93 13,752| .1869 3,254 1,022 H .1378| 894 108 
Jonquiere......... 15.8} .1215 3.0] 93 10,087| .1370 3,022 930 H .1187| 902 103 
Compton........... 25.4) .1953 5.5) 72 4,310) .0585 1,573 2 — cee .1318| 623 63 
Deux Montagnes. . 18.6, .1430) 3.9] 98 3,761] .0511 1,034 a aa eee .0996| 643 66 
Dorchester......... 33.1] .2545 5.9] 93 4,361} .0593 783 S ° % - Me. .0733 41 
Drummond... . 42.2) .3244 8.8) 90 13,753] .1868 3,961 8144 9311] «Ss BBO}... .2785| 782 80 
Drummondville 12.2} .0938 2.5) 89 9,083] .1234 2,210 619 H .0886] 871 107 
Frontenac.......... 31.7] .2438 5.8} 92 6,096] .0829 1,292 — | | .0862| 326 48 
Gaape 61.1] .4697} 11.7) 93 9,848} .1297 1,492 is es Se .1708| 338 46 
Hult 82.9} .6374, 17.8) 81 28,804) .3914) 10,737 1,737 420 = Bei naa .4703| 681 76 
40.3] .3098 8.8} 90 20,884] .2838 7,517 598 385 4 H .2709| 807 91 
—anaien CRETE 13.7) .1054 3.3] 64 3,522] .0478 530 . ° au eee .0712| 624 67 
berville...... 11.4) .0876} 2.4) 92 2,211} 0301 835 . gf) eae, SE 0844 678 67 
7... 38.9} .2991 7.7| 93 13,543} .1840 3,490 679 ° -— ee ee 2181} 673 7 
oliette..... 17.0} .1307 3.4] 93 10,220} .1389 2,313 661 ° 332] 4H .1289} 910 101 
Kamouraska....... 28.4) .2184) 5.11 93 3,150} .0428 650 21 ° ae .0785| 332 “4 
Labelle... 25.4) .1953 4.9} 93 4,703} .0839 379 11 Se .0743| 361 49 
tao 0, ean eee 71.2) .8474) 12.4) 93 14,354] .1950 4, 423 165 -” eer 3471; 585 62 
7 Prairie... 15.2) .1169} 3.1) 78 2,436| .0331 660 324 | ee Se .1072| 847, $7) 
‘Assomption....... 19.4) .1491 4.1) 92 4,611} .0627 1,474 ° 28 * 2. 1046] 647’ 68 

© SM, 1949, *Withheld to avoid disclosure. Before using these figures, see explanation page 590. 
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Market 
by 


Choose Your 


Purchasing 


A Selective Market 


The selective audience of The Gazette are the top buyers 
in this market. This group ... the able-to-buy families 
of Montreal . . . can be effectively sold by the concentrated 
coverage of The Gazette. 


National advertisers have proven the prestige and sales that 
come through The Gazette leadership in the Montreal area 
market. 


Channel your sales message now to this productive English 
speaking group through the only English morning daily in 


| Che Gazette 


MONTREAL 
CANADA’S BEST NEWSPAPER 


QUEBEC — (Continued) 


The “SM” symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT 


TIO A RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING SALES 
POPULATION ESTIMATES SALE Sy7p INCOME—1048 | aDveRTisina 
1/1/49 BY.D ESTIMATES an ESTIMATES CONTROLS 
COUNTIES 
ciTiEs (Gn thossande of cotare) — Quak 
French in 
Total Families} and Dollars SM ) Dollars % of ze 
(in % (in | FreEng) (in % Furn.- (in % Per | Per | Canada 
thou- of thou- |Speaking} thou- General House- | Volume Cap- | Fam-| Poten- | ket 
sands) | Canada| sands) % sands) | Canada| Food Mdse. Drug Radio le sands) | Canada| ita ily tial Index 
OS 42.1) .3237 7.9) 93 10,332) .1403 4,238 874 .2802) 80 
RRS 22.8| .1753 4.4) 94 2,335) .0318 478 328 .0755| 43 . 
Lotbiniere.......... 29.5) .2268 5.6} 93 3,160} .0429 634 311 .0965| 43 ( 
Maskinonge........ 20.2; .1553 3.9} 92 4,053} .0551 1,372 508 .0903/ 58 = 
Matane............ 61.3] .4714, 11.01 93 10,750} .1460} 2,687 380 -2350| 50 
Megantic........... 44.6} .3429 8.6} 90 10,064) .1368 2,708 782 -2550) 74 
Mississquol......... 23.8) .1830 6.3) 74 8,055} .1094 2,609 1,128 .1811| 99 
Montealm.......... 16.9} .1299 3.5) 91 2,543] .0348 835 403 .0847| 50 
Montmagny........ 24.4] .1876 4.8] 93 3,675} .0499 1,045 471 -1004) 54 
Montmorency....... 20.6; .1584 3.8) 93 2,876) .0391 856 692 1028) 65 
Montreal & , 
Jesus Islands...... 1,360.6|10.4612| 323.8] 70 957,058|13.0034| 278,461 972 11.5025} 110 ‘ 
Montreal......... 1,125.7] 8.6552} 269.1) 73 853, 470) 11.5960 938 9.6066) 111 
Lachine.......... 23.0) .1768 5.5) 71 11,288 1,076 -1844) 104 
Outremont....... 35.4) .2722 8.8] 58 10,390 1,430 .3078) 113 
Verdun........... 76.1} .5851| 20.0; 51 41,539 1,041 6165) 105 
Westmount....... 28.9] .2222 6.8} 37 13,845 1,746 .3111| 140 
Naplerville......... 9.2| .0708 2.0) 93 1,991 41 -0380) 54 
il 33.4) .2568) 6.21 ,93 5,076 262 1085) 42 
Papineau........... 30.5) .2345) 6.6, 84 5,878 623 1500) 64 
Pontiac............ 21.9] .1684] 4.6) 41 3,185 489 0912) 54 | 
Portneuf........... 43.3} 3320) 8.3| 93 6,818 669 -2151) 65 
Quebec............ 239.5| 1.8414] 46.8] 92 143,078 873 1.8221) 99 
Quebeo. .. 186.2} 1.4317, 37.3] 92 135, 760 933 1.5632) 109 
Richeliow........... 27.7; .2130) 6.1) 93 11,367 903 1931) 91 
EE 15.0] .1153; 3.4, 93 9,939 965 1239) 107 
Richmond.......... 30.4] .2338 6.5, 83 9,462 739 ie =e 32,417| .2701| 1,066 .2204| 94 
Rimouskl........... 49.0} .3767 8.4) 93 11,117 1,478 160} 438).......... 493 -2212| 58 
Rouville............ 17.5| .1345 3.8} 90 4,013 21 a a || EE 667 .0919| 68 
Saguenay... 32.6| .2507 6.4] 73 6,856] .0932 756 685 . ene. 621 1624) 65 
Shefford........... 38.4| .2952 8.3) 87 12,079} .1641 3,822 755 203 Re 732 .2254| 76 
Granby.......... 16.3| 1253 3.6) 88 8,340] .1133 2,833 612 160 46 H 1,099 .1337| 107 
Sherbrooke......... 85.7} .4283} 12.5) 80 37,792) .6134] 10,177 2,713 950} 2,460).......... 855 4381) 102 
Sherbrooke. ...... 46.0| ..3537} 10.4) 83 35,983} .4889] 8,955] 2,713} «877 . G 887 3874) 110 
Soulanges.......... 10.3} .0792 2.3, 9 2,414| .0328 Ses eee RTE 656 .0538| 68 
Stanstead.......... 31.0, .2384, 7.1) 71 11,479 .1560| 3,370 920} 140| 368).......... 1,107 -2374) 100 
St. Hyacinthe....... 36.2} .2783 7.6) 93 15,508} .2107 3,914 1,299 415| 1,105)... er 879 2514) 90 
St. Hyacinthe..... 20.5) 1576 4.0) 93 12,910} .1754 2,780 1,204 407} 1,10] 4H 989 1686] 107 
© SM, 1949, *Withheld to avoid disclosure. Before using these figures, see explanation ‘page 590. 
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Close Enuf! 


The Citizen reaches 98.57% of all 
English speaking families in the 
Ottawa City A\rea. 


The Home delivered Circulation of the Citizen in the 
Ottawa City Area is 


54.51% 


greater than that of the second Ottawa newspaper. 


That’s close enough to complete coverage to meet 
most requirements. 


THE EVENING CITIZEN 


Ottawa’s Family Newspaper 


QUEBEC — (Continued) 


sive estimates by SALES 


The “SM”? symbols mark original, exclu- 


MANAGEMENT. 


POPULATION ESTIMATES RETAIL SALES—1948 WHOLE- EFFECTIVE BUYING SALES 
SM SALE SA INCOME—1948 ADVERTISING 
1/1/49 ESTIMATES aeons ESTIMATES CONTROLS 
COUNTIES ies 
FOUR STORE GROUPS 
CITIES French (in thousands of dollars) Qual- 
Total Families} and Dollars % of | ity of 
(in % (in Fr.-Eng. (in % % Per | Per | Canada ar- 
thou- of thou- |Speaking} thou- of General of | Cap- | Fam-| Poten- | ket 
sands) | Canada| sands) % sands) | Canada| Food Mdse. Drug Canada| ita ily tial Index 
8 Ree 25.2| .1937; 5.7; 90 14,884) .2022 3,528 1,139 457 -2084| 993) 4,389]  .2036) 105 
ree 17.1) .1315 3.8) 91 13,753) .1869 3,305 1,139 456 -1533| 1,077) 4,844 -1590} 121 
St. Maurice....... 93.8) .7212 19.1) 92 43,672) .5934 12,021 4,456 765 -6682) 855) 4,199}  .6564) 91 
Shawinigan Falls 26.5) .2038 5.7) 91 12,615) .1714 3,291 925 243 -2098| 950) 4,417 -1971| 97 
Trois Rivieres..... 48.3) .3713 9.8) 91 28,681) .3896 6,774 3,525 467 .3537| 879) 4,332 -3680| 99 
Temiskaming....... 46.2| .3553 9.1) 77 20,026) .2721 6,439 997 349 -3806| 989) 5,021 -3430} 97 
SEES 10.1) .0777 2.3) 77 9,925) .1348 3,150 652 167 .0866] 1,029] 4,519}  .0993) 128 
Temiscouata........ 63.8) .4905 11.3} 93 12,320) .1674 2,460 721 70 -2222| 418) 2,360} .2594) 63 
Terrebonne......... 61.9) . 10.9} 90 17,196) .2336 6,431 748 278 -4022| 930) 4,429]  .3510) 88 
Vaudreuil. ......... 14.6) .1123 3.1) 86 3,233) .0440 796 ° ° -1053} 866) 4,079}  .0883) 79 
Vercheres.......... 15.7} .1207 3.3) 91 3,769} .0512 1,035 325 11 -0927| 709) 3,372]  .0859) 71 
ee 19.4) .1492 3.8} 91 2,745| .0373 615 See -0723| 447| 2,284] .0772) 62 
Yamaska........... 18.3} .1407 3.8} 983 2,760} .0375 582 29 1 -0723| 474) 2,284] .0755) 64 
Total Above Cities...| 1,799.3/13.8343| 416.1) 76 1,275,866|17.3351| 355,931) 155,369) 27,637 14.3972} 960 4,183] 15.1669 110 
Province Total....... 3,833.7/29.4762) 815.3) 82 1,701,106|23.1128| 487,693 177,255; 33,143) 64,261).......... 3,034,358/25.2800) 791 s.r 28.00 86 
Algoma........ sees 59.7; .4590 14.9) 12 34,326) .4664 9,590 2,604 ee 68,116) .484: 973) 3, -4738| 103 
Sault Ste. Marie... 29.7| .2284 a 28,338) .3850 8,370 2,229 702 950 H 35,880} .2989} 1,208) 4,485]  .3106) 136 
_ Ee 62.9) .4836 a 43,701; .5937 10,911 3,320 ek ae 62,145} .51 988) 3,4 -5337| 110 
Brantford........ 36.7| .2821 as 37,281) .5065 9,218 2,928 54) 2,073 H 40,076} .3339} 1,092) 3,781 .3753| 133 
Sdliscnkscmakae 47.4| .3645 eee 17,023) .2312 3,657 804 376 ee 17,909) .1 378) 1, -2169} 60 
Carleton............ 228.8) 1.7692 67.8) 32 187,164) 2.5430 41,340 28,502) 4,218) 6,942].......... 324,583) 2. 1,418] 6,615] 2.4665) 140 
Ottawa........... 177.8] 1.3671 45.2); 33 174,108) 2.3656 37,668 28,304 401; 5,940) E 259,631) 2.1631] 1,460) 5,7: 2.0647) 151 
© SM, 1949 *Withheld to avoid disclosure. Before using these figures, see explanation page 590. 
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The “SM” symbols mark original 


sive estimates by SALES MANAGEMENT 


POPULATION ESTIMATES RETAIL SALES—1948 WHOLE. VE SAL 
1/1/49 BY) ESTIMATES SYD estimates | “conrnaine 
SALES 
French yy tee on ep Gollars) Gross 
F — CLD | dotars % ot |iyer 
(in Fr.-Eng.} % (in % Per | Per | Canada | Mar- 
thou- of Volume | thou- | of | Gap- | Fam ket 
Canada| sands) % Canada| Food Mdse. | Drug sands) | Canada| ita | ily tial | Index 
21.4) 40 1,657} 1,206}.......... 100,193} .8347| 1,082] 4,682]  .7861/ 110 
8.5} 36 832 46,002} .3832| 1,394] 5,412] .4108/ 162 
eee Se eee 7,223} .0602) 451] 1,6¢ .0789| 64 
Oe i ee 11,246) .0936] 611] 2, -1075| 76 
“tae i Se 17,571) .1464| 614) 2,1 1634) 74 
ee rn FOSTERS. 34,119] .2842) 644) 2,730) .3484) 85 
i iccias 505 26,812} .2234| 1,368] 4, -2229| 148 
85.0} 17 1. 4,831} 9,488].......... 229,258] 1.9100] 1,144] 4,168] 1.8433) 120 
33.7) 13 1. 4,151 160,785] 1 1,331| 4,771] 1.3226] 142 
OE eiacsae ce a} 61,251 994/ 3,901)  .8165| 109 
“ae 1,326 38,129 4,1 .3629| 136 
6.1, 48 ~~ i Fees 5,537 1,¢ .0774| 47 
epee ees 10,544 2,0 -1005| 72 
oS 819} = 848).......... 52,869 3,572] .4500) 85 
NP 456 ated 4,0 - 1789} 126 
ae oe > Fe od 5,392 2, 0415] 71 
ae SS eee 13,576 1,912]  .1413] 74 
“ ae | 29,944 3,291]  .2339] 94 
ee 1,203} 1,677].......... 70,269 3,513]  .5900| 102 
ae 514 27,511 4,299 -2453) 139 
“S See a) SeNeeee 7,232 2,583)  .0842| 114 
See 433} = @B7].......... 22,194 * -2461| 65 
“ ae 437, 443).......... 42,604 4, .2966| 102 
ee 1,180} 1,693}.......... 68, 986 3, .6180| 109 
Biccesves 724 aaa 4, -2668} 169 
20.5 eecccece 908) CO eeccceccs 2,2 -4483 80 
eee 525 3,917]  .2360| 123 
| TS 484) = §39).......... 2; -2350| 81 
eee! | _—_ eee 2,30 -2678| 84 
“ees 430 3,65 .1312| 130 
6.9 eeeesese 7,229 eee eee ee) CC eee ees Ce eerrre (ere eee eee 1,2! 0926 a7 
"oe 57,343 1,626} 3,361).......... 3,893] .6980). 121 
eee 44,537 1,310 4, .4313} 153 
3.1 3,272  —_— ae 1,1 0471} 50 
tr 102,792) 1.3966 2,623} 65,376].......... 3,980) 1.3231) 118 
ee 87,875) 1.1939 2,370 4,531] .9857| 140 
“S eer 12,665 ii «=e 2,621) .1586) 83 
11.1] 47 23,652 482) = 6BI}.......... 3,20 -3201| 85 
4.6] 23 16,919 463 4,772] .1881) 136 
Oe, cic.) 18,881  —_— ane 2,621) 2632) 84 
SNe 10,049 475 4,053]  .0877) 156 
Se 11,915 = eee 1,613] .1677| 62 
ae 49,208 1,219] 1,688).......... 3, -6105) 105 
"are $2,244 853 4, .3409| 144 
| ae 37,030 ee 2,62 -4103| 91 
“See 14,505 | ey 4,4 .1567| 143 
a 16,024 i See 3, -2515| 95 
1.8} 10 SS lee eee a 4, .0825| 162 
SR 15, 258 ee: dds 3,853] .2762) 100 
ee 31,668 687; 1,168].......... 3,1 4276) 98 
Sa 17,067 419 4,198} 1975) 132 
TS ae 35,692 a? re 921| 3,4¢ -4378| 105 
Se 30,675 15 3,98 -3398) 127 
6.5} 82 7,409 72] 439 SOBE.......... 1,570, .1169) 53 
[ae 7,411 — 2,574) .1173| 80 
YY ee 8,429 a, reece 2,60 .1264| 76 
rey 26,155 628} «= 588)... 2,062] .3365) 70 
3.3} 18 10,766 310 3,209} .1077) 109 
4.4| 78 4,401 0 Rees Ree 1,790, .0814) 53 
eae 87,891 1,996) 1,726].......... 2,310) .6441) 84 
WY See 15,573 610 3,811]  .1399] 146 
Ree 13,346 381 4,131] .1253) 143 
11.6) 38 23,081 810} 1,081].......... ; 3,337] .3274) 91 
4.3] 33 15,994 430 17,523 4,075]  .1645| 125 
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ONTARIO— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION ESTIMATES RETAIL SALES—1948 WHOLE EFFECTIVE BUYING | pa 
1/1/49 ESTIMATES panned BYP ESTIMATES CONTROLS | 
COUNTIES 
CITIES French tn y hee By G Qual 
in ross » 
Total Families} and Dollars % of | ity of 
(in % (in Fr.-Eng. (in % Furn.- (in % Per | Per | Canada jar- 
thou- | of Speaking] thou | of General House-| Volume Cap- | Fam-| Poten- | ket 
sands) | Canada| sands) % sands) |Canada| Food Mdse. Drug | Radio Code sands) | Canada| ita ily tial | Index 
Sudbury............ 92.7| .7127} 22.7] 38 60,369] .8202) 14,001 5,594) 1,351) 2,061].......... 100,869] .8404] 1,088] 4,444] 8088) 113 
Sudbury.......... 41.2) .3168] 10.8] 33 42,929] .5832 9,683 3,994 77 G 53,148] .4428 1200 4,921] .4597| 145 
Thunder Bay....... 98.1) .7543} 24.5)........ 73,129} .9936| 15,855) 10,417] 1,640] 989].......... 107,125] .8925| 1,092/ 4,372]  .8952] 119 
Fort William...... 35.1) .2699 re. 32,151] .4369 8,335 4,413 659 G 40,154) .3345) 1,144) 4,512] 3523) 131 
Port Arthur...... 30.4) .2337 a 28,049] .3811 4,862 4,240 666 H 34,139] .2844] 1,123] 4,163]  .3033| 130 
Timiskaming... . 57.5) .4421| 14.3) 21 30,220) .4106 9,505) 2,243 869}  885).......... 71,283] .6939] 1,240) 4, 5086] 115 
Vietoria............ 29.8} .2291 Eee 14,233] .1934 3,691 1,111 | Cee 15,695] .1307| 527] 1,914] .1692) 74 
Lindsay.......... 9.8} .0753 . ere 10,169} .1382 2,569 1,019 150 H 10,062} .0838] 1,027] 3,594]  .0984] 131 
Waterloo........... 143.3} .6712} 31.3)........ 77,080] 1.0473] 18,945 6,199] 1,621) 3,934].......... 123,724) 1.0308] 1,092] 3,953} 1.0038) 115 
See 18.0] .1384 CS eer 17,129} .2327 4,809 1,283 379 H 20,970) .1748] 1,165) 3,883]  .1849] 134 
Kitchener........ 40.9) .3145] 11.5]........ 38,339] .5209 8,682 4,240 738 G 47,199] .3982] 1,154] 4,104] 4158] 132 
Welland............ 108.7) .8357/ 30.2/........ 83,912) 1.1401) 22,056 5,209} 3,043) 4,460).......... 124,353] 1.0360] 1,144] 4,118] 1.0272) 123 
Niagara Falls... . . 23.7] .1822 “. ee 31,018} .4214 6,967 2,481 91 H 30,075] .2505] 1,269] 4,359]  .2881] 158 
Welland.......... 16.0} .1231 4.5} 11 21,349] .2901 4,451 1,301 40 H 18,976] .1581] 1,186] 4,217] .1907] 155 
Wellington......... 68.3} .5252} 18.3)........ 39,821] .5411 9,727) 2,128] 1,054) 1,610}.......... 53,581} .4464] 784] 2,928]  .4906) 93 
Guelph...........] 26.7] .2052 * ie 23,775| .3230 6,321 1,482 622 H 34,903] .2008] 1,307] 4,717]  .2833] 138 
Wentworth. ........ 237.3] 1.8245}  68.0)........ 197,273] 2.6804) 42,067) 23,604) 6,188) 9,694].......... 303,777| 2.6308] 1,280) 4,467] 2.4344) 133 
Hamilton.........] 190.8] 1.4670} 55.4/........ 182,720] 2.4826] 38,536] 23,347 6,013 E 258,026) 2.1497) 1,352) 4,658] 2.1130) 144 
Re: 1,092.0] 8.3960| 316.8/........ 970,418/13.1850) 199,635] 208,376] 32,144] 35,425].......... 1,458,680|12.1527| 1,336] 4,604] 11.7111] 139 
Toronto.......... 766.0] 5.8896] 219.9)........ 867,409/11.7855| 156,852) 206,602) 27,910 B 1,035,800] 8.6295} 1,352] 4,710] 9.0283] 153 
New Toronto. .... 10.9} .0838 ae 9,139) .1242 3,386 372  _—— ear 14,628] 1219) 1,342] 5,418] 1150) 137 
Total Above Cities...] 2,084.5/16.0271| 584.0)........ 2,187,844/29.7221| 461,714) 341,361) 56,774) 93,606].......... 2,705, 560|22.5407 1,204 4, 33] 23.2028) 146 
Province Total...... 4,347.1133.4235! 1,179.7/........ 2,957,472'40.1831! 670,477] 378,796| 84,592| 112,594).......... 4,519,130137.6501 1,040! 3,831 37.5646 112 
Division 1.......... 29.1) .2237 6.3 4,037| .0549 718 ° ° 2 Saeee 12,600) .1057) 436 51 
Division 2.......... 43.2| .3322 9.9 10,298} .1399 1,121 29 216 Se 21,007} .1750| 486 i) 
Division3.......... 28.7) .19768 6.5 6,714| .0912 876 ° 185 | ae 16,764) .1397| 652 i) 
Division4.......... 16.3) .1283 4.4 5,863) .0797 1,020 * * a ee 12,506) .1042) 767 81 
Division 5.......... 50.5) .3883} 13.8 9,237| .1255 3,081 445 178 Cae 85,016] .4583/ 1,089 aa 
Division6.......... 309.9] 2.3827} 89.7 322,437| 4.3809} 47,500} 119,737} 9,010] 6,035].......... 394,813] 3.2893] 1,274 144 
Winnipeg 234.5) 1.8030) 73.9 300,651] 4.0849} 39,387} 119,147} 8,328] 5,857] C 310,244] 2.5847] 1,323 160 
Division7.......... 39.2} .3014) 10.3 24,814| .3371 4,148 2,321 689 ee 41,114] .3428) 1,049 110 
Brandon......... 19.0) .1461 4.9 19,793] .2690 3,235 ° 500 462] 4H 22,613] .1884] 1,190 140 
Division8.......... 18.6) .1430 4.9 6,474) .0880 1,301 ° 282 . eee 18,830} .1569/ 1,012 93 
Division®.......... 49.2) .3783} 13.3 11,674] .1586 4,651 130 603 eee 64,111] .4809] 1,100 92 
Division 10......... 20.4) .1889 6.2 5,445] .0740 642 290 131 Wy 13,846] .1153) 679 71 
Division 11......... 27.8) .2137 7.2 7,855) .1026 1,359 ° 260 . Rae 19,552) .1629) 703 73 
Division 12......... 26.4) .2030 6.5 4,348) .0591 469 ° 48 eee 12,688| .1057} 481 65 
Division 13......... 27.2| .2001 6. 9,229] .1254 1,157 914 189 EON! 13,366, .1114] 491 65 
Division 14......... 27.7| .2130 7. 5,192) .0708 795 ° 157 ee 14,025) .1168) 608 87 
Division 18......... 12.6} .09e9 3.1 2,792| .0379 506 ° 104 6 ACERT 6,930) .0578} 550 62 
Division 16......... 39.8) .3060 9.9 12,322] .1674 2,650 941 351 ee 41,009} .3416] 1,030 92 
Total Above Cities...) 253.5) 1.9491 70.8] ae 320,444/ 4.3539} 42,622) 119,147) 8,828 6,310). ee 332,857) 2.7731] 1,313 4,224] 3.0825) 188 
Province Total...... 763.6) 5.8711] 203.7]........ . 448,431] 6.0828} 71,994) 125,007) 12,501 7,183] Pe aca 748,267| 6.2340) 980 3,673) 6.1191/ 104 
—s Gs eiadaeee 31.6) .2430 8.7] 10 12,949| .1759 2,127 ° 319 i) eee 26,984| .2248/ 854| 3,102 .2138| 88 
ne Se 33.4) .2568 ere 13,815| .1877 1,979 501 280 ae 31,441) .2620) 941] 3,743] .2387| 93 
sion 3... ....... 35.7] .2746 9.2] 20 14,439] .1962 1,806 50 197 SR 39,756) .3312| 1,114) 4,321] .2794| 102 
at ey 20.5) .1576 5.4) 10 11,656} .1570 1,041 ° 239 al) OE Sader. 19,575] .1631) 985) 3,625] .1602| 102 
Me... ccsse 47.2) .3628} 12.4]........ 17,303} .2364 2,373 844 a =e 32,881) .2738) 697| 2,652] .2806| 77 
Division 6 Sioa icteiad 110.6} .8503}  30.9)........ 110,228] 1.4977 16,175)  26,857| 1,929) 1,431).......... 135,485) 1.1287] 1,226) 4,385] 1.1836] 139 
Bbcccccckess 66.0) .5075|  19.5]........ 96,257] 1.3078} 13,944] 26,857] 1,631] 1, E 89,892) .7489] 1,362] 4,610]  .8683] 171 
yo ty Be bal 65.3} .4252)  16.5]........ 33,085) .4495 6,062 Ch lh )| (reo 66,139} .5510) 1,196) 4,267] .4954/ 117 
— tes 25.0} .1922 ae 25,752| .3499 5,110 3,184 497 H 33,350] .2779| 1,334] 4,507} .2824| 147 
a B....... ee. 42.0) .3230) 9 11.1)........ 25,943} .3525} 2,948] ° 1,698} 499)  330).......... 44,686| .3723| 1,064| 4,028] .3565/ 110 
. ft Current... ... 6.4) .0492 Se 9,786} .1330 1,149 1,606 231 H 6,521] .0543| 1,019] 3,623] .0769) 156 
we stteeeeees 87.5, .4421) 18.1)... 20,064] .2726| 3,194, 1,077} 380) —20a).......... 40,861| .3404) 711| 2,706] .3404| 77 
vision 10......... 39.9} .3067)  10.1]........ 10,491] | .1425 1,682 ° See, Pere 31,406) .2617| 787/ 3,110] .2349) 77 
© SM, 1949 *Withheld to avoid disclosure. Before using these figures, see explanation page 
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POPULATION ESTIMATES RETAIL SALES—1948 be 1 Lg oe a3 
NCOME— NG 
BYP 1/1/49 BYD ESTIMATES pene GYD estimates CONT 
COUNTIES ao - = 
ciTiEs French fan thousands of dollare) G Qual 
ren n ross 
Total Families} and Dollars = Dollars % of | ity of 
(in % (in | Fr-Engj (in % Furn.- (in % | Per | Per | Canada | Mar. 
thou- of thou- | Speaki thou- of General House- | Volume thou- of Fam-| Poten- | ket 
sands) | Canada| sands) % sands) | Canada| Food Mdse. Drug | Radio Code sands) | Canada| ita ily tial | Index 
Division 11.......... 80.0; .6151 Aree 67,697; .9198 12,724 8,571; 2,221) 1,679}.......... 98,000) .8165) 1,225) 4,356)  .8071| 131 
Saskatoon........ 50 0| + .3844 3 eer 53,761) .7305 10,529 8,539) 1,920) 1,664 F 66,150} .5511) 1,323) 4,410]  .5716) 149 
Division 12......... 32.1| .2468 a 14,781) .2008 2,291 192 330 eee 39,389) .3281| 1,227) 4,476 ai 11 
Division 13......... 33.6) .2584 | Ee 14,957) .2033 ic cswacunes 277  chdaanese 38,079} .3173) 1,133) 4,428 2713) 105 
Division 14......... 60.2) .4628 , |) ie 21,785, .2960 2,698 897 512 ar 39,825) .3318| 662) 2,620]  .3473) 75 
Division 15......... 87.8| .6751 21.4, 15 31,449) .4273 5,005 1,507 711 er 90,346) .7527| 1,029| 4,222)  .6395) 95 
Prince Albert. .... 16.0} .1230 eee 14,297 1942 2,831 1,441 400 626 H 18,816} .1568) 1,176) 4,276 -1613) 131 
Division 16......... 49.1| .3775 12.3) 15 16,802; .2282 2.778 783 384 _ eee 35,624) .2968) 726) 2,896)  .2924) 77 
Division 17......... 30.7; .2361 8.0, 14 10,014) .1361 Es siaiineins 295 a SA Bae 20,526) .1710) 669) 2,566) .1736) 74 
Division 18......... 10.2 ean 2.6, 42 2,396) .0326 183 . a Cry SCP ee 9,207; .0767| 903) 3,541 0638) 81 
7 
“Total Above Cities... 4 1.2563) ee 199,853, 8.7008) 33 ,563 41,717) 4,678; 3,680].......... 214,729; 1.7890 1,314) 4,464 soonest 156 
| — 
| “| | | | 
Province Total 857.4 6.5923 226.2 449,844 6.1121) 68 ,502) 46 ,661| 9,798| 5.593) Serer res 840,210); 7.0000} 980 3,714) 6.6521) 101 
Division 1 Seweaacers $2.1) 2468 ee 21,083) -2860| 4,143 1,068 515 35,557) .2983| 1,103) 3,824 2333) 115 
Medicine Hat... 13.5) . 1038) 2 eee 15,073} .2048) 2,891 1,062 371 ° H 16,727} .1394) 1,239) 3,983 -1519) 146 
Division 2 ae: 61.3) .4713 ee 47,495) -6454 9,002 3,228; 1,206) 1,029]........ 71,135) .5927) 1,160) 4,038 5842) 124 
Lethbridge. ...... 18.0) .1384| Re - 24, 239) -3293 3,933 2,688 547 878 G 20,614 1717} 1,145) 3,681 -2123) 153 
Division 3.......... a -1223) a caue aie 6,008; .0316) 790 as 158 dl) Re 12,943; .1079| 814) 3,033} .1029) 84 
Tt ee 30.2) .2322 | REESE 13,189; .1792 2,950 140 448 er 34,432) .2868 1,149) 3,869 2436) 105 
Division§.......... 19.4, .1491 ee 7,094; .0964 1,246 ° 138 See 16,299} .1358 840) 3,075 -1266| 85 
Division6.......... 162.9) 1.2525 40.5)........ 158,863) 2.1584 30,149 21,559) 3,603) 6,000)..... 210,204) 1.7513) 1,290, 4,247] 1.7738) 142 
Calgary.......... 106.0) .8150 a 125,603) 1.7066 24,62 1,482} 2,615) 5,512 E 144,920) 1.2074) 1,367) 4,250] 1.2787) 157 
Division 7... 34.1) .2621 | Rae 13,115) .1782 2,493 a 433 A) Se 25,288; .2107| 742) 2,690 2112) 81 
Division 8. . 74.2| .6705 EE 41,614, .5654 5,876 2,334; 1,448 ESS 56,095 .4673| 756) 2,805) .5174| 91 
Red Deer 5.3) .0407 Bilicacesees 9,391 1276 916 1,074 465 137 E 5,072} .0422) 957) 3,170 -0675| 166 
Division 9.......... 33.1| .2545 eee 10,364; .1408 I 6 diicesiscms 432 12].. 31,333; .2610) 947 om -2236| 88 
Division 10 60.4; .4644 |) ee 17,452} .2371 2,412 78 433 star wkers 50,970| .4247 844 3,267] .3764) 81 
Division 11. 175.1) 1.3463 ewer 132,806; 1.8044 21,036 Oe 213,447| 1.7782) 1,219, 4,235] 1.6997) 126 
Edmonton........ 127.5} .9804 | er 120,054| 1.6312 19,615 27,324) 2,701 4,436 167,025| 1.3915] 1,310) 4,305] 1.3812) 141 
Division 12......... 17.8 .1369 ivseecess 5,400) .0734 699 497 83 | SREB 15,527} .1293| 872) 3,375} .1141) 83 
Division 13......... 34.0) .2614 8.4, 22 6,656; 0904 544 ° a 13)... 22,787; .1899| 670) 2,713 .1744| 67 
Division 14......... 49.3) .3790 12.6) 11 11,409) .1550 981 ° 251 73]... 35,187} .2931| 714| 2,793) .2689) 71 
Division 15......... 17.9} .1376 4.4, 23 4,487, .0610 326 ° 117 ee 10,627| .0886| 594| 2,415} 0901) 65 
Division 16......... 31.2| .2399 er 10,272) .1396 1,158 “ 210 108). . 20,039, .1669| 642) 2,537) .1733) 72 
Division 17......... 9.9) .0762 2.3) 1 1,847; .0251 21 ® wpa we Rains Vike fee 3,520| .0294| 356) 1,530) .0375| 49 
Total Above Cities 270.3) 2.0783 ree 294 ,360| 3.9995 51,981 33,630, 6,699) 10,963].......... 354,358| 2.9522| 1,311| 4,204) 3.0916) 149 
Province Total. ..... 858.8) 6.6030) 239.4)........ 609,124) 6.9174 84,921 56,626! 12,566! 13,037].......... 865.410) 7.2099! 1,008] 3.6151 7.0008! 106 
Division1.......... 28.2; .2168 | a 14,279} .1940 3,422 2,441 359 __ See 29,173 
| ree 67.0) .5152 | 36,007) .4893 8,715 4,528 oe) Seeeee 85,509 
Pe sestsavens 9.6) .0738 5 rr 10,151) .1379 1,876 885 259 690 H 13,606 
cniderednanee 14.0} .1077 a 13,859) .1883 3,102 2,787 198 _ See 21,508 
eee 68.2) .5244 | Eee 30,951) .4205 7,742 1,598 978 NE éccensses 46,381 
Division 4.......... 610.9) 4.6971) 194.7 461,630) 6.2721 97,550 75,876) 11,317) 18,083].......... 671,219 
Vancouver........ 371.3) 2.8548} 120.4 364,728) 4.9555 68, 962 73,575, 8,788) 14,622 Cc 451,252 
New Westm!nster. 34.5) .2652 10.5 32,637) .4435 8,527 1,123 712| 2,029 H 39,951 
Division 5.......... 200.0) 1.5377 62.9)... 151,593) 2.0597 31,458 20,602) 3,751) 5,412].......... 204 ,000 
Rr ixecees 9.1; .0700 3.0). 14,405) .1957 2,486 2,175 246 656 H 8,954 
Victoria. . 60.2) .4629 18.8 90,495) 1.2295 14,864 17,135) 2,429) 3,874 G 63,511 
Division 6.......... 40.6; .3122 11.3 16,797, .2282 3,038 2,372 352 ee 29,142 
Se 19.0) .1460 5.3). 5,781, .0786 808 1,216 153 at ere 19,001 
Division 8........ 33.3) .2561 7.0).. 12,597, .1711 2,478 ° 353 gh SORA. 22,856 
Division 9.......... 24.0| .1845 5.9 17,149) .2330 3,320 2,590 304 Ec the asta 18,363 
Prince Rupert 9.1} .0699 2.8). 9,800} .1332 2,655 ° ° ° H 9,769 
Division 10......... 11.2) 0861 2.9). 3,923) .0533 208 ° ° Sopa 3,838 
Total Above Cities...| 607.8) 3.9043} 163.0'........ 536,075) 7.2836) 102,472 97,680; 12,632) 22,432].......... 608,551) 5.0699) 1,198 3,723] 5.5009| 141 
Province Total...... 1,102.4 8.4761! | eee 750,707/10.1998! 158,739} 111,523] 18,347) 27,4801.......... 1,129,482] 9.4100) 1,025 3.329] 9.4602! 112_ 
© SM, 1949. *Withheld to avoid disclosure. Before using these figures, see explanation page 590. 
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Alaska and Puerto Rico 


Market Data for Alaska 


Since 1940, our northern-most territory has gained rap- 
idly in population, jumping from 71,628 to 94,500. 
Slightly more than 60% of the people are white, with the 
balance divided among Eskimos, Indians and Aleuts. 

The population figure is for civilians only; the U.S.A. 
has a considerable force — but of undisclosed number — 
in the Territory. 


There are 32,400 families or slightly less than three 
persons per family. This low persons-per-family figure is 
explained by the fact that among the whites the ratio is 
two men to one woman. 


Retail sales in 1948 totaled $85,000,000, or $899 per 
capita, which is slightly in excess of the average for the 
States. Living standards are relatively high although goods 
are priced considerably higher because of transportation 
costs. 


The net Effective Buying Income of 1948 was $155,- 
000,000 or $1,604 per capita and $4,784 per family. 

The estimates above are projected from data supplied 
by the Alaska Division of the Department of the Interior; 
the secrecy surrounding our military operations makes it 
impossible to assess accurately the combined military and 
civilian sales and income. 


Market Data for Puerto Rico 


Our island territory in the Caribbean is densely pop- 
ulated, with 544.1 persons per square mile. While largely 
agricultural, with soil extremely fertile and most of it in 
cultivation, industry has become increasingly important in 
the past decade. The population is currently 2,210,100, 
with one third of the population residing in cities and towns, 
About three-fourths of the population are white; the 
remaining one-quarter, Negro. 

The 495,000 families bought at retail last year goods 
valued at $535,000,000, or $242 per capita. Net Effective 
Buying Income in 1948 was $630,000,000, or $285 per 
capita and $1,273 per family. 
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Index to County and City Data 


(Arranged alphabetically by states and Canadian provinces) 


EXPLANATION OF CERTAIN COLUMNS 
1. U.S.A. cities included (indented under county names) are those which had retail sales of $4,000,000 


or more in 1939. 


2. Numbers following certain cqunty names (appearing at the left of the line separating names from 
population) refer to the Metropolitan County Area of which the county is a part. See pages com- 
mencing 122 for alphabetical list of these areas and their code numbers. 

3. The estimate for families is synonymous with “private households.” 

4. Columns where information is withheld to avoid disclosure will not add up to the state total. 

5. See pages 26 and 30 for explanation of coding system used for wholesale sales and gross farm income. 
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SALES MANAGEMENT 


THIS I: 
Two. 
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living 
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The 
city” 


The SNOWBALL called 
“ VARDVILLEyusa” 


“Yardville, U.S.A.” is a snowball — gathering size, im- 
portance and momentum as it goes. It is an idea come to life 
—to bring a better life to millions of America’s city dwellers. 


Two months ago, America read about it in 
McCall’s... Today, 368 cities are showing keen 
interest in creating “‘Yardvilles’’ of their own! 


THIS 1S DRAMATIC EVIDENCE of the mounting force of an idea. 
Two editors of McCall’s set out to demonstrate that people 
can do something — now — where they ere —to make urban 
living on moderate incomes more wholesome and more 
satisfying. 


In Philadelphia, with the help of fifteen families and the 
cooperation of several city planning groups, they trans- 
formed a dreary, crowded city block into a village green. 
The families themselves called their new “suburb in the 
city” YARDVILLE. 


IT IS NO ACCIDENT that this idea was sparked by a couple of 
editors of McCall’s. 

These editors were simply expressing the editorial phi- 
losophy of the magazine itself: To help make America’s 
homelife richer in all its aspects, by showing people them- 
selves not only what to do but bow to do it. 


The 3,750,000 women who buy McCall’s every month 
can understand readily enough why “Yardville” is snow- 
balling into a national movement. They themselves will 
help to make it so—because they will do something about it. 
Just as they do something month after month about the new 
ideas, the new products, they read about on the editorial 
and advertising pages of McCall’s. 


Mc Calls 


The change was so exciting — its effect upon community 
life as well as property values so inspiring — that civic 
minded Philadelphians formed a committee to extend the 
“YARDVILLE” idea nationwide. 


Already Mayors, City Planners, Chambers of Commerce, 
other civic groups and business men in 368 cities have 
flooded McCall’s with letters asking for guidance in getting 
Yardvilles of their own under way. 


‘ Ealls 
wet \ Write for THREE MAGAZINES IN ONE 
The Complete “Yardville Story’ NEW YORK 22, NEW YORK...............-. 444 MADISON AVENUE 
site illataaiaiaia CHICAGO 11, ILL..............5- 919 NORTH MICHIGAN AVENUE 
it te ks aoe scans DETROIT 2, MICHIGAN...............+-- 1007 FISHER BUILDING 
sie tain hae. es BOSTON 16, MASS..........2.....000: STATLER OFFICE BUILDING 
=, Magazine, Dept. 8, 230 Park Ave- *LOS ANGELES 5, CALIF.......... .633 §. WESTMORELAND AVE. 
ert nue, New York 17, enclosing 10¢ to *SAN FRANCISCO 4, CALIF..............+.-2020 RUSS BUILDING 


*Blanchard-Nichols, Inc. 


cover printing and mailing costs. 
Fea 


Interest relied in these cities reveals coast-to-coast spread of McCall’s 


Abilene. Texas 

Akron, Ohio 

Albany, N. Y. 
Albuquerque, N. Mex. 
Alexandria, La. 


“Vardville” Idea 


Cambridge, Mass. 
Camden, N. J. 
Canton, Ohio 
Charleston, 8. € 
Charleston, W. Va. 


Evanston, Il. 
Evansville, Ind. 
Everett, Wash. 
Fall River, Mass. 


Kalamazoo, Mich. 
Kankakee, I 

Kannapolis, N. C€. 
Kansas City, Kan. 


Morgantown, W. Va. 
Mt. Pleasant, Pa. 
Mt. Vernon, N. Y. 
Muskegon, Mich. 


Portsmouth, Ohio 
Portsmouth, Va. 
Pottstown, Pa. 
Pottsville, Pa. 


Springfield, Mass. 
Springfield, Ohio 
Steubenville, Ohio 
Tacoma, Was 


; ia, L, Findlay, Ohio Kansas City, Mo. Nashville, Tenn. Prinoeton, N. J. Tampa, Fla. 
Alexandria, Va. Charlotte, N. C. Flint, Mich. Keokuk, Iowa Newark, N. J. Providence, RB. I. Terre Haute, Ind. 
Allentown, Pa. Chattanooga, Tenn. Fond Du Lac, Wis. Kingston, N. Y. New Bedford, Mass. Raleigh, N. C. Toledo, Ohio 
Alton, Ill. Chester, Pa. Fort Collins, Colo. Knoxville, Tenn. New Brunswick, N. J. Reading, Pa. Trenton, N. J. 
Altoona, Pa. Chevy Chase, Md. Fort Smith, Ark. La Crosse, Wis. New Haven, Conn. Redding, Calif. Truckville, Pa. 
Amarillo, Texas Chicago, Ill. Fort Wayne, Ind. Lafayette, Ind. New Orleans, La. Richmond, Va. Tucson, Ariz. 
i= Arbor, ae Cicero, Il. Fort Worth, Texas Lafayette, La. Newport News, Va. Rochester, N. Y. Tulsa, Okla 
yet eh Cincinnati, Ohio Fresno, Calif. Lakewood, Ohio Newtanbo, Mass. Rockford,M1. Tuscaloosa, Ala. 
Ath and, Ky. Cleveland, Ohio Gadsden, Ala. Lancaster, Pa. Newton, Mass. Rock Island, Tl. Upper Darby, Pa. 
Atlanta Ga. Coatesville, Pa. Gainesville, Fla. Laredo, Texas New York, N. Y. Rome, Ga. Utica, N. Y. 
Atlenth: city, NJ. College Station, Texas Galveston, Texas Lawrence, Mass. Norfolk, Va. Rome, N. Y. Vicksburg, Miss. 


Augusta, Ga. 
Augusta, Me, 
Aurora, Il. 
Austin, Texas 
Bakersfield, Calif. 
Baltimore, Md. 
Bangor, Me. 

Baton Rouge, La. 
Bayonne, N. J. 
Beaumont, vane 
Beaver Falls, P 
Belleville, Mi. 
Bellingham, Wash. 
eloit, Wis, 
Berkeley, Calif. 
Binghamton, N. Y. 
Birmingham, Alabama 
Bismarck, N. Dak. 
Bloomfield, N. J. 
ise, Idaho 
Boston, Mass. 
Boys Town, Neb 
Bridgeport. Conn. 
Brookline, Maxs, 
Brooklyn, N. a 
Buffalo, N. Y. 
Butler, Pa, 


Colorado Springs, Col. 


Columbia, Pa. 
Columbia, 8. C. 
Columbus, Ga. 
Columbus, Ohio 
Concord, New Hamp. 
Cuba, Mo. 
Cumberland, Md. 
Dallas, Texas 
Danville, Va. 
Davenport, Iowa. 
Dayton, Ohio 
Dearborn, Mich. 
Decatur, TI. 
Denver, Col, 

Des Moines, Iowa 
Detroit, Mich. 
Duluth, Minn. 
East Chicago, Ind. 
East Cleveland, Ohiv 
East Orange, N. J. 
Fast St. Louis, Ill. 
Easton, Pa. 

El Paso, Texas 
Elizabeth N. J. 
Elkhart, Ind. 
Enid, Okla. 

Erie, Pa, 


Garfield, N. J. 
Gary, Ind. 
Glendale, Calif. 
Granite City, Il. 


Greater Philadelphia, Pu. 


Green Bay, Wis. 
Greensboro, N. (. 
Greenwich, Conn. 
Hamilton, Ohio 
UWammond, Ind. 
Hamtramck, Mich. 
Harrisburg, Pa. 
Hartford, Conn. 
Hazleton, Pa. 
Hempstead, N. Y. 
High Point, N. € 
Hoboken, N. J. 
Houston, Texas 
Huntington, W. Va. 
Hyde Park, N. Y. 
Indianapolis, Ind. 
Inglewood, Calif. 
Irvington, N. J. 
Jackson, Mich. 
Jackson, Miss. 
Jacksonville, Fla. 
Johnson City, N. Y. 
Joliet, M1 


Lewiston, Me. 
Lexington, Ky. 
Lincoln, Ill. 
Little Rock, Ark. 
Los Angeles, Calif. 
Louisville, Ky. 
Lubbock, Texas 
Lynchburg, Va. 
Madison, Wis. 
Manchester, Conn. 
Manchester, N. H. 
Manhattan, Kan. 
Marion, Ind. 
Marion, Ohio 
Martinsville, Va. 
Massillon, Ohio 
McKeesport, Pa. 
Medford, Mass. 
Memphis, Tenn. 
Meridian, Miss. 
Miami, Fla. 
Middletown, Ohio 
Millwaukee, Wis. 


Minneapolis, Minn. 


Mobile, Ala. 
Moline, Ill. 
Montclair, N. J. 
Montgomery, Ala. 


North Bergen, N. J. 
Oakland, Calif. 
Ogden, Utah 
Omaha, Neb. 
Orange, N. J. 
Orlando,Fia. 
Oshkosh, Wis. 
Oswego, N. Y. 


Owensboro-Davies, Ky. 


Oyster Bay, N. ¥ 
Parkersburg, W. Va. 
Pasadena, Calif. 
Paterson, N. J. 
Pawtucket, R. I. 
Pensacola, Fla. 
Peoria, Il. 

Perth Amboy, N. J. 
Petersburg, Va. 
Philadelphia, Pa. 
Phoenix City, Ala. 
Pine Bluff, Ark. 
Pittsburgh, Pa. 
Pittsfield, Mass. 
Port Arthur, Texas 
Port Chester, N. Y. 
Port Huron, Mich. 
Pcrtland, Me. 
Portland, Ore, 


Sacramento, Calif. 
Segue. Mich. 
t. Louis, Mo. 

St. Paul, Minn. 

St. Petersburg, Fla. 
Salem, Mass. 

Salem, Ore. 

Salt Lake City, Utab 
San Angelo, Texas 
San Antonio, Texas 


San Bernardino, Calif. 


San Diego, Calif. 
San Francisco, Calif. 
Santa Barbara, Calif. 
Santa Monice, Calif 
Savannah, Ga. 
Schenectady, N. Y. 
Scranton, Pa. 
Seattle, Wash. 
Sharon, Pa. 
Sharpsville, Pa. 
Sheboygan, Wis. 
Shreveport, La. 
Sioux City, tome 
Sioux Falls, 8. Dak. 
South Bend, nd. 
South Gate, Calif. 
Spokane, Wash. 


Waltham, Mass. 


Washington, D. Cc. 


West Allis, Wis. 

West New York.N. J. 
West Palm Beach, Fla. 
White Plains, N. Y. 
Wichita, Kan. 
Wichita Falls, — 


Winston- Salem, N.C. 
Worcester, Mass. 
York, Pa. 
Youngstown, Ohio 
Zanesville, Ohio 


Hamilton, Canada 
Montreal, Canada 


San Juan, Puerto Rico 
Walluku, Main, Hawatt 


A TREND BUILT BY RESULTS- 


Advertisers step up the Chicago Tribune’s 
total advertising linage to the largest 
volume ever printed by any publication 
in the world 


1948 


42,681,608 LINES 


cage \9 43 


24,263,295 LINES 


1935 or 
1933 19,206,873 LINES 


15,801,051 LINES 


For the third year the Chicago Tribune carried more advertising 
linage than any other publication in the country—and received in 
1948 more advertising income than any other advertising medium 
with the exception of 2 national magazines and 2 radio networks. 


DVERTISERS in 1948 placed in the Chi- r , ; 
A : ; How advertisers have appraised the Tribune’s 
cago Tribune 42,681,608 lines of adver- increasing ability to help them get their full share 


tising. This was the largest volume of advertising of the sales growing out of Chicago’s wider 
distribution of spendable income is shown below. 


TRIBUNE LEAD OVER TRIBUNE % 


ever placed in a year in any newspaper—or any 


other publication—in the world. NEXT CHICAGO PAPER OF LEAD 

It was 7,608,190 lines more—21.7% more— | feret'advetiing 11164160 lines lead 109.5% meer 
than any other newspaper in the United States | Gassinededvertiing 8.228.629 lines lead 200.05 more 
printed in 1948. 

It represented a gain of 5,135,971 lines, or lines of advertising they placed last year in the 
13.7%, over the Tribune’s total in 1947 and a Chicago Tribune. 
gain of 9,829,626, or 29.9°%, over the Tribune’s Then consider: Is your Chicago Tribune 
volume in 1946, in both of which years the schedule an adequate one? Are you taking full 
Tribune also led all other newspapers in the advantage of your opportunities in Chicago? — 
world in advertising volume. the market which during each of the past three 

Consider the dollar volume, the millions of years has attracted to the Chicago Tribune the 
transactions, represented by the millions of largest volume of advertising printed in any 


dollars which advertisers spent for the 42,681,608 publication in the world. 


Chicago Tribune 


Average net paid total circulation for the year 1948: Daily, Over 975,000—Sunday, Over 1,625,000 


CHICAGO TRIBUNE REPRESENTATIVES: A. W. Dreier, 810 Tribune Tower, Chicago 11; E. P. Struhsacker, 220 East 42nd St., New York City 17; W. E. Bates, 
Penobscot Bldg., Detroit 26; Fitzpatrick and Chamberlin, 155 Montgomery St., San Francisco 4; also, 448 S. Hill St., Los Angeles 13. MEMBER: AMERICAN 
NEWSPAPER ADVERTISING NETWORK, INC., FIRST 3 MARKETS GROUP, AND METROPOLITAN SUNDAY NEWSPAPERS, INC. : 


